|

7/ “““\\\ A ECO" SEARCH

% // RESEARCH IN AGRICULTURAL & APPLIED ECONOMICS

The World’s Largest Open Access Agricultural & Applied Economics Digital Library

This document is discoverable and free to researchers across the
globe due to the work of AgEcon Search.

Help ensure our sustainability.

Give to AgEcon Search

AgEcon Search
http://ageconsearch.umn.edu
aesearch@umn.edu

Papers downloaded from AgEcon Search may be used for non-commercial purposes and personal study only.
No other use, including posting to another Internet site, is permitted without permission from the copyright
owner (not AgEcon Search), or as allowed under the provisions of Fair Use, U.S. Copyright Act, Title 17 U.S.C.


https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
http://ageconsearch.umn.edu/
mailto:aesearch@umn.edu

Dairy Farm Management Priorities and Implications

John Lal, University of Florida, johnlai@ufl.edu
Nicole J. O. Widmar, Purdue University, nwidmar@purdue.edu
Christopher Wolf, Michigan State University, wolfch@msu.edu

Selected Paper prepared for presentation at the 2017 Agricultural & Applied Economics
Assoclation Annual Meeting, Chicago, Illinois, July 30-August 1

Copyright 2017 by John Lail. All rights reserved. Readers may make verbatim copies of this
document for non-commercial purposes by any means, provided that this copyright notice



DAIRY FARM MANAGEMENT
PRIORITIES & IMPLICATIQNS

John Lai!, Nicole J. O. Widmar!, Christopher Wolf? 1 - Purdue University | 2 -—Michigan State University

How farmers prioritize managerial areas and grow their operation through seven critical dairy farm management factors in a best-worst choice experiment.
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