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National Food Review

The National Food Review is published quarterly
by the Commodity Economics Division, Economic
Research Service, U.S. Department of Agriculture.

The Secretary of Agriculture has determined that
the publication of this periodical is necessary in the
transaction of the public business required by law
of this Department. Funds for printing this publica-
tion have been approved by the Director of the Of-
fice of Management and Budget.

Contents of the National Food Review may be
reprinted without permission. The use of commer-
cial or trade names does not imply approval or con-
stitute endorsement by USDA or ERS.

Subscriptions are $10.00 a year to U.S. addresses
($12.50 foreign). Ask for National Food Review
and make your check or money order payable to
USDA/ERS. Mail to: USDA/ERS, Box 1608,
Rockville, MD 20850. Please include your com-
plete address and daytime telephone. Refunds can-
not be issued. For subscriber information, call
(301) 953-2515.

Economics Editors:
Lewrene Kay Glaser
Kathryn Longen Lipton
(202)786-3313

Managing Editor:
Juliana King
(202)786-1494

Art Director:
Joan A. Van Chantfort

Editorial Staff:
Martha R. Evans
Tracy Fleck

The editors acknowledge the substantial contribu-
tions of former Economics Editor Kathryn Lipton.
Lipton served in the post starting with NFR-23 in
summer 1983 and through this issue. In her new as-
signment, she will serve as an agricultural
economist for the Agriculture and Trade Analysis
Division, ERS.

National Food Review is now identified by volume
and issue, beginning with Winter 1988 (January-
March) as Volume 11, Issue 1.
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