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Economic & Sociodemographic Drivers Associated with
Vending Machine Purchasers in the United States

The numiber of obese and overweight persons hasg
increased drastically. Ome indusiry that caters o
snack food eating is the vending machine sactor.
Though nearly a twenty billion dollar industry, litile
research exists on the characteristics of howssholds
who purchase from vending machines. In 2008 —
2012, approximeately 16% of households purchacsed
from a vending machine within a two week period.

To identify houwsehold characteristics that influencs
the decision to purchase from 3 vending machine
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Marginal Effects

The Burean of Labor Statistics conducts a yearly | Cosditional | Uncenditienal |
survey, the Consumer Expendiure Survey. Detailed D010+ L Es e
howsehold information as well as expenditure amounts 0.00E 0.006

are recorded. The total expenditure amount represents 0LO00*+ 0,000+
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— Y. total household expendinme at vending machines
duming two week period

— X'B: demographic characteristics, other expendinmes
— Able to caloulate conditional and unconditions]

E .':'_ _'_":’.__.'"'.-!' r;——.
1] =

Results & Policy

Purchazing cols and chips for at home consumption incresces expenditores at vending machines (V). Hours
worked, education, and imcome positively affect expenditures at VM. Mo relatonship among fresh fruit and
vegetsble expenditmes can be confirmed. Perhaps more educated persons work long bours in offices with
easy access to vending machine are spending more at Vi, Incorporating fresh fruits and vegetables into the
VA selection may atiract another consumer bazse. Recently, regulations showt posting calorie information
were mandated. Perhaps these regnlations will affect VM consumption  Targeting consumers who frequently
parchase from VI for betier eating decisions (Dot consuming a full meal at VM) and requiring vendors to
inchade more bealthy options at high traffic areas may result in lower calore consomption.




