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ABSTRACT 
 

         The study is an attempt to examine the variation in distribution pattern and factors influencing the 
marketed surplus of potato in two selected areas of Bangladesh. It shows that on an average 89 percent of potatoes 
are sold, of which 71 percent during harvest time and 18 per cent in the latter period. Small farmers sell 
relatively higher portion of their produce in the harvest time, compared to other groups of farmers. Except in few 
places, over-all marketed surplus of potato in the country has increased over the years.  

 
          Production and marketed surplus of potato move in the same direction. Marketed surplus in absolute term is 
directly related to farm size but it is not true for the marketed surplus in percentage term. Cash income is not 
significantly influencing the marketed surplus. Land under potato is the most important factor determining the 
marketed surplus of potato. 
 

 
I. INTRODUCTION 

 
        The role of marketed surplus of agricultural Commodities in the economic 
development of a low-income country like Bangladesh can not be overemphasized. It 
facilitates capital formation by supplying basic wage goods, provides raw material, 
liquid capital and foreign exchange to the non-agricultural sector. It also reduces the 
need for importing foodstuffs and thus relieves pressure on balance of payments. 
 
       In the recent past, higher production of potato due to introduction of modern 
technologies has increased the marketed surplus of potato in Bangladesh. But, the 
existing 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
           This paper has been derived from a report entitled "A study on Factors Influencing the Marketed 
Surplus of Potatoes in the Selected Areas of Bangladesh" submitted to Bangladesh Agricultural Research  
Council in July, 1988. 
           The author is an Assistant Professor, Department of Agricultural Economics and Rural Sociology, 
Bangladesh Agricultural Institute, Dhaka. 



 



 



 



 



 



 



 



 



 



 


