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Abstract 
 

            The study was undertaken to estimate marketable surplus of different farm size groups and their channels 
of marketing with respect to Aman paddy. The extent of farmer participation in selling paddy to the government 
procurement centre was also examined. The study indicated that all size groups sell paddy immediately after 
harvest though about half of them buy back in the off-season at a higher price. The main cause of immediate 
sales was the need for consumption goods. The government procurement programme of paddy benefited the 
intermediaries more than the farmers because the mechanism of procurement provided little incentive to 
farmers for selling at the procurement centres. 
 
 

 
I. INTRODUCTION 

 

        It is generally recognized that farmers do not get fair price of their produce 
because of imperfections in the marketing system. This is specially the case with 
small cultivators who dispose of a part of their produce during and immediately 
after harvest at a lower than year's average price to meet different economic and 
social obligations. Their buyers are mainly middlemen, both local and non local.  
 

           To ensure fair prices to growers and to have sufficient stock in the public sector, government 
introduced the system of direct procurement in paddy, jute and wheat.  
 

        In Bangladesh three varieties of paddy are grown. These are Aman (Winter),  
Boro (Spring) and Aus (Summer). Among these the major one is Aman which 
occupies about 
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