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The Role of Habit Formation in Explaining Consumer Behavior and Welfare

» Quarterly data are obtained mainly from the Korean Statistical
Information Service of the Statistics Korea. The data cover the

Cross-Price Elasticities

* Cross-Price Elasticities

Habit Formation

* Investigating the household expenditure structure is important » Habit Formation (x 103): A positive estimate indicates habit
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» Habit Formation in Almost Ideal Demand System (Blanciforti and

Note. Bootstrapped standard errors are in parentheses.
™ Denotes statistical significance at 1% level.
" Denotes statistical significance at 5% level.
" Denotes statistical significance at 10% level.
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* Aguiar, M., Bils, M. 2015. "Has Consumption Inequality Mirrored
Income Inequality? American Economic Review 105(9): 2725-56.
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Note. Bootstrapped standard errors are in parentheses.
™ Denotes statistical significance at 1% level.
" Denotes statistical significance at 5% level.
" Denotes statistical significance at 10% level.
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“Advertising, Habit Formation, and U.S. Tobacco Product
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» To account for the endogeneity, we use the full information
maximum likelihood estimation method (Zhen et al., 2011; Zheng et
al., 2016).




