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Information Updates 

Reports of Interest 

The Economic Research Serv­
ice has issued the following 
reports on food prices, expen­

ditures, and consumption. To or­
der copies, call the toll-free number 
above (weekdays, 8:30-5:00 ET). 
Customers outside the United 
States or Canada, please dial (703) 
834-0125. 

Charge your purchase to VISA 
or MasterCard. Or, order by mail 
from ERS-NASS, 341 Victory 
Drive, Herndon, VA 22070. 

Changes in Food Consumption 
and Expenditures In American 
Households During the 1980's 

This report presents information 
on the quantity and dollar value of 
food consumption in American 
households for 1977-78 and 1987-
88 by selected socioeconomic char­
acteristics. Annual per person 
consumption of dairy products, 
fats and oils, flours and cereals, 
bakery products, meat, eggs, sug­
ars and sweets, and fresh vegeta­
bles fell during the 1980's. 
Consumption of poultry, fish and 
shellfish, juices, and beverages rose. 
- By Steven M. Lutz and others, 
94pp. 
Stock #SB-849 ................................ $12 

Food Consumption, Prices, 
and Expenditures, 1970-90 

Americans spent $570 billion for 
food in 1991 and $85 billion for al­
coholic beverages. Away-from­
home meals and snacks captured 
45 percent of the U.S. food dollar in 
1991, up from 39 percent in 1980 
and 34 percent in 1970. This annual 

ERS-NASS 
(800) 999-6779 

report presents historical data on 
food consumption, prices, and ex­
penditures, and U.S. income and 
population. Includes 1991 data 
where available. 
-by Judith Jones Putnam and Jane 
E. Allshouse, 148 pp. 
Stock #SB-840 ................................ $15 

Food Cost Review, 1992 
This annual report presents 

USDA's findings on the 1992 farm­
to-retail price spread. Food prices 
increased 1.2 percent in 1992, less 
than half the 1991 price rise of 2.9 
percent. Higher charges for proc­
essing and distribution were major 
reasons for the price increase. The 
prices farmers received for their 
commodities, as measured by the 
farm value of USDA's market bas­
ket of foods, declined 2.5 percent. 

-by Denis Dunham 
Stock #AER-672 .............................. $9 

Food Costs ... From Farm to 
Retail in 1992 

Large food supplies and sof­
tened demand slowed the rise in re­
tail food prices in 1992 to an 
average 1.2 percent above 1991 
prices, less than half the 1991 in­
crease. Prices increased slightly in 
grocery stores, by 0.7 percent, and 
in restaurants, by 2 percent. This re­
port analyzes food cost changes 
and explores how the food dollar is 
distributed among farmers, food 
processors, and marketers. 
-by Denis Dunham, 12 pp. 
Stock # AlB-669 .............................. $6 

Food Marketing Review, 1991 
This report examines develop­

ments in the U.S. food marketing 
system. Although retail sales in the 
food marketing system showed re­
cession-led declines in 1990 and 
1991, food manufacturers and re­
tailers continued to boost pro.fl 
tablity because of stable wages, pro-



Information Updates 

Data Also Available on Disk 

Listed below are the most re­
cent electronic data products is­
sued by USDA's Economic 
Research Service. 

For further information on 
the data included in these prod­
ucts, please contact the subject­
area specialist identified. 

To order your set, call the 
ERS-NASS order desk at 1-800-
999-6779 (8:30-5:00 ET) in the 
United States or Canada. Other 
areas, please dial (703) 834-0125. 

Data products are shipped in 
the formats specified on DOS­
compatible 3.5" 1.44MB disk­
ettes. 

Sorry, but data products are 
not returnable. 

Changes in Food 
Consumption and 
Expenditures 

Reports average annual 
household food use and related 
expenditures data for major 
foods and food groups, 1977-78 
and 1987-88. Data are summa­
rized by household size and 
type, income quintile, race, re­
gion, and urbanization. 

-Steven Lutz, ERS, 202-219-0860 
[one 3.5" disk], (12/92) 

Stock #93004 ............................ $25 

Food, Beverages, and 
Tobacco Expenditures 

U.S. and 46 countries, 1970-
88. Also includes gross domes­
tic product, disposable personal 
income, consumption expendi­
tures, and net savings. 

-lilrry Traub, ERS, 202-219-0705 
[Lotus 1-2-3 (. WKV, two 3.5" 
disks], ( 4/91) 
Stock #86014B ........................... $35 

Food Consumption 

Per capita food consumption 
by commodity and commodity 
group, 1966-89; supply and use 
by commodity and commodity 
group, 1966-89; and food expen­
ditures, 1869-1990. 

-Judith Putnam, ERS, 202-219-
0870 [Lotus 1-2-3 (. WKl), one 3.5" 
disk], (7/92) 

Stock #89015B ........................... $25 

Food Spending in American 
Households, 1980-88 

Detailed data on household 
food expenditures by major 
food groups and by household 
demographic characteristics. In­
cludes data on food price trends 
and the percent of households 
purchasing selected food items 
ina week. 

-David Smallwood, ERS, 202-219-
0864 [Lotus 1-2-3 (. WKl), two 3.5" 
disks], ( 4/91) 

Stock #90005A .......................... $55 

U.S. Food Expenditures 

Annual data, 1869-1989, on to­
tal expenditures for food and al­
coholic beverages. Includes 
series on food expenditures for 
food away from home, at retail 
stores and other establishments, 
and by type of income. 

-Alden Manchester, ERS, 202-
219-0880. [Lotus 1-2-3 (. WKl), one 
3.5" disk], (1/91) 
Stock #91003 ......... .................... $25 

Food Review 
40 

ducer prices, and streamlining of 
operations. 

-by Anthony Gallo and others, 
137 pp. 
Stock #AER-657 ......... ................... $15 

The Food Marketing System in 
1991-92 

Sales slowed for the third con­
secutive year in 1992 in the food 
marketing system, but profitability 
from operations remained the 
same and after-tax profits in­
creased because of lower interest 
rates and a weak dollar. The indus­
try was characterized by declining 
debt levels, modestly higher 
wages, and a slight pickup in 
merger activity. 

-by Anthony E. Gallo, 16 pp. 
Stock # AIB-659 ...... ......... ........... $7.50 

Food Spending by 
Female-Headed Households 

On a per person basis, female­
headed households- a growing 
proportion of the U.S. population­
spend less for food than do two­
parent households. This study 
analyzes the influence of house­
hold type on food expenditure pat­
terns, after controlling for house­
hold income and other socioeco­
nomic characteristics. 

-Elizabeth Frazao, 55 pp. 
Stock #TB-1806 ............................. $12 

How Did Household 
Characteristics Affect Food 
Spending in 1980-88? 

Looks at trends in U.S. per cap­
ita consumption of total food, food 
at home, and food away from 
home using the latest data from an­
nual surveys of urban household 
food spending for 1980 to 1988. 

- by James R. Blaylock and others, 
17pp. 
Stock# AIB-643 ................ .. .. ..... $7.50 
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