
 
 

Give to AgEcon Search 

 
 

 

The World’s Largest Open Access Agricultural & Applied Economics Digital Library 
 

 
 

This document is discoverable and free to researchers across the 
globe due to the work of AgEcon Search. 

 
 
 

Help ensure our sustainability. 
 

 
 
 
 
 
 
 

AgEcon Search 
http://ageconsearch.umn.edu 

aesearch@umn.edu 
 
 
 

 
 
 
 
 
 
Papers downloaded from AgEcon Search may be used for non-commercial purposes and personal study only. 
No other use, including posting to another Internet site, is permitted without permission from the copyright 
owner (not AgEcon Search), or as allowed under the provisions of Fair Use, U.S. Copyright Act, Title 17 U.S.C. 

https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
http://ageconsearch.umn.edu/
mailto:aesearch@umn.edu


 

 

How Markets Alleviate the Excessive Choice Effect: 

A Field Experiment on Craft Beer Choice 

 

 

Trey Malone 

PhD Candidate, Department of Agricultural Economics,  

415 Agricultural Hall, Oklahoma State University 

Jayson L. Lusk 

Regents Professor and Willard Sparks Endowed Chair, Department of Agricultural 
Economics,  

411 Agricultural Hall, Oklahoma State University 

 

 

Selected Poster prepared for presentation at the 2015 Agricultural and Applied Economics 
Association and Western Agricultural Association Join Annual Meeting, San Francisco, 

CA, July 26-28. 

 

 

 

 

 

 

Copyright 2015 by Trey Malone and Jayson L. Lusk. All rights reserved. Readers may make 
verbatim copies of this document for non-commercial purposes by any means, provided that this 
copyright notice appears on all such copies. 




