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ABSTRACT

This study aims at investigating factors affecting the decision making on purchasing herbal inhaler
from the Saima Farm Women Group Small and Micro Community Enterprise. It also examines the
attributes of Saima herbal inhaler that influence the purchasers’ decision for buying any herbal inhaler in
recent 2 years (2016 — 2017). The target group is those who have bought herbal inhaler in recent 2 years
(2016 — 2017), such target could bring us to obtain an exact information of preferable of herbal inhaler
characteristics, and reasons for selecting herbal inhaler. Kano’s model is chosen for classifying product
attributes according to Marketing Mix (4 P’s) and Cluster Analysis using 238 samples from questionnaire
survey.

From the survey results, consumers can be classified into 3 groups;

Group one (1) Valuable Group: consumers in this group has no standard of buying, they are more
interested in varieties of attributes. Hench, this consumer group likes to compare product benefits and
believes that more is preferred to less. This group also likes unique design with ancient glass shape, convenient
usage and handy. They believe that price reflects quality, and pay attention to sales promotion.

Group two (2) Safety First Group: consumers in this group pay more attention to product safety data
(e.g. label, expiry date). This group also likes unique design with ancient glass shape, new beneficial and
trustable of products such as certificates, producer details, ingredients. They believe that price refer to
quality, and prefer promotion of sales.

And the last one, Group three (3) Usage Group: consumers in this group can purchase from any market.
Their objective of usage is based on major beneficial of products. They do not focus on any other
attributes, neither new or package or promotion or price like group one and group two. The consumers

in group three will buy at reasonable prices in any market, but still looking for an expiry date of the product.

Keywords: herbal inhaler, Kano's Model

JEL Classification: Q13
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A15197 4 Tadedauyppatesiiislnaluudazngy

Padeaiuyana nduiil nguiiz nguiis 39
N Zewar  dwau Jewar . Jewar dwm  Sewaz
(aY) (aY) (aY) (A1)
L. WNe Pearson Chi-Square 11.62 Asymp. Sig. (2-sided) 0.00
- 51 13.00 3171 30.00 32.61 57.00 5429  100.00  42.02
- YN 28.00  68.29 62.00 67.39 4800 4571 13800  57.98
2. 019 (1) Pearson Chi-Square 16.36 Asymp. Sig. (2-sided) 0.09
-<18 0.00 0.00 4.00 435 1.00 095  5.00 2.10
- 18-24 3.00 7.32 5.00 543 10.00 952 1800  7.56
-25-35 2000  48.78 48.00 52.17 68.00 6476 136.00  57.14
-36-45 1400 3415 21.00 22.83 21.00 2000 56.00  23.53
- 46-60 4.00 9.76 12.00 13.04 5.00 476 2100  8.82
->60 0.00 0.00 2.00 2.17 0.00 000  2.00 0.84
3. SLAUMIANYI Pearson Chi-Square 19.90 Asymp. Sig. (2-sided) 0.01
- Usgoudnm 0.00 0.00 3.00 3.26 1.00 095  4.00 1.68
- {isoufnEN 2.00 4.88 13.00 14.13 3.00 286  18.00  7.56
-haseyifsyan 3.00 7.32 9.00 9.78 6.00 571 1800  7.56
- 1Sgyanes 3200  78.05  46.00  50.00  67.00  63.81 14500  60.92
- ganfSygas 4.00 9.76 21.00  22.83  28.00 26,67 53.00 2227
4. 91BN Pearson Chi-Square 7.58 Asymp. Sig. (2-sided) 0.67
- 1wms/minau 2200  53.66 38.00 41.30 41.00  39.05 101.00 4244
sy3amnudihiivessy
- WINNULT HNeNTU 11.00  26.83 26.00 28.26 31.00 2952 68.00 2857
- §INVAIUAD 5.00 12.20 13.00 14.13 2000  19.05 3800 1597
- 1iniFeunindnmn 3.00 7.32 9.00 9.78 10.00 952 22.00 9.24
- Sudhama 0.00 0.00 4.00 435 1.00 095  5.00 2.10
- B 0.00 0.00 2.00 2.17 2.00 190  4.00 1.68
5. 51&1'15'/1?1‘@14@1%) Pearson Chi-Square 14.28 Asymp. Sig. (2-sided) 0.16
- <9000 3.00 7.32 12.00 13.04 6.00 571 21.00  8.82
- 9000-15000 3.00 7.32 12.00 13.04 8.00 762 2300  9.66
- 15001-20000 19.00 4634 25.00 27.17 3700 3524 81.00  34.03
-20001-25000 2.00 4.88 16.00 17.39 1700 1619 3500 1471
-25001-30000 3.00 7.32 6.00 6.52 1400 1333 2300  9.66
->30000 11.00  26.83 21.00 22.83 23.00 2190 5500  23.11
39U 41 100.00 92 100.00 105 10000 238  100.00
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nguil

nQuN2

NQaN3

YJaduaiuynna 39
dwau Jewar  Swum Jewar  Swwm  Jewar dwau  Fewaz
(A1) (A1) (A1) (G
6. ’Tﬁqﬂizm?ﬂuﬂﬁ%ﬂ Pearson Chi-Square 4.68 Asymp. Sig. (2-sided) 0.32
- %ﬂi"fﬁﬂﬂ 33.00 80.49 79.00 85.87 80.00 76.19 192.00 80.67
- %ﬂﬁhﬂﬂuﬂd‘u 7.00 17.07 13.00 14.13 24.00 22.86 44.00 18.49
- ﬁuq 1.00 2.44 0.00 0.00 1.00 0.95 2.00 0.84
7. m@;ma“lumﬁc‘%a Pearson Chi-Square 18.66 Asymp. Sig. (2-sided) 0.02
- $dnlaoasie 2.00 4.88 5.00 5.43 700 667 1400 588
- UTTNIBINIG 7.00 17.07 19.00 20.65 36.00 34.29 62.00 26.05
- Lﬁﬂﬂﬂllﬁﬂ%u 19.00 46.34 47.00 51.09 49.00 46.67 115.00 48.32
- %aunﬁlummmgu"lws 13.00 31.71 21.00 22.83 10.00 9.52 44.00 18.49
- ﬁuq 0.00 0.00 0.00 0.00 3.00 2.86 3.00 1.26
8. é’ﬁﬁdauiumiﬁﬂﬁu%%a Pearson Chi-Square 10.79 Asymp. Sig. (2-sided) 0.37
- MDY 23.00 56.10 60.00 65.22 64.00 60.95 147.00 61.76
- iy1a-ﬂ§6Uﬂ§3 8.00 19.51 17.00 18.48 20.00 19.05 45.00 18.91
- L‘Vd\iﬂu 3.00 7.32 11.00 11.96 11.00 10.48 25.00 10.50
- LLWVIE]{-WEJTUTG 0.00 0.00 1.00 1.09 2.00 1.90 3.00 1.26
-1hngein 7.00 17.07 3.00 3.26 7.00 667 1700  7.14
- ﬁuq 0.00 0.00 0.00 0.00 1.00 0.95 1.00 0.42
9.4 muﬁﬁ%ﬂ Pearson Chi-Square 22.65 Asymp. Sig. (2-sided) 0.07
- %ITL!*UWEJEH 12.00 29.27 30.00 32.61 27.00 25.71 69.00 28.99
- gaIunyIuIa 1.00 2.44 0.00 0.00 1.00 0.95 2.00 0.84
- %liuﬁZWJﬂ%ﬂ 13.00 31.71 28.00 30.43 51.00 48.57 92.00 38.66
- HasInaum 0.00 0.00 5.00 5.43 200 190 700 294
- 019 1.00 2.44 1.00 1.09 4.00 3.81 6.00 2.52
- muuamﬁuﬁ”1 12.00 29.27 21.00 22.83 10.00 9.52 43.00 18.07
- %’mzﬁaqmmw 2.00 4.88 7.00 7.61 9.00 8.57 18.00 7.56
- ﬁuq 0.00 0.00 0.00 0.00 1.00 0.95 1.00 0.42
10. i1ﬂ1ﬁﬁﬂﬁ'1mm$ﬁll/l GT;‘L! Pearson Chi-Square 16.82 Asymp. Sig. (2-sided) 0.03
- <2511 11.00 26.83 14.00 15.22 19.00 18.10 44.00 18.49
-25-40 U 14.00 34.15 58.00 63.04 70.00 66.67 142.00 59.66
-41-55 U 9.00 21.95 12.00 13.04 10.00 9.52 31.00 13.03
- 56-65 YN 1.00 2.44 0.00 0.00 1.00 0.95 2.00 0.84
->75 U0 6.00 14.63 8.00 8.70 5.00 4.76 19.00 7.98
33U 41 100.00 92 100.00 105 100.00 238 100.00
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