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Information Updates

New Reports of Interest

The Economic Research Service
recently issued the following
reports of interest to the food

industry. To order copies, call the
toll-free number above (weekdays,
8:30-5:00 ET). Customers outside
the United States or Canada, please
dial (703) 834-0125.

Charge your purchases to Visa
or MasterCard. Or, order by mail
from ERS-NASS, 341 Victory Drive,
Herndon, VA 22070.

Food Consumption, Prices, and
Expenditures, 1970-90

Americans spent $570 billion for
food in 1991 and $85 billion for al-
coholic beverages. Away-from-
home meals and snacks captured
45 percent of the U.S. food dollar in
1991, up from 39 percent in 1980
and 34 percent in 1970. This annual
best seller presents historical data
on food consumption, prices, and
expenditures, and U.S. income and
population. Includes 1991 data
where available.

—by Judith Jones Putnam and Jane E.
Allshouse, 148 pp.

Stock #SB-840 $14

Food Costs...From Farm to
Retail in 1991

This annual summary of devel-
opments in retail food prices finds
that the rise in retail food prices
slowed dramatically in 1991 under
the pressure of large food supplies
and recession-weakened consumer
demand.

—by Denis Dunham, 11 pp.

Stock #AIB-646 $5

ERS-NASS
(800) 999-6779

Food Cost Review, 1991

This perennially popular report
presents USDA's findings on the
1991 farm-to-retail price spread.
Food prices increased 2.9 percent
in 1991, half the 1990 price rise.
Higher charges for processing and
distribution were major reasons for
the price increase. The prices farm-
ers received for their commodities,
as measured by the farm value of
USDA's market basket of foods, de-
clined 6.2 percent.

—by Denis Dunham, 50 pp.

Stock #AER-662 $8

Food Marketing Review, 1991

This best seller examines devel-
opments in the U.S. food market-
ing system. Although retail sales in
the food marketing system showed
recession-led declines in 1990 and
1991, food manufacturers and re-
tailers continued to boost profitabil-
ity because of stable wages,
producer prices, and streamlining
of operations.

—by Anthony Gallo and others, 137

1313.
Stock #AER-657 $14

--- Food Cost 
Review, 1991
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Information Updates

Food Spending by
Female-headed Households

This technical study suggests
that, on a per person basis, female-
headed households, a growing pro-
portion of the U.S. population,
spend less for food than do similar
two-parent households. The study
analyzes the influence of house-
hold type on food expenditure pat-
terns, after controlling for
household income and other socio-
economic characteristics.

—by Elizabeth Frazao, 55 pp.

Stock #TB-1806 $11

Foreign Agricultural Trade of the
United States, Calendar Year
1990: Supplementary Tables

Using statistical summaries, this
report shows U.S. foreign trade in
agricultural products by country
during calendar years 1989 and
1990 for exports and imports val-
ued at more than $1 million.

—by Mary L. Fant, 291 pp.

Stock #AGES9204 $14

From Farming to Food Service:
The Food and Fiber System's
Links with the U.S. and World
Economies

This report examines the role of
farming in the food and fiber sec-
tor, the interaction between the
food and fiber sector and the rest of
the U.S. economy, and its linkages
through trade with the world econ-
omy.

—by Kathryn L. Lipton and Alden C.
Manchester, 37 pp.

Stock #AIB-640 $8

A History of American
Agriculture, 1776-1990

An entertaining, informative
summary of the highlights of agri-
culture in America, this 50" x 45"
wall chart explodes with photo-
graphs, drawings, maps, and
charts that depict significant events
in the history of American agricul-
ture. The time-line poster provides
a decade-by-decade account of the

Data Also Available Electronically
Listed below are the most re-

cent electronic data products is-
sued by USDA's Economic
Research Service.

For further information on the
data included in these products,
please contact the subject-area
specialist identified. Data prod-
ucts are shipped in the formats
specified on DOS-compatible
5.25" 360KB or 3.5" 1.44MB disk-
ettes or on unlabeled, 9-track,
6250 b.p.i. magnetic tapes as ap-
propriate. Dates in parentheses
reflect the last update of the data-
base available.

To order your set of products,
call the ERS-NASS order desk at
1-800-999-6779 (8:30-5:00 ET) in
the United States or Canada.
Other areas, please dial (703) 834-
0125.

Sorry, but data products are
not returnable.

Fresh Fruit Prices and
Marketing Spreads

Retail values, wholesale and
shipping point prices, transporta-
tion charges, and market price
spreads for eight fresh fruit. Mar-
keting season monthly data for
1985-91.

—Fannye Lockley-Jolly, ERS, 202-
219-0888. [Lotus 1-2-3 (.WK1), two
5.25" disks], (2192).

Stock #88002 $35

Fresh Vegetable Prices and
Marketing Spreads

Monthly and seasonal prices,
spreads, and transportation
charges, 1985-91, for 11 vegeta-
bles sold in the Northeast, North
Central, South, and West market-
ing regions, and in New York
City and Baltimore.

—Fannye Lockley-jolly, ERS, 202-
219-0888. [Lotus 1-2-3 (.WK1), two
5.25" disks], (2192).

Stock #88009 $35

Plant Protection and
Quarantine

Reports the quantity of U.S.
imports of 200 fresh fruit and
vegetables subject to the Plant
Protection and Quarantine pro-
gram. Data are reported by com-
modity, by country of origin, and
by port of entry for fiscal years
1983-89.

—Cathy Greene, ERS, 202-219-
0866. [Lotus 1-2-3 (.WK1), four
3.5" disks], (8192).

Stock #92019 $55

Processed Food Trade

U.S. trade in processed food,
1988-91. Values of exports and
imports are shown by SIC prod-
uct group for each trading part-
ner.

—Walter Epps, ERS, 202-219-0866.
[Lotus 1-2-3 (.WK1), one 3.5" disk],
(8/92).

Stock #92016 $25

Tobacco Yearbook

U.S. and world data on pro-
duction, supply, trade, disappear-
ance, and prices for tobacco
products, 1950-91. Includes data
on U.S. tobacco acreage, yield,
production, stocks, and market-
ings by type.

—Torn Capehart, ERS, 202-219-
0890. [Lotus 1-2-3 (.WK1), one 3.5"
disk], (7192).

Stock #92015 $25
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Information Updates

economic and social trends, tech-
nologies, legislation, movements,
and efforts that have shaped U.S.
agriculture from pre-Colonial
times to the present.

Stock #POST-11 $16

How Did Household
Characteristics Affect Food
Spending in 1980-88?

Looks at trends in U.S. per cap-
ita consumption of total food, food
at home, and food away from
home using the latest data from an-
nual surveys of urban household
food spending for 1980 to 1988.

—by James R. Blaylock and others,
17 pp.

Stock #AIB-643 $5

Latin America's Big Three Sugar
Producers in Transition: Cuba,
Mexico, and Brazil

A Profile of the sugar industries
in Cuba, Mexico, and Brazil, this re-
port provides benchmark data and
analysis to help judge the direction
they may take into the later 1990's.
Major government policy turning
points for these three largest Latin
American sugar producers could
significantly affect U.S. and world
trade.

—by Peter Buzzanell, 36 pp.

Stock #AIB-656 $8

Rearranging the Economic
Landscape: The Food Marketing
Revolution, 1959-91

Changes in the makeup of the
population, lifestyles, incomes, and
attitudes on food safety, health,
and convenience since World War

II have altered the conditions fac-
ing farmers and marketers of food
products. Food manufacturers and
distributors are addressing
changes in consumer wants and
needs. This report examines the
changes in the marketing of farm
and food products since 1950 and
the factors that have caused such
change.

—by Alden C. Manchester, 165 pp.

Stock #AER-660 $14

A Summary of Federal Laws
and Regulations Affecting
Agricultural Employers, 1992

Updating a popular 1989 publi-
cation, this report is a single-
source reference that summarizes
Federal laws and regulations gov-
erning employment, taxes, wages,
and working conditions of agricul-
tural workers. Includes an ex-
panded section on agricultural
employers' Federal safety and tax
requirements and a new section on
Federal equal opportunity guide-
lines.

—by Jack L. Runyan, 30 pp.

Stock #AIB-652 $8

Strategies for Food Security and
Structural Adjustment in
Sub-Saharan Africa

Mounting debt and a continuing
inability to feed their populations
led countries of Sub-Saharan Africa
to undertake reform programs to
make their economies more market-
oriented. At the same time, they
sought to protect the food security
of their most vulnerable groups.
Case studies of Kenya, Tanzania,
and Zimbabwe represent the com-

Need Back Issues
of FoodReview?

Fill in your collection of
FoodReview magazine with
packaged sets of all the valu-
able data and analyses in our
back issues.

A whole year's worth of is-
sues is now sale priced at $16.
This offer is good only while
supplies last.

• FoodReview '89
Stock #PKG-28

FoodReview '90•
Stock #PKG-29

FoodReview '91•
Stock #PKG-30

mon dilemma: how to adhere to
long-term economic reform while
protecting vulnerable consumer
groups from market inefficiencies
and price shocks.

—by Shahla Shapouri, Margaret Mis-
siaen, and Stacey Rosen, 12 pp.

Stock #AIB-651 $5

The Effect of Food Stamps and
Income on Household Food
Expenditures

Re-examines past estimates of
the effect of income and food
stamp benefits on food expendi-
tures.

—by J. William Levedahl, 27 pp.

Stock #TB-1794 $8

FoodReview
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