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MARKETING OF MINOR IRRIGATION EQUIPMENT IN SOME 
SELECTED AREAS OF BANGLADESH 

 
S.K. Raha and Md. Ali Akhar 

 
ABSTRACT 

       The number of traders of minor irrigation equipment (MIE) were small but no single nor a few firms 
could enjoy preferential advantage over other firms. Capital was identified as a barrier to entry of new firms in the 
MIE market. About 71% of traders could not find scope for new entry. Various brands of MIE were dealt in by about 
90% of traders. There was no system of quality control of MIE. Accessibility of farmers to MIE though improved, 
the scopes still exists for further improvement of the accessibility. 
 

I .  INTRODUCTION 
 

       Minor irrigation plays an important role as a leading input for the development of 
agriculture in Bangladesh, because the productivity of major agricultural inputs such as HYV 
seeds and fertilizers largely depend on the availability of ensured water supply in the crop 
fields. 
 
        After the introduction of MIE in early 1960s, many changes have been made over 
the period from 1960 to 1989 (BASR 1988, BBS 1990). In the Fourth Five Year plan, in 
order to achieve a sustained annual growth rate of 3.6%, it has been planned to bring 4.8 
million hectares of land under irrigation by 1995. Considering 1989-90 as base year the plan 
requires 40% increase in DTWS mid 79.86% increase in STWs (Task Force Report 1990). 
This rapid expansion in supply and installation of irrigation equipment would exert tremendous 
pressure on its present distribution system and also demand additional servicing facilities. But 
there is no study on the present distribution system of minor irrigation equipment (MIE). 
Keeping this point in mind the present study was designed to attain the following 
objectives. 
.i)    To analyse the distribution system of minor irrigation equipment. 
i i)  To evaluate the possibility of private service sector development. 
iii) To evaluate some policy options for improving the distribution system of MIE. 
 
       The paper is organized into six sections. Apart from this Section, methods are explained 
in Section IL Section III deals with the distribution system of MIE. Section IV is devoted 
to evaluate the development of Service Centre. Problems and the suggested measures are 
discussed in Section V. Conclusions are given in the final Section. 
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II. RESEARCH  METHODS 
 

        Depending on the concentration of minor irrigation equipment, data for the present study 
were collected from two Thanas namely Jamalpur Sadar under Jamalpur District and Phulpur 
under Mymensingh district. Data were also collected from Mymcnsigh Town. The 
respondents were traders (wholesalers /retailers/agents), owner of the Service Centres, 
importers/manufacturers and owners-farmers of MIE. 
 
        A total of twenty one traders/agents were selected purposively taking 10 from 
Mymensingh Town, 8 from Jamalpur Sadar and 3 from Phulpur Thana. All tile owners of tile 
Service Centres from Jamalpur (10) and Phulpur (20) were selected. Moreover 3 
importers/mantacturers were also selected randomly. Convenience sampling procedure was 
followed in selecting the farmer-owners of MIE. Based on the distribution of minor irrigation 
equipment in different areas, 30 DTW owners from 13 villages of Jarnalpur Sadar, 40 S1'W 
owners from 5 villages and 30 LLP owners from 8 villages of Phulpur Thana were selected. 
Data were collected from mid-December 1992 through mid-March 1993 (for details see, Raha 
and Akbar 1993). 
 

III. MARKETING SYSTEM OF MINOR IRRIGATION EQUIPMENT 
 

        Marketing system is composed of three components i.e. marketing channels, functionaries 
and their activities (Khols and Uhl 1980). This Section deals with marketing channels of minor 
irrigation equipment, characteristics of the functionaries. and their conduct. 
 
       The present distribution channels as identified are pressented in Fig 1. Distribution 
channels are primary and the product is scondary, even the channels are often more crucial than 
the product itself (Drucker 1970). 
 
        The intermediaries involved in the distribution channels are importer, manufacturer, 
wholesaler, agent and retailer. 
 
Characteristics of the MIE traders 
 

       Ownership pattern of the business : Out of 20 traders 75% owned the business 
individually while 25% owned the business jointly. The business of the importers was under 
single ownership as reported by the agent. 
Source of capital : Table 1 presents the sources of capital and it is found that own source was the 
most important as it provided the highest share (47.62%) of capital followed by bank (28.57~I~) 
and partnership (23.81). 
 
 
 
 
 
 
 
 
 
 
 
 



 



 



 



 



 



 



 



 



 


