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The purpose of the Council shall be to stimulate and promote 
education and research on economic and social problems related to 
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the interrelationships of agriculture and the rest of the economy. 

The Council is officially affiliated with the American Agricul­
tural Economics Association and its President serves as an ex officio 
member of the board of directors of the AAEA. 
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Any person interested in the purpose of the Council may become 
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in college may become a member by payment of an annual dues of $3.00. 
Distinguished Life Memberships are given to those members of the 
association who have contributed outstanding service to the Council. 
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