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ABSTRACT 
. An attempt has been made to study the growth trend of area, production, yield and export of fre and dry fruits of 
Jammu and Kashmir State of India. The results had shown that the overall trend of tol fruits for area was 3.74 
per cent, production 4.52 per cent, yield 1.21 per cent and export 4.32 per cei State's major fruits like apple, 
pear, cherry, walnut and almond had the overall growth of 3.363 per cei 4.294 per cent and 3.340 per 
cent for area, production and yield respectively. Marketing of fruits was tf most expensive one involving Rs. 
8.12/kg followed by production cost with Rs. 5.72/kg and then by oth expenses with Rs. 3.38/kg. Almond was 
giving the highest returns with Rs. 77.55/kg. The Benefit Cc Ratio on an average was more than Rs3. Co-
operative marketing was emerging as the importa marketing agency for marketing the fruits of the 
state. From 1993-94 to 2001-02, the overall growth r, of marketing the state's fresh fruits to different 
states of India was significantly negative (-0.363 per cer which compels the state to restructure its marketing 
base line in view of the present marketing challeng under WTO tie-ups. 
 
 

I. INTRODUCTION 
 
 
Globalization of economies and liberalization of trade has led an urgent need for prioritizing the 

potential areas for investment in order to earn handsome amount of income. Even the 

entrepreneurs, small as well as marginal farmers aspire to take advantage of global opportunities. 

Diversification to horticultural crops has been found to be best option as they make more profit, 

generate additional employment for rural masses and conserve natural resources. Agro-climatic 

suitability equips the state of Jammu & Kashmir with a unique comparative edge in the 

cultivation of a variety of horticultural crops. Apple, pear, citrus, mango, olive, apricot, peach, 

grapes, ber, walnut, almond etc are the fruits mostly grown in the state. The state accounts for 

sixty per cent production of the apple in the country and is also known as the walnut state of the 

country. The state has got the monopoly of trade in cherry. The state had an annual turnover of 

Rs.1500 crores in 2001-02 from horticultural crops. Apple, pear, cherry, walnut and almond are the 

major fruits grown in the state, which cover an area of 80 per cent and production of 96 per cent 

out of the total area and total production of horticultural crops respectively (Anonymous, 2002-

03). The state imported fruits to the extent of 144549.5 MT and exported 663000 MT (2001-02). The 

sale of these fruits takes place in 
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                                       Other expenses like managerial cost or rent of land was also important. They 

also involved Rs. 3.53/kg, Rs. 3.53/kg and Rs. 3.09/kg for the years 1999-00, 2000-01 and 2001-

02 respectively. The Table further clarified that the net returns from production cost and other 

expenses were better than marketing cost except for the year 2001-02 where production cost and 

marketing cost were almost at par. In 1999-00, the net returns from production cost were Rs. 50.29/kg, 

marketing cost it was Rs. 46.57/kg and from other expenses point of view it was Rs. 51.54. For the 

year 2000-01, the net returns from production cost was Rs. 47.92/kg, from marketing cost, it was 

Rs. 44.43/kg and from other expenses, it was Rs. 49.17/kg. For the year 2001-02, it was Rs. 

40.22/kg, Rs. 40.29/kg and Rs. 44.74/kg taking into consideration production cost, marketing cost 

and other expenses respectively. So, for this it could be visualized that it is important to reduce the 

marketing cost. The Table further revealed that walnut involved least production cost among all major 

fruit crops grown in the state. It was 18 paise /kg for the years 1999-00 and 2000-01 whereas in 

2001-02 it suddenly rose to Rs. 1.18/kg due to the reason its watch and ward charges had 

increased from 10 paise/kg to Rs. 1.10/kg. The marketing cost of walnut was very expensive as 

compared to its production cost. Once a walnut plant is planted, it does not require much cost of 

producing its fruit, but involves a good amount of marketing cost. Walnut is the only fruit, which 

besides exported nationally, is also exported internationally and the state had earned Rs. 117 crores as 

foreign exchange from its export to countries like Spain, Germany, U.K. etc. Its marketing cost was 

approximately 1000 per cent more than its production cost. Walnut crop also involved good 

amount of rent on land and managerial cost. It was Rs.5/kg for all the years. Walnut was 

followed by apple. Apple also had much less production cost as compared to its marketing cost but 

did not involve more management cost. Its production cost was Rs. 2.13/kg on an average for the 

three years under consideration, Rs. 1.64/kg, its other expenses but had Rs. 5.28/kg as its 

marketing cost. But when we compare the overall cost of walnut and apple, apple's cost was less than 

walnut. It was Rs. 12.60/kg for walnut and Rs. 8.60/kg for apple because walnut had more 

marketing cost and other expenses as compared to apple. Again regarding cherry, the only fruit in 

which the state has got the monopoly of trade, had lower production cost and other expenses as 

compared to its marketing cost for the years 1999-00 and 2000-01. On an average, it was Rs. 

2.71/kg as production cost and Rs. 2.50/kg as other expenses but its marketing cost was Rs. 

8.59/kg. But for the year 2001-02, its production cost had suddenly increased by 358 per cent from 

2000-01 to 2001-02 due to the reason that its land revenue and surcharges had increased from Rs. 

0.01/kg to Rs. 1.10/kg and other charges had increased from Rs. 0.35/kg to Rs. 6.03/kg. The overall 

cost involved in the cherry production was more as compared to apple and walnut and returns were 

less than these crops. Lastly, overall cost of almond (Rs.31 J4/kg) was much more than apple 

(Rs.9.06/kg), walnut (Rs.13.05/kg) and cherry (Rs.17.30/kg) as is clear from the Table 4 and its 

returns were also higher than these fruit crops. Its returns were 124 per cent more than apple, 212 

per cent than walnut and 367 per cent more than cherry. To 



 



 



 



 



 



 


