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\r lli IHTRODUCTXON, 

The Bureau of Agricultural Economics of the United 
States Department of Agriculture, in .cooperation T¡?ith the 
Port of Nen York Authority,  is  conducting an inquiry into 
the' terminal handling and distribution of fruits and vege- 
tables in the Port of Hew Xork district.    This project has 
been extended to include a survey of the various tj'pes of 
demand for fruits and vegetables" in order  to furnish both 

.producers and consumers more accurate estimates of the 
amount of principal varieties, grades and si2e.s required 
on given days by the consumers of the Hevi York market«  íThis 
report attenipts to present   such demand information as it 
relates to the pushcart trade.    Many of the facts compiled 
and tabulated in this' report were gathered through the 
courtesy of 'the Department of Markets of the city of New 
Yoik,    The analysis and conclusions, however, are original 
with the author! ■ 

The writer wishes to ackno^7ledge the coc^eration of 
Edwin J, O'Malley, City Commissioner of Public. Markets for 
aid in gathering much of the raw nàterial which forms the 

, basis of this report,  of Mr.  Ole ëalthe,  former Director of 
the Food and Drug Division of' the Department of Public 
Health,'for statistical contributions of food inspections, 

-and of Mr.  Walter P. Hedden, Research Agent  in î*5arketing', 
United States Department bf Agriculture, for'assistance in 
securing the tabulation of the greater part of the statisti- 
cal arterial  and for helpful  suggestions and' criticisms 

"proffered throughout  the pursuit of the work. 
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PUSH CäRT^ MARIÍSTS IW NEW YŒIK ClTï. 

By Earl R, French, Research Agent in Marketing, 
United States Department of Agriculture. 

PURPOSE.      ■ 

This study was irade for. the purpose^of ascertaining the economies 
in the principles and practices of push cart retailing in Hew York City, 
especially as pertains  to agricultural products.    At  the beginning of 
the survey it was the author's intention to study only the inportance of 
-the push carts as a marketing channel.    When proceeding in the work,  it 
was  seen that there were nuroerous pertinent factors ha:ving a direct 
bearing on the economies of street marketing, v/hichif made public would 
be of aid to  the producers, and distributors, and to the consuming public. 
Thus the scope of the report was widened to include such information as, 
the early history and trend of the push cart  business, area supplied at, 
present,  number and race of people d^endent,  sanitary conditions, and 
administrative controlo , 

SOURCE OF xiTEORMATION. 

A large part of the infornmtion incorporated herein was obtained 
through'a questionnaire containing fourteen items which was  submitted 
to  the peddlers in each of five selected narkets;    Each market was care- 
fully chosen \7ith a view to including only those believed to be geographi- 
cally representative, representative as to race, and as to high and low 
class of patronage^    The total number of peddlers included in the sample 
is 7UU, or what practically constitutes ten percent of the total number 
of push  cart peddlers in greater New York.    It was through the Department 
of Public ÈÈtrkets  that  this questionnaire was distributed  to  the push 
cart peddlers, and the data requested therein obtained*    That Department, 
in addition, raade à special survey of the peddlers  stocks, and supplied 
from its records.other miscellaneous data concerning the vendors. 

The statistics of inspections showing a comparison of sanitary 
conditions between the push carts and other retailers was supplied by 
the Bureau of foods and Drugs of the City Department of Public Health. 

Por analysis of the population surrounding and patronizing the 
push carts, the data and conclusions incorporated were drawn from 
"Statistical Sources for Demographic Study," Hew York City population 
Statistics for 1920 coa^iled by sanitary districts. 

Other important information was.obtained throu^ interviews with 
wholesale and jobbing dealers-, push cart patrons and the peddlers  them- 
selvesa    Many pertinent facts regarding marketing practices were 
gathered through visits to the,market zones, where observational  studies 
were pade of market operations. 
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FIiroiHGS 

îhrough this study it has been found: 

(1) "JOhat there are approx5.raately 7S60 push cart peddlers plying their 
trade on the  streets 01 'the  City of New-Yorki ¡ 

(2) That of this nuoiher approximately .55ÜO operate continuously in  the' 
53 public irarketing centers,  l^CO  to  2000 have ^ stand permits, but 
on certain days  sell outside the market areas and 3OO  to 800 are 
v/holly itinerant vendors, and consist in large part of floaters^ 
or illegitimate peddlers^ ' - 

(3).That  71 percent of the vendors are located-in Manhattan,  25 percent 
in Brooklyn, and k percent in the Bronx, 

(Uy That  the marketing zones are located in the districts of the great-   . 
est density of populationo 

(5) That  the push cart markets are situated in the most impoverished 
sections of "the city, 

(6) That approximately one million five hundred thousand people are 
, supplied wholly or in" part by the push carts^ ,' 

.(7)  That S9 percent of this population are foreign born whites or of 
foreign parentage;  6 percent are native born v/hites of native 
parentage, and 5 percent are negroes and mulattos, 

(S)  That  at least  two thirds of the people purchasing from the peddlers 
are by race^ either Jewish or Italian. 

(9) That 6S percent  of the vendors deal  in fruits and vegetables,  h per- 
cent  in other foods,  and 2S percent  in merchandise, 

(10) That fruits and "vegetables having an approxinfâ.te value of $35»0ÓO,00O; 
merchandise having a value of $3,000,000; fish $1^000,000 and miscel- . 
laneous foods $500,000. are retailed annually through the push carts. 

(11) That 11.0 percent of all  the fruits and vegetables supplying Hew York 
City are retailed through the push carts. 

(12) That  the fruits and vegetables purchased by the peddlers are,  as a 
class,  the sus-l 1er sizes, and lower grades, and the deteriorated. 

(13) That a considerable  saving is, effected'by  the peddlers  through 
salvaging of poor conditioned produce. . : 

(14) That the'average volume of weekly sales in monetary units for vendors 
handlifig fruits and vegetables is $126;   for those handling other 
foods $95;  for, those handling non foods, $75, 



.(15)  That the days of largest purchase for the peddlers in order  of 
importance are, Monday,. .Friday and Wednesday. : 

' (lb)  That the.days of largest sale in the iTarkets patronized by Jewish 
\    ■ trade are Thursday and Friday; those having a Christian patronage* 
\  F Saturday, .; - 

(17) That the comnbdities most largely handled aré, boxed apples, 
oranges, grapes, onions, pears, potatoes, tomtoes^ barreled 
apples,  cabbage and bananas.  • 

dS) That'Washington Street íáarket is the principal source of purchases 
of produce for the peddlers, . 

• , ■ 

(19) That  the average size of sale for fruits and vegetables is approxi- 
mately 15 centSj and that the size of sale most frequently made is 
10  cents      . 

(20) That the size of sale  for commodities  sold by wei^t  is,  most 
frequently^  three pounds* 

(81)  That 90 percent of all'the vendors are foreign born - that approxi- 
mately 72 percent are Jewish,  22 percent Italian* and the remaining 

.6 percent,  German, Irish^ Hussion* Spanish, and American. 

(22) That 72 percent of the vendors are in the prime of life, being 
under Hs years of age. ■ 

(23) That 8*5 years is the average length of time peddlers remain in the 
push  cart business.  / 

(2U)  [Phat 2 percent have some physical disability. 

.  (25) That G^ percent are  citizens, 

(26) That approximately 10 percent are engaged in other occupations. 

^ (27)  That 62 percent hire their push carts,' 

(2S) That S6 percent have dependents* 

* (29)  That approximately 31,000 people rely upon the push carts wholly . 
or in part  for a livelihood, 

(30) That U5 percent of the vendors handling fruits and vegetables use 
family help and 6. percent hire help^ 

(31) That the method of. delivery for fruits and vegetables  from,the      •    • 
central market  to the peddlers^   stands is-chiefly that  of hired 
truck or express. 
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(32) That the cost of operating a push cart iS: jEractically one third 
that of a unit store, and for the typical  vendor averages $9.2^ 
per .week, -■    ■      -        . 

(33) That  the vendors' prices',  on practically all  commodities,  are 
the lowest  in the city^ 

(3^)  That- the fruits and vegetables sold oh the push carts ar,e-, with 
few exceptions, v/holesome and suitable for human consumption. ^ 

.C35)  That unwashable articles of food,  such as bread stuffs,  candy, 
.■   dried fruits,  etc» are, while,displayed on the carts,  beingex- 

poséd to the dirt.and dust of the streets, and the insects of the 
,    air, in violation of  existing city ordinances. 

(36)  That the sale of fish in the streets, as it is being carried on, 
■   is a ■menace to health, -■ '     ~ 

C37) That á certain few peddlers use their homes arid apartments for the 
storage of .surplus produce over nigtit, 

(33)  That peddling at night was found to exist in certain neighborhoods. 

(3-9)  That on certain thoroughfares the presence of the push carts,  to-, 
gether v/ith the large crowds of shoppers are a menace to public 
safety, as well as an impediment  to the regular use of  the streets. 

(Uo)  That^ itinerant peddlers or floaters are a constant menace in the 
raàrk~et  zones,   causing street  congestion and traffic delays. 

(Ul) That the revenue derived by the City from the push cart peddlers 
forthe year ending Dec.  3I, 1923  totaled $320,115.00, 

(^2)  That the City's  supervisory and administrative expense of the open 
air  (push cart) narkets amounted to .$235,0^7,^+2 for the  same year. 

"QPEl^ AIR íviaSIÜJlTS' IN FOBEIGSi COUNTRIES 

C^en air markets have been in existence from time immemorial, and 
are still today an,inçjortant system of retailing food stuffs in numerous 
large  cities of the world.    Hot all  so-called open markets, hov7ever, are 
technically push: "cart markets,  but they are identical in their functions. 
Among the large population centers which may be mentioned as havjhg 
these open markets are:  Budapest, Vienna,  Tokio and Yokohama, where be-, 
fore the earthquake  the push carts were upon the streets in large numbers; 
Berlin, Hamburg, Paris, and London. * In- the latter city the number of 
street vendors reputed' to be in operation on special market days ia 15,000. 
These market   street   stalls in London often extend'for miles in length,, 
and,are located in the poorer sections.    Information  relative to street - 
.markets almost invariably emphasizes the points,of„ low prices, and cheap • 
foods, which,  it is  stated,.are  chiefly retailed through these.agencies. 



For instance, :Concerning:.,the London' roarkets reference is made to the 
rejected fruits aha vegetables-from ,Covent ^Garden.and Pudding'Lane, . 
VThich figure in an:inç).ort^t way in:street vending« 

As is well Ivnown.-.tHis -system, of laarketiñg is, not peculiar to '    . 
the old world,'it is  found here in the United States, where-it thrives 
in the larger; cities,  notably, in Chicago, .Boston, and Hew York. 

OPÚi AIH 'NÎM^KETS IlfKEW YORK CISY . . 

To state defini.tely the daté-of. the advent of- the push, cart- 
peddler in îiew. Y.ork City would ,in-,a large part be conjectural» Earliest 
accounts of the prevalency of the peddler in the metropolis.date back 

■some three quarters of a century, or between .-the y.eptrs. of ISMO ■ to IS5O0 . 
Before this period seemingly no record is available descriptive.of such 
activities or even to  show that such vocation did exists . 

At  this early period selliîig from a push cart^Tas not an estab- 
lished system of retail, rather it, was a supplementary agency».   Depend-., 
ency upon it narrowed to a small and widely scattered .groupj.passers-by, 
who purchased only in a small way^    The necessity for such an institu-..^ 
tion or the,conditions conducive, to its existence had evolved to only a 
small degree.     Crowded districts,  tenement houses,   coi^estion,  in a 
large sense, all w.ere p.ractically unknown^.   Poverty characterized .thé . 
residents of certain specific districts in a far less degree ^than at 
present«    Purthermore,  the alien'races which draw, heaviest, .upon -the 

■push cart trade today cdnsituted relatively a much .smaller element in    .-. 
the population.   ' Obviously then, -the need and practice, of parsiiiKjnipus 
spending was not a .irarket .feature.of the time, and naturally enough . 
relatively few vendors pursued  taais occupation. .- 

Other inçortant items affecting adversely the ^'owth of the push 
cart business were,the manner in whicti fresh produce was supplied to  . 
New'York City,   the agencies  engaged in  transporting it,  distance of 
haul,-and the methods empipyed in. its. distribution upon arrival«    There 
was hardly a need  for the push cart.when the ci'^ty relied primarily upon 
the  surrounding districts  for its  supply of fresh fruits, and.vegetables» 
t'iarketing thenivas, chiefly.the farmers'' and>'small dealers »'.problem,  íhe . 
producer and consumer met,  or were-.removed by not mjare than onéj  or twOj 
middle men.     City distributionvíasvhíghly-decentrali'sed;   there were. 
many channels ■iVlth'small s,t:ç)plies..flowing through  each». 

Under this scheme of distributionj  such irregularities as gluts, 
congestionv delays.,-, deterioration and-broken crates  in a large way were, 
more infrequent and less significant than .at later - times ..and under    - 
modern conditions».    Consequently,^ .the..need for E^ecial. agencie» to.re- 
condition and  salvage the damaged ¿nd deteriorated food stuffs, and. to 

'absorb the suipl.uses,  both ,o-f-*ich are inportant. functions of the. push 
cart laan, was less pronounced...   Due-.tp the  short distance of haul,  to- 
gether \7ith. the intervention; of..few.,-or -no. middle.men,. it required, only 
a short time to transnort a ;CQmmodity from the source of. production to 



the city's'consuming centers.-,, a .factor v/hich operated' to keep deteriora- 
tion-.reduced tpa ráiniraüra*     Lade.of  concentration in supplies prevented 
congestion-"and" delays für.öm ■bocoraing. important factors-. 

During the period 'frp'ra-'lS^ to ISJO,   the growth of the push cart 
business was extremely slôi.7 ahd-intermittent,.    These .were years of 
rising prices and att.endant..prosperity,  except for  the period during and 
immediately .following the Givii Víár-»     V/órk on the whole was plentiful, 
due  to the rapid industrial, and-consnercial  e^ansioñ, and "because of the 
higher remuneration labor was. attracted into other occi:çïations. 

It was following the.-years-of iSyö 'that  the push cart market-began 
to  take a noticeable position among the various  systems of. retail.    Con- 
ditions under which such a business thrives and includes large numbers' 
among its customers v;ere developing.     Contributing toward this, end v/as 
the great influx of poor immigrants from .European-co'untries-,'-ä type of 
immigrant v/ho was more or less accustomed  to trading in open* marketSi 
Many were virtually destitute.-   They  sought the poorer-sections and cheap- 
est living quarters,  and,in so doing  they added to   the number  in penury, 
augmented congestion, and marked off more distinctly the poorer districts.-¿. 
This growing differentiation in the constituency of the population war- 
ranted a strict and rigid discriminatory division, as between cheap and 
non-cheap foods for different classes;  and  thus the peddler, with his 
cheaper wares gained in favor among the poorer  classes^ 

The a,000,000 population of ISGO as œnçjared. to the 391,000 of 
18H0,  obviously required an increased supply of foodstuffs.    No longer 
was th;e farmer close  to the city able to  supply even the seasonal  food 
requirements,  therefore greater volumes were arriving daily from-more 

.distant .points by both water and.  rail.    The vinflownov/highly concen- 
■ grated,  necessitated an enlargement of the distributing channels, hence, 
large receivers sprang up' to take care of the tremendous increase.    This ■ 
inevitable  change in  the. ns-nner of receiving and distributing,  as well 
as the  extension in the  sources of production, and the  transportation' 
time requirements, had worked to produce irregularities.     Little or no 
control was exercised over the quantities that mi^t arrive at any 

■particular day or week,  . Growers and- diippers of perishable  commodities 
forwarded their products to'the Hew York-market in a haphazard iiB.nner 
(and is still being done by ..many today) ^  giving little heed to demand or 
price,, and gluts became  comiíDÓn, .In-time of  such -irregularities the push 
cart peddler became an important adjunct in the new narketiiig: system in 
disposing of the  surpluses,;:   It raay be mentioned also that there is 
always a. gopdly amount; of perishables,   fruits of smaller sizes and pro-r 
duce of-.lower .gr'ad'-es' arrivi-ng-on the market," and- that these go  to that 
group of the .populace v/here low .-priced.foods are in strongest demand, 
No .'doubt a large portion of the-vendor s'fruits and vegetables was made 

.up of this class of. commodities-in-the- earlier'history of the trade as 
well as at the present tiraevr-- 

Cheap,m"er,chandi'se.,....,EucH^-^as--Glothiiig-, house  furnishings',   etc.,  as- 
well as cheap food were'iñ'déno-nd.-ih-tiiépoorer sections,-and they began 
to--find an outl'et, through-, th-e.mediura-'of the piish carts. ■ Falling in this 



class. were slightly damaged goods, reninaiits.. seconds, culls, and the 
like. This line of push ort trading, however, has never assumed the, 
importance of foods trading; in fact, not.raore. than ^2S percent of the 
peddlers have,ever dealt in this class of merchandise» 

■   Working to the' advantage of the push cart peddler from the first 
is his  Email original investment and low cost of operation.    He pays 
only a nominal  fee for'his necessary eqaipment,  i^hile his daily e;cpense; 
¡barring his time, is practically negligible, as compared to  that of the 
store dealer v/ho must pay a high overhead^   \ 

Ever sin&e the inauguration of the push cart business, it has 
been influenced to some degree by the fluctuations in general business 
conditions.    Periods of depression have lent an irqpetus to the trade, 
in that men who have-been throvrn out of employment have turned-to push 
cart selling as a means of livelihood, r/hiie others, v/ho have had their   - 
source of income reduced or oxt off, have turned to the  cheapest inarket 
for their purchases - the push carts«    On the other hard, in the periods 
of prosperity vhen v/ork is easily- oscui-ed in other fields,  there is. a 
tendency on the part of the peddlers to turn to other lines of business, 
and at. the same time feï.-er nevr ones enter the pu^h cart trade. 

Before 1SS6 the Hew York peddlers had always vended their v;ares  ". 
throughout their ambulations. mthout   talcing a drfinite  stand at any 
point or location and making it a permanent-marketing center^    But by 
1SS6 conditions were favorable for this adventure.    Poor diEtriots were 
clearly defined, and then population which ^'?as comprised diiefly of 

' foreigners, had  ^own in density until groups of peddlers  could be sup- 
ported in a single location« 

■.        During this year 'four vendors took ^rp aposition on Hester Street, 
nlaced their carts along the cu.vbing adjacent  to each other and rercained 
there through the whole of eadh day,     Soon the surrounding residents, 
through force of habit,   came to  rely upon this  ñmall market for their 
supply of fresh fruits and vegetables..    Business increaLied^ and more 
vendors took irp a position in the line,     ïhe following year,  9th i^ve» 
(Padd^^s Market)  became a zone center for push cart retailing for Satur- 
day only*    S'ollovTing the establishment of these Vim marketing areas, 
came. Grand Street in 1S93'.  Orchard street in 1Z9B, Ri-irington Streets 
1S9S,  East Monroe 1901,  and so the-process  continusd until  the year 1920, 
when there were approximately thirty markets in greater Mev/ York^    Since 
1920,   all records were broken for. the, establishment of push, cart areas, 
in,all 23 were formed,     'This  sudden growth can be attributed to the 
aggressive step taken, by the City Department of Public Markets, which 
Department took over  the  supervision of  the pucih cai't .markets and used 
its influence in procuring the legal establishment of irarketing areas 
for congregations^of peddlers» 



GEI'JS-RAL CHARilCTERISTICS OF PUSH  g^-RT- MAEICETS.. 

Mum'ber" of. Jdarkets.. 

At present .53 market  zones are to 'he found, in Greater Hevr York,. 
but this is by no means a constant ndmbér«    A period of five to ten" 
years may record an addition of a half dozen p\ish,-cart' areas,   judèing 
from the rapid grov/th and concentration in the. population, and. by the 
large number established in the last  feT7 years,.'.    " ' 

Geographic-al Location« . ,Uith rare exception,, the -name applied 
to the push cart  zones is that of the street upon'which they are IOT- 

cated,  and when two markets appear on the  samé street, they are. 
designated by upper or.lower,  east or west or nortíi or south..-   An 
exception to this general ; rule: is that of the 9th Avenue Market which 
has   come to be called "Paddy* s. í.íarket." 

Distribution of the. push cart markets is unequal with respect 
to  the city's five boroughs.  .The whole fifty-three markets are  con- 
tained in the boroughs of Manhattan, Bronx, and Brooklyn,     Of  the total 
53 markets,  3U are located in Manhattan,  17 in Brooklyn, and 2 in The 
Bronx. 

The fixing of the geographical location and defining of the 
boundaries"of narket  zones is b^vofficial act,  through city ordinances. 
Certain sections of particular streets are  set aside where the privilege 
of  taking up a stand and selling.from a push cart is. extended to  the 
peddlers.     When â street has been thus allocated,   it becomes a permanent 
marketing center, and is  so recognized throughout the  neighborhood and 
by the city at large. 

Sociological Location. 

Amor^. the numerous and varied phases bearing upon this  subject, 
three appear to be of dominant  significance, pertaining .directly t,b  the 
inhabitants, residing in the vicinity of  the market, zones, density of 
population,  nativity, and the degree of poverty prevailing* 

Open markets   (push carts)   follov; closely upon the manner  in 
which the population is distributed.;   Large aggregations  of  residents 
indicate a more fertile field for a Ithrifty push cart trade.    Location 
of the push cart areas studied in connection with the density of popula- 
tion strikingly reveals .that  in the districts where an extreme' concen- 
tration prevails there also prevails va cluster of market  zones«     Further- 
more it  is noted that-these :.raarkéts are,  oh the whbl.e, much.larger than 
the average,   as attested'by the-number  of cart:s contained .in each. 

Push cart zones do not appear .rûthin a .district in/Manhattan with 
a range less than tt7o to--three hundred inhabitants*-to the,acre, v/ith the 
exception iof a sraall^market >hich contains, less than'.50 car-ts,   : The 
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distribution of  the "markets in this borou£;h in respect  to the number^ of 
inhabitants per.acre in'thé sanitary dit^tricts surroiinding thera is as - 
follows:, Bwelve are located '^There the poprJ.ation is 500 or. moire,, ten 
where it  ranges from four to five hundreds nine from three to four hundred., 
and t\70 from two to three bundredo    Siroilarly in the jironx,  the lotiest 
range is two  to.three hvmdreda    It is only in the borough of Brooklyn _ 
that the average number of inhabitants per acre does not exceed at least 
two, hundred in the districts close by or surrounö.ing these open markets-, 
and under this category only four of a total  cf  seventeen fall»  "^A  closer 
inspection of these peculiarly ,catalo¿^ed markets reveals that  the nwaber 
of vendors in each is .con^para-tively small,-prox'ing that there is little 
demand for them,    AS a natter of fact the question of the advisability of 
attenpting the continuance of one or more of these is under discussion at    ' 
the present time« 

The relation between the density of population and the location 
of the open markets is clearly brought out'by a coTïparir^on of the average 
number-of inhabitants per acre residing in a radius- of four blocks of  the 
market zone with the average per acre for the total area for ea'-jh of the 
three separate boroughs,    This can be best shovm in the form of a tables 

Table I:    Relation bet^7een density of population and 
-location of market; 

Manhattan 
Sro oklyn 
Bronx- 

-    Population per 
acre for  en- 

".tire borough 

Population per " 
acre in four 
blocks radius 
of the pu¿h 
cart, markets 

.    163    - 
^3 
27 

371  ■ 
l6l 
233 

Combined Average 5S 275 

■ The density of population in the districts immediate  to the push 
carts is almost five times as great as the density in the combined terri- 
tory of the three boroughs as a nhole. 

Again, bearing out this striking fact and showing a direct 
relationship  between density of population and number of vendors,  is a 
coraparison of the different  borou¿ts with respect  to the nm'ûber of in- 
habitants   (1920  census) within a four block radiu-s of the.market zones 
for each  cart in operation.     The conK>arison is here shoi,7n: 
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Nujpber of inhabitants in four 
"block'radius of xnarket  zones for 
eac:hcart in operation in each 
"borough respectively 

Manhattan 217 
Brooklyn ' '    £c'6 
Erorjc 2^3 

From these   figures it  is evident , tliat there is a definite depend- 
ency upon the number  of residents in certain  sections as  to hov/ far 
retailing-through push carts  can be-extended in these  sections. 

That" there is a high degree of concentration in the. push cart 
territories As again vividly confirmad by a percenta^çe conipavison for 
the three-bo^"oughf^,  as "becv.-eeTi the nunber  of iiáhabatants v/ith'.n a. four 

'block  radius  of the market  zones,  and the area encOTrrpassed ''àthin that 
radius.     Of the total population in iviaiihattan, 37^.3 V^-   cent,  reside in- 
close prox-imity to the push  cart  zones, .ai/d yet the aroa  occupied con>- 
p:<-ises on],y 21o2 per cent of the whole^     In othej:- v/ords,  ato.it  tv.'o 
fifths of the total population of this borough are cro^.-ded onto e.bout 
one fifth  of- its area,   and that is v;here tbe push carts abomide     In 
Brooklyn,, concentration of the  residents adja.r.ont. to  the pVvSh   csxts is 
even aiore emphasized v/hen considering the di.;;perc-ion of the. population 
for the borough as a whole;  approximately 01:^=? fifth of all  its people 
live on one seventeenth of. its area«'    The Bronj; shov;s   the l^rgest reía-  , 
tive  congestion around'the market  zone'^,   for eif^îjt per  cent  of the 
inhabitants are gro\:çied on one one-hun.''.reJ.th of  it3 'tarr-ltorvo     Taking 
the three boroughs together,   the  territory encor^ipasGir^ir the push, cait 
zones coîtiprising in area only 6.tí per cent  of tho total, holds Z^'^ P^r 
cent of all the peoples.    And for Greater, Nev/ York 13 per cent  of the 
total population are  crov^ied  in a four block radius of the push cart 
zones» 

i ■ 

According to figures taken from the 1920 census,.the ir^habitants ' 
dwelling, v/ithin a'four  block radius of the market   Leones are predciryinantly 
of  foreign birth,   especially is,this true ■';*.er3 concon^.ration in hr.ghly 
pronounced, ■ On the loTrer east   side and upper east  öido of Manhattan 
where'the number of people range over  ^00 to  tho square acre,  there are 
ten more persons of foreign birth per hundred than  &l-¿e\'!hoxe^     Tb?. 
foreign-bom group represent ^9^5 per  cent 01 Vv'h;i,t 3 s virti^ally half of 

■the total number«     Second in importance  is  the group of fore-'.ên-born 
\7hites of 'foreign parentage -(one or both parents),  v/hich compriseiî 40,-1 
per cent.     Considering these  two groups togethe:-',  of  the tc-i^al. residence 
eighty-nine and six tenths per cent  are either foreign torn or are of 
immediate  foreign extraction, ' A third group  represented is the negroes 
and mulattoes which make up  ^.5 per'cent,   leaving 5'>S P^*   cent  of native 
born whites of native parentage. 

Analysis of the data a step, further, relative to  the nativity 
of the foreign born, gives a comprehensive picture of the races v/hirh 
in 'the main are resnonsible  for' the large business  carried on through 
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the medium of the push carts»    Of the total of those of foreign birth, 
37 per cent  claim Russia as  their country of nativity,  22 per cent   claim 
for their native land' Italy,  12 per.cent Austria,  3 P^r cent Ireland^ and 
the reroaindere  £6 per cenb ^   claim'other countries«     In  this latter group 

"the largest  contri"butors,   in  the order-of their  inrportánce. are the 
countries of Poland,  Germany, and Hungary^    About 10 per  cent were 
originally natives of these three nations,     ïTne mannei"  in which the for-- 
eign horn are distrihuted viith respect  to their  country of" nativity is 
shown in the follov/ing table.:    ■ 

Table 2;   . Porgi^?:n-"born 7>hite population in four blocks 
- radius of the marliet zones, distributed aC" 

cording to countries of nativity. 

- Borouii. 
.Hativityîîîativity 
Russia    ;Italy 

:                   rNativity   :     Total 
Nativity:Nativity;All Other-;   foreign 
Austria  : Ireland  ^ Cour-tries: ■  Borii 

(000) 
t% :   Ho„   'î^ 

:(000); 
iioe   ;  ^:  Mo.   :^ :  lío.   ;.  $ ;  îio.   %-$ 

.(000) :     : fOOO) :     : íOCO) í        ; (OOO) : 
Manhattan ISS 3^+:  126  :2"5 7^  :13:     22   •   ^:   1'4^7  ;   26'   ^55   :   100 
Brooklyn S2 hS:     28  ;16 ■ 12  :   7:       ^-!-  :   2;     47  ;   27^   173   :   100 
The Bronx 6 27:      9 'M .1   ;   If;-       5  .x4.       3   ;■ 1)^^     52. :   100 

Three 
B6roû.ghs 
Combined '276 37:   163  :22 67  ¡12:     29 :  3;   195  :   £6:   750 :   100' 

Russia,  Italy, and Austria are the native countries for 7I P^^ 
cent of the foreign-boVn whites, and since  those from Russia and Austria 
are largely of Semitic stocky,  it may be stated with  considerable surety 
that among the races of foreign births Hebrews and Italians  contribute 

-approximately three quarters of the total noraber»    Pigij.res were not 
available giving the nativity of the parents of those of native birth of - 

. foreign parentage,  but knov/ing that these tv;o races are prone to  congre- 
gate in colonies,  and knowing  that it  is in these  colonies that  the 
greatest  congestion prevails^   it  is probably safe  to allot  these pro- 
portionately to those of foreign birthc     Granting the validity of  this 
ass'aniption,  the conclusion to be dravm is that at least  t?/o  thirds of 
all the peoples residing in. close proximity of ^l-he push carts are of 
Italian and .Semitic stocks«     Giving further  credence to  this hypothesis, " 
is the additional data vfhich shov;s that   there axe ms-ny Hebrew immigrants 
in New York City from countries other .than Russia and Austria,     Such 
countries as Eouiaania, Hungary,  and Poland, as well as part of Asiáp have 
sent many of  this immigrant race» 

¡Further analysis of the nativity of the  residents in each of  the 
marketing zone neighborhoods shows that  in twenty-nine market areas,  the 
predominating class  supporting the push carts  is Jewir.Vi,   (nativity—   . 
Austria, Russia),  in fifteen  zone neighborhoods the predominating class 
is'Italian,  in four,  negroes and naila.ttoes,   in  two Irish,  in one  German, 



in-one Scandinavian,  and in one a general mixture..  This market  in the 
latter  zone neighborhood is .very small and ¡nay  oe discontinued at any 
time,   -Almost. invariaDly--^;7herever a cluster, of markets appears,  the 
predominating class of residents are.Hehrev7S,  Italians,   or. negroes, 
and it  is only ahout  the isolated rcarkets that  the Irish,  Gernan-and   - 
Scandinavian'out-nuiDber the'former-gi^oups^     Even, about   these isolated 
oarkets, Italians and Jevâsh people _ comprise a par.t of the population, 

The third phase of  the  suoject is the degree of poverty prevail-    - 
ing in the districts v;hich are the supporters of the push cart -trade» 
There seems to he little'.douht in the minds...of those, familiar mth  the 
conditions in Ne^? York that  the deepest poverty of the city is  to he 
found in the nei^_horhoods surrounding the open markets.     Students of 
sociological  conditions-generally accept ■vvithout question   this  conclusion. 

It  is well understood that  charitable cases prevail here in 
largest numbers and more extensive free health service is extended the 
people,,   Free clinics are more numerous throughout these disti'icts and 
the number administered to  exceeds those of other localities^ 

More concrete data bearing upon the subject are statistics of 
the expenditures of this group with respect to other groups, ■\7hich -have   ■ 
been prepared ^oy the Bureau o-f Business Research, Eew York Universitye 
Elis study for the- borougli of ivlanhattan,   shows   that the people residing 
about  the open markets  expend a sriâller amount annually per family  than 
any of the other groups of the  city and in a direct ratio to  the exten- 
.siveness of the push cart business, as measured by the number of ca.rts 
in operation.    Taking the Íov;er east and south side of the borough, a 
section of the city where the markets are more numerous,   the  expenditures 
per family average only one half that of the locality ha.ving the smallest 
expenditure lying outside the marketing sone neighborhoods and one eighth 
that of the group reported as having the largest expenditure. 

Further substantiating proof can be obtained by  reference to 
"Statistical sources for Demographic Study,  " Nev; York City Population 
statistics for 1920,  which give., the. number of families owning their own, ■ 
homes for each sanitary district.     The  smallest percentage of those' 
owning homes are  sbown to be included in those sanitary districts embody- 
ing the push cart markets. 

ÎJ0 attençt has been n^de to measure accurately by mathematical 
expression the  significance, .of each of the forces .determining.the loca- 
tion of thé push -cart nB.rkets. - As an aid to administrative function, ., 
the need of  such a measure is  clearly apparent,    A. knowledge of the 
functional relationship of  each of the factors directly influencing the ' 
institution.of push caxt vending, would, serve as a guide in determining 
the location of new markets,  the number of venaor's to be ailoted each, 

.and would prove a valuable key In.directing administrative policy.toward 
already  established markets,. showing the advisability of  cc-ntinuing, 
extending or diminishing them.   'Such an understanding,   supplied through 
a deeper .analysis, might,well  supplant  the  system now. in practice,. that 
of experimentation-,   (See recommehdations)-. ^ 
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Fig. 1. Push cart markets are most numerous in lower East 
Side Manhattan where there is the heaviest concentration of poor 
people of foreign parentage. Population.is also congested in part 
of the Bronx. Brooklyn has a number of push cart markets more 
widely separated. 



Area Su-pplied. 

■ The problem of estimating the area supplied by the push carts is 
complicated because of the tv^o difffírent torpes of peddlej:3,   stationary 
and itinerant, and because of the peculiar buying habits of the public^ 
In the stationary zone',  observation snovis that  the larger bulk of the 
inhabitants turn to the .peddlers for the whole or part of their coinmodity , 
supplies.    Besides the permanent mar-lceting centers serve a small  transient 
trade which emanates frcm all parts of the.cityc business people passing 
through the markets  to and frcE business and shoppers  coming long dis- 
tances f.or v/eek-end supplieso 

Aside from the vendors who operate only in the zone'centers^  there 
are approximately fifteen hundred who purvey their wares by wandering 
from-street to street«    These peddlers.cover more or less all the princi- 
pal highways which are not prohibited to them by the  city ordinances, and 
sell to a ^7ide-spread populace»    In addition, many vendors have  stationary 
stands 'in market ■zones., but who turn itinerant on ce.vt.ain days of the 
week when their .own markets are inactive,    ¿"rom this gT;oup  some fifteen 
hundred more can be classed with the perambulating t\-p8 for from one to 
three days out of .each week.    Through this class a further large element 
of the outside public is reached, and naturally a greater territory snp- 
pliedo . " 

; From this brief review it is clearly seen how impossible would be 
the tgtsk of prescribing à definite area v.'hich v/ould include accurately 
the territory supplied by the push cart peddlers^    Suffice to say that 
the greatest bulk of the push cart  trade is confined to the locations 
immediately surrounding the perrranent marketing centers, yet despite this 
fact the whole of Manhattan,. Eröoklyn^ and the Bronx is pretty thoroughly 
canvassed by the vendor* barring,the streets restricted by city ordinances 
on account  of traffic coñfi;estione ■ ' 

Population Dependent,     . 

Difficulties encountered in any attempt to  reach a reliable 
approximation 'Of the population dependent upon the push carts for supplies 
are now obvious^,, Due to the lack of tine, fundo, and world.ng force, no 
atteirpt was made to- survey the field and malee s.ctual 'count foi* any particu- 
lar day.,    Because of the irregialar manner of shopping for different days, 
such an undertaking held out little promise of giving the true results^ 
After considering different possible lines of investigation,  it was decided 
to limit  the survey to a census of  the populace living adjacent to the per- 
manent marketing centers,   since  these comprised by far the greatest per- 
centage of the patrons, and incidentally the largest buyers;,     Question 
arose as to what would .be the proper area,  embodying the marketing zones, 
from which to take  census figures,  that would be rspresentative«    Finding, 
from a short   study of  the distancé  traveled- oy pedsstriaa .shoppers^  that 
a radius of four blocks from the push cart markets,  encompassed, much the 
greater part  of  the  trade,  it was decided  to use this distance as a basis 
of measuring the area.    Therefore, aro'^nd each of thé 53 V.e\7 York push    . 
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cart  zones, a territory was-laid out having an average radius of four 
blocks from market limits-and the numlDer of families and total popula- 
tion determined for each of the three boroü^s.    The results aré given 
in Table 3, 

Table 3:    Number, of Jami.lies and nonulation mthin a 
four-block radius of the push, cart imrket 

for the noro^jffjhs of >janhattan„ Brook- 
lyn and the Bronx.   ' 

Borough 

Manhattan 
Brooklyn 
Bronx 

Total■ 

Total 
Population 

2,2SU,106 
2.01SJ56 

732.016 

5.05^,^75 

Population U 
blocks radius 
of push carts 

i-«059.ûoo 
392.000 

61,000 

1,513,000 

Per cent 

37-3 
i%5 

30,6 

Number 
Families 

22s,000 
S6,000 
13,000 

327.00,0 

These figures are mere estimates.    Many people livlr^ outside 
of these ar,eas trade with the peddler, and many residing v/ithin these 
areas purchase exclusively from store dealers.,    Between the two, how- 
ever,  there is a counterbalancing effect,  just how equal is not known. 
nevertheless,  it is felt that these figures are fairly representative 
of the population dependent upon the-push carts for the whole or a.; 
part of such commodities as are sold through this medium. 

Accepting,  in genera;i, these figures as a working basis, ap- 
proximately 22s,000 families in iJarihattan,  S6,000 in Brooklyn and   .. 
13,000 in. the Bronx or an approxirtate total number of 327,000 families, 
are supplied through the retail agency of the push-carts^    The total 
population thus .supplied is approximately 1,513.000>    Manhattan is 
strikingly the largest borough in respect, to the push  cart patronage 
for here 1,059,000 people,  or virtually two-fifths of the total popula- 
tioni are estimated- to.be push cart purchasers to a greater or less 
extent. 

bize. 

Variation is a characteristic f eatixre of, the New York push cart 
markets in the matter of  size.     They show a divergency  from one  to 
fourteen blocks in ler^th, and from a fraction of a block to two blocks 
in width.    The majority of markets are. from, four to  six blocks in - 
length, and their width is kept within the bounds of one streetj with 
perhaps occasiona-l stands encroaching on cross streets'.    Protracted 
markets are usually the result of inadequp.te street  space  coupled with 
a large trade demand.     Considered in terms of number of carts in opera- 
tion, the markets show a range from.10 to ^-70» 



\     ■" 'Days .'of'Operation;'- 

Because of  religious-restrictions and.buying habits of the people 
who live in thé neighborhoods,, not'all' of the markets are open for busi- 
ness-every .day ih;ithe..weeîc, ■   On  certain d^aj^s when there is little or no-, 
promise of ■ a trade, vendors, do not bring their, carts, into .the market 
street-,; ■   .    ■'. " ,■.■■■'■: 

Thus of  the 53" market sones/, 23 only operate six days per week, 
2V operate five days,,one,  three .days/,-.(Tuesday, Thursday,, and-Saturday), 
and eight are essentially-'Saturday'markets bnly«-^ . In these latter zones, 
a few dealers always remain in the area or: immediate thereto to take 

. care of any scattering trade, but oh days'prescribed'by  distoms,. re- . 
- ligious or otherwise,  these markets are but from five to twenty per cent 
efficient. 

Effects on Stores  (Local Tradesmen).- 

In general the presence of a push  cart-market increases the trade 
of the stores adjacent to.them,  especially those carrying non-competi- 
tive lines,, and for this reason a large number of  store dealers are 
located along the stre.ets where the push, cart markets are  situated.    l'or 
the same reason,  rents along..these'blocks are higher and store vacancies 
uncommon«.   The opposite conditions-prevail in streets near  to, but not 
actually in-,, the market  zone, . DraT7ing .a still closer'line,  the effects 
of the" carts upon the trade,,even ¿con the same street,  is highly 
evidè.ni for they stimulate a .thriving-business on thé-side where they 
congiegate, while business on the opposite side,  at, the  same hour,  often 
remains dull.- 

....  THE PUSH GfeRTS'.-AS .a I^làR-KETIMG CHAMEL.. 

In the main the Ipush cart, market s are retailers of foodstuffs. 
Of the'total 7,S60 vendors,; 72 per  cent,,or  5,659v handle foods of yjhich, 
6S per cent or 5,3^^ carry exclusively fruits and vegetable.. ..The kinds 
of fruits and vegetables 'finding greater favor in the open marketis, we 
were able to determine  through ..the medium of the questionnaire,.   The 

■sanple included I+50 peddlers, a sufficient number,  it is believed,  to be 
representative,. .The principal fruits and-vegetables, dealt in and the 
percentage of vendors handling eachare'here-listed,. 

Boxed, apples 26 per cent ■ Grapefruit' 7 per cent 
Oranges■ .21     .   ".         ■ ; Greens.-,. 6       " 
Grapes is       "   \ -.Lettuce     .' ^ 6       "• 
Onions      .   : ■.15.-":  ^-   - Celery, ^ 6       " 
Pears- -■'"'■ ,.15-; "■ .--■■ Cauliflower 6       " 
Potatoes^ 13   :    :   "'      "-■' ' -Peppers    ,     . 5       " 
Tonatoes -10         -:"      ■ '. ■ ■ Ho -r s e: ■ r ad-i sh 2       " 
Barreled apples :. d ■:-::."   ^ ' ■   Articiiokes 2       " 
Cabbage ■' ■ ,T'"^ -.-■: V.;Egg. plant ■ :.      2                1' 

Bananas ■ ^   f.. .__■"■:   ■■■■■•■ ■-.'Lemons. 2                " 
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This survey was undertaken in November and thereforp out-of- 
sèason fruits and vegetables such as cherries, peaches, etc, do not 
appear in the list, 

. The commodities included in other foods (besides fruits and 
vegetables) handled by k per cent of the vendors, are principally 
as follows:" Cheesej nuts, raisins, assortments of dried fruits, 
honey, and fish, i'ish is sold by about 22S vendors, and includes 
shell-fish, and fish both fresh and dried. 

In the non-food group, of. commodities, which are sold by 28 
per cent of the peddlers, clothing and dry goods bulk largest. 
Such commodities as undorvrear, hosiery, dresses,^ hats, shoes, etc. 
fall in- this group. Hardware and house furnishings are second in' 
in^ortance. In this group are enamel ware, pots and pans, curtains, 
linens, bed clothing^ etc, 'liotions, novelties and toys are also, 
sold and innumerable other articles, such as handbags, pins, buttons, 
beads, thread, and'elastic, k  more complete list of stock sold by 
the push cart'vendors'is given in the appendix. 

An intensive study was made of fruits and vegetables'and this 
discussion is narrowed to include only these connnodities.  Such points 
as are believed to be of special interest to growers, shippers, and 
tradesmen, are given special treatment. 

Variety, and Sises Preferred, To ascertain the varieties and 
sizes of the different produce most favored in the push cart markets, 
an inventory was taken of the stock (before being re-assorted), of 
approximately 350 vendors, in five different nnrkets. The commodities 
considered were potatoes, onions, lettuce, cabbage, oranges, boxed 
apples and barreled apples. The ratio of one variety to another 
such as new and old potatoes, Domestic and Spanish onions as found in 
the push cart stocks are conpared with the ratio of varieties "for the 
city's total trade as established by the norm of the carlot receipts 
for the particular week in v;hich the inventory was made. The compar- 
isons follow, showing percentages of varieties sold in the push cart 
markets as against the percentage of the city's total supply* 
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City's Sup-ply 
Sold in the 

Push cart .markets 

Old 
New 

93S¿ 
Potatoes 

97^ 

Ijoraestic 
Spani sh 

Onions. 
1005$ 

Western 
Eastern 

í'lóri-da's 
California 

In "barrels,  ■- 
In' "boxes 

28^ 

2G% 

Lettuce 

Oranges  ■ 

apples 

56^ 
JM 

51^ 
h3i 

hsfo 
:52i 

The ratio between "barreled and boxed apples»  as. here set down,, 
is  even .greater in favor of. boxed apples.,, for^ in two of the markets. 
comprised in the inventory,   every dealer  selling  barreled apples .was 
included,  yet  there .was not a sufficient number  to meet  the, quota re- 
quested,  that  of ten peddlers, .    .     ■ . 

In attempting to'show the  size of produce,  only three fruits 
have been included:   Oranges',   bo;ied-apples and barreled, apples/   In 
t}^e  case-of oranges and boxed apples,   sise is determined by  count ■ 
for a uniform container, vrhile T7ith barreled apples  it  is based on 
diameter  size of.the fruit.    Arraying the markets  sampled on the basis 
of  size in terms cf percentage .for these three^ fruits^ we,obtain'the 
fôllo\7ing:  ■ 

¡vlarkét 

North Park Avenue.. 
Ninth: Avenue 
hoxiet -í'iTst- Avenue 
Belrabnt.-. Avenue - '.■ 
Haveraeyer Street ..■. 

Medium and Small 

26fo-   • iH    ■ 
^7     . 53 
32 6s 
lU    . S6 
27 ,      73   . 

Average 35 6-5 
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The fact that the frait inventoried-in the Ninth Ayenue icarket 
was of exceptionally large size brought the average for the large 
sized fruit considerably higher than it would have been if all of the 
fifty-three markets had been included. ; The Ninth Avenue narket is 
exceptional in the kind of fruit handled',  . •        . 

General Condition of Commodities when Purchased: Referring to 
the inventory taken of the seven varieties of fruits and vegetables, 
which were judged to ascertain their condition when purchased by the 
vendors, an array of the markets on the basis of produce purchased in 
poor condition in terms of percentage was found to be 'as follows: 

Horth Park Avenue U^ 
Lower First Avenue IS^ 
Belmont ' Avenue 22^ 
Havemeyer Street 32^ 

,'   ■         Mihth Avenue 69^ 

Average     Uo^ 

These figures reveal that a good percentage of the produce 
retailed by the push carts is purchased/in poor  condition;   by. the 
average it is shown to be Uo per  cent.     They show that   there is a wide 
variation between- nîarkets regarding the amount of produce purchased in 
poor .condition,   substantiating the impression  that  some markets more 
or less specialize in poor  condition foodstuff while others buy large- 
ly first-class stuff.    All poor quality food must be reconditioned and 
just  to the extent that markets deal  in this type of produce they must 
recondition their products before  sale.     Further  information raay be 
gained regarding the importance of reconditioning as between mai-kets 
by arraying them on the basis  of produce paclced as fancy or  extra 
fancy,  using boxed apples-and oranges, and  comparing these percentage- 
figures with the above.    Arraying the markets  on basis of apples and 
oranges packed as fancy or  extra fancy we  secure the following: 

Ninth Avenue 1005a 
North Psrk Avenue 95^ 
Lower First Avenue .Z% 
Belraont Avenue 6b^ 
Havemeyer Street b25ë 

Average SS5b 

The average SS per cent here shown, being the state of fancy 
or  extra fancy fruit at   the time of packing,   compared to the average 
Uo per cent;   the amount  of produce purchased in poor  condition shows 
a large per cent of poor-conditioned produce which was packed as fancy 
and, in good condition,  but which deteriorated from time of  shipment 
until purchased by the peddlers. 



The tabulations  show .some of the rnarkets  to "be  stocked wi'th 
sipall varieties which are in fair condition,  as- North Park/ i^ile 
others are  stoclced Kith larger varieties which are .in poor  condition,- 
and must go  through  the process of re-assortment*     The Ninth Avenue 
market  shows kj per cent purchases of varieties of large  size,  and 
100 per.cent of oranges and toxed apples packed as fancy, while 69 per- 
cent of  the stock is in ¡poor condition v?hen bought, hence  this is a. 
market where  salvaging i^ä* carried on in a large-way«    The reason is 

, found in the fact  that  the Ninth Avenue market is  in close ^liaison. 
with the central wholesale market»  and is used by the latter for pro- 
duce which must be turned over quickly.* 

Factors Determining 'Preference:-    The choice of the peddler when 
■stocking his cart is determined by many considerations.     It   is depend- 
ent  in part on the customer,  or on social  tastes,  thus there will be 

.  found different stocks according to' racial prejudices.    The.Italian 
vendor whose compatriots make up the majority of his customers provides 
himself with foods preferred by them:     Qreenis, peppers,  cheese, garlic, 
nuts, olives, grapes, pickles, and dried fruit,, such as  figs^ dates, 
raisins, and prunes.     In a Jewish trade,  stands  selling fishs'both dried 
and fresh, horseradish,  matzoths,   etc.  are prevalent. 

Particular foods aj*e- certain to appear .oh religious holidays,, 
and  special-permits are given for the most popular of these  to be 
sold.on such occasions.     This applies to both the Jewish and Italian 
races.     The holiday has a marked effect in the field of merchandise. 

The size of  container is a factor in determi.ning pref-erences;  ■ 
notably is  this  true/between boxed and barreled apples.     Other, things 
being equal the vendor-v/ho has to do his own handling naturally chooses 
a box of apples which he can move readily in preference to a bárrelo 
Also boxés can be  used in building a display. ■   The. size  of the package 
is important -because of the different  quantities contained.     Often pur- 
chases of small amounts will be bought when a chance will not be taken 
on a larger quantity. 

Color also^ figures in the push  cart tradesmen's preferences, 
this being, essential  to an attractive display,  upon which the business 
is vitally dependent»     The peddler is likely to select  those commodities 
that are bright  in  color in preference  to  the pale,  colorless varieties. 
Here,   in part, we may find an ejcplanation of why certain varieties of 
barreled apples are retailed in a small way from the push   carts as  com- 
pared to boxed-apples.     In  certain coniamities the custom is to buy 
apples iby the count rather ' than by the pound,  a fact militating against 
the sale of.those varieties packed in barrels. 

Giving these points due consideration,   it   still  remains true 
that  the  chief factor determining the preference of the peddler,   is 
price.     Even though a commodity stands in great favor with the patrons 
of the push  cart,  it  is   seldom, seen in  the open market when a high 
price is demanded for it.     With, the wholesalers and jobbers,  it is 



plainiy understood that, there; is a distinct line of price""beyond which 
the peddler refuses to go» . ï'or-.this^ reason it.is rare to find m the 
push carts fancy, frbits and vegetaoles unless the goods find their way 
there throu{^ a glut-ted xnarket/or, hecause of some irregularity, are 
sold at a-nominal figure. The vendors. purc¿iase the cheapest in price - 
the smaller sizes. tKe Íov7er grades, the-left overs, the odd lots, the 
deteriorated»  1/ 

Further abundant testimony is  seenan the market  zones.where, 
beneath or beside the cart are containers holding, decayed fruit, and 
trimmings from vegetables, the rejections in the process of  sa,lvagiñg; 
or  if the reconditioning has been done in the cellars,  it  is  there ^   . 
that  one finds-the cuiled-out portions„ , 

Si?-e of Purchases of "Fruits and Vegetables:, 

Several of the principal specialties have.been tabulated.in 
a frequency distribution on' the basis of  size of purchases,  with a 
class interval of  two packages^'   (See î-ig,   2).    The modal  class   (the 
sizes of purchases most frequently made) , for boxed apples  is  shown to 
bè nine  to ten packages,  oranges,'one  to tv/o packages,. aithou.êh in the 
latter, another modal  class is foiind, - nine to ten packages..    Bananas 
show two modes;  first,  twenty stalks;   second,  forty stalks^     With 
potatoes two  classes are distinct, -  first,  one to two bags;, second, 
three  to  four bags.    Pears are prj-chased most frequently in sizes of 
nine to ten crates;  barreled apples nine  to ten barrels;   onionSj, three 
to four bags;" cabbage one  to. two bags;,-tomatoes nine to ten packages; 
lettuce,  one to  two  crates,  and greens,   one  to two packages-. 

The reasons which would  e:q3lain these significant  variations 
between the  sizes of purchases for the same commodity and for different 
conraodit.ies aresize of business,   that  is, volume of trade and perish- 
ability of commodity*     The larger dealers.who operate two or more carts, 
or who  sell  in package, unit   sizes to restaurants,  or  to other peddlers, 
obviously trade in larger volumes than the smaller, dealer who operates 
a single cart,  and they therefore purchase ..in larger volumes. 

1/    Practically all.-of the produce,, rejected on either price  of  condi- 
tion,   is,  it is belreved, purchased by the push cart or wagon 
peddler.     This rs .the opinion of the men who   sell this type of  com- 
modity,;    Sometimes jobbers purchase it, but, they,   in turn,  usually 
sell  to "the peddlersv.    In observing a sale of a carload of rejected 
lettuce  containing UOO  crates the vTriter noticed that I75 viere 
bought  by one push cart man,  and. that  the remainder was   sold to the 
hucksters, ' -^ 
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Fig. 2. Pushcart men "buy frequently in small quantities 
as few have facilities for carrying more goods than they can sell 
before Sunday. The less periahahle fruits and vegetables may he 
bought in larger lots. 



' _    _ It is well  understood-that  some fruits and vegetables deteriorate 
less quickly than others.     Falling, in this  class are sach  coraicodities 
as'potatoes, apples, onions and old catihage.    Peddlers when handling this 
type of produce can and,do purchase in larger voliime vrithout danger of 
spoilage^   "In the  case oï highly peri^ihj.ble .coT^Tioaities lilre lettuce and 
greens, purchases must be made more frequently which rneans purchasing a 
smaller volaiie at a time.    Thus the listing shcv/s  tiiat  the size of pur- 
chases for these  commodities are  the smallest of   the group. 

Of the different classes of individual retailers,  the push cart 
vendor purchases in largest quantities»    This is.possible only because 
he specializes more  than any of the-others'- his line narrows to only 
a few commodities,1 in some instances  to only one. 

Principal Bays of Purchase 
of 

gr'iits and Vegetables 

Certain days of the week are preferred by the vendors  for 
making their purchases,  their  choice being determned by- numerous con- 
siderations,  suchas  size of business, perishability of  coramodity^   type 
of clientele and  season of year.    The principa?. dr,y3 in order of the 
largest number of purchases, as revealed by the questior-inaireg are as 
follows: ' 

Monday ■ 25 üer cent 
Friday 23 
Wednesday IS 
Thursday Ik 
Tuesday 10 
Saturday ■ s- 

Sunday, less 
than 1 tt 

The Monday buyers comprise not only the largest number but make 
larger' purchases,     Tuesday and Saturday buyers parchase  in rather ].ai-ge 
quantities,  Saturday buyers include  the vendor." ?;ho are in the market 
for any left-over produce,  and who often have  to  take large lots in 
order, to get a favorable price,    Wednesday, "Thursday and Friday are days 
when the volume of purchases is  smaller in proportion to the number of 
vendors v^o are recorded as marketing on these days, 

Monday is a big buying day for two reasons; -first,  the dealer is 
likely to find that Saturday sales,,  the largest  of  the week, have de-   ., 
pleted his  stock,  and second, he has the week, l^ef ora him in v,^ich  to 
dispose of his purchased products,     Tlie latter rea^^-on applies with some; 
force to those purchasing on,Tuesday,     Jlarge buying on Friday is  to 
stock up for'the v/eek-end, while on Tíedñesd.^ hea^/j.^ purchases are made 
to  replenish supplies, and if selling in Jevàsh'neighborhoods,  chiefly 



to.prepare for a .good" sized, trade: on Thursday and Friday'.morning.    The 
purchases madeön Saturday'fall.in. volume for three' reasons:  The dealer 
does.not want tp;-¿arry'-goods over Sunday, on this  the biggest market day    . 
he  cannot afford to spend time away from an active trade, and lastly-the 
vendors who, are. Órtíiddox Jews keep Saturday as à Holy Bay and^ do no 
"business,   '.The-S .percertt whopurdiase on Saturday do  so in. search, of 
"bargains, for the same reluctance to  carry goods over the week-end pre- 
vails in the wholesaler's mind. 

The ..less peri-'shahle, foods aré bought on the days of marketing in 
quantities bearing a'di-rect ratio with the percentage of vendors given^ 
as trading on those days, while thé perishable  foods,  like greens and 
lettucej are practically equally distributed through the week,  showing 
that vendors carrying these comrhodlties purchase daily, ^    . 

Principal Days of Sale of Fruits and'Vegetables; 

.Vendors do more or less business every day in the week, and in 
certain localities on Sunday,  but there are special days when their- 
sai es. are greatly augmented.     This is effected through  custom and 
buying habits which are'influenced largely through, racial and religious 

.prejudices.    In all  cases,  the latter,days of the week are the principal  . 
ones noted for .extensive trading*    In the market centers where Hebrews. 
are the chief patrons, Thursda^^ and Priday. are.d^ys of largest receipts, 
•Thursday especia.lly; while in the, Italian, Irish,  German, and Negro 

.rniárkets,  Saturday is,  almost without exception,  the day of largest 
■ business,.  With both the Jev;s- and Christians, the days of greatest buying 
precede the weekly holy day, when practically all trading is suspended. 

As it was necessary to keep  the questionnaire  simple,  the 
relative importance of the days of the week, with respect  to  sale, 
could not be ascertained.     The vendors were asked,   "\ïhat were your biggest 
days in the week?" . In response to this question,  the great majority of 
the peddlers gave only one day, and that of course their largest. 

•The. vendors were also asked,   "About how .much money did you take 
in on your biggest day?"     The infornation supplied by this  question made 
it possible  to determine'the inroortance of the different days  thus re- 
ported, ^both. as regards daily sales measured in dollars, and as a per- 
centage of the total weekly sales¿' ■    -. 

The ^63 vendors v;ho  responded to the questionnaire have been 
classified acco-rding. to the day oT'principal -sales., 

* s   -   - 

The value of the salés on the day of largest business was averaged 
for each group and' this value,.-(ioriiputed as ¿j,-percentage 'Of the average, 
'weekly business of. the .gfQIç> as reported, injanother section of the 
quëétionnaire^.. A table, summarizing this information follows; 
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Tal3le ky    Principal Days of Sales for Uë3 
Vendors Handling gruits and Vegetables. 

Average Daily 
Days Kumt er Pel- '■ Average Sales as a 

of of daily percentage of 
Week Vendors Cent sales average Weekly 

Sales* 

Sunday 
$ ^ 

Monday 12 2=6 25.1s 26^ 
Tuesday 7 1-5 20.3s 2S 
Wednesday 1 .2 25^00 25 
Thiarsday 151 32o6 3^-96 30 
Priday 59     - 12.8 hi, 32 ?^ . 
Saturday 2^3 50.3 55M Uo.U 

TOÍHíiL 1+63 100 

'The latter days of the v^eelc are the principal ones for the sale 
of  fruits and vegetables.    Notably is this true of Saturday5 as over 
50 percent of the vendors reported this day as one of largest business« 
5hirty-two percent reported J^ursday," and about I3 percent reported 
Friday.'   The Friday.group is  small compared to -Thursday,  largely be- 
cause  the vendors in the Jevrish market, which includes a large number 
in the survey,'do not  sell  through the whole day Friday, but leave the 
narket in the early afternoon'in preparation for the Sabbath,    Trade 
is large on Friday mornings,  but is not   sufficiently large in the after- 
noons to warrant  the peddlers ren^-ining on the streets should they be 
inclined so to do-' 

When daily sales are measured as a percentage of v/eekly sales 
the Saturday group are reported to have taken in ^ percent of their 
total weekly receipts on this particular day,- the J'riday group 32 percent 
and the Thursday group 30 percent." 

Size of Sales: A iecord was taken of 25OO sales,  comprising 5OO . 
sales each of five commodities;   ^ples, orangeSj. potatoes,   onions and 
lettuce, and these 5OP. sales were made up  of a hundred sales of each 
commodity in each of  the five markets considered«     The'specifications 
of^size are in terms of pounds and "count'",   (the latter for lettuce,   - 
oranges and one sançile of apples), and also of monetary units» 

A variation in the  size of sale  for any of these commodities 
is to be'noticed in the various markets,  the largest sales by far being 
shown in the 5th Avenue Market where vendors weekly receipts are found 
to be largest," while  the  sicallest sales are  shown to be in Lower First 
Avenue,    Also in the matter of  coin units as determining the size of 
sale,   there is a wide divergency.     In the case of 3lh Avenue,  almost 
all of the purchases are some multiple of five^  as  5 cents,  10 cents. 
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fifteen cents, while in lower First Avenue the odd  cent sales, 3»  7 
■ and 11  cents are frequent,  shoeing a difference in fre'e handedness in 

^the  tT7o populations^ 

Combining the five niarkets for'each of the five commodities,-  ^, 
the modal  class of sales in monetary units was found to "be,  for oranges, 
10 cents, onions 10 cents, potatoes 25 cents, apples 25,cents, and 
lettuce S cents,    Thi's last  commodity retails by the head, and at times, 
sells for odd cents "by all dealers in all markets and being in these 
markets a luxury is sold in smaller quantities.    Taking the five markets 
and grouping the five commodities,  the average for the 25^0 sales 
amounts to 15.6  cents.    The modal class for the 2500' sales grouped is 
observed to be 10 cents, at Trhich figures 2S percent of the sales vrere 
made»    The second highest class is 25 cents, and includes IJ percent 
of all  the sales,  and third class is I5 cents and conçrises 10 percent, 

For the sise of sales in pounds the modal  classes are: Potatoes, 
three pounds;   onions,, three pounds;  apples,  three pounds«    This three- 

. pound size makes up 36 percent of the' total sales in pounds.    Por the 
sales in counts, the following results yere obtained:  Oranges^ five;   , 
apples,. U; heads of lettuce,  1. 

QPERATIOir OF THE IvUiBJŒT 

General Facilities:     The cart is among the first of the 
facilities for operating the narket*.    It is made in a standard size 
of  eight feet, in length,and four feet in width, has t-:7o wheels^ and 
is  supported at  one end by à stick of timber when  standing.    Tliis is 
the perambulating cart,  and is propelled, by the peddler when moved 
from place to place.    The, wheels, axles and  springs are. built by 
factories outside of New York, while the bed and trestles are construct- 
ed by blacksmiths and carpenters in the city.    But as.narkets become 

■standardized,  giving a permanent stand.for the cart-throughout the 
v/hole of  the day,   the vendors have begun the practice of building ac- 
cessories  to  the regular form described,  which enables  them to heap on 
to the  cart a high mound of  fruits and vegetables. 

The standard cart,  when new,' costs from $30 to $35, and the 
sandwich "cart,   (for frankfurters, ice cream,  etc. )   costs $125,-   After 
a cart has been in use some years its average price is around $15«»  Over 
60 per cent of the peddlers hire their  carts.    Numerous push cart  stable- 
men are located in Brooklyn,  Manhattan and 'The Bronx, who make a business 
of renting'out push carts fbr-.y/hich they charge from $1  to $1,50 per 
week.    At present,  hS stablemen are doing business,  each keeping a supply 
of carts for rent,  ranging.in number from 2 to I50. 

Cellar:    Nearly all  the vendors who rent their carts are.in the 
habit  of storing them,  together with the unsold  stock of produce,   in 
a  cellar which is usually in the vicinity of the stand,   or perhaps .in 
a by-street,    A family or a group of relatives selling from two or more 
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Fig. 3. Individual sales of the five leading products do 
not often exceed 25 cents in value. The most frequent size of 
sale is 10 cents. 



carts operate from à cororaon cellar almost without  exception» 

There are certain peddlers, doing considerable "business who own 
their own carts, "but have no suitable place to store such produce as 
may be left at  the close of the dayVs business»    A common practice is 
to take the cart to their home, unload the stuff,  store it in the 
rooms where they live, while the cart is chained  somewhere about the 
premises,    îhis is an unsanitary practice,  requiring correction. 

It has been estimated that in sections -sAiere there are stable- 
men who rent out carts and provide storage,  less than one percent of 
the vendors carry food to their hones,-while in the isolated markets 

-Where there are few or no-stablemen, where cellars are scarce and 
rents are rather high, á larger number are guilty of this praicticee 

It may be added here that the cellar, besides being a place 
of storage, and for salvaging is useful "-for the preservation of food- 
staffs in freezing weather, and it is not uncommon for push cart men, 
during'^iiiclement weather,  to leave their'goods in the cellar and sell 
from there as from a stand. 

Streets and Sidewalks;  It is on streets and  sidewalks that 
the market  zones are established and the push cart man given his 
opportunity.    Carts are lined up end to end,   (gaps being left only at. 
water hydrants, and police  signal stations)  in long rows next  to the 
curbing,  each bearing its own peculiar assortment of coinm.odities. 
Vihen 'in full display,  together with the attendant  crowds,  they present 
a scene which to  say the least is picturesque.   ■ 

In the early*morning when the carts are brought into'the  street, 
the market becomes a scene of much activity»    'îhe vendors are kept 
busy for an hour or two receiving,  unpacking, and arranging their 
earlier purchases in,preparation for the day's  trade.    On the sidewalks 
by the carts',  several packages of produce wait to be unpacked and dis- 
played for sale,   .On busy days?, like Saturday, when a large trade is 
anticipated, dealers provide a reserve stock which they keep under their 
carts or stacked behind them,  or in-trucks in adjacent streets from 
which to replenish the stock depleted by numerous small purchases,    A 
dealer in 9th Avenue market, has a record of selling from fifty to one 
hundred cases of oranges, and a similar, number of boxes of apples on 
these great market days. 

Congestion: As the open markets occupy the streets the question 
arises as to whether they block these avenues, and cause traffic delays. 
This has-been a controversial question among different factions from the 
time of the establishment of  the push cart areas and muc±i has been said 
and written about it,   .The opposition has nade farther  criticism against 
granting the use of the streets to the peddlers,   saying that a prefer- 
ence is shown to push cart men over drivers of vehicles and pedestrians. 
In some respects these objections are legitimate,  but they are often 
carried further than the true conditions warrant,    A large number of  the 



roe-vkets are  coM-rinad to  side streets where "the traffic is  not large and 
even when they appear oh tlroroUghfares the evils  ii"- ^ great nany cases, 
is not great because the streets are sufficiently wide to support both 
carts and traffic.    Even on streets having heavy traffic where coarkets 
are located,  the carts,  in some InstanceSj have been confined to one 
side only, which ai-rangercrnt prenents fe-,7 traffic difficulties^     More- 
over,  since  supervision has been undertaken and a personal  supervisor 
is on duty in the market areas to guard traffic congestion a further 
betterment has been apparenti. 

But in busy hours,  such e,s the afternoon and holidays^ there is 
more or less impediment   to  the natural use of the  streets,  the  very 
crowds coming to buy contributing to it, and the floaters or itinerant 
peddlers, who push their  carts into auv possible space left vacant5 
and behind the  car.ts of licensed peddlers, are a certain nuisance» 
Yíhen wagons or trucks are driven up to thé back of the^ carts .for the 
purpose of- unloading goods, the congestion reaches  the point of 
irritation,    'The work "of the street  cleaning department  is hampered, 
and in the  case of fire  the difficulty of  the fire  trucks getting 
through to "the threatened building is immensely increased. 

Di splays ;    A uïiiversal practice among street vendors is  to 
endeavor  to display their wares attractivelye    How and then a fruit 
and vegetable hedge podge is  seen on a push cart-,  but  in the main, 
the vendors  seek to  shov/ their viares separately and to  the greatest 
advantage,  one compartment being given to apples or  similar  fruit 
which are highly polished, and^which displays an attractive color  comr-- 
bination, another to oranges,  etc.    Vegetables,   to some degree, are 
arranged on the cart attractively.    They too are segregated and 
pyramided in different  sections with a view to  color scheme,  as well 
as to display of quality»' 

' ' - -   ' 
As a'"rule, produce is not left in the boxes or other  containers, 

but is removed to the carts where it  can.be better presented to attract 
the attention of the passing customers.    Large operators with suipluses 
of stock,.after filling the, cart  to  capacityj  sometimes display fruits 
and vegetables in original  containers by placing them on the sidewalk 
in front of  the  stand,  or by building accessories on the bed of the 
cart, and stacking "them high on this foundations 

The vendor has learned that his volume of sales is greatly af- 
fected through the outward'show of his. wares, and so in assorting, he 
puts the best, largest, and most luscious on the outer edge, a custom 
not' wholly peculiar  to this  class of dealer,. 

¡■îo doubt one of the strongest factorSj   (perhaps only second to 
price)',  operating in favor of _ the open air push cart market, as con- 
trasted with the unit store-,  is the opporturâty offered for display, 
which is readily used.by the shrewdest of these mercnànts« 

>   Over each pile of fruits and vegetables is placed aplacard. 
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showing in figures large: enough to he read across the vddth of the 
sidewalk the price of each unit.    This practice,  now universal,: aids 
the vendors vrho may not speak fluently the language of their customers, 

-as through this means sales are oftwi consummated.    Regular  customers;    . . 
icon entering a street market, make a round of it,  studying and com-        .. 
paring prices,  and fixing in mind the cheapest,  before they  come to 
the final act of purchasing, when it is necessary only to specify the 
quantity desired, ■       . 

-    Inspection by Customers;    Brands and trade marks play very 
littlepart  in the push cart niarketing scheme.    They are not given much 
attention by the vendors themselves in selecting merchandise for  their 
carts, as they are chiefly concerned with price plus outward attractive- 
ness and "facility of  sale, consequently the commodities are of such 
varying quality and condition when purchased in.the wholesale or jobbing 
market that a trade mark or brand may or may not be a criterion of  the 
true quality.    It follows that the customers show a similar lack of 
concern-in trade marks.    Despite this, produce is handled much less than 
might be expected.    The customers rely,, .upon/the eye as a guide in mak-   , 

, ing their choice.    The women of the Jewish race, particularly, are 
rarely deceived when trading with the vendor.    It often happens on an 
active day that a line of customers .10  to 12 deep will  surround a 
single cart with an attractive display  selling, at a low figure, who 
merely call out the quantity they wish, having judged it solely through 
the eye* 

'   When it comes  to  foods that are not  to be judged by  the eye alone, 
like fish in piles or under water, pickles in kegs,  tomatoes and other 
vegetables that belie their real quality, something more is demanded .of 
both vendor and purchaser.     In the case of fish,  the vendor will be 
asked to tell  thetweight arid the customer may insist on handling the 

" more deceptive foods, but this is rather an exception to the rule. 

Merchandise, like .clothing, house furnishing and hard\7are is 
freely handled'by purchasers,, 

■ • Hours of Trading. 

Thé push cart narkets open, as a rule at S À,M,  and close at 
dusk, with the.exception of Saturday night when those particularly known 
as Saturday markets remain "open until eleven,    A small number of vendors, 
maybe five.to fifteen per cent depending upon the time of year and lo- 
cality,   continue to purvey "their wares at night, Sundays- included» 
These peddlers, are not under supervision, and,as they sell by the street 
light greater opportunity is offered for the deception of customers. 
"Let  the,buyer beware"  is a phrase which,may well .be applied to the 
business transactions of many of these after-hour vendors.    Furthermore, 
these late operators are a menace in that they litter the street with 
"refuse, and" so leave it when departing.    The pavement beneath their 
carts literally becomes a catch trap  for dirt, as passers-by use it^as ^ 
a depository-for trash. 
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In distinctly Jewish rrarkets,-a general' egress of peddlers is; ,^; 
noticed-on Jriday afternoon, and little or no  selling is done on; : 
Saturday,    The less orthodox, houever, do not recognize these religioas 
restrictions, and continue to trade like other races«    Owing to the 
same cause - religious phservance.'r there is á limited switching of; 
vendors on Saturday  from markets in Jewish neigh"borhoods  to others like 
the 9th ¿.ve,  market, ■  .      ' " ;     •   ' 

Selling on Sunday in Je\7ish localities is rather  common^ 
especially by the itinerant peddler» 

Nujiber:    Because of the fluctuations in the number of JDUSK cart 
peddlers from season  to season^ and for different religious and 
national holidays, no single figure  can "be presented which will repre- 
sent  the actual number for any .period of long duration.    In the summer 
months when the fruit and vegetable season is at its height, the iargest" 
number of peddlers are recordeá;¿- Figures taken from the records of the 
Department of Public î/arkets, :show that, within the market aré^s under 
its control, during July approximately 7»2O0 peddlers were plying their 
trade i while in January the ndraber had declined to as lov; an average as 
6,650«    The holidays for .the different racial groups, Hebrew?~ánd 
Italians,  effects wide variation in the number of vendors,, more- 
especially during the time preceding the holy days ïor both of these 
groups, as wellvas during the Christmas season, when the number is 
usually greatly augmented,, ^ ■ ' , "      ■       - 

- Takihg these changes and hajdif i cations into account, we can' 
■with a fair degree of dohfideiice estiiiS-te the average,total number of 
v.ehdofa v/hicháre" continuously in operation at present  to be 7»260. 

Growth:    The establishment in IS96 of ..the City. Bureau -of 
Licenses made it possible to form some idea of the tremendous growth 
of the push cart business^    In ÍS70, an itinerant  system of merchan- 
dising had obtained a strong foothold;  in 1SS6 market sones were be- 
ginning to be formed.    The first  figures indicative of the number of 
vendors operating in the city are those of.1S97» when the records show 
2,017, and for the three following years with one exception^ 1S98,  this 
figure is practically duplicated.    Beginning with ,1902 the nujnber of   . 
peddlers increased -tremendously.    To  find  the cause we heed only to 
look at the influx of foreigner's.    In 190I began the flood of immigra- 
tion from southern Europe,  the characteristics of which are well known 
and have been described.    From, this immigration of a million annually 
was, recruited the push cart arnqy,     ,The numbers in it were multiplied 
by. two and'by three.    Even these figures do not comprehend the whole 
number, which must include the  floaters or illegitimate opei-ators,  a 
type that no doubt 'aggregates hundreds*' .,,Áccording to actual count made 
by the City. Police Department,  the total number of peddlers in I906 
numbered U7U0,    This number had increased to 60OO an 1912,  thé next'date 
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for vyh-ica a recoi-a'is availatlec,   Between, 1912 and 1923 growth was not 
so rapid, no doubi; ¿ae to the y/ar^s d'enand on inan power» ' The'total 
increase for this period was iSéO* 

Influencing the estahlishment and growth of the piiGhcart busi- 
ness are these six significant factors,    Enumerated in the order of 
their importance; 

(l)    Poverty of the people who "buy'from push carts«    These 
people  expend what  small   funds they have  for bare necessities and they 
naturally seek such markets as will supply food and clothing at the 
lowest  figure, 

(S)    Immigration^    The immigrants, from Southern Europe and parts 
of Asia are accustomed to trade in the open markets and look for them 
in a strange country^    This need,' real or  fancied,  co':ç)led with their 
lack of money, would create a push cart system or something similar, 

, if it did not already exista . Mfiny immigrants having neither a trade 
.nor an inclination to engage in manual labor, drift  into the trade^ as 
the only resource for a. livelihood, and are;prone  to use it as a stop   - 
gap until  something better engages theiria    From á survey, of over 7»Û00 ' 
peddlersj  90 per cent were'shown to be foreign boin« 

The importance of immigration, 'as an influence upon  the "number 
of vendors entering the pushcart business,  was measured mathsmaticaily 
covering the period from 1S93 to 1913<»    From the computation it was 
found that the degree of relationship between these two variables 
(lagging entrants  figures one year)  as expressed, by the coefficient of 
correlation,  is e50»    ïï^ile  this figure does not  show à partic.ilarly 
high relationship,  yet; it is-sufficiently large to be'^significant« 
From the  computed equation of regression it may bè said in gf^neralp 
that for every one thousand immigrants entering the United States about 
three enter the push cart trade in ÎTew York City the following years 
However,  the scatter about  the line of regression shows a wide disper- 
sion,   consequently any predicted value is subject  to an appreciable 
error.   (See Fig. Ú for graphical presentation). 

'Í3)     Cyclical   changes in business.     With  every period of de- 
pression immigrants in some lines of business find it falling.away from 
thera.     In order to. subsist, many drift into the push  cart  trade  to tide 
their families over'a period of distress and  finding-it-both  simple and 
profitable they continue in it.    In periods of prosperity the opposite 
is true,-though, less in degree.     Because of the opportunities and high- 
er wages offered in other trades,  at these times many vendors are 
induced  to leave  the peddling business thus depleting the ranks of the 
army -of these small  street merchants¿ 

(^}    Relative availability of deteriorated and Eurp?,us produce. 
Overflows and deteriorated food  stuff make up a consideralJle portion 
of the supplies arriving in the city marketo     Such foods are sold at a   ' 
low price and if deteriorated must be  salvaged before being brought 
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INFLUENCE OF Í M M IGRATI 0 N ON NUMBER OF VENDORS 
ENTERING THE PUSHCART BUSINESS 

VENDORS 
NUMBER 

6,000 

(NUMBER or VENDORS CORRECTED FOR TURNOVER AND SECULAR TREND ) 
IMMÎGRATIOM 
IN THOUSANDS 

Fig. 4. The number of vendors that enter the push cart husi- 
nees has followed the general trend of inimigration. Little capital 
is required; and cost of doing business is about one-third that of 
a store. When iEDinigration has heen heavy the number of cjen resort- 
ing to this form has been large as has been the number forced to 
buy in the cheapest markets. 



* ■ 

Within  reach of the customers v/ho in the case of the push cart patrons 
have a' minimum of purchasing pov/er.    In the disposition of all such 
food,, the push cart man forms an "essential link hetween wholesaler and 
consumer.    There' is always with the wholesaler and jobber the necessity 
of gaining some return, however small,  rather  than submit  to a total 
loss on goods which must turn quickly«    Thus between these dealers and 
the consuming public the street vendor is a needed link; 

(5) Display. ^  Having the vantage point for display as well as 
the opportunity, for open presentation the peddler is decidedly favored 
in comparison to a store dealer.    His cart is ideally positioned» 
Customers passing along the street can see the product at close range 
and  free from cover and are thereby induced to make a larger number of 
purchases from the cart, 

(6) Low cost of operation;    This subject is referred to in 
detail under the section of "Vendors",    without rent charge and fre- 
quently with no labor required, except what their  families may supply, 
these wards of the streets, as compared  to the merchants in a higher 
grade, may be,  in this respect  considered fortunate^ 

Classification of Vendors. 

According to a^;     Through the investigation it was disclosed 
that the men and women engaged in the opération of push carts, are, 
on the whole,  in the prime of life, of the age of gr.eatest  efficiency, 
a fact  contrary to the prevalent  common belief  that  elderly people 
principally take up this occupation.    From a total of 392 handling 
fruits and vegetables.who gave answers  to  the questionis-ire, relative 
to.their ages,  it "was revealed that 6U per cent are between 29 and 48 
years of,age,, inclusive,  or practically tv/o-thirds of the whole number, 
19 per  cent, between .49 and 58 years,  S per cent above 59 years of age, 
S per  cent  under 28, ' ^ 

Data gathered concerning the ages of those handling merchandise, 
shows a slightly different result,  'in this group a larger number are 
past  the middle, age of life,  and' there are more young peddlers,  indi- - 
eating that the less able bodied, and the less experienced, are least 
qualified as vendors of. the perishable bulky commodity lines,-    Between 
the ages of ^9 and 6S, 39 per cent of the vendors in the latter group 
are included, while. 12,per  cent are under 28 years of age.    Verifying 
the  statement  that principally the middle aged 'turn to  the push cart 
business is additional data relating to the ages of vendors at  the time 
of entering the trade.    By far the largest number,  exactly 81 per cent 
a:re between the ages'- of 21 and 50» 

According to Sex:       Unfortunately this  inquiry had neared coin- 
pletion before the question of the sex of the vendors was raised for 
consideration.    Deeming it not  of great  consequence  sociologically or 
economically to "ascertain accurately the. number of men or women engaged, 
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it was, concladed to malee only a general   statement on.this item,'Briefly 
it is this:     Out of the .number of push cart operators, women having   ' 
permits in their own name, .con5)rise I'ess than ten per  cent.of the total. 
Large numbers of wives and daughters assist their husbands and fathers^ 
hilt these are'considered only helpers^ andaré discussed elsev/here in 
'the report. 

According to Race;   Of the vendors surveyed  (7^^)»  engaged in the 
sale of fruits and vegetables,  of merchandise and other goods,  the 
highest percentage irras of the Jevrish race, with the Italians  second» 
Of the field of cheap merchandise,  the Jews may be said to be in control* 
Formerly many Greelcs v/ere engaged -in street vending,  and many Americans, 
(the Americans in 1906 composed 20 per cent of the Brooklyn peddlers), 
but these two groups have dropped away giving over the field to new 
immigrants.    -Vendors of other foods besides fruits and vegetables rank 
Jewish first,  Italian second.    (The actual percentages of the vendors of 
fruits and vegetables,as questioned were:    Jewish 63 per centg  Italian* 
32 per cent,  the renainder,   5 P^r cent,  divided between Russian, German, 
Irish,  Spanish, American, Austrian, Roumanian and Polish.    In the field 
of merchandise the Jews are shown to hold sway,  9567 per cent of those 
questioned being of this race,    Russians and Italians make up practically 
the remaining 4 per cent. 

Length of time in.business;     Xt is a common assumption that  the 
push cart man uses his trade as a stop gap to tide over until better 
employment  turns up, but_the,actual   facts prove a different ponclusion. 
2he ayerage_.time the peddler reriains in the push cart business is S«5 
years.    This figure is an average for  7U4 vendors.    It  can hardly be 
said that it requires eight years in which to locate in a diff ^^rent oc- 
ciçîation,  if the vendor is.disposed so  to do, notwithstanding his lack 
of knowledge of the American language and  customs.  Most of the'men are 
in the occupation because of what it pays theffij   together with the ease 
of the work and the desire  to remain in the merchandising fields 

AS betv/een different groiçs of commodities,   the average length 
of time in business shows a wide variation.    Those handling fruits and 
vegetables  continue in the trade for an average of ten years.     More 
certainty is connected 7àth the sale of these commodities, which are' 
necessities'always in strong demand,    furthermore,  they yield a-larger 
'.weekly gross sale, and ^obviously a larger net,profit.    Among vendors of 
clothing,  beads and other notions,  the  so called mortality rate is 
greater;. 5»9 years is the average length of time these men. continue to 
sell, for their trade is subject to fluctuations which do not affect- 
fruits and vegetables.    Also many of these vendors of clothing and 
novelties find it possible soon to graduate into a little storeo 

It was found that among the different races the Jews reirain in 
the push  cart business a little more than half as long as the Americans, 
German and Irish,     This  is notably true of those in the merchandising 
game.    One reason for this is the ambition of the average Jew to get- 
ahead, and his success in so doing by his practices of close economy. 



To amass a small üat sufficient  c^^^p^.to ' take him hi^.èr requires 
conçarativèly a short time.;.- ïhe f^^n%ricans, Irish and Germans who 
still  continue to folloiv ttie push Mß|)usihess are. men who have'"been 
operating for many years and who de^^imost exclusively in fruits and 
vegetables.    The weeiay gross receipts^eported for these, individuals 
are_coii¿aratively large,  indicating thiit they have continued "because 
the  trade has,  to them, proved lucrative» 

According to Other Occupations;    The majority of vendors,,  it is 
well understood,  operate continuously, but there are, as has been 
estimated, S-10 per cent who multiply their occupations, being in the 
push  cart business-only one, two, or tH|ëe days of. the week, depending 

'upon the activity of their respective ó&rketSo    Among the numerous      ' 
occupations engaging the vendors on dajrs:when not selling from a cart, 
are tailoring and pressing, manual labor, carpentry, and like trades. 

Again,  there are several \7ho own a horse and wagon and v/ho 
-become hawkers,'going to the outskirts of the city and to Long Island 
vAiere they sell from the wagon,    ¿. few of this group aré engaged, at 
times,  in delivering to store dealers and to other'vendors.    A certain 
number of vendors visit the factories in outlying towns like Vi/hite    : 
Plains'and North Amboy and sell  to the employees-such goods as candy, 
notions, and novelties. 

The most icportant of these peddlers who multiply their occu- 
pations are those who run a store, and who, holding permits, operate 
from one to two  carts in front of their premises.    Strictly speaking, 
those men are, essentially store dealers but who find it profitable, 
as well as an effective means of meeting competition,  to operate in 
conjunction with their regular business one or more push carts«    It is 

'  estimated that half of the vendors who have other occupations fall in 
this particular class. 

Then there are the wholesaler and. jobber who operate  in- the 
central wholesale and jobbing markets but who, like the store dealer, 
find the push cart a fluent means of disposing of certain produce,- 
that which is xn the process of deteriorating,  or the smaller sizes 
or  the lower grades.    They send from 1 to 3 carts or take them them-  , 
selves on the day of the week when the principal market is, held. 

Aocording to hTethöds of Delivery; ■  In the early histoi^- of the 
push cart trade, wîien practically all goods were carted by hand from the 
central jobbing and wholesaling-markets to the points of distribution, 
the peddler was his own deliveryman.    The push cart was taken into -the 
market and supplies loaded upon it as purciiases, and the vendor propelled 
the cart to the location of his-selling.    With the growth of the city, 
and concurrently the extension of ttoe territory of demand,  this practice 
was no longer feasible.    Peddlers were required to change to more 
practicable methods of transporting their goods.    Thus today we see an 
entirely different system,    Express companies have sprung up, as special 
carting agencies.    Many of the vendors have acquired their own wagons. 

A- 
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and a'lesser number their own trades, and it  is through these ^^^^      . 
the balkier goods,  especially fruits and vegetables,  ^re.delivered to 
the peddler's stands and  cellars.    In the case of merchandise, because 
of the close proximity to the depot of supplies  to ^^^ ö^^^^^^^f;^^ 
zones,  the small bulk, and the,-.frequency of purchases./nand delivery 
is the principal method employed» ■ _     ■ ^ /        ' 

From the survey, of  the five selected narkets. perta.ining^to_ 
the manner of delivery, ans^vers were obtained from U57 vendors hand- 

■ling fruits and vegetables,  whicäi showed a distribution-in term^ 01 
percentage as follov/s: ■    ■ ■      ,. ■ ,,       ^ 

Methods of Delivery 

. Own wagon 
Own truck 

Hired truck or express 
Wholesaler or jobber 

By hand 

Per cent ^ 

21.9   - 
3.5 

71.1 
2.6 

.7 

Those handling other foods,,numbering U7, were distributed m. 
a.similarway with the exception that none delivered by own truck or 
by hand.    :In the  case of .non-foods, hand delivery is the method most-. ■ 
commonly used as 'JO per" cent of the 229 surveyed stated that they       ; 
employed this method;,1^ ^er  cent delivered by hired truck or express, 
and ;lU.per cent employed wholesaler or jobber.    None delivered by own 
:truck, _ ■ 

Different methods of delivery are employed by vendors handling 
fruits and vegetables -for three reasons  (l)  the  relatively long dis- 
tance between the push cart stands and the wholesale and jobbing 
markets.   (2)  the general tendency of jobbers and v/hole-salers "co pursue 
a policy of little-or.no delivery, and  (3),  the volume of business done 
by the different groups of vendors.    îhe peddler who does a business on 
TiÄiat may be called a large scale buys a horse and wagon,or a truck and 
transDorts foodstuff to his own. stand while those operating m a smaller 

■way rely uucn special agencies for their deliveries.    Vihen. the volume   , 
of business in monetary units was tabulated on the basis of method^of 
delivery for the group dealing in fruit and vegetable lines,  the-results 
here given were obtained; , 

Methods of Delivery Average weekly Sales   ($)_ 

Own wagon 
Own'"truck '     ^ 
Hired truck or ex;press 
Yi/holesaler or jobber 
By hand 

$122.50 
260.30. 
120,60 
llSoO 
61,70 

According to -Citizenship: .  It is demanded by ,the Department of 
Public ferkets that a petitioner for a permit  to operate a push cart 



shall have ta^en out his  first papers entitling him to  citizenship or 
shall have declared his intentions to; beccma one througii having raade 
application for papers.    The roajority; of the peddlers are  citizens, 
having con^Dleted the necessary papers' and having resided in the United 
States the required tirae - ersactly 63 per cent are citizens,  the other 
37 pe-  cent are still waiting to be admitted to full  citizenship« 

Dependents;     Information taken from the applications made Üy 
the vendors under the Department of î/îarket  control,  relative  to number 
of dependents^  shows that of-the 7^270 there recordedp .6,2ü1 or S6 per 
cent had dependents^     The aggregate number of persons depending for a 
livelihood on this group of 6,26l, according to data from the same 
sources here mentioned,- is 22,253, making a total numuer   (including 
the peddlers themselves)  of 29»523«    Shis figure is slightly larger 
than the actual  results would portray,  for  the reason that  there was 
more or less duplication in the tabulation.    In the cases where husband 
and wife both held permits,   each gave  the same children as dependents* 
To correct this, allowance should be made for at least a thousand^ 
reducing the total  to 28,500,^ 

-   !io records were at hand to shov/ the number of dependents for 
the floaters and licensed-vendors, but we are justifisd-in allotting 
these peddlers proportionately to those under departmental  controle 
Having done this and added the results to the above figure, a. grand 
.total  is .obtained of 30.ÛOO,  an am^ living wholly or in part off of 
the push-cart business^ 

Investment and Operating Expenses, 

The initial  investment of the  typical vendor is extremely small. 
Having the street  for a stand he pays no  store rental,^ and being able 
to  rent a cart by the day or the week, he is not  obliged  to purchase 
any equipment*     Virtually the only two items  in which he has to invest 
are scales,"costing from 2 to U dollars, and a blue-and-white  enamel 
metal tag, which'hé must place  conspicuously on his cart  for  the pul- 
póse of identification,-    The Department of Public Markets charges a fee 
of $1 for this -tag, ' ^     . 

Under the heading of operating expense a first outlay for  every 
vendor is the payment of $1 per week for a permit from the Department 
of Public Markets,    The typical or average vendor has an ej:pense of $1 . 
or $1*50 that he pays for the rental of his cart for  the week,  depending 
upon its  size,  and this  daarge usually includes  storage of the  cs-rt at 
night.     This encense ,is averaged at $1.30,     There are .also  cartage  ex- 
penses for bringing his produce to his  cart, and the cost of paper 
bags, although in certain sones,  especially on the lower east side of 
Manhattan, these bags are often dispensed with, for many vendors use. 
newspapers instead,.   The item of, help also should be  considered, although 
it  is not a direct  cost  to the average vender* mean sur ed in  so many 
dollars, as the help usually comes  from members of the family»-   Just  to 
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what extent  the vendors are assisted by their families and.to the degree 
to which hired help  figures in their expenses my be ga-iäiered from the. 
follo<7iñg table: 

of Helo Emoloyed for  General-Corcniiodity Groups. 

?rui 
Vegeta 

No 

ts & 
bles 

General Con^nodity Groups 

Class of Help"          .   . 
Other 
Foods 
Ko. 

■  Kon-Pbods 

-      '^ ^    :     'Ho.     ■            ^ 

No help,    ■■ 227 49,1 30- 6^,S.          190             SOoS 

Fairiily help 205 Uh.h 17 .36.2      .■ 43-       IS.3 

ÏÏife 
,   Son 

Wife and son 
Brother 

.Daughter. 
Other fa.mily help 

106 
'    ^3 

. 17 
.   11 

3 
13 

■23<9 
9-3 
3-7 

■   1.9 
'   U.o 

10 
k 

1 

2 

£1.3             2S             11»9 
8.5            5            2/1 

£.1             -3    -          1.2   ■ 
£              .9 

U.3         - 5            2.1    . 

Hired Help .30 ..   6.^ - 2       ■    _^   ' 

'■ TOÎni U6£ -100, 1^7 ■ ICO            225        100 

This is true of the typical vendor. There are exceptions, addi- 
tional expenses being entailed for the mn T7ho OvTns his cart, as he 
usually rents â cellar for the storage of the cart, together nith sur- . 
plus produce. - The vendor v/ho substitutes for a push cart a horse and • ^ 

■ wagon or trucii^adds certain expenses, but of course relieves himself 
of others, siich as rent and cartage. Hired help is an exceptional item 
of expense, and is confined to a fev/ of-the larger operators. 

To .determine the advantage of the push carts over the unit 
store with respect to investment and operating expence, ttro fruit and 
vegetable. stores in the'vicinity/ of the push carts were surveyed and 
the items embodied' in each table of expenditure evaluated. To roake . 
comparable the items of opératin.jî er-^jense. monetary values h^ve been 
reduced to abstract terits and are expressed as ■percentages of Tyeeiay 
gross sales. 'Comparison of unit stores,- Nuiober One. and unit store 
Number Two v/ith the tjTpical push cart follows; 



-„;L|.0 -..-- 

■TABLE "6."    Initial. Investment. '   ,. 

îypical     .liait Store 
Push ■ Cart      I-îmnbèr 1 ._. 

Identification tag. 
Scales 
Horse and wagon 
Fixtures 

îotal    '   ' 

$1^00 
2o00 

$3.00 

$.   ~. ■ 

îl-OO 

¿125.. 00' 

$129.00 

Unit Store, 
Humber 2    , 

$ ■- 

7.00 
175^00 
l'^O.ÖO 

$332»oo 

Weekly Operating Bxp'ense 

Typical :   Unit' Store 
Push Cart  , -Huiriber 1 

Insurance 
Permit fee ■ 
Rent on  cart and storage • 
Rent on store 
Cartage■ . ,     ' 
Upkeep on horse and wagon 
Paper "bags.and ii7rapping paper 
S,toop line license 
Electricity ■ 
Gas, 
Coal .   ■     . 
Depreciation on property 
Interest on.investment 

Total 

Gross weekly receipts 

Weekly operating expense as^ 
.â percentage of weekly 
receipts,".^.>,,-:-....-..-... .i..... 

1,00. 
1.30 

i.6ö 

$9.22 

$ - 

29.23 
7.2U. 

■     2.50 
■   .19 

.82 

.25 
■ 12-- 

$Ul„52 

$126.IS $1^5-00 

7^iâ 2S«6^ 

Unit Store 
Hom'ber 2 

29.2s 

IX.60 
2.00 

,1-9 

.32 

$U5.67 

$180.00 

25.3iS 

From the tabulation it vail be seen that for  every dollar the 
push-cart can receives in sales, he pays out in e.^^enses 7  centSp 
while with unit- store ÏÏ umher 1 the expendéis  shovrn to he 2S cents 
for each'dollar in receipts, and with unit  store Number 2 it is 25 
ceiits, which makes the unit store e:^g)3nse3 3  1/2 and 4 times above that 
of the aveíágevvendor»    Furthermore,,,the initial espíense of the unit 
store is many times .'greater than that  for  the typical push cart operator. 
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la the co!iç)arison.in this'tabulation, no mention was made of    ■ 
the item of help,  for they were all  consiàered equal in this respect, 
two adults heing engaged in each instance» 

The expenses of the unit  stores naturally vary in different 
localities, principally because of the item of rent, and therefore .the 
two here surveyed can not be taken as entirely typical, but  the con- 
trast between'any of the stores and the push carts in the same neighbor- 
hoods will in all instances show a somewhat similar proportionate 
difference. 

Vendors may be divided according to purchases into two classes, 
individual and cooperative,    The latter class,  large operators,  cora^ 
prising 12 to I5 per cent of the whole,  is further subdivided into 
three divisions:  Centralized purchasing by"means of agents,  by 
delegated authority and by reciprocal buyers. 

Under the plan of having a single agent do the'buying for 
several,  the-latter club together and select one of their number who 
is made the single purchasing agent for the group.    These vendors are 
old acquaintances or .more usually, are members of a family,    Vlhile 
they are. operating their carts, which vary from three to seven in 
number, their agent is in the'nax^ket most'of the  time studying it 
under daily changing conditions and watching for the opportunity to 
purchase such commodities as are desired, at rock bottom prices», 
This system is found to work well, permitting each of the, group to 
specialize and permitting the carrying on of business continuously 
through the day.    From an economical viewpoint this syfetemvis. 
decidedly the most favored» 

Under the plan of delegated authority,  one that long custom 
has made familiar, a man.trusted by his nei^bors is  commissioned by 
three or fouir of  them tO:purchase, while in the central market,  such 
produce as they,might prescribe^ and have it delivered to them by 
express.    The necessary funds to  cover these purchases are placed in 
the hands of the.buyer as he leaves for the market.   -As in the preceding 
case,  this" method saves  time, 

Ohe reciprocal sys'tem is, as a rule,  confined to the men who 
operate in a large way, measured by what'is cal'J.ed "large"  in the push 
cart world, and is generally confined to the dealers of longer experience. 
Its operation is nothing more tlian a mutual understanding that if any 
one of the four, or 'five,   so allied, has the opportunity of purchasing a 
large lot at a bargain, he shall do  so,, and the others will be responsible 
for their proportionate share,    A3 a matter of fact this system is Eoade 
to work bec£iuse of the moral, obligation which each one is willing to 
assume.    These men, particularly those who have been long known as buyers 
of this kind, are frequently informed by the v7holessa.er of the presence 
in the mrket of some large lot, which he is filling to sell at a low 
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figure,- who -invites th'em to come and inspect it vrith a view  to purchase.   .. 

Push  c^rt men are among, the. earliest, buyers  to  reach ■ the market 
in the morning,  ' Many of them are in-the; group of first purchasers^ at 
the opening of thé; central "irarket, .nhich in suimier is 1: A*   Me  and in 
winter ^ A»  M»    '   '       .   ■ ■     ■ ■ '    \ _ 

Perhaps-no other  class.of buyers,  barring horse and wagon. 
peddlers,  comb the Kürket as do. the push cart vendors in search of-'^\ 
bargains^    They may be" seen at. various hours during the day scrutiniz-• 
ing the commodities open for inspection -in the wholesale and: jobbing   , 
markets,    Nothing in.the way .of produce  capable of a quick turnover,.at    ■ 
prices reasonable.to insure a profit,  escapes  their observation*    This.  . 
meticulous search is carried.on even mere assiduously during"the last' 
days of the-week, when none know better   than they that, dealers" will 
sell at -bottom prices, or even'at a sacrifice rather  than hold goods 
over Sunday*    Thus, in furtherance of the ganeral desire to  ''clean TO' 
by Saturday,  the push.cart men or  their representatives.bôcome a potent 
factor  in the markets* , ' . . 

■ ■ V   /. Bargaining;     Upon reaching the market;,  the peddler custcniarily 
■ traverses it,, inspecting, many shopsand making mental notes ofpriceSi 
When he has cornpleted the tour, he  comes back to  the dealer v;ho made : 
the lowest  figurés,  and it  is with him that he bargalins^'   Even with 
this merchant he.haggles,, offering at  first maybe only half of v/hat he 
-demands«'   This practice brings, the vendor into disreputé víith the ivhole-.  ■ 
saler and Jobber in times' of ' a brisk trade, when he is dsno£ainated by 
them a "Nuisance"  or-evea-''.S,caveng-¿r"c     '¿v>.ien business isduil, however,    , 
their regard for-him is reflected, in a different li¿yitp    At  th^ise  times 
when it appears.as though their merchandise v.'ere.going to be left on 
their hands,   they speak.of him as a if:è-itirc3,te castoirer«    And in the 
instances ^^iien the push cart men relieve them of  the fear of- á glutted 
market,   taking produce which might otheri^ise be a.deadloss, the dealers 
term'them "Life'Savers",»     "We depend oh the push  cart men to  sa^'e us 
fro'm a ho.le" ,  is  the  final  and most  candid ei-í^ression of opinion« 

■ ■■'      ■    Source of Purchases:     Records, showing where vendors buy their 
produce have been taken from five selected ns-rkets, which were chosen 
because" of their equal distribution, vrith respect  to the -flhole  53  zo^i^ 

■ centres and therefore  can be accepted as  tj-pical,     ^e  results  from this 
survey are informative.     In the  cases of the -Upper Park Ayenuee.. 
Manhattan, andBelraont Street^ Br-joklyj?.,   two raarkets.v/hich are far 
distant  from ..the .centralized .distriliuting. center,  i . .e, ,  leaver'West Side 
Manhattan.the .majority of ■fpodsti--.f,fs_are purchár;ed,at  jobb:.ng markets 
near by,    KeverthélesG,.'many vendors in. these  same  two markeÍVíí go  to 
Washington Street,', auctions 'and jAers for  certain of  their p-^xchaseSö  • 
The other three markets ;. 5th .Avenue and Lower l;3t Avenue,  Ma:ohattan,  and 
Havemeyef Street.  Brooklyn,- are-cowparatively dose to the center of 
distribution,-and it  is here that they  corae for  the larger part of their 

■ commodities..    Clas.si'fying the markets/of ^^upply into   i7hol3Eal&, . semi- 
wholesale, primary and secondary jobbing, venders are distributed for the 
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five marîcet zones v/ith respect to purchases as follows: 

Source of Percentage    ' . 
Purchases Çf_Teridor3 

'Vtfholesale, ' ^ . 
Semi-wholesale , , 55 , 
Primary jobbing lo 
Secondary jobbing ^0 
Traveling niarket T7agonj 

farmer,  euc, ■*■ 

Wholesale narkets in the classification include the docks, 
piers, auctions, railroad yards, and all other exchanges which receive 
and sell in large units.    Washington Street includes botn aoDbers and 
wholesalers, and is denominated as the one semi-wholesale market«^ 
Prinary jobbing markets, as the term iitç)lies,  are intermediaries  oe- 
tT7een wholesale and retail, and conprise the three markets of Harlem, 
Gansevoort. Wallabout, while the secondary jobbing are markets oí 
similar kind, only they operate on a smaller  scale, havi:^- .ewer 
dealers, and it  is thought, a cheaper grade of produce.     Under^the 
latter heading fall the Osborn Street and Attorney Street - Ludios 
Street markets.    Purchases from farmers are revealed to oe extremely 
small because of the season,   (November), when these records were^taken. 
A larger number, however.not highly significant,  trade with  .he farmers 
for seasonal commodities in the  summer. 

Another factor determining the,source of the vendors*  purchases 
is his volume of business.    ïhose who are able to. dispose of It^ge- 
ouantities of produce regularly,  through combining or selling to res- 
taurants or other dealers,  go to the wholesale sources for supplies. 
Staples like potatoes,  onions and cabbage, are bought at  tne railroad. 
yards,  some times in units as high as a hundred,bags.    Apples ana 
oranges are purchased in large volumes from the auctions;  a ^^^^ ^^ 
purchase ranging from 5O to 100 boxes  of apples,  and  from 2^ to  75 
boxes of. oranges is not uncommon.    Actually. 7-3 por cent of  .he peddlers 
buy their anples-af auction, and 11,9 per cent their oranges.    The small- 
er dealer usually goes to  the semi-wholesale, primary or  secondary, 
jobbing markets,  i^ere he 'uargains to  secure the best prices  lor tne 
smaller units which he purchaseSa 

The third determinant of the source of purchases is the perish- 
ability of the commodities dealt in.     Commodities which deteriorate 
quickly of necessity must move readily into  the hands of the consumer, 
hence they are purdiased in smaller units and very  seldom at wholesale. 
Because of the perishable qualities of certain foodstuffs,   jobbers a. 
outlying markets  refuse  to  take achance on estimating-the den^na oí 
the traSe, and  therefore do not lay in large stocks,  for they know by^ 
bitter e^^oDeriences that they may be  forced to sell at a sacrifice or  .0 
cart the produce back to the, centralized distributing cenoer, at a g.eai; 
loss,   there  to be sold-a second time.     The inevitable result  is, that 



Washington Street has remained the marketing center for the push cart  , 
pedaiex-,  for when going to this point for certain conBpodities, he, 
while there, procures other produce, making one  trip suffice.    Notwith- 
standing the considerable distance from some of the push cart zones, 
Washington I^rket  stands out preeminently as the peddlers'  principal ' 
source of purchases of the five push cart markets surveyed,    Fifty-five 
per  cent, of the peddlers rely upon this market, and it is from the Wash- 
ington Market that 76 per cent of the perishable commodity,  lettuce,  is 
purdiased, 65,1 per cent of the-tomatoes, and 100 per cent of tiie mush- 
rooms.    It is highly likely that should a survey "be made vÄien perish- 
able commodities,  such as cherries,  stra-jTberries and' other berries^ 
are in season it would reveal such commodities  to be purchased in almost 
100 per  cent quantities from the Washington Street Market, 

VOLUî^ .0? BUSINESS. 

Individually considered;    As there.has been a great deal of 
speculation concerning the push carts as an economic  factor in the 
distribution of food stuffs and merchandise in New York City, and in 
regard-to the weekly receipts of vendors,  the questionnaire was framed 
with a view to ascertaining the importance of this system of retailing^ 
as well as determining'thé econoraic status of the individual peddler« 
Therefore a question was included inquiring of vendors how'much money 
they  took in from their sales during the week. 

Answers were obtained from over 7OO peddlers but in a few cases 
where the weekly sales in monetary units were unduly low,  compared to 
the quantity of produce stated as purchased during the week,  the results 
were'not  considered in the tabulation«    Approximately 7OO items are con- 
tained in .the data relative to the weekly receipts, and are divided be- 
.tween-commodity gro>^s as follows;    Fruits and vegetables, UÍ5, other 
foods ^5, and non-foods 235.     5Sie narket  supervisors interviewed the ■   • 
peddlers and filled in the ansv7ers to the questionnaire themselves, and ■ 
.since these men are  considered by the vendors as exercising more oí* less 
mandatory power,  it is felt that a great deal, of reliance can be placed 
on the results. 

When considered by commodity groups,  thé vendor's average vveekly 
receipts differ rather widely.    Sho-vTn in tabular form,  they are as 
follows; 

Commodity Grooo , Average Gross V/eekly Receipts 

.                   Fruits and Vegetables $126,IS 

Other foods .     ,'95-l6 

Non-foods , 7^-* 

Combined average    • .   IO7.26 ; 



■ Contrasting the vendors'" average weekly receipts on "the ^asis 
■ Gf   the■commodity groups dealt in;  as is  set forth in the above .tahu- 
lation,  it rdll be readily noticed that they are widely at variance.. 
Those handling fruits and vegetables are decidedly the highest,  those 
handling other foods are second in the scale,  with, the non-food-gi'oi^ 
coming last,   --The reason is  easily understood.    In-the  first place the 
peddlers,  as a .-.■Thole, who are engaged in selling fruits and vegetables 
are young and middle-aged men, yet of relatively long experience,    ihey 
arethe most capable and the most'eñterprising.-    Furthermore,  food- 
"stuffs are-al\^ays a necessity, and are not "affected sçpreciably by. 
outside influences«    Vendors carrying this line may expect a more or 
less uniform continuous turnover,  thus men of fair sales ability are 
enticed to remain as push cart peddlers,'retailing fresh foods, 

A wide range in weekly, sales was observed to exist among vendors, 
handling various commodity groups." the greatest range, however, oc- 
curring in the fruit and vegetable line„    Here some vendors take m    - 
less than $20, while the largest dealer takes in as much as $600» 
This latter class sells to restaurants and otherídealers.    The largest 
per cent or modal  Glass has a weekly gross sale of between i?125 and        ; 
$1-50. ■   (See frequency distribution and accumulative fig. No«   5») 

The reason for this variation in peddlers'  weekly receipts 
, may be explained on various grounds.    Obviously some are more enter- 
prising,  operating in a. large way,'using hired help or family helpo ■ 
The" relation of help   to weekly, receipts 'vvas'measured for fruits and   ■ 
vegetables and it was found  that'those vfno used hired help, had on 
average weekly gross'sale of $lSy„00.  those using family help $137^   . 

" and those employing no help at all showed a weekly return of only $110, 

■ Eî^erleiice is another iirrocrtánt  factor,  together with  the age ; 
of the vendor, both of ,v^ich were measured^ in terms of ^weekly^ receipts^ 
Those vendors' 7/ho have been engaged in the business for a period aver- 
aging 11 years and v/ho' are between the ages' of 23 and 33 years-have 
an average weekly  gross.sale of $176*00,  those engaged five years 
and who are under 2S years of age average ^less than $115.00,  while 
those who are over 60 years and v;ho have been engaged, in this  trade      ' 
averaging from I3  to 1'3 years have a weekly return averaging less than. 
$90,00,'. Taking these" figures, as indicative of what vendors at differ- 
ent ages accoiïiplish,  depending in go cd raeasuré upon their es^erieñce, 
it may be stated that," as a rule, a .man'who has passed  sixty, however 
long his active experience may have been,  is no longer fitted to take' 
best advantage of the opportunities offered by the trade,.  In the 
field of merchandise where 'more older men are engaged, weekly sales, 
in many  cases, do not amount  to more than $12, ^15 o^" $20,  an amount 
inadequate to support.more than one individual-    Of all the vendors 

■handling notions, novelties, and toys,   the average weekly gross sale 
amounted to only $43,80.    .        ' .    " 

Collectively  considered;   Using as a base the.average weekly   , 
receipts obtained from the. sample,  the total v/eekly receipts for each 
commodity group were determined for all vendors in all markets,  includ- 
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Fig. 5. Gross weekly sales of Fruits and Vegetables averaged $126 
in 1923, of other food $95, and of goods other than foods $75. Two 
thirds of the number fell between $60 and $160. A few vendors have 
more than one cart and so are able to increase their volume of busi- 
ness. 
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ing not only the permit holders, but the floaters,    The latter group 
have heen divideá imprecisely the sajne ratio as viere the vendors 
under the Department's control,    The iigure given of the total number, 
7S6O,  is an average.    The vendors in suimner exceed this figure^ whi^e 
a less number are engaged in  the winter*    Since this survey was mae 
in late fall., this figure can he accepted as typical of the actua- 
number of vendors operating during the year.    Moreover,  sales of 
food stuffs at this' time of ^^e year are representative of the yearly 
sales, which,  like the nuaher of peddlers, fluctuate from season to 
season.    Therefore,  in view "of these facts, we are justified m mul- 
tiplying the weekly receipts by 52 to show the approximate grand total 
of yearly saleso ■ 

Table 7.    Weekly and Yearly Volume of 
Sales of Peddlers in Mew York City^ 

-       ■                        iiumber of              Weekly gross   r      Yearly gross 
Commodity Groups Peddlers sales  sales  

ITruits and Vegetables       ^       5,309 $669,890 $3^*83^.257 
22s      ■ -19,335 1.005.^09 
110 12,650 657,800 

2.213        - 165.^'^? S.623.779 

GP^KD TOTàL .7.S6O 867,717 ^5,121,2^5 

Fish    ■ 
Other Poods 
Non-Poods 

By a reference to table number 3  the approximate number of people 
trading more or less with the peddler is seen to be 1,500^000.,   Apply- 
ing this figure to the-$35,000,000,  the calculated annual value of 
fruits and vegetables retailed through the push carts, as shown in 
table number 7 above,  the average per capita e;îpenditm'e in the open 
markets is shown to be $23^    It must be understood, however,  that not 
all of this million and a half population depend entirely,upon the 
push carts for their supply of fruits and vegetables, and therefore  the 
figure $35,000,000 is not representative of the vrhole expenditures of 
this group,'' Similarly the figure $23 is hardly representative of the 
total per capita expenditure» 

Considered as a percentage of the total volume of fruits and 
vegetables consumed in Greater New York¿ 

Por the week in which push cart receipts were obtained,  the total 
physical   quantity of all fruits and vegetables arriving in Kew York,  'by ' 
whatever route delivered, were ascertained and converted into car lot 
equivalents, giving a total number of 29^5 cars^  l/      . 

1/    Records of unloads, furnished by the Pruit and"Vegetable Division 
of  the U,  S, Department of ü.griculture and Daily Pruit Kecorder» 
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These coniinodities  tränsposecL into monetary units,  einploying wholesale 
prices cbtaining during that particular weekj presents a total sum of 
3»33S,3S1 dollars. 

To mai:e comparable the total hulk of consnodities and the total 
sales of the vendors for the weelr^ it its' necessary to add to  the former 
suin'a margin, the sp>7ead in difference Í3etr/een yrholesale and retail 
prices, and'for this percentage- ^e have'as a guide the figures estab- 
lished by the. Bureau of Agricultuxal Economics, which is US per  cent, 
the margin found for all ïypes of retailers in KOVí York,   (excluding 
peddlers) on a basis of I5 commcditiesa    It will be understood that 
this marginal percentage is excessive in the  case of the push  cart 
dealers, therefore, a somewhat lo'Jer and arbitrary figure was used, 
^5 per cent,    Porty per  cent might have been employed, yet  the re- 
sults would not have been altered materially - not more, than one per 
cent,     Employing then this rate of percentage, U5 per cent,  we add to 
the v/holesale value given above,  the retail figure y as determined by 
this margin and we have a total of $6,069,,7SO ^"^^ approxinate retail 
value  (push cart prices.)  of all deliveries into  the  city for the par- ■ 
.ticular week under  consideration. 

During the same week the receipts of the push  cart vendors 
amounted to 663,390 dollars,   (see  table above)   or, 11.CU per cent  of 
the total amount. 

It 'Jill be surprising to ä great many people, who have made no 
personal   study of the push cart situation,  to learn that these small   • 
dealers-, often thought of as.being an uninportant element in New York's 
system of retail, handle in their irarkets one-ninth of  the total 
quantity of  fruits and vegetables  coming daily into  the largest  city 
of the American continent. 

And it may be. asked by some if it is from a true base that  these 
calculations v,'ere -made,  that is,  if  this  figure is representative of 
the volume of fruits and vegetables arriving weekly throughout  the 
year.     The receipts of commodities vary according to time of year, 
greater váaen'seasonal, and less daring the'winter<    At  the period under 
consideration, November,' receipts had fallen off,  but were not at the 
low mark; probably close to the average for the year. 

If we take the total receipts for the year 1923 as reported by 
the Bureau of Agricultural Economics, plus  the estimate of bananas 
reported by the îïew York !Fruit Hxchange, v;e find the total  to.be 
163,000  cars,  a figure almost precisely ^2 times as large as  the re- 
ceipts for the week in question, which,  it will be recalled, amounted 
to 2,9^5 cars.    Therefore,-it may be said with assurance that the 
figure here  set down is fairly representativeo  . 

PRIOES" 

V/eekly prices from push cart peddlers were collected  through  the 



City Department of Public Markets for a period of four months, iiUgust 
to November, 1923, on three staples, namely,-I-ong Island Potatoes, 
Mewïork State GablDase, and .Boston Head Lettuce«    These prices, were 
collected from five selected markets and from three or rcore dealers   , 
in each market, an average being taken.    Prices  for the same commodities 
and for the same period -ere gathered through the Bureau of Agricultural 
Economics from unit stcires. high claims, low class and medium, and from 
low class reconditioning stores,   chain stores and from Jobbers and 
wholesalers,, "     . 

Prices from the high class stores represent an average for  two 
to eight stores;  medium class stores, are represented by from four to 
twelve and the chain stores by from tno  to five.    One store only fur- 
nished the data of the low class reconditioning store and this one is, 
in the knov7ledge of the writer,  the "orAy iinportant one in the city . 
which makes a practice of buying deteriorated food  stuff and recondi- 
tioning it, as do the push cart men« . : 

>    A high class store as here adjudged,  is one.which extends a 
service  (delivers goods), gives credit and deals in a fine selection 
of produce.    Its trade is composed of well-to-do patrons, 

The medium class  stores which figure in this  comparison cater 
to the middle-class.persons of average income.    Some of these stores 
give credit-and practice a limited delivery system, ■ The low class store 
does a strictly cash and carry business and sells pricarily to a class 
of patrons having a small income*     (feere unit  stores do not appear 
in the price coE5>arisons with reference to any particular commodity 
it is because no prices viere quoted.) 

Reference is necessary to Pig. 6,  showing ah average for each 
separate commodity for the different marketing agencies.    In this 
chart prices are  expressed as relatives \7ith a base of 100  (or Sl^OO) 
for prices obtainihg in the high class unit stores.    It will be seen 
that for lettuce and cabbage push  carts were decidedly the lovTest 
in price.    Cabbage was sold by the push carts for 3S cents lesSj 
for each dollar expended,  than the high class stores,  37 cents leÈs 
than the medium stores and IS cents less than chain stores.    Lettuce 
shows a slightly greater variation as between the carts and other re- ■ 
tailers, 

-     In the case of potatoes another situation is revealed,    The chain 
stores  sold this staple for less.than the push carts«    Curing most of 
the period through which prices were collected a violent  competition 
was existing between different chain systems tmà unit  store dealers     _ 
and the chain stores were using this basic commodity as a    leader    and 
disposed of if at prices yielding thera, at best:, little profit«    Figure 
7 which gives a;ctual nrices for potatoes for  the particular periott, 
strongly indicates that, in the case of this, coiamodity, chain store  _ 

- prices could hardly have-been determined through the normal functioning 
of the law of  supply and^démánd, rather  that they were controlled ac- 
cording to a definite marketing policy«   .'îliey fluctuate neitner m 

.^ 



-50 - 

UNIT STORES 

RELATIVE   PRICES - NEW YORK CITY 
BASE: 10052   FOR UNIT STORES - HIGH CLASS  TRADE 

PERIOD AUG. 10 TO NOV. 30.1923. 
POTATOES CABBAGE LETTUCE 

PER CENT PER CCriT PER CENT 
0        20       AO       60       80     1000        20       ¿^0       60       60      lOOO        20       40       60       60      100 

HIGH CLASS-- 

MEDIUM CLASS - 

LOW CLASS  
( RECONOmOH IMS ) 

PUSH CARTS-- 

CHAIN STORES 

JOBBING  

WHOLESALE -- 

Nofe :   Pushcart prices collectsd wseKlij thru The Deportment of Public Markets. NewYorilCttu 
Other prices collected t^esKltj thru the U.'S.Bureou of Agricultural economics. 

-   '    % 

Fig. 6, Push cart prices are generally lower than prices olptained 
by other types of retailer^ with the exception of potatoes sold by 
chain stores, which often use low prices for potatoes as "leaders." 
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WEEKLY POTATO PRICES^OF VARIOUS RETAIL GROUPS 
COMPARED WITH EACH OTHER AND WÍTH 

WHOLESALE PRICES 

CENTS 
PER POUND 

5 

PRICES  PER POUND OF LONG ISLAND  POTATOES COLLECTED 
BY NEW YORK CITY DEPARTMENT OF MARKETS ) 

AUG. SEPT. OCT. NOV. 

Fig. 7. Wholesale prices of potatoes in the fall of 1923 varied 
little after the first week in SepteiEtier. Chain store prices varied 
most and were sold at the smallest margin over wholesale price. Push 
cart prices were usually below those of the unit stores. 



accordance with ^vholesale,   jobbing nor other retail prices»  "but move 
in a manner peculiar to themselves^ being high one week and unduly low 
the  following and vice'versa*    Interviews with chain  store merchants 
confirmed these deductions as being true^    Later when competition had 
returned^to the expected degree, and control was no longer exercised, 
potato prices moved to a somewhat higher level and  continued more 
stable« .       . 

The question may very well be asked if the quality and condition 
was  sufficiently considered in these price comparisons, and if it be, 
not  true that high prices obtaining vTith certain retailers,  are due to 
a superior grade of products.    In the assembling of prices,  only those 
were used which were believed to be for a uniform grada.,  quality and 
condition.    Originally five commodities were selected for a price, study, 
but owing to the diversity of sizes and gx-ades the prices for  two of 
these, oranges and applesj were thought scarcely comparable«    therefore 
lettuce,  cabbage and potatoes only were used- 

- r 

The variation in condition for the specified grades of these 
varieties upon which price quotations were gathered are not  so pro- 
nounced so that  the. conçarison has some validity althougii different 
agents assembled the quotations.    Elsewhere in this report figures 
are quotedj from the Department of Food and Drugs in the City-s Bureau 
of Public Health,  of foods examined on push carts in Brool^yn and 
Manhattan^ 'Showing what was passed,,'v/hat condemned and the n^smbsr of' 
sanitary violations^    According, to this report  the food stuffs ordered 
by the push cart men compare favorably with other retail  systems, in 
fact,  the push cart man is established as a purveyor of wholesome 
foods. 

Factors contributing to -price variations    Five points  seem to 
merit  special consideration in attempting tc explain the underlying 
causes of price variation, and these in a large way also  show why push 
cart dealers are able to undersell other retailers,    A discussion of ■ 
each follows; 

(1) Investment: It has been shown elsewhere that the initial in- 
vestment of a peddler is negligible,,v/hile for the store, no 
matter how small it ns-y be,, this is-a considerable item, and 
for.middle ^nd:high class stores,, it is large in proportion 

"   to their volume of sale«     ' 

(2) Cost of operation:     In terras of percentage,  it has been broiigLit 
out  that  the cost of operating the average push* cart is less 
than one third of  that of a unit store dealing in fruits and 
vegetables.    It should be pointed out  that the vendor performs 
no service for the customer in the sense'of delivering goods 
or, granting credit... 

(3) Grade and quality of produce handled;     The  type of produce 
handled by push-cart vendors.is already  clear to the reader, 
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■.who will  remember'that these men buy the unconditioned lower 
■  grades and smaller sizes,    &ie former of these they must re- 

condition with a resultant" waste, but not sufficient j  con- 
sidering thé purchase price,  to' prevent their  selling at a low 
figures  ^^-^ ^^  the'sans "time retsjirning the vendor a ms-rgin of 
profit.    The latter, t^^e of produce he canj buy at a lev; price^ 
and therefore can retail it at a corresponding low price« 

{k)  ■     Size of purchases;     ïhe push cart vendor buys in larger quan- 
tities than his competitor,  the unit stord, purchasing at 
times  two and four times as many pacîcages of certain commodities 

. as do  the unit,store dealers.    It is because the push cart men 
. 'specialize that thoy are able to buy in these quantities^    Some 

carry buf one line like celery,  and. only ^ fewcarry as many 
as sir or eight lines,    These larger sized purchases permit the 
peddlers to secure more  favorable prices»   - 

In contrast to the large chain stores the push cart men 
are handicapped in the manner of purchase. Most of the former 
group purchase through a.central agent and do a business often 
greater than :the .wholesalero This is especially true of cer- . 
tain staples, thus for these particular cOmiiiodities the chain 
store is favored "oy lower purchasing price, and can therefore 
retail at an accordingly lower price« ' ' 

(5)        Jobbers Ifergin of Profit; Peddlers or the'ir agents  (as the 
.   latter have heretofore been defined) who ¿0  to  the wholesale 

■ or  semi-wholesale riKirkets, and purchase direct  from the whole- 
saler, and this constitutes about 10, to 1'2 percent of  ttie vendors, 
are able to buy on the basis of the jobbers, and therefore  save 
thé jobbers margin^    This cheaper buying naturally enables them 
to sell at a lower price^ as the jobbers percentage for handling 
goods has been found to be practically 9 'per cent. 

Saving;  In a general  sense the push, cart ¡dealers ma-y be said to 
save the  consumer considerable money, and it will probably suffice to 

.call attention to but three ways in which this is effectedo^ 

(1) Saving is effected through rejectedlfood stuffs   (surpluses 
and the deteriorated) which are purchased by the push cart peddlers and 
hawkers àt the piers,,   The sa^dng to thepublic|is manifest in this in- 
stance through reduced prices at larger    Lower prices are. inevitably 
brou^t atiout through competition when these cheaper commodities are 
thrown on the marketj   that is,  if thé eccnomic law is allowed to func- 
tion normally»    The push cart and horse and wagbn peddlers are the only 
retail. agencies of note which are known to buy these types of foods, and 
the  cart psddlers comprise about three quarters' of the total number» 

(2) The lower prices at V7hlch the vendO|Ts are able to sells 
makes keen competition in the neighborhoods of ithe.push carts, ii<lth the 
effect  that prices with other retailers are kept down,    Srocery stores 



,and fruit and vegetable, stores iñ the vicinity must mark their goods, 
in a measure,  commensuxabie v/ith the-push cart prices,  or suffer the 
àiternativeç  that of having goods left on  their hands^,- 

I 

(3)    Because jobbers, and t-holesEvlers are. by the activities of 
the peddlers^ able to dispose of a large quantity of produce- which - 
would otherwise be a total less, a considerable sum is saved«    Without 
,this saving these dealers v7ould find it necessary,  in making their 
normal profit,  to widen their margins on all other produce handled, 
thus increasing the price of food stuff  to  the consumer«. 

As an economic factor in the distributing! systt^m of. agricul- 
tural produce in Neï7 York City,  the push carts,.it T7ouid appears are 
"of a convening significance.    It is probable,that  their influence 
is, felt,' in reduced prices.,  in all parts of the city.    In localities 
foreign to them their influence is naturally of less consequences but 
wherever, they appear among the poor, food stuff si are made available 
which under store conpetition would in all probability be prohibitive. 

' " ■ *     .SÁHiaUiP-Y GOiiniTIQI^ 

Perhaps the greatest of all  the  contentioiis adverse to the 
existence of the push carts is  the one attacking, the sanitary condi- 
tions,  claiming that the life and health of the people who patronize 
them are jeopardised.  . These attacïis have been made "oy both individuals 
and orga-nizationSc whose objections in some  cases are  justly founded^ 
although in -the majority of instances they are.unfounded and do not 
merit a" great deal of. consideration.     In studying .the push .car':-   situa- 

' tion\ attention has been given to this particalar phase, and for nine 
. months  the writer, as well as other individuals-,! made  frequent excur- 
sions into the imrket  ¿one with a vie.w to ascertaining  to what degree 
sanitary and hygienic principles were violated,  ! Giving the results in 
a broad general way,  it nay be stated that the food stuff retailed 
through the open markets are, with fe^? esccep.tions   (v/hich are treated 
-later)  wholesome and suitable for human consumption. 

Through, the  courtesy of the Food and Drug Division of  the De- 
partment of Public Health,  it AS possible  to  add.to our  findings 
'something even more concrete and comprehensive, ^that  is»  the^report 
of inspections for the calendar year 1923, which permits  coriçarisons 
"of  the push carts ;With other retailing systems, ■ The  figijires showing 

" the comparison, appearing, in the following tablé, have been reduced 
to a percentage -basis,  except pounds of food condemned which are shown 
as an average per dealer,   . - i 



Foods con- 
No«   of" -'deiïinedjrDSs 
SuHïïnons per dealers 

average. 

î-US .ih 
s.o 6.92 
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TaMe S,     Comoarison of Push C&rljs and- fegonSj__^::ocer¿ 
S to?; es.  and ^rrdt and Voge^;s:bl3 ?S toreiLJ^^ilsst^sc^^ 

Condition of FoodsMHandled^  *- 

Eetailer        Koo  of I:ii-       'ñanitary      Inotajnces of 
"  spections ViolûT-ions    bad ifood 

-.Carts & Wagons 13.S02 kj/ß>                 ,31^ 
Grocery Storss 33,675 11.9^^ ■   2*71^  ■ 
Jruit &^Vege~ 
table Stores " 3,6bS S<,2^                ,93^               . '--S                5°DS 

The inspections for  carts and vragons aggregate a total of y3i302^ 
■ ando although not   so  stated,  over ten thousand of this number are for. 
carts alone/a sufficient rr^jority to make  comparisons  significants 

Contrasting the push  carts vrith the two.types of stores for sani- 
tary violations,   the two latter are  shotvn to be  the greatest offenders* 
In the same way for "Instances of bad food,'=   the ,stores wsre cutstand- 

■ingly higher,  likewise for "Number of summons/'    Tor  the average number 
of pounds of  food condemned per dealer,  the best recora. goes' to  the 
push carts bv a ratio of about  50 to 1 in the case of the grocery 
stores, and 40 to 1 in the case of the fruit and vegetable stores» 

A  comparison between push carts and grocery  stores cannot be 
fairly made because the  stores  carry a^ great variety of canned and 
packaged food  stuffs in which the push  cart man does not deal;   and of 
which condemnations are rather frequent, as deterioration Ls an import- 
ant  Item m this type of food.     Likewise some allowances  should bo 
made for fruit and vegetable  stores on  the  same ground,  as several ó-f 
these stores  carry a  smaller or larger line of canned   stuffn„    further 
allowances for the large num.ber  of pounds condemned should be mde  fo^^ 
the stores,  beca^use they carry a much greater voii-jne of produce  than is 
customarily the practice of the peddler» 

^      In-attempting to explain further the lower average of the push 
car OS  from the sanitary point of view,  it must be borne in mind tnat 
many of,these dealers are able to dispose of theirstcck daily, ©T- 
rivmg at  the market  in the morning ^-rith a fresh suT^ply,     ïhose who     ■ 
do not have a daily turnover, and of course  this includes the maicrjty, 
especially m winter,  réassort  their produce each morning,  keeping--.and 
making an attractive display of the good and rejecting the bad'.     ïheir 
daily reassortmentis essential,  for the vendors'   success or failure 

* Report by Bureau o*f Food and Drugs,  City Public Health Department, 
for  calendar year I923, 
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in a day» s trading; surrounded ... he i^^^ '^^^^^^^^f ^%;f °^.f^oi^t 
thorou^ness'with which he attends to^ this-reassortment..    In t^xs ^nt 
the keeper of á store often'fails; he my leave, stock practically ur>- 
touched or assort -it only after decayed fruit threatens to ^^^^^f 
his stock.    Of course there are some, store dealers ^^°/^f/^f ^f ^^^"^ 
in keeping an attractive display and hence ^ve special .attention to 
the matter of assortment,, 

It has heen held and hy the above tahle verified,  that  the foods 
in the push cart markets cannot, as a rule, he attacked for-sanitary    ■ 
reasons, but this statement does not apply to the handling o± iish 
by the-vendors and its exclusion from the market can.be recommended 
on-various grounds.    During the time of this study even the casual 
observer could see that the necessary precautions to insure saiiitation 
were not  taken by the dealers.    Often little ice was used,  scarcely no 
refrigeration, and as there is ho connection vath a water supply,-the 
debris taken fidm the cleansing of this food was dui^ed directly into 
the street and the odors arising therefrom are unpleasant, and may _ 
have bad:consequences.    Flies were attracted in swarms to the neighbor- 
hoods-and carry to human beings the species of germs which attack the 
flesh of fish.    These germs, as every bacteriologist knows, are more 
harmful than those which are found ordinarily in fruits and vegetables.- 

It is a cunning practice of some fish vendors to have live 
carp, or other varieties of fish, .siTineoing in the water, where lie   . 
the dead fish, among vàiich may be the dog. fish, a variety apt to bloat 
if kept an hour or two under water. , Vihen a customer asks for one oi 
these live fish,  the dealer sometimes grabs a dead one, and giving it 
a shake or two, weighs it. wraps it in a common newspaper, iröiich m 
itself  is an.unsanitary practice, because of the cheap dyes, and hands 
it to the.customer who goes away thinking she has bought a fresh fish. * 

Since this study ■was made,  various changes had been introduced. - 
5\3llowing'suggestions regarding the unsanitary manner in which fish 
were being distributed from the carts,  the Department of Public Markets 
has taken steps to correcV these evils,' and has required that new 
practices be put into operation.    The rules of the department now pro- 
vide that the fish be kept under cover-and in á sufficient bed of iCe, 
that there shall be no cleansing or.scaling at the cart, and that only 
clean paper  (not newspaper or paper that has been used before)  shall 
be used for wrapping. 

'ï/hile these' regulations have improved in some measure the con- 
ditions surrouhdihg the retailing of fish, yet many unsanitary prac- 
tices still exist.    Peddlers are delinquent"in observing these rules, 
but even.should they 'comoly with them in the strictest sense bad 
features would still remain,,  for whenever fish is sold without proper 
water and sewerage connections there is bound to be refuse, and the 

■   swarming of flies to the vicinity of the fish cannot be avoided,   so 
long as they are sold on the streets* 
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A city ordinance states that other, foods as well  as tish wnen 
sold on the streets are to be kept under glass.,mosquito netting    etc.. 
Vfceñ this ordinance uas new. some attenipt v;as ^^^ ^\^"^^^f ^^í^;,"^^^^ 
now enforcement is more or less theoretical, and is honored rather in 
the breach...   This may l^e duo to the fact that, infractions ^^ ^^f^* 
many instances are not of great, consequence.    At ^^/^*«: P^^^^f!; tn 
and'^stoop line, stand dea-rs e^itit li'.tle or Jjo ^effort to adhere to 
the lai..    With  fruits and vegetables ™ich can be wash^,.or ^'i^^f ^^^^ 
orother outer covering :.s remc.od bexure eating,, disobedience is noV     - 
very serious    but :Va tâe ca..e of c^andies. bread stuffs, pretzels,, dried 
figs llTlZer a.n.ed f.u^c-.push -^r:. men,   stoop, line stand dealers and 
basket peddlers should be compelled,  in the i.nterest of public ^«am.^ 
to obey the la^.    If it were  for no other, reason than  r,o keep safe from 
dust which hio.7S up from the streets, not to mention^the flies and    _ 
other winged insects that find easy access to them,  thess foods should 
be kept uxider cover of some kind. 

SUPSRVISIOII h.m GQN-ÜROL 

Department of Public Markets: 

From the time of the establièhment of the City Sureau of Li- 
censes in 1S96 until 1918,, the push cart-vendors were  supervised by 
this Bureau,  in conjunction with the City Police whose duty it was. to 
enforce the prescribed lules and regulations.    Permits were issued to 
the peddlers in the form cf licenses for a fee of. $4.  to  cover the 
period of one year.    But during the year of 191S..because of street 
congestion, hindrances to the activity of the Fire Department, etc«,, 
an order was Issued by the mayor to grant no more new licenses,.out 
merely renew the old ones., with the result  that the number of vendors 
legally authorized to sell was reduced In the two  following years, from 
5288 to 23S3.    nevertheless,, many thousand peddlers continued to purvey 
their wares on the streets.-   iJew ones coming into the business,  not 
being able to procure a license, proceeded, to sell v/ithout this legal 
right.    It is hi^ly likely that more unlicensed vendors Trer.e operating 
than licensed ones.,and thus.the push cart, situation was not iris>roved... 

At this time,. 1920.-.the Department of Public ÎVlarkets took over.' 
supervision and established public market areas in many sections of. 
the city, assembling the peddlers in these districts..and locating 
them at definite stands under permits.;.   Not all the peddlers^came 
imder the jurisdiction of the.Department of l¿arkets at this time;, 
the licensees who peddled outside tha marketing areas still remined 
under  the control  of the license bureau..   Tîùs overlapping °f^^|J^l^- 
ority continued between the two departments until recen-ly, 1^2^, wnen 
an ordinance was passed discontinuing the is3u;ance of permits hy the 
license bureau..and vesting this poorer with the :Oet.artmen¿ of Public 

'Markets..  This final  enactment ¿-/es the latter department  control 
over all legitimate push cart veiidois.,. 
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Personnel:    Having extended its activities to include  the.supervision 
of the push cart peddlers,- n^imhering aco-.:Lt 7OOO.  the Department of       .   . 
Public Markets has accordingly enilarged its working staff. ■ The per- 
sonnel of the deoartment as it exists today, pertaining to  the open 
,air markets,   consists of a Conraissioner, Deputy Conmics^oner,-  three     ^ 
chief supervisors. IZ, supervisors, and 6U assistant s-opervisors. 

The Deputy.Conraissioner has charge of l^e-push, cart markets    _ 
proper, and the rules and regulations applying to same are prescribed 
and .administered hy this official under'the direction of the Com- 
missioner.'   With reference to the three  chief supervisors, eash has 

■ charge of one-third of the territory err;bodying the mai^kets. \7hich is 
divided as follows: 

Brooklyn 1? markets      .      , 

,    . South of Houston St., 
■  î^anhattaii- ,    ■■ 20 markets 

Korth of Houston St», 
Manhattan & Bronx 16 markets 

À supervisor is in charge in  each of the; 53 rrarketing zones5^ , 
.and with him are one to four assistants,- depending upon, the number ■ 

of peddlers in the market, , , 

Personal Super,vision:    The supervisor and his assistants are sta- ^ 
tioned in the. ma-rkets where they remain during .the regular trading 

' hoursp  from the opening to the closing of the riiarket.    It is their 
duty to cooperate with the traffic department by keeping the streets 
open, and by naking the vendors draw their  carts  close to the curb. 
It  is^ikevTise their duty" to prevent a blocking of the sidewalks at 
the cross streets, and to disalló^T the floaters, whenever possible, 
from utilizing street space behind the regular stands.    They cooper- 
ate with the fire department inkeeping carts from standing^at hydrants^ 

■ in moving'away.obstructions in case of  fire,and in preventing the 
burning of trash in the marketing zone,  or the,starting of'fires in 
the vicinity.    It is'further the duiy_ .of the supervisor to report any 
vacancies occurring in his market ,.■ and in case¡ of irregtalarities or 
emergencies, he is to notify the Department without de?-ays     He also 
makes a record of violations, including them in his weekly report, . 

Fees:     The supervisor collects a fee of ^1.  from the vendor, each week, 
issuing a recei-ot for,it.    Sometimes, when the deale.r- is absent  from^ 
the market because of illness or for other reasons,  fe-eo are de-, 
ferred,  the supervisor making back collections when the peddler has 
returned to the market. 

Permits;    Each vehdor-must hold apemit in order to operate in thé   , 
open-air nerkets.    Applicants wishing to take ¡uj)  the businass of. 
peddling are obliged'to  file an application with the Department of 
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Markets,  giving specific infbñnation concerning ^^_^"^fi^^^^'/^^^^^^^ 
. ,   furnish a photograph.    If all conditions are f^^'^^^^^J^X^Älller 

menfas'being  satisfactory, a perr.it is Issued, permitting the holder 
to sell from a push cart* , ^ 

Revenue and Expenditures:. 

-4- The föllo^nng is a statement of the revenue and e:îpenditures 
of the open-air push cart markets for the year ending Dec.  Jl, lyo. : 
as reported hy the Department of Puolic Markets. 

>      ■   .    láiVEiroE  ■       ^      '. '   ■ 

fcSarihattan $226¿313.00 
■   Brooklyn 32,3^9.00 

The Bronx 10.'S53.00- 
■Total $320.115«00 

■    r 

^ -EKPEIIDITURBS        ■■     , ' 

. Supervisory' Expense 

Personal Service $223,056,17 

Administrative Expense •     . 

,   ,        ' Personal Service ^'11,691.25. 
Stationery, Printing, Post- 

age; -etc. '  300.QQ 

TOT¿iL . .:,      $235.0U7>^2 . 

iJet Revenue $ 85,067.58   ■ 

Cooperating: City Departments:    The-Department of Weights and Measures, 
and the Departrüent of Puhlic Health cooperate with the-Department of 
Public'Markets in the supervision of the pçddlérs.    Through the De- 
partment of Weights and Measures, the scales used by the vendors are 

is ^ sealed,.and measures are tested as to their accuracy.    Inspectors 
frequently visit  the market  sones, as they do other retailers, v/ith 
a viev7 to ascertaining any .Violutioris, ■ A vendor found using false 
Weights is turned over to the-Department of Puhlic Markets,  there to 
he dealt TTith according to^ the gravity of the offenses  . 

The Health Department not only looks after  the sanitary condi- 
tion of the foods sold'from the push carts,  inspecting it at  frequent 

■ . intervals, but  concems'itself vdth the health,of the vendor,, re-   . 
»"^ quiring that he submit himself periodically for examinations*    A great 

many of the examinations''are made hy the Department's staff, of doctors, 
'hut owing to the vast number of food handlers in New York City, vendors 
as well as other dealers are permitted to be examined at outside 

" clinics or by private physicians, both of whom; furnish the department 
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on a regular fo'rm.  the results of the .examination.:   Those vendors who 
pass satisfactorily.this health test are issued a food handlers' ■ 
certificate»    This health certificate-is a prere(i\iisite for. a permit 
from the Department of Public «iarkets. 

. '     "        ' '   ' '        ■ * 

.. &rowing out .of this protracted study are several suggestions        ' 
for inprovement in Ihe msthods eraployed in the operation of the Push 
Cart Markets.    Of the  several  changes.for the "bettering of conditiçns 
V7hich have suggested themselves,  seven seem to be particularly important, 
warranting special consideration. 

It is recommended: ' ■ . . 

(1) That before a permit he issued to.operate a push cartj  it 
be ascertained that the petitioner has a fitting apd, proper,place for    . 
the  storage of his produce- '   ¡ 

(2) That night peddling be prohibited. 

.(3)    That all foods,  like dried.figs and, dates, bread stuffs, 
candies,  etc., be kept under, proper-covering, as prescribed.by the 
'existing city ordinance,. 

(U)    That the. sale of fish on the streets of the city be pro- 
hibited,. 

(5) That markets on certain streets and thoroughfares ^hich 
impede traffic and increase the fire ha2ard be. removed to side streets,^ 

■ or confined to one side of the streetr, 

(6) That  stricter rules be applied.to the itinerant vendor, 
or floater so-called, who fre'quently adds to' the. congestion of traffic* 
and. obstructs the routine of the market, ■     , 

(7) That further studies be cairried forward and a' more accur- 
, ate measurement be itade of .the fundamental economic forces underlying 

the push, cart, business,-such as density, of population, immigration,,. 
race., poverty, business cycle,.etc,,.(See page 23). ■ 
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-   APPHŒIX i; 

QlffiSTÎÛNl^IRE SUBítííTIÜD TO PUSH -CàET VENDORS 

PTT.SP:f^ftT?T MiLi^TŒ-r IKFQRMàTIQÎ.^ 

Käme. ■    '   íferket 

1,    What general line do you sell?  (Exanple-oranges, onions,  fish, 
drygoods) '         ^ .       :— ^  

2.,   Wliat specialities?  (E:<ample -celery, honey,' flowers,  etc.) 

■3„    About how many boxes or packages, of each dp you buy at a time? . 
,CE;:ample- 3 boxes oranges, 2 bags onions,  etc.) 

U,    How often in a week dp you-generally buy?   í - 
(Example- daily, J  times a Tveek, Mondays & Fridays) 

5. Prom what; iiEirket do you buy mostly? ' 
(Exan^le-Viashington Street, Attorney St;, auctions, piers, etc.; 

6. How are goods delivered to your stand? 
(By yourself or tf]/ hired truck) '         —  

7.    About how much money did you take in from your sales last week? 

S,    Vftiat were your biggest days in the week? 
(Exanple-Saturday,  Tuesday).__ -  '         _  

9.    About how much money did you take in on the biggest day? 
■   ! 

10,,   How many members of your family help you?  (Example, - 
wife, boy,  daughter)        ■_„ ^^ __-  

11, Do you hire help? ,     - How many? ..— 

12, Wiat is your race?,,  -. '^OV.T ase?_ 
(Example-Italian, Jewish, Polish) 4 

13, HOT/ long have you been in the pushcart business? 
(Example^ 6 months,  one year, 5 years)._  

ik. Date 
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ÁPFSNDT-X li, ■ 

LIST QF COfvg^ODITISS SOLD TH PTJSH  CARO? ¡aRKJCTS . 

Fruits and Ve^^etables 

y.- 

Appl es ("boxes) 
Oranges 
Grapes 
Grapefruit 
Bananas 
Pears 
Plums 
Pineapple 
Lemons 
Cherries 
Peaches 
Granherries 
Apples   (barrels) 
Watermelons 
Honey Dew Melon 
Pomegranates 
Tangerines 

Cheese 
-Dried figs 
Prunes 
Dried fish 
Olives 
Honey 
Candy 

Cotton goods 
Capes 
Hats and Caps 
Laces 
Slippers 
Silks" 
Crockery 
Mechanics tools 
Pots and pans 
Collar Buttons 
Beads 
Combs 
Pins 
Thread 
Hair tonic 
Rugs 
Umbrellas 
This list  is not by 
ception of the vast 
the push carts. 

Potatoes 
Onions. 
Celery 
Cauliflower 
Carrots 
Spinach 
Scullions 
Hhubarb 
Peppers 
Squash 
Egg Plant 
Mushrooms 
Corn 
Cucumbers 
Garlic 
Pumpkins 
Parsley 

Other Poods 

- Eggs 
Dried dates 

"      apricots 
Snails 
Pickles 
^frankfurters 

(cooked) 

■   Non-Foods ' 

underwear 
Dresses 
Hosiery 
Linens 
Sweaters ; 
Bed clothing 
Enamel ware 
Oil cloth 
Shirts 
Ribbon 
Buttons 
Dolls 
Pocket "books 
Toys , 
Cosmetic 
Phonograph records      ,, 
Optical  s-applies   . 

any means exhaustive,  but is  suffici 
and varied number of  commodities whi 

Tomatoes 
Cabbage 
Lettuce 
Sweet Potatoes 
Beets 
Roujuain 
Dandelion 
Watercress 
Radishes 
Turnips 
Artichoke 
Beans 
Anise 
Peas 
Horseradish 
Asparagus 

Assorted nuts 
Raisins 
Fresh fish 
Shell fish    ■ 
fetsoths 

Flannels 
Trousers 
Handkerchiefs 
Shoes 
Remnants 

■Curtains 
Glass ware 
Jürk: 
ColIa,rs. 
Hand bags 
Agate ware 
Diastic and tape 
Stationery 
Belts 
Perfume 
Statues 

ent  to give a con- 
ch are retailed through 
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'   ..      ' APPSSDIX III.   ,     ■ 
■ I 

General Sucmary," Misc6?.lanéoú5 Data 
CorfCerriin^- Paö.dlors 

Marital State 
Married 
Single 

. Dependents 
Total dependents reported 
With dependents 

.Without dependents 

■Citizenship 
Citizen 
Non-citizens 

Birth " 
Native torn 
Foreign born 

Physical  condition 
.   Abie-bodied 

Incapacitated for icanual labor 

Type of Trade 
■Perishable foods,  chiefly 

fruits'and vegetables 
Merchandise 
Pish 

Family Permits 
Permits held by members 

of family 
•      No other permits in family 

Push Carts      ' 
Owned '   ■ 
Hired 

Members of-Family owning stores 
Yes 
No. 

Owner of real estate 
Yes 
No ■ ■ 

Number Percentage 
of 

P eddlers Ratio 

Gkko SS.7    ■ 
■ ■ 321 '    11.3 

222^^3 
6261 86.3 
1991 ■ 13.7 

1^568 63.0 
2675 37.0 

529 
6732   , 

7.3. 
92,7 

706s ,97.^ 
193 2.6 

U999 
20U3 

6s„s 
26.2 

210 3,0 

.693 
656s 

9.6 
90.U . 

277s 
^1+85 

3S.2 
61.s 

23 .3 
7232 99.7 

2k .3 
1^31 99c7- 

^ptál —— —i      y2yo 100.0 



-65" _ 

^ ''APPEKDIX .-IV,                  ' 

'- -y 
■ "í ■ 

NEW VE1ÍD0RS EMTEEIHa THE PUSH GâET ÏRADE '■ 

Total Entrants 
1 

Tota! Entrants 

6'- Number of Total îîumber 
1 

Corrected Corrected 
, Entrants as of Entrants in for   , ' for 

^   Year Sai5)led ratio ' to sançjle Turnover ' Secular Trend 

18S3 1 2Ö 100 U2Ó 
ISS7 * 1 20 92     ' 36U 

r:> 1SS8 2 Uo 180 668 
1893 * '   u 80 320     '■ 1116 , ^' 
1S95 * 2 ko 152 U9S 
1S9S * 1+ 30 2S0 S6i* 

' 1S99 1 20    ■ 68      : .  19s . 
1900 1 20 66 180 
1901 5 100 320 818 

' 1903 * 15 300 .900 : 2166 
190^ 3 60 ■17^ 39^ 
1905   ■ -      15 300 8l+0 17S6 
1906 16 360 972   ; 19^ 

■ «^ 
■    1907 15   ' 300 780 1510 

.190s ,    29       ■ 5SO 
UGO^ 

1I+50   . 271s 
1909 23 iioU   ' • 2002 

■-.Í»' 191Ô 19 3S0 87^ ■ ' 153^ 
, 1911 ^3 930 2156  ■ 3666 

1912 S 160 336 ' 552 
1913 31 ■ 620 1^0 1976 
191^ 11 220 UlS    : Gkk 
1915 23     _ U6O 828    " ■  1236 
1916 16 320 ^kk 7S6 

~ 1917 19 380 60s   , S50 " 
191s. 26 620 780   ■ 1056. 

-1919 23 ii6o 6UU skk 
1920 Ua S20 1092   , I3S6 

■5 1921 30 600 720 ■ ssk 
1922 13 260 28Ô 3^0 
19^ .   "13 260 "    260   , - 300 

*No items,îvere included in  the sarâplè 
for the intervening years« 
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- APPEIffilX VÏ. 

Class Interval Frequency 
($) 

- 
Peddlers 

Less  than 25 2 
25 to 50^. 22 ' 
50    ". .75 63 
75   " 100 5S 

100    " 125 63 
125    " ,150 77 
150    " 175 ■       5S ■ 
175    " 200- IS 
200     " 225 27. 
225    " 250 7 
250    " 275 S 
275    " 300 k 
300    " 325 Q 

Table 11 
X 

■   t 

Frequency distribution of Push 
Cart Peddlers*  gross weeld.y r& 

ceipts, 

Praiits and Veeietables 

Percent 

Over 300 \ 

îotal Ueo 

.5 
.5.2 

15.0 
13.6 
15-0 
1S,3 
13.S 
>.3 

6.U 
1.7 
1.9 
1.0 
2.1 

.   1.0 

100. 

Average 
Gross weekly 
Receipts 

$13-50 
36a8 
5So77 
82,50 

103*57 
131.75 
l5^i<S3 
I79a6 
200,74 
226<,U3   . 
251.25- 
250,00 
300«00 
^93>75- 

Avg.       126.IS 

.4.-"' 


