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Mid and low salesvolume food re-
tailersare facedwith a marked com-
petitivedisadvantagebecausethey do
not have the capabilityto obtainac-
curateinformationfor criticalman-
agementand marketingdecisions. In-
creasedlabor,equipment,and interest
costs in conjunctionwith flat labor
productivityincreasesare forcingsmall
retailersto analyzealternative.,.
methodsof increasingtheirefficiency.
These food retailers~’whilerepresent-
ing 75 percentof the retailfood
storesthroughoutthe U.S. and account-
ing for 52 percentof retailfood store
sales,do not have the expertiseor
technicalresourcesto performthe in-
depth analysisrequiredto determine ~
the feasibilityof scannercheckouts
for theiroperations. In contrast,
large corporateretailfood chains
have developedthe expertisenecessary
to determinethe feasibilityfor
scannersystems.

ThiS studywill do an 4UdySiS of
scanningcomputerand electroniccash

registercheckoutsystemsin order to
determinethe feasibilityof scanning
systemsfor mid and low salesvolume
food stores. Informationand data on
electronicscanningwill be collected
from electronicscanningequipment
manufacturers,groceryindustrytrade
associationsand food retailingfirms.
The data will be assimilatedsuch that
cost comparisons,and advantagesand
disadvantagesof opticalscanningand
electroniccheckoutsystemscan be
made. The resultswill have an econ-
omic impacton operatingcosts and
provideways to rapidlyobtainmuch
neededdata for intelligentdecision
makingby the mid and low salesvolume
food stores. Furthermore,the study
will benefitconsumersby enhancing
the competitivepositionof mid and
low salesvolume storesin the retail
food industrywhich shouldbad to
increasedservicesand price competi-
tion.
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