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STATISTICS OF FARMERS' MARKETING, PURCHASING, AND

SERVICE COOPERATIVES, 1951-52

By

Anne L. Gessner
Agricultural Economist

The 1951-52 survey of farmers' marketing, purchasing, and related service
cooperatives showed substantial increases in number, membership, and
dollar volume of these associations. Total number of associations in-
creased from 10,051 in 1950-51 to 10,166 in 1951-52, representing a gain
of 1.1 percent. Membership increased from 7.1 million to 7.4 million —
an increase of about 4 percent. Gross dollar volume rose from $10.5
billion to $12. 1 billion, slightly more than a 15 percent increase. In
general, the 1951-52 survey supports the statistical findings in the
1950-51 survey, indicating that an individual farmer cooperative often
markets more than one product and also handles one or more farm supplies.
In addition, the association may be performing various services related
to its marketing or purchasing activities, such as trucking or storage.

For almost 25 years the Cooperative Research and Service Division of the
Farm Credit Administration annually made these surveys of farmers'
marketing, purchasing, and related service cooperatives. This Division
in December 1953 became the Farmer Cooperative Service of the U. S.

Department of Agriculture.

In 1950-51, the Division made major revisions in statistical methods
employed in the annual survey of farmers' cooperatives. Changes initiated
in the 1950-51 survey were primarily to provide more accurate and
realistic information on the operations of these associations. 1

New methods used in tabulating the 1950-5 1 data for the first time
statistically measured the diversification which has been developing
over the years in the business activities of farmers' cooperatives. The
survey revealed the number of marketing and related service associations
which had expanded their operations to include handling supplies for
their patrons. Moreover, the 1950-51 survey furnished much more detailed
information on the individual supplies purchased by patrons of these
cooperatives.

Similarly, it shed new light on the extent to which purchasing and
service associations met additional needs of patrons by marketing their

A detailed discussion of the revisions Initiated In statistical methods In 1950-51 Is given
In "Statistics of Farmers' Marketing, Purchasing, and Service Cooperatives, 1950-51," Farm
Credit Admin. Misc. Rpt. 169. See pp. 1-3. Revised figures for 1950-51 appear In the appendix
of this report, pages 49 to 67.

NOTE: Acknowledgment is made to Pauline T. Gartside for assistance in compiling the
statistics.



farm products. The 1950-51 survey also supplied much Information on
various services of marketing and purchasing cooperatives, such as

trucking, storage, feed grinding and mixing, drying, arid other services
related to their marketing and purchasing activities. Another revision
during that year allocated membership and business of regional associa-
tions according to the State in which the member was located and the
business originated, rather than the State in which the cooperatives had
their headquarters.

All of these revised methods have been retained in developing the data
reported in this publication. An effort was made in the 1951-52 survey
to refine these methods and increase the accuracy of the data, particu-
larly the estimates compiled for nonreporting associations.

This report does not contain data on physical volumes handled because
it is not practical to obtain these data in a single mail questionnaire.

Cooperatives voluntarily supply information in the annual survey. The
high proportion of cooperatives reporting indicates the truly coopera-
tive aspect of this survey.

NUMBER OF ASSOCIATIONS AND MEMBERSHIP

Cooperatives Reporting

The number of cooperatives reporting in 1951-52, classified according to
major commodity groups, is shown in table l„

The total number of associations listed as active on the mailing lists
of the Farmer Cooperative Service was 10, 166. This total includes 6,582
associations whose major activity was marketing farm products for their
patrons; 3,323 associations which were dominantly purchasing associa-
tions; and 261 associations primarily engaged in performing services for
their patrons.

Approximately 87 percent of all listed associations supplied information
on number of members and business volume. On a functional basis, this
included 85 percent of the marketing associations, 92 percent of the
purchasing associations, and 81 percent of the service associations.

The total of 10,166 listed associations covers all known active, incor-
porated associations. It does not include branches or subsidiaries of
cooperatives. Each cooperative, irrespective of the number of branches
and subsidiaries it owns, counts as one association.

Each year the Farmer Cooperative Service trys to make the mailing lists
on farmers 1 marketing, purchasing, and related service associations as
accurate and complete as possible. It reviews hundreds of house organs
of individual associations; checks State lists published by State
colleges, universities, and councils of farmer cooperatives with current
lists; and employs other periodicals, field reports, and miscellaneous
sources of information in the continuous effort to maintain a complete,
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up-to-date list of farmers* marketing, purchasing, and related service
cooperatives in the United States.

Nevertheless, a number of associations have not replied to initial
schedules and are, therefore, not included in the annual survey. In
addition, there are undoubtedly a number of farmers* cooperatives
throughout the United States of which the Farmer Cooperative Service has
no knowledge.

The History and Statistics Branch maintains the "large-scale" classifi-
cation shown in table l for convenience and accuracy in obtaining infor-
mation from reporting cooperatives. It includes: (1) All federated
associations; (2) large-scale centralized associations -- generally
serving more than 8 or 10 counties 2

; (3) some associations, which, while
not large-scale in volume of business, market products or sell supplies
to both local associations and individual producers, or operate in more
than one State; and (4) all bargaining associations. ^

Nonreporting Associations

The method of compiling estimates for nonreporting local associations
in 1951-52 was similar to that used in 1950-51. It was assumed in

1950-51, after making some tests of data for prior years, that the
business of nonreporting associations was somewhat lower, on the average,
than that of reporting associations. It was estimated that the volume
of these nonreporting associations represented about 75 percent of the

average volume reported for each of the major commodities marketed and

each of the major supplies purchased for patrons.

Tests of 1951-52 data for nonreporting purchasing associations in two

states indicated that this estimate of 75 percent was very conservative.
These tests were made possible by two State farm organizations which
submitted comprehensive audits of their member associations. However,
the results of these two tests were not regarded as sufficiently con-
clusive to warrant changing the percentage figure developed in the
earlier survey. Additional tests of a broader scope may supply more
conclusive information in developing these estimates of the business
volume of nonreporting associations.

In most instances, therefore, the method of computing 75 percent of the

average volume reported and applying it to the nonreporting local asso-

ciations was employed for the major commodities in each State. An
exception to this method was made when only one or two cooperatives re-

ported handling a commodity in a State. In those cases, estimates were

"Current Information Is not always available on area covered.
^Bargaining associations do not physically handle the products of their members. They represent
their members in negotiating prices with processors and distributors, participate In Govern-
ment price hearings, and, In various ways, promote the general Interest of their membership.
The members and dollar value of the products they market are Included In these statistics.



developed for nonreporting associations either on the appropriate geo-
graphic area basis or on an individual association basis. Individual
estimates are based on the volume handled by the association in the most
recent year for which it reported.

The estimate of number of members for nonreporting local associations
was an individual one, based on the most recent membership figure each
association reported. This arbitrary estimate, in effect, reflected
static membership for these nonreporting associations.

Associations and Membership

The number of listed farmers' marketing, purchasing, and related service
cooperatives increased to 10,166 in 1951-52 from the revised estimate
of 10,051 in 1950-51, a net increase of 115 associations (Figure 1) .

This increase does not mean, however, that all of these added associa-
tions were newly organized. A number of them were organized in prior
years, but the Farmer Cooperative Service only recently received infor-
mation from them. As mentioned, a particularly intensive effort was
made during the 1951-52 survey to make the mailing lists of the Farmer
Cooperative Service as complete and accurate as possible. A number of
State directories which recently became available were especially helpful

in this work.

NUMBER OF FARMERS'

FIGURE !

MARKETING, PURCHASING, AND
RELATED SERVICE COOPERATIVES, 1951-52 1/

U PRELIMIN

SERVICE

ASSOCIATIONS



The definition of a bona fide farmer cooperative, as used in this
survey, is broader than that employed in some States. Associations which
meet the following requirements are included: (1) Farmers or agricultural
producers hold the controlling interest in the association; (2) no
member of the association is allowed more than one vote because of the

amount of stock or membership capital he owns therein, or, the associa-
tion does not pay dividends on stock or membership capital in excess of
8 percent per year; and (3) the association does not deal in products of

non-members to an amount greater in value than it handles for its
members. These are essentially the requirements for a bona fide cooper-
ative stated in the Capper-Volstead Act.

Table 2 shows the number of marketing, purchasing, and related service
cooperatives, together with membership in each type, by States and by
geographic areas. Marketing associations are also classified according
to major commodity groups. Classification of these associations by
commodity groups for the purpose of tabulating number of associations
and number of members is somewhat arbitrary. Each association is
classified by the commodity representing the largest percentage of its
dollar volume of business in one of the broad commodity groups shown in

table 2. On this basis, a cooperative's classification may change as

the nature of its business changes. Beginning with the 1950-51 survey,
dollar volume figures accurately reflect changes in the operations of
reporting associations as each association now reports actual sales of
major commodities handled.

Minnesota, with 1,334 associations, continued to hold the lead in number
of associations, just as it has for many years in the past. Following,
in the order named, were Wisconsin, 871; Iowa, 718; Illinois, 582; North
Dakota, 556; and Texas, 553. These States hold the same rank they had
in 1950-51.

Estimated membership in farmers' marketing, purchasing, and related
service cooperatives reached a new high in 1951-52 of more than 7,363,000
(Table 2 and Figure 2) . This represented an increase of about 4 percent
over the revised membership figure of almost 7,091,000 in 1950-51.
However, as many farmers are members of more than one association, there
is considerable duplication in this membership figure which it is

impossible to eliminate under the current system of reporting.

This new membership figure of more than 7,363,000 comprises almost
4,229,000 members in marketing associations, about 3,033,000 members in

purchasing associations, and over 102,000 members of related service
associations. Comparable membership figures in 1950-51 were: Marketing
associations, 4,117,000; purchasing associations, 2,879,000; and related
service associations, 94,000. On a percentage basis, this represented
a gain of nearly 3 percent for marketing associations, over 5 percent
for purchasing associations, and more than 8 percent for service asso-
ciations.



Table 2. - Farmers' marketing, purchasing, and service associations: 1 Number and estimated membershi

(Classified according to major product handled or function performed.)

p, 1951-52 }

Beans and peas
(dry edible)

Cotton and cotton
products Dairy products Fruit and vegetable Grain

and State Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
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Estimated
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See end of table for footnote references.
Table continued on following page.



ciations: 1 Number and estimated membership, 2 1951-52^ - Con-

(Classified according to major product nandled or function performed.)

Table 2. - Farmers' marketing, purchasing t and service asso

tinued

Geographic division
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membership
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membership
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3,411

4,262

5,656co7"

in

L

, .

S.500

p -,.
7 18.S63 32 19,001 17 18,120 6 1,185 4 2,408

W h' i 2

2

3

1,404

2,528

14,631

1

6

25

338

2,163

16,500

2

13

4,100

444

13,576 6 1.185

1

3

750
Ore "

g °"

C iT
: 651

See end or table for footnote references.
Table continued on following page.



Table 2.

tinued
Farmers' marketing, purchasing, and service associations: 1 Plumber and estimated membership, 2 1951-52} - Con-

(Classified according to major product handled or function performed.)

Geographic division
end State

Tobacco Wool and mohair Miscellaneous Total marketing

Associations
listed

Estimated
membership

Associations j Estimated
listed membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

gunber

28 709,018 116 98,855 78 29,838 6,582

1 680 3 727 1 19 74 39 405ew g n

1

121

500

180

I

121

121

2

342

15

25

345

1 19 9

9

20

21

3

12

3,681

10,491

1,326

Middle Atlantic 1 1,053 30 6,589 4 1.343 233 139,621

1 1,053

1

29

-804

5,785

4 1,343 124

25

84

69,255

17,382

52,984

East North Central 3 4,479 4 20,124 10 10,190 1,334 1,026.655

Oh 1

121

2

909

170

3,400

1

(21

1

1

1

7,650

330

2,664

4,280

5,200

1

4

2

3

38

6,471

363

3,318

189

76

361

126

582

180,650

277,060

116,953

199.251cons in

West North Central 1 443 11 36,593 20 4.671 2,803 1,288,603

1

(21

430

13

2

3

2

A

(21

(2)

(21

8,150

8,443

1,550

4,100

9,850

1,500

3,000

3

1

12

2

1

1

326

33

3,683

313

300

16

979

575

106

408

222

257

256

374,970

246,029

133,906

154.529

102,543

137,664

138,962

inneso a

OWB

e

ansas

13 328 , 745 16 9,064 6 1,524 255 471,032

D 1

2

4

(2)

B

(21

1

1

13,817

55.018

123

196,454

30,250

30,327

2,756

(21

12

4

(2)

1,500

6,593

871

100

1

1

2

2

850

21

590

63

4

15

1

53

19

26

11

36

90

1,787

25,224

84,057

8,570

205,544

34,030

94,647

17,173

District of Columbia

North Carolina-----

-

East South Central 9 373,611 10 5,844 4 1,716 151 527,726

K t U 6

3

265,363

108,248

5

4

1

3.053

2.591

200

1

3

629

1,087

25

28

25

73

301,173

144,982

35,907

45.664

. n lie 5

Al

111
-

•
. s, ppi

West South Central 121 7 5 3,406 7 4,310 736 387,558

A ka 121

121

5

- 2

1

1

(2)

3

581

250

1.000

1,575

3

1

3

3,838

67

405

70

53

166

447

45,823

21.507

141.848

178,380

•

Oklaho

Mn t " - - 35 13,155 8 1,714 352 179,164

- -

10

12

4

3

2

1

2

1

990

1,577

1,669

8,068

106

50

665

30

4

1

1

1

1

1,099

279

166

10

160

86

70

19

77

26

11

S9

4

29,713

39,141

13,217

57,758

8,374

1,507

29,101

353

Cb^ari
""

...
- - 2 3,353 18 4,351 644 168.792

W h' " " (21

1

1

725

2,055

573

7

4

7

400

1,192

2,759

121

87

436

32,910

31,261

104,621

ng

See end of table for footnote references.
Table continued on following page.
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Table 2.

firmed
Farmers' marketing, purchasing, and service associat ions: 1 Number and est imated membership

,

2 1951-523

(Classified according to major product handled or function performed.)

Con-

Purchasing Service Total

and State Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

iwnber

UNITED STATES 3,323 3,032.541 261 102,032 10, 166 7,363,129

F 1 A 62 70,192 21 4,839 157 114,436ew g an

' 10
1S

10
4

8
io

21

(21
10

14

16,012

7,736

10,454

23,028

2,018

10,944

1

1

11

3

2

3

4

IS

3,824

549

146

301

25

14

39

45

5

29

22,490

11,432

25,142

34,068

3,490

17,814

Rhode Island

Middle Atlantic — 390 228,511 12 2,474 635 370,606

New York 260

37

93

101,261

22, 154

105,096

4

3

5

1,882

378

214

388

65

182

172,398

39,914

158,294

East North Central 745 863,440 79 50,445 2,158 1.940,540

Oh' 110

76

173

102
10284

111,114

189,937

275,231

69 , 265

217,893

12

4

48

10

5

2,470

1.228

45,550

344

853

311

156

582

238

871

366,325

371,815Ind

111 597,841
. 186,562igan

417,997l scon s i

west North Central 1,129 864,852 59 IS, 079 3,991 2,168,534

Hi
10329

136

183

134

94

151

102

200,220

151,697

293,267

62,641

43,996

79,401

33,630

26

7

2

14

1

7

2

7,663

892

2,885

1,302

400

1,478

4S9

1,334

718

291

556

317

415

360

582,853

398,618

430,058

218,472

146,939

218,543

173,051

276 470,751 30 6,705 561 948,488

11

39

72

23

56

18

38

19

15,410

53,036

152,452

38, 160

175,674

13,720

20,592

1.707

5

8

3

1.050

3,527

135

439

624

846

84

15

59

1

133

45

86

33

79

no

17,197

79,310

240,036

46,865

381,657

48,374

116,085

18,964

District of Columbia

East South Central 219 230,540 14 7,775 384 766,041

55

80

33

51

73,641

46,852

44,351

65,696

2

8

2,476

568

4,731

80

112

60

132

374,814

194,310

80,826

116,091

Alab

i i sippi

West South Central 160 51.97S 33 12,668 929 452,201

Ark 44

3

34

79

18,214

887

11,737

21, 137

1

2

3

27

24

23S

1,247

11,162

115

58

203

5S3

64,061

22,629

154,832

210,679

Lou

T

199 116,803 7 53S 558 296,502

Mo 91

39

7

40

5

2

14

1

27,429

22,307

3, 193

17,210

2,593

40.000

3,473

598

4

1

1

1

68

80

375

12

181

109

26

118

32

13

74

5

57,210

61,448

16,410

75,048Colorado

Arii

951

Pacific 143 135,477 6 1,512 793 305,781

Wa h' 72

41

30

74.398

39,307

21,772

2

4

1,200

312

193

130

470

107,308

71,768

126, 70Sc i

E

f

See next page for footnote references.
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includes independent local associations, federations, and large-scale centralized associa-
tions.
Estimated membership for each association Is credited to the State In which the membership Is
located. The association with which this membership is affiliated has been counted in the
State in which the association maintains its headquarters. Includes members (those entitled
to vote for directors), but does not include nonvoting patrons. (There is some duplication
JLn these membership figures because some farmers belong to more than one association.)
^Preliminary data covering operations of associations whose fiscal years ended during the pe-
riod July l, 1951, through June 30, 1952, with limited exceptions,
includes soybeans, soybean meal and oil.
-'Approximately 4,400 additional members affiliated with other types of cooperatives market dry
.beans. These include; Colorado £,500; Michigan 900; and New York 1,000.
^includes sugar, sugarcane, sugar beets, honey, maple syrup, molasses, and sorghum.
Includes forest products, fur pelts, hay, hops, nursery stock, tung oil, and other farm prod-
ucts not separately classified.
°Member-patrons.

, ^Includes associations furnishing special marketing or related services,
includes incorporated local associations without facilities affiliated with an operating re-
gional association.
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FIGURE 2

MEMBERSHIP IN FARMERS' MARKETING, PURCHASING, AND
RELATED SERVICE COOPERATIVES, 1931-32 TO 1951-52-^

MILLION

1931-32

-' PRELIMINARY

1936-37 1941-42 1946-47 1951-52

Illinois, with almost 598,000 members, continued to maintain its lead
in number of members, as it did in 1950-51. Minnesota, with almost

583,000 members ranked second. The following States ranked next after

Illinois and Minnesota: Missouri, 430,000; Wisconsin, about 418,000;
Iowa, 399,000; and North Carolina, 382,000.

Table 3 shows the number and estimated membership of farmers' marketing
associations by specified commodity groups in 1951-52. Grain associa-

tions comprised a third of the total and accounted for more than one-

fifth of the total membership. Dairy associations represented almost

30 percent of the total number of marketing associations and also

accounted for about a fifth of the membership, Livestock associations
with more than one-fifth of the membership of all marketing associations

comprised less than one-tenth of the total number of these associations

in 1951-52.

Table 4 gives the number of farmers' marketing associations and estimated

membership in 1951-52 by geographic areas. The West North Central region

exceeded all other areas in number of associations and number of members.

The East North Central area ranked second in number of associations and

membership. These two areas combined had more than three-fifths of all

marketing associations and over half of their total membership.
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Table 3. - Farmers' marketing associations: Number and estimated member-

ship by specified commodity groups, 1951-52 1

Commodity group
(Classified according to major

product handled)

Associations
listed

Number Percent

Estimated
membership

Numbe r Percent

Beans and peas (dry edible)

Cotton and cotton product s-

Dairy products

Fruits and vegetables

Grain, soybeans, soybean

meal and oil

Livestock and livestock

products

Nuts --- -

Poultry products- ....

Rice--

Sugar products ---

Tob acco - - •

Wool and mohair ....

Miscellaneous ....

Total marketing

16

546

1,939

825

2,193

538

42

144

52

65

28

116

78

0.2

8.3

29.5

12.5

33.3

8.2

0.6

2.2

0.8

1.0

0.4

1.8

1.2

6,403

388,303

827,823

138,237

906,881

905,453

43,312

133,774

7,060

33,599

709,018

98,855

29,838

0.2

9.2

19.6

3.2

21.4

21.4

1.0

3.2

0.2

0.8

16.8

2.3

0.7

6,582 100.0 4,228,556 100.0

Preliminary.

Table 4. - Farmers' marketing associations: Number and estimated member-

ship, by geographic divisions, 195 1-52 1

Geographic
division

Associations
listed

Number Percent

Estimated
membership

Number Percent

West North Central

East North Central

West South Central

Pacific--

Mountain ---

South Atlantic-

Middle Atlantic

East South Central

New England ---

Total--

2,803

1,334

736

644

352

255

233

151

74

42.6

20.3

11.2

9.8

5.3

3.9

3.5

2.3

1.1

6,582 100.0

1,288,603

1,026,655

387,558

168,792

179,164

471,032

139,621

527,726

39,405

4,228,556

30.5

24.3

9.2

4.0

4.2

11.1

3.3

12.5

0.9

100.0

Preliminary.



14

Table 5 shows the number of farmers* purchasing associations and their
estimated membership in 1951-52 by geographic areas. Slightly more than
one-third of all purchasing associations were located in the West North
Central area, with more than 28 percent of the total membership. The
East North Central area ranked second with 22 percent of the purchasing
associations and over 28 percent of their membership.

Table 5. - Farmers' purchasing associat ions: Number and est imated mem-
bership, by geographic divisions, 1951-52 1

Geographic
division

Associations listed

Number Percent

Estimated membership

Number Percent

West North Central

East North Central

Middle Atlantic---

South Atlantic-

East South Central

Mount a in

West South Central

Pacific----

New England-

Total--------

1,129

745

390

276

219

199

160

143

62

3,323

34.0

22.4

11.7

8.3

6.6

6.0

4.8

4.3

1.9

100.0

864,85 2

863,440

228,511

470,751

230,540

116,803

51,975

135,477

70,192

3,032,541

28.5

28.5

7.5

15.5

7.6

3.9

1.7

4.5

2.3

100.0

Preliminary.

The West North Central and East North Central regions combined accounted
for well over half of all purchasing associations and their membership
in 1951-52.

Table 6 gives the breakdown between the number and membership of local
and large-scale associations in 1951--52 by individual commodity groups.

BUSINESS VOLUME

These 10,160 marketing, purchasing, and related service cooperatives did
a gross volume of business in 1951-52 of $12.1 billion (Table 7) . This
is the combined volume of both local and regional cooperatives, including
business done with each other. After adjusting this gross volume of
business for duplication arising from $2.7 billion of transactions
between cooperatives, the net business amounted to $9.4 billion. These
total volume figures are comparable with figures for 1950-51 (Appendix
Table l), but are not entirely comparable with business volume figures
published for years prior to 1950-51. 4 The $9.4 billion represents the
value at the first level at which cooperatives transact business for
farmers. It does not include the wholesale business of farm supply

Business volume figures prior to 1950-51 were at a level somewhere between gross and net fig-
ures as now published. This was because in previous figures not all of the supply sales at
wholesale level to other cooperatives or terminal market sales for local associations were in-
cluded.
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cooperatives with other cooperatives or terminal market sales for local
associations.

The 1950-51 survey was the first to use the current system of reporting
the actual sales of each of the major commodities. Table 7 credits to

its proper commodity classification the business of each cooperative in

dairy products, poultry products, individual supplies, or other major
commodities. Figures for each commodity group cover total sales of the
commodity and number of cooperatives handling it, whether or not they
specialize in the commodity. Prior to the 1950-51 survey, dairy products,
for example, included the total marketing volume of dairy associations,
even though some of this business resulted from marketing poultry or

other farm products. Therefore, comparisons of business volumes for
individual commodity groups can be made only one year back.

An estimated total of 7,303 associations marketed farm products of all

types in 1951-52, with a gross value of over $9.2 billion. This number
represents about 72 percent of all listed associations. The net value
of these farm products amounted to $7.4 billion after eliminating the
duplication arising from business transactions between cooperatives.

The gross value of supplies purchased for patrons by an estimated 7,418
associations amounted to almost $2.8 billion. Thus, 73 percent of all
listed associations in 1951-52 handled supplies. The net value of these
supplies amounted to more than $1.9 billion after adjusting for inter-
association business.

Receipts from services performed by 4,127 associations amounted to more
than $114 million. These receipts included revenue from cotton ginning,
livestock trucking, locker plant operations, storage, feed grinding and
mixing, general trucking, fruit picking and packing, drying and dehy-
drating, and miscellaneous services related to marketing and purchasing
activities.

Figures for 1951-52 indicate that the diversification in operations
emphasized in the 1950-5 1 data is continuing. Three-fifths of all
associations that marketed farm products as their major activity in
1951-52 also handled farm supplies. This is the same percentage as in
1950-51.

While farm supply cooperatives also diversified their operations by
marketing farm products, the extent of this diversification was less
than for marketing cooperatives. Approximately 21 percent of all listed
supply cooperatives were also marketing one or more farm products in
1951-52. This is comparable with the 22 percent marketing farm products
in 1950-51.

Likewise, among the 261 associations engaged primarily in performing
services for patrons, a considerable amount of diversification in opera-
tions occurred. About 41 percent of these service associations reported
purchasing supplies for their patrons and a little over 10 percent of
these associations reported marketing farm products in 1951-52. This
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Table 7. - Estimated business in specified commodity and service groups of marketing, purchas-
ing, and related service cooperatives, 1951-52 1

Item

Associations
handling

Number

Percent
of

total
associa-
tions 2

Gross busi-
ness of all
local and
large-scale
coopera-
tives

Percent
of

total
gross
busi-

Net
business
after

adjust-
ing for
duplica-
tion

Percent
of

total
net

busi-
ness

Products marketed for patrons:

Beans and peas (dry edible)-

Cotton and cotton products --------

Dairy products

Fruits and vegetables

Grain, soybeans, soybean meal

and oil —
Livestock and livestock products

Nuts --

Poultry products

Rice

Sugar products

Tobacco

Wool and mohair

Miscellaneous

Total marketing---*----

Supplies purchased for patrons:

Building material ....... . -

Containers

Farm machinery and equipment ---

Feed -

Fertilizer

Insecticides ........... .--

Meats, groceries, etc.

Petroleum products

Seed-----------

Other supplies --

Total purchasing ........

Receipts for services:

Trucking, storage, grinding, locker

plants, miscellaneous

Cotton ginning

Livestock trucking ---

Total services

Total marketing, purchasing, and service

82

567

2,132

862

2,759

706

74

759

52

65

29

217

289

7,303

790

921

1,792

4,249

3,376

1,111

859

2,657

3,436

4,522

5 7,418

3,411

513

208

'4,127

'10,166

0.8

5.6

21.0

8.5

27.1

6.9

0.7

7.5

0.5

0.6

0.3

2.1

2.8

71.8

7.8

9.1

17.6

41.8

33.2

10.9

8.4

26.1

33.8

44.5

73.0

33.6

5.0

2.0

40.6

100.0

$1,000

42,612

437,626

2,589, 181

910,675

2,463,229

1,757,943

128,475

356,708

149,677

147,313

173,399

46, 170

54,064

0.4

3.6

21.4

7.5

20.3

14.5

1.1

2.9

1.2

1.2

1.4

0.4

0.4

$1,000

35,888

380,375

2,202,257

595,766

1,616,427

1,647,093

92,367

320,596

111,585

147,313

173,399

42,031

45,962

9,257,072

72,953

44,905

126,137

,068,700

296,771

33, 153

45,787

653,610

128,788

289,785

76.3

0.6

0.4

1.0

8.8

2.4

0.3

0.4

5.4

1.1

2.4

7,411,059

40,255

17,767

76,278

810,153

183,615

24,649

37,675

421,524

94,997

210,304

2,760,589

91,511

21,146

1,779

22.8

0.7

0.2

(6)

1,917,217

91,511

21,146

1,779

114,436

12, 132,097

0.9

100.0

114,436

9,442,712

0.4

4.0

23.3

6.3

17.1

17.5

1.0

3.4

1.2

1.6

1.8

0.4

0.5

78.5

0.4

0.2

0.8

8.6

1.9

0.3

0.4

4.5

1.0

2.2

20.3

1.0

0.2

(6)

1.2

100.0

^Preliminary.
TJumber or associations handling each commodity group Is computed as a percentage or the total number of 10, 166 associations

^listed.
Tills figure represents value at the first level at which cooperatives transact business for farmers. It does not Include

wholesale business of farm supply cooperatives with other cooperatives or terminal market sales for local associations,

includes forest products, fur pelts, hay, hops, nursery stock, tung oil, and other farm products not separately classified.
5Because many associations are engaged in more than one type of business, these totals are less than the number that would be

.obtained by adding the number of associations handling Individual Items or performing Individual services.

T,ess than .05 percent.
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compares with 40 percent handling supplies and 20 percent marketing farm
products in 1950-51.

Local and Large-Scale Associations

Table 8 gives the breakdown on the value of farm products marketed by
local and large-scale associations of all types in 1951-52. Local
associations accounted for $3.5 billion and large-scale associations
$3.9 billion of the total net value of all farm products marketed. This
means that the proportion of the total marketing business done directly
for patrons was rather evenly divided between locals and large-scale
associations, with the locals handling 48 percent and the regionals 52
percent of the net volume.

A similar breakdown on the value of farm supplies purchased by patrons
of local and large-scale associations of all types appears in Table 9.

Local associations handled $1.4 billion and large-scale associations
$495 million of the total net volume. Thus, purchases made directly by
patrons of locals represented 74 percent of the total net volume compared
with 26 percent of the net volume accounted for by individual patrons of
large-scale associations. On the other hand, large-scale associations
did a total supply business of more than $843 million with other cooper-
atives. This $843 million of interassociation business is included in
their gross volume of $1.3 billion in Table 9.

Geographic Areas and States

Table 10 shows the estimated value and percentages of all farm products
marketed for patrons in 1951-52 by geographic divisions. The West North
Central and East North Central divisions combined accounted for more
than half of the value of all farm products sold by all marketing,
purchasing, and related service associations in 1951-52 (Figure 3) .

The estimated value and percentages of supplies purchased by patrons of
purchasing, marketing, and related service cooperatives in 1951-52
appear by geographic areas in Table 11. The West North Central and East
North Central areas combined accounted for approximately half of the
total supply business of these associations (Figure 4) .

In comparing geographic areas on total net dollar volume for farm
products, supplies, and services, the West North Central area with $2.5
billion and the East North Central area with $2.3 billion continued to

outrank all other geographic areas in 1951-52 (See Table 12 on page 47) .

California again ranked first in net volume of total business with $843
million (See Table 12 on page 47) . Next, listed in the order of their
importance, were Illinois, $661 million; Minnesota, $642 million;
Wisconsin, $550 million; Iowa, $541 million; Ohio, $491 million; and New
York, $471 million.
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Table 10. - Estimated value of farm products marketed for patrons, by
geographic divisions, 195 1-5

2

1

Geographic
division

Estimated value of farm products
marketed for patrons

Gross Percent
Net after

adjusting for
duplication 2

Percent

West North Central

si ,000

2,636,687

2,210,222

1,452,824

701,978

663,685

618,515

508,852

277,259

187,050

28.5

23.9

15.7

7.6

7.1

6.7

5.5

3.0

2.0

SI ,000

2,022, 115

1,859,319

1,054,443

567,479

517,414

505,832

438,766

264,916

180,775

27.3

25.1

14.2

7.7

7.0

6.8

5.9

3.6

2.4

M i <\A 1 #* At 1 ontip.........

Total---- ----- 9,257,072 100.0 7,411,059 100.0

^Preliminary.
Does not Include terminal market sales for local cooperatives made by regional associations.
Represents the value at the first level at which cooperatives transact business for farmers.

FIGURE 3

ESTIMATED VALUE OF FARM PRODUCTS MARKETED FOR PATRONS

BY GEOGRAPHICAL DIVISIONS, 1951-52*

PRELIMINARY

HOTE: DOES NOT INCLUDE TERMINAL MARKET SALES

FOR OTHER COOPERATIVES.
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Table 11. - Estimated value of supplies purchased for patrons, by geo-

graphic divisions, 195 1-5 2 1

Estimated value of supplies
purchased for patrons

Geographic
division Gross Percent

Net after
adjusting for
duplication 2

Percent

West North Central

$1,000

722,180

679,941

461,843

241,910

232,847

121,014

106,837

97,132

96,885

26.2

24.6

16.7

8.8

8.4

4.4

3.9

3.5

3.5

$1,000

483,814

451,047

307,273

188,291

172,358

81,999

68,402

72,354

91,679

25.2

23.5

16.0

9.8

9.0

4.3

3.6

3.8

4.8

West South Central

2,760,589 100.0 1,917,217 100.0

^Preliminary.
Does not Include wholesale business of farm supply cooperatives with other cooperatives. Rep-
resents the approximate value of transactions of cooperatives with farmers.

On the basis of the net value of all farm products marketed, California
ranked first with $734 million (Table 12 on page 43) . Next in rank were
Illinois, $543 million; Minnesota, $516 million; Wisconsin, $453 million;
Iowa, $434 million; Ohio, $386 million; and New York, $319 million.

In net value of supplies purchased for patrons in individual States, New
York ranked first with a net volume of $150 million. Minnesota ranked
second with $120 million, followed by Illinois with $115 million, Iowa
with $104 million, Pennsylvania with $102 million, and Ohio with $101
million (Table 12 on page 47) .

Texas ranked first in service receipts with $19 million, followed by
California with $16 million, and Washington with $10 million (Table 12

on page 47) .

FARM PRODUCTS MARKETED FOR PATRONS

Farm products on which cooperatives supplied data in the 1951-52 survey
included 13major commodity groups (Tablel2 on pages 39-43 and Figure 5).
These were: (1) Beans and peas (dry edible)

; (2) cotton and products;
(3) dairy products; (4) fruits and vegetables; (5) grain, soybeans,
soybean meal, and soybean oil; (6) livestock and livestock products;
(7) nuts; (8) poultry products; (9) rice; (10) sugar products; (11)
tobacco; (12) wool and mohair; and (13) miscellaneous, which includes
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FIGURE 4

ESTIMATED VALUE OF FARM SUPPLIES PURCHASED FOR PATRONS
BY GEOGRAPHICAL DIVISIONS, 1951-52*

PRELIMINARY

NOTE: DOES NOT INCLUDE WHOLESALE BUSINESS OF FARM

SUPPLY COOPERATIVES KITH OTHER COOPERATIVES

FIGURE 5

ESTIMATED MARKETING BUSINESS OF FARMERS' COOPERATIVE!
BY SPECIFIED COMMODITY GROUPS. 1951-52^

DAIRY PRODUCTS

LIVESTOCK 8 LIVESTOCK PRODUCTS

GRAIN, SOYBEANS, SOYBEAN MEAL 8 OIL

FRUITS 8 VEGETABLES

COTTON a COTTON PRODUCTS

POULTRY PRODUCTS

TOBACCO

SUGAR PRODUCTS

RICE

NUTS

WOOL 8 MOHAIR

MISCELLANEOUS

BEANS 8 PEAS (DRY EDIBLE)

1/ PRELIMINARY.

NET BUSINESS AFTER ADJUSTING FOR DUPLICATION gy

V REPRESENTS VALUE AT THE FIRST LEVEL AT MHICH COOPERATIVES TRANSACT BUSINESS FOR FARMERS.
DOES NOT INCLUDE TERMINAL MARKET SALES FOR OTHER COOPERATIVES.

1,000 1,500
DOLLARS -MILLIONS

2,000 2,500
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forest products, fur pelts, hay, hops, nursery stock, tung oil, and other
products not included in the other 12 major categories.

Gross value of all farm products marketed for patrons by 7,303 associa-
tions in 1951-52 amounted to more than $9.2 billion. Net value after
adjusting for duplication arising from business transactions between
cooperatives amounted to $7.4 billion. This net volume of $7.4 billion,
amounting to 80 percent of the gross volume, is the value of farm prod-
ucts marketed directly for patrons. The remaining 20 percent represents
interassoci ation business, which amounted to more than $1.8 billion.
This interassociation volume reflects the extent to which local coopera-
tives have united in federated associations or terminal sales agencies
to obtain more orderly marketing and more favorable returns for their
farm products.

The 7,303 associations handling farm products include all marketing
associations, the purchasing and service associations that reported
marketing farm products in 1951-52, and estimates for the number of non-
reporting purchasing and service associations marketing farm products.
These estimates for the nonreporting purchasing and service associations
are based on the percentage of reporting associations in these two
groups which actually reported marketing farm products. The estimate of

7,303 associations covers 6,582 engaged primarily in marketing farm
products, 694 whose major activity was handling supplies, and 27 engaged
primarily in performing services related to marketing or purchasing
operations.

Dairy products exceeded all other farm products marketed in dollar
value, with a gross value of $2.6 billion and a net value of $2.2
billion.

Grain, including soybeans and soybean meal and oil, ranked next to dairy
products, with a gross volume of $2.5 billion and a net value of $1.6
billion.

Livestock and livestock products ranked third in dollar value with a

gross volume amounting to $1.8 billion and a net volume of $1.6 billion.

Fruits and vegetables ranked fourth, with gross sales of $911 million
and net sales of $596 million.

In number of associations handling, the rankings in their respective
order were: Grain, soybeans, soybean meal and oil, 2,759 associations;
dairy products, 2,132 associations; fruits and vegetables, 862 associa-
tions; and poultry products, 759 associations.

Beans and Peas (Dry Edible)

Dry beans and peas marketed by 82 associations had a gross value of
$42.6 million dollars in 1951-52 (Table 12 on page 39). Over $24.3
million, or 57 percent, of this gross volume was marketed by 16 associa-
tions whose business was dominantly dry beans or peas.
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Net value of dry beans and peas marketed by all cooperatives after
adjusting for interassociation business was $35.9 million. These inter-
association transactions, amounting to $6.7 million, represented the

sales value of dry beans and peas marketed by 5 regional associations
for other cooperatives.

Grain and purchasing associations were particularly important in market-
ing dry beans. A total of 16 grain associations marketed dry beans with

a gross value of $10.8 million and 48 purchasing associations reported
gross sales of $6.6 million.

California outranked all other States in net value of dry beans marketed,
with a volume of $13.9 million. Michigan was second with a net business
of $9.5 million, and Colorado followed with net sales of $3.7 million.

Cotton and Cotton Products

Cotton and cotton products with a gross value of almost $438 million
were handled by an estimated 567 associations (Table 12 on page 39) . Of
these associations, 546 were classified as cotton associations whose
major function was ginning or marketing cotton.

Gross value of cotton and cotton products marketed by cotton associations
amounted to more than $435 million. After adjusting for duplication
arising from business between cooperatives, the net value was $378 mil-
lion. This interassociation volume of $57 million represented the
terminal sales value of cotton and cotton products marketed by 19

regional cotton associations for other cooperatives. Total dollar
volume of local cotton associations amounted to approximately $132 mil-
lion, while total gross business of the 24 regional cotton associations
was more than double that amount, totaling almost $304 million.

Sales of cotton and cotton products made by 13 purchasing associations
amounted to $1.3 million and the total cotton volume of 6 grain associa-
tions aggregated another $1 million,

Texas exceeded all other States in the net value of cotton and cotton
products handled, with a net volume of approximately $122 million.
Mississippi ranked second with net sales of almost $89 million and was
followed by California with sales of $79 million.

Service receipts for ginning cotton performed by 5 13 associations
amounted to slightly more than $21 million. Many associations included
bagging and ties in their reported ginning fees. These supplies could
not be separated from the ginning fees for some associations and are,
therefore, included in the $21 million service receipts.

Dairy Products

An estimated total of 2,132 associations marketed dairy products with
a gross value of almost $2.6 billion in 1951-52 (Table 12 on page 39).
Gross value of dairy products marketed by 1,939 associations whose



26

business was dominantly dairy products amounted to more than $2.58 bil-
lion and represented 99.7 percent of the total gross value of dairy
products marketed by all types of associations.

Gross volume of$2.58 billion marketed by dairy associations is comprised
of sales of $918 million by 1,698 locals, $652 million by 47 regionals,
and over $1 billion by patrons of 194 milk bargaining associations.

Net value of dairy products marketed by all cooperatives after adjusting
for interassociation business amounted to approximately $2.2 billion.
These interassociation transactions, amounting to almost $387 million,
represented the sales value of dairy products marketed by 32 large-scale
associations for other cooperatives. This interassociation business
amounted to 15 percent of gross sales, with the remaining 85 percent
representing sales directly for patrons.

Other types of cooperatives marketing dairy products included 121 pur-
chasing associations, with a gross volume of more than $2.9 million;
28 grain associations with gross sales of $1.7 million; and 17 poultry
associations, with sales of $1.8 million.

Wisconsin ranked first in net amount of dairy products marketed, with
sales of approximately $340 million. New York was second with net sales
of $248 million, followed by Minnesota with sales of $215 million.

Fruits and Vegetables

In 1951-52 a major change occurred in the fruit and vegetable statistics
when a new category was set up for sugar products to include data on
sugar beet bargaining associations. In prior years, all data reported
by sugar beet bargaining cooperatives were included in fruit and
vegetable statistics. In this report, the dollar volume and membership
data of 47 sugar beet bargaining associations are included in the new
sugar products category.

Fruits and vegetables with a gross value of almost $911 million were
marketed by 862 associations in 1951-52 (Table 12 on page 40) . Net
sales after adjusting for duplication arising from interassociation
business were about $596 million. These net sales, amounting to 65 per-
cent of the gross volume, were made directly for patrons. Interassocia-
tion transactions amounting to $315 million, 35 percent of the total,
represented the sales value of fruits and vegetables marketed by 24
regional associations for other cooperatives.

Of the 862 associations marketing fruits and vegetables, 812 were asso-
ciations whose business was dominantly fruits and vegetables. Gross
sales of these associations amounted to almost $907 million and repre-
sented 99.6 percent of the total volume.

Fifty associations of all other types marketed fruits and vegetables
with an aggregate gross value of almost $4 million. The major portion
of this business was reported by 37 purchasing associations with gross
sales of more than $2 million.
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California still far exceeded all other States in the net value of
fruits and vegetables marketed, with sales of $293 million. Florida was
next with net sales of about $80 million.

Grain, Soybeans, Soybean Meal and Oil

A total of 2,759 associations marketed grain, soybeans, and soybean meal
and oil with a gross value of almost $i2.5 billion in 1951-52 (Table 12

on page 40) .

After adjusting for duplication arising from business done between coop-
eratives, the net value of grain, soybeans, and soybean products marketed
by all cooperatives amounted to $1.6 billion. This interassociation
business of about $847 million represented the sales value of grain,
soybeans, and soybean products marketed by 34 regional associations for
other cooperatives. These interassociation sales amounted to one-third
of the gross sales, with the remaining two-thirds representing sales
directly for patrons.

Gross sales of 2,183 associations whose business was dominantly grain,
including soybeans and soybean products, amounted to $2.3 billion, which
represented about 94 percent of total gross sales. A total of 576 asso-
ciations of all other types had gross sales of a little over $150 mil-
lion. Some 459 purchasing associations accounted for $132 million of
this gross business; 30 cotton associations reported gross sales of
about $4.8 million; 8 livestock associations had sales of $3.2 million;
and 4 poultry associations, more than $1.5 million in gross sales.

In net sales of grain, soybeans, and soybean products, Illinois ranked
first with almost $228 million; North Dakota second with sales of about
$199 million; followed by Iowa with $156 million; Kansas with $143 mil-
lion; and Minnesota with $140 million.

Livestock and Livestock Products

Gross value of livestock and livestock products sold by 706 associations
amounted to about $1.8 billion in 1951-52 (Table 12 on page 40) . The
net value after adjusting for duplication arising from business done
between cooperatives was more than $1.6 billion. This interassociation
business, amounting to about $111 million, represented the value of
sales for other cooperatives made by 12 regional associations. A large
number of local livestock associations limit their operations to
trucking livestock to central markets and do only a small amount of
marketing at the local level.

Value of stocker and feeder animals purchased for patrons, amounting to

$196 million, is included in the total gross figure of $1.8 billion. A
little over $3 million of these purchases of stocker and feeder animals
were for other cooperatives, with the balance of these purchases,
amounting to more than $193 million, made directly for patrons.
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Gross value of livestock and livestock products marketed by 538 associa-
tions whose business was dominantly livestock marketing amounted to more
than $1.73 billion, or 98 percent of total sales. Sales by 168 associa-
tions of all other types amounted to almost $28 million. Purchasing
and grain associations accounted for the major portion of the volume of

livestock and livestock products marketed by these other types of asso-
ciations. A total of 48 purchasing associations had sales of approxi-
mately $12 million, and 31 grain associations reported sales amounting
to slightly over $7 million. A total of 32 dairy associations also
reported sales of a little less than $2 million.

On the basis of net sales of livestock and livestock products, Illinois
ranked first with sales of $213 million; Ohio was second with $171 mil-
lion; and Iowa third, with $158 million.

Nuts

Volume of nuts (tree nuts and peanuts) marketed by cooperatives in
1951-52 was considerably lower than in 1950-51. Both membership and
business volume of cooperatives marketing nuts fluctuate widely from
year to year and are affected by the extent to which producers partici-
pate in price support or stabilization programs.

Gross sales of nuts by 74 associations amounted to more than $128 mil-
lion in 1951-52 (Table 12 on page 41) . Net value after adjusting for
duplication arising from interassociation business amounted to $92 mil-
lion. This interassociation business represents sales of 3 regional
associations for other cooperatives.

Gross sales of 38 associations whose business was dominantly nuts
amounted to $126 million, or approximately 98 percent of the total.
Although 36 associations of other types were estimated to be marketing
nuts in 1951-52, the total volume was relatively small, aggregating
about $2.7 million. Three cotton associations marketed the largest
part of this volume, having gross sales of $2.1 million. A relatively
large number of purchasing associations, 23, marketed nuts in 1951-52,
but their combined volume was small, amounting to only $126,000.

California with net sales of approximately $36 million and Georgia with
net sales of $31 million exceeded all other States in the value of nuts
marketed.

Poultry Products

A large number of cooperatives were marketing poultry products as a

sideline business in 1951-52. Out of a total of 759 associations mar-
keting poultry products, only 139 specialized in poultry products.

Gross sales of all associations marketing poultry products amounted to

$357 million (Table 12 on page 41) . After adjusting for duplication
arising from interassociation business, the net sales amounted to $321
million. This interassociation business amounting to $36 million
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represented the value of poultry products marketed by 13 regional asso-
ciations for other cooperatives.

Gross sales of the 139 specialized poultry associations amounted to
$i234 million. The 620 associations of other types handling poultry as

a sideline made gross sales of almost $123 million. A total of 283
purchasing associations marketed poultry products with a gross value of

$67 million; 191 dairy associations had sales of about $41 million; and

52 grain associations reported sales of almost $9 million. A number of
purchasing cooperatives supplied chicks to their patrons, but data were
not obtained on the volume of this business.

In net sales of poultry products, California ranked first with sales of
almost $48 million. New Jersey was second with $29 million, followed by
Minnesota with almost $28 million.

R ice

Gross value of rice marketed by 52 associations in 1951-52 amounted to

almost $150 million (Table 12 on page 41) . Net value of rice sales,
after adjusting for duplication arising from sales of more than $38
million made for other cooperatives, amounted to $112 million.

Texas led in net value of rice marketed, with sales of almost $40 mil-
lion. California followed closely with net sales of $38 million.

Total service receipts of rice associations amounted to almost $4 mil-
lion. Approximately $2.6 million of this amount represented receipts
for drying rice.

Sugar Products

A new category in the 1951-52 survey covered sugar products, including
sugar, sugar cane, sugar beets, honey, maple syrup, molasses, and sorghum.

Except for sugar beets, all of these products in prior years were in-

cluded in the miscellaneous group. Sugar beets were previously included
with fruits and vegetables.

Net value of all sugar products marketed by 65 associations amounted to

$147 million (Table 12 on page 42). No inter association business was

reported in these products.

California with net sales of $55 million and Colorado with sales of $27
million far exceeded all other States in the value of sugar products
marketed in 1951-52. These two States are particularly important in the

production of sugar beets.

Tobacco

Value of tobacco marketed by 29 associations amounted to $173 million in

195 1-52 (Table 12 on page 42). Except for one association primarily
engaged in purchasing supplies for its patrons, the business of all of
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these associations was dominantly tobacco. No interassociation business
was reported in tobacco.

Kentucky was still the leading tobacco state, with net sales of more
than $63 million. North Carolina was a close second with sales of more
than $61 million. Together, these two states accounted for more than
70 percent of the total tobacco sales made by these 29 associations in

1951-52.

Wool and Mohair

Gross sales of wool and mohair made by 217 associations amounted to a

little over $46 million (Table 12 on page 42) • Net sales after adjusting
for duplication arising from interassociation business amounted to $42
million. This interassociation business represented sale by 6 regional
associations for other cooperatives.

Gross sales of 111 associations whose business was dominantly wool
amounted to $44 million. Gross sales made by 106 associations of all
other types amounted to a little more than $2 million. This indicates
that many associations were marketing small volumes of wool as a sideline
activity. Fifteen grain associations accounted for about $779,000 of
this business by other types of associations; 15 livestock associations
marketed wool with a gross value of $602,000; and 60 purchasing associa-
tions reported gross sales of more than $466,000.

In net value of wool and mohair marketed, South Dakota ranked first with
sales of over $8 million, Massachusetts second with almost $4 million,
and Minnesota third with $3.6 million.

M i seel 1 aneous

Miscellaneous products marketed include forest products, fur pelts, hay,

hops, seed (marketed for growers), nursery stock, tung oil, and other
farm products not separately classified.

Gross sales of miscellaneous farm products by 289 associations amounted
to $54 million in 1951-52 (Table 12 on page 43). Net sales after
adjusting for duplication arising from interassociation business amounted
to approximately $46 million. This interassociation business represented
sales made by 4 regional associations for other cooperatives.

More detailed information in the questionnaires currently used permitted
reclassification of a number of the associations formerly included in
this miscellaneous group. As a complete commodity breakdown is now
furnished by all reporting associations, it is possible to classify all

associations according to the dominant commodity handled. This largely
accounts for the reduction in number of miscellaneous associations and
dollar volume of miscellaneous products marketed in 1951-52 as compared
with previous years.
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FARM SUPPLIES PURCHASED FOR PATRONS

In the 1951-52 survey, cooperatives furnished information on ten of the
major groups of supplies they purchased for patrons (Table 12 on
pages 43-47 and Figure 6). These included: (1) Building materials;
(2) containers; (3) farm machinery and equipment; (4) feed; (5) ferti-
lizer; (6) insecticides; (7) meats, groceries, and similar commodities;

(8) petroleum products; (9) seed; and (10) miscellaneous supplies.

An estimated total of 7,418 cooperatives handled supplies in 1951-52
with a gross value of almost $2.8 billion (Table 12 on page 47) . Net
value of these supplies after adjusting for duplication arising from
transactions between cooperatives amounted to $1.9 billion. This inter-
association business of more than $843 million represented the value of
all supplies at manufacturing or wholesale level purchased by cooper-
atives from 141 regional associations.

Number of associations handling supplies included all purchasing asso-
ciations; marketing and service associations which reported handling
supplies; and estimates for nonreporting marketing and service associa-
tions, based on the percentage of reporting associations in these two
classifications which actually reported handling supplies. The estimate
of 7,418 associations includes 3,323 purchasing associations, 3,988
marketing associations, and 107 service associations.

FIGURE 6

ESTIMATED VALUE OF MAJOR SUPPLIES PURCHASED
i,FOR PATRONS BY FARMERS' COOPERATIVES. 1951-52

COMMODITY

FEED

PETROLEUM
PRODUCTS

OTHER SUPPLIES-^.

FERTILIZER

SEED

FARM MACHINERY
AND EQUIPMENT

400
U PRELIMINARY DOLLARS
y DOES NOT INCLUDE WHOLESALE BUSINESS OF FARM SUPPLY COOPERATIVES WITH OTHER COOPERATIVES

5/ INCLUDES BUILDING MATERIALS, CONTAINERS, INSECTICIDES, PLANT EQUIPMENT, GROCERIES AND

MEATS, AND MISCELLANEOUS SUPPLIES.

NET BUSINESS AFTER ADJUSTING FOR DUPLICATION^

600
MILLIONS

1,000
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Purchasing associations accounted for almost $2.2 billion of the gross
volume and $1.4 billion of the total net volume of all supplies purchased
by patrons in 1951-52. Operations of many regional purchasing associa-
tions are quite varied. A few engage primarily in manufacturing
supplies; many perform both a manufacturing and wholesale business;
others perform a wholesale and retail business; and some distribute
supplies through independent dealer agents, farmer order takers, and
direct to large producers. The price level in some of these transactions
is neither strictly wholesale nor retail. Because of this complexity in

the operations of many of these regionals, this report does not attempt
to present separate tabulations on manufacturing, wholesale, or retail
volume. The tabulations for supplies, as in the case of farm products
marketed, present only gross and net volumes.

Gross volume includes the value of supplies purchased by local and

regional associations for their patrons, including purchases for other
cooperatives. Net volume is the amount remaining after the duplication
arising from inter associ ation business is eliminated. The net figure
thus does not include the value at wholesale or manufacturing level of
supplies purchased by regionals for other cooperatives.

Net volume of $1.9 billion was the value of all types of supplies
purchased directly by patrons and amounted to 69 percent of gross
purchases. The remaining 3 1 percent, representing inter association
business, compares with 20 percent for all farm products marketed. This
interassociation volume reflects the extent to which local cooperatives
have united in federated organizations to obtain more favorable prices
and quality control in purchasing farm supplies. Although it does not
show the extent of integration which has occurred within regional asso-
ciations, it does contain some business of large-scale manufacturing
federations developed by regional cooperatives to help furnish the needs
of farmers for many types of production supplies.

On the basis of gross volume, the major supply items ranked as follows:
Feed, nearly $1.1 billion; petroleum products, about $654 million;
fertilizer, $297 million; seed, $129 million; and farm machinery and
equipment, $126 million.

Farm Machinery and Equipment 5

A total of 1,792 associations handled farm machinery and miscellaneous
farm equipment in 1951-52 with a gross value of $126 million (Table 12
on page 44) . Net value after adjusting for duplication arising from
interassociation business amounted to $76 million. This interassociation
business of approximately $50 million represents the value at manu-
facturing or wholesale level of farm machinery and equipment purchased
by 39 regional associations for other cooperatives.

'Miscellaneous equipment Includes dairy and poultry equipment, water systems, Irrigation equip-
ment, and the like.
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Farm machinery and equipment business of 1,258 purchasing associations

had a gross value of almost $101 million. Of this amount, 1,212 local

associations accounted for about $44 million and 46 regional associa-
tions for almost $57 million. About $46 million of this volume of the

regionals represented business done with other cooperatives.

Among the marketing cooperatives, grain associations handled an important

volume of farm machinery and equipment, with a total of 262 associations

having a gross volume of more than $15 million. A total of 258 local

associations accounted for almost $12 million and 4 regional associa-
tions for more than $3 million, with most of the business of the re-

gionals done with other cooperatives.

Dairy cooperatives, with 84 associations reporting, handled machinery
and equipment with a gross value of almost $4 million. Of this amount,

57 local associations reported a volume of a little under $2 million and

27 regionals more than $2 million, most of which represented direct
purchases by producers.

Ohio led in net value of purchases of farm machinery and equipment, with

a value of more than $8 million, followed by Indiana with $6.4 million,

and Wisconsin with $5.7 million.

Feed

Feed, including feed grains and hay, continued to be the most important
supply item purchased for patrons in 1951-52, both in dollar value and
number of associations handling this commodity (Table 12 on page 44) . A

total of 4,249 associations handled a gross volume of feed amounting to

almost $1,069 million. After adjusting for duplication arising from
interassociation business, the net volume amounted to $810 million.
This interassociation business of $259 million represented the value of

feed at manufacturing or wholesale level purchased by 63 regional asso-
ciations for other cooperatives.

An estimated 1,844 purchasing associations handled feed with a gross
value of $831 million. Of this amount, $372 million represented pur-
chases for patrons by 1,786 local associations. The balance of $459
million was the volume reported by 58 regional associations, including
business with other cooperatives amounting to $233 million.

A total of 1,331 grain associations purchased feed for patrons with a

gross value of $126 million, including sales for other cooperatives
amounting to $15 million.

Poultry associations ranked third in the value of feed handled, with 33

associations reporting a gross business of slightly over $47 million.
Practically all of this business was transacted directly with producers.

A total of 403 dairy associations reported a gross volume of feed
amounting to almost $35 million, of which $5 million was the value of
purchases for other cooperatives.
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In net purchases of feed, New York ranked first with a volume of $99
million, followed by California with almost $70 million, and Pennsylvania
with $66 million.

Fertil izer

Fertilizer, including rock phosphate, basic slag, and lime, still ranked
third in the volume of supply items handled by cooperatives in 1951-52
(Table 12 on page 45). A total of 3,376 associations had a gross volume
of almost $297 million. After adjusting for duplication arising from
$113 million of business done by 64 regional associations with other
cooperatives, the net volume amounted to about $184 million.

Gross volume of 1,854 purchasing associations amounted to almost $236
million. Of this amount, 1,788 locals accounted for $102 million and
66 regionals for almost $134 million, with $97 million of this business
of the regionals done with other cooperatives.

Grain associations were important in the value of fertilizer handled.
A gross volume of $27 million was handled by 723 associations. Of these
associations, 713 were locals with a volume of $20 million. Ten regional
associations had a gross volume of more than $7 million, mostly business
done with other cooperatives.

Gross volume of fertilizer handled by 84 cotton associations, amounting
to almost $12 million, was composed of sales of almost $2 million by
79 local associations and about $10 million by 5 regional associations.
Almost $8 million of the volume reported by the regionals was business
done with other cooperatives.

Fruit and vegetable associations ranked third among other types of asso-
ciations in handling fertilizer. Gross volume of 228 associations
amounted to $10 million. About $9 million of this volume was handled by
221 local associations and more than $1 million by 7 regional associa-
tions, with about a third of the business of the regionals transacted
with other cooperatives.

Illinois ranked first in net value of fertilizer handled, with a volume
of $14 million, followed by New York with close to $13 million, and
Indiana with almost $12 million.

Petroleum Products

Petroleum products were the second most important supply item handled by
farmers' cooperatives in 1951-52 (Table 12 of page 46). A total of

2,657 associations handled petroleum products with a gross value of
almost $654 million.

Net value after adjusting for duplication arising from business done
between cooperatives amounted to about $422 million. This interassocia-
tion volume amounting to $232 million represents business of 52 re-
gionals with other cooperatives.
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Gross value of petroleum products handled by 1,952 purchasing associa-
tions amounted to $586 million. A total of 1,896 local associations
accounted for $309 million of this amount, and 56 regionals for the
balance of $277 million. More than $218 million of this volume of the
regional associations represented business with other cooperatives.

Grain associations were next in importance to purchasing associations
in the handling of petroleum products, with 426 associations reporting
a gross business of almost $55 million. A total of 416 local associa-
tions reported a volume of more than $33 million and the balance of
more than $21 million was reported by 10 regional associations. Almost
$14 million of this business of the regional associations was done with
other cooperatives.

A total of 59 dairy associations handled a gross volume of petroleum
products amounting to more than $4 million. Of this amount, 54 locals
accounted for more than $3 million. Almost all of the $1 million
handled by regional dairy associations represented purchases by indi-
vidual producers.

Minnesota led in net value of petroleum products handled with a volume
of almost $51 million. Illinois followed closely with $49 million, and
Iowa was third with net sales of $36 million.

Seed

Seed ranked fourth in value of supplies handled by cooperatives in

1951-52 (Table 12 on page 46) . A total of 3,436 associations handled
seed with a gross value of almost $129 million. 6 Net value after
adjusting for duplication arising from interassociation business amounted
to almost $95 million. This interassociation volume of $34 million
represented the value of seed purchased for other cooperatives by 54
regional associations.

A total of 1,650 purchasing associations had a gross seed volume of
$94 million. Of this amount, 1,596 locals accounted for more than $47
million and 54 regionals for more than $46 million. Almost $29 million
of this business of the regional associations was done with other
cooperatives

.

Grain associations handled a considerable volume of seed, with 1,013
associations reporting a gross volume of $20 million. This was comprised
of $18 million by 1,001 local associations and more than $2 million by

12 regional associations. A little over two-thirds of the business of

the regionals was with other cooperatives.

A total of 176 cotton associations reported a seed volume of almost $6
million. The volume of 170 local associations amounted to about $3 mil-
lion and that of 6 regionals to another $3 million, almost all of which
was interassociation business.

Includes only the value of seed purchased by patrons. Seed marketed for growers Is Included
with miscellaneous farm products marketed.
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The volume of 151 dairy associations amounted to well over $2 million,
which was rather evenly divided between 148 local and 3 regional asso-
ciations. Interassociation volume of the three regionals amounted to
over 60 percent of their total volume.

New York ranked first in net volume of seed handled with a little over

$6 million, followed closely by Illinois and Missouri, each with over

$5. 9 million.

Other Suppl ies 7

Building Materials - A total of 790 associations handled building mate-
rials with a gross value of $73 million (Table 12 on page 43) . After
adjusting for duplication arising from business done between coopera-
tives, the net value amounted to $40 million. This interassociation
business of about $33 million represented the value at manufacturing or
wholesale level of building materials purchased by 28 regional associa-
tions for other cooperatives.

A total of 546 purchasing associations accounted for almost $50 million
of the gross volume, with 29 regional associations reporting a gross
volume of more than $37 million and a net volume of $11 million. A

gross volume of $19 million was reported by 178 grain associations.
Five poultry associations reported another $2 million.

In net volume of building materials, Iowa exceeded all other States with

$8 million, followed by North Dakota with $3.8 million, and Ohio with
$2.9 million.

Containers - Containers with a gross value of almost $45 million were
handled by 921 associations in 1951-52 (Table 12 on page 44) . Net value
after adjusting for duplication arising from business done between
cooperatives amounted to about $18 million. This interassociation
business represented the value at manufacturing or wholesale level of
containers purchased by 24 regional associations for other cooperatives.

The gross volume of 433 purchasing associations amounted to more than
$26 million. Of this amount 14 regional associations reported a volume
of $24 million, with almost all of this business done with other coop-
eratives. Fruit and vegetable cooperatives, with 114 associations
reporting, had a gross volume of more than $11 million, and 165 cotton
associations reported a volume of $4 million.

Texas and Washington led in net value of containers purchased by patrons,
each with a volume of $2.1 million.

Insec tic ides - A total of 1,111 associations handled insecticides in

1951-52 with a gross value of $33 million (Table 12 on page 45) . Net

This Is the first year an attempt has been made to obtain statistical Information on some of
the Items Included under this heading. Some of these commodities may have been Included with
miscellaneous supplies by reporting associations which do not have them separately classified
on their records.
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value after adjusting for duplication arising from business between
cooperatives amounted to about $25 million. This interassociation
business of $8 million represented the value of insecticides purchased
at manufacturing or wholesale level by 33 regional associations for
other cooperatives.

The gross value of insecticides handled by 636 purchasing associations
amounted to almost $21 million. Thirty-one regional associations re-
ported a gross volume of more than $11 million and a net volume of $4
million.

Marketing associations handling a considerable volume of insecticides
included 129 fruit and vegetable associations with a gross volume of $5
million, 145 grain associations with a gross volume of more than $3 mil-
lion, and 117 cotton associations with $2.5 million.

New York ranked first in net purchases of insecticides with $2.4 mil-
lion, followed by Iowa and California, each with $1.8 million.

Meats, Groceries, Etc. - A total of 859 associations handled meats,
groceries, and like commodities in 1951-52 with a gross value of almost
$46 million (Table 12 on page 45) . Net value after eliminating duplica-
tion arising from interassociation business amounted to about $38 mil-
lion. This interassociation business of about $8 million represented
the business of 9 regional associations done with other cooperatives.

A total of 377 purchasing associations had a gross volume of more than
$36 million in meats, groceries, and similar commodities. A gross volume
of $3.2 million was reported by 273 dairy associations and another
$3 million by 84 grain associations.

Minnesota ranked first in net value of groceries and meats handled with
a volume of $6.6 million, followed by Missouri with $5.9 million, and
Wisconsin with $5.4 million.

Miscellaneous Supplies - A total of 4,522 associations handled miscel-
laneous supplies, including plant equipment, automotive supplies, hard-
ware, baby chicks, and other supplies not separately classified, with a

gross value of almost $290 million (Table 12 on page 46) • Net value
after adjusting for duplication arising from business done between coop-
eratives amounted to $210 million. This interassociation business of
more than $79 million represented the value at manufacturing or wholesale
level of miscellaneous supplies purchased by 79 regional associations
for other cooperatives. Plant equipment amounted to $6 million of this
total.

Gross value of miscellaneous supplies handled by 2,076 purchasing asso-
ciations amounted to almost $218 million. A total of 1,072 grain asso-
ciations had a total gross volume of more than $38 million; 609 dairy
associations, a gross volume cf more than $13 million; and 127 fruit and
vegetable associations, a gross volume of almost $10 million.
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Ohio led in net value of miscellaneous supplies purchased for patrons
with a volume of more than $18 million, followed by Minnesota with

$14.3 million and Wisconsin with $13.7 million.

SERVICES

An estimated 4,127 associations had receipts for services performed for

patrons in 1951-52 amounting to more than $114 million (Table 12 on

page 47)

.

Specialized services included cotton ginning performed by an estimated

513 associations. Receipts for ginning services amounted to approxi-
mately $21 million. Other receipts for specialized services included
$11.3 million for fruit packing reported by 82 associations and $5.9
million for fruit picking reported by 43 associations. Service receipts
of 36 rice associations amounted to almost $4 million, with $2.6 million
of this amount representing receipts for rice drying. Livestock truck-
ing by 208 associations brought receipts of $1.8 million.

Receipts for general services included $20.2 million for storage by
940 associations, general trucking receipts of $10.6 million by 708
associations, and receipts of almost $10 million for feed grinding and
mixing by about 1,400 associations.

Other miscellaneous services included drying grain, fruits, eggs, and
milk by 113 associations for $1.6 million; handling loan papers for
producers participating in price support and stabilization programs by

305 associations for $1.3 million; repairing machinery and miscellaneous
equipment by 173 associations for $1 million; and miscellaneous or

unclassified services of all other types reported by 919 associations
for $19.2 million.

Texas ranked first in total receipts for services with $18.7 million,
followed by California with $15.6 million. More than half of the
service receipts reported by Texas were for cotton ginning and over half
of those for California were for fruit picking and packing.
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Table 12. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geographic

divisions, and States, 1951-52^

and peas (dry edible)

Estimated number
of associations

handling 4

Read
quar-
ters

State

Head
quar

Cotton and products

Estimated number
of associations

handling 4

Head-
quar- Total

State

Dairy products

Estimated numbe

handl ing 4

Head-
quar

Head
quar

Estimated value
of sales

$1,000 $1,000

UNITED STATES

New England

Maine

New Hampshire

Vermont

Massachusetts

Rhode Island

Connect icut

Middle Atlantic

New York

New Jersey ---

Pennsylvania-- --

East North Central

Ohio

Indiana

Illinois

Michigan

Wisconsin---

West North Central

Minnesota

Iowa

Missouri

North Dakota

South Dakota

Nebraska

Kansas

South Atlantic

Delaware

Mary 1 and

District of Columbia--

Virginia --

West Virginia

North Carolina

South Carolina

Georgia

Florida

East South Central

Kentucky

Tennessee

Alabama

Mississippi-

42,612

124,761

13,087

12,337

58.795

15.846

3,105

21.591

523.274

West South Central

Arkansas-

Louisiana

Oklahcma-

Tesas----

Montana-

-

Idaho

Wyoming --

Colorado-

New Mexic

Arizone--

Utah-----

Nevada

Washington-

Oregon

California-

370.580

25,584

127.110

810.485

96.257

67.566

104.811

138.179

403,672

553.621

550

255

124

38

53

55

39

275,200

130,337

54. 132

J4, 594

14,820

24.394

40.144

25,130 111.951

9.888 9,888

(Ginning)

24,088

1.987

534

13.449

91, 189

193,335

72

327

13,573

1,812

30,759

147,191

11,372 7,444 15.095

853

3,161

2,191

5,067

100

504

1,958

1,143

3,739

100 13,811

1. 284

15,917 15,871

1,980

13,937

1,972

13,899 84,871

14.088

1. 154

3,878

43. 694

29.371

5,052

22,392

742

11,611

5.211

44.802

484

7,616

88.873

17.958

22.575

2.215

2,054

161,962 70,601

11,229

1.786

27,235

121.712

5.493

6.483

20,591

38,034

14,122 119,808

12.838

1,284

2,700

70,509

2,132

26.200

4,609

12,729

929

229,878

76,598

48,452

104,828

124,646

13,087

12,337

S8.781

15,752

3,105

21,584

401,008

248.314

25.584

127.110

94.674

61.450

99, 100

124,649

339.569

465,744

214.692

108,759
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11,170

14,808

22,392

39.791

111.951

3.878

43,694

29.371

5,052

12,392

742

11,611

5.211

-'.3,273

17,958

21.046

2,215

2.0S4

70,216

5,493

6,483

20,206

38,034

103.509

2,262

66,136

2,132

14,712

4,609

12,729

929

162,468

45,987

34,237

82,2*4

See end of table for footnote references.
Table continued on following page.
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Table 12. - Estimated business 1 of farmers' marketing, purchasing,
divisions, and 'States, 1951-52^ - Continued

and service associations 2 by commodity groups, geographic

Fruits end vegetables

Estimated number
of associetions

handling 1*

Head
quar Total

in
State $1,000

soybeans, meal, and oil

timated number
associations
handling 1*

Bead
quar' Total

in
f1 State

Estimated value
of sales?

Livestock and livestock products

Estimated number
of associations

handling 4

Bead-
quar-

Head-
quar-
ters

out
State

Total
in

f State

IHITED STATES-

New England-

Maine

New Hampshire-

Vermont

Massachusetts-

Rhode Islend--

Connecticut

Middle Atlanti

New York

New Jersey

Pennsylvania-

East North Central-

Ohio

Indiana--

Illinois-

Michigan-

Wisconsin

West North Central

-

Minnesota

Iowa-

Missouri

North Dakots-

South Dakota-

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbia--

Virginia

West Virginia

North Carolina

South Carolina

Georgia

Florida •

East South Central-

Kentucky

Tennessee- -

-

Alabama- ---

-

Mississippi -

West South Central-

Arkansas--

Louisiana-

Oklahoma--

Texas --

Montana

Idaho

Wyoming

Colorado—
New Mexico-

Arixona

Utah

Nevada

Washington-

Oregon

Cali fornia-

910,675 1.7S7.943

29,880 23.720

12,649

394

108

14,459

1,270

13.649

394

108

8,299

1,270

45,667 17.288 11,399

34 15.575

15 12,482

15 17.610

i-^,803

ii.s2i

17,610

12,360

758

4,170

8,053

519

2,827

29,731 26, 747

10,160

25 S

1,749

8.168

9,401

S, 156

2,927

613

892

?S8

2,461

270

1.828

1,537

3,432

20

348

1,989

247

135.223

,499

1,075

1,220

169

8,680

1, 177

2.633

169

4.701

42,619

117

8,012

19,615

207

9,453

5,215

598,814

44,877

39,925

514,012

10, 160

253

1,577

7,668

7,083

8,156

2,927

618

892

988

2,461

270

1.828

1.537

3,432

20

348

1,989

240

79.923

2.491

1,075

1,220

161

35

7,286

1.177

2.621

169

3,319

31,967

117

8,012

14,665

207

3,751

5,215

35,418

33.682

293.047

619.611 419.590

185

105

J62

81

23

2<2

179

103

304

167

213

238

133,750

132, 109

317, S<2

34,087

2,123

89.589

81.538

227.781

18,559

2,123

863,700 404

210,463

221,467

40,916

303,864

109,801

167,833

262,428

139,965

155,512

28,937

198.528

81,386

116,353

143.019

13. 157 11,573

1,393

4,309

3,306

119

2,343

826

861

1.044

976

83.495

72,298

167,714

98,985

32.558

1,287

30.573

2,329

1,982

164, 799

107,181

51.455

6.163

1.188

3.439

2,831

87

2,343

826

859

> 35

976

44,281

39.643

94,342

46,316

20,581

1,014

23.530

2.066

835

125,748

80.410

39, 175

6,163

241

784

26,664

5,904

7.059

677.711

172.315

120.028

252.979

40.749

91.640

637.562

170,376

158, 183

116,359

37,709

40,466

80.331

34.138

19,181

16

4.656

4,333

1.650

1,043

4,267

3.216

40.455

26.831

6.720

6.260

644

96.166

32.909

62.081

171.458

27,644

18.880

10.693

61,633

10.422

11.313

26.925

3,948

74,714

5.942

3.251

65,521

241

784

25,964

5.904

7.059

628.024

170.564

119.998

212,700

35.753

89.009

581,767

124,538

157,900

116.263

29.304

39.344

80.324

34.094

18.702

4.656

4.333

1,650

1.043

3.825

3.179

40.151

26.785

6.720

6.002

644

93.216

30.047

61.993

170.523

26.835

18.880

10,618

61.626

10,378

11,313

26,925

3.948

74.714

5.942

3,251

65,521

See end or table for foomote references.
Table continued on following page.
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Table 12. - Estimated business 1 of farmers' marketing,
divisions, and States, 1951-52^ - Continued

purchasing, and service assdciations 2 by commodity groups, geographic

Estimated number
of associations

handling4

Head-
quar-
ters

State

Poultry products

Estimated number
of associations

handling 4

Head
quar-

Head
quar

Estimated number
of associations

handling 4

Total

State

Estimated value
of sales!)

UNITED STATES-

New England—
Maine

New Hampshire

Vermont-

Massachusetts

Rhode Island

Connecticut

Middle Atlantic---

New York

New Jersey

Pennsylvania

East North Central

Ohio

Indiana--

Illinois-

Michigen-

Wisconsin

Best North Central-

Minnesota

Iowa

Missouri—
North Dakota

South Dakota

Nebraska

Kansas---

South Atlantic-

Delaware

Marylsnd

District of Columbi

Virginia

Best Virginia

North Cerolina

South Carolina

Georgia

Florida

East South Central

-

Kentucky

Tennessee

Alabama-

Mississippi-

west South Central-

Arkansas--

Louisiana-

Oklahoma--

Texas

Mountain

Montana

Idaho

Wyoming

Colorado

New Mexico-

Arisona

Utah

Nevada

Washington-

Oregon

California-

M 92,367

23,109 23, 109

44

2.169

316

11,622

1,747

7,211

44

2.169

316

11,622

1,747

7,211

62,491 62,471

13,605

29.335

19,551

39,567

21,520

5,975

1,704

3,447

6,921

82,443

31.617

7,256

23,894

2,327

5,250

6.998

5,106

45,621 36,939

14,226

2

24

32,087

106

14,226

2

24

31,332

37

127

1,906

23,996

281

7,393

172

2.641

423

755 274 3,088

647

108

235

39

60

31

2.744

253

106

402

7,152

402

7,152

629

2,159

23, 146

41

2,113

36

3,443

17,468

45

38,856

278

5,502

67,810

119

3,019

35,718

20.42S

6,417

53,609

13,585

29,335

19.551

33,362

18,467

5,020

972

3,426

5,477

65.645

27,793

7,256

11,942

2,225

5,250

6,073

5,106

36,939

127

1,906

23,996

281

7,393

172

2,641

423

2,744

253

629

2.159

19,552

41

2,044

35

1,891

15,496

45

70,978

18.312

4,882

47,784

111,490

23,593

17,870

23.S93

10,252

39,553

See end of table Tor footnote references.
Table continued on following page.
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Table 12. - Estimated business 1 of farmers' marketing,
divisions, and States, 1951-52^ - Continued

purchasing, and service associations 2 by commodity groups, geographic

Sugar products

Estimated number
of as soc i a t i ons

handling 4

Head-
quar

Head-
quar- Total

flState

Estimated number

hand I ing 4

Heed
quar
ters

State

Head-
quar-

Wool and mohair

Estimated number
of associations

handl ing 4

ters
out o
State

UNITED STATES- --

New England

Maine

New Haropshire-

Vemiont —

-

Massachusetts-

Rhode Island-

-

Connecticut

Middle Atlantic-

New York

New Jersey

Pennsylvania

East North Central-

Ohio

Indiana --

Illinois-

Michigan-

Wisconsin

West North Centra

Missouri

North Dekota--

South Dakota- -

Nebraska -

Kansas •--

South Atlantic-

Delaware

Maryland

District of Columbi

Virginia

West Virginia

North Carolina

South Carolina

Georgia-

Florida

East South Centra

Kentucky

Tennessee

Alabama

Mississippi-

West South Central

Arkansas- -

Louisiana-

Oklahooia--

Texas

Montana---- --

Idaho

Wyoming

Colorado

New Mexico

Arirona-----—
Utah

Nevada ---

Washington-

Oregon

Califomia-

1,215

1,823

1.215

1,823

3.075

14

7,174

1.121

14

7.174

1.121

12.822 12.822

1.025 1,025

3.987 3.987

700 700

7,110 7,110

1.701

1.225 61.225

7.521 7.521

7.978 7,978

1,335 1.335

63.205

9.033

63.205

9,033

53.012

5,048 5,048

6.009 6,009

7,435 7,435

27.020 27,020

61,319 61,319

6,500

54,819

6.500

54,819

12 12

160 160

106 106

,988 3,988

126

631

15,726

3.614

112

1.185

824

8.401

570

1,020

3,122

1.862

1.074

61

9

1,290

905

329

2.645

216

1,211

420

798

1.629

399

1.130

100

126

631

1.677 1,677

817 817

336 336

1,173 1.173

254 254

15.506

3.614

112

965

824

8.401

570

1.020

2.068

1.621

261

61

9

905

329

2.64S

216

1,211

420

798

3.494 1,152

3,269 3,269

978 978

842 345

433 433

695 695

2,464 2,438

303 303

399

1,130

100

8ee end of table for footnote references.
Table continued on following cage.
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Table 12. - Estimated business 1 of farmers' marketing, purchasing, and service assdciations 2 by commodity groups, geographic
divisions, and States, 1951-52^ - Continued

Geographic division
and State

Miscellaneous

Estimated number
of associations

handlings

Heed
quar

Estimated value
of sales

Total farm products marketed

Estimated number
of associations

handling 4

out of State

Building material

Estimated number
of associations

handling 4

Head-
quar-
ters

aut ol
State

Total

State

Estimated valu
of sales

UNITED STATES-

New Engl and

-

Maine

New Hampshire-

Vermont

Massachusetts-

Rhode Island-

Connecticut

Middle Atlantic

New York

New Jersey-

-

Pennsylvania

East North Central-

Ohio

Indiana

1 1 1 ino i s - -

Michigan--

Wisconsin-

West North Central

Minnesota

Missouri-----

North Dakota-

South Dakota-

Nebraska-----

Kansas

South Atlantic-

Delaware

Maryland---

District of Columbia

Virginia

Best Virginia

North Carolina

South Carolina

Georgia

Florida--

East South Central-

Kentucky ----

Tennessee

Alabama

Mississippi

West South Central-

Arkansas* -

Louisiana-

Oklahoma--

Texas-

Montana-

-

Idaho-

Wyoming-

-

Colorado-

New Mexic

Arixona--

Utah

Nevada

Washington -

Oregon

California-

54,064 45,962 9,257,072

187.050 180,775

135

26

135

26

27,693

15.060

59,592

47,914

4,852

31,939

27,693

15,060

59,578

41,660

4,852

31,932

149

661

701,978 567,479

7,090

27

407

.912

9

389

225

35

120

451,253

74,090

176.635

319,332

72,873

175,274

,773

624

24,446

1

104

298

412

5,475

1

104

298

412

5,475

251

134

380

168

625

436,524

326,860

679,433

243,875

523,530

385,976

269,188

542,778

208,337

453.040

4.901

8,201

5,355

3,495

2,494

5,959 5,553 3,011 2,022,115 27,707

966

193

4,484

263

40

13

(6)

966

193

4,078

263

40

13

1,019

591

224

410

225

273

269

lj033

611

237

420

834

287

285

696.188

522,153

245,342

360,569

179,478

289,843

343, 114

515,520

434,337

220,399

243,302

149,929

235,320

223,308

3,386

8,658

3,654

4,835

2,328

3,014

1,832

438, 766 4.041

151

45

276

79

200

320

151

45

276

79

200

320

7,226

54,923

94, 268

10,935

95,578

12,405

83.980

149,537

7,021

54,053

93,552

10,090

95,578

12,405

72,774

93,293

2,078

117

1,358

191

289

1,326 277.259 264.916

973

353

973

353

113.648

41,415

26,881

95,315

112,389

39,836

19,761

92,930

4

281

663,685 517,414 1,906

673

61

73

54

170

463

50,302

39,057

169,375

404,951

47,819

31,332

123,390

314,873

1,194

311

618,515 505,832 3,500

578

526

246

13

24

426

578

451

246

13

24

426

139,460

145.037

24,752

174,639

27,315

27,378

74,709

5,225

82,853

127,350

23,355

147,774

26,035

21,676
j

71,56

5,225 I

808

327

152

511

17

1,518

144

23

28,665 23, 248 1,452,824 1,054,443 1 19 1,757

4,696

6,640

17,329

3,920

1,999

.7,329

126

95

440

268,876

162,772

1,021,176

198,979 10

121,375| 5

734,089

574

488

695

See end of table for footnote references.
Table continued on following page.
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639

2,481

1,530

374

577

10,329

2,905

2,423

2,842

1,233

926

21,514

2,374

8,041

1,807

3,818

1,885

2,467

1, 122

1,095

7

832

191

11

276

15

854

3

500

154

29

352

950

23

61

130

417
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Table 12. - Est imated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geographic
divisions, and States, 1951-52^ - Continued

Estimated number
of associations

handling4

Total

State

Farm machinery and equipment

Estimated number
of associations

handling 4

Head
quar-
ter

State

Head-
quar-

: imated number
associations
handling 4

Head-
qua:

UNITED STATES -

New England

Mai

New Hampshire

Vermont

Massachusetts

Rhode Island-

Connect i cut- -

Middle Atlontic-

Nev York---

New Jersey-

Pennsylvani

East North Cent

Ohio

Indiana-

-

Illinois-

Michigan-

Wj scons in

West North Central-

Minnesota

Iowa

Missouri

North Dakota

South Dakota

Nebraska

Kansas

af Columbia--

West Virginia-

North Carolina

South Carolina

East South Central -

Kentucky---

Tennessee--

Alabama

Mississippi

West South Central-

Arkansas-

Louisiana

Oklahoma-

Texas

Montana

Idaho

Wyoming

Colorado

New Mexico-

Ar i zona

Utah

Nevada

Washington-

Oregon

Cal ifornia-

17,767 1.792

3.269 3.198

1.969

6

11

211

1

20

1.969

6

1.436

741

186

424

3

479

1.404

734

186

392

3

479

3.758

194

32

1.655

1.512

591

1.173

1.358

416

204

28

5.273

1,676

6.227

3.074

1.239

2.967

212

30

85

2.031 42.896

465

4

726

290

546

224

290

249

419

87

573

136

2

380

76

15

146

165

569

580

3,227

1.401

627

105

400

135

2.933

828

19, 129

30

136

380

76

2.691

149

315

2.139

109

21

627

105

4.508

2.131

777

1,600

123

104

53

12,141

11,410

2.965

7,518

8.862

8.132

6.403

1.875

4,673

5.738

203

117

271

129

230

31,208

9,235

3.547

3.594

4.0S3

2,272

6.191

2.316

4.513

2.959

1.245

2.403

1.621

3.270

1.725

8,781 6,057

666

1.890

140

4.824

425

762

74

1,100

79

663

99

259

437

172

79S

2.543

6.680

1.906

2.937

296

751

24

15.080

8,124

5,409

1.547

640

1.248

71

3.231

415

398

54

67

391

123

167

467

872

1.309

1.774

133

618

12

8,356

535

307

202

199

140

190

227

3,076

4.147

1.133

71.693

10.347

11.581

8.299

22. 293

1.971

17,202

293.686

144.772

55.899

93.015

199,436

52,721

38.507

44.866

24,622

38.720

182,370

37.797

40.924

68.963

4,266

4.820

7,877

17,723

10S.028

9.809

18.595

34,765

6.128

17.743

2.048

14,583

1,357

26.138

10.980

9,164

3,677

2.317

52.210

20.848

3S4

9,182

21.826

1,313

4.384

888

3.947

1,207

2.355

10.064

133

113,848

26,352

17,692

69,804

10,023

11.401

8.299

20.048

1.791

15.832

204,870

99,322

39.345

66.203

137.467

34.610

24.912

30,882

17,558

29.505

128,483

29.522

31.024

40.650

2.586

3.714

6.574

14.413

83.318

8.642

16.143

30.095

4.771

15.595

2.021

5.006

1.045

17.869

8.878

4.460

2.373

2,158

37.072

6.924

20.680

20.922

919

3.807

6S7

3.012

1,151

1,179

10.064

133

112,758

25.906

17.082

69,770

See end of table for footnote references.
Table continued on following page.
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Table 12- - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geographic
divisions, and States, 1951-52^ - Continued

Estimated number

handling 4

Total

State

Insecticides

Estimated number
of associations

handling'1

Head-
quar- Total

State

Meats, groceries, etc.

Estimated number
of associations

handling 4

ters
out ol
State

Total

State
$1,000

UNITED STATES-

Maine

New Hampshire

Vermont

Massachusetts

Rhode Island-

Connect lcut - -

New York---

New Jersey-

Pennsyivani

East North Centr

Ohio

Indiana--

Illinois-

Michigan-

Wi scons in

West North Central--

Minr.esota

Iowa

Missouri

North Dakota

South Dakota

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbi

Virginia

west Virginia

North Carolina

South Carolina---.-

Georgia

Florida

East South Central-

Kentucky

Tennesse

Alabama-

West South Central

Arkansas-

Louisiana

Oklahoma-

Texas

Montana

Idaho

Wyoming

Colorado

New Mexico-

Arirona-

Utah

Nevada

Washington-

Oregon

California-

189

117

207

132

225

338

243

196

55

34

62

103

45.787

5,933 5,933

2.867

284

487

1,192

112

991

2,867

284

487

1,192

112

991

539

62

99

337

25

162

99

337

25

162

102

137

38,598 24,565 4,168

19,873

6,289

12,436

12.509

4.330

7,726

193 3,525

20 886

56 1,841

2,457

543

1,168

82,733 50,916 4,149

191

118

211

137

232

16,430

18,475

22, 177

9,694

15,957

11,142

11.503

14,140

5,755

8,376

36 1,301

29 2,082

27 1,093

34 1,040

26 144

951

1,656

784

627

131

50.024

343

250

199

62

38

66

105

12.900

12,401

17,328

1.271

657

1,454

4,013

38,845

1,516

3,974

9,715

1,412

6,008

1,613

5.966

8,641

44.650

5.092

9,805

12, 149

17,604

17,037

62

54

147

8.853

2,729

1,477

3,978

441

969

181

780

455

764

339

15,022

3,377

3.560

8,085

24,898 3,806 3.595

7,033

5,807

7,977

391

187

646

2,857

5S9

1.886

331

245

37

504

244

430

1.885

257

241

37

50!

244

2,356

1.249

3,413

7,088

1,018

4.855

837

3, 147

7,952

28

21

583

506

378

1,242

62

70

28

12

582

506

55

1,041

25.082 2.911 2.002

2,753

5,291

7.220

9,818

7

465

408

2,031

7

296

381

1.3i8

2,285 2, 155

5,125

2,156

834

3,112

2.350

244

475

74

586

401

340

230

2.308

2.620

4,157

471

407

284

1,123

213

160

743

141

2,974

914

2,772

400

407

273

1,075

97 2

213

160

372

141

1,565

616

1,847

8.906

1,081

8,293

2,844

1,039

3,476

3.271

304

70

1S9

53

353

330

2.323

595

185

112

1,216

873

262

See end of table for footnote references.
Table continued on following page.

102

137

376 376

236 236

1,251 1.251

3,168 2,474

6,485 5,390

22.881

6,637

768

5.862

2.773

968

2,970

2.903

304

70

169

S3

180

372

2.210

595

185

82

1.133

873

262
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Table 12. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geographic

divisions, and States, 1951-52 3 - Continued

Estimated number
>f associations

handling 4

Estimated number
of associations

handling 4

Head-
quar-

ter
out of
State $1,000

Miscellaneous supplies

Estimated number
of associations

handling4

Head-
quar-
ters ter

out of
State

Total

State

UNITED STATES-

New England-

New Hampshire-

Vermont

Massachusetts-

Rhode Is land-

-

Connecticut---

Middle Atlantic-

New York

New Jersey'

Pennsylvoni

East North Central-

Ohio

Indiana--

Illinois-

Michigan-

Wisconsin

West North Central-

Minnesota

Iowa

Missouri

North Dakota-

South Dakota-

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbi

Virginia

West Virginia

North Carolina

South Carolina

Georgia

Florida

East South Central-

Kentucky

Termessee--

Alabama

Mississippi

West South Central-

Arkansas--

Louisiana-

Oklahoma--

Tezas

Montana-

Idaho

Colorado-

New Mezic

Arizona--

Utah

Nevada---

Waihington

Oregon

California

7,181

242

42

335

67

2

21

335

52

2

20

470

922

3S9

733

461

922

359

733

73

635

938

2,799

705

1,719

89

931

29,132 18,290 12,107 31,764

22,000

5,663

20,405

14,051

3,202

11,879

27

8,873

2.860

6.557

6,029

1,946

4,132

17,270

4.563

9,931

193,883 128.297 33,247 21,394 1,045 84,093

114

102

127

96

209

26,621

38,162

76.159

12,909

40,032

18,320

25,274

48,756

8.691

27,256

182

IIS

215

123

214

8.440

5.395

7,864

4,023

7,525

5,453

3.138

5,962

2.576

4.265

20.!

118

255

118

351

22,041

16,840

16,909

10,210

18,093

297,710 190,834 24,932 19,081 1,869 73,840

243

157

143

160

121

190

231

72,462

60,815

25,134

34,313

26,470

36.465

42,051

50,838

36,275

15,654

19,952

19.614

24,876

23,625

356

24S

184

186

116

359

251

185

192

122

49

111

5,580

5,377

8.942

2,130

958

407

1,538

3,904

4,918

5,938

1,846

780

26S

1,430

541

354

132

270

145

188

189

22,069

14.316

15,112

7,558

4.137

3.905

6.743

13,886 8,713 18,266 15.143 34,624

1,185

5,480

5,697

1.351

110

3

38

22

630

4,313

3,211

517

15

3

2

22

1,159

2,773

5,530

1,029

3,712

813

2,681

569

916

2,263

4.559

758

3,647

810

1,685

505

2,355

5,907

16,911

2,349

4,150

760

1,882

310

6.626 4.547 14,967 10.597 9,497

1,891

2,006

990

1,739

890

1,757

722

1.178

2,075

4,638

3,773

4,481

1,638

3,133

2,818

3,008

4,569

1,384

1,564

1,980

21.15S 13,064 8,576 6.698 8.616

1,830

9,065

10,260

4,286

7.316

12

92

206

13

96

207

2.683

830

1,410

3,653

1,526

816

1,257

3.099

2,058

66

1,893

4,599

37. 171 24,735 2,103 1,831 14,269

106

44

13

43

6

13.321

8,202

2,854

8,005

1,724

177

2.888

9,171

4,930

1,259

5,967

1.459

88

1.861

320

367

114

583

63

69

570

17

234

334

94

495

S3

34

570

17

3.323

2,456

438

5,139

292

1,818

803

34.402 5,215 25,901

19,934

11,277

3,191

12,333

6,058

3,134

1,477

1.773

1,965

1,432

1,711

1.820

9,667

4,299

11,935

6,610

807

2,736

684

1,441

86

856

19.350

9,407

3,144

6,799

18,225

12,910

7,942

7,940

13,698

53.671

14.253

12,237

8,955

5,776

3.429

3,044

5,977

23,970

1.531

4,008

11,122

1,478

3.299

758

1,494

280

7.128

3.068

1,190

1,380

1,490

5,750

1,283

48

1,422

2,997

11,785

2,744

2.387

262

4,992

261

802

337

21.325

7,744

4,108

9.473

See end of table for footnote references.
Table continued on following page.
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'fable 12. - Est imated business 1 of farmers' market ing, purchasing, and service associations 2 by commodity groups, geographic
divisions, and States, 1951-52^ - Continued

Total supplies

Estimated number
of associations

handling 4

Head-
quar-

Head-
quar-
ters

out ol
State

Total

State

Estimated number
of associations

handling 4

Head-
quar-

Head-
quar-
ters

out oi
State

Total

State

Estimated
receipts''

Estimated
number of
associa-
tions

in State

Estimated
number of

associations
doing

business in
State

UNITED STATES

New England

Maine

New Hampshire--

Ve rmont

Massachusetts

Rhode Island

Connecticut

Middle Atlantic

New York

New Jersey

Pennsylvania

East North Central---

Ohio —
Indiana

111 inois

Michigan

West North Central---

Minnesota-

Iowa

Missouri

North Dakota

South Dakota --

Nebraska

Kansas

South Atlantic

Delaware

Maryland

District of Columbi

Virginia

West Virginia-

North Carolina

South Carolina

Georgia

Florida

East South Central---

Kentucky

Tennessee --

Alabama

Mississippi -

West South Central---

Arkansss

Louisiana --

Oklahoma

Teias -

Mountain

Montana

Idaho

Wyoming

Colorado

New Mexico

Ar i zona - -

Utah

Nevada

Pacific

Washington -----

Oregon-

California •

248

140

453

180

483

99 3

542

244

410

261

368

328

70

25

180

400

96.885 91.679 1.031

19.130

17,098

10,583

27.307

2,284

20,483

18,521

16.823

10,562

24.635

2,101

19.037

45

183

136

520

34

113

461.843 307,273

228,165

80,058

153.620

149,703

55.567

102.003

122

25

68

2.379

953

1.677

388

65

182

400

72

200

679.941 14,675 2.158

257

148

465

193

498

145.437

139,312

179,365

76,969

138,858

100,579

88,459

114.658

51.817

95.534

197

120

229

89

245

4.856

3.025

3,745

1,300

1,749

31!

156

582

238

871

324

182

606

256

898

7 22.180 18.082

1,004

555

251

421

271

381

335

173.313

149,092

151.924

61.651

42.720

63,673

79,807

119.914

104.001

88.375

39.922

32.237

44,993

54,372

599

267

137

305

118

145

166

6,456

2.318

1.010

3.323

1,057

1,334

2.584

1,334

718

291

556

317

415

360

1,356

747

309

S73

333

439

380

172.358

61

99

43

100

78

28

187

405

159

109

235

16, 106

37.568

77.154

12,561

38.554

6.689

26,590

17,625

13.050

30.953

57.937

8,646

32,122

5,871

11,807

11,972

70

356

467

122

826

84

358

7,591

15

59

1

133

45

86

33

79

110

19

68

141

56

97

36

84

115

106.837 68.402 3,696

24,725

28,443

22,675

30,993

17,333

16,636

14,962

19,471

489

451

350

2,406

80

112

60

132

94

126

64

142

121,014 81,999 26,704

37,739

5,142

26,233

51.900

19.716

3,801

16,812

41.670

62

24

181

382

2,385

728

4,890

18,701

115

58

203

553

129

66

218

566

97,132 72,354 5,668

145 22,074

75 20,088

23 5,069

97 21,772

22 4,047

10 7,844

45 16,065

1 173

15,763 46

14,185 21

2,624 4

17,995 29

3,602 30

3.773 2

14,239 18

173 -

933

1,207

68

505

1,946

227

782

181

109

26

118

32

13

198

125

39

131

43

19

79

6

241,910 188,291 29,697

76.285

46,502

119,123

57,429

37.511

93,351

72

45

124

10,331

3,768

15.598

193

130

470

207

142

479

46,868

32,341

70.311

75.741

7.170

52,535

681.797

155,101

331.932

586.817

469.197

862.543

322.144

664, 137

375.957

673.563

398.276

425,543

223,255

354.850

425.505

751,573

23,402

92,847

(1)

171.889

23.618

134,958

19,178

110,928

174.753

387,792

138,862

70,309

49,907

128,714

811,403

90,426

44.927

200,498

475,552

721,315

162.467

166,332

29,889

196,916

33,308

35,449

91.556

5.398

1,724.431

355,492

213,042

1,155,897

273.485

46. 259

32.066

70.276

66.815

6,987

51.082

879,761

471,414

129,393

278,954

2,325,041

491.411

360.672

661,181

261.454

550,323

641.890

540,656

309,784

286.547

183,223

281.647

280.264

620,998

20,141

85 , 362

til

151.956

18.858

128.526

18.360

84,939

112.856

337.014

130,211

56,923

35,073

114,807

626,117

69.920

35,861

145.092

375.244

583,854

99.549

142,742

26,047

166,274

31,583

25,676

86,585

5.398

266.739

162,654

843,038

See neit page for footnote references.



48

^The value of products marketed Is credited to the State in which they originate and the value
of farm supplies is credited to the State in which they are sold.
Includes independent local associations, federations, and large-scale centralized associa-
tions.
Preliminary data covering operations of associations whose fiscal years ended during the period
July l, 1951, through June 3D, 1952, with limited exceptions.
The total number of associations handling each commodity within a state Includes not only the
associations handling the commodity which have headquarters in that state, but all other asso-
ciations handling the commodity In that state whose headquarters are located in other states.
Number of associations handling a commodity include those performing specific services on the
commodity, such as cotton ginning associations, livestock trucking associations, rice drying
associations, and fruit drying associations. (Income for these specific services is included
with service receipts.)
'includes the value of commodities marketed by cooperatives under price support program in
,1951-52-
This figure represents value at the first level at which cooperatives transact business for
farmers. It does not Include wholesale business of farm supply cooperatives with other coop-
eratives or terminal market sales for local associations.
Includes forest products, fur pelts, hay, hops, nursery stock, tung oil, and other farm prod-
ucts not separately classified.
qLess than $500.
vCharges for services in which no duplication occurs.
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Appendix Table 1. - Estimated business of market ing, purchasing

,

tions, 1950-51 1 2

and related service associa-

Itein

Associat ions
handling

Number-^

Percent
of

total
associa-
tions'*

Gross busi
ness of all
local and

large-scale
cooper a

t ives

Percent
of

total
gross
busi -

ness

Net
bus iness
after

adjust-
ing for
duplica-
tion

Percent
of

total
net

busi-
ness

Products marketed for patrons:

Beans and peas (dry edible)

Cotton and cotton products

Dairy products---

Fruits and vegetables

Grain, soybeans, soybean meal

and oil---

Livestock and livestock products --

Nuts

Poultry products---

Rice---

Tobacco •--

Wool and mohair

Miscellaneous

Total marketing- ........

Supplies purchased for patrons:

Farm machinery and equipment

Feed - -

Ferti lizer

Petroleum products

Seed

Other supplies

Total purchasing

Receipts for services:

Trucking, storage, grinding, locker

pi ants, mi seel laneous ---«

Cotton ginning

Livestock trucking

Total services

Total marketing, purchasing and service

80

550

2,072

951

2,740

753

81

760

44

24

258

405

7,276

1,872

4,406

3,352

2,677

3,636

5,937

7,409

3,448

480

216

4,144

10,051

0.8

5.5

20.6

9.5

27.3

7.5

0.8

7.6

0.4

0.2

2.6

40.3

$1,000

31,945

349,522

2,298,201

1,024,577

2,057,802

1,406,328

141,012

303,716

131,191

125,842

30,882

81,591

0.3

3.3

21.9

9.7

19.6

13.4

1.3

2.9

1.2

1.2

0.3

0.8

72.4

18.6

43.8

33.3

26.7

36.2

59.1

7,982,609

106,953

910,642

261,271

585,005

123,308

449,537

75.9

1.0

8.6

2.5

5.6

1.2

4.3

73.7

34.3

4.8

2. 1

2,436,716

75,498

21,800

2,561

23.2

0.7

0.2

18 I

41.2

100.0

99,859

10,519, 184

0.9

100.0

SI,000

25,030

320,019

1,933, 174

701,777

1,361,499

1,321,248

113,485

263,360

90,729

125,842

29,270

74,168

6,359.601

68,052

694,347

156,138

377,013

90,451

298,607

1,684,608

75,498

21,800

2,561

999,859

,144,068

0.3

3.9

23.8

8.6

16.7

16.2

1.4

3.2

1.1

1.6

0.4

0.9

78.1

0.9

8.5

1.9

4.6

1.1

3.7

20.7

0.9

0.3

(8)

1.2

100.0

^Revised.
The net business figures for 1950-51 cannot be compared with volume of business for previous years since the B50-51 net

covers all business for each commodity whether handled by a cooperative specializing In this commodity or not. In previous

years, for example, the poultry figure was all the marketing business reported by a cooperative doing more than 50 percent of

Its business In poultry which meant It also might Include sideline business. The 1950-51 figures cover the poultry business

handled by poultry cooperatives, and they also include the poultry business handled by all other types of cooperatives.
3The number of associations handling each commodity In 1950-51 cannot be compared with the figures shown In previous years. In

this year's figures each association reporting any sales of poultry or poultry products Is counted In the number of associa-

tions handling this commodity. For example. In addition to the 126 associations whose major operations were marketing poultry,

634 associations which were engaged primarily In other types of marketing or supply business were also marketing poultry.

Therefore, because many associations are engaged In more than one type of business, these totals are less than the number

that would be obtained by adding the number of associations handling Individual Items.

dumber of associations handling each commodity group Is computed as a percentage or the total number of 10,051 associations

listed.
5Thls figure represents approximately the value at the level at which the farmer does business with his cooperative. It does

not Include wholesale business of farm supply cooperatives with other cooperatives or terminal market sales for local associ-

ations.
, Includes sugar beet bargaining associations.
'Includes forest products, fur pelts, hay, hops, nursery stock, tung oil, sugar cane, maple syrup, honey, and other products

not separately classified.
®Less than .05 percent.
'Charges for services In which no duplication occurs.
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Appendix Table 2. Farmers' marketing, purchasing, and service associations: 1 Number and estimated membership, 2 1950-51^

(Classified according to major product handled or function performed.)

Geographic division
and State

Cotton and cotton
products Dairy products Fruit and vegetable Grain Livestock

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

gixber

UNITED STATES - 526 398,621 1,928 814, 100 872 170,309 2,198 848.620 536 953,125

En - - 36 20,896 15 4,591 - - 1 658ew g an

M '

-

-

2

4

17

8

1

4

3,093

2,062

9,970

2,098

1,533

2,140

6

2

5

2

3,132

39

1,289

131

- -

121

1

Rhode Island

190

468

Middle Atlantic - - 115 74,082 45 14, 114 - - 6 27,487

-

-

84

2

29

38,889

3,303

31,890

22

10

13

5,526

4,563

4,025

"

"

2

1

3

21 703

2,046

3,738

East North Gsntral--- - - 606 263, 280 66 21,177 437 238,964 159 464,087

Ohio
-

-

33

18

61

40

454

34,914

30,576

65,488

46, 120

86, 182

17

6

7

31

5

2,197

738

689

13,099

4,454

110

42

243

37

5

47,311

74,963

93,383

20.252

3,055

9

5

34

7

104

116,534

Ill' 143,766

27,240igan

85,789

West North Central— 1 6.884 957 343.978 37 6,655 1,421 482,014 295 337,428

1 6,884

547

248

18

37

52

37

18

136,088

76,453

22,880

18,475

21,838

40.773

27,471

14

3

8

4

1

5

2

1,781

175

1,254

385

180

2,819

61

231

256

42

303

156

206

227

94,827

93,838

20,507

80,586

54, 194

61,160

76,902

172

47

8

59

1

4

4

145,864

M

"8

North Dakota--

Nebraska

37,907

10,254

31,626

9 84,404 47 10,995 104 18,448 2 1,099 30 16,547

Del

1

1

6

1

2,894

115

81,337

58

12)

3

1

12

1

10

17

3

672

4,951

3,212

741

749

647

23

2

5

10

5

4

4

74

61

709

1,744

316

1,649

1,779

12, 190

1

1

1,000

99 6

12

2

4

4

2

Ma

District of Columbia

4,299

6,372

210

2,735

2, 176

755

West Virginia

North Carolina

Florida

East South Central 67 69,007 20 10,027 29 8,060 4 4,971 11 37,672

2

7

58

14,355

10,342

44,310

5

9

4

2

3,544

5,129

131

1,223

6

9

10

4

3,093

3,394

821

752

2

2

4,538

433

1

2

4

4

18,331

11,894

6,494

953

y

Al

Mississippi

West South Central--- 417 228,419 26 25,061 62 8,205 174 64,344 4 28,356

Ark 35

3

66

313

32,831

11,272

62,450

121,866

3

5

10

8

1,792

1.335

14,313

7.621

10

17

5

30

1,318

2,847

329

3,711

14

14

78

68

1,970

800

40,741

20,833

1

2

675

Lou

22.281

5,400Texas --------

Mo t 18 4^362 44 33,435 109 38,230 100 43,074 20 23,896

Mo

18

(21

4,357

S

5

12

5

8

2

10

2

2, 174

16,354

1,251

9,146

710

3,693

107

8

19

4

31

2

8

37

3,104

7,572

4,245

10,926

266

423

11,694

57

11

4

24

2

2

13,899

4,834

1,454

19,184

3,695

8

1

14

121

3

1 21

121

2

(21

5,126

5,923

1,071

7,496

164

189

3,732

195

Ariz
'

P ' f 14 5,545 77 32,346 405 50,829 60 14,154 10 16,994

W h'

14 5,545

21

27

29

13, 188

11,920

7,238

54

28

323

5,656

6,478

38,695

33

18

9

6.S42

5,329

2.283

2

3

5

1,277

2,536

13,181

See end of table for footnote references.
Table continued on following page.
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Appendix Table 2.

Cont inued
Farmers' market ing

, purchasing, and service associations: 1 Number and estimated membership, 2 1950-51^

(Classified according to major product handled or function performed.)

Geographic division
and State

Nut Poultry and poultry
products Tobacco Wool and mohair Miscellaneous'1

Associations
listed

Estimated
membership

Associations
listed

Estimated Associations
membership listed

Estimated
membership^

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

timber

40 58,941 126 117,454 24 603,838 110 98,393 147 54,007

_.
- - 12 11,541 1 805 3 686 2 819ew g a

-

.

1

4

2

5

885

5,487

1,263

3,906

1 805

1

121

121

2

316

15

10

345

1

1

1CU

Middle Atlantic - - 19 20,599 1 292 29 5,682 8 2,244

- -

4

7

8

952

7,823

11,824

(21

121

1

16

16

260

1

28

530

5,152

7

1

2, 197

47

East North Central - - 15 23,281 2 4,628 4 19,577 19 14,322

- "

9

2

1

1

2

21,457

305

39

982

498

(21

2

200

4,428

1

( 21

1

1

1

7,326

256

2,590

4,205

5,200

1

1

5

6

6

28

50

5,506c igan

4 125isconsin

West North Central - - 29 14,635 1 1,552 11 35,897 54 23,446

-

-

9

6

8

1

3

2

3,595

2,799

5,910

50

967

1,314

1

(21

1,472

80

2

3

2

4

(21

121

121

8,523

6, 100

2,550

3,575

9,649

1,500

4,000

5

2

42

2

2

1

2,617

523wa

19,231

300

758

17

South Dakota —

naas

2 22,772 8 6,858 10 237, 199 18 12,346 9 1,702

Del

1

1

4,272

18,500

1

2

2

1

2

60

2,125

4,439

207

27

2

3

(21

5

121

(21

(21

11,486

41,915

50

137,748

22,000

22,000

2,000

1

13

4

(21

1,500

6,348

4,398

100

1

1

1

2

4

Maryland --

District of Columbia

8S0

22

300

eorgia

70on a

East South Central---- - - 3 267 9 359,362 10 4,092 6 2,032

- -

1

1

1

196

(7)

71

6

3

278,832

80,530

5

4

1

2,015

1,867

210

1

1

4

36

459

1,537

T °
y

Alabama--—----------

West South Central 7 17,907 6 2,287 - - 4 2,721 17 1,927

Arkan (21

(21

5

2

370

1,200

8,034

8,303

1

5

327

1,960

- "

1

1

(21

2

231

240

1,500

750

1

10

6

5

857Lou

Oklahonu

Tex a 1,065

Mo ta' - 100 18 20,591 - - 29 12,549 11 3,092

Mo t

(21 100

2

1

8

6

1

2,192

423

5,163

12,792

21

- -

6

10

4

3

2

1

2

1

551

944

1,643

8,812

106

SO

413

30

4

1

1

1

1

2

1

1,114

279

1,195

166

188

60

90

Colo ado

N w M
Arizona---------

Utah —

...
31 18.162 16 17,395 - - 2 4,843 21 4,423

1

6

24

472

2,362

15,328

2

2

12

4,013

S04

12,878

'-
- 121

1

1

725

2,055

2,063

6

6

9

489

1,403

2,531Cal

g

f

See end of table for footnote references.
Table continued on following page.
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Appendix Table 2.

Continued
Farmers' marketing , purchasing , and service associations: 1 Number and estimated membership

,

2 1950-51^ -

(Classified according to major product handled or function performed.)

Geographic division
and State

Total marketing Purchasing Service Total

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

Associations
listed

Estimated
membership

IftoibeT

6,507 4,117,408 3,282 2,878,878 262 94,282 10,051 7,090,568

N F 1 H 70 39,996 63 66,749 22 4,848 155 111,593ew g an

'

10

7

18

21

3

11

6,560

3,001

10,970

10.492

2,796

6,!77

9 17
9 4

9
9 19

(21

9 14

15,699

7,636

10,228

21,050

1,866

10,270

1

1

10

4

2

4

4

15

3.7S3

575

146

3S5

28

12

37

44

5

29

22,263

10,652

24,951

32,117

4,808

16,602

New Hampshire

Massachusetts

Rhode Island

Middle Atlantic 223 144,500 390 214,915 10 2,141 623 361,556

120

20

83

69,813

17,751

56.936

259

36

95

94,779

21,159

98,977

4

2

4

1,675

298

168

383

58

182

166,267

39,208

156,081

N

East North Central 1,308 1,049,316 746 824.622 79 44,614 2,133 1,918,552

180

74

352

123

579

229,767

197,846

310,568

117,404

193,731

112

80

174

104
9 276

101,963

185,317

262,831

65,953

208,538

11

4

52

6

6

2,645

644

39,680

249

1,396

303

158

578

233

861

"'™
613,099

M h'lga"

isconsin

West North Central 2,806 1,252,489 1,092 809,905 58 14,119 3,956 2,076,513

M 980

565

130

409

211

257

254

393,295

227,020

133,450

141,228

96,165

139,603

121,728

°320

138

157

136

93

153

95

196,233

149,153

254.561

64,706

42.038

73,628

29,586

26

7

2

15

1

5

2

6,925

1, 144

2,960

1,354

250

1,027

459

1,326

710

289

560

305

415

351

596,453

377,317

390,971

207,288

138,453

214,258

151,773

M

North Dakota

South Dakota

Nebraska --

South Atlantic 239 412,370 274 442,841 34 7,930 547 863,141

D 1 3

14

49

19

24

9

34

86

793

21,771

C2I

67,178

11,790

142,317

26,499

126,899

15,123

10

41

67

23

63

11

40

19

14,195

48.416

142,425

35,649

170,242

9,420

21,198

1,296

1

7

7

3

5

4

5

2

924

1,405

3,402

125

471

668

851

84

14

62

1

123

45

92

24

79

107

15,912

71,592

(21

213,005

47,564

313,030

36,587

148,948

16,503

District of Columbia

West Virginia

eorgia

on a

East South Central 159 495,490 214 228,521 14 4,976 387 728,987

27

30

30

72

310,585

117,628

19,325

47,952

58

72

33

51

72,865

44,778

41,582

69,296

4

3

7

917

670

3,389

85

106

66

130

383,450

163,323

61,577

120,637M ssippi

West South Central---- 717 379,227 162 49,343 32 13,612 911 442,182

Arkansas 66

50

165

436

39,519

18,551

149,648

171,509

40

4

32

86

IS, 703

1,044

11,058

21.538

1

1

4

26

26

309

1,777

11,500

107

55

201

548

55,248

19,904

162,483

204,547T

Mo t 349 179,329 196 115,783 7 534 552 295,645

81

69

19

78

25

13

60

4

25,968

38,098

11,282

60,893

8,876

1,437

32,422

35.1

87

40

38

6

2

13

2

26,552

19,976

2,913

16,786

2.435

43.433

3,178

510

4

1

1

1

67

80

375

12

172

109

27

117

32

15

74

6

52,587

58,074

14.19S

77,759

11,686

44,870

35,612

863

Wyoming

Me

A .

Pa if 636 164,691 145 126.199 6 1,508 787 292,398

W h' |19

91

426

32,362

32,587

99_,742

74

41

30

67,799

35,733

22,667

1

5

1, 100

408

193

133

461

100,161

69,420

122,817

as mg on

\

g<

T

See next page for footnote references.
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includes Independent local associations, federations, and large-scale centralized associa-
tions.
Estimated membership for each association Is credited to the State In which the membership Is
located. The association with which this membership Is affiliated has been counted In the
State In which the association maintains its headquarters. Includes members (those entitled
to vote for directors), but does not include nonvoting patrons. (There Is some duplication
,in these membership figures because some farmers belong to more than one association.)
-'Revised data covering operations of associations whose fiscal years ended during the period
„July 1, 1950, through June 30, 1951, with limited exceptions.
Includes dry beans and rice.
^Includes associations handling forest products, fur pelts, honey, maple syrup, sugar cane, and
.other products not separately classified.
iMember-patrons.
A federation of 8 local associations engaged in supply purchasing and miscellaneous marketing
activities.
"includes associations furnishing special marketing or related services.
^includes incorporated local associations without facilities affiliated with an operating re-

gional association.
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Appendix Table 3. -

graphic divisions
Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geo-

and States, 1950-51 3

Head-
quar-

Dry beans and peas

Estimated number
of associations

handling 14

Head-
quar-
ters

Co t ton and p roduc t s

Lraated number
associations
handling*

Head-
quar-

Dairy products

Estimated number
of associations

handling 1*

Head-
quar-
ters

State

Head-
qua r-

out of
State

Total

State

Estimated value
of sales

UNITED STATES-

New England

Maine-

New Hampshire

Vermont

Massachusetts—-—
Rhode Island-———

—

Connec ticut

Middle Atlantic-

New York— - -—
New Jersey

Pennsylvania

East North Central-

Ohio

Indiana-

Illinois

Michigan

Wi scon si

West North Central

Minnesota-— ----

Missouri-- ---

North Dakota

South Dakota

Nebraska ——— -

Kansas

South Atlantic

Delaware --—

.

Maryland ——
District of Columbia--

Virginia

West Virginia

North Carolina

South Carolina——

—

Georgia-— —

—

East South Central

Kentucky—— —--

Tennessee-—--- —
Al abania---— -——— -——*—

Mississippi

West South Central

Arkansas-- -•

Louisiana——————
Oklahoma-————.

Mountain-————

Montana--—
Idaho-— ———

.

Wyoming--——— ---.

New Mexico

At i zona- -— . — .

.

Utah

Nevada

Pacific-

Washington--

Oregon-— -----
Cali fornia

5,708

552

252

81

39

54

4,182 4,182

(Ginning)

31,689

134

3,026

651

86,417

7.008 4.115

420

3,419

770

2.399

55

2,018

100

1,942

15,717 15,565

1.570

14,147

1,509

14,056

167,962

18,682

3,638

23,584

122,058

15,456

15,376

80

31,689

134

87.948

3,026

651

84,271

142,254

16,908

3,638

20,641

101,067

13,807

13.727

80

38,220

38,220 38.220

109,529

11,912

10,067

53,119

12.554

4,951

16,926

497,378

336,814

33,383

127,181

692,178

71,181

62,005

93. 204

120,956

344,832

494,596

249,961

116,821

45,703

13,554

12.203

22.489

33,867

94.119

59,788

4,569

6,606

11,560

37,053

83.110

2,684

41,390

2,005

20,867

4,816

9,990

1,358

227.653

69.465

51,085

107,103

109,434

11,912

10,067

53, 108

12,476

4,951

16,920

377,632

217,068

33,383

127,181

608,941

70,043

55,730

85,303

107,470

290,395

415,976

191,595

99,915

45,703

10,204

12,203

22,489

33,867

3,576 3,576

39,666 39.666

ID 111

25,228 25,228

2,410 2,410

9,913 9,913

9,004 9,004

4,322 4,322

15,682 15.600

18,888 17,165

3,588 3,588

1,690 1,690

59,788

4,569

6,606

11,560

37.0S3

60,618

2,328

24,677

2,005

15,444

4,816

9,990

1.358

168,623

44,394

40, ISO

84,079

See end or table for footnote references.
Table continued on following page.
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Appendix Table 3. -

graphic division
Estimated business 1 of farmers' market ing, purchasing, and service associations 2 by commodity groups, geo-
and States. 1950-51^ - Continued

Head-
quar-

Fruits and vegetables

Estimated number
of associations

handling 4

Estimated vaiu

Grain, soybeans, meal, and oil

Estimated number
of associations

handling 4

Total
in

State

nd livestock products

Estimated numbe
of associations

handl ing 4

ters
out of
State

Estimated value
of sales

UNITED STATES

New England

Maine

New Hampshire

Vermont

Massachusetts

Rhode Island

Connect icut

Middle Atlantic

New York

New Jersey

Pennsylvania

East North Central

Ohio

Indiana

Illinois

Michigan

Wisconsin

West North Central

Minnesota

Iowa

Missouri

North Dakota

South Dakota

Nebraska

Kansas

South Atlantic

Delaware

Maryland

District of Columbia--

Virginia

West Virginia

North Carolina

South Carolina

Georgia

Florida -

East South Central

Kentucky

Tennessee

Alabama

Mississippi

West South Central

Arkansas

Louisiana

Oklahoma

Texa s

Mountain

Montana

Idaho

Wyoming

Colorado

New Mexico

Arizona

Utah

Nevada

Pacific

Washington

Oregon

California

4.503 4.503

375 37 5

162 162

13,002 8.429

20 7

608

36,349 15.639 34.053

9,837

12.096

15.407

9,809

11,133

15,407

11,050

1,033

3.556

6,888

802

2,503

20,511

5.449

8.093

41,729 39.634 529,681

10.704

282

1,330

22.446

6,967

10.704

282

1,330

21,996

5.322

178

108

263

79

29

118,977

108,205

268,122

32, 197

2. 180

80.911

70,286

209,254

20,182

2,180

16.584 740.310

4.789

647

1,159

354

576

8,856

203

4,789

647

1,159

354

576

8.856

203

2,452 2,452

904 904

3.016 3,016

9 9

346 346

857 857

275 243

138,722 81,088

1.446

1.671

329

48

1.446

1.671

329

48

16.030 10.927

1. 174

4,158

273

10,425

1.174

3,647

273

5,833

141->904 88,732

5,745

12.971

37.245

45.609

301

27.877

12, 156

5.745

10.971

17,245

42. 109

301

4.855

7.506

403.303

S3, 374

40,881

508.248

43,889

35.7S5

323. 659

241

283

97

308

162

;n
240

197.977

218,328

33.098

253,720

96.511

143.451

192.642

132,145

140.995

22,879

155.320

69,957

101,425

117.589

10.157 8.515

1,572 1,143

2.361 2.218

3.333 2.271

13 9

1.088 1,088

847 847

953 939

65.786

48,899

35,315

28,214

83,897

26. 680

1.639

23.461

1,188

3,846

34,697

13.916

1,386

20.272

1,188

68.963

29,283

5.883

50.368

21,825

5.883

581.388

159.933

105.471

221,845

33.323

60,816

128.777

128.222

76,489

42.057

21,103

68.031

22,902

33,696

20.695

6.574

6.171

256

29.896

40,457

139.874

21.238

18,390

6.698

66, 179

546

5,340

20,727

756

207

608

34,053

20,511

5,449

8,093

541,862

158,172

105,273

134.318

33,323

60,776

442.107

127.427

99,511

76.371

42.057

17,638

56,201

22,902

15,524

4,405 4,405

4,472 4.472

2.078 2.073

1.021 1,021

1.304 1,304

2.244 2.244

33.656

20.655

6.574

6,171

256

29,896

40,457

139.834

21,238

18,390

6.698

66, 139

546

5,340

20,727

756

42.622

6.135 6.135

954 954

15.533 3S.S33

See end of table for footnote references.
Table continued on following page.



56

Appendix Table 3. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geo-

graphic divisions, and 'States, 1950-51^ - Continued

Head-
quar-

Estimated number
of associations

handling 1*

Poultry products

Estimated number
of associations

handl ing 4

Head
quar
ters

Stati

Head-
quar-
ters

out of
State

Estimated value

Head
quar-
ters

out of
State

Total

State

UNITED STATES-

Maine

New Hampshire

Massachusetts

Rhode Island

Connecticut --

Middle Atlantic

Ne» York

New Jersey

Pennsylvania

East North Central-

Ohio

Indiana

Illinois

Michigan

Wisconsin--

West North Central-

Minnesota

Iowa

Missouri

North Dakota-

-

South Dakota--

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbia-

Virginia

West Virginia

North Carolina--

South Carolina

Georgia

Florida

East South Central-

Kentucky

Tennessee

Alabama

Mississippi

West South Central-

Arkensas--

Louisiana-

Oklahoma--

Texas

Mountain

Montana

Idaho

Wyoming

Colorado

New Mexico-

Arizona

Utah

Nevada -

Washington-

Oregon

Califomia-

760

3,043

374

10,929

1,793

7,932

5

3.043

374

10,929

1,793

7.932

49,656 48,654

11.605

21,281

16,770

11,587

21.281

15.786

30.843 24.432

9.B95

13.733

298

974

5.927

6.534

108

64,873

86

5.353

59,434

- 1

- 2

9,095 12

2

- 10

31 2

3.134 5

13.733

298

974.

5,927

6,534

108

2.507

34.753

16.000

4.328

1.271

3,125

6,119

75,871

31,812

6.500

20.412

2,203

4.002

7.235

3,707

26,240

179

1.826

17,710

222

4,954

364

649

336

2,191

1.949

172

484

1.561

22.978

76

2,334

38

2,902

17,518

110

67,206

16,234

6,713

44.259

14.467

1.453

928

3.106

4.478

56,456

25.680

6.500

8.313

2.109

4.002

6.145

3.707

26.240

179

1.826

17.710

222

4.954

364

649

3.IS

2,103

57

13

1.861

172

16.0S6

19.263

484

1.561

49

2.064

25

1.669

14.800

40

58.128

13,873

5.024

39.231

61.886

16.056

7,934

See end of table for footnote references.
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Appendix Table 3. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity
graphic divisions, and States, 1950-51^ - Continued

groups, geo-

Geographic divisi
and State

Estimated numbei
of associations

handling 4

Head
quar
tera

Stat.

Head-
quar- Total

State

Wool and mohair

Estimated number
of associations

handling 4

out of
State

Uiscel laneous

Estimated number
of associations

handling'*

Head
quar

State State

Tot
in

State

UNITED STATES -

New England-

Maine

New Hampshire-

Vermont

Massachusetts-

Rhode Island--

Connecticut

Middle Atlantic-

New York---

New Jersey-

Pennsylvani

East North Central -

Ohio

Indiana

Illinois--

Michigan--

Wisconsin-

West North Central-

Minnesota

Iowa

Missouri

North Dakota-

South Dakota-

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbi

Virginia

West Virginia

North Carolina

South Carolina

Georgia

Florida

East South Central

Kentucky

Tennessee

—

Alabama

Mississippi-

West South Central-

Arkanses-

Louisiana

Oklehoma-

Texas

Montana

Idaho

Wyoming

Colorado

New Mexico

Arixona

Utah

Nevada

Washington-

Oregon

California

24

32

)S

5 26

3.691

9.658

4

36.290

3.784

3,784

344

32

'26

57.555

53,041

10,027

3.691

9.658

4

36.290

3.784

3.784

344

63.068

53.041

10.027

1.731

684

357

879

737

1.131

445

11

25

25

7 SO

211

364

4.388

1,731

684

357

871

737

11.828

3,767 3,767 24

527 527 14

1,415 936 95

870 870 2

4,288 4.288 3

480 480 5

960 960 8

1.027

445

75

Ml
311

869

7.575

1.405

958

1.978

820

290

119

1.757

248

1.457

383

986

M4
157

75 1

340 10

311 6

869 16

6.587

417

958

1.978

820

290

119

1,757

248

1,422

348

986

2,337

42

358

20.941

25 870

14 4,350

95 7.625

2 154

3 39

5 31

8 287

106

57

729

104

27

,770

20

401

613

2

63

13.480

466

715

3,524

633

712

770

476

3

324

606

8,476

1.397

12,534

74,168

50

25

34 1

468 468

125 125

526 526

1.123 1.123

8.699 18.699

756

4,350

7,625

154

39

31

287

106

57

729

104

27

1,770

20

401

61.1

2

63

13.480

466

71S

633

712

770

324

606

3.898

1.397

12.534

See end of tanle for footnote references.
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Appendix Table 3. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, geo-

graphic divisions, and States, 1950-51^ - Continued

Total farm products

Estimated number
of associations

handling 4

Head-
quar-
ters

3Ut of
State

Total

St'a'te

Farm machinery and equipment

Estimated number
of associations

handling 4

ters
out of
State

Total

State

Estimated numbei

handling 4

Total

State

UNITED STATES

New England

Maine

New Hampshire

Vermont

Massachusetts

Rhode Island

Connecticut

Middle Atlantic

New York —
New Jersey

Pennsylvania

East North Central

Ohio

Indiana

Illinois

Michigan

Wisconsin

West North Central

Minnesota

Iowa

Missouri

North Dakota

South Dakota

Nebraska

Kansas

South Atlantic

Delaware

Maryland

District of Columbia--

Virginia

West Virginia

North Carolina

South Carolina

Georgia

Florida

East South Central

Kentucky

Tennessee

Alabama

Mississippi

West South Central

Arkansas

Louisiana

Oklahoma

Texas

Mountain

Montana

Idaho

Wyoming

Colorado

New Mexico

Arizona

Utah

Nevada

Pacific

Washington

Oregon

California

7,276

244

132

.025

586

204

417

221

281

275

72

51

173

4-",M

127

101

432

68.052

156.031 151.363 65.382

17.192

13,558

53.912

39.343

6,744

25,282

17,192

13,558

53.901

34,692

6.744

25.276

978

475

71

380

783

465

9,414

12,726

7,730

19,643

1.536

14,333

511.016 12.222 7,016 243,696

199

37

126

395, S78

73,467

172.411

268,495

72.209

170.312

6,090

1,982

4,150

3,096

1.394

2.526

212

29

111.382

50,478

81,836

41.879 24,173 176.526

253

150

407

179

637

378,994

281.104

586.655

219,757

442,860

336.496

233.837

482,016

190.853

385.097

11,743

13.581

3,158

7,072

6.325

7.373

5,841

2,177

4,318

4,464

198

119

2-6

129

228

24,258 16,226

1,036

601

1,1

A 26

229

294

293

617.953

475,395

188,165

312.912

138.722

250.597

254.730

486,159

352.445

165.250

211,068

108.703

195,651

179.677

213

81

56

85

51

7.887

3.083

2.194

3.502

1,752

4.247

1.593

4,361

2.685

1,011

2.571

1.445

2.847

1.306

560

322

205

211

1-4

199

235

393.503 6.804 5.069

48.511

(11

73.682

7.632

59,628

7,008

100.819

147.872

7,350

48.368

72,516

7,628

59,622

7,008

100,773

90,238

257

527

2,074

10

3,494

212

186

44

257

505

1,035

10

2,937

198

83

14

236.542 232,46: -2' 59]

93.527

40.7S9

13,313

88.943

93.405

39.035

13,225

86,797

186

16

304

36n

569,927 445. 50e

SO

55

184

468

47,581

48.459

138.287

335 . 600

44.817

36.619

104,873

260,199

56^. 248 407.519

116.098

106.854

51.143

162.713

17,785

38,583

66.600

2.472

65.162

73,706

30,207

148.459

16,136

15.561

55,886

2,402

889,977

1 17

108

437

224,686

136.652

854.292

164.500

108, S98

616,879

656

1.287

482

620

3.675

41 1.304

11 2,289

6 96

u 541

6 54

1 1

10 6S5

907

1,561

77

467
c-4

609

5.688

3,728

2,421

2,957

2.949

2,247

44,396

35,891

41,507

21.511

33.221

160,410

36,571

37,740

56,397

3.668

4,437

6,921

14,676

8,981

17.437

27.974

6.036

19.065

917

9,711

1.469

21,826

10,093

6,837

2,672

2,224

38,520

14.961

430

6,808

16,321

19,249

1.257

3.264

533

3.355

594

2.224

7,903

119

22. 197

14.851

56.345

8,967

12,566

7,730

17,980

1.376

13,541

74,550

38,593

60,135

125.557

30.127

23,248

29,765

16.142

26.275

115.797

29,322

30,109

31.918

2,381

3.571

6.017

12.479

7,318

13.945

21.297

4.423

13.671

897

4.053

1.184

14.666

7.266

3,535

1.887

1.978

27.408

6.681

115

5,701

14.911

16.314

884

2.636

458

2.569

594

1,164

7,890

119

92,3'9

21,914

14,172

56,293

See end of table for footnote references.
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Appendix Table 3. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups, ge
graphic divisions, and States, 1950-51^ - Continued

Head-
)uar-

. el s

stTtf

Estimated numbei
of associations

handling 4

Total

State

Petroleum products

Estimated number
of associations

handling 4

Head
quar

Head-
quar- Total

State

Estimated value
of sales

Estimated number
of association

handling 4

Total

f State

Estimated value
of sales

UNITED STATES-

New England-

Maine

New Hampshi

Massachusetts

Rhode Island-

Connecticut --

Middle Atlantic-

New York---

New Jersey-

Pennsylvani

East North Central -

Ohio

Indiana-

-

III inois-

Michigan-

Wisconsin

West North Central-

Missouri

North Dakota

South Dakota

Nebraska

Kansas

South Atlantic-

Delaware

Maryland

District of Columbi

West Virgini

North Carol

i

South Caroli

Georgia

Florida

East South Central-

Kentucky

Tennessee

Alabama

Mississippi -

Best South Central -

Arkansas-

Louisiana

Ok lehoma-

Texas

Montana--

Idaho

Wyoming--

Colorado-

New Mexic

Arizona--

Utah

Nevada- --

Washington-

Oregon

California-

211

32

198

123

207

138

231

340

248

194

62

29

49

82

53

162

2,965 2,965

646 646

454 454

1,081 1,081

84 84

880 880

32,595

15,108

6,266

11.221

8.588

4,563

6,914

72,726

17,327

14,800

16. 194

9,700

14,705

8,887

8,973

9,896

6,348

7,511

20,016

12, 115

12. 159

13,481

1,193

622

1,395

2.589

35,903

1.329

3,491

8.507

1,231

5,868

951

5,696

8.830

38.054

4.25S

7,744

10,153

15.902

7,201

2,742

1,354

5.402

3,689

467

1,225

65

617

334

795

186

2,627

3,325

5,989

6,122

5,732

5,659

432

144

362

1.565

26,592

1,032

2,868

5,982

934

4,324

396

3,369

7,687

22.917

2,550

4.224

6,384

9,759

10,200

3,362

1,917

822

4.099

2.016

242 106

457 38

26 6

483 38

334 7

340 2

134 15

1.793

2. 108

2.706

228

64

2

2 16

2 4

1 10

10

2 2

2 12

432

506

40 1

741

70

662

44.407 26,456

18,293

6,244

19,870

10,700

3,893

11,863

7,200

3,123

6,724

175,309 112,446 34,685

24,112

34,267

66. 165

11.315

39.450

16.576

21,765

39,000

7.852

27,253

181 1

108

215

112 3

211 3

257.938 167,627

62,208

54,438

21.831

31.257

23.044

32.764

32.396

40.616

32,829

13,765

19,013

17,359

23.572

20.473

13.265 9.011

65 1

40 2

64 2

1.048

4,735

5.368

825

114

30

'28

1.117

5.535

1,616

846

1,264

1.809

21,317

8.210

11.231

34.235

13.065

8.864

1.062

7, 102

1,452

176

2,514

18,047

11.351

3.064

574

3.741

3. 181

351

17

3,534

811

5 13

950

1.250

4.242

7.368

22.910

9, 137

4.982

571

5,106

1,452

88

1,574

11,751

6.450

2.962

8.236

5,974

9,161

4.120

7.194

24.754

4 50 6.357

269 6.279

184 6,900

202 2.053

123 1,140

56 905

114 1, 120

10 1,044

35 2.931

50 4,687

22 948

5K 4.122

21 549

47 2.739

18 512

13.54S

1.886

3.488

3,627

4,544

3? 1,553

17 909

97 1.293

216 3,506

7.261

398

380

320

85

393

2

902

1.614

1,409

482

506

401

741

4,460

2,265

4,389

22.792

5.006

3,201

7,576

2,750

4.259

18,708

4,202

5,756

4,417

1,712

830

810

981

744

2,302

3,488

648

4,000

540

1.445

450

9.665

1.368

2,394

2,787

3,116

6.428

918

890

1,136

3,484

280

330

48

290

85

38

393

2

871

1,540

1,388

See end of table for footnote references.
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Appendix Table 3. - Estimated business 1 of farmers' marketing , purchasing, and service associations 2 by commodity groups, geo-

graphic divisions , and States, 1950-51^ - Continued
Miscellaneous supplies

Estimated number

handling 1*

Estimated value
of sales

Total supplies

Estimated number
of associations

handling 1*

Estimated number
of associations

handling 4 Estimated
receipts^

UNITED STATES -

New England-

Maine

New Hampshire-

Vermont

Massachusetts-

Rhode Is land-

-

Connecticut

iddle Atla

New York---

New Jersey-

Pennsylvani

East North Central-

Ohio

Indisna---

Illinois--

Michigan--

Wisconsin-

ffest North Central

Minnesota

Iowa

Missouri

North Dakota-

South Dakota-

Nebraska--

Kansas --

South Atlantic-

Delaware

Maryland

District of Columbi

Virginia

West Virginia

North Carolina

South Carolina-----

Georgia

Florida

East South Central-

Ken tucky---

Tennessee--

Aiabama

Mississippi

west South Centra

Arkansaa--

Louisiana-

Oklahoma--

Texes

Montana--

Idaho

Wyoming-

-

Colorado-

New Hexic

Arirone--

Utah

Nevada---

waalungton-

Oregon

California-

296

SI

114

J 26

131

341

155

437

768

464

218

322

193

281

232

50

23

119

240

85,578 81,269

2.867

1,528

746

2,379

78

913

2.399

1.472

731

2.167

75

856

16.917

15.886

9,630

24,298

1,772

17,075

15,784

15,657

9,615

22.378

1,609

16.226

46.424 396.391 265, 164

24,318

7,216

14.890

13,306

5,012

8.917

304

51

123

307

55

134

182,391

75.309

138.691

V4.700
55,720

94.744

113.802 70.752 614,927 397 . 335

21,742

28,073

22,965

15.602

25.420

12.414

16.791

11,943

11.345

18.259

210

137

445

187

SI3

2 IS

146

455

196

4 2*

127,556

132.586

159.150

69,320

126.315

80 . 383

79.819

100,357

48,755

88,021

135,772 103.765 646, 686 442.139 1,844

40.83S

25,568

23,009

15.418

8,786

12.408

9,745

29.410

23.437

13.490

11.818

7,502

10.158

7.950

998

554

249

4 16

252

359

309

1.007

566

254

426

261

357

313

165.976

139.267

123.812

57.091

39.781

58.640

62. 119

114.033

100,548

70,260

37.927

30,851

43.766

44,754

575

400

114

291

124

151

189

40.829 26,590 205,973 147.667

2,113

5,276

15.640

2,407

5.878

709

2,741

6,065

1,408

3,614

9,346

1,702

4.750

700

2,397

2,673

14,772

34,397

64,250

11,507

38.541

3,368

21,101

18,037

11.333

26.975

44.329

8.068

29.699

2,761

11.347

13. 155

13.697 9.661 93,380 61.034

4.282

2.301

2.407

4,707

3,083

1.472

1,962

3, 144

22, 149

21,602

20,139

29,490

15,078

12,514

13,970

19.472

16.350 11.256 10 2.231 69.870

3.191

984

3,979

8, 196

2,241

360

2.841

5.814

69

33

167

377

28.913

5,075

22,300

45,943

15,066

3.284

15.224

36.296

52

18

146

394

19,522 13.789 83.362 60.170

5,139

2,732

678

5.344

545

4,328

756

3.825

1,707

559

4,847

545

2.155

151

144

73

21,630

18,754

2.482

17 , 279

3,064

7,595

12.437

121

15,275

11,673

1,739

13,762

3.064

3,785

10,751

121

54.630 27,859 208, 188 159,960

16,128

7,636

30,866

11,670

6.036

10, 153

150

92

2". 2

65.589

42.505

100.094

50,956

33,255

75.749

156

164

199

155

119

2.571

802

940

14.504

4,243

2.229

4.299

1,352

2.381

21,549

7,126

3,463

1,110

2.603

1.369

1.612

4.266

5.707

9

191

727

89

527

59

476

3.629

3.192

118

139

571

2,364

27,506

2,251

590

5,929

18,736

6.268

647

1.669

150

684

1.626

37

16.022

5,334

2,625

8,063

See end of tanle for footnote references.
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Appendix Table 3. - Estimated business 1 of farmers' marketing, purchasing, and service associations 2 by commodity groups,
geographic divisions, and States, 1950-51^ - Continued

Total

Geographic division
and State Estimated number of

associations in State

Estimated number of
associations doing
business in State

Gross business Net business 6

$1,000 $1,000

UNITED STATES 10.051 " 10,519,184 8,144,068

155 - 242.407 233.430

28

12

37

44

5

29

34

20

47

47

10

36

34,114

29,600

63,706

63,840

8,671

42,476

32.981

29,371

63,680

57,269

8,508

41,621

623 1,042,160 780,493

N Y It 383

58

182

394

66

200

580,540

149,578

312,042

385,766

128,731

265,996

N Tp" J" sey

ennsy vania

East North Central 2,133 - 2,538,801 2,040, 138

Oh' 303

158

578

233

861

316

181

599

249

885

510,793

415,919

750,104

290,429

571,556

421, 122

315,885

586,672

240,960

475,499

I d'

111'

M hlga"

isconsin

3,956 " 2,906,709 2,162,641

1.326

710

289

560

305

415

351

1,342

733

301

575

319

434

373

790,555

618.125

313,087

372,606

179,872

310,849

321.615

606,818

456,456

236, 620

251,598

140.923

241,029

229,197

547 - 664,611 546,877

_
14

62

1

123

45

92

. 24

79

107

18

68

131

53

102

27

83

110

22,560

83,099

(11

138,659

19,228

98.696

10,435

122,396

169,538

18,692

75,534

(11

117,572

15,785

89,848

9,828

112,596

107,022

Ma

irginia

" y^j
18

So th C
G

387 - 333.114 296. 689

85

106

66

130

99

116

67

136

115.794

62,500

34,023

120.797

108.601

51,689

27,766

108,633H- issippi

911 - 699.664 543, 884

A k 107

55

201

548

120

60

216

559

78.745

54,124

166.516

400,279

62, 134

40.493

126,026

315,231

Lo

Okl hom

T

Mount 552 - 651,878 473,957

u 17 2

109

27

117

32

15

74

6

186

125

36

130

39

21

81

9

138,375

127,277

53.775

180,676

22,475

46,215

80,492

2,593

81,084

87,048

32,096

162,905

20.826

19,383

68,092

2,523

A .

P Ifi 787 • 1,439,840 1,065.959

193

133

461

205

144

468

295,609

181,782

962,449

220,790

144,478

700.691

See end of table for footnote references.
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The value of products marketed Is credited to the State In which they originate and the value
of farm supplies Is credited to the State in which they are sold.
Includes Independent local associations, federations, and large-scale centralized associa-
tions.
Revised data covering operations of associations whose fiscal years ended during the period
^uly l, 1950 through June 30, 1951, with limited exceptions.
The number of associations handling each commodity in 1950-51 cannot be compared with the
figures shown in previous years. For example, In this year's figures, each association re-
porting any sales of poultry or poultry products is counted in the number of associations
handling this commodity. Thus, in addition to the 135 associations whose major activity was
marketing poultry and poultry products, 634 associations which were engaged primarily in other
types of marketing or supply business were also marketing poultry and poultry products. The
total number of associations handling each commodity within a state Includes not only the
associations handling the commodity which have headquarters in that state but all other asso-
ciations handling the commodity in that state whose headquarters are located in some other
states. Number of associations handling a commodity Include those performing specific services
on the commodity, such as cotton ginning associations, livestock trucking associations, rice
drying associations, and fruit drying associations. (Income for these specific services is

, included with service receipts.)
'includes the value of commodities marketed by cooperatives under price support program in
,1950-51.
This figure approximately represents the value at the level at which the farmer does business
with his cooperative. It does not include the wholesale business of farm supply cooperatives
done with other cooperatives or terminal market sales performed for local associations. The
net business figures for 1950-51 cannot be compared with volume of business for previous years
since the 1950-51 net covers all business for each commodity whether handled by a cooperative
specializing in this commodity or not. In previous years, for example, the poultry figure
was all the marketing business reported by a cooperative doing more than 50 percent of its
business in poultry which meant it also might Include sideline business. The 1950-51 figures
cover only the poultry business handled by poultry cooperatives, and they also Include the
poultry business handled by all other types of cooperatives.
'Less than $500.
Includes forest products, fur pelts, honey, maple syrup, sugar cane, and other products not
separately classified.
'Charges for services in which no duplication occurs.
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Appendix Table 4. - Farmers' marketing and purchasing associations 1
:

Number listed for sped fied periods ,

z 1913 to 1949-50

Period Marl:et ing Purch.asing Total

Number Percent Hvmber Percent flumber Percent

1913 3 2,988 96.4 111 3.6 3,099 100.0

1915 3 ------ 5,149 94.9 275 5.1 5,424 100.0

1921
4

6,476 87.8 898 12.2 7,374 100.0

1925-26 9,586 88.7 1,217 11.3 10,803 100.0

1927-28---- 10,195 89.4 1,205 10.6 1 1 , 400 100.0

1929-30---- 10,546 87.9 1,454 12.1 12,000 100.0

1930-31 10,362 86.7 1,588 13.3 11,950 100.0

1931-32---- 10,255 86.2 1,645 13.8 11,900 100.0

1932-33 9,352 85.0 1,648 15.0 11,000 100.0

1933-34-— 9,052 83,0 1,848 17.0 10,900 100.0

1934-35 8,794 82.2 1,906 17.8 10,700 100.0

1935-36—- 8,388 79,9 2,112 20.1 10,500 100.0

1936-37 5— 8,142 75.8 2,601 24.2 10,743 100.0

1937-38 8,300 76.2 2,600 23.8 10,900 100.0

1938-39---- 8,100 75.7 2,600 24.3 10,700 100.0

1939-40-— 8,051 75.3 2,649 24.7 10,700 100.0

1940-41---- 7,943 74.9 2,657 25.1 10,600 100.0

1941-42 7,824 74.2 2,726 25.8 10,550 100.0

1942-43 7,708 73.8 2,742 26.2 10,450 100.0

1943-44-— 7,522 73.0 2,778 27.0 10,300 100.0

1944-45---- 7,400 72.9 2,750 27.1 10,150 100.0

1945-46—- 7,378 72.7 2,772 27.3 10,150 100.0

1946-47 7,268 71.8 2,857 28.2 10,125 100.0

1947-48— 7,159 70.6 2,976 29.4 10,135 100.0

1948-49 6,993 69.4 3,082 30.6 10,075 100.0

1949-50 6,922 69.0 3,113 31.0 10,035 100.0

Includes Independent local associations, federations, large-scale centralized associations,
and sales agencies.
Tlost statistics pertaining to farmers' marketing and purchasing cooperatives are now compiled
on the basis of the marketing season which includes the period during which the farm products
of a specified year are moved into the channels of trade. Marketing seasons overlap.
^Compiled from tables appearing in U. S. Dept. Agr. Bui. 547, 82 pp., lllus., 1917. See

pp. 14-25; and U. S. Dept. Agr. Tech. Bui. 40, 98 PP., lllus., 1928. See pp. 70-75.

Includes only associations reporting dollar business,
information Is from a survey made by the Farm Credit Administration in cooperation with the

district banks for cooperatives and 33 State agricultural colleges, for 1935-37.
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Appendix Table 5. - Farmers' marketing and purchasing associations:

timated membership 1 for specified periods, 2 1915 to 1949-50

Es-

Period Marketing Purch asing Tot al

Number Percent Number Percent Number Percent

1915 3 591,683 90.9 59,503 9.1 651,186 100.0

1925-26 2,453,000 90.9 247,000 9.1 2,700,000 100.0

1927-28 2,602,000 86.7 398,000 13.3 3,000,000 100.0

1929-30 2,630,000 84.8 470,000 15.2 3,100,000 100.0

1930-31 2,608,000 86.9 392,000 13.1 3,000,000 100.0

1931-32 2,667,000 83.3 533,000 16.7 3,200,000 100.0

1932-33 2,457,300 81.9 542,700 18.1 3,000,000 100.0

1933-34 2,464,000 78.1 692,000 21.9 3,156,000 100.0

1934-35 2,490,000 75.9 790,000 24.1 3,280,000 100.0

1935-36 2,710,000 74.0 950,000 26.0 3,660,000 100.0

1936-37
1*

2,414,000 73.8 856,000 26.2 3,270,000 100.0

1937-38 2,500,000 73.5 900,000 26.5 3,400,000 100.0

1938-39 2,410,000 73.0 890,000 27.0 3,300,000 100.0

1939-40 2,300,000 71.9 900 , 000 28.1 3,200,000 100.0

1940-41 2,420,000 71.2 980,000 28.8 3,400,000 100.0

1941-42 2,430,000 67.5 1, 170,000 32.5 3,600,000 100.0

1942-43 2,580,000 67.0 1,270,000 33.0 3,850,000 100.0

1943-44----- 2,730,000 64.2 1,520,000 35.8 4,250,000 100.0

1944-45----- 2,895,000 64.3 1,610,000 35.7 4,505,000 100.0

1945-46 3,150,000 62.9 1,860,000 37.1 5,010,000 100.0

1946-47 3,378,000 62.1 2,058,000 37.9 5,436,000 100.0

1947-48 3,630,000 61,6 2,260,000 38.4 5,890,000 100.0

1948-49 3,973,000 62.2 2,411,000 37.8 6,384,000 100.0

1949-50 4,075,000 61.9 2,509,000 38.1 6,584,000 100.0

The membership estimates for the years since about 1935 include members, contract members,
and shareholders, but do not Include patrons not in these categories. (There is some duplica-
tion in these membership figures due to the fact that some farmers belong to more than one
association.

)

"rlost statistics pertaining to farmers' marketing and purchasing cooperatives are now compiled
on the basis of the marketing season which Includes the period during which the farm products
of a specified year are moved into the channels of trade. Marketing seasons overlap.
-'Compiled from tables in U. S. Dept. Agr. Bui. 547, 82 PP., illus., 1917. See pp. 14-25; and
U. S. Dept. Agr. Tech. Bui. 40, 98 PP.. illus., 1923. See pp. 70-75.
Estimates are based on data collected by the Farm Credit Administration in cooperation with
the banks for cooperatives and 33 State agricultural colleges for 1936-37.
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Appendix Table 6. - Farmers' marketing and purchasing associations:
timated business 1 for sped fied periods, 2 1913 to 1949-50

Es-

Period Mark ?ting Purer asing Total

$1,000 Percent $1,000 Percent $1,000 Percent

1913 3 304,385 98.1 5,928 1.9 310,313 100.0

1915 3 624,161 98.2 11,678 1.8 635,839 100.0

1921 1,198,493 95.4 57,721 4.6 1,256,214 100.0

1925-26 2,265,000 94.4 135,000 5.6 2,400,000 100.0

1927-28 2,172,000 94.4 128,000 5.6 2,300,000 100.0

1929-30 2,310,000 92.4 190,000 7.6 2,500,000 100.0

1930-31 2,185,000 91.0 215,000 9.0 2,400,000 100.0

1931-32 1,744,000 90.6 181,000 9.4 1,925,000 100.0

1932-33 1,199,500 89.5 140,500 10.5 1 , 340 , 000 100.0

1933-34 1 , 2 13 , 000 88.9 152,000 11.1 1,365,000 100.0

1934-35 1,343,000 87.8 187,000 12.2 1,530,000 100.0

1935-36 ^l, 586,000 86.2 ^254, 000 13.8 1 , 840 , 000 100.0

1936-37 5 *1, 882, 600 85.7 4313,400 14.3 2,196,000 100.0

1937-38----- 1+

2,050,000 85.4
l+

350,000 14.6 2,400,000 100.0

1938-39 *1, 765,000 84.0
Lt

335,000 16.0 2,100,000 100.0

1939-40 4
1, 729, 000 82.8 ^358,000 17 ."2 2,087,000 100.0

1940-41 *1, 911,000 83.8 4369,000 16.2 2,280,000 100.0

1941-42 ^2, 360, 000 83.1 ^480 , 000 16.9 2,840,000 100.0

1942-43 4
3, 180,000 84.1 4

600, 000 15.9 3,780,000 100.0

1943-44 ^4, 430, 000 85.9 ^730, 000 14.1 5,160,000 100.0

1944-45 4
4, 835, 000 85.7 ^8 10, 000 14.3 5,645,000 100.0

1945-46 *5, 147,000 84.8 4
923, 000 15.2 6,070,000 100.0

1946-47 4
6, 005, 000 84.4 *l f 111,000 15.6 7,116,000 100.0

1947-48 ^ 195,000 83.3 ^1, 440, 000 16.7 8,635,000 100.0

1948-49 V 700, 000 82.6 *1, 620, 000 17.4 9,320,000 100.0

1949-50 4
7, 082, 600 81.2 *!, 643,400 18.8 8,726,000 100.0

Includes the value of commodities sold or purchased for patrons and the service charges for
associations rendering other essential services either In marketing or purchasing.

"Tlost statistics pertaining to farmers' marketing and purchasing cooperatives are now compiled
on the basis of the marketing season which includes the period during which the farm products
of a specified year are moved into the channels of trade. Marketing seasons overlap.
^Compiled from tables appearing In U. S. Dept. Agr. Bui. 547, 82 pp., illus. , 1917. See

PP. 14-35; and U. S. Dept. Agr. Tech. Bui. 40, 98 PP., Illus., 1928. See pp. 70-75.
Combining the supply business by all associations the estimated totals are: 1935-56 marketing
season, $315,000,000; 1936-37, $313,400,000; 1937-38, $440,000,000; 1938-39, $416,000,000;
1939-40, $448,200,000; 1940-41, $450,000,000; 1941-42, $600,000,000; 1942-43, $750,000,000!
1943-44, $1,010,000,000; 1944-45, $1,095,000,000; 1945-46, $1,220,000,000; 1946-47;

.$1,452,000,000; 1947-48, $1,822,000,000; 1943-49, $2,022,440,000; 1949-50, $2,233,856,000.
^Estimates are based on data collected by the Farm Credit Administration in cooperation with
the banks for cooperatives and 33 State agricultural colleges for 19 36-37.
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Appendix Table 7. - Farmers' mutual fire insurance companies:
companies , insurance in force, and costs, 1914-52 1 2

Number of

Year Companies-^
Amount of

insurance in
force Dec. 31

Cost per $100 of insurance

Losses Expenses Total

1914-

1915-

1916-

1917-

1918-

1919-

1920-

1921-

1922-

1923-

1924-

1925-

1926-

1927-

1928-

1929-

1930-

1931-

1932-

1933-

1934-

1935-

1936-

1937-

1938-

1939-

1940-

1941-

1942-

1943-

1944-

1945-

1946-

1947-

1948-

1949-

1950-

1951
4

1952 4

Sunber

1,947

1,879

1,883

1,829

1,866

1,922

1,944

1,951

1,918

1,907

1,929

1,839

1,911

1,889

1,884

1,876

1,886

1,863

1,847

1,826

1,852

1,941

1,936

1,924

l
r
914

1,904

1,898

1,885

1,877

1,878

1,847

1,841

1,833

1,803

1,806

1,808

1,777

1,775

1,775

$1,000

5,264,119

5,366,760

5,635,968

5,876,853

6,391,522

6,937,523

7,865,988

8,409,683

8,769,948

9,057,938

9,487,029

9,477,139

9,988,580

10,345,463

10,781,212

11,118,510

11,382,104

11,292,339

10,974,082

10,466,384

10,571,508

11,083,300

11,339,510

11,569,476

11,868,569

12,143,881

12,294,287

12,518,913

12,982,390

13,777,555

14,221,012

15,170,456

16,941,434

19,263,745

20,769,410

22,488,417

24,160,742

28,401,000

31,133,000

20.4

17.5

19.6

18.2

18.8

17.3

17.4

19.4

20.9

19.8

20.4

21.1

19.4

19.0

20.5

21.8

24.8

24.1

24.9

21.2

19.7

15.7

20.7

16.5

18.0

18.4

17.1

16.2

14.6

16.2

15.9

15.6

15.8

15.8

16.4

14.0

14.6

14.8

14.2

Cents

6.0

6.0

5.9

6.4

6.3

7.8

8.4

7.8

5.8

6.6

6.5

6.7

6.9

6.3

.
6.6

6.6

6.8

6.9

7.1

7.3

7.2

7.5

7.4

7.6

8.0

8.2

8.1

8.4

8.1

7.7

7.8

8.0

8.8

8.5

8.7

8.3

8.4

8.3

8.1

26.4

23.5

25.5

24.6

25.1

25.1

25.8

27.2

26.7

26.4

26.9

27.8

26.3

25.3

27.1

28.4

31.6

31.0

32.0

28.5

26.9

23.2

28.1

24.1

26.0

26.6

25.2

24.6

22,7

23.9

23.7

23.6

24.6

24.3

25.1

22.3

23.0

23.1

22.3

Data supplied by the Bureau of Agricultural Economics for period 1914-33 and from 1942. Data
for years 1934-41 supplied by Insurance Section, Cooperative Research and Service Division,
/CA
1914-33 Includes companies with more than 65 percent of their insurance on farm property;
later years those with more than 50 percent. In recent years between 86 and 88 percent of
total Insurance has been on farm property.

^Number of companies for which data were obtained; perhaps not entirely complete for any year.
Preliminary. Data for some companies not available at time of publication.
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Appendix Table 8.

ship

- Farmers' Cooperatives: Types, number and member-

Type
Year or
date

of data

Associa-
tions

Estimated
members or
Darticipants

Production:

Mutual irrigation companies

Dairy herd improvement associations

Dairy-cattle artificial breeding
2associations

Grazing associations^

Indian enterprises --

Marketing and purchasing:

Marketing 6

Purchasing

Miscellaneous services

Services

:

National farm loan associations

Production credit associations

Banks for cooperatives

Rural federal credit unions ^

Farmers' mutual fire insurance
14companies --

Mutual telephone companies '

Rural electric cooperatives

Rural health cooperatives

Jan.

Jan.

June

Dec.

June

June

June

June

June

1950

1, 1953

1, 1953

30, 1951

31, 1950

1951-52

1951-52

1951-52

30, 1953

30, 1953

30, 1953

30, 1953

1952

1937

30, 1953

1950

9,374

2,151

1,623

30
5 219

? 6,582
!

3,323
10

261

1,145

499

13

108

1,800

32,879

908

51

12

148,496

40,983

571,921

1,311

12,520

4,228,556

3,032,541

102,032

315,750

479,250

3,100,000

24,103

3,500,000

669 , 344

3,753,372

18,00018

Seventeenth Census of the United States, 1950. Estimated membership from Sixteenth Census of
the United States, 1940.
Bureau of Dairy Industry, Department of Agriculture.
^Grazing Service, Department of Interior.
^Office of Indian Affairs, Department of Interior.
^There are 295 other Indian Corporate and Tribal Enterprises.
Farmer Cooperative Service, Department of Agriculture.

10

When associations marketing farm products but principally engaged in providing some other serv-
ices are included, the total is 7,303.
^Jhen associations purchasing farm supplies but principally engaged in providing some other

Q
servlces are included, the total is 7,418.
Includes general trucking, storage, grinding, cotton ginning, and livestock trucking.
When associations providing miscellaneous services but principally engaged in marketing or
purchasing are included, the total is 4,127.

zTFarm Credit Administration.
^Estimated members of associations borrowing from banks for cooperatives.
^Bureau of Federal Credit Unions, Department of Health, Education and Welfare.

i^Farm Credit Administration estimates.
^Census of Electrical Industries, 1937, Bureau of the Census. Number of associations Includes

2,067 companies with switchboards and 30,8 12 without switchboards. Number of participants es-

timated from number of telephones, assuming l patron per telephone,
lo
Rural Electrification Administration, Department of Agriculture.

""Public Health Service, Department of Health, Education and Welfare.
Membership reports for only 27 associations were available.








