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A Statement from the Editors
Welcome to our eighth issue of
Choices. 
• We encourage you to submit the-

matic proposals and single arti-
cles for the “Grab Bag” section of
Choices. For submission require-
ments, see http://www.choices-
magazine.org/submissions.htm. 

• If you have an idea for a thematic
proposal and were wondering
whether we already have someone
committed to a theme in the area,
you can check out the calendar at
http://www.choicesmagazine.org/
themes.htm.

• We continue to have substantial
improvements in downloads and
visits to the site. We have devel-
oped several graphs that summa-
rize quantitative measures of
impact. Three appear below and
are drawn on data available as of
April 12, 2006.
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Editorial Staff

Editors
Oral Capps, Jr., Bruce A. McCarl (Coordinating Editor), Rodolfo M. Nayga, 
Jr., Joe L. Outlaw, John B. Penson, Jr., Texas A&M University

Associate Editor
Linda Crenwelge, Texas A&M University

Editorial Board
Richard Adams, Oregon State University
Walt Armbruster, Farm Foundation
Julie Caswell, University of Massachusetts
Ralph Christy, Cornell University
Keith Collins, Chief Economist, USDA
Roberta Cook, University of California-Davis
Allen Featherstone, Kansas State University
Allan Gray, Purdue University
Hal Harris, Clemson University
Craig Jagger, US House Committee on Agriculture
Carol A. Jones, Economic Research Service-USDA
Maureen Kilkenny, University of Nevada
Joost Pennings, University of Illinois
Larry Sanders, Oklahoma State University  
Brent Sohngen, Ohio State University
Robert L. Thompson, University of Illinois
Steven Turner, Mississippi State

Choices is the outreach vehicle of the American Agricultural Economics Associ-
ation (AAEA) and is designed to provide current coverage regarding economic 
implications of food, farm, resource, or rural community issues directed toward 
a broad audience. Choices publishes thematic-oriented groupings of papers 
and individual papers. The broad themes we will repeatedly visit in Choices are 
agriculture and trade, resources and the environment, consumers and markets, 
and agribusiness and finance. Submitted manuscripts are subject to peer 
review for publication consideration. 

Choices is published at the end of each quarter of the year by the American 
Agricultural Economics Association. Visit our web site at http://www.choices-
magazine.org.

Editorial Communications
Potential manuscripts, thematic proposals, and comments can be submitted 
through http://www.choicesmagazine.org/submissions.htm or directly 
emailed to the editors at Choices@ag.tamu.edu. Editorial communications can 
be sent to Choices@ag.tamu.edu.
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