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Eciltor'sNotes

Food production, processing, and nutrition are complex. One must understand the com-

plexity of our food system to propose improvements. Many proposals for improving our

food system involve animals. This issue of FoodReview focuses on issues surrounding

livestock production and marketing.

With increased environmental awareness, agricultural production practices are being

scrutinized for their impacts on soil and water quality. Our lead article discusses how

forage-based cattle production can protect and improve soil and water quality.

Consumers' concerns about value are also addressed. The article on meat slaughtering

costs shows that larger firms have cost advantages over smaller firms. With larger firms

controlling a greater share of supplies, there is concern about concentration in the indus-

try. To date, such concern is not warranted based on analysis of the prices paid to farm-

ers and those charged to consumers.

Animal products consist of more than meat, milk, and eggs. Fish and seafood products

are also becoming important in our diet. Increasing amounts are being produced on

farms instead of being harvested from the wild.

With the importance of meat and meat products in our diets and in the industry, some

question human use of animals. One article addresses these concerns and some of the

debate.

Stephen L. Ott
Economics Editor
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