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f Consumption is final purchase of goods and services _ Empirical specification of consumption: General Model Reasons behind choosing Quantile Regression over OLS: & 19 increase in household total income
* National income is important variable to model consumption pattern log(C) = B, +B, 10g (X; )+Bs Xo+Bs Xz +BX,+BsXs TP, Xet BeX .:. Quant!le regression is more robust _agalnst outliers than OLS _ & thousehold cash consumption by 0.59% (5t) ,0.56% (251, 0.52% (50,
< In Namibia, at the national level (NHIES 2009/2010): + Pg D1P10 Dy P11 Dy v Quantile regression allows to get different rate of change of consumption 0.48%(75%) and 0.43% (95
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* Total consumption in kind: 27 % log(C) = Logarithm of household annual consumption ¢ Quantile regression is flexible for modeling data with heterogeneous conditional 0.27%(95M but | bv 0.08% (5
% Urban area consumption > 3 times the rural area log (X;) = Logarithm of total annual income . distribution. _ » _ _ % Rural household with farming as MSI will have significantly lower cash
consumption X, =Household size e e (GO (SO B SR consumption by 0.042% (5%), 0.023% (25%), 0.024% (50%), 0.029% (75" ) and
X3 = Square of household size ave 9,207,007, ) 0.02% (95t) than HH WITH OTHER MSI.
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2y =g oL et B aleerlle 0.0045% (95t) than HH WITH OTHER MSI.
S 15000 n1093/08 X, = Square of age of head of household QUANTILE AND OLS REGRESSION COEFFICIENTS FOR HOUSEHOLD
- 2009/10 D, = Dummy variable if head of household is female CASH AND KIND CONSUMPTION
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I . m D, = Dummy variable if household main source of income is e TR R AR T R R TR AR R RS e A R YR R
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v | Analysis of MLR Assumptions | Test Results - EEHE _33?? %%%{; Dﬂugg;* {!O{i{l:gg* _DﬁD{?{‘)J:* Dﬁd?gg* _ggﬁ:‘* D%gge* _[E}[?E[i}??:: %%%% 029%(75th) Sl O (95th)
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0 L : : : : . B ean VIF =¢. HSIZE2 -0.006** | 0.005 | -0.006** | -0.015** | -0.006** | -0.008** | -0.007** | -0.005** | -0.002 | 0.001 . . . : . . .
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* Namibia household income and expenditure survey 2009/10 (world AVPLOTS To Test Outliers - Rural Urban OLS HH with OTHER MSI . However, the result is opposite in Case of Urban HHs
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