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ABSTRACT 
 

          This paper attempts to analyse various aspects of Mukta paddy marketing project as a pioneering cooperative 
marketing venture and evaluate its performance. Inspite of much potentiality the project seems to have 
failed to provide benefits to the farmers as expected. The farmers' participation also has not been encouraging. 
To improve the performance of the project a number of measures have been recommended. 

 

 
I. INTRODUCTION 

 

   Owing to the pressing need for cash money most of the Bangladeshi farmers are 
compelled to sell their paddy during or immediately after harvest at a low price. The 
farmers with their small marketable surplus are widely scattered and disorganized and 
are often exploited by unscrupulous middlemen who wield greater bargaining power. 
They also receive low prices for their paddy due to lack of knowledge about proper 
method of market preparation and quality control. As an attempt to overcome these -
problems and to give the farmers a better deal, a paddy marketing project, popularly 
known as Mukta project, started functioning at Muktagacha Upazila Central 
Cooperative Association under the auspices of Bangladesh Rural Development Board 
(BRDB), Food Department and the World Bank. 

The Upazila Central Coperative Association (UCCA) at Muktagacha which 
was established in 1973 had 435 societies (Krishak Samabaya Samities and other 
societies) under its jurisdiction covering 212 villages and 18, 105 farm families in 198'4 
(UCCA 19$4). The 
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Department of Agricultural Economics and Associate Professor, Department of Cooperation and Marketing, 
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This paper is a revised version of a report prepared for the P'AO Marketing  Project in Bangladesh in May 1985. 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 



 


