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Research Questior

Diet is linked to many common health concerns in the United States. How do firms formulate the nutrient content of ready-to-eat cereals to maximize

profits when presenting nutrient contents on nutrition facts panels given the FDA
nutrition facts panel rounding rules?

* Obesity
* Heart Disease
* Type 2 Diabetes

What influences the likelihood of rounding?

Round Down Calories Round Up Fiber Round Down Sugar
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