
 
 

Give to AgEcon Search 

 
 

 

The World’s Largest Open Access Agricultural & Applied Economics Digital Library 
 

 
 

This document is discoverable and free to researchers across the 
globe due to the work of AgEcon Search. 

 
 
 

Help ensure our sustainability. 
 

 
 
 
 
 
 
 

AgEcon Search 
http://ageconsearch.umn.edu 

aesearch@umn.edu 
 
 
 

 
 
 
 
 
 
Papers downloaded from AgEcon Search may be used for non-commercial purposes and personal study only. 
No other use, including posting to another Internet site, is permitted without permission from the copyright 
owner (not AgEcon Search), or as allowed under the provisions of Fair Use, U.S. Copyright Act, Title 17 U.S.C. 

https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
https://makingagift.umn.edu/give/yourgift.html?&cart=2313
http://ageconsearch.umn.edu/
mailto:aesearch@umn.edu


 
 

Journal of Food Distribution Research 
Volume 45 Issue 1 

 

 
March 2014                                                                                                                                               Volume 45 Issue 1 

 
 

64 

A Disconnect between Appreciation of the Farmland and  
Commitment to Pay for Preservation:  

A Case for the Mid-Atlantic Farm Products and Agritourism 
 

Benjamin Onyangoa and Ramu Govindasamyb 

 
aAssociate Professor, William H. Darr School of Agriculture, Missouri State University, 901 S. National Avenue. 

Springfield, Missouri, USA.  Email: benjaminonyango@missouristate.edu   
 

bProfessor and Associate Director of Food Policy Institute, Department of Agricultural, Food and Resource 
Economics, Rutgers University, 55 Dudley Road, New Brunswick, New Jersey, 08901, USA 

 

 
Abstract 

 
The objective of this study was to investigate the influence of public socioeconomic and value 
characteristics on willingness to pay more for direct market farm products and patronage of  
agri-tourism sites. Beyond contingent valuation approaches, this study provides an alternative 
approach to farmland preservation debate by contextualizing analysis on paying more for prod-
ucts associated with farmers’ markets and agri-tourism. We argue that in order to continue enjoy-
ing Mother Nature’s provisions, the public needs to directly show its willingness to politically 
and financially support activities that enhance land preservation. In a sense, we investigate how 
the actual community market behavior reflects desirability and preference for paying more to-
ward supporting land preservation.  
 
The research suggests that there may be a connection between farmland preservation and local 
farmers. Those appreciating this connection see long terms benefits and are willing to invest their 
dollars to enhance preservation efforts. Perhaps support of direct farmers’ markets and  
agri-tourism activities may turn out to be a more effective way for farmland preservation com-
plementing federal and state legislations. Those likely to vote with their dollars to support farm-
land preservation are individuals who increase variety of fruit and or vegetable consumption.  
Also individuals, who prefer to buy locally sourced farm products, visit and spend in direct 
farmers’ markets and agri-tourism sites will more likely favor measures to support farmland 
preservation. The results of this study further suggest that mature, older people, people whose 
level of education is beyond high school are more likely to be supportive of farmland preserva-
tion. Given the scope of the survey data used, not all aspects about farmland preservation and 
support of local farmers are included in this study. Future studies should incorporate people’s 
opinions on a wider spectrum of farmland preservation, and specific farmers markets and agri-
tourism activities to allow more comprehensive analysis.  
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