
 
 

Give to AgEcon Search 

 
 

 

The World’s Largest Open Access Agricultural & Applied Economics Digital Library 
 

 
 

This document is discoverable and free to researchers across the 
globe due to the work of AgEcon Search. 

 
 
 

Help ensure our sustainability. 
 

 
 
 
 
 
 
 

AgEcon Search 
http://ageconsearch.umn.edu 

aesearch@umn.edu 
 
 
 

 
 
 
 
 
 
Papers downloaded from AgEcon Search may be used for non-commercial purposes and personal study only. 
No other use, including posting to another Internet site, is permitted without permission from the copyright 
owner (not AgEcon Search), or as allowed under the provisions of Fair Use, U.S. Copyright Act, Title 17 U.S.C. 

https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
http://ageconsearch.umn.edu/
mailto:aesearch@umn.edu




,, 

h11 ·; 

FoodReview (ISSN1056-327X) .is 
published three times a year by 
the Food and Consumer Econom-
ics Division, Economic Research 
Service, U.S. Deparbnent of 
Agriculture. 

Send questions, requests, and edi-
torial comments to FoodReview, 
Room 237 USDA, 1301 New York 
Avenue, NW., Washington, DC 
20005-4788. 

Annual subscriptions are $17.00 
to U.S. addresses ($21.25 foreign). 
Multiyear subscriptions are also 
available. Call toll free 1-800-999-
6779 (weekdays, 8:30-5:00 ET) to 
charge your order to Visa or 
MasterCard (callers outside the 
United States or Canada, please 
dial 703-834-0125). Or, order by 
mail from ERS-NASS, 341 Victory 
Drive, Herndon, VA20170-5217. 
Make check or money order 
payable to ERS-NASS. Please 
include your complete address 
and daytime telephone number. 
Sorry, but refunds cannot be 
issued. 

The use of commercial or trade 
names does not imply approval 
or constitute endorsement by 
USDAorERS. 

Economics Editor: 
Rosanna Mentzer Morrison 
(202) 219-0858 

Managing Editor: 
Mary E. Maher 
(202) 219-0031 

.... 
Editorial/graphic assistance: 
Susan DeGeorge 
Douglas Martinez 
Jeff Moore 
Anne Pearl 
Brenda Powell 

Contents of this magazine may be 
reprinted without permission. 

-- ,, .. . Upfront 
.. I 'l I I ') • '\ \ . ~ ( 

'I -L! • I: 2W 

Food Sactor Caters to Diverse Tastes 
' 

The Amencan diet has changed over the last two decades. We are consuming less 
beef, more chicken and turkey, fewer eggs, more cheese, and greater amounts of 
fruits and vegetables. Our food choices are becoming more diverse. Restaurants 
featuring Thai or Indian foods are no longer found only in major cities. And, lim
ited-menu fast food chains that once offered only burgers and fries now regularly 
feature burritos, grilled chicken sandwiches, and salad bars. 

Farmers, food manufacturers, retailers, and restaurateurs have responded to and 
encouraged this diversity by offering more of what consumers want and new prod
ucts for consumers to try. The number of products supermarkets stock, for example, 
doubled over the last decade. 

Health concerns, the desire for convenience, and growing ethnic populations are 
driving much of the change. Food manufacturers are providing consumers with 
more and more new foods with improved nutritional profiles, like low-calorie, 
reduced-fat, or high-fiber. In fact, over 3,000 claims were made about the improved 
nutrient content of new products in the first three quarters of 1995-nearly three 
times more claims than in all of 1988. An analysis reported in this issue found that 
nutritionally improved foods generally were more expensive, but their sales in 
supermarkets grew faster than their regular versions. Nutritionally improved foods 
and beverages accounted for three-fourths of the increases in quantities sold for 37 
food categories between 1989 and 1993. 

U.S. spice consumption has soared along with the growing popularity of ethnic 
foods. Americans flavored their foods with an average of 3.1 pounds of spices per 
person in 1990-94, up almost 1 pound from a decade earlier. The popularity of 
Hispanic and Asian cuisine is evident in the growing consumption of many spices. 
For example, U.S. production of dried chile peppers at 160 million pounds in 1994 
was nearly double the amount produced in 1985. 

Organic foods are a small, but growing, segment in the American food market. 
Production is expanding as the number of acres certified as organic more than dou
bled between 1991 and 1994, although it still accounted for less than 1 percent of 
U.S. farmland. Organic foods-notably fresh produce, dairy products, eggs, and a 
variety of processed foods-are important to consumers concerned with how foods 
are grown and processed. Not just found at farmers' markets, organic sales in nat
ural foodstores grew 21 percent in 1994. This success is spurring an increase in the 
volume of organic foods stocked in conventional grocery stores. 

The safety of food continues to be important to consumers, the food industry, and 
the Federal Government. Raw meat and poultry now prominently display safe han
dling instructions for consumers. In this issue, a survey of meat and poultry proces
sors and supermarket retailers reveals diverse opinions about the details of USDA's 
labeling requirements and their potential impacts on consumer confidence and 
sales. Food companies' insights are instructive for designing and implementing 
future food-safety initiatives. 
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