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Introduction

In this study, we investigated: 30%
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Side-by-side comparison of relative TVD to sugar content (Left) and calories (Right)

=e=Pre-CDC Sugar (Old) =4=Post-CDC Sugar (Old)

30% =e=Pre-CDC Calories (Old) =e=Post-CDC Calories (Old)

* individual heterogeneity in visual attention to the information from the Centers for Disease Control
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and Prevention (CDC) about added sugar, and oorre ugar (New)

*a-Post-CDC Sugar (New) =e-Pre-CDC Calories (New) -a-Post-CDC Calories (New)
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* changes in visual attention to sugar content on the updated Nutrition Facts Label (NFL) due to = ‘ T 2%
additional information.
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CDC information about added sugars (text and picture formats) R it B
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Americans are eating and drinking too much added sugars which can lead to health o ,," ‘)___‘ . N\, i ’
problems such as weight gain and obesity, type 2 diabetes, and heart disease. To live 10% yl’* . \ ) /A
healthier, longer lives, most need to move more and eat better including getting 10%
fewer calories from added sugars. This is one of the Healthy People 2020 objectives
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What are added sugars? 7 o
: 1 2 3 4 5 6 7 8 9 10 11 12 13 0%

o Added sugars are sugars and syrups that are added to foods or beverages
when they are processed or prepared. Naturally occurring sugars such as those in fruit or milk are not added sugars.

o Added sugars are called by many different names. Examples of added sugars seen on ingredient labels, according to
the 2015—2020 Dietary Guidelines for Americans [/ ,* include brown sugar, corn sweetener, corn syrup, dextrose,

. <
fructose, glucose, high-fructose corn syrup, honey, lactose, malt syrup, maltose, molasses, raw sugar, and sucrose. g - -
Source: Adapted from the Centers for Disease Control and Prevention Data & Statistics Portal.
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!!ggzregggg Facts Nutrition Facts| ||Nutrition Facts 3 -
SeringS Per Container 8 8 ser\{lngs p.er container s‘wm size 20 1 oz (5’1 mL)
Serving size 2/3 cup (559) Servings per container 1
Amount Per Serving I Y © -
Calories 230 Calories from Fat 70 Amount per serving PN old Lok old
% Daily Value* Calories 230 B Healthy weight [ Overweight B Healthy weight [ Overweight
Total Fat 8g 12% » BN Obesity BN Obesity
Saturated Fat 1g 5% it Bl
Trans Fat 0g Total Fat 8g 10%
Cholesterol 0mg 0% ~ Saturated Fat 1g =TI
Sodium 160mg 7% Trans Fat Og Total Fat Oa .
Total Carbohydrate 37g 12% Cholesterol O0mg 0% ACLEuI ahel Results and conclusions
Dietary Fiber 4g 16% Sodium 160mg 7% Sodium S5mg
Sugars 129 Total Carbohydrate 37g 13% . . o . _ _ . _
Protein 39 " Dietary Fiber 4g 1% Total Carbohydrate 659 Total visit duration (TVD) results indicated that participants spent more time inspecting the sugar content in the updated NFL,
T — Total Sugars 12g | suggesting that updated NFL garnered relatively more visual attention.
Vitamin A 10%

TR Includes 10g Added Sugars 20% .. : : cie .. : : . .
Vitamin C 8% Protein 39 . . The provision of information about added sugars had a positive impact on participants’ visual attention to sugar content. Participants
L 0% — displayed longer visual duration to sugar content after receiving information regardless of viewing previous or updated NFL.

!ron 4_5% Vitamin D 2mcg 10% o _ . . . _ . _ _ _

Vour Daily Valu may be higher o kower Gepending on Calcium 260mg 20% Protein 0g Obese participants with a body mass index (BMI) of 30.0 or higher paid less visual attention to the CDC information, especially to the

yourcalone needs.  caiories: 2,000 2,500 Iron 8mg 45% text format. They also paid less visual attention to sugar content in the subsequent beverage choices.

Total Fat Less than 659 80g Potassium 240mg 6% Nct 8 sgreficant sowrce of other mutrwerts

Moo ikt U~ I —m—m—m—m—— Participants who paid more visual attention to the CDC text showed increased visual attention to sugar content, while those who
Sodium Lessthan 2,400mg  2.400mg * The % Daily Value (DV) tells you how much a nutrient in e o e e T : : : ) : : : : : )

Total Carbohydrate 300g 375q a serving of food contributes to a daily diet. 2,000 calories oI5 SO Gr G eton SOus - paid more visual attention to the CDC picture paid less visual attention to sugar content when making beverage choices, particularly

Dietary Fiber 259 30g a day is used for general nutnition advice, .

s with the updated NFL.

Average TVD to CDC information (text format) by BMI Group
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