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The National Food Review is published quarterly
by the Commodity Economics Division, Economic
Research Service, U.S. Department of Agriculture.

The Secretary of Agriculture has determined that
the publication of this periodical is necessary in the
transaction of the public business required by law
of this Department. Funds for printing this publica-
tion have been approved by the Director of the
Office of Management and Budget.

Contents of the National Food Review may be
reprinted without permission. The use of commer-
cial or trade names does not imply approval or con-
stitute endorsement by USDA or ERS.

Subscriptions are $11.00 a year to U.S. addresses
($13.75 foreign). Multi-year subscriptions are also
available. For fast service, call toll free 1-800-999-
6779 (8:30 am to 5:00 pm ET) and charge your
order to VISA or MasterCard. To order by mail,
send your check or money order payable to ERS-
NASS to: ERS-NASS, Box 1608, Rockville, MD
20849-1608. Please include your complete address
and daytime telephone. Refunds cannot be issued.
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