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Abstract. The primary objective of supply chain managemisnto fulfill customer demands through the most
efficient use of resources, including distributimapacity, inventory and labor. A variety of optiimig aspects of the
supply chain include acts as a go-between with Igrspto reduce bottleneck¥he sales and operation planning is
becoming a requirement for doing well supply chaiplementation.

There are many key opportunities for improving éxport and competitive performances of the sectaredified
food products and eco-products. Romania has grestirogs for promoting and developing the ecologigaiculture
due to an agricultural area of 14.8 million hectaaad unpolluted soils.

One of the major points is to confine and maintaigreater part from the nationwide element of val&in during
the orientation of production and sales towardmary products. It is also required a better proamotf Romanian
food products on external markets, as well as aenmtensive niche marketing and consolidation &f #éxisting
ones. Another concern is to create a suitable maatwing, processing and marketing system for fpomtucts,
aimed to suit the needs of national and foreignketar The development of the research area ofitiesivelated to
food products and markets has to be also increased.
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1. Introduction — Romanian Agriculture in figures

Agriculture plays an important role in the Romaneronomy. Some of the most important data, which
characterized Romanian agriculture, are presenwdwb The evolution of Romanian agricultural
holdings, considering an agricultural holdings asngle unit both technically and economically,tthas
single management and which produces agricultucdyets, was 7.656.000 in 2001, 4.484.890 in 2003,
4.256.150 in 2005 and 3.931.000 in 2007 (Eurosfetere are also other agricultural holdings with
another gainful activity than agricultural prodecti Other gainful activity is an activity that dmtn
comprise any farm work but which directly relatedtihe holding using its resources (area, machinery,
buildings, etc.) or the products of the holding avlich have an economic impact on the holdings |t i
carried out by the holder, his family members oe @n more partners on a group holding. For example
such activities are: providing accommodation, pssagg of farm products, renewable energy production

According with the research of OECD, Center for @emation with nonmembers, after the revolution, the
property restitution has left 91,6% of all privdeems, or 54,5% of the country’s arable land, iotpl
smaller than 5 hectares. This surface is enougirdeide subsistence income for a family. A negative
aspect is the lack of the investment capital amdnglected infrastructure. The storage facilitfeasm
equipment, irrigation systems have deterioratediogntly in the last decade when the state ownriprs
no longer applies. The evolution of the numbergfauiltural holdings according with the area ofding

is listed in the following table.

Table 1.Evolution of agricultural holdings [1000] (Sourdeurostat)

2003 | 2005/ 2007

Agricultural holdings with area <5 ha 4205 3870 33%
Agricultural holdings with area <5-20 ha 256 355 703
Agricultural holdings with area < 20-50 ha 9 16 16

Agricultural holdings with area > 50 ha 14 18 1

N




The attention for organic farming is growing. Thatldnal Federation of Ecological Agricultural (FNAE
comprises about 4000 farmers (Ucenic, 2003). Thesigunent is also concerned about this topic and
promoted organic agriculture, in particular in mtainous areas. The organic crop area reached ié 200
about 65111 ha.

2. Agri- Production Systems

Intensive agriculture is an agricultural productigystem differentiated by the high inputs of cdpita
labor, or heavy usage of technologies such asgmesi and fertilizers relative to land area. ltiris
dissimilarity to a lot of varieties of sustainabdgyriculture such as organic farming or extensive
agriculture. These types involve a comparativetielinput of resources and labor, relative to dhea of
exploited land and which spotlight on maintainingd-term ecological health of farmland.

Map of Europe obviously shows areas of intensivécaljure concentration. This is the South of Ew@pop
mainly Mediterranean region: Spain, Greece andiSoiittaly. Some areas can be found also in Pottuga
and Romania.

Industrial agriculture is a variety of up to dateriing that refers to the industrialized productun
livestock and crops. The techniques of industrigdicalture are technical -scientific, economic and
political. They consist of innovation in agriculimachinery and farming methods, genetic technglog
techniques for achieving economies of scale in petdn, the establishment of new markets for
consumption, the application of patent protectmigenetic information, and global trade. These odsh
are well-known in developed nations and increagirmgimmon international. Most of the food products
available in supermarkets are produced using thetkods of industrial agriculture.

The goal of industrial agriculture is to have smialtost products and to create greater productiVite
challenges and problems of industrial agriculturgude the costs and benefits of both current mest
and proposed changes. In long run, it is requiresthifi to a sustainable agriculture form of indistr
agriculture

Sustainable agriculture passes on to the abilitp ddirmhouse to turn out food for an indefinite éjm
without causing rigorous or permanent damage tosystem. The two main issues of sustainable
agriculture are:

- the long run impact of a range of practices on swmill processes essential for crop
productivity

- the socio-economic aspects.

To design a sustainable and fair agricultural systeeates permanent challenges. The farming model
most frequently promoted all over the world, basadsimple and homogeneous systems, failed in terms
of sustainability and equity. Small-scale familyrfeers have not gained to a large extent from tludeh
(Funes — Monzote, 2009)

By rising new businesses that have as center ehtainh sustainable product service systems, the
organizations are capable to better serve theiswoers, to hold on to clients, to decrease costst@n
increase margins. The sustainable gains are & rédalver costs. (Nijs, 2005)

Another concern is to create a suitable manufawuprocessing and marketing system for the eccébgi
products, aimed to suit the needs of national aneidn markets. The development of the researchafre
activities related to the eco products and markassto be increased. The Romanian eco-agricultarg w
one step backward when it was excluded from théoNak Program for Rural Development. It is strongly
required the financial support because the cap@talimulation is very slow.

The agriculture of the future has to be in the sdime sustainable as well as highly productive. The
traditional agriculture is not able to provide egbuood for all people. One of its impacts is tokaa
available a set of models and practices for a beld®elopment of sustainable agriculture. The new
approach which implements ecological concepts wigtemodern sustainable agricultural production
systems is known as agro-ecology. (Gliessman, 2007)

One of the main characteristics of an agro-ecosy&ethe presence among its output of the so caled
Gliessman, the “consumption and markets”. The sirawf the agro-ecosystem, according with the same
author, is presented below.
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Figure 1. The components of an agro-ecosystem (Sourcessatian, 2007)

Ecosystems provide food, fuel and materials fotgmiion; additionally they supply a variety of bétse
that are difficult to quantify and have rarely bgaiced. Contemporary inducements support increased
agricultural production at the outlay of ecosystsvices.

3. Romanian Food Industry

Structural changes took place in the Romanian foddstry in the context of globalization. Generatig
Romanian sector respected the same trends andrio#is as the European food industry. Was noticed a
deeper integration in the markets. A more favorasigironment for increasing trade and investments
was created as a result of the institutional chan§eme general trends are evident in food supmdy a
demand despite the large number of individual dgelents. The most important are the increasing
differentiation, a higher polarization and a grogvtonvergence.

The increasing differentiation depends on consuatttudes and desires. Consumer demand for food

breaks down into an increasing number of groupg démand also became more differentiated at the

level of the individual consumer. On the supplyesithe food market became more and more segmented.
This applies for production and product characdtiegsin a saturated food market, innovation iseatal

for securing or expanding market shares.

The polarization regards the identifiable splilemand between high-end products and cheap oéfgs,
function of income, among consumers. The middle ketaisegment lost market share, fact that
represented a problem particularly for food induSMEs.

Certain developments suggest growing convergenbh&hwmeans that despite the growing diversity of
the food supply, differences are distorted. Thedasing demands of general food, environmental and
animal protection regulations had also a levelmifuence. It makes difficult for consumers to idént
and evaluate differences in quality.

A competitive food industry has to focuses on comsumarkets, with strong innovation and marketing
skills and a solid commitment to food safety anddsustrong partnership with its farmer suppliefhe
dairy sector should continue to focus on the dgueknt of branded products where these have been
successful, while also recognizing the potentiaiefver value added products.

The competition level became greater after the agpee of many foreign competitors. On the other
hand, the national firms were more exposed to meestors. The questions to be addressed are rétated



the actual path of transformation affecting foodustry in the light of new competing conditions and
market access. Among the characteristics of thectstral change from food industry are market
integration, greater importance of own label prdsdue the retailing segment, advertising and intiova
related costs. (Nilson, 2002)

In the last years, trade increasingly expressedpetitive advantages generated in the context of
industrial development led by technological innéaat It has resulted also from the internatiorstian

of industrial production. Within the agri-food sgst, the commodities account for a large shareaaffetr
but processed products have become more significanécent years. The intensity of concentration
among both firms and countries is another featéiiaternational food trade in latest years.

Some factors played a decisive role on businedsmegince in the food industry, in the recent contex
globalization. Among them are: the market integmatithe increase of foreign direct investment, the
growing power of retailers and the costs of adsentj and innovation.

New investment has made competition in host coesitténser mostly where market oriented industrial
policy has been enforced. The multinational firnesséh directed their investment decisions towards
different sectors, attracted by local advantages.

The fact that small firms cannot compete shouldb@oseen as market failures, but as a result ofrealv
competition worked. The big companies have beeremgdly responsible for the increase of the food
industry’s FDI in recent years. It happened eitheiinstalling new plants or setting up joint veatuor
other forms of contracts.

The trends of recent years indicated an obviousrsuity of large investors in food industry. Whillee
degree of attractiveness to inbound FDI varies asmttors of activity, should be taken into condexn
impact on national economic development.

According to the Romanian Agency for Foreign inwgsht (ARIS), foreign companies account for 35%
of share capital and turnover and these averagegramarily reflected in food industry, metallurgyon-
metallic minerals, electrical equipment, transorl machines. The sectors with large FDI are éigset
with the greatest productivity gains.

The business units tended to compete in a more epeinonment due to the fact that the geographical
and national borders stopped to limit the markgta@sion. In addition, a key element that influenced
their success was the rate and features of techicaldransfer, the degree to which present firmslad
absorb innovations and became more competitive.

On the other hand, in Romania, as in all develogiogntries were market segmentation follow the
existing patterns of income concentration, the feodsumption was often determined quantitatively,
slowing down the product differentiation.

The existence together of a diversity of forms dirdensions, typical of food industry, is a signtioé

fact that market niches are still not reached lgdacompanies. It also shows the implementation of
winning strategies adopted by small and mediumdsimens, mainly towards cooperation with other
companies. Despite a predominant presence of rgwanies, reflecting thee concentration process, a
wide range of small and medium sized firms is s@iponsible for a considerable share of output and
employment.

The transformation process which took place in fowtlistry was the result of initiatives taken bggka
firms to expand their influence, basically througtiernal growth, or merger and acquisition, as spdo
to internal growth through the creation of new &ss€he direction towards which firms expand issthu
determined not only by their competitiveness bgaarcing to technology, increasing scale, advedisi
but also by their ability to spot the right opparities to expand production. (Linda, 1993)

4. Structural changes in food industry

Much effort was made by the companies from foodusty to differentiate products by means of
designing and advertising. The competition in faedustry is mainly determined by the challenge of
making something different, though essentially Emio competing brands. It is recognized thatdarg
firms have invested far more in technology thanlkmanes.



The structural changes were related to the madaitions and the performance of the business .ukits
least three elements acted to place limits to saral medium sized manufacturing firms to some éxten
detain them to the borders of market: regionalgradegration; greater importance of own label piis,
and costs of advertising and R&D.

A large market is essential for firms to grow, andre importantly to combine product differentiation
and economy of scale. The firms obtained a highés of return because they exploit conditions for
vertical integration by incorporating different @& of production. A researched conducted at Earope
Union level found that the main motives for mergiergood industry were related to strengtheningrthe

position in the market and diversification of intreents.

The widespread growth of own label products bydargtailers was another element which affected the
structural changes. Some big chains of supermadggteared and developed very fast in Romanian
market. This fact generated that while supermarketame larger in size, operating in a nationaesca
their own brands turned into a high barrier to yifier competitors. Although small and medium sized
firms have been able to survive as own label sapglithe recent trends towards concentration have
limited their space.

The increasing weight of retailers with own-labebgucts affected competition within food industry i
two different ways. Firstly, the retailers were ealib better monitor consumers’ behavior due torthei
proximity with final consumers. They had lower coef market research and advertising in comparison
with the manufacturing sector. Secondly, the retailhave a larger scale of operation. It was
advantageous for some manufacturers to use theipriaduction capacity for supplying retailers. €'h
Economist)

Last but not least, the sunk costs, especially R&D advertising costs intensified the concentrdgeel

in food industry. The larger companies are moreablp to absorb high levels of advertising
expenditures, principally when market becomes largeEurope, food industry shows the highest level
of advertising in comparison with the other sectdise food industry started to make their produttse
attractive to consumers by increasing expenditureslvertisement.

The innovations represent a strategy that raisesiderable the barriers to new entrants by estabtisa
high threshold, reinforcing in consequence the eatration process. Despite the fact that food itvglus
is largely dependent on innovation which takes @lat basic industry like chemical, many created
products are a result of strategies developed by fital sectors, food industry, according to the
challenges posed by market conditions. The pradiceonstrated that when neither of these stratégjies
adopted successfully, the only way out to survé/Byi reducing prices.

One of the main problems of the Romanian manufaguwas the financial blocking. The matrix
representation of the analyzed industrial secfarthe basis of ratios overdue debts/turn over gnogs
profit/turnover, reported to the manufacturing meahich was considered 1 is presented in the fotigw
figures. It consists of four dials, each of thepresenting a specific situation for these ratios.

The first dial includes the sectors that had theorgross profit/turnover less than the mean of
manufacturing, and the weight of overdue debts tgredghan the corresponding mean of the
manufacturing. It represents the set of industnidgh maximum vulnerability from the point of vieof
resources allocation.

The second dial comprises the sectors that hadatie gross profit/turn over less than the mean of
manufacturing, and the weight of overdue debts lemathan the corresponding mean of the
manufacturing. It corresponds to the group of 8tdes with an uncertain relative position.

The third dial consists of the sectors that hadrdi® gross profit/turn over greater than the meén
manufacturing, and the weight of overdue debts leas the corresponding mean of the manufacturing.
It embodies the industries with the most favourasiteiation from the point of view of resources
allocation. The food sector belongs to it.

The forth dial contains the sectors that had thi rgross profit/turn over greater than the mean of
manufacturing, and the weight of overdue debts tgreghan the corresponding mean of the
manufacturing. The same as the second dial, ifesponds to the cluster of industries with an uager
relative position.



The Government of Romania identified four direcicmmong its main concerns as key priorities for
decreasing financial and economic vulnerabilitytfor period 2006-2009. The four main areas of stppo
are:

- achieving sustainable private sector led high ghowt
- enhancing governance and the quality of publigtintsins;
- promoting social and economic inclusion;

- upgrading infrastructure and environmental starglard

1 ]

Food sector
Non-metallic sector

Gross profit

] L]

Basic metals sector

Overdue Debls

Figure 2. The financial and economic vulnerability reportedhe total manufacturing (Source: Mereuta
et al, 2000)

The synthesis of structural sectorial diagnosimahufacturing revealed the strengths and the waakse
for the selected sectors. The food sector hadubsegjuent characteristics:

the strengths:

- the dynamic of investments;

- the internal competitiveness

- the profitableness of exploitation;
- the global profitableness;

- the rate of overdue debts;

- the privatization level;

- the labour productivity

- the level of energy- intensive usage.
- the weaknesses:

- the external competitiveness.

On the whole, the food sector has an obvious faldarsituation. In order to increase the external
competitiveness and to consolidate the internalpeditiveness it is necessary to rethink the economi
policies, especially about Romanian agriculturg.diitput strongly influence the results obtainedhsy
food sector. (Ucenic, 2007a)



5. Supply Chain

Michael Porter established a basic value chain infodehe first time in 1985 in his work “Competig
advantage”. The model consists of a successiortofities found to be widespread to a great varigdty
firms. He identified two activity categories: prirgaand supporting. The activities carried out by a
specific organization can be analyzed into primacyivities and supporting activities. The primary
activities directly add value to the venture’s protion factors, which are collectively named as the
“value chain”. They consist of those concernechim production, marketing delivery and servicinghef
product. Support activities take account of thoseviging purchased inputs, technology, human
resources, or overall infrastructure functionsustain the primary activities.

A supply chain, logistics network, or supply netlwas a synchronized system of businesses, people,
activities, information and resources involved imvimg a product or service in physical or virtual
manner from supplier to customer. Supply chainvdis transform raw materials and components énto
finished product that is delivered to the end corgin Supply chains link value chains. (Nagurneyd80
There are a variety of supply chain models, whittirass both the upstream and downstream sides.

The primary objective of supply chain managementoidulfill customer demands through the most
efficient use of resources, including distributicapacity, inventory and labor. A variety of optimig
aspects of the supply chain include acts as a goeesm with suppliers to reduce bottlenecks.

Sales and operations planning is becoming a remeiné for doing well supply chain implementation.
With globalization of sourcing and manufacturingifttng resources, facilities and inventories asrtse
world, a greater extent of corporations are relyorg effective supply chain planning to accurately
coordinate supply, based upon actual and forecasednd.

Keys to accomplishment consist of a committed goaece model, an integrated, networked and formal
sales and operation planning process from salesnamnkieting to the supplier base, with an addedeste
of innovation and vision. (IBM Institute for Busis® Value)
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Figure 3. Value Chain (Source: Porter, 1985)

6. Romanian Food Supply Chain

The food supply chain consists of a set of linkd dependencies from farms to food consumers. Food
Supply Chain Management jointly gets the main ekthdisciplines and intends to afford a perceputive
the chain, to support those who manage parts otthé and to enhance the development of research
activities in the discipline. (Bourlakis, 2003)

There are some main concerns that should be idsh@ihd putted into operation in order to develop t
food segment and to improve the competitiveneskeproducts on their way to export markets.



One of the major points is to confine and maintigreater part from the nationwide element of value
chain during the orientation of production and sdtevards primary products. It is also requirecetidy
promotion of the Romanian ecological products anekternal markets, as well as a more intensiveenic
marketing and consolidation of the existing oneleepic, 2007a)

The procedure of scheming of the Romanian exprategjy targeted on ecological products is on the ri

in the framework of market globalization and thaedency towards healthy products. Simultaneously
with the expansion of market necessities, it isispensable to generate a plan which encloses the
required steps for responding at the great demanédological products at European level, both from
qualitative and quantitative standpoint. The madfedcological products is improving constantly dnac

a twelve-monthly enlargement of 20 %, accordindwwidvernmental reports. (Ucenic, 2007c¢)

Almost all eco-food Romanian products are for ekpecause inside the country it is only a smalhaic
of consumers. One of the explanations is the ldékformation and eco-culture of Romanian consumer.

Romania is one of the most promising retail marke&urope because of the developing of moderril reta
formats, increased interest of foreign investord growing consumer incomes. The retail industrgas
saturated. Many chains are competing for the maatkate.

In 2007 the Romanian retail market grew at a r&te/d8% and was worth RON 104.4bn (€31.3bn). This
increased by another 16.5% in 2008, to RON 121(¥BBbn), according to “Retail in Romania 2008", a
report recently published by PMR.

In 2007 the grocery market developed more rapitlgntthat of non-food, by 27.8%. For 2007 as a
whole, spending on food products accounted for riwae half of all spending, excluding cars and.fuel
This situation, which is unusual for developed evores, has been caused by a reduction in the
importance of self-grown food in the grocery supphain in Romania. People who once relied on their
own farms are increasingly often going to shopte#nd, thus increasing the value of food retailsale

In addition, the rising prices of food productsusad by poor harvests, have contributed to inceease
grocery spending, as consumers were unable to egtiecvolume of foodstuffs consumed and were thus
forced to pay more. (PMR)
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Figure 4. Turnover of Retail Trade in Romania (Source PRBD7)
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Figure 5. Romanian Grocery Retail in 2007 (Source PRM, 2007



The other formats appeared more recently. Theiiese the Profi discount stores, established in0200
The very first hypermarket chain which debuted onRnia was Carrefour (in 2001). This remained the
only hypermarket brand in Romania for two yearsil Wwouis Delhaize introduced its Cora chain.

However, in 2005 and 2006 Romania was flooded wetieign retail projects. During this period a
number of well-known grocery chains appeared indbentry, including Plus Discount, Auchan, Real
and Spar.

The grocery retail increased in the rate of devalept. In 2006, according to PMR estimates, the atark
share of large shops (hypermarkets, supermarkitsouhters and cash and carry stores) was 35.5%,
whereas in 2007 this figure grew to 37.6%.

At the end of 2007, there were 70 hypermarkets amé&nia, operated by seven companies. PMR
estimates, however, that, despite the modest staret, the share of hypermarkets as a proportiadheof
grocery market was quite substantial, around 12Bfs Theans that Romanian hypermarkets are turning
over a substantial amount, more than we would eéxjpem a population with limited purchasing power.
For example, a typical Carrefour outlet situate@irtharest is the third most frequently visited r€fur
hypermarket in the world.

Discounters preparing to enter Romania are in icpdarly promising situation, as this arena is kbast
developed modern format in the country. Many pdaé¢rtustomers in small and medium-sized towns do
not yet have access to such outlets.

7. Conclusions

The production of commodities in global marketséiee so competitive that only the most cost-efficien
businesses will survive.

The next years mark a phase of fast increasinguofam environmental impact. Upcoming agricultural
performance will outline the world from the poirftvaew of species and utility to society. Technatzg
advances and current economic forces, includingelaygricultural subsidies have both increased food
availability and decreased the real costs of afitical commodities during the past 50 years. (Tilned

all, 2001)

The transition from intensive agriculture, to inttigd agriculture and agro-ecosystems was a ndgessi
Romania tries to follow the same path in spite @he difficulties. The food sector has an obvious
favourable situation. In order to increase the mmele competitiveness and to consolidate the interna
competitiveness it is necessary to rethink the enon policies, especially about Romanian agriceltur
Its output strongly influence the results obtaibgdhe food sector.

The Romanian food supply chain has some specddficitSmall counter stores still dominate the retail
network in Romania but the growth of preferencesfgpermarkets was together with Russia the highest
in the region. Discount chains have achieved vyl preference rate in Russia, Poland, Czech Rapubl
and Hungary, however, the fastest growth has beeorded in Romania. The players who will
understand better the Romanian food consumer balawiill increase their market share in spite @& th
global economic crisis.

Acknowledgment

The authors are grateful for financial support frtiee Romanian Research Program PN Il — Ideas —
Contract Number 713/ 2009: “The accommodate of aded technologies developed in the industrial
domains for design the intensive agro-producticstesys with controlled micro-climate” financed byth
Romanian Teaching and Research Ministry.

References

1. Bourlakis M. and Weightman P. (2003) — Food Sufiivin Management, ISBN: 978-1-4051-
0168-4

10



10.
11.

12.

13.

14.

15.

16.
17.
18.
19.
20.
21.
22.
23.
24,

Croker J. (2003) — Supply chain — Improving vallw®tigh process improvement

Funes-Monzote F. et all (2009) - Diversity anda@éicy: The elements of ecologically intensive
agriculture, Leissa Magazine, 25.1, March

Gliessman S. (2007) — Agroecology — Ecological Bsses in Sustainable Agriculture, CRC Press,
ISBN 1-57504-043-3

Kaplinsky R. and Morris M. (2001) — A Handbook f#éalue Chain Research, prepared for IDRC

Linda R. (1993) - The European agro-food systengaBization and Performance of World Food
Systems, NC-194

Mereua C. et. al. (2000) — Industria preldtvare romaneascl990 — 1998, Editura Fungks PRO,
Bucurati

Nijs 1. (2005) — Incentives for sustainable prodsetvice system, 10th European Roundtable on
Sustainable Consumption and Production, Belgium

Nilson P. (2002) - Structural Change in Food Indudtends towards concentration, Texto
Porter M. (1985) — Competitive advantage, Freesres

Tilman et all (2001) Forecasting Agriculturally Driven Global EnvironmtehChange, Science,
Volume 2292, No.5515

Tilman et all (2002) - Agricultural sustainabilignd intensive production practices, Nature 418epag
617

Ucenic C. (2007a) “New Management and MarketingtdPas Concerning the Investigation of
Business Environment Evolution; Case Study: A Camfdze Analysis Romania - Greece for the
Food Sector, Non-metallic Minerals and Basic Meg&ector”, Cluj Napoca, Todesco, ISBN 978-
973-7695-24-6,

Ucenic C., Mastorakis N. (2007b) — The Impact ofiEsnmental Issues in the Supply Chain for a
Natural Resource: the Case Study of Arnica Montmom Romania, Proceeding of 2nd IASME/
WSEAS International Conference on Energy & Enviremtn Portorose, Slovenia, pg. 258, ISBN
978-960-8457-69-0

Ucenic C. (2007c) — Increasing Products’ Value diglo Ecological and Organic Certification,
Proceeding of 2nd IASME/ WSEAS International Coafere on Energy & Environment, Portorose,
Slovenia, pg. 247, ISBN 978-960-8457-69-0

*** _ |BM Institute for Business Value

*** - Eurostat

*** - The Economist

*** _ Romanian Agency for Foreign investment (ARIS)
*** _ Encyclopedia Britannica, Online Edition, 2009
% - Www.green-report.ro

*** _ Food &Health Magazine, Nr. 13, 2008

*** _ National Federation of Ecological Agriculture
*** _ Retail in Romania, PMR Publications, Polargf)07

11



