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« Sample sizes are 530, 586, and 566 for the USA, China, and Korea, respectively.

* The survey also screened for respondents that had willingness to purchase salmon for consumption in the future.
 The own WTP questions and the inferred WTP elicitation questions were also randomly ordered, to prevent ordering bias.
* Multiple quality checks.

have higher inferred WTPs.

» Self reported social status is insignificant, except for the
USA, where those who self identify as high status have
significantly higher inferred WTP.
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 We use double bounded dichotomous choice method to elicit both own and inferred WTPs.

« Own WTP: The respondents were asked how much they were willing to pay in percentages for salmon with much less microplastic content

above the usual price for salmon filet.

* Inferred WTP: The respondents were asked how much they think the average person in their community would be willing to pay in percentages

for salmon with much less microplastic content above the usual price of salmon filet.

WTP; (x;,u;) = x;8 + u;, where x; = explanatory variables, u; = error term, 8 = the parameters.

* The empirical measurements for the following latent factors are averages of choices among 5-point Likert scale agreements to statements from

totally disagree to totally agree, values shown in the bar chart.

 Environmental Belief Measure (EB): example ‘Purchasing environmentally friendly products is a great idea’, used in Mostafa (2007).

» Social Desirability Bias Measure (SD): example ‘| will take advantage of others’, used in Stober (2001).

* Cultural Value Measures (HI, VI, HC, VC): examples ‘It is important that | do my job better than others’ (VI), ‘It is my duty to take care of my
family, even when | have to sacrifice what | want’ (VC), ‘I'd rather depend on myself than others ' (HI), and “To me, pleasure is spending time

with others’ (HC) used in Triandis & Gelfand (1998)
» SD bias and EB plus are the unexplained residuals of the regression of each variable on the HI, VI, HC, and VC, shown below.

SD; = C;y + SD bias;, EB; = C;0 + EB plus;, where Ciis a vector of the four culture variables

* Consumers show positive WTPs for cleaner salmon in all countries. A good sign for industry to supply and good for the environment.

« Own WTPs are always higher than inferred ones, showing a hypothetical bias of overstated WTPs. Caution is needed for industry.

» Horizontal collectivism is the most significant and positive cultural value affecting both own and inferred WTPs in all countries.
Government and industry shall try to identify and target the high HC group to promote environmentally friendly products. Also in the long
run, the HC culture can be promoted in society that is linked to public benefit.

* For Korea, those with higher social desirability bias show significantly higher own WTPs. Therefore, actors in the salmon market in Korea
should take precaution to note that the actual WTP for microplastic clean salmon might not be as high, if and when microplastic clean
foods hit the market.

* There exists cluster(s) of individuals who have high environmental belief values but low social desirability bias, and vice versa (in Korea).
Not all individuals are prone to the same degree of social desirability bias, and in the case of Korea, for a segment of individuals,
environmentally friendly belief is not regarded as socially desirable
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