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Setting Course for Global Food Markets

The U.S. food sector is blending more and more into the world food market.
Overseas markets offer U.S. food companies opportunities for expanded sales.
This issue of FoodReview looks at a number of ways those firms are reaching for-
eign customers and how evolving foreign economies offer both opportunities and
challenges.

Although exports are traditionally thought of as the primary way to access over-
seas markets, manufacturing foods abroad is the major way large U.S. food
processors reach international markets. Processed food sales by U.S.-owned 
manufacturing plants located in other countries amounted to $103 billion in
1994—four times larger than U.S. processed food exports of $25.8 billion.

U.S. food companies also frequently enter international markets through the use of
licensing or franchising agreements with foreign firms. In 1994, for example, 29
U.S. fast food and other types of restaurant chains had 17,038 units operating
abroad, up from just 900 units in the early 1970’s. 

The large and diverse market, a well-developed food production and distribution
infrastructure, and political stability in the United States make the U.S. food sector
attractive to foreign investors. Food retailing accounted for 42 percent of sales of
foreign-owned food marketing firms in the United States in 1993. Sales by foreign-
owned food retailing affiliates in the United States amounted to $51.5 billion in
1993—13 percent of U.S. foodstore sales.

With traditional trade barriers falling under the Uruguay Round of the General
Agreement on Tariffs and Trade, some firms may try to use product and process
standards for processed foods as impediments to trade. To ward off this potential
misuse, the Agreement created a clearer set of technical regulations and measures
to protect human, animal, and plant health and established stronger procedures
for settling disputes.

A look at economic conditions and trade opportunities around the world finds
Central and Eastern Europe and the former Soviet Union confronting the chal-
lenges of adapting to a free-market economy. Economic reforms following the 1992
breakup of the Soviet Union have caused production declines in Russia’s food
processing sector. At the same time, liberalization of foreign trade and demand by
wealthier Russians for higher quality and more convenient foods have led to ris-
ing imports of high-value processed foods from the European Union and the
United States into Russia. 1995’s decline in output for Russia’s food processing
sector was less steep than in previous years and may signal a recovery, thereby of-
fering opportunities for foreign investors and exporters.

Bulgaria is facing a more difficult transition in moving from a state-controlled
food production system to a free-market economy. Bulgaria’s food processing
firms, almost totally dependent on Soviet markets during the Communist era, are
struggling to adapt to the demands of new Western Europe markets. USDA is
working with the Bulgarian Government to generate better market price reporting
and analysis to assist farmers, processors, and traders.

...Upfront

FoodReview (ISSN 1056-327X) is
published three times a year by
the Food and Consumer
Economics Division, Economic
Research Service, U.S.
Department of Agriculture.

Send questions, requests, and edi-
torial comments to FoodReview,
Room 237 USDA, 1301 New York
Avenue, NW., Washington, DC
20005-4788.

Annual subscriptions are $17.00
to U.S. addresses ($21.25 foreign).
Multiyear subscriptions are also
available. Call toll free 1-800-999-
6779 (weekdays, 8:30-5:00 ET) to
charge your order to Visa or
MasterCard (callers outside the
United States or Canada, please
dial 703-834-0125). Or, order by
mail from ERS-NASS, 341 Victory
Drive, Herndon, VA 20170. Make
your check or money order
payable to ERS-NASS. Please in-
clude your complete address and
daytime telephone number. Sorry,
but refunds cannot be issued.

The use of commercial or trade
names does not imply approval
or constitute endorsement by
USDA or ERS.

Contents of this magazine may be
reprinted without permission.

Economics Editor:
Rosanna Mentzer Morrison
(202) 219-0858

Managing Editor:
Mary E. Maher
(202) 219-0031

Art Director:
Susan DeGeorge

Editorial/Graphic Assistance:
Cynthia Ray
Anne Pearl



Inside...

Setting Course for Global Food
Markets
2 Processed Foods Trade Benefits U.S.

Agriculture and Consumers
—Fred J. Ruppel, Margaret A. Malanoski, &
Steven A. Neff 

6 Direct Investment Is Primary Strategy To
Access Foreign Markets
—Charles R. Handy, Phil Kaufman, & Steve Martinez

13 The U.S. Foodservice Industry Looks
Abroad
—Charlene C. Price

18 Trade Reforms Increase Likelihood of 
Challenges to Food Standards
—Steven A. Neff & Margaret A. Malanoski

23 Russian Food Processing Modernizes as 
It Opens to the World Market
—Jay Mitchell

30 Will the Surge Continue in Russia’s HVP
Imports?
—Sharon Sheffield & Peter Liapis

37 Bulgarian Retail Food Markets in
Transition
—Nancy Cochrane & Shannon Reid Hamm

Also Inside
45 The Quality of Children’s Diets At 

and Away From Home
—Biing-Hwan Lin & Joanne Guthrie

51 Public and Private Efforts for the National 
School Lunch Program
—Charlene Price & Betsey Kuhn

http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96a.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96b.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96c.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96d.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96e.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96f.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96g.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96h.pdf
http://www.econ.ag.gov/epubs/pdf/foodrevw/frmay96/may96i.pdf

