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A Statement from the Editors
Welcome to our tenth issue of
Choices (Q4 2006).

In this issue of Choices, we offer
two collections of papers. One theme
covers the topic of setting the stage for
the next farm bill, by updating the
justification for farm programs, revie-
wing policy issues likely to affect
the 2007 Farm Bill, projecting
the effects of continuing the 2002 
Farm Bill with less spending, and exa- 
mining new program options based on
land stewardship programs. The other 
theme addresses changes in 
fresh produce marketing and small
farms'/firms' response strategies in
order to remain competitive, profit-
able, and economically viable in this  
changing market. This issue also con-
tains articles on obesity lessons from 
Japan and on formula versus grant-
based funding for agricultural research. 

Look for future issues where 
we plan coverage on Immigration
and U.S. Agriculture, Export-Led
Food Quality, Animal Identifica-
tion, and Returns to Research 
and Extension. See our thematic cov-
erage page at www.choicesmagazine.-
org for a complete list and planned
schedule.
   In light of the AAEA Board's 
decision regarding Choices' funding
and the uncertainty as to whether ano-
ther funding source will allow cont-
inuation, the editors will no longer 
accept new thematic proposals. Our
schedule is full through June 2007
when our editorship ends. Proposals

Editorial Staff

Editors
Oral Capps, Jr., Bruce A. McCarl (Coordinating Editor), Rodolfo M. Nayga, 
Jr., Joe L. Outlaw, John B. Penson, Jr., Texas A&M University

Associate Editor
Linda Crenwelge, Texas A&M University

Editorial Board
Richard Adams, Oregon State University
Walt Armbruster, Farm Foundation
Julie Caswell, University of Massachusetts
Ralph Christy, Cornell University
Keith Collins, Chief Economist, USDA
Roberta Cook, University of California-Davis
Allen Featherstone, Kansas State University
Allan Gray, Purdue University
Hal Harris, Clemson University
Craig Jagger, US House Committee on Agriculture
Carol A. Jones, Economic Research Service-USDA
Maureen Kilkenny, University of Nevada
Joost Pennings, University of Illinois
Larry Sanders, Oklahoma State University  
Brent Sohngen, Ohio State University
Robert L. Thompson, University of Illinois
Steven Turner, Mississippi State

Choices is the outreach vehicle of the American Agricultural Economics Associ-
ation (AAEA) and is designed to provide current coverage regarding economic 
implications of food, farm, resource, or rural community issues directed toward 
a broad audience. Choices publishes thematic-oriented groupings of papers 
and individual papers. The broad themes we will repeatedly visit in Choices are 
agriculture and trade, resources and the environment, consumers and markets, 
and agribusiness and finance. Submitted manuscripts are subject to peer 
review for publication consideration. 

Choices is published at the end of each quarter of the year by the American 
Agricultural Economics Association. Visit our web site at http://www.choices-
magazine.org.

Editorial Communications
Potential manuscripts, thematic proposals, and comments can be submitted 
through http://www.choicesmagazine.org/submissions.htm or directly 
emailed to the editors at Choices@ag.tamu.edu. Editorial communications can 
be sent to Choices@ag.tamu.edu.
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currently in process will be moved
through to publication. This policy
will continue unless funding condi-
tions change. Grab bag submissions

will continue to be processed until all
issues through June 2007 are full and
we still have room. We encourage
you to submit single articles for the

“Grab Bag” section of Choices. For
submission requirements, see http://
www.choicesmagazine.org/submis-
sions.htm.




