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COOPERATI'l/'E lr.ARKETnm IN MINNESOTA 

A stimulation in interest in coo·-,errtive :nar"!i:eting is resul tin;s frorr: the 
emphasis placed upon coo--:>eretion as a me::>ns of solving so"i!!e of the economic diffi
culties of agriculture. Minnesota has occu"J)ied a :9osition of leadership in the 
field of coouerative marketing of farm ~roducts for a long time. The high ralli~ing 
of this sk-.te is accounted for -pri::Jarily by the large number of coo-ceretive 
creameries, farmers' elevators and livestock shi~ping associations which r~ve been 
esteblished by farmers. 

A survey IT'.ade by the U. S. Dei>artment of Agriculture (See U. S. D. A· Techni
cal :Bulletin 40) shows th<:>t on t:he be.sis of reports received by thz,t De"0artr:1ent 
from farmers 1 coo11erati ve associa.tions, Minnesota was the leading sta.te in the 
number of associa.tions in 1925, having nea.rly 13 ·')ercent of the tota.l number report
ing. It also ranked first in the estimated membership and estimated volume of 
business, having 8.1 percent of the total mecnbership for the country and 9·4 per 
cent of the total amount of business. 

Minnesota's cooperative development has been particularly along the lines of 
local enterprises. However, there are sever1:1l larse-scale associe.tions which have 
gained national ·;rominence. This is especially true of the Land 0 1 Lakes Creameries, 
the Twin City Milk Producers' Associa,t ion and the Central Coo-per.:' ti ve .Assccia tion. 

Dairy Cooperatives 

The cooperative creamery movement in Minnesota has been underway for the past 
forty years, the first cooperative creameries in the state having been org2nized in 
1889. Dairying was not extensive in the state at that time and the ::Jrincipal 
market outlet available for the fanner was in the form of farm-made butter. The 
lack of uniformity and quality in the 1)roduct mac,e the returns to many farmers un
satisfactory. The early coo;erative creameries did not encounter difficult compe
tition under these circumstances and often were relatively sim'Jle orgarizations 
having only limited equipment. The cooperative creamery movement grew steadily 
with the expansion of the de.iry industry. :By 1906, there were 726 creameries in 
Minnesota of which 555 were cooperative. The total output of creamery butter that 
year was 86 million pounds. According to the 1928 report of the State Dairy and 
Food Department, there were 860 creameries in Minnesota in 1927, and of these 656, 
or over three-fourths of the total, were coo0er2.ti ve. The total output of creamery 
butter that year was over 275 mil1ion pounds. The latest year for which the distri
bution of the total production according to the classifice.tion of creameries is 
shown, is 1924. During that year, cooperative creameries made 68 "Qercent of tre 
total centralizer creameries made some over 22 percent and independent creameries 
made a little over 9 percent. These figures show clearly the important place 
occupied by cooperative creameries in this stete. 

Published in Furtherance of Agricultural Extension Act of May 8, l914, F. W. Peck, 
Director. 
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The LandO' Lakes Creameries, Inc., is a. central selling or~·a.:.1ization, in 
which over 400 coonerative creameries arc memb·Jrs. ;"ost of tl1e member creameries 
are located in Min~esota. T.b.is orgaYlizat.ion was first formed in 1921 under the 
name, Minnesota. Cooperative Cre2r.ceries, to assist in quality i:r;')rovernent and to 
effect economies in trans·"ortation. The ··resent name was ad.o· .... ted in 1924- in which 
year active ;narketing o·':lerations were b:=of.Un. About 33 mil~ion ·'Jour.ds of butter were 
handled by it in 1924. By 192;:;, tl:cis hac increased to over 86 million '10unds. Dur
ing the latt8r year, it also sold 566 carloo.d.s of sweet cream, over ~-million pounds 
of dried milk .)roducts, 3 million dozen e,;·::;-s and nea.rly 2 million pounds of noul try· 
This organization has l2id em1)hasis U':Jon q11ali ty ir:'Jrovement and standardization, 
finding me.rkets and advertising its Jroducts. During the ·1eriod of its operation, 
the proportion of high-scoring butter r.cas shown a ::narked incre8}3e. A much wider 
distribution of Minnesotc:- butter has been o'btained and the or::;anization 1 s brand has 
become widely ~~own. 

Another im;>ortant dairy marketing association in t:he sta.te is the Twin City 
llilk Producers .Association. This or:;anization was formed in 1916 for the purpose 
of giving the producers gre'3ter representation in the sale of their ·:.Jroduct. Milk· 
distributors in the Twin Cities are S'l::;:•,;>lied with their daily requirements of fluid 
milk and the balance of the available supply of milk is manufact~:cred inh a variety 
of products. During the ;:-Jas t yeer it has handled more than 300 mill ion pounds of 
milk with sales totalling over 10 million dollc.rs. The e~ssociation re·f?resents the 
TJroducers in arriving at ·:?rices to be paid for fluid rrilk. It also SU')ervises tests 
and. weig:i.l.ts end checks U::? on thelqu,ality of tt.e milk delivered. Its <,ctivities in 
-,!roviding facilities for the. n:;an'.:tfpcture of rdlk not required. by t:ie flu.id milk 
tracle has served to st8blize t~'l.e situ2tion in its tr:a.rl-:et. 

Minnesota Droduces some c'ceese and :r-~as sor.se co:J1)erctive cheese f2ctories. Tile 
Dairy and Food De·partment reDorted 52 c~-18ese fa.ctories making a. total of sGven 
million pound.s of cheese in 1927. Of tl;.e 52 f2.ctories, 37 vere cco·:}ert:d-i ve. A 
number of the cooperative cl1eese factories market their -;~ oduct throug'IJ. tl1e N!3tional 
Cheese Producers' Federation, with headq,J.arters in Wisconsin. 

Livestock l1~arketing 

The coo-peretive livestocl<: sllip"Jing movement s.Jreacl rapidly after the establish
ment of an associa.tion at Litchfield in 190S. Many of these assocbtions are some
wh2.t informal in character and it is d.ifficul t to obta.in defi:i.1i te record. of all of 
them. It has 'been estimated tlw.t over 700 assocL~tions have been or2'2nized but that 
less than 600 are in opere.tion. An estiwate made a few years ago ind.icated tl:at a 
little over 60 ·)ercent of the total shi)ments of livestock in llinnesota were being 
handled by coo·')erati ve shi-p:Jing associ2tions. Changes in marketing methods such as 
the extension of trucking and of country buyi~:; h2ve ca1.1secl some associations to 
discontinue active operBtions. 

AftAr a. lar,;e numbAr of shi-::>!)in~ assocle"Llons had been formed, a central 
organization was establishecl by then~ to ha,.~<lle mat.t:ns of :?:eneral interests. As an 
outgrowth of this, the Centre..l CoCl'le::.·etive Associ~_tion was organized in 1921 as a 
cooperative sa.les a,:·ency on the Sout:1 St. ?c-ul market. This associati::m handled 
19,8'05 cars of livestock in 192?:. This re·,,resentE:d 28 !ercent of L1e receipts, 
making it by far the largest selJ.in.g El.gency on that market. Included. ar:;ong the 
selling agencies on the market are two other coo,)erstives, the Farmers Union <md 
the Peoples Coo)")eretive Sales Agency. 

Grain il8.r:".eting 

Coo•)erati ve grain marketing has occupied a prominent place a.n:ong farmers t 
lllarketing activities for a number of ye2rs. Unsatisf2ctory conditions sun·ounding 
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the marketing of grain led to the or-;_,,, b.et con of a numbo:;r of farmers 1 elevator 
~offi?a:aies during the nineties and the rrsv&:!lent has continued so that at present 
ttere are in the neighborhood of 400 farners elevators in Minnesota. 

Many farmerst elevators were establisted before tne extensive develo~ment of 
oc)er:ctive laws and before the underst."',t:dL1~· of coo"'1er.?tive ·)rinci1les were 1'tS 

:e·nerel as at present. A.s a result, sor.1e are organized a.s ordinary business cor-
'X '-'D.t ions rct:1.er than as strictly coo.,.Hw::>ti ve concerns. Later organizations l-,ave 
folloeved coo··)erc.ti ve ·;lans more closely and some of the earlier com-;anies have -0se:-... 
reor;anized on a cooperative basis. 

Fe.r::ners' elevators handle in the neighborhood of one-half of the grain shi ::-
ments of the state. In addition to their grain business, many farmers' elevatcrs 
transact a large volume of business in sidelines, 11a.'1dling a variety of such sc.:p::-: ic 
c~s fuel, flour, feed, seeds, lumber, twine, cement and other products required by 
farmers. Due to the decline in im-;ortaTlce of cash gre.in c ro·.)s in some parts of the 
state, there are farmers' elevators in which the handling of sidelines r~s become 
the prominent -part of the business. 

Coo::>erative grain marketing in Minnesota l'...as been largely in the form of local 
enterprises. While orgenizations ha.ve been established at d.ifferent tiJ:nes to enter 
the terminal markets, they have not succeeded up to the present in achieving a 
~rominence corresnonding to the central selling movements for dairy -:;roducts and 
livestock. The Minnesota Wheat Growers Coo":ler.::tive Association, frequently rsferred 
to as "the Wheat Pool, 11 has operated in ter,ninal markets for several years with a 
limited volume of business. The Farmers' Union Terminal Association is another saler 
organization handling grain in terminal markets. The establishment of a national 
grain cerporation as a result of the activities of the Federal Farm Board is stimul
ating interest in termir~l selling activities and plans are now underway to bring 
the various interests together in connection with terminal selling opera.tions. 

Other Products 

While Minnesota does not occupy a leading ~lace among the wool l_)roducing 
states, still this ')roduct is of some im!ortance to many Minnesota farmers. The 
Minnesota Cooperative Wool Growers Association has been in operation as a central 
wool marketing organiz~tion for wool growers in the state since 1923. In 1928, this 
association handled over 900,000 ":)Ounds of wool. It has warehouse facilities at 
Wabasha which are available for handling anc1 grading the wool and for its storase 
until sold. 

Several years age, Minnesota was the headquarters for an extensive poult17 and 
e,<:;g marketing association formed to assemble, grade and market eggs and poultry. 
This enterprise encountered difficulties which it was not able to overcome and dis
continued O,?erations. While there is no lon::;er any sepa-rate central marketing or
ganization for Doul try 1roducers, large qu2ntities of e,_;_:c;s and poultry are being 
sold through the Land O' Lakes Creameries. 

Another important -r>roduct for which t~.ere is no extensive coo;?erative marketine: 
development is l_)Otatoes. Two attem-c>ts have been made to establish state-wide market
ing ~rganizations but in both inst8,nces the associations discontinued after a year 
or two of a.ctivity. There are some local u:arketing enterl_)rises among vegetable and 
fruit growers. One of these is e.t Hollandale as a marketing outlet for the vege
tables which are produced in large quanti ties in that local i t:y. Ra,s-oberry growers 
in the vicinity of Minneapolis have or :;ani zed for the sale of their ')rod~ct. Harket 
gardeners in the vicinity of the Twin Cities and Duluth recently have been giving 
consideration to the 'ossibilities of organizing to handle some of their rr.arketin~ 
problems and an organization for this purpose has been started in the Minneenolis .. 
area. 

0. B. Jesness 
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PRICE INDEX l'WKBER FOR NOVEMBER 1929 

The index number of Minnesota farm ,~,rices for the month of November 1929 was 
100.6 as com-;?ared with 100, which represents the aver2ge of the prices prevailing 
in the three months of November 1924-25-26. ~ne corres~onding index for November 
1928 was 96.1 and for November 1927 v:as 96.5 . 

.. 
The price index of 100.6 for tbe :;-Jast r1onth is the net result of increases 

and decreases in the nrices of farm nrot~.ud,s in November 1929 over the average of 
November 1924-25-26, as shown in the foll01.'.'ing list: 

Principal Fc:mn Products w:r~ich Showed Price Increases and 
Decreases in November 1929 when Compared with Average 

Prices in November 1924-25-26 

Increase in N.ovember 1929 Decrease in November 1929 No Change 
Flax Chickens Wheat Hogs 
Potatoes 
Cattle 
Calves 

Butterfat Oats Lambs-Sheep 
Milk :Barley Eggs 

Rye Hay 

Corn 

The November 1929 prices of these products have also been com.ared with the 
prices of October 1929 f~r increases and decreases. The products are shown accord
ing to this comparison in the following table. 

Princ:kpal Farm Products W'nich Showed Price Increases and 
Decreases in November 1929 when Compared with October 

1 2 
Increase in Nover.Jber 1929 

F€g;s 
Decrease in November 1929 No Change 

W'.r1eat Calves 
Corn Cattl8 
Oats Lamb-Sheep 
:Barley Chickens 
Rye Butterfat 
Flax Hay 
i=ot;:;toes Milk 

D. D. Kittredge 


