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Procurement Practices of Cmmnercia.‘l. Egg Users and Ha.ndlers .
in Johnstown and Williamsport, Pennsylvania

R, E. Grubb and R L. Ba.kexé/ |

Purpose of Study
The cbjective o:t‘ this study is 1imited to exploring some
| demands--in terms of services mfovided by the supplier—-that will be“
ta on the eegghe:cketing system of the future. To reach this objec~
tive, owners or management personnel of reteil and wholesale grocery
outlets, restaurants, bakeries, dairies, plant cafeteries, hospitais,
and schools vere intervieweo. in Williamsport and Johnstown. Informetion
vas obta:.ned on the nature of the present egg procurement policies,
w1th emphas:.s placed on the reasons for these methods.

- The information on sources of eggs and ‘ghe reasons for present
buying methods th‘enr ﬁere used as a basis for projecﬁirig kprobable egs
procurement policies of the future. In using this infomation, con-
s:.derat:.on was glven to expected future trends in retall and production
opera‘blons. -

‘ » Ebcpeetedlﬁelaﬁonships‘ . ‘
The fol_'l.owin; hypotheses as to buyer-seller relat:.onships y
were formulated to help guide the study. o |
1. The major souree of supply for the Wz.lliamsport area
is the local producer. This is explained in terms of
the area being self-sufficilent ir; egs production. L
2, .The ma,jor source of supply for the J ohxistvoi»m: area is the

middle‘man‘ (iwholeseler“or assenbler-distributor ), This

1/Formerly Graduate Assistant and Professor of Agricultural -

Marketing, Pennsylvania State University.
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is explained‘in termé of the area being deficientkin
egg production.

3. The major factor determining the buyer's satisfaction
with his source of supply is the quality of the product
received. | |

"4, Little importancé is attached to the extra séivice of
cartoning, re@lacing eggs which are not sold in one
week, free advertising, and similar services. kThe buyer
is not accustomed to these services, therefore, he does
not consider thém important. |

5. 1In the retailvgrocery operation, eggs are a small portion‘

- of the total business, thus»decreasing the operator!s

concern about eggs.

. Methodology

Areas sampled ‘

The populations of the areas included in the study were 49,869
and 110,475 for Williamsport and Johnstown, respectivelyag/ |

The reasons for selectihg the twb samrle areas were: 1) Lycoming
County, in which Williamsport is located, is apparently & self-sufficient
egg producing area while Cambria Counfy is a deficit egg producing area.
This mekes possible a comperison of differences in egg procurement
systems that may exist between an apparent.deficit area and an apparent
self-sufficient‘aréa. 2)vBoth commnities are considered rather typical

of the medium size market areas found in Pennsylvania.

2/U.S. Bureau of Census, 1960 Census of Population, Preliminary

Reports.



Selec’éiOn Of sample ’
| In Williamsport & complete emmeration was made of independent
retail and wholesale grocers, restaurants, dairies, bakeries, plant
cafeterias, schools, and hospitals. A 20 per cent sample of bars and
taverns was taken, Because of the large number of bars and taverns and |
the small quantity of eggs handled by them, a 20 per cent sample was
assumed adequate to represent this segment of the merket. The saume
schedule was used for bars or taverns and restaurants. A totel of 153
schedules vas taken--81 re’cé.il grocery stores, 52 resteurants (including
bars and taverns), 8 bekeries, 4 dairies, 3 plant cafeterias, 2 whole-
salers, 2 hospitals, and 1 school system., |

In Johnstown, a 100 per cent enumeration was made of wholesale
grocers, restaurants, bakeries, plent cafeterias, schools, and hospitals.
Onée, again, because of i:he large number of bars and tavérns and small
gquantity of eggs they hahdled, a 20 per cent sample was taken. Also,
due to the large number ‘o'f retail grocery stores (over 200), a 50 yer
cent sample was teken. It was assumed this would be an adequaté repreée
sentation of irarious channels used for eggs. None of the dairies serving
the area handled eggs. A total of 203 sche_duleé was taken-~103 re'ta.ii
grocery stores, 81 restaurants (including bars and taverms), 9 bekeries,
4 wholesale grocers, 3 hosypitals,‘ 2 school systems and 1 plant cafeteria,

A table of random numbers was used to selé.ct the sample of
 retail grocery stores in Johnstown and the taverns and bars in Williamsport
and J ohnstcw;ﬁ. Each establishment was given a mmber and plotted on a

city mep. Then, using the table of random numbers, 50 per cent of the



retail stores,in‘eaﬁh borough or city in the Johnstownvarea were selected.
The same procedure ﬁas followed in seleéting the bér and tavern sample
exgéptké 2b pexr cent sample'was chosen in this casé. Additiohal nunbers
vere taken to bé uéed ds sﬁbsﬁitutes it scheduies céuld not»be'dbtained

from the originsl sample,

Data collection

Infommation was obtained by direct interviews with owners or
managerial.personnel’of ihdependent retail grocery stores, wholesale
- grocers, festaurants,,bakéries, dairies, plant cafefgrias, hospitals,
~and schools. The senior author intervieﬁed all retail and whélesale
vgioéérs, dairies,'hospitals, and schools,vand aﬁother interviewer obtained

the information for restaurants, bakeries, and plant cafeterias.

Methods of analysis

The purposes of this study hecessitated sorting the outlets
in the sampie_ihto three groups as follows: (1) aree, (2)‘type of
»suppliei and (3)ﬁsize:of'stéfe in the case of retail grocefy stores.
Averages and prcportions vere then comruted whefe»ap@licable. 'Wheré .
a test of significance waé appropriate the chi-square technique was
- used., The five pér cent level of confidence Wa$ chosen as the one at
- which the relationships being tested were accépted as significant. |
In the énalysis, bars end favefns were inecluded with the

restaurants in both Williamsport and Johnstown.



Survey Findings

Total supply of eggs

The total volume of eggs moving through Williamsport and
Johnstown in 1960 was estimated to be 1,877,599 dozen and 2,992,031
dozen, respectively, Teble 1, Because of the high standard deviation
obtained from the volume data of reteil stores in Johnstown--a standard
deviation of 43.24 dozen around a mean of 38.42 dozen--total volume in
Johnstown was estimated by using the estimated 1960 national aversge per
capita consumptionvg/ Data were used from another study presently being
conducted to estimate the volume of eggs handled by chain stores, inde-
pendent stores, and the volume purchased directly from producersAE/

The shove study indicated that consumers in Johnstown pur-

‘chased 51 per cent of their eggs from producers, 14 per cent from
independent retall grocers, end 35 per cent from chain stores. On
the basis of these percentages and the estimsted national per capita
consumption, the volume of eggs handled in Johnstown by chain and
independent grocery stores and the volume sold directly by producers
in both Johnstown end Williamsport was estimated. The volume of eggs
handled by all other sources was computed from the volume data obtained

in the study.

3/U.S. Department of Agriculture, The Poultry and Fgg Situation,

Agricultural Marketing Service, November 1960,
L /Harry Krueckeberg, unpublished data, Pemnsylvenis State

University.



Tabl_é 1. Estimateri Volume and hoporblon of Eggs Handled by Var:.ous Sources in Williamsport and

Jokns u:w.n, 1960,

Johnstown

* Source - Williamsport
(dozen) (per cent) (dozen) (per cen’c)
‘Independent retail stores 221,040 11.8 352,433 11.8
Chain retail stores 390,000 - 20,8 881,081 29,k
Restaurants 76, 700 1 101,192 " 3kt
" Bars and taverns 52,260 2.8 129,220 k3
Bekeries 377,832 20.1 151,164 5.1
Hospitals 17,160 9 88, %00 3.0 -
Schools _ 17,940 e9 3,900 T el
Plant cafeterias . 3,380 2 - T80 -
Producer to consumer - 698,020 37.2 1,283,861 42,9
Friends, nsighbors, and relatives ‘ 23!26:[ 1,2 == L =
Total 1,877,599 11000 2,992,031 100,0




Where eggs purchased -

Forty-six per cent of the shell eggs used'byk all’Williamsport o
market organiza.'bions included in the study were purchased from producers,
| 2L per cent from assembler-distributors, s/ 23 per cent from hucksters, &/ »
L per cent from city wholesa.lers, 7/ 2 per cent from dairies, and 1 per
cent from retailers,-s-/ Table 2e o

‘Although Johnstown is located in & deficit egg producing county,
v producers in Bedford and Somerset counties. are 1ocated close enough to
the Johnstown market to serve it directly. 'S:xty-five per cent of the
shell eggs used by a.ll marke'b organizations included in the study
vere purchased from producers, 2)4- per cent from city wholesalers, T per
cent from an assembler-distri’butor, 3 per cent from retailers, and l

per cent from hucksters, Table 3.

5/An assembler-distributor is arbitrarily defined in this
paper as a business which sssembles, ‘grades, packs. and resells eggs.

The operation is of alarger scale kand covers a larg_er geographicv a;rea :
than does that of a huckster, | - 7 B ,

- 6/A huckster is ar’bitrarily defined in this paper as an 1ndiv1dual
"~ who buys -eggs on: & farm route and resells them. His operation is small
scale and confined to.a small ‘local area.. o ‘

7/A wholesa.ler is arbitrarlly defined in this Paper as a busmess
which buys eggs and resells them, However, the business ,does _no_t pick up
eggs on the farm. _ | o R
| 8/'I'he term retailer or "retail grocery store ‘a8 used in this

study refers only to non-chain retailers (unless otherwise indicated).



Table 2, Sources of Supply of Shell Eggs for Williamsport: Outlets, Sources;, Proyortibn of Outlets Using
. Sources, and Proportion of Volume Obtained from Various Sources, 1960,

Retall grocery _ _ S
store : Restaurant Bakg;y Total

Source Outlets  volume Outlets Volume Outlets Volume Outlets Volume
(per cent)(per cept) (per cent) (per cent) (per cent }(per cent) (per cent )(per cent)

Producer ' 70 56 43 o 33 20 60 b6
Assenbler~

distributor 1 16 - - om - 2 2
Huckster - 32 ‘19 32 Wl 16 20 32 23
Wholesaler 9 6 8 T 3k 30 9 L
Dairy 2 3 - - 17 30 2 2
Retailer ' ' - - 17 9 bl - 5 1

Potal BRETT™ 16/ 100 100 100 net/ 100

}_/'I‘otals of more than 100 per cent are due to outlets using more than one sgource.



Table 3. Sources of Sugply of Shell Eggs for Johnstown Markets Outlets, Sources, Proportion of Outlets
: Using Supplier, and Propo“tion of Volume Obtained from Varlous Sources, 1960, ’ .

Retall grocery: : : - : v
o store Restaurant : __Bakery ' Total
Kinds of source Outlets Volume Outlets Volume Outlets Volume Outlets - Volume

(Per cent ){per ceﬁt) (per cent }(per ceﬁt) (per cent)(per cent) (per cent )(per cent )

Producers 82 50 8r . 80 50 - 50 80 65

Wholesalers. - 19 33 1 13 50 -~ 50 | 23 2
Assembler~ ' . ‘

distributor 1 1k - - - -- o1 7

Retailer 3 1 . 9 : T - - SRR 3

* Huckster ’ 2 2 : - - : - - 1 1

- Total . lOTl/ 100~ | 10#1/- 100 100 100 ' ”110;/ - 100

;/Total over 100 per cent are due to outlets using more than one source.,
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Volﬁme and supply source information for retail grocery
stores, restaurants, and bakeriee in Williamsport and Johnstown is

presented in Tsbles 2 and 3, respectively.

Volume per outlet

Apprdximately one third of the retail grocery stores in both
Willlamsport and Johnstown used less than 15 dozen eggs & week.v Another
third used between 15vdozen and 30 dozen a week, and the flnal third
used over 30kdozen a week. The average nhmber of eggs used per restaurant
was under theknumber‘used per independent grocer; dSixfybfive‘per cent
of the Johnstown restaurants ahd L6 per cent of the‘Williamsportrrestaur-
ants used less than 15 dozen. |

. The volume of eggs handled by independent retail grocers and
1nstitutions did not appear to influence their decision on the type of
supplier. However, more of the high egg volume restaurants purchased
eggs from wholesalers and hucksters than from producers.

| As would be expected, the volume of eggs handled by each
retail grocery store was positively related to the gross‘retail~doller.

volume of sales, Table k.,

Number of sgppllers per outlet and length of time present supplier used
as €gg source - ,

Apprqx1mately 90 per cent of all 1nterv1ewees in both Williamsport
and Johnstown purchased eggs from one supplier. The retail dollar volume
of the retail’stores had little effect on the number of suppliers'used.

,There'was’little differehce‘in length of tine Williamsport and

~ Johnstown retail grocers had been buying from present suppliers. In both
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‘Teble 4. Proportion of Volume of Eggs Handled Per Week Per Store; by ,
‘ ' Gross Retail Dollar Volume of Sa.les, Wllllamsport and J ohnstown,

' 1960.,

o S Montﬁly gross sales ;per gtore \_
Dozen = - Up to ' RS v ‘ - $5,001 and
per week $1,000 R 001-5,000 | over

| ' (per cent) v ~ (per cent) - ‘ : .(Pe? eent)

0-15 ST2. RPN S 3.3
16-30 - 26.2 P ©o3h,2 \ . 16,7
31-60 1.7 © 315 - ho.o
61-150 - - , 6.8 30,0
Cver 150 = == 2.8 ‘ - 15.0

Totel ~  100.0 - . 100.0 o - 100,0

areas, approximstely 45 per cent of the stores had been buying from the
present suppliers for more than five years.~j Howeveif, ) o.nlyb,orie third of‘-
' the restsurents and institotions hsd been buying from present suppliers
k for 1onger than flve years. B | | | o

: There was llttle relationship between the size- of retall grocery
stores and the perlod of time they had been buying eggs from present
suppliers, - However, the length of time outlets had been obtalm.ng eggs
f_rom :the" threev xna,)or sources of ‘supply differed-. , Thls was especially
ti'ue' of 'restaurants'." -Those 'buying from a wholesaler» ior hﬁckster had
| been buying from their present supplier 1onger than the outlets 'bt:wing

from & producer, Teble 5.

Uses of shell a.nd frozen egg_and egg solids by, restaurants and 1nst1tut10nal :
users ' .

: Approximately 90per cent of 'the;restaurants and 70 per cent of}” :

the other institﬁtions used shell eggs. Most eggs were used by restaursnts,
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Teble 5.  Proportion of Reta:ti Grocery Stores and Restaurants Buying Eggs
from Specific Producers, Wholesalers, or Hucksters for Given
Periods of Time, Williamsport and Johnstown, 1960,

—_ ' ____Source -
Mumber of ___Producer e .. VWholesaler Huckster
years Stores Restawrants Stores .Restaurants Stores Restuarants

{per cent)‘(per cent) (per cent)(per cent) k(per‘ cent )(per cent)

-2 30k 46,5 50,0 16,7 148 353
2.1"5 23.7 A 21"0’4' 5.0 ‘ 25.0 25'9 | 2305
Total 100,0  100.0 100.0  100.0 100.0 100.0

—
.

in oi'der of importenoe, ir; serving, eooking,‘ and baking. Ihe -majo:g' eég
dishes served were fried, scrambled, boiled, poached, and salads in that
order. The grea.tee'b 'use of eggs in hospitals a.ndb Wiliiams_port schools
was in serﬁng. ‘However, mosf. eges in plant cafeter:i.as' and Johnstown
schools were used in cook:mg. Obviously, all egge used by bakeries
were used in baking. | | o |

Only three of the 133 restaurants used frozen eggs, and they
used them in baking only. A majority of the resta.urant personnel inter-
‘ viewed said they were not fa.milia;r with frozen egegse. Of those who were
famil:.ar with them, more than one half seid frozen eggs were not a good
substitute for shell eggs. » |

The only other outiets using ffozen eggs were the bakeries.
Sucty-two per cent of the bakeries in Williamsport and 89 per cent of
v the bakeries in J ohnstown used frozen eggs. Only two bakery opera'bors

said frozen eggs vere not a good substitute for shell eggs. Of the ones
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B ‘who said frozen eégs 'w,ere“e; good substitute for shell eges, 36 per cent
said convenience was. the reason for 1iking frozen eggs, 28 per cent liked.
the final product obta.ined, and 36 per cent didn‘t know why they considered
them a good substitute.

None of the restaurant operators interviewed used egg solids
band a mejority were not familiar with them. A majority of those who said
fthey were familiar w:.th egg solids did not consider them a good. substitute
: for shell eggs, because they believed that the final product obtained
| had e bad flevor and odor.
| B Thirty-seven and 11 per cent of the bakeries in Williemsport
and J chnstown, respectively, used egg solids, A majority of ‘_all bakeries
did not consider them & good substitute for shell eggs because the final
‘product was ini’erio‘r ih 'quality. The exception was a large commercial

bakery in Williamsport which used a large quantity of egg solids.

Services prov:r.ded by suppliers

In both Williamsport and J ohnstown, the maaority of all outlets

_' were i'eceiv:.ng delivery of eggs once a week. The type of supplier had
no effect on the frequency of delivery., Larger stores were receiving
'delivery of eggs more often than the smaller stores. _

' | Appmcimately 90 per cent of ‘all ocutlets paldl for their eggs
u}pon‘ delivery. Hospitals, schools, and outlets buying from a wholesa.ler
were the major outlets buying eggs on account. |

| Approximately 93 per cent oi‘ all outlets bu;ylng from producers :
and hucksters paid upon delivery, while slightly less than 60 per cent
~of all outlets buylng from wholesalers paid upon delivery. The size of

the retail stores was not related to date of payment for eggs.
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Only 19 per cent of all eggs delivered to independent retail
grocery stores were cartoned ready for sale. Twenty per eent of the stores
buylng eggs from a wholesaler, 19 per cent of those buying from & producer,
and seven per cent of those buying from a huckster received eggs in dozen
certons ready for resale. v | |
The size of s‘bore :Lnfluenced the kind of container w:Lthin :
which eggs were dellvered. Thirty-eight per cent of the large stores
received eggs in one-dozen cartons, while cnly 16 per cent of the small
ones recelved eges in one-dozen cartons, Ta‘ble 6.

Teble 6. Proportion of Stocres Receiving Eggs in Specified Containers;
by Size of Store, Williamsport and Johnstown, 1960.

Type s Monthly gross seles per store

of T Up to T $5,001 and
container | $1,000 B $1,001-~5, 000 o over
| (per eem) - (per‘ cent) - (per cent)
30 doze‘n case 4.5 ; : 80,8 62.5
3 x bk carton = 11.3 . 6uls 21.9
2 x 6 carton 4,8 . TeT 15.6
Bagket or box 19,k ; 5.1 . -
Total - 100.0 s -100,0 | | ‘ v 100.0

Eigh’cy-one per cent of the stores in W:Llliamsport and 66 per cent
of the ones in J ohnstown sold eggs as "Not Classified.” A larger percentege
‘of stores buying eggs from a vholesaler handled Grade "A" eggs than stores
buying from any other sou:éce‘. Aiso,‘ more of the large thafx smell stores
' sold Grade "A" eggs. | |
The replac'i'ng of eggs by the supplier when they became a week

old or older was seldom practiced in either Williemsport or Johnstown,
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vOrxly two outlets had a supplier who followed this. practice, and in both
: vinstances the supplier was & producer.
~ omly five per cemt of the stores in Willlemsport and 11 per

cent of the ones in Johnstown included eggs in their advertising. A
hloher percentage of the large stores advertised eggs than did the small
stores. However, none of the advertising was paid for by the supplier. .

- Seventyafive per cent of the stores in WiLliensport and 66 per
| cent ’of the stores in -Johnstovm displayed eggs within the‘ store. »The.
type of supplier was not releted to method of displaying eggs. More Lof .

the large than of the smll stores displayed eggs.

‘Factors giving indications of future ser'vice ea@ectations

Seventy—ei ght per cenb. of the outlets in Williamsport and

| 63 per cent of the outiets»in Johnstown had had no suppliers, other

" "than the present one, in:the'pastf' two years. More of the reta.il grocery
-store and restaurant ;oﬁenators who bought eggs from hucksters ha.d. no |
other supplier in the past two years than Siiniler organizetions vhich
hought from*either producei-s or wholesalers. ;Al»so;, a highei‘“ ‘percentage
of the 1arge than small retail grocery stores ha.d one or more suppliers,
other tha.n their present one, in the past two years. .V

More than Lo per cent of the interv:.ewees had not changed the

- “source from which they pu:rchased eggs during the time which the outlet

~ had been in business. Of the ones who had cha.nged the gource of supply,
the most importa.nt reason for changing was that their previous supplier |
-~ had gone out of 'business.‘ A higher percentage of emall than the large

stores had never changed egg suppliers.



iﬁ sqpport of”fhe hypothesis that littie iﬁportance is“placed.
.upon extra serv1ces such as cartoningb adwertis1ng at the suppller s |
vexyense, and replacing old eggs, more than 98 per cent of the retail
grocery stores and restaurants, and 90 per cent of the 1nst1tutlons
vreported satisfaction with the present gource of egg sup@ly. Also, in 7
support of the hypothesis that quality was the-maaor factor determining the
:  buyer's satisfection, 75 per cent of all interviewees gave good eggs as |
a reason for being satisfled with their present source of sqggky.
| A mejority of all sample operators said that ‘they would buy
’ eggs from a prodneer 1f ‘their present source should stop handllng eggs.'
“The maaor reason given was their Ebility to get fresh eggs.

In Williamsport T0 per cent and in Johnstown T5 per cent of
the grocery stome operamorsvsaid;they recelved no custcmer ‘complaints
aboﬁt eggs. ‘Eggs with blood spots wes the major complaint received by
AthOSefﬁho did receive‘complaints. Stores buyiﬁg from a rmodueervreceived
the fewesﬁ eustemer complaints; ,Those buying framkhucksters received the
bmos£4complaints.v | | |

The salerof eggs’eccounted‘fOr‘less than five per cent of>the
total sales in 72 per cent of the Williamsport stores and 85 per cent S
of the Johnstown stores. The smell stores sold proportionally more

eggs than aid the 1arger stores.v 

Expected Trends During the Next Ten Years
 During the ten-year period from 1948 to 1958, the total number
‘ofefetail'grocery stores in Pennsylvania declihed.35 per cent..'Duringv

this same period the’nuﬁber of stoves with payrblls decreased 18 perveent,
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Of the 95100 stores that went out of business only 1,806, or apprdximately
20 per eent, were large enough to have a ;pa;y:mll.

, Obviously this trend cannot eontinue indeflnltely. There
a.ppea:rs'-to be little reason to a.ssume that the decrease in the next ten
years will be less than the 18 per cent decline in stores m.th payrolls
from l9h8 to 1958. of this 18 per cent, between 14 and 15 per cent. likely
~ will be the smaller or family run stores.' Or, as in the 19&8 to 1958
yer:.od., 80 yer cent o:E‘ the stores g01ng out of bus:mess W‘ill be those not
large enough’ to ha.ve a payroll. | |

A reduct:.on in the number of egg producing flocks a.nd an
increase in the size of flocks ha.s occurred during the past~ decade,
This trend will probably continue for the next ten years ma:.nly because
~of the la:cge number of small flocks of less than 100 birds st:.ll in
"exlstence. Many of these will dlscontinue egg productlon. “

3  There likely will be'no,significant chgngefin the number of
dealers—-wholesale food handlers,» .nuckstei's, coopera:tives‘ and assembler- |
_diétrib\rboa:'se-‘in"the next t'en years. The number of dea.lers presently in
"-the ma:rket areas is small compa.red to producers and retailers and there . |
a.ppears to be no logical reason for the num‘ber to become much smaller. .
Even though wholesale food handlers may decrease f:q.n number, this decrease

will probebly-oe offset "by.“faniinorease in the number of assembler-distributors. |

| ‘Iﬁplio:a.ﬁlons‘ for Future Demend
Presen,t procuremenf pollcies of retailers; restaurants, and
institutions, a5 well As ‘the trends in the "v_ai'ious oﬁtlets and sources
of ’supply, were used ’to project egg procprement‘ pollcies_ and demands of

the egg merketing system of the futuve,
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Procurement policies of independent retail grocery stores,
réétaurants, end institutions likely will change very little during the

next ten years.: Although the numbers of retaill grocery stores and producérs
‘ are decreasing, the average siie of producer flocks is becbming.large13
meking it possible for hore of the larger retailers to obtain eggs directly
from producers. " | |

Also, the uniqueness of quality control of eggs mekes it possible
for the producer to process as high a quality product On the faxrm as can
be processed at a éentral plaht., In most cases, eggs peacked and delivered
directly by the pmoducér may‘be of higher gquality since iess time is needed
to move them through market éhannels.

Over 95 per cent df the ovners and managers interviewed in
Williamsport and Johnstown sald they were satisfied with their present
source of supply. The majority of these indicated that they would bﬁy
eggé‘from a similar source if their present supplier should go out of
business.

A majority of the buyers in both areas had beenqbu&ing from
the same supplier for»many &ears, indicating either their lack of concern
about eggs, or théirfsatisfacfion with their source. They had few com~
plaints’about suchfsefvices‘as delivery, cartoning, gfading, and regrading.
Most of the store managers indicated that they had no customer complaints
or only a few how and then, Also,'only three per cent of all interviewees
said they were considering changing egg suppliersQ

| With the apparent satisfaction of the buyers, it is not likely

that they_wiil change their egg procurement policies greatly during the



coming years. ‘Also, the sf.ud'y indicated thé.t little» importence was >a.ttba.ched N
- to the extra serwrlces of advert:.sing, replac:.ng old eggs, extendlng credlt,
band smlla.r services. Thus, :Lt can also be assumed these ’serv:Lces will
not be demanded by these outlets in the near future, ‘
However, cartoning has been growing in ,im;)_ortance' ehong the
larger sto:res.* Since retail storés are becoming 'la.rger, future yééi's
‘vm.ll probably f::.nd more gtores demandmg that eg.gs be dellvered in dozen
cartons ready for sale. Thls ma.y be the major change in the egg marketing

' system of areas studied. 1n the coming ten years.






