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Consumers Want Safe and Wholesome 
Foods that Taste Good



“Common Sense is Not So Common”

Dictionnaire Philosophique (1764) “Self-Love” Voltaire
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Surveillance targeted at high risk 
populations yield the most cases

EU experience: positives/tests run
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“Perception is Reality”

Q.  When perception is wrong…?

A.  Close information gap with education



Warning: BSE Risk = danger + fear

Scientists focus on danger, consumers on fear
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