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VYTHnaj pa3Boja TpXKHIITA HA IPOMOLIH]Y ...

Crpyunu pan ExoHOMHEKA [IOJbOIIPHUBpEIE
Bpoj 3/2011.
VIIK: 339.13:631.147

YTHIAJ PA3BOJA TP KHUIIITA HA ITPOMOIIATY
OPT'AHCKHUX ITOJbOIITPUBPE/THUX ITPOU3BOJA

H. Boxuh', Becta Kounh Byrnennja, H. Bep6ep

Pe3ume: HMako ce MOry youuTH [ABa MPHCTYNa pPa3BOjy TPIKHUIITA OPTaHCKUX
MOJBONIPUBPEAHUX IMPOU3BOJA, PBU NpuMewmeH y CAJl, u apyru y 3emasbama EY,
o0e TepUTOpHje KapakTepullle IWHAMHUYAH Pa3BO] TPXKUIITA. Y CaBpPEMEHUM
yCIOBHMa TMOMEHYTE pa3lIMKe C€ CMamyjy, HCTOBPEMEHO [OK OpraHcKa
MOJHONIPUBPE/IA TTOYHELE /1A C€ Pa3BHja y JpKaBama Ie TO paHuje HUje 0o ciydaj.
[loBehana nOCTYNMHOCT OPraHCKUX IOJHONPUBPEAHUX IPOMU3BOAA Y Pa3INYUTUM
KaHaJIMMa JUCTPUOYIMje U U3 PAa3IMYUTHX KpajeBa CBETa YIPaBO je MOCIeIUIla
pasBoja TPXKMIITa W IOCTaBba Ipel HPOMOLMjY, Ka0 HHCTPYMEHT MAapKETHHT
MHKCa, pa3auuuTe HoBe 3aaatke. C jeqjHe CTpaHe AMPEKTHH MAPKETHHI KaHAIN U
CIeNMjaIn30BaHe MPOJIAaBHUIIE OPTaHCKE XpaHe HacToje Jia OCTaHy KOHKYPEHTHH.
[Mopen Tora, moTpebHO je mWbame pacTyher Opoja MOBpeMEHMX MOTpolava. Y
UCTO BpeMe, UCIUTYjy ce MOTyhHOCTH MpoMoBHcama ,,0rganic plus“ BpemHocTu
Kako OW ce momaha Mpow3BOAmA W IOTPOIIAYM 3AIMMTHUTIIIM OF Tio0anm3auje
TpxkumTa. CaryiegaBame yTuIaja pa3Boja TPXKUILTA HAa MPOMOLM)Y OPraHCKUX
MOJHOTIPUBPEIHUX MNpOM3BOAa Tpeba a ycMmepaBa OOJHKOBamkE NPOMOLUjE Y
Cp0uju, Kao 1 MPUITHKOM IUIacHparma JoMahux Mpon3BoIa Ha pa3BHjeHa TPIKUIITA.
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Hacranak opraHcke IOJbOTIPUBPENE YTEMEJbEH j€ JABAJCCETHX TOAWHA
NpoIUIOTa BeKa y paloBHMa ayTopa KOjU Cy Ha TMoce0aH HAaYMH CaryieJaBaiu
OJTHOCE TOJBOTIPUBpeie U npupojie. KibyuHe TpeHyTKe U MEeproJie ’EeHOT pacta U
pasBoja y JelieHrjaMa Koje Cy clieanie obeniexanao je, Ipe cBera, OJHOC OPraHCKe
npeMa KOHBEHI[MOHAITHOj MOJHONPUBPEN, HAUMH Ha KOJH j€ Taj OJHOC carjelaBaH
O] CTpaHe AprkaBa WM ITOTpOoITIada, Kao M KOHKPETHE akIThje Koje Cy HacTajalie Kao
HOCJICTUIIE TAaKBOT carjieiaBama. Y JaHAllkbe BpeMe, a HApOYUTO Y BPEMEHY KoOje
JI0J1a3H, U3TIICAHO je Ja he mevat pa3Bojy OpraHcKe MOJhOMPUBPEIS AaBATH U HheH
OJTHOC Ca TIPOU3BOAKHOM TCHETCKH MOU(PHUKOBAHE XpaHe.

Pact u pa3Boj TpuIlTa OPraHCKHX TOJFOIPHBPEIHUX MPOM3BOJA YTHUE U
Ha OOJNHKOBame HHUXOBE MPOMOLMjE, Kao jeIHOT O]l MHCTpyMEHaTa MapKEeTHHT
MHUKca. Y OBOM pajay Ha OCHOBY HCTpaxkuBama 3a ctonoM (,,desk research®)
MPUKYIUREHN CyY CEKyHIapHH TIojalmy W WHPOpMAIHje KOju TPHUKA3Y]y
cnenupuYHe 3aJaTke KOjH C€ TMOCTaBJbajy TMpel MPOMOIH])Y OPraHCKUX
MOJHOTIPUBPEIHUX TMPOM3BONA, a KOjU Cy YIPaBO MPOHM3ALUIM Kao MOCIeIuNa
pasBoja TpxumTa. Jlar je mperien Hu3a eMIHPHjCKUX UCTPaKUBamha CIIPOBEICHUX
y 3emibaMa TJ¢ OpraHcKa MOJbOIPUBpENa OCIeKU BHINCACICHUJCKA CHaXKaH
pa3Boj. PesynraTi HaBeieHNX HCTpakKMBamka MOTY OMTH 3HAYajHM 3a pa3yMeBambe
npoMonyje u 'y aomaheM aMOHWjeHTY, KaKO Yy CMHCIY 3a/iaTaka KOjH Ce Tpel By
MOCTaBJhajy Ha MocTojeheM CTemeHy pa3Boja TPXKHINTA, TAKO M ca acTekTa Moryher
iacupama JoMahux npon3Boaa Ha MHOCTpPaHa, pa3BUjeHHja TPIKUIITA.

1. UcTopujaT oprancke nmo/bonpuBpee

JlBameceTnx roanHa nporiiora Beka y Enrmeckoj Sir Robert McCarrison, Sir
Albert Howard u Richard St. Barbe Baker, a y Hemaukoj Rudolf Steiner o3naunnu
Cy Kpo3 cBOje pajoBe ToueTke oprancke mosbonpuspene.” Y CAJl opraHcka
noJporpuBpena mojauina ce tek 1938, xama ce Steiner-o cryment Ehrenfried
Pfieffer Tamo mpecenuo, 1ok je moceOHy ynory y omoryhaBamy HCHOT Aajber
pacta oxurpao J.1.Rodale.?

Kana ce menmeceTnx roamHa mpomniora BeKa JOTOIUIA ,,3¢lIeHa peBoIynHja’
Koja je xopumhemeM pa3IMYuTUX HOBHX WHITYTa, XeMUKandja u hyOpusa, kao u
NPOU3BOJHMAX TEXHHWKa oMoryhmia 3HauajHo moBehame NMPHHOCA, HACTAlM Cy H

2 Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http:/Awww.ers.usda.gov/publications), ctp. 3.

* Forrer Graydon, Avery Alex, Carlisle John (2000), Marketing & The Organic Food
Industry: A history of food fears, market manipulation and misleading consumer,
(http://www.igf-1-and-milk.com/PDF/organicmarketing.pdf), crp. 11.
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HOBU YCIIOBH Y KOjUMa C€ carjielaBajio MUTamke Pa3Boja OPraHCKe MOJbOIIPUBPEE.
Onpel)eHn UMIPECUBHU PE3YNTATH ,,3€JICHE PEBONYIHUje” MIMAK HUCY OJACTPAHUIH
moTpeOy /1a ce HaCTaBH Pa3BOj OpraHcke moJporpuBpene. OBO IMpe CBETa ycien
YUELCHUIIE JIa j€ ,,3€JICHa PEeBONIyIMja” JoHea ca co0oM u onpeleHe HeraTUBHE
nocneaune, o kojuma rosopu u Rachel Carlson y ,,Tuxom mnponehy“ (Silent
Spring), miTo je MOJaTHO TMOJCTAKJIO Pa3BOj OpraHCKe MOJBOIPHBpENE, a 3a IITa
HBCHU TPOTUBHHIM HABOJIE J]a MAKO M3BAaHPEIHO HAIMCAHO, HHjEe YTEMEJheHO Ha
Hay4HHM casHamuMa.! MelhyTuM, camMo momaTtak na y Bume ox 30 MHIHOHA
cllyyajeBa TpOBama MECTHIUANMA, pErUCTpoBaHMX o7 crpaHe CBeTcke
31paBCTBEHE opraHu3aije TokoM roamnae, oko 100.000 mma cMpTHH UCXOJ, MOXKE
Jia I0BeJIe Y MUTAMkE OBAKBE TBP/H-E IPOTHBHUKA OPraHCKE T0JHOMPHBPE/IE.

YKOMMKO Ce TOCMAaTpa pa3Boj TPXKHINTA OPraHcKe XpaHe y 3eMibama
Esporicke yrnje u CAJI®, Moxe ce ucrahiu a ¢y ynpaBo Ha 00e TEpUTOpPHje PBHU
UMITYJICH TIOTEKJIM ca CTpaHe MOHYyAE I/ie ¢y ce GpapMepH OITydHBalH J1a OTIIOYHY
OBAaKBYy MPOU3BOJBY Ca JKEJbOM Jla CMame yNoTpeOdy XeMHKaluja WU TaK W3
TUIHEX yoehema, a Tek KacHuje u 300T moMohu Koje Cy Biajae MOjeIuHUX JIp’KaBa
00e30ehuBase. iMmysicu pa3Bojy OBOT TPIKHINTA JOJIA3HIIU CY U Ca CTPAHE TPAKILE
rJie Cy moTpolnaun Tpaxkehu 0e30eIHy U 3/IpaBy XpaHy IMOKa3all HHTEPECOBALE 3a
KYTOBUHY OBAaKBUX MPOM3BO/IA.

V naHanmuM yCIIOBHMMA [I€YaT Pa3BOjy OPraHCKE MOJbOIPUBPEE aje U heH
OIHOC Ca TMPOU3BOJHOM TEHETCKH MOAM(PHUKOBAaHE xpaHe.7 Haume, xkanma
3eMJBHIIHY YCIOBU HHUCY OArOBapajyhin OHOME 3alITa Cy HaMEeHEHH Jia Ce KOPHCTE,
4YecTo ce, mororoBo BaH EVY, mpuMemyjy BEIITaYKHd CTBOPEHE COPTE, TAKO3BaHE
reHercku moaudukoBane copre (GMO). OBo ce Hajuerthe YMHU Y3 MHTCH3UBHY
ynorpely HecTUIUaa U MUHEpaTHUX yOpuBa 1ITO, yMECTO Ja YHANPEIH MOYETHO
JIONIE CTarhe 3eMJBUIIHUX YCIIOBA, JOBOIH IO U3PAXKCHUjE erpaialyje 3eMIbUINTa
Y BOJICHUX CHUCTEMa, a CAMHM THUM U MOTpeOe 3a joIl MHTEH3UBHUjUM KopulhemeM
necTunuaa U MuHepanHux hyOpusa. ['eHeTCKHM MOau(pUKOBaHA XpaHa HE MPOia3u
JIOBOJFHO TIOy31aHe Oe30emoHocHe npoBepe HemkobuBoctd GMO 1o 3mpaBibe
JbY[IH, B HE TIOCTOjH MOT'YNHOCT Jia Ce IMPELU3HO YTBPIAM Y10 OBUX KOMIIOHEHTH,
Hajuernhie HeaJeKBaTHO ICKIAPUCAHUX, Y KpPajbeM MPOU3BOAY. YIPaBO Cy ca

* Mcro, ctp. 11.

> Jlasunk Ct. HeGojura (2004), Mapkemune cmpamezuja npouseoda y undycmpuju xpame:
exonowxu npucmyn, ECOLOGICA 11/2004. 6p. 43, ctp. 2.

® Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www.ers.usda.gov/publications), ctp. 4.

’ Nlaguuk Cr. HeGojma (2004), Mapkemune cmpameauja npouseoda y unoycmpuju xXpame:
exonowxu npucmyn, ECOLOGICA 11/2004 6p. 43, ctp. 1-3.
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CTpaHe 3acTyIHHKa T€HETCKM MOIOU(HKOBaHE XpaHe AaHac HajBeha omoHHWpama
OPTaHCKO] OJBOIIPUBPEIH.

Vipkoc pasiuyuTEM OCIOpaBamKHMa, Y CaBPEMEHHM YCIIOBHMa, OpraHcKa
MPOU3BO/IEb-a XpaHe OeIe)KU M3BaHpeaaH pact. [IpucyTaH je crajiaH pacT TPIKUIITA
on 15% mo 20% romumime, NOK Ce TOAWIIKBH CBETCKH OOpT mpouemyje Ha 30
MEIHjapau gonapa.’

2. MapkeTHHT cTpaTeruje pa3Boja oprancke no/>onpuBpene

JIBe Cy OCHOBHE MApKETHHI CTpATerdje pa3Boja OPraHCKe HOJbOIPUBPE/E :
cTparervja ,rypama” (push strategy) m crpatermja ,,Byuema® (pull strategy).
Crpateruja ,rypama“, NpuMemEeHa y paHHjUM MEpUOJMMa pa3Boja OpraHcKe
nossonpuBpene y EY, oqaocunia ce Ha momoh pa3Bojy OpraHcke MmoJbOIpPUBpPEe O
CTpaHe JOHOCWJIAIlAa O/UlyKa Ha HHBOMMAa HAIWMOHAJHWX MHHHCTapCcTaBa 3a
MOJHOTIPUBpPENY, Ca OYEeKHBameM Ja he Tpaxkma 3a OBOM KaTeropujoM IpPOH3BOAA
Ooutu ayTomMarcku moBehaHa pacToM HuXOBe MmoHyzae. OpraHcka MOJbONPHUBpPEAa
cxBaTa ce kao oOezbehuBame jaBHOT J00pa INTO OINpaBIaBa WHTEPBEHITH]C
eBporckuX Biaja Ha Tpxumry.'® Ilpumepa pamu, y EV27 u IllBajuapckoj je Tokom
2003. romune roTtoBOo 54% cepTH(UKOBAHOT OPraHCKOT 3€MJbUINTA OHIIO
noap;kaHo ca 635 muTHoHa eBpa.

Y CAJl ce oprancka xpaHa TocMarpa kKao Tu(EpeHITUpaHH IPOU3BOJ,
MIPOU3BE/ICH y CKJIaJly Ca HadelMMa €KOJIOTHje, U3 uera MpOM3WIasu Jia je yjora
BJIaJIe caMO y TOMe Jia JieUHUINE MITa je TO IITO OM MOTPOIIadyd MOTIH CMaTpaTH
OpraHcKHM Tpom3BoZoM.”> VYIpaBo Taka NpHCTYN OXroBapa CTPaTerHji

8 Cynmapesuh T., JlaBuuk Ct. H. (2005), O6enescasare opeanckux no/onpugpeonux
npoussooa y Cpouju, Anamn Ekonomckor ¢akynrera y CyGorur, 6p. 14/2005, ctp. 79.

% Cymapesuh T., Byjomesnh Ana Mapua (2004), Mapkemune xapaxkmepucmuke npoyeca
Pa380ja  Op2aHCKUX no/boNpuepeonux npoussoda, AnHamm ExoHoMckor ¢dakynrera y
Cy6otunm, 6p. 12/2004, ctp. 211.

1 Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http:/Avww.ers.usda.gov/publications), ctp. 21.

11 Stolze Matthias, Lampkin Nicolas (2006), European organic farming policies: an
overwiev, (http://orgprints.org/6337/)

12 Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www.ers.usda.gov/publications), ctp. 21.
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JBydema“® Kkoja mompasymeBa 1a TpPKHIIHM aKTEPH, @pe CBEra JaHIH

BeJlenpoiajHuX objekara W mpexpamOeHa HWHIYCTPHja, HA OCHOBY MPEIHU3HUX
mpojexija Oyayhux TpKUITHAX KpeTama, Mpey3uMajy pU3HuK Ha cede W CKIamajy
JQYTOpOYHE YroBOpe ca Mpou3Bohaurma OPraHCKHX IOJbONPUBPEIHHUX MPOU3BOJIA,
Kako O Tpakma Owiia 3a10BOJbEHA. Y OBOM CIIy4ajy TPaKiha CTUMYJIHUILE OpiKH
WIN CIIOPHjU pacT MoHyIe. MehyTuM, ocHa)keHa MHIyCTpHja OPraHCKe XpaHe Y
CA/l mouena je ca 100HUpame KOl aMepruKe BIIaJie 1a ce Y CKIAAy ca TUM TOYUbY
jaBibatn 1 uHAHCHpaE opel)eHNX MpojeKaTa O CTpaHe BIaae .

IMopenehu pact TpxkuinTa, ¥ ca acrleKkTa MOHYAC M Ca acleKTa TPaxmbe, y
KOHTEKCTY PasIMUATUX TOJMTHKA' , MOXE Ce YOUMTH 1a je MAJOIpOAajHO
tpxkuiite Behe y 3emsbama EY nero y CAJl, anu ga tamo pacte MO BHIIUM
cronama. Hcropujcku mocMmarpano, y EVY je moOHyJa WHTEH3MBHO pacnia
ocTaBJhajyhm moTpedy 1a je kpo3 oapeheHn BpeMeHCKH TIeprUo CYCTUTHE TPAKbA.
Y CA]l je mak 6uo oOpHYT ciyuaj ma je pactyha Tpakma oJl CTpaHe MOoTpolaya
moBJia4ymiia 3a cobom moHyay. OTya cy U pasiuke Koje MocToje y cMuciy Beher
Opoja ¢apmu W TOBpIIMHE IMOA OpranckuM yceBuma y EVY y omnocy ma CA/J]
IIOCJIEIUIIA TAKBUX PA3IMYUTUX NIPUCTYIIA.

MelhyTum, u pa3nmuuMra OpraHcka Tpxkuiira y Eppornm Hamasze ce Ha
Pa3THMYMTHM CTyIIbeBUMa pa3Boja (y HacTajamy, pacty, 3penoctu)®. Behuua
TpkumTa 3anmagHe EBpore cy wimm vy ¢asu pacma unu 3perocmu. OTyma, 3a
pa3nuKy Ol paHUjUX TMepHoja TIe je OpraHcka XpaHa INpoJaBaHa Kpo3
aITEepHATHBHE KaHAlle MpOJaje, JaHac rOTOBO Ja He MOCTOjU CcymepMapkeT 0Oe3
OCHOBHE TOHYJIe OPraHCKHX aptukana. [lompowauuma je nocmaio moeyhe oa
KYNyjy Opeancky xpamy 6e3 uxakeoe nocebrnoe nanopa. Cnuuno je u 'y CAJl, nako
je TpKHIITE pa3sBHjEHM{HX eBPONCKHX 3eMasba 3penuje ox oora y CAJL.Y C apyre
CTpaHe, TPXKHIITa OpraHckux mnpousBoaa y llentpannoj m Hcrtounoj EBpomu y

3 Cymapesuh T., Byjomesuh Ana Mapua (2004), Mapkemune kapakmepucmuke npoyeca
Pa380ja  Op2aHCKux no/bonpuepeorux npoussoda, AnHamm ExoHoMckor ¢dakynrera y
Cy6otumu, 6p. 12/2004, ctp. 211.

¥ Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http:/Avww.ers.usda.gov/publications), ctp. 21.

> Hero, crp. 6-8.

18 Richter Toralf (2006), Review of organic market development in Europe - from OFCAP
to  QLIF, (http://orgprints.org/7970/1/JOC_2006_Richter_Market_between OFCAP_
and_QLIF_eprints.pdf).

7 Dimitri Carolyn, Oberholtzer Lydia (2005), Market-Led Versus Government-Facilitated
Growth: Development of the U.S. and EU Organic Agricultural Sectors, Electronic Outlook
Report from the Economic Research Service, August 2005,
(http://www.ers.usda.gov/publications), ctp. 6.
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(hasu cy Hacrajama W Haja3e Cce Ha CTaaUjyMy Ha KOME Cy CE€ 3alaJIHOCBpOIICKa
TpXKHUIITA Hanaszwna npe otnpuwinke 10 roguna. M y 3eMibamMa MIMPOM CBETa KOje
Cy Ha HIDKEM HHBOY pa3Boja CBE je BHUINEC OPraHCKHX IOJHONPUBPEIHHKA jep ce
yIpaBo OpraHcka MoJLONPHUBPENA MPEM03Haje ce Kao pa3BojHa MIaHCca.

JlaHac ce TONWTHKA YCMEpPEHAa HAa OPraHCKy TMOJbONPUBPEAY Y OHUM
KpajeBEMa CBeTa TAc¢ je TpKWINTE Ha BHUIINM CTYIEBAMA Pa3Boja,
TpaHcopMHucana O jeAHOAUMEH3HOHAJIHOT MPUCTYIAa y KOME ce IOJAPIKABAIIO
caMO TIPOIIUPCHE CEPTUPUKOBAHOT OPraHCKOT 3EeMJBUINTA Y HWHTETPUCAHU
MPUCTYT KOjU MOJpa3yMeBa Mepe OPUjEHTHCAHE Ka TPaXEbU, KA0 U MHCTPYMEHTE
MOJIPIIKE KPO3 UHPOPMHUCAE, TPSHUHT, UCTPAKUBabE, 00pa30Bakbe U U3TPAlhy
KamamureTa’”.

3. EdpexTn pa3Boja Tp:KUIITA HA MPOMOIHjY OPTAaHCKHUX NMOJHONPHUBPETHUX
NPOU3BOAA

[ToBehana [OCTYMHOCT OpPraHCKUX MOJHONPHUBPEAHUX MPOM3BOAA Y
Pa3TUYNTHM KaHAJIMMa AWCTPUOYNHje W M3 Pa3IMIUTHX KpajeBa CBeTa HaCTajy
ycien pasBoja Tpxkuinta. OBe NpPOMEHE IOCTaBJbajy Npe] MPOMOIHjY, Kao
MHCTPYMEHT MapKeTHHI MHKCa, pa3IuuuTe HoBe 3ajmarke. C jeqHe cTpaHe
JUPEKTHH MapKeTUHI KaHAM W CIICIHjaIN30BaHe IPOIABHUIIE OPraHCKE XpaHe,
HEeKaJga MIOMHWHAHTHH KaHalIM KOjUMa CE€ C€ OBHM MPOW3BOIM IHCTPHOYMpaIH,
HAcTOje Ja M Jajbe OCTaHy KOHKYPEHTHH, ITO Hamehe morpeOy wu3rpamme
crienuuIHOT BUXOBOr MMuNa. [lopen Tora, moTpeOHO je y3 KOMyHHUKalHWjy ca
HPUBP)KEHUM, CTAJTHAM ITOTPOIIAYMMa OPTaHCKUX IMPOU3BO/A, IIJbakbe U pactyher
Opoja TOBpeMeHHX MOTpolIaya. Y HCTO BpeMe, Ha IOjeIMHAM pPa3BHjCHUM
TPXKUIITHMA, UCIUTY]y ce MOryhHOCTH mpomoBHcama ,,0rganic plus“ BpegHoctu
Kako Ou ce momaha MpowW3BOAKA M MOTPOLIAYM 3ALITUTWIN OJ TIiiolanmu3anuje
TPIKHILTA.

3.1 Ilompeoa 3a uzzcpadrwom umuua cneyujanu3z08anux nPoOasHuUYa
Op2ancKe xpane

Tpaunchopmarja Manonpojaje, Kao YHMHWJIAL IPOMEHA IIOCIOBama M
MapKeTHHra yommTe,” jaB/ba Ce€ M Ha TPKUIUTY OPTAHCKUX TOJHOIPHBPEIHHX

18 Kilcher Lukas (2007) How organic agriculture contributes to sustainable developement,
JARTS Witzenhausen, Supplement 89, ctp. 31-49.

19 Stolze Matthias, Lampkin Nicolas (2006), European organic farming policies: an
overwiev, (http://orgprints.org/6337/)

20 Kotler Philip, Keller Kevin Lane (2006), Mapxemune menaymenm, Jara Cratyc,
Beorpan, ctp. 15.
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npousBoza. [Ipeasuhama ma he y OynyhHocTH cymepMapKeTH H3BECHO MOCTaTH
Haj3HAYajHUjH THCTPUOYTEPH OPTraHCKMX MPOM3BOAA,”" ocTBapyjy ce. Camo je y
CAJl y mepuony om 1997. nmo 2008. rogmuae Manornpojaja OpraHCKHUX IPOU3BOIA
eBOJyMpala Ha HA4YMH Ja Cy CIIelHjai30BaHe IPOJABHUIE TAEC Cy OPraHCKH
NPOM3BOIY OWIM Haj3aCTYIJBCHUJH IOYETKOM OBOT II€PUOJA, YCTYNWIE IPBO
MECTO KOHBEHIMOHAJIHHM CyNepMapKeTHMa y KOjuMa ce Ha Kpajy HaBeIEeHOT
TMeproja KyloBaga TOTOBO TOJOBMHA CBHX OPraHCKHX mpom3Bofa.”’ Ilpu ToMe,
HHCY CaMO KOHBEHLMOHAJIHU CyIEPMAapKeTH ca MOHYAOM OPraHCKUX HpPOH3BOAA
KOHKYpEHIMja CIELHjaIn30BaHIM OpPTraHCKUM TpojaBHHIAma, Beh cy To
HUCKJBYYHBO OPTaHCKH cymnepMmapkeTn. CylepMapKeTH Cy Haj3HAYajHUjH KaHal
qucTpuOyuuje y AycTpuju, a IoKasyjy u3y3eraH pact y YjenumeHoM KpasbeBcTBy,
JIOK cy y Hemaukoj opraHcKM NpOM3BOIM W Jajbe YIJIABHOM NpPOJaBaHH Kpo3
JUPEKTHE MAapKeTHHI KaHale WM CIEHHjaln30BaHe IIPOJABHUIIE OPraHCKe

xpane.?

CanyHO HayMHY Ha KOJU pearyjy MalonpojaBUd ca ApyraddjuM
aCOPTUMAaHOM KOjH, KaJa c€ CyoudaBajy ca HaBeIEHHM MH3a30BOM, IIPE CBera
MpoJajy MCKYCTBO, @ TOTOM ACOPTHMAH MPOM3BOAA,”’ OArOBapajy M BIACHHUIIH
CTHELHUjaTU30BaHNX TPOJABHMULA OPraHCKUMX TpousBoaa. Hawme, mupexTHH
MapKETHHI' KaHaJIM W CIICLHjaJM30BaHE NPOAABHUIIC OPraHCKE XpaHe, y LHUJbY
KOHKYpHCama CylepMapKeTHMa, HyJe J0JaTe BPEIHOCTH, PELUMO, XpaHy Koja je
Mpou3BeIeHa JIOKATHO WM y PETMOHY WM HaK OKpYXeme Koje Ou moTpomauy
OoMOTryhuII0 yHHKaTHO HCKYCTBO KYIIOBHHE.

YV Hemaukoj, TIie je W Aajbe M3pa3suTO 3HAYajHA YJIora CIEIHjaTM30BaHIX
MaJIoINpo/Iaja 3a OpraHcky xpany u rie ux uma oko 2000 ca moBprmHoM ox 50 o

21 Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United Kingdom and  Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).

*2 Dimitri Carolyn, Oberholtzer Lydia (2009), Marketing U.S. Organic Foods: Recent
Trends From Farms to Consumers, Economic Information Bulletin, Number 58, September
2009, (http://www.ers.usda.gov/publications/eib58/eib58.pdf).

2% Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United Kingdom and  Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).

% Kotler Philip, Keller Kevin Lane (2006), Mapxemunz menaymenm, Jlata Cratyc,
Beorpan, ctp. 15.

25 Zenner Silvia, Foster Carolyn, Padel Susanne, Wirthgen Bernd (2000), Comparative
analysis of the impacts of marketing instruments on the organic market in Austria, the
United Kingdom and Germany,(http://orgprints.org/927/1/zenner-2000-impacts-of-
marketing-instruments.PDF).
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200 M’, aHaIM3MpaHe Cy MEpCIeKTHBE OBHX KaHANA AMCTPHOYIHje HA OPraHCKOM
TpxumTy.”’ Y aHammsm ce HCTpaxyje Besa catmcdakimje M eHTy3Hja3Ma
notpouraua®’, carmemannx xopumhemem SERVQUAL merone y 948 mrtepsjya
NoTpoIllaya, U panuja MeHauMeHTa 12 manomnponaja oprancke xpaHe y Hemaukoj.
Pesynratn moka3yjy na je carucdaknyja moTpolmiadya KJby4dHa 3a TIpOJajHe
neppopmance u oOjammaBa 32% mpozaje MO KBaapaTHOM METPY MPOJajHE
noppmuHe. [lpomaja oprancke XpaHe TIpeicTaB/ba U3a30B 300r moTpede
YBEpJBMBOCTH OPraHCKOT aprymeHTa. JIMuHe KapaKTepucTHKe U KyIOBHa
atMocdepa, MpU TOME, WIPajy BaKHH]y YIOTY OJ IIEHE. YCIyre W KBAJIUTET
NpoM3BOJIa TJIaBHE Cy JeTepMHHaHTe caTuchakiuje moTpomiada. [loTpormayn
cMaTpajy Jga je cBexuHa Boha W TOBpha pempe3eHT KBaUTETa YHUTABOT
acoptumana. [loceOHO je 3HauajaH pe3ynTaT UCTPaXKWBama KOjU IMOKasyje Oa
VIpPaBO HajMamke paamke TOCTIKY Haj00by caTtuchakiijy © eHTy3Hja3aM
NOTpOIlaYa MITO cyrepuiie Moryhy peHecaHCy MalIuX palibHh Y KOMIIIIYKY Koje
O0uM TOTEeHUHMpane cTpaTerujy 3ApaBOr KMBOTa M BelHeca. HaBemeHHM 3akibyuiu
MMajy BaXKHE HUMIUIMKAITHje 3a HW300p HHCTpyMEHaTa IPOMOIHMje M FHHUXOBO
KOMOMHOBaE y MPOMOTHBHU MHKC.

3.2 IIpomonuja opzanckux nob0npuePEOHUX NPOU3600a ycmepena Ka iuxoeum
noeépemenum nompowauuma

Pa3BojeM aucTpuOynmje OopraHcKuX MOJHONPHBPENHUX NMPOWU3BOJAA HACTaja
je MoryhHOCT KymnOBHHE HaBEIEHHX IPOHM3BOJA HE CaMO Yy CIELHjaIn30BaHUM
OpPraHCKMM TIPOJABHHUIIAMA WM IUPEKTHUM MAapKeTHHI KaHaiauMma, Beh m y
KOHBEHIIMOHAJIHUM ~CylepMapkeTuma. To je pesyiaTupano moBehaBam Opoj
NOTpOIIaya OBUX MPOU3BOJA KA0 U M3PAKCHUJUM CETMEHTHPABEM TPIKUIITA
opranckux npousBona. [lopen morpomaya Koju Cy opraHcke IpOU3BOJE KyIOBaIH
W paHMje, Kaja je HHXOBa JOCTYINHOCT OWia Mama M Be3WBala ce 3a
CreLrjaTu30BaHe KaHajle TUCTpUOYLIMje, a KOjH ce Y IuTepaTypH, usmely ocraor,
Ha3WBajy M ,,OpUTHMHAIHY, TIPaBU OPraHCKH TOTPOINAYU” WIH ,,0pPTaHCKH
MIOTPOIIAYX Ka0 y MPOIUIOCTH, CBe je Behu Opoj moTpornada KOju Cy KyMOBUHY
OBHX TIPOM3BOJIa 3alloyelld Kaja Cy ce€ OBH MPOW3BOMU TIOjaBHIU Y

% Bolten Jan, Kennerknecht Raphael, Spiller Achim (2006), Perspectives of Small
Retailers in the Organic Market: Customer Satisfaction and Customer Enthusiasm,
(http://orgprints.org/10198/1/Bolten_Kennerknecht_Spiller EAAE_final_version_Schrift_1
2.-205.pdf)

" TloTpolIayké eHTy3WjasaM BHIIE j€ oX obmuHe catncakimje M IOBe3aH je ca
mopehermeM  pasIMYUTHX — aNTepHATHBA M BEIWKAM JIEJIOM ca  HU3HeHalemeM.
HpeBamna}KeH,eM OYCKHMBarba MnoTporavykun 6HTy31/IjaBaM pacre.
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KOHBEHIIMOHATHUM CyHepPMApKETHMa, T3B. ,,KOHBEHIIMOHANHU moTpomradn“’®, Oy
JOpYyTH MPEICTaBJbajy MOBPEMEHE MOTPOIIade OPraHCKUX MPOU3BOJA, KOjU IOCTajy
3Ha4ajaH CErMEHT Ha TPXKUIUTY OPTaHCKHUX ITOJbONPUBPEIHUX IIPOU3BOIA.

V nurepatypu takohe kopumihena knacudukanuja va light (ciate), medium
(cpemme) u heavy (Benmke) mMOTpolIade OPraHCKHX MPOHM3BOAA> MOXKE OHMTH
JIOBEJICHA y Be3y ca IMPETXOMHOM IIOJIEJIOM, Tie OCeOHO MOTY OMTH 3aHUMJBHBHU
medium moTpolIaYd KOjU jeAHUM JEJIOM, OJHOCHO TOBPEMEHO KOPHCTE OBE
npousBoge. OCHOBHH LIUJb jeCTe ,,ipeBoljere” CpeqbHX y BEJHKE MOTPOIIaye Kako
Ou ce moBehao yzeo BeMMKHX MOTPOIIAYA, IITO je O MOCeOHEe BAXKHOCTH 3a JaJbH
Pa3Boj TPXKHIITA OPraHCKUX MPOU3BOJIA.

WctpaxuBame CHpoBeaeHO y Bemukoj Bpurammju® mokasamo je ma ce
TPXKHIITE OClama HajBehuM CBOjUM JIeIOM Ha KYMOBHHE KOje BpIK MamuHa heavy
morporaua (84% moTpoIlImke 3a OpraHcKe MPOU3BoIe moTHde o1 23% moTpoIaya),
u na ce 70% mpomaje obasssa mpeko 3 Boaeha kamanma mpomaje (Tesco, Waitrose,
Sainsbury’s). KymoBuHa oprancke xpaHe Hajuyermihe 3amoYdEe KYHOBHHOM
oprancku rajeHor Boha m moBpha. Ca oBHX Mpom3BOAa KyNOBHHa ce Hajuerthe
NpoIIUpyje Ha jaja W MJICYHE MPOU3BOJE, 3aTUM Ha YNAKOBaHE IMPOU3BOJEC Y
OakanHMIAMa, a TeK IIOTOM Ha Meco U Oe3ankoxoyHa nuha.

JlBa ocHOBHa MOTHBa KOju MOKpelly OpraHcke MOTpoIlnave Cy YyKyc H
3apaBibe. [locToju mupekTHa Kopemanwja m3Mel)y cTemeHa y KOME IOTPOIIavH
BEPYjy y 3IpPaBCTBEHE KOPUCTH U YKyC OpPraHCKe XpaHe U Opoja Kareropuja oBe

28 Aschemann Jessica, Maroschek Nicole, Hamm Urlich (2008), The EU health claims
regulation and its impact on the marketing of organic food, Second scientific conference of
the International Society of Organic Agriculture Research (ISOFAR), Modena, Italien, June
18-20, 2008 (http://orgprints.org/11507/)

% Tpumepa paam, oBa K1acuduKaruja ce kopuctu y Stevens-Garmon John, Huang Chung
L., Lin Biing-Hwan (2007), Organic Demand: A Profile of Consumers in the Fresh
Produce Market, Choices, the magazine of food, farm and resources issues, A publication
of the American Agricultural Economics Association, 2. Quarter 2007, 22(2) ctp. 109-
116. u y Soil Association (2004), Organic Food: Understanding the consumer and
increasing sales - A marketing guide for Welsh organic businesses based on consumer
research conducted by Taylor Nelson Sofres (
http://orgprints.org/10858/1/TNS2004eng.pdf).

% Perpaxusame Soil Association (2004), Organic Food: Understanding the consumer and
increasing sales, ciposeneno y janyapy u ¢pebpyapy 2003. roauHe umao je 3a nusb aa ce
noBehia pasymeBame MOTHBAlLlMje IMMOTpOINada Kako OM ce opraHcka xpaHa e(eKTHBHHjC
npoMoBHCaATIa U 1a npoaaja rnopacia. AHaJ'II/I3I/IpaHOje NnoHalame Mpru KylmoBUHU U CTABOBU
15.000 nomahwmHcTtaBa y3 kopuiihieme Superpanel 6ase momartaka kojy mocemyje Taylor
Nelson Sofres (kommanuja Koja CIIPOBOAN MapKETHHT MCTPaXKWBamba MIIMPOM CBETA) M IaJbe
jOII JeTajbHIje HCTPakHBamke MHUINUBEHA y KoMe je mHTepBjyrcano 4000 jpymu y cBOjuM
JOMOBHMaA.
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XpaHe Koje Kymyjy. YKyc u Opura 3a 37paBibe Cy YjeOHO M OCHOBHH YMHHOLHU Y
MOJICTPEKMBAaY MOTpOINaYa aa Mpodajy OPraHcKy XpaHy HPBH MYT U EHUXOBOM
oxpabpuBamy aa mosehajy moTpousky 3a Bby. Mehyrum, light morpomaun mory ce
npeBecTd camo y medium motpoiiade u kKaaa cy yoeheHn y Be3u ca Kopuctuma
yrnorpebe OpraHcke XpaHe Kaja je y NUTamby M000JbIIAke 3/1paBiba, OUyBamke
JKHUBOTHE CpEINHE U TOOPOOUT KUBOTHIHA.

KomOunamuja ucrnopyke OpraHcKdX JIMHHja JOOPOT KBaJWTETa M M3BPCHOT
ykyca medium moTpomaynmMa ca JAeTaJbHUM KOMYHUYUPAreM ca HhHMa y BE3H ca
KBAJMTETOM XpaHe (Hp. m3beraBame kopuiihema MeCTUIMIA ¥ aJUTHBA W BHUIIIA
XpaHJbHMBa BPETHOCT) MOTY OWMTH OJ KJBYYHOT 3Hadaja ma ce moseha ymeo heavy
notpomaya. C THM Yy BE3H JAajy ce W NpPENopyKe 3a MapKeTHHI W IMOCeOHO
npomonrjy. M3mely ocramor, HarmamaBa ce ga Tpeba ,,MCHIpUYATH OPTaHCKY
npudy’. HWCKOMYHHIIIPATH TIOPEKIIO TPOM3BOJAa W PA3HOJIMWKE KOPUCTH Of
kopuifiera OpraHcke xpaHe momMohy NMPOMOTHBHE JIMTEpaType W WHpopMaluja
JaTUX Ha TMaKoBamky NPOM3BOAA, MOACTHIAKA IOCETH (apMama, H3rPaATEHOM
KOHTaKTa ca HoBuHapuMa. [lopen Tora, Tpeba mpomMoBHCaTH YKyC OBHX IIPOU3BOIA
W OpraHu30BaTH MPOMOTHBHE jerycraiuje. [lopyka Tpeba ma Oyne jeqHOCTaBHA.
He Ttpeba 3anemaputu na ce Kake MOTpOIIaYMMa Kako Ja HICHTH(HKY]y OBE
MPOU3BOIE W Kako Ja WX pa3uKyjy O oOcTalmmx ,npupomHux”. Tpeba
HarjamraBaTy 3/[paBCTBEHE KOPHUCTH y MEPH Y K0joj OrpaHHuEea y OTJIalllaBamky TO
I03BOJbaBajy. Tpeba rpaguTu Be3e y CMHCIY IOBe3UBama ca onpeheHuM
XyMaHUTapHUM OpraHM3alHjaMa Koje Ce 3alaXy 3a BPEIHOCTH eKOJIoTHje, Tpeda
MIPOMOBHCATH OpTraHCKa jaja M MJIEYHE MPOHM3BOAEC OHMMA KOjU KyIyjy Bohe u
BEreTapyjaHliMa, a MECO OHMMA KOjH KYITyjy MJICUHE MPOU3BO/IE.

JIpyro ucTpaxuBame crpoBeneHo y IlIBajiapckoj’ Harmamasa na Kama ce
HIOCMaTpajy MOBPEMEHH IOTPOIIAYd OPTraHCKHX MPOU3BOJA, MOXKE CE YOUHTH J1a je
OCHOBHA TIpeTpeKa OBOj TPYIH MOTpoliaya Ja nmosehajy KyrmoBHHE OBUX POHU3BOAA
yIpaBoO KHUXOBA BUIIIA LIeHa KOja HUje JOBOJHHO ONpaBAaHa JA0JATHUM aTpUOyTHMa
kBanmreTa. OBaj mpoOiieM ce HapOYMTO yodaBa MPWIIMKOM mopehema ca crpaHe
HOTpOIIaya OPraHCKMX Ca KOHBEHIMOHAIHMM MPOM3BOIMMA jep HHCY Y
MoOryhHOCTH J1a HACHTU(PHKY]Y TOBOJBHO 3HAYAjHY Pa3IIUKYy.

Pesynratn wucTpakuBama ykasyjy Jda 4Yak M Kaga Cy HOTpPOLIAYH
3aMHTEPECOBAHU 3a BEIHKH OpOj IMUTama y BE3H ca KBAUIUTETOM, IPYIITBEHHM U
SKOJIOIIKUM acleKTHMa Iy’ YHTaBOTI JIaHIa CHAaOJeBama, OHU CE HIAK OClIamajy
Ha Mamu Opoj KBaJMTAaTHMBHUX aTpuOyTa KOjH CE MOTY IOBECTH Yy BE3U Ca OBHM
nuTtamuMa. Takohe je yTBpheHo Ja MocToju 3HadajHa pa3linka y Oupamy H3BOpa

%1 Bodini Antonella, Richter Toralf, Felder Rudolf (2006), Targeting occasional buyers —
communicating quality, Joint Organic Congress, Odense, Denmark, May 30-31, 2006.
(http://orgprints.org/7640/1/JOC_2006_Bodini_Richter_Felder.pdf).
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uHpOpMAaIja O KBAIUTETY MPOU3BOJA KaJa Cy Y MHUTamy MPOU3BOIU Ca BEIHUKUM
HMBOOM aHTaXKOBakha MOTPOIIAYa y Ky[OBHHH Y OJHOCY Ha KyroBuHy Boha.*” Kon
OBHX MpPBHX, IJie j¢é HUBO YYECTBOBama MOTpOINAYa 3HAYAJHO BHILIY, MPOIABIIH,
¢uajepu 0 MPOM3BOJMMA, OLIEHE MPOM3BOJAa Ha OCHOBY HE3aBHCHUX TECTOBA U
WHTEPHET OCHOBHH Cy M3BOpU MH(OpMaIHja 0 MPOU3BOAMMA, TOK MPH KYNOBUHH
Boha, MOTpoIIaumM Tpu TpHOaBhamky HHPOpPMAIMja O KBAIUTETYy, mpedepupajy
JUPEKTHUJU TIPUCTYTI, PEIIMMO, O] IIPOonu3Bohaua Ha caMOM MecCTy Ipo/aje.

3akspyyak je na ce, Ja OM ce OpraHcKa XpaHa YYMHHJIA aTPaKTHBHUjOM 3a
MOBpPEMEHE MOTPOoIIade, MOpa y KOMYHHKAIMjU Ca HhUMa aKIeHAT CTaBJbaTH Ha
NHUTamka Y BE3U ca KBAJIUTETOM jep Cy Tajla CIPEMHH Jia IJIaTe U3BECHY BHIINY IICHY,
3aTUM Ja ce, y TOM CMHCIY, KOMYHHUKalldja MOpa YCPEICPECIUTH Ha OCHOBHE
aTpulOyTe KBAJMTETa, W, HA TOCIETKY, Ja ce, NMPH ToMe, Tpeba OclamaTH Ha
npon3Bohade win Ha 700po HHMOPMICaHe MpoaaBIe. Meauju oMy T HHTEPHETa ce
Mambe KOPUCTE KOJ IMPOU3BOJAa Ca HMIKHMM aHI'a)XOBAKCM IMOTpoIIada MPUIIMKOM
JIOHOIIICHA OJTyKe O KymoBUHU. MelyTum, kKaja roj ce npukasyjy mpuye U CIHKe
0 XHBOTY, cpehu i mpolOiieMrMa OpraHcKuX (gapMepa U BUXOBA IPOU3BOIHA
YMHU OPTaHCKH CEKTOP BUIJbUBHUjHUM, IIOTPOLIAYH Cy BUIIE EMOTHBHO UCIYHCHH H
OTyJa IPUBYYCHU OPT'AHCKOM XPAHOM.

3.3lIpomouuja y ycnosuma 2nobéanuzayije mprcuuima op2aHcKux
NnO/bONPUEPEOHUX NPOU3E00a

VY 3eMspama Ha HMKEM HHUBOY pa3Boja cBe demihie ce carieqaBa Jia OpraHcka
MOJBEOTIPUBPEIa MOXE JOMPUHETH FHHXOBOM COIIHO-EKOHOMCKOM M EKOJIOIIKOM
OJIPXKMBOM pa3Bojy, a Ja CcepTH(OUKOBAaHM OpraHcKH mpou3Boau 00e30ehyjy
NPUCTYNl ~ aTPAaKTUBHHM  JIOKAJTHUM UM MehyHapoOIHHM  TpPXKHUIITHMA, JIOK
npousBohaunma omoryhagajy Bume npuxoze.” Ha HaBeIeHHM OCHOBaMa HAaCTATH
pa3Boj TMOJEOTIPHBpEAE Y OBAaKBHM JpKaBamMa W TIOCIEAWYHA TJo0anu3anyja
TpPKMIITA OPTAHCKUX MPOM3BOJA MOPE] MO3UTHBHUX e(eKara, OTBOPHIM Cy U HU3
nUTama Koje Tpeda paspemuTd, OJf NuTama JepuHUCAma CTaHaapaa |
HEIApUHCKUX Oapujepa, 3Ha4ajHUX 3a OPTaHCKe MPOM3Bohaue y Mame pa3BHjeHUM
3emJbaMa, 1O ofpeheHor He3agoBOJbCTBA Jenia IMpou3Bohaya W MOTpoIIaya
pPa3BHjCHUjUX 3eMalba. YTPABO pEakidje OBHX JPYTMX W HAYMHH HHUXOBOT

%2 HaBeieHO HCTpaKMBaEbe BPIICHO j¢ HA KYIIIMMA OPTaHCKUX jabyKa.
% Kilcher Lukas (2007), How organic agriculture contributes to sustainable developement,
University of Kassel at Witzenhausen, JARTS, Supplement 89, ctp. 31-49.
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npeBasuiiakela OCTaB/bajy 3HAuajHE IMOCieOune Ha MNPOMOLH]Y OpPraHCKUX
NOJHOTIPUBPEIHUX MIPOU3BO/A Y PAa3BHjEHUM 3eMJbaMa.

[IponsBohaun opranckux mpom3Boaa y EBpomu moummy cBe BHIIE Ja ce
nprbojaBajy KOHKypeHIIHje KOjy CauibaBajy Mpou3Bohaun U3 OHUX 3eMajba TJie Cy
TPOIIKOBH IPOW3BOIE 3HAYAJHO HIKH YyCIed KIUMATCKUX YCIOBa, HIDKHAX
TPOIIKOBAa pajJHE CHAre WM 3eMJb€ WM TaK, HIKUX CTaHIap[a IpPOU3BOIE.
OBakBo crame mocienuna je pactyhe rimoOanuzanuje TpPXKHUINTA OPraHCKUX
NpoM3BOAa U cBe Behe aHOHMMHOCTH Kajia Cy OpPraHCKH NMPOW3BOAW Yy MUTAY.
Otynma cy ce QapMepu HaIDIM TOJ TPUTHCKOM Ja CHH3E CBOjeé TPOILIKOBE
MPOM3BOAKEC WM KopucTehn ce exkoHomMHjoM oOWMa, WM CHIDKaBajyhu cBoje
CTaHAapHe IMPOU3BOIIEC U ONCIyXyjyhm macoBHo Tpxkumre. Ca npyre crpase,
MOTPOIIAYN Cy HE33J0BOJHHH 300T TOCienuIa riodanu3aiuje TPXKUIITa OpraHCKe
XpaHe Ha KOME Ce CBE BHWIIC jaBJba)y aHOHUMHH, YHHU(DOPMHCAHH W 3aMCHJbHBH
OpraHCkKu IpoOu3BOaU KOjI/I Cy NpPOU3BCIACHU 11O HCIOBOJbHUM JPYIITBECHUM WIIN
yCIIOBUMa OKpY Kemba.

Jla Ou ce mpeBa3HIIIO HABEJCHO CTame U Ha CTpaHM noHyhada n Ha cTpaHH
HOTpOIIaYa, YIPaBo Ce OTBapa MPOCTOP 3a HCTPAKUBAKE, CTBAPAKE M, MOCEOHO,
KOMyHHIUpame onapeheHnx BpemHoctH. Y mpojekry ,,Farmer Consumer
Partnerships®, koju carnenaBa MOryhHOCTH ycmocTaBJbama MapTHepCcTaBa usmely
nponsBohadya M morpomaya, UCTPaxKyjy ce€ KOMyHHKAIlMOHU apryMEHTH Yy BE3H ca
eTHYKUM BpPEHOCTUMA KOje Ce Be3yjy 3a OpraHcke MpOHM3BOJE, a Koje MpeBa3uiase
CTaHJapAN30BaHE BPEJHOCTH Be3aHE 32 HHX, U KOje Cy Mo3Harte Kao ,,0rganic plus*
BpexHocTH. [IpoMonijoM OBakBUX BPEIHOCTH, HABOAN CE€ Y TIOMEHYTOM IIPOjeKTy,

3 OBaj meo pama Gasmpa ce Ha mpojexty ,,Farmer Consumer Partnerships-CORE Organic
project no. 1897, o6jaBibeHOM y cienehnm aenoBuma;

1. Padel Susanne, Gossinger Katharina-editors (2008), Farmer Consumer Partnerships-
Communicating Ethical Values: a conceptual framework,
(http://orgprints.org/12821/1/CORE_FCP_Voll _Final_31 July.pdf),

2. Zander Katrin, Hamm Urlich (2009) Farmer Consumer Partnerships: Information
search and decision making — the case of ethical values of organic products
(http://orgprints.org/15199/1/CORE_FCP_WP3_Report.pdf),

3. Naspetti Simona, Zanoli Raffaele (2010), Farmer Consumer Partnerships: Elaboration
and test of new communication concept,
(http://orgprints.org/16678/1/CORE_WP4_FINAL_REPORT_25_1 2010.pdf) u

4. Stolz Hanna, Stolze Matthias (2010), Farmer Consumer Partnerships: WP 5 Report on
the results of Consumer Choices Experiment,
(http://orgprints.org/17247/1/COREWP5ReportFinal.pdf).
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a Ha OCHOBY paHHje PACIIONOXKUBUX CTY/IMja M HPOjeKaTa>, OTPOLIAUN OPTAHCKE

XpaHe Ouy O CpEeMHHM Aa IUIaTe jOII BULIY HUXOBY LICHY.

VY HaBeIEHOM IIPOjeKTy, CHPOBEACHOM Yy TIET €BPOINCKHX 3eMasba, HAKOH
HU3a WCTpaXHBamka W yHOTpede pa3NIMuuTHX MeToaa, mpoHaheHun cy
KOMYHHKAIIMOHU apryMEHTH M3 JIOMeHa ,,0rganic plus“ speanoctu, xoju Ou Oumu
OCHOBa 3a cmpoBoheme cTpareruje nudepeHnyjanmje mpousBoma. Takohe je
UCIATHBAHA CIIPEMHOCT TOTpOIayda Jia TuiaTe TakBe MPOU3BOJE, KaKo ce He Ou u
JOBeNa y MUTamke KOHKYPEHTCKa Mmo3unuja mpousBohaya. [IpemiosxkeHn apryMeHTH
Koje Ou Mpom3BOhaum M MapKeTapH 3aMHTEPECOBAHU 3a YCIHEIIHO WHTETPHCAE U
KOMYHHIIHpame ,,0rganic plus® BpeaHOCTH y NMPOM3BOAHHM CHUCTEM, OIHOCHO Ha
TPXKHILTE, PA3IHUKY]jy ce OX Ap>KaBe A0 ApkaBe. Tako je, yonmTe y3eB, Y AyCTpHju
HajTIpenopy4bnBUje Kopuitheme aprymMeHTa ,HajBUIIM CTaHAapad A00poOWTH
kuBoTHHA", 10k je y Hemaukoj, Wrammju, IlIBajmapckoj m VYjenumeHOM
KpasbeBcTBY HajnpuKIagHUje HArJallaBaTH Jla je XpaHa MOPEKIOM ,,H3 YyBeHE
obmactu”. OBH apryMeHTH HIIaK OWBajy pa3iIMYUTO MPHUKIAJHU y 3aBHCHOCTH OX
BpCTE MPOM3BOJA WM CETMEHTa Ha TPXKUIITY KoMe ce obpaha. MelhyTum, kibydan
3aKkJbydak, Ja y OJArOBOPY Ha HMITyJice riobanu3anyje TP>KUIITa OPraHCKUX
NpOM3BOJAa 3HAYajHO MECTO 3ay3uMa [pOMOIHja, Tj. KOMYHHUIHpame
onroBapajyhux BpeIHOCTH, OCTaje Ja BaXKH.

4. 3akibydak

JluHamMuuaH pa3Boj TPXKUIITA OPTaHCKUX MOJHONPHUBPEIHUX MPOU3BOAA, Oe3
003upa Ha TOCTOjarbe IOHEKJIEC Pa3IMIUTHX IOACTHIAja IHEeMy Yy TIOjeIUHUM
JIeTIOBAMA CBETA, OCTaBJba CBYIJIC jaCHE MOCIEIUIE U Ha OOJMKOBAE MPOMOIIH]E
OBHX TIPOM3BOZa. Y OBOM paiay JaT je Tperjie] 3ak/byuaka HH3a eMIHPUjCKUX
UCTpaKUBaka CIPOBEJCHUX y 3eMJbaMa TJie¢ OpPraHcka MOJHONpPHBpeNa Oenexu
BHUIIICIICIICHU]CKH CHAaXKaH Pa3Boj, a KOJU €€ OJHOCE YIIPABO Ha MOjEJMHE aCIeKTe
yTHIlaja pa3Boja TPKUIITA HA MPOMOIH]Y OPTaHCKUX MOJHOMPUBPEIHUX
npou3Boja. [lopen Tora, 3aKJby4lld OBHUX 3aCEOHUX UCTPAKHBAKA, Y CKIAAy ca
CTaBOM ayTopa paja, MHTETPHCAHH CY, a TIOTOM carjeJaBaHd ca TPH Pa3iIMuuTa
HUBOA. Hajnpe ce maxxma ycMepuiia Ha HacTojamba TUPEKTHUX MapKETHHT KaHalla 1
CTELHjaTU30BaHUX TPOJABHUIIA OPTaHCKE XpaHe, HeKaJa MOMHWHAHTHHX KaHana
JUCTpUOYIMje OPTaHCKHX IOJHONPUBPEIHAX MPOU3BOJA, Ja W Jalbe OCTaHy
KOHKYPEHTHH, 3a IITa C€ Kao peIIeHhe MPOHANa3H H3rpaama crenuduaHor

% Tpema: Zanoli R. (Ed.) (2004), The European Consumer and Organic Food,
Aberystwyth School of Management and Business, University of Wales; BLE (2006),
Preispolitische Spielraume fiir regional erzeugte o6kologische Produkte: Analyse und
Umsetzung einer regionalen Marketingstrategie bei Biomilchprodukten Bundesanstalt fiir
Landwirtschaft und Erndhrung (BLE). Bonn; 1G-Milch (2006), A faire Milch.
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BUXOBOI MMHUIa. [Ipyrd HHBO pacBeT/baBama TEME paja MPEMECTHO je MaxKiby
ayTopa Ha ofroBapajyhy KOMyHHKalHjy W IiJbame pactyher Opoja moBpeMeHHUX
HOTpOIIa4ya OPTaHCKUX MOJFONPUBPEIHIX MPOU3BOIA KAKO OM Ce OHM MOTHBHCAIH
Ha Belly MOTpOIIKY M Kako OM TIOCTadHM CTalHH, NMPHUBPKEHU MoTporradn. Ha
HOCIIETKY, Y LEHTap WHTEPecOBama IOCTABJEEHO j€ HCIUTHBAKmE MOTYhHOCTH
IPOMOBHCama ,,0rganic plus* BpeaHOCTH Ha MOjeIMHMM Pa3BHjEHHUM TPKUIITHMA
Kako Ou ce muxoBa nomaha MPOW3BOAMBA W MOTPOINIAYM 3alITHTHIN O
rnobanu3anuje TpkuiuTa. HaBegeHa Tpu HOBoa He HCLPIUBY]y €€ caMoO Ha
NHUTakbUMa OOJIHMKOBama MPOMOIIHjE, alld UMajy M3y3eTaH yTHUIIAj HA OBO IUTAHC
jep 3ampaBo Kpo3 mera Tpake 3HadajaH JIeo OArOBOpa HA HOBOHACTANE ycioBe. Y
pany ce carieaaBajy ¥ KOHKPETHHU MpaBLU Y KOjUMa Ce Mpernopydyje 0OJUKOBakEe
MIPOMOIIHje.

Kana je y muramy cutyarnuja y CpOuju y Be3n ca MPOMOIIMjOM OPTaHCKHX
IMMOJBOIIPUBPEAHUX TIPOU3BOAA, HABCIACHU 3aKJbydlld MOTY ouru JABOCTPYKO
3HauajHu. Hajmpe, yKoJHMKO ce pa3MHIBba O BUXOBOM HM3BO3Y, KOjU CE CBE BHIIE
Mperio3Haje Kao 3HauajHa pa3BojHA IMaHca 3eMJbe, Tpeba nctahu aa, y MepH y Kojoj
ce 10/l TUM Makbe T0/Ipa3yMeBa U3B03 CHPOBHHA Koje OU ToCcTajaie caMo cacTaBHU
Jeo Tpolieca Tpepalie MHOCTAaHMX mpeny3eha, a Buie moapasyMmeBa ITUpPEKTaH
IUIaCMaH M W3B03 mpepaljeHuX MpOM3BOJA, 3HAUYAj 3aKJbydaka OBOra pajia pacre.
YKOIMKO ce TMak ImocMmarpa MpOoMOITHja OBHX MpOoM3BoAa y momaheM amMOujeHTY,
KOjU KapakTepuliie, u3Mely octayior, HeaJlekBaTaH MapKeTUHT Ha MUKPO U MakKpo
HUBOY W moTpeba 3a TmMepMaHEHTHOM WHQOpMHcaHOmNYy W eAyKalujoM
motpomaua®®, MumUBeme je ayropa pama na Om kopumheme oxpehennx
WHOCTPAHWX HCKyCTaBa IMPEJCTaB/bEHUX Y pamay, caoOpaxeHux pomahum
ycloBUMa, OWIIO KOPHUCHO KakKO y CMHUCIy MHCTUTYLMOHAJIHE TMOIPIIKE Pa3BOjy
TPIXKHIITA, TAKO U JOMHPABY 0 MOTPOIIAYa.
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THE IMPACT OF MARKET DEVELOPMENT ON PROMOTION OF
ORGANIC AGRICULTURAL PRODUCTS
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Summary

Although there are two different approaches to organic market development,
the first applied in the USA and the second in countries of EU, it can be seen that
on both territories that development is dynamic. Nowadays differences are
decreasing while at the same time occurs development of organic agriculture in
countries in which it didn’t exist before. Increased availability of organic products
in different distribution channels and from different parts of the world is actually
the consequence of organic market development which sets new tasks for
promotion, as for marketing mix instrument. On one hand, direct marketing
channels and specialized organic stores are attempting to remain competitive.
Besides, there is a need to target increased number of occasional organic buyers. At
the same time, possibilities of promoting “organic plus” arguments in order to
protect domestic production and consumers from organic market globalisation are
being examined. Understanding of organic market development impact on organic
products promotion could direct creation of promotion in Serbia, both for internal
market, and for organic products export as well.

Key words: organic agriculture, organic agricultural products, marketing
strategies, promotion, marketing strategies for organic agriculture development,
promotion of organic agricultural products.
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