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The Editorial Board suggests the following guidelines for contributed and
special papers:

Statement of Problem (a short paragraph)
CObjectives

Methodology (major points only)

Results and Conclusions

Implications (pertinent to the food industry)

Limit the entire paper to 10 to 12 pages, double spaced (including tables,
charts, references, etc.). Tables and charts should be numbered consecutively
throughout the text and should follow the first reference to the table. Omit
color visuals; we are not in a position to utilize them at this time. Send two
copies of your paper to the Vice President for Publication.
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