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ABSTRACT 
 
      The paper compares the profitability, price, marketing and consumption of broiler in bird flu rumour period with 
that in normal period. Savar upazila and Dhaka city were selected as producing and consuming areas respectively. 
Twenty farm owners, 25 intermediaries and 40 consumers were interviewed. Farmers earned only Tk 61 in bird 
flu period compared with Tk 112 in normal period by investing Tk 100 in poultry production. Marketing chain 
became shorter and marketing cost increased in abnormal period. Marketing margin and profit of traders 
decreased significantly due to low volume of trade. Consumers did not respond instantaneously to the rumour 
and average fall in price in bird flu period was three times as much as price fall in normal period. Over one-half of 
consumers totally stopped consuming broiler due to rumour of bird flu. 
 

I. INTRODUCTION 
 
     Poultry industry as an emerging agribusiness started practically during eighties in 
Bangladesh. It is now in a transitional stage of production. With the beginning of small 
scale layer and broiler farming in the early 1990's the production stage has taken up the 
shape of an industry. 
 
     With the expansion of commercial poultry farming throughout the country, the demand 
for poultry inputs like day-old-chick, feed, medicine etc. is increasing day by day. To 
meet up the demand for these inputs, entrepreneurs from private sector are coming forward 
to establish hatchery, feed mill and pharmaceutical company for poultry. At present a total 
of 0.15 million commercial farms have been established throughout the country. About 6 
million of people are engaged directly and indirectly in poultry industry. About 3500 
million of eggs, 250 million of broiler day-old chick, 25 million of layer day-old chick, 
more than 200 million tonnes of poultry feed are being produced per year in the country 
(Rahman, 2004). A number of mills have started producing poultry feed by this time and 
more entrepreneurs are coming forward to establish feed mill and poultry processing plants. 
 
      The bird flu is an animal disease spreading like a wild fire of jungle in many countries 
of the world. The virus had spread at an incredible rate over the course of the months of 
January and February 2004 hitting about ten countries in South-East Asia and in USA. 
Numerous other countries in the area were at risk and were taking aggressive precautions. 
The poultry 
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was started from the 4th week of January and continued up to 3rd   week of March and thus it 
prevailed in total 8 weeks. The price decreased from the lowest 3 percent in 3 rd week of 
March to the highest 52 percent in 3rd week of February. That means it took four weeks to reach 
price at the lowest level and again after four weeks price reached at the original level. Thus, it is 
indicated that all consumers did not respond instantly to the information of bird flu. The 
price became equal to base week in the last week of March. 
 
Table 6. Change in broiler price during the period of bird flu rumour in Bangladesh. 
 
Month Week Price (Tk/kg) Price indices 

(Base: 3rd week of January) 
January `04 3rd 62 100 
January 4th 55 89 
February lst 34 55 
February 2nd 32 52 
February 3rd 30 48 
February 4th 35 56 
March 1 st 48 77 
March 2nd 55 89 
March 3rd 60 97 
March 4th 62 100 
 
In the Table 7, an attempt was made to compare between the prices of same months of 
previous and current year to find out the change in price both in bird flu and normal 
situations. The price of current year from the month of January to April was less than that of 
previous year. In bird flu situation the decrease in price of broiler was the highest of 54 
 
Table 7. Comparison of broiler prices between same months of previous and current years. 
 
Month Week Price in 2003 

(Tk/kg) 
Price in 2004 

(Tk/kg) 
Change from same months of 

previous year (%) 
January lst 68 62 -8.82 
January 2nd 68 62 -8.82 
January 3rd 66 62 -6.06 
January 4th 65 55 -15.38 
February lst 62 34 -45.16 
February 2nd 58 32 -44.83 
February 3rd 65 30 -53.85 
February 4th 65 35 -46.15 
March lst 62 48 -22.58 
March 2nd 68 55 -19.12 
March 3rd 72 60 -16.67 
March 4th 75 62 -17.33 
April lst 72 62 -13.89 
April 2nd 72 66 -8.33 
April 3rd 72 68 -5.56 
April 4th 74 70 -5.56 
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percent in the 3rd week of February and the lowest of 15 percent in the 4th week of January with 
average of 33 percent. In normal situation it was the highest of 17 percent in the 4th week of 
March and the lowest of 6 percent in the last week of April; average being 9 percent. That 
means compare with previous year, the average fall in price in bird flu period was more than 
three times against that in normal period. 
 
The following reasons were identified for decreasing the price of broiler in bird flu 
situation after discussing with the farm owners, intermediaries and consumers in the study 
area: 
 

i) The price was found to decrease mainly for the rumour of bird flu which created  
fear among the consumers to consume broiler. This rumour was created because 
of wide coverage of the news of bird flu in the world with live picture by different 
TV channels and newspapers in Bangladesh. The death of few thousand commercial 
poultry birds in Gazipur district made this suspicion more strong. But the death was 
caused for wrong vaccination. The death of 20 people at that time in Bangladesh by 
unknown disease gave this suspicion a new dimension. Later it was proved that 
the unknown disease was occurred for the virus of NIPAH and HENDRA. 

 
ii) The price of broiler was mainly determined by the interaction of demand and  

supply. During the bird flu period cattle meat was available to consumers due to 
Eid-ul-Azha. So, the demand for broiler was less than that of normal period but the 
supply was normal. As a result, the price of broiler decreased sharply. 

 
 

iii) For celebrating the festival of Eid-ul-Azha with relatives, a large number of 
             inhabitants of Dhaka city went to their villages which involved a lot of 
            expenses of cash money. After returning from village they had not enough 
           capacity and willingness for purchasing broiler due to lack of cash money  
           and rumour of bird flu. In the whole country, the people had to bear an extra  
            expense of cash money for celebrating Eid-ul-Azha. For thal reason, they were 
             not able and interested to purchase broiler. 

 
Consumption of Broiler 
 
     Impact of bird flu on consumption for different occupational classes is shown in the 
Table 8. Eighty percent farmers, each one-half service holders and businessmen and 40 
percent religious leaders gave up broiler consumption for bird flu. It was found that rural, 
poor and illiterate people were less influenced by bird flu rumour compared with their urban, 
rich and literate counterparts. (Rahman, 2004) Thirty percent businessmen and each 20 
percent religious leader and service holder decreased consumption while nobody but 10 
percent religious leaders increased consumption in the period of bird flu. On the other hand, 
each 30 percent religious leaders and service holders and each 20 percent businessmen and 
farmers did not change their consumption on account of bird flu rumour. On an average, more 
than one-half of consumers stopped consuming broiler in the bird flu rumour period. 
 
 
 
 





    


