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JOURNAL OF AGRIBUSINESS 

FOOD DEMAND AND AGRICULTURAL 
MARKETING 

Lester H. Myers 

INTRODUCTION 

Current f i nanc ia l  condit ions w i t h i n  the 
agr i cu l tu ra l  sector focus our a t ten t ion  on 
Imbalances between quant i t les  supplied. 
quant i t ies  demanded, and p r i ce  leve ls  which 
are su f f i c i en t  t o  cover production costs f o r  
significant numbers o f  producers. Often the 
blame i s  placed on a shr inking demand f o r  
exports. This emphasls tends t o  downplay the 
long standing imor tance o f  the domestic 
aa r i e t  as an ou t l e t  f o r  the produce of 
American farmers. I n  fact,  many ag r i cu l t u ra l  
subsectors are h iah ly  o r  t o t a l l y  dependent on 
the domestic market. - 

Thus. i n  addi t ion t o  r e v i t a l i z i n g  export 
demand. It i s  imperative t h a t  we continue t o  
closely monitor the domestic market and adjust 
t o  i t s  changing character is t ics  and needs. 
Ul t imate ly  the f i nanc ia l  success o f  farmers 
and the food system i s  determined by the 
demand f o r  t h e l r  products and by t h e l r  a b i l i t y  
t o  ant ic ipate and ad just  t o  demand changes. 

Consumer delnand i s  the end r esu l t  o f  the 
in te rac t ion  o f  many sociological .  
psychological, and economic s t imul i .  We need 
t o  understand these s t imu l i  and how they 
impact purchasing/consumptlon behavior i n  
order t o  best coordinate production and 
marketing a c t i v i t i e s  i n  the most e f f i c i e n t  
way. 

These statements imply; (a) t h a t  consumer 
preferences can and do change over time. (b) 
t h a t  we can determine the causes o f  change, 
and (c) t h a t  producers and marketers have the 
a b i l i t y  t o  react i n  a way t h a t  exp l o i t  changes 
i n  consumer preferences t o  t h e i r  benef i t .  
This paper i s  or iented along these three 
themes. Consunptlon patterns f o r  key 
conrodity areas w i t h  emphasis on apparent 
fundamental changes over time are addressed. 
Subsequently. the probable causes o f  changing 
consumption patterns are discussed. The paper 
concludes w i th  a del ineat ion o f  the malor 
impl icat ions f o r  producers and asrketers -o f  
food products. The enphasls throughout w i l l  
be on food demand f o r  human consumption. 

CHA116IN6 CONSWlPTIOW PATTERNS 

Trends i n  food consumption dur ing the l a s t  
two decades have been dynamic. Some are we l l  
known, some are less obvious. 

Trend # l :  Between 1965 and 1985, the 

importance of foods derived d i r e c t l y  frm 
crops increased r e l a t i v e  t o  foods derlved from 
animal products. I n  the 1980 t o  1984 perlod. 
per capl ta  consumptlon o f  crop derlved foods 
averaged 10% above 1967 levels.  By contrast, 
per capl ta  consumption o f  foods derived from 
animal products exceeded 1967 leve ls  by less 
than 2%. The index o f  consumption of animal 
based foods i s  subject t o  more year t o  year 
va r ia t ion  than the crop foods index due t o  
l ivestock productlon cycles. Despite the 
yearly var iat ions, when we look a t  f i v e  year 
averages i t  i s  c lea r  t h a t  consumers' have been 
placing increased emphasis on crop products i n  
t h e l r  d i e t  selections. I n  the 1986 
pres ident ia l  address t o  the American 
Agr i cu l tu ra l  Econmics Association, Joseph 
Havlicek Iden t i f i ed  t h i s  t rend as one of f i v e  
megatrends having profound a f f e c t  on American 
agr icu l ture [2]. 

Trend #2: While t o t a l  per capl ta  meat and 
f i s h  consumption increased 12% between the 
1965-69 per lod and 1980-84, the r e l a t i v e  
importance o f  spec i f i c  types o f  meats w i t h i n  
the d i e t  have changed dramatically. Beef 
composed about 42% o f  t o t a l  meat and f i s h  
consumption through the 1975-79 perlod. 
During the 1980s the beef share dropped t o  
36%. The pou l t r y  meat share increased 
s teadi ly  from 23% i n  1965 t o  29% i n  1984. 
Pork consumption remained r e l a t i v e l y  constant. 
both w l t h  respect t o  volume and market share 
of t o t a l  meat and f i s h  consumptlon. The 
dynamics w i t h i n  the meat indust ry  dur ing the 
1980s have stimulated much discussion and 
concern about possible fundamental changes i n  
consumer preferences f o r  beef. 

Trend #3: A f te r  a long period of decline, the 
per capi ta  consumption of da i ry  products. on a 
m l l k  equivalent basis, has been increasing 
since the mid-1970s. The increases were 
modest u n t i l  1982 and 1983 when per capi ta  
consumptlon increased 3.3% each year. 
Aggregate s t a t i s t i c s  f o r  da i ry  products mask 
Important indust ry  dynamics which serve t o  
i l l u s t r a t e  how d i f f i c u l t  i t  I s  t o  generalize 
about the causes of changes i n  conswwr 
preferences. F l u i d  m l l k  consumptlon declined 
about 17% between 1965 and 1984 i n  an almost 
uninterrupted trend. Whole m i l k  consumption 
declined 50% over the 20 year period whi le 
other f l u i d  m i l k  consumption increased 
dramatical ly from 19 pounds per  capita i n  1965 
t o  111 pounds i n  1984. This trend i s  
ce r ta in ly  consistent w i th  the widely held 
be l i e f  t h a t  consumrs are more heal th  










