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Consumption frequency of fresh mushrooms Assume the joint distribution function of (u;, &; ) is Gaussian, with

Marginal effect for different levels of consumption
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= Survey design allows us to differentiate non-consumers from Where R; the latent variable measuring consumers’ propensity for 648
participation to purchase mushrooms, and R; Is a dichotomous

potential consumers

variable of observation indicating whether or not consumers Re fer CI11CC

decided to participate. X Is the vector of explanatory variables; u

IS the error term

= Conditioning on participation (R=1), The ordered probit
equation is expressed as follows where D iIs an ordered
response:

Estimated Probabilities for fresh mushroom consumption
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