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MEETING CONSUMER DEMANDS AND PRODUCTIVITY REQUIREMENTS
IN LIGHT OF CHANGING CONDITIONS

The papers in this issue were selected on the basis of general interest to all
members. A complete program outline is also presented if anyone wishes to contact
other participants concerning thelr particular presentation.

OBJECTIVE OF WORKSHOP

To provide participants with the procedures and research background to enable
them to improve productivity within a firm or system; to help the participants visualize
the total food distribution system and understand where his organization and job fit
into the total picture; to provide sufficient background and contacts to give the
participants confidence in implementing a cost reduction or productivity improvement

program,

AUDIENCE

This workshop is designed for personnel in the food distribution industry,
universities, and public agencies who are interested in productivity improvement.

SPONSORS

Food Distribution Research Society and U. S. Department of Agriculture

WORKSHOP PLANNING COMMITTEE

Chairman
John C, Bouma, Agricultural Marketing Research Institute, ARS, USDA

Committee
Dale L, Anderson, National Program Staff, ARS, USDA

Jarvis L. Cain, Food Distribution Society

Lloyd C. Halvorson, Cooperative State Research Service, USDA

John A, Hamann, Agricultural Marketing Research Institute, ARS, USDA
Lewis F. Norwood, Extension Service, USDA

Thomas H, Porter, Agricultural Marketing Service, USDA

Harold S, Ricker, Agricultural Marketing Research Institute, ARS, USDA
Marvin D, Volz, Agricultural Marketing Research Institute, ARS, USDA
Mary Ellen Nicholas, Regional Information Office, ARS, USDA

LOCATION

National Agricultural Library - Beltsville Agricultural Research Center,
Beltsville, Maryland 20705
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