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Eastern Market
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Creating the most inclusive, resilient, and
robust regional food hub in the United States.
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Food Access



~New Jobs ,,4,719
Busmess Taxes TR S $19,632,494
earning s $124 754 720

Beneﬁts of Fai locahzatlon
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Aerial View

Architect: Partners ‘ Kettering Farm I Feasibility Study
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Taking Urban Ag to Scale
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who we are what we're about grow your business grow the movement contact us

Join
FoodLab!

ﬁ!ﬁ FoodLab Detroit 18h
@foodlabdetroit

A short piece on the pop-up =

Food Venture Pipeline



BN ETTERRSS

I

- o B '
of " mu-\' o F
\1“ """‘ s e J

)







Detroit Food Accelerator



Orbit

Online tools tuat
make it easy to buy from

local farmers = wuild

tools for food hubs

login

get fresh news

stories & resources via email

Detroit Eastern Market
Delivered to your business
every Tuesday.

Elberta, M|

Delivered to your business
every Thursday.

abetter food systen

Back Office in a Box: Smarter tools for

people and organizations working to increase
local food distribution.

For Buyers: Simple online ordering from farms
you know and trust.

For Farmers: Access to new markets. More
time to focus on production.

For Everyone: A more equitable, transparent
and sustainable food system.

Frankfort, Mi
Delivered to your business
every Saturday.

Skagit County, WA -
Institutions
Delivered to your business

every Thursday.

Don't see your location on the menu?
Sign up for our email updates to be
notified when we launch in your
community.

buy food
for your home

sell food
through your hub

Virtual food hub

buy food
for your business




* Growers
* Processors
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Surge in Market

More than one flavor
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Evena comprehensive food hub will not solve food
access issues for Detroit without outreach programs




Seasonal Pop Up Produce
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* 7 DETROIT EASTERN MARKET TUESDAYS *

BE HEALTHY!
EAT FRESH!

BUY LOCAL!

Looking for healthy food In your neighborhood? Visit a Detroit Community Market! These UNDERWRITTEN BY
community-based fresh food outlets include farmers’ markets, farm stands, moblle trucks,
and food box programs. Detroit Community Markets (DCM) give shoppers across the city gx Charter one

the chance to buy affordable, fresh, regionally grown, and locally produced food. Foundation™ 2013

Community markets
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Alternative payment programs
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