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Final Conclusions:

@~ Role of terroir variables in pricing of
the BC VQA wines is not as important
as it could be expected

@~ The significance of terroir in the
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*Wine age
*Distance to lake

The most important terroir variables
in wine pricing of the BC VQA
wines are:

*Soil type (well suited soil class)
*Rows direction (East-West),

* Average elevation (201400 m)

* Aspect (Southern)

*Temperature (no temp. extremes in
April, July, August, October)

161-176. might prove to have more of marketing

importance than actual
terroir-grapes-wine dependent wine
pricing influence

*Wine (grape variety), with “exotic
sounding” varieties being sold with
premium e.g.: Baco Noir,

or Sangiovese

*Individual brand

recognition
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®=— The results of this research support
findings coming from terroir related
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Plantinga & Stavins (2011), What is the
Value of Terroir? The American
Economic Review, 101(3): 152-156;
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@~ This research finds its continuation in
the author’s spatial econometrics
analysis of the influence of distance to
main road, as well as presence of
famous winery neighbours on wine
pricing of the BC made wines (another
chapter of the same dissertation)
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