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Introduction Side-by-side comparison of relative TVD to sugar content (Left) and calories (Right) 

Results and conclusions 

In this study, we investigated:
• individual heterogeneity in visual attention to the information from the Centers for Disease Control 

and Prevention (CDC) about added sugar, and 
• changes in visual attention to sugar content on the updated Nutrition Facts Label (NFL) due to 

additional information. 

• Total visit duration (TVD) results indicated that participants spent more time inspecting the sugar content in the updated NFL, 
suggesting that updated NFL garnered relatively more visual attention. 

• The provision of information about added sugars had a positive impact on participants’ visual attention to sugar content. Participants 
displayed longer visual duration to sugar content after receiving information regardless of viewing previous or updated NFL. 

• Obese participants with a body mass index (BMI) of 30.0 or higher paid less visual attention to the CDC information, especially to the 
text format. They also paid less visual attention to sugar content  in the subsequent beverage choices. 

• Participants who paid more visual attention to the CDC text showed increased visual attention to sugar content, while those who 
paid more visual attention to the CDC picture paid less visual attention to sugar content when making beverage choices, particularly 
with the updated NFL. 

CDC information about added sugars (text and picture formats)

Previous & updated NFLs and definition of AOIs
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Source: Adapted from the Centers for Disease Control and Prevention Data & Statistics Portal.

Average TVD to CDC information  (text format) by BMI Group Average TVD to CDC information  (picture format) by BMI Group


