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This special report contains papers presented 
at the Conference on Consumer Decisions: Prob
lems and Policies, held at the Sir Walter Hotel in 
Raleigh, North Carolina, in May of 1965, 

The major topics used as a guide to the pre
sentation of papers and discussions were as follows: 

The American Consumer Today 

The Need for Information 

The Need for Protectioh 

Serving Consumer Needs 
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PREFACE. 

. . . 

. ':fheA;rneri~an cons.~mer~acesa world where new produc;ts and 
newprocess~s arebei:ng,int~oduced at the most r~pid ~ateiri history . 
. Therehas bee~a revoluti6n in marketing and distribution techniques, 
. creating the need fQr furth~r adjustments by c9nsuI'ners. . 

This . report· contains proceedings fromaconferellceori, COnsumer 
Decisions: Problems and Policies. This conference, sponsored by the 
Agricultural Policy Institute at North Ca:roHnaState University, was 
heid in Raleigh, Nofth Carolina, on' May .26 arid 27, "1965. This ,is one 
of a series. ofeducationaladiYities supported by the AgriculturalPoHcy' 
Institute.. Theconferencewa~ made possiblepy financfalassistance· . 
from, theW~ K.. kellogg·E'0~ndation. 

..: ' 

. ." Thisconsum,er conference was 'designed to pro~idea forum for '. 
people to gain. a petter under~tand~ng 'of the overall p~oblemscohsurp.ers 
face in decision making, to better I,lnderstand therelatibnl3hipsbetween 
the various consumerre.1ated programe;, and to appraise n~edeci changes 
in present progr~ms. . .., .. ' . . 

The confereIlce Was attended by sorp.e 180pe:r:s.ons fr0rp.'l9states. .' 
The specific subject matterofthEfconiereIlce foclised on the status of the .. ' 

. consdmer today,his need for informat10n andprotec;tian, and reorienta-
. tiona! govermi:iental, educational and business programs to better serve' 
these needs. Special attention was given to the cons~rnpti6n problems of 
low incom:~ people. ' . ' . 

The conferenceplannin'g cornmitteeincluded: David Swankin, 
Presidentr.s' Comm.ittee oh Consumer' Interests; Vi~la Hansen~. Kentucky 
Ext~'nsi~n Service; Joseph Co' Purcel1,Geo~giaAgriCultural Experiment 
Statiori;R .. E~ Branson, Texas A & M University;' and from North 
Carolina State University; Eloise Cof~r, Leigh H .. Hi3.mmond, R~ A. 
Schrirnper, Gaynelle Hogan,. and G. L. Gapel, planni.ngCorrirnittee 
Chai rrnan. 
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