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OATA and Models

Used Machinery Prices are on the rise Secondary auction data from sales between 2010 and
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1. Identify the key factors influencing the used tractor
market by tractor horsepower pre and post-pandemic
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Manufacturer matters

2. Estimate the entire impact of the COVID-19
pandemic on the tractor market, and 3) evaluate the
timing of impact changes around the pandemic
shutdown dates

Hours vs Age
Covid’s overall impact through 2022 was 7% increase
Month to month Covid impacts ranged from -9% to 11%
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