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Sustainable rural development
and tourism ecology
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SUMMARY FINDINGS, CONCLUSIONS, RECOMMENDATIONS

Many efforts have already been made and several ideas have been raised to
solve the problems in the development of socially and economically underprivi-
leged, peripheral areas. Most of the proposals suggest supporting rural touri-
sm and its management based on local natural, cultural, agrarian etc. traditions
and help them this way to catch up with the more developed regions of the count-
ry. Based on our findings it is obvious that sustainable and responsible develop-
ment of rural tourism is only possible on the basis of ecological thinking. Tour-
ism ecology is therefore a theory and a practice which makes it possible to deve-
lop tourism in rural areas effectively, based on local natural, social and cultural
resources. Sustainable tourism involves a double task: to ensure the long-term
preservation of attractions and to guarantee a return on entrepreneurs’ invest-
ments into tourism and a better financial outcome for their firms. Sustainable
tourism has to be ecologically and economically viable on the long term, but at
the same time ithas to be socially and ethically fair to thelocal population. A new
expectation is that the main participants in the system, i.e. tourists themselves
should also actively follow a responsible sustainable practice.

FROM NATURE AREA TOURISM because it includes all the leisure acti-

TO ECOTOURISM vities taking place in the nature, but at

. the same time it is smaller in the sense
Nature area tourism

that it is not necessarily value oriented,

Nature area tourism represents a very . R s
. . it doesn’t concentrate on cognition cul-
wide category of the alternative forms of .

. . tural values and environmental aspects
tourism (the ones that in many aspec-

ts differ from mass tourism; (Michalké, ~™ay also be less emphasized during the
2004, 2007; Puczké — Ratz, 2005).

Nature area tourism includes all those

activities. The relationship of types of

nature area tourism (adventure tourism,

tourists who left home for the natural  patyre based tourism, wildlife observa-

ambient/areas/environment. Ecotour-

: . i o o tion tourism etc.) to sustainability is re-
ism, ski running, sailing, fishing, natu- . . .

. ally important and of course its relation
re photography, animal and plant obser-

vation, hiking and climbing are all parts
of nature area tourism. Nature area tou-
rism is an idea wider than ecotourism,

to nature differs from are to area (in the
nature, connected to nature, for the na-

ture; Fig. 1).
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Ecotourism vices), basement on natural values, susta-

When understanding ecotourism, we inable control and criterions of education
)

have to consider four important aspects: ~ and definition. The popularization of eco-
small groups (and system of personal ser-  tourism is undeniably true as well (Fig. 2).

Figure 2
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By the end of the 20th century it beca-
me obvious that the direction tourism had
been heading for (and still is) would cause
the destruction of those natural elements
that form the basis of these tourist pro-
ducts. Negative effects deriving from mo-
tion, staying and different forms of leisu-
re activities lead to pollution and quanti-
tative decrease of natural resources, to the
endangerment of the unmolested and di-
verse wildlife, and in many places to the
destruction of natural landscapes. Fi-
nally, areas once loved so much by touri-
sts will lose their appeal. Thus, more and
more among the actors of one of the most
dynamically developing economic sector
recognize the seriousness of the situati-
on. Researches are started with the inten-
tion of finding solutions that may provi-
de the basis for the long-term sustainab-
le development of tourism. And they do it
primarily because of the growing pressu-
re from the demanding side (http://www.
kvvm.hu). There are surveys proving that
for a huge part of tourists the undisturbed
landscape, diversity in wildlife and clean,
unpolluted environment have become the
most important factors of attraction. As
a result of this strengthening attitude of
environmental responsibility the number
and rate of attendance of the world’s natu-
ral parks and other protected natural areas
is constantly increasing. Itis a widely spre-
ad intention of the nature reservationists
to make decision makers classify some of
the countries areas with valuable wildlife
and landscape as National Park sin order
to maintain them for themselves and the
coming generations. Growing interest and
basic preservation functions if not well de-
fended may lead to a significant conflict
during maintenance and function. Howe-
ver, the creation of a kind of symbiosis is
unavoidable because functioning of Nati-
onal Parks has an important role in lay-
ing down the basis for the social and eco-
nomic changes that are necessary to attain

attitudes of environmental responsibili-
ty. Apart from its impact on natural envi-
ronment, we also have to consider the po-
sitive and negative effects it has regarding
the population and community of the host
territories. Development of tourism may
contribute considerably to the economic
development of a given area by creating
workplaces etc. however a counter pro-
cess occurs when its income is not rein-
vested into it. Mass appearance of tourists
may disturb the everyday life of the local
population; the encountering of different
cultures may become a source of misun-
derstandings and contrasts. Thus, the idea
of sustainable tourism requires the active
contribution of the ones living on the hos-
ting area and also to guarantee them the
advantages of the developments. As it fol-
lows from the application of sustainable
nature and rational landscape usage in the
protected areas nature aspects of preser-
vation have to be endorsed in accordance
with other branches. In the course of this
one has to meet many law limitations, rest-
rictions that for example may have a disad-
vantageous affect on anational parkandits
population compared non-protected areas
and their population. Thus, it is unders-
tandable from their side that if they are not
offered, ensured any proper compensati-
on or resolution alternative they will en-
counter the interests of conservation and
this way with their resistance they could
make practice of conservation impossib-
le. Conservation and demonstration, these
two, seemingly irreconcilable oppositions,
may be formed into a symbioses during the
practical course of tourism. This way eco-
tourism may provide a complex resoluti-
on possibility for the managers of protec-
ted areas, so that they could control tourist
circulation and apart from the establish-
ments of conservation, local communiti-
es could also profit from the advantages of
the developments (http://www.kvvm.hu;
David — Jancsik — Ratz, 2007).
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FROM SUSTAINABLE TO
RESPONSIBLE TOURISM

Sustainability in tourism

Sustainability oftourismisadoubletask:
one has to ensure the long-term preserva-
tion of charm and guarantee that those
who invested in tourism will see their ca-
pital returning, their firm’s results getting
better. Sustainable tourism, on the long
run, has to be ecologically durable, eco-
nomically executable, but also socially ant
ethically fair regarding local population.
Sustainable tourism development satisfi-
es the necessities of present-day tourists
and hosting areas, furthermore protects
and expands any future possibilities. Ac-
cording to the concepts, it will make pos-
sible the managing of resources in a way
that humanity may satisfy its economic,
social and aesthetic needs, it may preser-
ve basic ecological movements, biological
diversity, life-sustaining systems and the
cultural integrity of different nations and
ethnic groups at the same time. The con-
nection among tourists, hosting commu-
nities, enterprises, attractions and natu-
re is complex, interactive and symbiotic at
the same time. It derives from the upper
mentioned comes that sustainable mana-
gement with the resources would lead to
acceptable conservation and a better qua-
lity tourism. All in all, sustainable touri-
sm may effectively enlarge and enrich the
environment.

Tourism development may be conside-
red sustainable if

- it makes possible the renewal of natu-
ral resources by taking also into conside-
ration the capacities of the natural envi-
ronment of a given destination;

- it recognizes that local communities,
habits, lifestyles are important segments
of tourist products;

- it accepts that local population has to
benefit proportionally from the positive
economic effects of tourism;

- it respects tourism development rela-
ted interests and desires of the population
of the hosting area.

The concept of sustainability includes
also

- that the tourism sector itself is sustai-
nable on the given area, i.e. the pace of its
development doesn’t imply unfavourable
social or physical changes thus it is still ac-
ceptable for the destination;

- -tourism doesn’t displace other eco-
nomic activities that are also competing
for the natural resources of limited
availability.

Principles of sustainable tourism deve-
lopment can be defined as:

- For continuous future utilization, the
natural, historical and cultural etc. re-
sources of tourism have to be preserved in
amanner so that they benefit present soci-
eties as well. It is extremely important for
the sector itself depends on tourist attrac-
tions, activities that are connected to na-
tural environment, historical and cultu-
ral heritage of the given area. Were these
things be destroyed or not emphasised pr-
operly tourism couldn’t prosper.

- When planning and managing touri-
sm development no serious environmen-
tal or socio-economic problems could be
caused. Decreasing energy consumption
or waste-production and sustaining bio-
diversity could help us achieving this goal.

- The general environmental quality of
the tourist areas has to be sustained or
where possible developed. Most of the tou-
rists prefer visit places that are spectacu-
lar, clean and not polluted. For the main-
tenance or development of proper con-
ditions local management may ensure
support and means. High level of environ-
mental quality is also important for local
population.

- High satisfaction level of tourists has to
be maintained in a way that tourist desti-
nations could keep their popularity and
market value. If not realized destinations
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couldn’t keep their market and would stay
as a viable destination.

- Profit deriving from tourism should be
prevailed in the whole society.

- Sustainable tourism means a sort of in-
crease or development that doesn’t exploit
natural and constructed environment, but
preserves the culture, inheritance and ar-
tistic values of the local community.

Apart from these, we also have to take
into consideration the realization of

- integration of tourism into planning;

- supporting local economy;

- involving local communities;

- communication between shareholders
and community; involving local populati-
on to planning;

- human resources training;

- responsible tourist marketing; and

- making tourism policy an organic part
of the general politics of the society (David
—Jancsik — Ratz, 2007).

Responsibility in tourism

Responsibilities in the multi-actor tour-
ism industry are divided so that the diffe-
rent ,resource owners” are responsible for
different segments. It makes the formation
of guideline development, the maintenan-
ce of reliable quality level and the well-ba-
lanced communication much more dif-
ficult. The seriousness of the case having
been recognized institutions all over the
world were set up with the intention to re-
lieve these problems (they are commonly
referred as offices or tourism management
organisations, however there are several
other names to them; Ddvid — Jancsik —
Ratz, 2007). Cooperating with different
partners they have to work on the task of
developing responsible tourism so that life
quality would develop as well (Fig. 3).

Figure 3

The relationship of tourism, environment and local society
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Source: Inskeep, 2000
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Responsible and sustainable
tourism development

Because of the complexity of tourist mo-
tivating factors it is clear that visitors ar-
riving to given destinations have diffe-
rent behaviour or attitude towards that
area (Spenceley, 2008). It would be ideal if
tourists could participate in environmen-
tal protection meaning that they could be
actively and responsibly sustainable (res-
ponsible sustainable tourism). Today it’s
still a vision, but shouldn’t forget about the
already existing practices people are try-
ing out on different fields (environmental
excursions, waste collecting excursions,
ethical code of tourism).

OF THE JUSTIFICATION AND
NATURE OF TOURISM ECOLOGY

Several authors of international speci-
alized literature have publications on the
relationship of ecology and tourism (Tyler
— Dangerfield, 1999; Grgona, 2005). Pro-
ceeding with their ideas and suggestions
and taking elemental thesis of ecology and
scientific approach of landscape ecology
and settlement ecology as abasis, the phra-
se of tourism ecology could be introduced.
The basis, correlations and investigational
territories of tourism ecology are illustra-
ted on the Fig. 4. Thus, tourism ecology is a
tourism development theory and practice
that naturally makes possible the efficient
development of rural areas building upon
natural and socio-cultural resources.

Figure 4
Relationship of tourism ecology
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Source: David, 2009
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RURAL DEVELOPMENT, RURAL
TOURISM, TOURISM ECOLOGY

In our interpretation, rural tourism is
not a concrete form of tourism, but a set of
sorts and categories of tourism. It provides
the entirety of rural experience and means
the adequately structured, natural and tra-
dition based diverse supply of unique and
general elements. Tourism forms and ca-
tegories that partly or entirely take part in

it provide rural-like service sin rural envi-
ronment and rural-like host capacity eit-
her as a complex product or product ele-
ment (Fehér — Korédi, 2007). For an easier
overview we made them to a summarizing
chart (Fig. 5). The tourism ecology linkage
is obvious: in the case of each form of tou-
rism a close relation to natural and built
environment is observable and that pro-
vides a basis for responsible sustainable
rural tourism development.

Figure 5

Classification of rural tourism

RURAL TOURISM

7

N

Rural lifestyle tourism

Rural cultural and
heritage tourism

Rural health tourism

Rural active tourism

- village lodging

- village tourism
(recreation, leisure)

- farmtourism

- experiencing farming
(crop production, animal
husbandry, forestry)

- rural castle tourism

- rural cultural and
heritage tourism

- crafts tourism

- ecclesiastical and
religious tourism

- pilgrim tourism

- rural medical tourism

(water, air, herbs)

- rural thermal tourism
- wellness
- biotourism

- hunting tourism

- fishing tourism

- cycle tourism

- horse tourism

- water tourism

- adventure tourism

- other rural sports tourism

(folk games and sports)
- ski tourism

(in rural environment)
- golf tourism

(in rural environment)

Rural culinary tourism

Rural agrotourism

Rural nature tourism

- gastro tourism
- wine tourism
- wine routes:

(festivals)

- thematic
- classic

- agro-event tourism

- agro-conference tourism,
- open fairs and exhibitions
- agro thematic routes
- agro theme parks
- rural shopping tourism
(agro-products)
- rural souvenir tourism
(local product types)

- hiking (green tourism)
- collection of plants

- observation of animals
- geotourism

- ecotourism

- forest schools

Source: David — Toth — Kelemen — Kincses, 2007
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