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              Research Note 
 

HIDES AND SKINS MARKET IN BANGLADESH 
 

S.P. Singh and S.K. Raha* 
 
 

I. INTRODUCTION 
 
       Hides and skins are the basic raw materials of the tanning industry which contributes 
about 13% of the export earnings in Bangladesh. It is the second largest foreign exchange 
earning industry. The hides and skins industry employs a sizeable number of persons. 
As such, the industry is of crucial importance for economic growth, for utilization of 
indigenously produced primary product and for distributive justice through large employment 
of people belonging to the lower classes of the society. 
 

 The production of hides and skins is scattered all over the country. The marketing 
channel for hides and skins is geographically analogous to the administrative division 
of the country, that is district, upazila, and village. A typical marketing channel of hides 
and skins has been illustrated by Raha (1989). The assembling and distribution of hides 
and skins involves a number of intermediaries between producer-farmers and the 
tanneries. These are muchi, butcher, faria,  bepari, trader and aratdars. A brief 
descpirtion of their characteristics and functions is given in Appendix A. 
 

 Not enough research has been done on hides and skins market in Bangladesh. 
Stephens studied the leather market and recommended improvements of flaying, 
curing and grading system for hides and skins (Stephens 1977). Two Government 
appointed committees studied constraints to the development of leather and leather based 
industries and suggest ways and means for improvements (GOB1980,1982). Chowdhury 
(1982) conducted a study and identified the defects in the process of flaying, curing and handling of 
hides and skins and recommended for proper health care for healthy growth 
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