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ABSTRACT   

The aim of this study has aimed depending the influencing factor of direct effects of EO with BP 

with mediating influence of Employee and Customer Satisfaction, and how Business organization 

bank CBE, Ethiopia (EO) influences BP of Commercial Banks of Ethiopia, using the Explanatory 

Inferential, Model Summery, Analyses of Variance Coefficient of Regression influence to test 

hypotheses test. In this study, factor that affect Entrepreneurial Orientation on Business 

performance as a mediating effect variable Employee satisfaction of the Customers Satisfaction 

was considered with 384 unknown respondents, and the results show positively affects 

Entrepreneurial Orientation with Business performance, Employee Satisfaction with Business 

performance, Customers Satisfaction with Business Performance, Entrepreneurial Orientation with 

Employee Satisfaction, and Entrepreneurial Orientation with Customers Satisfaction positive 

relationship with business performance, and the study provides both independent, Dependent and 

Mediating Variables has significantly positive influence in CBE, Ethiopia.  

Keywords: Business Performance, Entrepreneurial Orientation, employee Satisfaction, customer 

satisfaction and CBE. 

1. INTRODUCTION 

The  relationship between Entrepreneurial orientation (EO) and Business performance, and to 

generate a definitive results probably due to the omission of the moderating role of different 

unidentified variables (Covin & Slevin, 2018, and Lee & Chu, 2019; Lumpkin & Dess, 2021), and 

to explicitly address this gap, and this study it  has investigate the Entrepreneurial Orientation 

influenced with Business performance, considering the mediating effect of (CS), and the impact of 

(BP), and In BP of CBE has a significant relationship with Business Performance in their ability to 

create superior Customer satisfaction value, and  Employee Satisfaction pursue Entrepreneurial 

Orientation opportunities (Buli, 2019), but to do so, CBE must use an integrative approach of EO 

and BP of CBE, Choi and Williams (2019), and it found the business activities that mediated 

Employee Satisfaction, and Customer Satisfaction that the relationship between EO, and BP of 

CBE, and it constructs of EO and BP took into account different elements of Employee Satisfaction 

of banks has a limitation to satisfy Employee and Customer to be satisfied in Ethiopia has many 

problem to fill that gap to fill the problem of Employee and Customer Satisfaction in further study 

in to solve and to satisfy Employee and Customer the problem and the limitation of Banks to add 

minimum Five banks specially in the area of Gomaju area, Tafarea, area of Bariso Dukale Square, 
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Infront of Bule Hora Hospital, and in side Bule Hora University Ethiopian Banks, Neftalí Parga-

Montoya (2019). 

The effects Multiple linear Regression has a positive relationship between EO with BP, and how 

Employee and Customer Satisfaction works as a mediated variable in this relationship, providing 

empirically positive relationship between Customer and Employee Satisfaction with Business 

Performance in the context of CBE, Ethiopia in a developing country, and this contribution by 

itself, and his mediator variables to using Chi-square, Case processing Summery and the 

relationship between predict variables, mediating variables of Employee satisfaction and Customer 

Satisfaction with banks Business Performance of CBE, Ethiopia. 

2. OBJECTIVE OF INVESTIGATION  

1. To assess the direct relationship between Entrepreneurial Orientation practice and Business 

Performance of CBE. 

2. To analysis the direct relationship between Employee Satisfaction and Business 

Performance of CBE. 

3. To assess the direct relationship of Customer Satisfaction practice and Business 

Performance of CBE. 

3. CONCEPTUAL INVESTIGATION 

 

Source: Value of AMOS output (2023) 

4. HYPOTHESIS INVESTIGATION TEST  

H1: Entrepreneurial Orientation has a direct Relationship with Business Performance of CBE. 

H2: Employee Satisfaction has mediated a direct Relationship with Business Performance of CBE. 

H3: Customer Satisfaction has a mediated a direct Relationship with Business Performance of CBE. 

5. INVESTIGATION APPROACH AND DESIGN 

The quantitative research design to serve in many ways and the justifications support why 

quantitative research design to be selected in most of the empirical investigations in Commercial 

Banks of Ethiopia, has to be conducted by adopting quantitative approach in their designs to 

determine an expected relationships which might emerge from interaction between a set of given 

research variables, and this approach that has to be designed Descriptive Chi-square Relationship 

between Independent, Independent and Mediating Variable that can be analysed  research designed 

that can be developed, Entrepreneurial Orientation, Customer Satisfaction, Employee satisfaction 
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on Business Performance of CBE, Ethiopia that factor of descriptive Chi-square data has  designed 

to be analysed, the direct Effect, and Blanco-Donoso, L. (2019), and Employee Satisfaction and 

Customer Satisfaction data is in the research design, and there analysed with Case Processing 

Summery, Relationship between Variables and dependent variables and chi-square test. We have 

shown that the relationship between variables and strength of variables, with the evidence of 

mediating variable of Employee Satisfaction and Customer Satisfaction of data similarity, and 

feelings through identification in, for 120 respondent to collect questionnaires from Employee and 

Customer of CBE, Ethiopia and data collected from 120 Respondents, and Research technique to 

be  designed with Simple random techniques and Stratified sampling technique has to be designed 

in Ethiopian CBE Knoster, K. C., & Goodboy, A. K. (2020). 

6. CASE PROCESSING SUMMARY OF BP, EO, AND CS 

Table 1. Case processing Summery of BP, EO, and CS 

Case Processing Summary** 

 Cases 

Valid data Missing data Total 

N % N % N % 

Business Performance * 

Entrepreneurial 

Orientation 

120 100.0% 0 0.0% 120 100.0% 

Business Performance * 

Employee Satisfaction 

120 100.0% 0 0.0% 120 100.0% 

Business Performance * 

Customer Satisfaction 

120 100.0% 0 0.0% 120 100.0% 

Source: Case processing Summery of BP, EO, and CS (2023) 

The case processing Summery study that can investigated search for correlations between Business 

Performance with, Business Performance with Employee Satisfaction and From Business 

Performance With Customer Satisfaction  independent variables with dependent variables and two 

Mediating variables with Dependent variables with 120 Respondent to gather and investigated 

without missing data 100% valid data to confirm properties, and the case processing summery 

simple show the any missing data of any respondents input in each variables case processing 

summery valid statistics, Missing data and Total output in SPSS. 100% means all respondent fill 

all the required fields.  
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7. CROSS TABULATION OF EO, ES AND CS WITH BP 

Table 2. Cross Tabulation of EO, ES and CS with BP 

Business Performance * Entrepreneurial Orientation Cross tabulation 

Business Performance * Employee Satisfaction Cross tabulation 

Business Performance * Customer Satisfaction Cross tabulation 

 Entrepreneurial Orientation Tota

l 12.0

0 

13.0

0 

14.0

0 

15.0

0 

16.0

0 

17.0.

0 

Business 

Performan

ce 

19.0

0 

Count 1 .0 .0 .0 .0 .0 1 

Expecte

d Count 

.1 .2 .4 .2 .2 .0 1.0 

20.0

0 

Count 5 9 4 2 .0 .0 20 

Expecte

d Count 

1.5 3.5 7.0 3.7 4.0 .3 20.0 

21.0

0 

Count 2 9 26 11 1 .0 49 

Expecte

d Count 

3.7 8.6 17.2 9.0 9.8 .8 49.0 

22.0

0 

Count 1 3 10 8 15 .0 37 

Expecte

d Count 

2.8 6.5 13.0 6.8 7.4 .6 37.0 

23.0

0 

Count .0 .0 2 1 7 2 12 

Expecte

d Count 

.9 2.1 4.2 2.2 2.4 .2 12.0 

Over all Count 

data 

9 21 42 22 24 2 120 

Expecte

d Count 

data 

9.0 21.0 42.0 22.0 24.0 2.0 120.

0 

Source: Cross Tabulation of EO, ES and CS with BP (2023) 

Quantitatively data that can be analysed the strong Relationship between multiple variables it 

referred to as contingency group variables to gather, and to  correlate friendly Business 

Performance with Entrepreneurial Orientation, Employee Satisfaction and Customer Satisfaction 

Cross tabulation of total count result 9%, 21%, 42%, 22%, 24%, 2% the main frame statistical 

model of similar line of the variable Entrepreneurial Orientation, Employee Satisfaction and 

Customer Satisfaction with  Business Performance 42% Expected Count relationship with Business 

Performance has a significant relationship and valid data count and Expected count of data can be 

stored to confirm the variables of  Entrepreneurial Orientation, Employee Satisfaction and 

Customer Satisfaction strong relationship with Business Performance in CBE Bule Hora town. 
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8. CHI-SQUARE TESTS EO, BP 

Table 3. EO, BP of Variables 

Chi Square Tests 

 Results          Df Asymp. P-Value. (2 

sided) 

Value of Chi Square 96.179a .25 .000** 

Value of Likelihood Ratio 82.164 .25 .000** 

Value of Linear-by-Linear 

Association 

50.306 .1 .000** 

Number of Population 120   

a. EO, BP Variables 

Source: EO, BP (2023) 

The relationship Cell of chi square  Expected count of <.05% and the minimum Expected count is 

< 0.01 to  be assessing the goodness fit between value  result of EO and BP, and those prediction 

can be expected theoretically the association between Descriptive analyses, and type of treatment 

were tested using the chi-square tests, and Since  the  p value  (corresponding  to the  Pearson  Chi-

square test)  is >0.05% with 95% Confidence level, To estimate negative hypothesis is rejected, 

and  the Positive Asymp. Sig.(2-sided) <0.5 is accepted results Pearson Chi-Square value 96.179a, 

Likelihood Ratio 82.164, Linear-by-Linear Association 50.306, with Valid people count 120 

population, and the degree of Freedom 25 and 1 with P-Value result .000 that to be conclude the 

relationship between CS with BP. 

Therefore, H1: Entrepreneurial Orientation has a direct Relationship with Business Performance of 

CBE Bule Hora Town with P-Value <05% to solve the problem of limitation of Banks in Bule Hora 

town not Compare Banks with Customer. 

9. CHI -SQUARE TEST OF ES, BP 

Table 4. Chi Square test of ES, BP 

Chi Square Tests 

           

Results 

Df Asymp. P-Value. (2 

sided) 

Value of Chi Square 568.944a 20 .000** 

Value of Likelihood Ratio 290.162 20 .000** 

Value of Linear-by-Linear 

Association 

114.625 .1 .000** 

Number of Population 120   

a. ES, BP Variables 

Source: Result of ES, BP (2023) 

The relationship Cell of chi square  Expected count of <.05% and the minimum Expected count is 

< 0.01 to  be  assessing the goodness fit between observed value of Employee Satisfaction, Business 
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Performance, and those expected theoretically the association between demographic factors, and 

type of treatment were tested using the chi-square tests, and Since  the  p-value  (corresponding  to 

the  Pearson  Chi-square test)  is  greater than < 0.05% with 95% Confidence level,  the estimation 

of Null hypothesis is rejected, and  the alternative Asymp. Sig.(2-sided) >0.5 is accepted results 

Pearson Chi-Square value 568.944a, Likelihood Ratio 290.162, Linear-by-Linear Association 

114.625, with Valid people count 120 population, and the degree of Freedom 25 and 1  with P-

Value result .000 that to be conclude the relationship between CS with BP. 

Therefore, H2: Employee Satisfaction has mediated a direct Relationship with Business 

Performance of CBE, Bule Hora Town with P-Value <05% to solve the problem of limitation of 

Banks in Bule Hora town not Compare Banks with Customer. 

10. CHI SQUARE TESTS OF CS, BP 

Table 5. Chi square tests of CS, BP 

Chi Square Tests 

                      Results Df Asymp. P-Value (2 

sided) 

Value of Chi Square 582.237a 15 .000** 

Value of Likelihood Ratio 304.679 15 .000** 

Value of Linear-by-Linear 

Association 

116.790 1 .000** 

Number of Population 120   

a. CS, BP Variables 

Source: Result of CS, BP (2023) 

The relationship Cell of chi square  Expected count of <.05% and the minimum Expected count is 

< 0.01 to  be  assessing the goodness fit between observed value of CS with BP, , and those 

prediction can be expected theoretically the association between Descriptive analyses, and type of 

treatment were tested using the chi-square tests, and Since  the  p value  (corresponding  to the  

Pearson  Chi-square test)  is >0.05% with 95% Confidence level, To estimate negative hypothesis 

is rejected, and  the Positive Asymp. Sig.(2-sided) <0.5 is accepted results Pearson Chi-Square 

value 582.237a, Likelihood Ratio 304.679, Linear-by-Linear Association 116.790, with Valid 

people count 120 population, and the degree of Freedom 25 and 1 with P-Value result .000 that to 

be conclude the relationship between CS with BP. 

Therefore, H3: Customer Satisfaction has a mediated a direct Relationship with Business 

Performance of CBE, Bule Hora Town with P-Value <05% to solve the problem of limitation of 

Banks in Bule Hora town not Compare Banks with Customer. 

11. CONCLUSION 

The case processing Summery study that can investigated search for correlations between Business 

Performance with, Business Performance with Employee Satisfaction and From Business 

Performance With Customer Satisfaction  independent variables with dependent variables and two 

Mediating variables with Dependent variables with 120 Respondent to gather and investigated 

without missing data 100% valid data to confirm properties, and the case processing summery 

simple show the any missing data of any respondents input in each variables case processing 
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summery valid statistics, Missing data and Total output in SPSS. 100% means all respondent fill 

all the required fields.  

Quantitatively data that can be analysed the strong Relationship between multiple variables it 

referred to as contingency group variables to gather, and to  correlate friendly Business 

Performance with Entrepreneurial Orientation, Employee Satisfaction and Customer Satisfaction 

Cross tabulation of total count result 9%, 21%, 42%, 22%, 24%, 2% the main frame statistical 

model of similar line of the variable Entrepreneurial Orientation, Employee Satisfaction and 

Customer Satisfaction with  Business Performance 42% Expected Count relationship with Business 

Performance has a significant relationship and valid data count and Expected count of data can be 

stored to confirm the variables of  Entrepreneurial Orientation, Employee Satisfaction and 

Customer Satisfaction strong relationship with Business Performance in CBE Bule Hora town. 

The relationship Cell of Expected count less than <.05% and the minimum Expected count is less 

than 0.02% to denoting a statistical method assessing the goodness of fit between observed value 

of Entrepreneurial Orientation, Employee Satisfaction Customer Satisfaction with Business 

performance, , and those prediction can be expected theoretically the association between 

Descriptive analyses, and type of treatment were tested using the chi-square tests, and Since  the  p 

value  (corresponding  to the  Pearson  Chi-square test)  is >0.05% with 95% Confidence level, To 

estimate negative hypothesis is rejected, and  the Positive Asymp. Sig.(2-sided) <0.5 is accepted 

results Pearson Chi-Square value (582.237a, 658,944 and 96,306) Likelihood Ratio (304.679, 

290,162 and 82,306), Linear-by-Linear Association (114,625, 116.790 and 80,306), with Valid 

people count 120  response rate, and the degree of Freedom 25 and 1 both Independent, Mediating 

and Dependent Variables that correlated with P-Value result .000**, that can be conclude that there 

is a the relationship between, EO, ES, CS with BP in with P-Value <05% to solve the problem and 

the limitation of Banks to add minimum Four banks specially in the area of Gomaju, Taf, area of 

Bariso Dukale Square, Infront of Bule Hora Hospital  CBE Bule Hora Town, Ethiopia. 
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