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ECONOMIC GROWTH AND NEW MIDDLE-CLASS CONSUMERS
IN DEVELOPING NATIONS
CHINA'S MIDDLE CLASS
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The leadership’s challenge: Collect the rents
derived from tﬁs growth to finance SOE
reform/commercialization and a new social
safety net, while supporting consumption.




. . . Far fewer than 1% of the population.
(cf. the super rich)

("Mr. and Mrs. Middle Class Move
In": ClaraLi, china.scmp.com)
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Was preaic e | that two-fifths
SE %@I ation would be in
N the next ten years.
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~ Geographic I 90I\/I people in ten

cities along coastllne are well
positioned te achieve middle class
status by 2010.

("The Third Growth Anchor": Andy
Xie, Morgan Stanley Dean Witter)
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[faints en middle class growth?

FallUrertoNeioVIc uate consumer credit represents
a m rgor oorrJ

Vi FIJrlJ Dsence redit cards and non secured
lendi 'Jg-

Lack of property and chattel mortgages (cf. Shanghai
experiment) restricts access to capital. Car loans?

Absence of national credit reporting systems.

("The Different Faces of the Chinese
Consumer": Geng Cui)
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“Miransformational effect Of WTO on
VIId@IENGIass? — A twa -@Iged sword.

2d to foster inflation
adening of consumer
40% savings rate. (NB:

'gap In attitudes toward

i rl/ ppoer
credit nlo
- Gene a
debt.)

Fourth Generation leadership attitudes?
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