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［１７］ＤＥＰＥＲＫＩＮＳ．Ｃｈｉｎｅｓｅａｇｒｉｃｕｌｔｕｒａｌｄｅｖｅｌｏｐｍｅｎｔ：１３６８－１９６８［Ｍ］．
Ｓｈａｎｇｈａｉ：ＳｈａｎｇｈａｉＴｒａｎｓｌａｔｉｏｎＰｕｂｌｉｓｈｉｎｇＨｏｕｓｅ，１９８４．（ｉｎＣｈｉｎｅｓｅ）．

［１８］ＷＵＨ．Ｃｏｍｍｕｎｉｃａｔｉｏｎａｎｄｔｒａｎｓｐｏｒｔａｔｉｏｎａｎｄａｇｒｉｃｕｌｔｕｒａｌｄｅｖｅｌｏｐｍｅｎｔ
［Ｊ］．Ｂｅｉｊｉｎｇ：ＥｃｏｎｏｍｉｃＳｃｉｅｎｃｅＰｕｂｌｉｓｈｉｎｇＨｏｕｓｅ，２００７．（ｉｎＣｈｉ
ｎｅｓｅ）．

［１９］ＣＨＥＮＸＦ．Ａｎｅｃｏｎｏｍｉｃａｎａｌｙｓｉｓｏｎｔｈｅｂｕｒｎｉｎｇｏｆｒｕｒａｌｃｒｏｐｓｔｒａｗｉｎ
Ｃｈｉｎａａｎｄｉｔｓｇｏｖｅｒｎａｎｃｅ［Ｊ］．ＣｈｉｎｅｓｅＲｕｒａｌＥｃｏｎｏｍｙ，２００１（２）：４７－
５２．（ｉｎＣｈｉｎｅｓｅ）．

２５ ＡｓｉａｎＡｇｒｉｃｕｌｔｕｒａｌＲｅｓｅａｒｃｈ ２０１７


