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FOREWORD .
_.“'This issue of the Review of Marketing and Agricultural
Economics marks the first appearanco in new form and  expanded
scope of the Monthly Markoting Review under a changdd name - a
: Journal which has been published at regular intervals since
‘- Aprdl, 1937, and in which the contributions contred grincipully
s uggn‘thc marketing of agricultural commoditics 'In this Stats,
_while ot the same time doaling with maﬁkqting‘systcmﬂ'and‘”?;
“practices 'In other Statos and overscas' gountries, A leading
{Eggt“refﬁf‘tho formor publication was tho roview for ‘the month
: ‘or”ruiidg pf1oes and suppllos of livéegstoek, forage,- frults and
vogotables 4in the wholesalo markots of the metropolitan arca’ -
this boing o summary of the dotailled statemonts appearing . .
rogularly in tho Woekly Markoting Notos.. L5 1SR

o7+ VFollowing tho ostablishment in 1941 of the Division of

N%ripﬁxpura11Eoonomics,-mb;ch.was amalgamated in 1943 with the

~ Diyision of lMarketing (State Marketing Burcau) the noced was

~'_ Ancroasingly folt for a modium in which to publlsh articles,,

'+ roports and rovicws covering the Invostigations: of roscarch
officors spocilalising in agricultural occonomies, To launch a
Speclal publication for the purposc was considerod too ambitious
under prosont circumstancos, but this new Review will at-least

. partly moet the demand, and will continue to provide tho
“Anf rmation’ o markets ‘and marketing which has been so favourably

‘3€9me%pto¢_p§§p in -tho past by readers ‘of the former publicition.

L .

"*f?j,“ijf”itfip;bbnfidoan?'dkpgctcdrthaf‘this new publication
Will find ‘acceptance’ amongst a Wwide ‘€lrculation of recders, and
that it will help to bridge the long=-felt gap betweon thode® Who
8tudy the problems of markoting and economies and thosc c%g?gly
tries.

asgoclatod in a practical way with tho agricultural induf

Ghicf of Division..




