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ｉｎｇｃｏｓｔ，ｉｍｐｒｏｖｉｎｇｅｆｆｉｃｉｅｎｃｙａｎｄｏｐｔｉｍｉｚｉｎｇｈｕｍａｎａｎｄｍａｔｅｒｉａｌ
ｒｅｓｏｕｒｃｅｅｌｅｍｅｎｔｓ．ＩｔｃａｎｍａｋｅＩｎｔｅｒｎｅｔｐｒｏｖｉｄｅｔｅｃｈｎｉｃａｌｓｕｐｐｏｒｔ
ｆｏｒｉｎｔｅｌｌｉｇｅｎｃｅｂａｓｅｄｌｉｆｅ，ｌｅｉｓｕｒｅ，ｅｎｔｅｒｔａｉｎｍｅｎｔ，ｗｉｔｈｇｏｏｄｐｒｏｓ
ｐｅｃｔｓｆｏｒｄｅｖｅｌｏｐｍｅｎｔ．
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