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FLUID MILK MARKETS

NUMBER OF HANDLERS AND MARKET SHARES. 1950-65 
 

Compiled by Alden C. Manchester, Chief

Animal Products Branch


Marketing Economics Division, Economic Research Service 
 

Researchers, regulatory agencies, and members of the industry have acontinuing need for information on the structure of individual fluid milkmarkets for analytical purposes. This publication supersedes "Market Sharesin Fluid Milk Markets," U.S. Economic Research Service, Marketing EconomicsDivision, revised April 1964, and brings the data previously published downto December 1965. It provides information for additional markets and makessome corrections in previously published data. 

The following paragraphs describe the data included in each table: 

Number of handlers distributing packaged milk on routes in this marketingarea from pool plants. In some cases, one handler may operate two or moreplants in the marketing area. 

Number of handlers distributing packaged milk on routes in this marketingarea from all plants. Includes pool plants, producer-handlers, plants underother Federal orders, and other plants distributing in the marketing area,wherever located. Each handler is counted once, although he may have plantsin several categories. 

Total sales of packaged fluid milk on routes by the four largest handlers: 

As percentage of such sales of all pool plants in-­

(1) Market area as defined at that time. Total sales, both in andoutside of the marketing area, by the four largest handlers opera­ting pool plants in each period. The identity of the four largesthandlers often changed from one period to another. The definitionof the marketing area was changed in many markets during thisperiod with the result that changes occurred in the total sales ofhandlers with pool planes and, at times, in the identity ofhandlers included in the four largest. 

(2) Market area as defined in 1962. An attempt was made toestimate total sales within the marketing area as defined in March1962 (occasionally for an earlier period) on the basis of thechange in sales which took place when the definition of the market­ing area was changed. The figures in this column are more nea~lycomparable over time than any of the others. These estimates weremade by the author. 

As percentage of their sales in March 1962. Sales of the fourlargest handlers, with March 1962 sales equal to 100. These are notnecessarily the same four handlers throughout the period. 

,'1ire*#P@$m1tf8tt&t@d1il~
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Sales in the marketing area (as defined at that time) by the 4 
largest handlers (largest in terms of sales in the area) as percent'­
age of sales in the mal:keting area by all types of handlers. These 
are not necessarily the same four handlers as in the preceding three 
columns, nor are they necessarily the same four handlers throughout 
the time period. These figures are also affected by changes in the 
definition of the marketing area, but no adjustment was possible to 
correct them. 

- 2 ­
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Table 1.--Massachusetts-Rhode Island milk marketing area (Federal Orde.::: No.1): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65c: 

o"",,. Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defim!o:
from-­;: As percentage of such sales :at that time) by the 4 largest handlersPeriod 

of all pool plants inn As per:entage :(largest in terms of sa~es in the ar a) 
~, 

Pool plants :Mar.ke t area as :Marke t area as of the1r sales . as percentage of sales 1n the market1ng7All plantsJj defined at :defined in 1962: in March 1962: area by all types of handlers..i that time : (estil!'..:lt:ed) 

~.'.. '" Number 
I~; Number Percent -P~ PercentMarch 1950 ...... : 156 Percent223 64.1 59.7 65.1 62.9 

March 1951. .•.•• : J./ 149 ]j 214 61. 9 57.7 64.2 62.3 
March 1952 1.1 65 103 58.8 55.0 60.961.6 


March 1953 ..•.•• : 65 
 100 59.2 55.6 64.0 62.6 
March 1954 ...... : 60 95 58.9 55.7 66.4 63.0 
March 1955 .....• : 61 95 58.1 54.8 68.4 63.7 
March 1956 1.1 .. . : 61 96 56.8 53.8 71.3 w 64.0 

March 1957 ....•. : 66 
 99 63.5 59.6 79.2 64.7 
Narch 1958 ...•.. : 63 97 60.4 56.3 76.0 65.8 
Narch 19591/ ... : 61 95 54.4 51. 7 77 .5 58.6 
Narch 1960 ...... : 89 150 58.8 59.3 90.4 64.8 
March 1961. .•... : 93 139 61.6 62.0 89.1 58.7 
Narch 1962 ....•. : 86 128 66.0 66.0 100.0 62.2 
March 1963 .•.•.. : 82 122 65.3 65.3 100.0 63.5 
March 1964 1/... : 78 117 72.0 72.0 98.9 65.6 
December 1965 ..• : 198 259 53.1 !i/ 136.0 51.5 

1/ Includes buyer-handlers (nonpoo1 regulated distributing plants). 
1/ Definitions of nonpool regulated distributing plant and producer-handler were changed in 1952. Under 1952 definitions, there 

were 114 plants of all types and 69 pool plants in 1951. 
3/ Definition of the marketing area was changed 9/1/52, 11/1/56, 7/1/59, and 10/1/64.
~/ Not available. For market area as defined" in 1~65, 53.1 percent in December 1965 and 50.2 percent in March 1964. 



Table 2.--Merrimack Valley, Mass., milk marketing area (Federal Order No. 34): Number of handlers and sales of packaged 
fluid milk on routes by 4 largest handlers operating pool plants, 1952-59 

Total sales b1 the 4 largest handlers 

.-& 

Periodi,... I' 

March 1952 ....••. : 

March 1953 ...•..• : 

March 1954 ....... : 

March 1955 ......• : 

Harch 1956 •..••.. : 

March 1957 ••...•. : 

March 1958 .••.••• : 
.p-

March 1959 •...•.• : 

Handlers distributing 
from-­

Pool plants 
1/ All plants 

Number
--6-1-

Number 
-a6 

60 83 

57 83 

54 81 

53 83 

50 80 

46 73 

45 70 

1/ Includes buyer-handlers (nonpool regulated distributing plants). 

:Sales in the marketing area (as ~efined 
:at that tim~ by the 4 largest handlero 
:(largest in terms of sales in the area) 
:as percentage of sales in the marketing 
: area by all types of handlers 

Percent 
33.3 

35.2 

37.4 

38.2 

39.0 

36.0 

36.3 

36.7 

As percentage of such sales 
of all Eool E1ants in-­

:Market area as:Market area as 
defined at 
that time 

Percent 
38.6 

41.4 

44.6 

43.6 

44.7 

42.1 

38.1 

41.2 

:defined in 1962: 
{estimated} 

Percent 
38.6 

41.4 

44.6 

43.6 

42.8 

42.1 

38.1 

41.2 

As percentage 
of their sales 
in March 1962 

Percent 
--s3.O 

92.4 

98.0 

100.1 

107.9 

103.3 

99.6 

100.0 



"~ e Table 3.--Springfield, Mass., milk marketing area (Federal Order No.6): Number of handlers and sales of packaged 
fluid milk on routes by 4 largest handlers operating pool plants, 1950- 64 1/ 

. .. Total sales by the 4 largest handlers '. .
Handlers d~str~but~ng A f h :Sales ~n the market~ng area (as defined'i 

c: 

'~ from-- s percentage 0 suc .sales 'at that tim~by the 4 largest handlers 
)Ii Period of all pool plants ~n-- As percentage :(largest in terms of sales in the area) 

:Market area as:Market area as of their sales :as percentage of sales in the marketing 
Pool plants All plants defined at :defined in 1962: in March 1962 area b all ty es of handlers 

.... 
i.... that time (estimated) y p 

Number Number Percent Percent Percent Percent 
March 1950 ....... : --5-6- NA 41. 0 41.9 70.8 ---so:l 

March 1951 •...... : 51 NA 51.7 51.7 71.8 49.1 

March 1952 ....... : 48 63 50.9 50.9 73.9 49.6 

March 1953 ..•..•. : 47 64 51.3 51.3 77.2 51.5 

March 1954 .....•• : 45 62 54.4 54.4 82.2 53.1 

March 1955 ....... : 46 61 51.3 51.3 80.5 50.0 

March 1956 ....... : 46 60 57.2 57.2 89.4 51.3 
VI 

March 1957....... : 42 58 59.2 59.2 101.4 55.2 

March 1958 ...•.•• : 39 54 60.7 60.7 103.6 59.4 

March 1959 .....•. : 34 46 59.8 59.8 104.6 59.8 

March 1960 .....•. : 33 46 57.7 60.5 92.4 60.2 

March 1961 .•..... : 27 44 58.6 62.2 92.5 58.4 

March 1962 ....... : 27 44 59.9 63.3 100.0 60.3 

March 1963 ....... : 25 36 61.2 61.2 109.2 62.3 

March 1964 ...•... : 23 33 56.9 56.9 94.1 61.3 

11 Merged into Massachusetts-Rhode Island order 10/1/64. 
 
NA--Data not available. 
 



-------




·J.i'~,. e 
c: Table 4.--Horcester, Nass., milk marketing area (Federal Order No. 7): Number of handlers and sales of packaged~,,.. fluid milk on routes by 4 largest handlers opexating pool plants, 1950-64]j 

~ 
 Handlers distributing Total sales bv the 4 largest handlers :Sales in the marketing area (as defined ... from-- As ier~~ntag~ °i such,sales As percentage :at that time)by the 4 largest handlers 
Ii Period 0 a poo p ants ~n-- of their sales :(largest in terms of sales in the area)... . :Harket area as:Market area as in Harch 1962 :as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: b 11 t f h d1 
that time (estimated) area y a ypes 0 an ers-- Number Number Pereent Percent Percent Percent 

Harch 1950 ....... : --6-5- 111 33,4 21. 7 45.2 35.6 

Harch 1951 2/ .... : 52 103 45.1 29.6 48.9 38.5 
- ~/ 

March 1952 ....... : 46 71 46.1 30.2 50.5 39.8 

Harch 1953 ....... : l<2 63 48.7 32.2 53.1 40.7 

March 1954....... : 41 62 52.0 34.3 58.4 41.5 

March 1955 .•..... : 41 64 56.3 37.1 61.2 41.4 

Harch 1956 ...... : 41 62 51.5 34.2 65.9 40.3 
0\ 

Harch 1957 ....... : 36 53 NA NA NA NA 
 

Harch 1958 ....... : 35 50 NA NA NA NA 
 

Harch 1959 ....... : 31 47 50.6 35.5 79.9 47.7 
 

Narch 19601:/ ...• : 29 44 50.8 33.3 87.2 49.6 

Narch 1961. ...... : 48 . 80 41.7 42.6 104.5 39.0 

Harch 1962 ....... : 43 81 43.6 43.6 100.0 37.3 
 

}1arch 1963 ....... : 40 72 49.7 49.7 109.5 37.2 
 

March 1964 ....... : 34 68 54.3 61.0 90.2 40.5 
 

1/ Merged into Nassachusetts-Rhode Island order 10/1/64. 
 
2/ Definition of the marketing area was changed 10/1/51 and 9/1/60.

3/ Definition of producer-handler was changed 10/1/51. 
 
NA--Data not available. 
 



	

	

i 

I~ii;.

@)Ii!' Table 5.--Southeastern New England milk marketing area (Federal Order No. 14): Number of handlers .and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-64 11 

c:: -a 
O. 	 Handlers distributing Total sales by the 4 largest handlers 37 

:Sales in the marketing area (as definedJIi. 	 from-- As percentage of such sales : 
:at that time by the 4 largest handlers'~. Period 	 of all pool plants in-- As percentage 

~ 	 :(largest in terms of sales in the area)Pool 	 plants :Harke~ area as :Market area as : of their sales 
:as percent~ge of sales in the marketing0.& 	 11 All plants def~ned at :defined in 1962: in March 1962 
: 	 area by all types of handlers .... 	 that time (estimated) 

Number~.' 	 Number Percent Percent Percent PercentMarch 1959 1/.... : l37 187 36.3 35.7 8T.8 	 32.6 

Harth 1960 !il . ... : 122 179 38.9 38.2 88.6 31.5 

Harch 1961 .....•. : 115 183 38.1 38.1 96.3 31.5 

Harch 1962•...... : 103 166 38.0 38.0 100.0 33.3 

Harch 1963 ...•... : 86 147 36.1 36.1 103.1 26.0 

Harch 1964 .....•. : 78 128 42.2 42.2 140.1 	 29.6 

-..j 	 1/ Merged into HassachusettS-Rhode Island order 10/1/64.

2/ Includes buyer-handlers. 
 
3/ lncludes handlers under other orders. 
 
!i/ Defini·tion of the marketing area was changed 7/1/59 and 9/1/60. 
 



.~e 1:< 

c: 
Table 6.--De1aware Valley, Pa.-N.J.-De1., milk marketing area (Federal Order No.4): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65.!,.. 
- Handlers distributing A Total sales ~Y th~ 4 iargest handlers :Sa1es in the marketing area (as defined 
'CD 
CO 
-a P . d 

from-­ s percentage 0 suc .sa es 
of all pool p'lants 1n-- As percentage 

:at that tim~ by the 4 largest handlers 
:(largest in terms of sales in the are~ 

er10 :Market area as:Market area as of their sales :as percentage of sales in the marketing 
Pool plants All plants defined at 

that time 
:defined in 1962: 

(estimated) 
in March 1962 

area 
b 

y 
11 

a 
t f 
ypes 0 

h d1 
an ers 

Number Number Percent Percent Percent Percent 
March 1950 ...•.. : --s-4 NA 57.3 59.1 80.6 ~ 

March 1951 .....• : 53 NA 58.6 60.4 84.2 64.1 

March 1952 ....•. : 49 .NA 58.0 59.8 81.2 64.8 

March 1953 ...... : 46 NA 56.4 58.3 81.6 63.4 

March 1954 ....... : 43 NA 54.6 56.5 86.6 62.6 

March 1955 ....•. : 42 NA 58.9 60.7 89.9 63.9 

}~rch 1956 ...... : 39 NA 56.9 58.7 94.5 62.8 
(Xl 

March 1957 1/... : 39 NA 58.5 60.4 95.0 63.1 

March 1958 .•....• : 42 50 53.8 53.8 93.2 61.3 

March 1959 .•.... : 40 47 55.2 55.2 95.7 61.2 

March 1960 ..••.. : 39 44 56.3 56.3 104.2 60.9 

March 1961 •..•.• : 37 42 59.8 59.8 116.7 60.8 

March 1962 ...•.• : 39 43 55.2 55.2 100.0 59.5 

March 19631/••• : 39 47 54.0 54.0 94.5 60.1 

March 1964 ...••• : 65 94 56.9 64.7 128.4 56.5 

December 1965 ..• : 55 72 61.0 NA 145.3 60.5 

1/ Definition of the marketing area was changed 2/1/58 and 12/1/63. 
NA--Data not available. 






® Table 7.--Wilmington, Del., milk marketing area (Federal Order No. 10): Number of handlers and sales of packaged 
 
fluid milk on routes by 4 largest handlers operating pool plants, 1957-63])


c: 
 
j 

..~. 

~ Period 

~-
! 

March 1957 ......• : 

March 1958 ....... : 

March 1959 ....... : 

March 1960 .....•• : 

March 1961. .••..• : 

March 1962 ...•... : 
March 1963 ....... ~ 


\0 

:Sales in the marketing area (as defined 
:at that time) by the 4 largest handlers 
:(largest in terms of sales in the arew 
:as percentage of sales in the marketing 

area by all types of handlers 

Percent 
53.8 

63.9 

62.9 

1) 62.3 

1/ 59.8 

57.8 
60.5 

Handlers distributing 
from--

Pool plants All plants 

Number Number 
--19­-U 

12 17 
 

12 17 
 

10 16 
 

10 18 
 

11 19 
 
11 19 
 

Total sales by the 4 largest handlers 
As percentage of such sales 

of all pool plants in-- As percentage 
:Market area as:Market area as of their sales 

defined at :defined in 1962: in March 1962 
that time (estimated) 

Percent ~t Percent 
65.2 NA 31.4 

73.4 NA 45.7 

69.9 NA 41.3 

72.4 NA 32.2 

70.1 NA 32.3 

84.3 NA 100.0 
81.7 81.7 99.8 

1.1 Merged into Delaware Valley order 12/1/63.

1/ Includes sales by nonpoo1 plants. 
 
NA--Data not available. 
 



:~i
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Table 8.--Upper Chesapeake, Md., milk marketing area (Federal Order No. 16): Number of handlers and sales of packagedC! fluid milk on routes by 4 largest handlers operating pool plants, 1960-65.. c: 

..~ 
Total sales by the 4 largest handlersHandlers distributing ..... As percentage of such salesfrom-­ of. all pool plants inn As percentagei Period 

~ :Market area as:Market area as of their sales 
Poo~. plants All plants defined at :defined in 1962: in March 1962 

that time (estilllt!ted) 

Number Number Percent Percent Percent 
Harch 1960 ....... : 27 ~ 69.5 69.5 
 92.0 

: 
MaL.::h 1961 ]j . ... : 24 37 68.9 68.9 91.9 

37 67.5 67.5 
 100.0Harch 1962 ....... : 25 


·W 99.268.4 68.4 
Narch 1963 ....... : 22 37 


68.2 68.2 100.9March 1964 ......• : 19 35 

72.0 72.0 106.1December 1964 .... : 18 NA 

66.3 66.3 111.0December 1965 .... : 17 36 
t-' 
 
0 
 

]J DefinUion of the marketing area was changed 9/1/61. 
NA--Data not available. 

:Sales in the marketing area (as defined 
:at that tim~ by the 4 largest handlers 
: (largest. in terms of sales in the area) 
:as percentage of sales in the marketing 

area by all types of handlers 

Percent 
68.4 

67.1 

69.4 

69.6 

68.5 

NA 

66.7 



A, 
Table 9.--Washington, D.C., milk marketing area (Federal Order No.3): Number of handlers and Bales ofe packaged fluid milk on routes by 4 largest handlers operating pool plants, 1960-65 

I 

c: 

.~... 
~ .. 
... 

Period 

Handlers dis tribu ting 
from-­

Pool plants All plants 

Total sales by the 4 largest handlers 
As percentage of such sales 

of all pool plants in-- As percentage 
:Market area as:Market area as of their sales 

defined at 
that time 

:defined in 1962: 
(estimated) 

in March 1962 

:Sales in the marketing area (as· defined 
:at that time)by the 4 largest handlers 
:(largest in terms of sales in the area) 
:as percentage of sales in the marketing 

area by all types of handlers 

Percent 
67.8 

68.". 

68.6 

67.3 

62.5 

NA 

63.1 



..I 
 

.--.
e 
 
c: 

Table lO.--Tri-State, Kentucky-Ohio-West Virginia, milk marketing area (Federal Order No.5): Number of handlers 
 .~ and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1954-65 
 

~ .. 
Period 

Y"" 

March 1954 ....... : 

March 1955 ]) .... : 

March 1956 ......• : 

March 1957 ....... : 

March 1958 ....... : 

March 19591/ .... : 

March 1960 ...•..• : ..... 
N 

March 1961 ...•••• : 

March 1962 ...•••. : 
: 

March 19631/ .••. : 

March 1964 •...••• : 

December 1965 ..•• : 

Handlers distributing 
from--

Pool plants All plants 

Number Number 
 
28 36 
 

31 39 
 

30 38 
 

28 36 
 

26 34 
 

24 32 
 

26 32 
 

22 28 
 

26 32 
 

21 39 
 

28 47 
 

24 NA 
 

A Total sales ~y th~ 4 iargest handlers :Sales in the marketing area (as defined 
s percentage 0 suc sa es :at that tim~ by the 4 largest handlers 
of all pool plants in-- As percentage :(largest in terms of sales in the area) 

:Market area as:Market area as of their sales :as percentage of sales in the marketing 
defined at :defined in 1962: in March 1962: area by all types of handlers 
that time (estimated) 

Percent Percent Percent Percent 
44.2 NA 48.9 4l.6 

47.3 NA 54.0 42.2 

41.8 41.8 68.0 36.3 

49.7 49.7 75.9 46.5 

52.3 52.3 81.7 44.7 

56.0 56.0 88.1 49.6 

54.3 54.3 93.6 52.1 

56.1 56.1 99.8 53.0 

49.2 53.5 100.0 50.7 

56.1 56.1 123.1 NA 

49.9 56.1 144.9 NA 

59.9 62.5 170.0 55.0 

1/ Definition of the marketing area was changed 9/1/55, 5/1/59, and 6/1/63. 
NA--Data not available. 



I 

.-... 
 e Table ll.--Wheeling, Ohio-W.Va., milk marketing area (Federal Order No.8): Number of handlers and sales of packaged 
fluid milk on routes by 4 largest handlers operating pool plants, 1956-65 

·c 
~. 
Jai
.;! Period .. 
~ 

March 1956 .•.•..• : 

March 1957 ....... : 

March 1958 •.•.... : 

March 1959 ...•... : 

Marcb 1960 ..•.•.. : 

March 1961 ...•... : 

March 1962 ..•..•• : 
.... 
w 

March 1963 .•..••. : 

Harch 1964 ....•.• : 

December 1965 ..•. : 

Handlers distributing 
from--

Pool plants : All plants 

Number 
31 

Number
--6-1­

26 54 

25 53 

25 48 

22 46 

22 41 

21 42 

20 41 

18 38 

15 34 

Total sales b~ the 4 largest handlers :Sales in the marketing area (as definedAs percentage of such sales :at that tim~ by the 4 largest handlers
of all 2001 21ants in-- As percentage :(largest in terms of sales in the area)

:Market area as:Market area as of their sales las percentage of sales in the marketing
defined at :defined in 1962: in March 1962: area by all ty es of handl~rs 
that time (estimat~d) p. 

Percent Percent Percent ~t 
43.9 43.9 81.9 38.2 

39.6 39.6 83.0 37.7 

39.4 39.4 85.0 37.5 

39.9 39.9 84.6 37.3 

41.0 41.0 92.7 37.6 

41.5 41.5 91.2 37.4 

45.4 45.4 100.0 41.2 

55.1 55.1 116.9 48.4 

60.4 60.4 124.2 49.4 
 

f8.8 68.8 145.6 54.7 
 



...i 
 

~< e 
 
c: 

Table l2.--Clarksburg, W.Va., milk marketing ares (Federal Order No.9): Number of handlers and sales of 

~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65 
 

; 
 
Total sales b~ the 4 largest handlers ... Handlers distributing :Sales in the marketing area (as defined 

from-- As percentage of such sales :at that tim~by the 4 largest handlers 
Period of all pool plants in-- As percentage :(largest in terms of sales in the are~ 

:Market area as:Market a:ea as ~f their sales :as percentage of sales in the marketing

Pool plants All plants defined at :defined ~n 1962: ~n March 1962 area by all types of handlers 
 

that time {es tima ted 2 
 

Number Number Percent Percent Percent Percent
--57-Harch 1956 ....... : --U 88.3 88.3 76.7 71. 2 
 

March 1957 ....... : 11 44 82.6 82.6 80.2 73.9 
 

March 1958 ....... ; 9 41 80.4 80.4 81.3 71.2 
 

March 1959 ....... : 9 38 82.2 82.2 81.3 70.9 
 

March 1960 ....... : 8 35 90.0 90.0 92.4 76.7 
 

!-larch 1961. ...... : 6 31 D D 96.2 79.8 
 

March 1962 ....... : 5 30 D D 100.0 79.7 
 
~ 
-I>- March 1963 ....... : 6 25 D D 105.5 82.4 
 

March 1964 ....... : 6 23 D D 104.6 82.5 
 

December 1965 .... : 5 16 D D 108.7 83.0 
 

D--Data withheld to avoid disclosure of operations of individual firms. 



	

~..". e 	 Table l3.--Appalachian, Tenn.-Va.-W.Va •• milk marketing area (Federal Order No. 11): Number of handlers 
and 	 sales of packaged fluid milk on routes by 4 largest handlers operating pool plants. 1955-65
c: 

~ Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
.)J from-- As percentage of such.sale~ :at that time)by the 4 largest handlers 

Period of all pool plants ~n-- As percentage :(largest in terms of sales in the area).. :Market area as:Market area as of their sales :as percentage of sales in the marketing
Pool plants All plants defined at :defined in 1962: in March 1962 b 11 t f h dl 

that time (estimated) area y a ypes 0 an ers..I t 
 

~ Number Number Per~ent Percent Percent Percent 
 
March 1955 ....... : --7- -U 99.4 NA 60.2 ---a9:2 
 

March 1956 ....... : 7 13 97.8 NA 67.2 86.9 
 

March 1957 ....... : 8 14 95.3 84.0 70.0 89.4 
 

Harch 1958 ....... : 8 14 95.5 84.0 72.5 88.6 
 

March 1959 ....... : 7 14 94.1 82.0 72.9 88.2 
 

March 19601/ .... : 7 16 93.3 81.6 79.3 86.6 
 

March 1961 ....... : 11 22 80.3 80.3 91.5 74.3 
 ,... 
~ 	 March 1962 ....... : 9 21 80.7 80.7 100.0 75.7 
 

March 1963 ....... : 9 19 81.3 81.3 102.2 75.9 
 

March 1964 ....... : 9 18 81.8 81.8 108.4 75.8 
 

December 1965 .... : 9 16 81.6 81.6 116.0 77.8 
 

1/ Definition of the marketing area was changed 3/1/61, with merger of Appalachian and Bluefield marketing orders. 
NA--Data not available. 



---




:~ 
r;::..~ 
~. 

a Table 14.--Southeastern Florida milk marketing area (Federal Order No. 13): Number of handlers and sales of 
 
.), packaged fluid milk on routes by 4 largest handlers operating peol plants, 1958-65 
 
.~ 


Handlers distributing 
from-­-i - Period 

Pool plants All plants 

Number Number 
 
March 1958 ....... : ~ -W 
 

March 1959 ....... : 12 17 
 

March 1960 .•..... : 12 16 
 

March 1961 ....... : 11 15 
 

}larch 1962 ..•.... : 12 15 
 

March 1963 ....... : 11 14 
 

March 1964 ....... : 11 11 
 
I-' 
a. 

December 1964 .... : 11 NA 

December 1965 .... : 11 11 
 

NA--Data not available. 

Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
As percentage of such sales :at that time) by the 4 largest handlers 

of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:Market area as : of their sales :as percentage of sales in the marketing 

defined at :defined in 1962: in March 1962: area by all types of handlers 
that time (estimated) 

Percent Percent Percent Percent 
54.5 54.5 75.7 52.9 

58.6 58.6 87.3 57.7 

55.7 55.7 86<5 55.6 

59.6 59.6 97.0 59.8 

58.8 58.8 100.0 59.1 

58.0 58.0 98.6 58.0 

59.7 59.7 99.4 59.9 

63.0 63.0 96.9 NA 

64.1 64.1 100.7 65.6 



~ 
Table l5.--Northeastern Ohio milk marketing area (Federal Order No. 36): Number of handlers and sales of@J packaged fluid milk on routes by 4 largest handlers operating pool plants, 1957-65 


Total sales b~ the 4 largest handlersc: 
.,~ 
,~ .. 
.. 


r=," '" 
, 

Period 

March 1957 ..•..•. : 

March 1958 .••••.. : 

March 19591/ .... : 

March 1960 .•.••.• : 

Narch 1961. •.•.•. : 

March 1962 •.•.•.• : 

March 1963 ..•.••• : ... 
-..j 

March 1964 .•••••• : 

December 1965 .••• : 

Handlers distributing 
from-­

Pool plants All plants 

Number ~ 
57 58 


53 54 


50 51 


63 69 


59 65 


54 60 


55 60 


56 60 


48 51 


11 Definition of the marketing area was changed 8/1/59. 

:Sa1es in the marketing area (as defined 
:at that time) by the 4 largest handlers 
:(largest in terms of sales in the area) 
:as percentage of sales in the marketing', 
• area by all types of handlers 

Percent 
50.7 

53.9 

35.6 

45.4 

45.1 

43.4 

39.3 

40.7 

41.2 

As percentage of such sales 
of all 2001 21ants in-­

:Market area 
defined at 
that time 

Percent 
61.6 

56.4 

40.8 

45.4 

45.5 

44.1 

43.4 

43.2 

44.4 

as:Market ares as 
:defined in 1962: 

{estimated 2 

Percent 
44.9 

46.9 

47.2 

45.4 

45.5 

44.1 

43.4 

43.2 

44.4 

As percentage 
of their sales 
in March 1962 

Percent 
88.5 

92.9 

89.8 

104.3 

102.2 

100.0 

96.9 

100.0 

109.4 






.-.:....,,' 

c:: 
.iJ Table 16.--North Central Ohio milk marketing area (Federal Order No. 37): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-64 
~, ~'. 
e 

Handlers distributing Total sales by the 4 largest handlers lSales in the marketing area (as defined 
from-- As percentage of such,sales :at that time) by the 4 largest handlers;~"'. 
 colO" 
 I,:" Period of all pool plants ~n-- As per~entage l(largest in terms of sales in the area)
.. I :Market area as:Market area as of the~r sales las percentage of sales in the marketing

~,' Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent 
l-Iarch 1950 ...•... : 5 8 D NA NA 54.3 

March 1951 ...•... : 5 8 D NA NA 57.1 

March 1952 ......• : 4 7 100.0 NA NA 48.7 

March 1953 ....... : 4, 6 100.0 NA NA 51.9 

March 1954 2/.... : 5 7 D NA NA 54.4 

March 1955 ....... : 11 13 89.3 NA 60.0 43.7 

March 1956 ...•... : 11 13 8S.4 NA 63.1 96.7 
..... : 
0:> March 1957 2/.... : 9 11 SO.l NA 64.7 83.S 

March 1958 •...... : IS 21 56.1 56.1 73.7 45.9 

March 1959 •. '" .. : 19 22 53.5 53.5 78.9 46.7 

March 1960 Jj .... : IS 20 55.3 55.3 S9.3 55.7 

March 1961 .....•. : 18 20 55.4 55.4 90.S 57.2 

March 1962 ....... : 17 19 60.5 60.5 100.0 57.5 

March 1963 ....... : 16 21 64.7 64.7 94.8 49.8 

March 1964 ....... : 15 21 66.7 66.7 94.4 54.9 

1/ Merged into Northwestern Ohio order 1/1/65.

1/ Definition of the marketing area was changed 11/1/54, 7/1/57, and 8/1/60. 
 
NA--Data not available. 
 
D--Data withheld to avoid disclosure of operations of individual firms. 
 



I~ 

@ 
Table 17.--Dayton-Springfie1d, Ohio, milk marketing area (~edera1 Order No. 34): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65c: 

.~ Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
from-- As percentage of such sales :at that time) by the 4 largest handlers 

Period of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:Market area as of their sales :as percentage of sales in the marketing'-I 

i: 
Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers .... that time (estimated) 

~"" 
I~:" Number Number Percent Percent Percent Percent 

March 1950 ....... : 25 25 58.9 58.9 42.4 58.9 

March 1951. ...... : 24 24 66.0 66.0 50.7 59.7 

March 1952 ....... : 22 22 68.1 68.1 52.7 66.4 

March 1953 ....... : 21 21 69.6 69.6 56.6 67.8 

March 1954 ....... : 21 21 68.3 68.3 62.3 66.2 

March 1955 ....... : 20 21 68.0 68.0 67.4 66.0 

March 1956 ....... : 19 20 68.6 68.6 75.6 61.8 
1-' 
 
\!) 

March 1957 ....... : 18 19 70.0 70.0 77 .6 73.3 
 

March 1958 ....... : 1.7 18 67.8 67.8 74.3 70.3 

March 1959 ....... : 17 18 68.0 68.0 78.2 70.2 

March 1960 ......• : 15 16 71.2 71.2 92.6 77 .2 

March 1961 ....... : 15 16 72.8 72.8 97.5 79.6 

March 1962 ....... : 14 17 72.1 72.1 100.0 83.0 

March 1963 ....... : 13 15 80.9 80.9 104.3 88.5 

March 1964 ....... : 12 15 82.4 82.4 109.3 86.7 

December 1965 .... : 11 18 88.7 88.7 121.6 69.8 



i 

'~.>' 

@ 
c: Table l8.--Columbus, Ohio, milk marketing area (Federal Order No. 35): Number of handlers and sales of 

packaged flu~d milk on routes by 4 largest handlers operating pool plants, 1950-65 

~. Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined 

-a from-- As percentage of such sales :at that time) by the 4 largest handlers 
of all pool plants in-- As percentage :(largest in terms of sales in the area)Period:I 

-a :Market area as:Market area as of their sales :as percentage of sales in the marketing
Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers 

that time (estimated) 

Number Number Percent Percent Percent Percent 
March 1950 ....... : -zo 21 73.5 64.6 46.3 72.9 

March 1951 ....... : 20 21 73.8 64.8 49.3 73.1 

March 1952 ....... : 19 20 78.4 68.8 51.8 77.7 

March 1953 .•...•. : 20 21 78.5 68.9 56.8 77 .8 

March 1954 .....•. : 16 17 83.2 73.1 65.8 83.0 

March 1955 ......• : 15 16 84.6 74.2 70.1 84.3 

March 1956 ......• : 11 12 84.9 74.6 76.7 84.6 
~ 

o 
March 1957 .•.•••. : 11 12 86.3 75.7 80.0 88.6 

March 1958 ..•.... : 11 12 83.7 73.5 77 .4 86.3 

March 195, 1/.... : 10 11 86.0 75.5 80.3 76.3 

March 1960 ....••. : 12 18 79.7 79.7 86.5 77 .1 

March 1961 ....... : 12 21 79.5 79.5 86.5 77 .0 

March 1962 ....... : 12 21 80.9 80.9 100.0 76.4 

March 1963 ....... : 13 20 75.4 75.4 102.4 71.5 

March 19641/ .... : 13 20 76.6 76.6 105.7 70.5 

December 1965 ...• : 22 33 70.1 77.4 121.1 61.9 

1/ Definition of the marketing area was changed 4/1/59 and 5/1/64. 



I 

~ 

@) Table 19.--Cincinnati, Ohio, milk market~ng area (Federal Order No. 33): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

c: 

:..a Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
from-- As percentage of such. sales :at that time) by the 4 largest handlers 

~. Period of all pool plants 1n-- As per7entage :(largest in terms of sales in the area) 
All plants :Harket area as:Har~et area as ~f the1r sales :as percentage of sales in the marketing... Pool plants 	 1/ defined at :def1ned in 1962: 1n March 1962: area by all types of handlers 

- that time (estimated).... 
Number Number Percent Percent Percent Percent 

Harch 1950 ....... : ~ ~ 57.3 48.7 57.9 --s6:4 

Harch 1951. ...... : 36 NA 52.9 44.9 58.1 51.8 

Harch 1952 ....... : 36 NA 41.9 35.6 56.5 40.9 

Harch 1953 ....... : 34 NA 52.7 44.8 61.4 51.3 

Harch 1954 ....... : 33 NA 53.2 45.2 64.8 52.3 

~mrch 1955 ....... : 33 NA 52.2 44.3 65.0 51.8 

March 1956 ..•.•.. : 34 NA 53.5 45.4 73.9 53.1 
N 
t-' 

March 1957 ....... : 33 NA 52.8 44.8 66.5 50.0 

Harch 1958 ....... : 31 35 52.2 44.3 67.0 51.3 

Harch 1959 1/.... : 30 34 51.3 43.5 67.0 50.7 

March 1960••..... : 36 45 55.3 51.5 88.2 49.6 

Harch 19611/•... : 34 42 57.3 53.3 95.5 51.3 

Harch 1962 .•..... : 38 48 51.9 51.9 100.0 47.8 

Harch 1963 ...•... : 35 NA 52.5 52.5 99.1 48.0 

March 1964 ....... : 33 41 52.6 52.6 99.1 47.8 

December 1965 ...• : 23 32 61.7 61.7 141.9 

1/ Does not include producer-dealers. 
 
~/ Definition of the marketing area was changed 5/1/59 and 4/1/61 . 
 
.NA--Data not available. 
 

... 

54.9 



..... 
 
@ 

i 
c: Table 20.--0hio Valley milk marketing area (Federal Order ~o. 94): ~umber of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1960-611/ 

~ Total sales by the 4 largest handlers :Sales in the marketing area (as defined .... Handlers distributing As percentage of such sales :at that time) by the 4 largest handlers 
from-- : of all pool plants inu As percentage : (largest :l,Jl terms of sales in the area)I... Period :Market area as:Market area as of their sales las percentage of sales in the marketing 

Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent 
--- --- NA NA 68 0March 1960 ....... : 12 26 79.1 . 
 

March 1961 ....•.. : 10 25 84 6 NA NA 62.2. 

1/ Merged into Louisville-Lexington-Evansville order 3/1/62. 
 
NA--Data not available. 
 

N 

N 




	

e Table 2l.--Northwestern Ohio. milk w4rketing area (Federal Order No. 41): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

c: 

i Handlers distributing Total sal~s by the 4 largest handlers :Sales in the marketing area (as defined 
from-- As percentage of such. sales :at that time) by the 4 largest handlers 

.~. Period of all pool plants Ln-- As per~entage :(largest in terms of sales in the area) 
All plants :Marke7area as:Mar~et a:ea as ~f the1r sales :as percentage of sales in the marketing 

iooA Pool plants 1/ defLned at :defLned 1n 1962: Ln March 1962: area by all types of handlers
i - that time ~(e~s~t~L~'ma~t~e~dL)__~____________~________________-

Number Number Percent Percent Percent Percent 
March 19501-.1 ••.. : --1-1- NA 86.6 NA 55.9 ~ 

March 1951. ...... : 11 NA 79.5 79.5 58.3 NA 

Harch 1952 ....... : 12 NA 82.0 82.0 65.0 NA 

Harch 1953 ....... : 13 NA 80.4 80.4 69.2 NA 

March 1954 ..•••.. : 12 NA 83.6 83.6 74.1 NA 

Harch 1955 .....•. : 12 NA 79.8 79.8 77.1 NA 

Harch 1956 .•...•. : 11 NA 83.0 83.0 91.0 NA 
N 	 . 
<.oJ 	 • 

March 19571/ .... : 11 NA 85.7 85.7 96.4 	 NA 

March 1958 ....... : 16 23 83.9 83.9 98.4 	 NA 
 

March 1959 .....•• : 14 21 80.7 80.7 93.6 	 NA 

March 1960 ....... : 14 21 77.5 77.5 95.4 	 NA 
 

March 1961 ....... : 14 20 77.1 77.1 95.0 	 NA 
 

March 1962....... : 13 16 78.7 78.7 100.0 	 NA 
 

Harch 1963 ....... : 13 21 82.3 82.3 107.5 	 91.4 
 

March 19641/ .... : 12 20 82.1 82.1 100.9 	 89.1 

December 1965 .•.. : 23 40 61.2 80.2 130.1 	 49.2 

1/ Does not include handlers under other Federal orders, 1958-62. 
1/ Definition of the marketing area was changed 11/1/50, 9/1/57, and 1/1/65. 
NA--Data not available. 



:@) 
c: Table 22.--Southern Michigan milk marketing area (Federal Order No. 40): Number of handlers and sales of"D a 	 packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65
)1>' 
.~, 

Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
" 	 ..& from-- percentage of such sales :at that time) by the 4 largest handlers 

CD Period of all pool plants in-- As percentage :(largest in terms of sales in the area)
CO 
~ 	 :Market area as:Market area as of their sa1es:as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962 : area by all types of handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent 
March 1952 ....... : -sl --as -s7T 35.7 85.4 58.3 

March 1953 ....... : 73 77 60.1 37.0 95.2 60.7 

March 1954 ....... : 67 71 60.0 37.0 98.2 60.7 

Mar~h 1955 ....... : 66 70 60.3 37.2 105.5 61.2 
 

March 19561/•... : 65 69 60.1 37.1 109.0 61.1 
 

March 1957 ...•... : 63 68 60.5 37.3 109.0 60.7 
 

March 1958 .••..•. : 58 64 59.1 36.5 105.3 59.4 
 
N 

+' 	 March 1959 1/••.. : 57 63 56.7 35.0 98.9 57.1 

March 1960 .....•. : 152 177 35.7 35.7 105.5 35.7 

March 1961 ....... : 144 169 34.5 34.5 99.0 34.3 

March 1962 ..•.... : 140 165 33.8 33.8 100.0 33.9 

March 1963 .....•• : 130 152 41.8 41.8 122.8 41.8 

March 1964 1/•... : 119 138 44.5 44.5 132.0 44.3 

December 1965 ...• : 104 NA 43.1 44.5 144.1 42.8 

1/ 	 Definition of the marketing area was changed 9/1/56, 2/1/60, and 8/1/65. 

NA--Data not available. 




	

I 

r~~"@ Table 23.--Muskegon, Mich., milk marketing area (Federal Order No. 42): Number of handlers and sales of packaged 
fluid milk on routes by 4 largest handlers operating pool plants, 1954-641/c: 

~ 

.~ Ha~d1ers distributing Total sales by the 4 largest hand1~rs :Sa1es in the marketing area (as defined ... from-- As percentage of such sales 	 :at that time) by the 4 largest handlers)Ii 
Period of all pool plants in-- As percentage :(largest in terms of sales in the area) ... :Market area as:Market area as of their sales: as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962 : area by all types of handlers... 	 that time {estimated} 

rei;;;:' Number Number Percent Percent P~rcent Percent 
March 1954 ....... : 15 15 47.6 NA 66.6 t;6'3 

March 1955 ....... : 13 13 71. 7 NA 74.0 70.2 

March 1956 ....... : 12 12 82.3 NA 89.7 76.6 
: 

March 1957 1/.... : 9 12 85.9 NA 88.1 78.9 

March 1958 ....... : 21 27 63.1 63.1 84.7 58.1. 

March 1959 ....... : 18 24 68.7 68.7 87.5 62.7 

Harch 1960 ....... : 18 26 63.1 63.1 87.2 68.0 
I'.) 

Ln 	 

March 1961 ....... : 17 25 68.4 68.4 89.0 67.7 
 

Harch 1962 ....... : 17 25 71.9 71.9 100.0 69.3 
 

March 1963 ....... : 19 26 77 .0 77.0 100.9 73.5 
 

March 1964 ....... : 19 26 77 .6 77 .6 102.3 71.1 
 

1/ Herged with Southern Michigan order 8/1/65.

1/ Definition of the marketing area was changed 5/1/57. 
 
NA--Data not available. 
 



~ 

€i~' 
c: Table 24.--Upstate Michigan milk marketing area (Federal Order No. 43): Number of hAndlers and sales of 

.~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65 

~ 
... 
I Period 

Handlers distributing Total sales by the 4 largest handlers •
from-- As percentage of such sales : :Sales in the marketing area (as defined 

___________________________________ : of all pool plants in-- As percentage :at that time) by the 4 largest handlers 
:Market area as:Market area as : of their salee:(largest in terms of sales in the area) 

M 
Pool plants All plants defined at :defined in 1962: in Harch 1962 ;as percentage of sales in the marketing 

that time (estimated) area by all types of handlers 

Number Percent Percent Percent Percent 
Harch 1956.. Number -~ ..... : 21 ----z4 NA NA NA 

Harch 1957 1/.... : 22 24 NA NA NA NA 


Harch 1958 ....••. : 19 21 28.4 NA 83.1 46.5 


Ha rch 1959 ....... : 19 22 19.1 NA 74.2 31.3 

Harch 1960 ....... : 13 19 44.9 44.9 89.1 47.5 

Harch 1961 ....... : 11 16 58.9 58.9 98.5 61.9 

Harch 1962 ....... : 10 16 59.7 59.7 100.0 53.8 

N 
0' Harch 1963 ....... : 9 16 63.8 63.8 107.0 54.0 


March 1964 ....... : 8 15 67.9 67.9 112.6 50.3 

December 1965 .... : 8 14 76.0 76.0 140.8 62.1 

]) Definition of the marketing area 
NA--Data not available. 

was changed 8/1/57. 



---@ Table 25.--Hichigan Uppe.r Peninsula milk marketing area (Federal Order No. 44): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65c:::: 

;: 
~ Handlers dis tribu ting Total sales by the 4 largest handlers :Sales in the marketing area (as defined 

from-- As percentage of such sales :at that time) by the 4 largest handlers 
Period of all pool plants in-- As percentage : (largest in terms of sales in the area) 

i 
.... 
~ 

Pool plants : All plants 
:Barket area as:Narket area as 

defined at :defined in 1962: 
that time (estimated) 

of their sales:as 
in Barch 1962 : 

percentage of sales in the marketing 
area by all types of handlers 

~ 
~larch 1959 ..•.... : 

: 
Barch 1960 1../ .... : 

Number 
31 

28 

Number 
36 

36 

Percent 
52.1 

54.8 

Percent 
52.1 

54.8 

Percent 
96.0 

102.9 

Percent 
~ 

44.5 

Harch 1961 ....... : 30 36 49.5 49.5 102.1 40.1 
 

Barch 1962 ....... : 28 36 46.9 46.9 100.0 38.4 
 

Barch 1963 ....... : 25 40 52.8 52.8 105.4 48.9 
 

Barch 1964 ....... : 24 40 55.4 55.4 109.7 52.2 
 

N 

" 

December 1965 .... : 

11 Definition of 

21 34 

the marketing area was 

61.7 

changed 7/1/60. 

61. 7 128.0 57.6 



@"L 
 
c: Table 26.--Fort Wayne, Ind., milk marketing area (Federal Order No. 47): Number of handlers and sales of 
.~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

"'!t 
)Ii 

... Handlers distributing 
from--

Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
As percentage of such sales :at that time) by the 4 largest handlers 

:I... Period 

Pool plants All plants 

of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:~~rket area as:Market area as of their sales:as percentage of sales in the marketing 

defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

March 1950 .....•. : 
Number 
~ 

Number
-v;-

Percent 
NA 

Percent 
NA 

Percent 
NA 

Percent 
NA 

March 1951 l/ .... : 

March 1952 ..•.... : 

12 

12 

13 

13 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

NA 

Harch 1953 •...... : 11 12 67.8 67.8 49.9 NA 

March 1954 ....... : 10 12 71.4 71.4 49.7 NA 

Harch 1955 ....... : 11 12 66.5 66.5 53.5 NA 

N 
co 

March 1956 ...•.•. : 

March 1957 ....•.. : 

10 

9 

11 

10 

69.2 

67.8 

69.2 

67.8 

57.8 

54.5 

NA 

NA 

March 1958 ...•..• : 8 9 85.3 85.3 67.8 84.8 

March 1959 ....... : 8 10 86.1 86.1 66.8 84.0 

March 1960 ..•...• : 7 11 83.2 83.2 72.5 79.1 

March 

March 

1961 l/ .... : 

1962 l/ .... : 

7 

17 

11 

30 

92.6 

60,5 

92.6 

93.5 

84.6 

100.0 

80.5 

57.7 

March 1963 ..•..•. : 17 30 63.4 94.8 124.4 54.5 

March 1964 ...•••. : 17 30 71.9 D 141.5 60.1 

December 1965 .... : 13 25 80.0 D 179.5 67.1 

1.1 Definition off the marketing area was changed 1/1/52, 5/1/61, and 8/1/62. 
 
NA--Data not available. 
 
D--Data withheld to avoid disclosure of operations of individual firms. 
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el 
Table 27.--Northwestern Indiana milk marketing area (Federal Order No. 31): Number of handlers and sales of 

c: packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

~ Handlers distributing Total salas by the 4 largest handlers :Sales in the marketing area (as defined
""'t 
)Ii : As percentage of such sales :at that time) by the 4 largest handlersfrom-­

of all pool plants in-- As percentage :(largest in terms of sales in the area).. Period 
:~Iarket area as:~rket area as of their sales: as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

Number Percent Percent Percent Percent 
March 1950.. Number ..... : 21 25 NA NA NA NA 

March 1951. ...•.• : 18 23 NA NA NA NA 

March 1952 ....... : 18 23 NA NA NA NA 

March 1953 ....... : 18 23 NA NA NA NA 

March 1954 .....•. : 18 23 NA NA NA NA 

March 1955 ....... : 19 22 NA NA NA NA 
 

March 1956 .....•. : 16 19 NA NA NA NA 
N 
 
\0 
 

March 1957 .....•. : 17 20 80.0 NA NA 67.6 

March 19581/..•• : 16 19 79.1 NA NA 61.1 

March 1959 ....... : 22 27 62.5 54.7 94.9 49.2 

March 1960 ..•.... : 23 26 56.4 50.7 98.7 47.9 

March 1961. ...... : 20 24 57.8 57.8 101.5 42.4 

March 1962 ..•..•. : 19 23 56.8 56.8 100.0 41.9 

March 1963 .•.•.•. : 18 25 59.2 59.2 100.3 45.4 

March 1964 1/.... : 18 26 56.8 56.8 95.7 46.4 

December 1965 ..•• : 19 36 66.3 64.7 266.8 

1/ Definition of the marketing area was changed 8/1/58 and 4/1/65. 
NA--Data not available. 

47.8 



i 
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@ 
Table 28.--Chicago, Ill., milk marketing area (Federal Order No. 30): Number of handlers and sales ofc: 

~ 
... Period:I... 

March 1953 ....... : 

March 1954 ....... : 

Mar,ch 1955 .....•. : 

March 1956 ......• : 

March 1957 .....•. : 

March 1958 ...•... : 

March 1959 ....... : 
w 
o 

March 1960 .•...•• : 

March 1961 ..•..•• : 

March 1962 ......• : 

March 1963 ....... : 

March 1964 ......• : 

December 19641/.: 

December 1965 ...• : 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65 

Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined,_ 
from-- As percentage of such sales :at that time) by tha 4 largest handle!ts 

of all pool plants in-- As percentage : (largest in terms of sales in the are,a) 
All lants :Market area as:Market area as of their sales:as percentage of sales in the marketing

Pool plants l~ defined at :defined in 1962: in March 1962 
- that time (estimated) 

Number Number Percent Percent Percent 
lOi) 101 48.1 48.1 84.3 

97 98 52.0 52.0 98.2 

94 95 50.8 50.8 99.6 

89 90 51.6 51.6 106.8 

84 85 50.6 50.6 104.2 

80 81 48.0 48.0 98.0 

77 78 46.7 46.7 95.8 

7i 72 45.3 45.3 98.2 

70 71 45.6 45.6 99.0 

66 68 46.8 46.8 100.0 

65 68 48.0 48.0 99.5 

62 65 47.4 47.4 96.2 

NA NA 45.4 45.4 92.7 

51 60 48.2 46.2 101.2 

1/ Does not include producer-dealers.

2/ Definition of the marketing area was changed 4/1/65. 
 
NA--Data not available. 
 

area by all types of handlers 

Percent 
39.9 

43.9 

43.1 

48.2 

48.7 

47.1 

44.9 

43.6 

44.5 

43.0 

43.2 

43.0 

NA 

43.7 



...i 

..~, e 
 
Table 29.--Rock River Valley, Ill.~Wis., milk marketing area (Federal Order No. 38): Number of handlers 

c: and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65 

~i ~andlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
~ from-- As percentage of such. sales :at that time) by the 4 largest handlers 

Period of all pool plants Ln-- As per~entage :(largest in terms of sales in the area)... 
All plants :Market area as:Market area as of theLr sa1es: as percentage of sales in the marketing 

Pool plants 1/ defined at :defined in 1962: in March 1962 : area by all types of handlers 
- that time (estimated) 

Number Number Percent Percent Percent Percent 
March 1953 ....... : 9 "is 73.8 73.8 41.7 ~ 

March 1954 ....... : 8 14 71.3 71.3 45.7 65.7 

March 1955 ....... : 7 13 75.6 75.6 49.0 68.0 

Harch 1956 ....•.• : 7 13 77.4 77.4 56.1 70.2 

Harch 1957 ....... : 6 13 D D 60.0 43.8 

March 1958 .....•. : 6 13 D D 61.0 45.0 

Harch 1959 ......•. : 5 13 D D 63.5 44.6 
w 
~ Harch 1960•...... : 5 13 D D 76.9 44.1 

Harch 1961 ....... : 6 13 94.8 94.8 82.2 50.3 

March 19621/ .... : 7 13 91.4 91.4 100.0 63.5 

Harch 1963 .....•. : 18 23 64.2 91.9 112.5 42.0 

Harch 1964•.....• : 13 19 69.0 92.8 115.1 39.2 

December 1965 .•.• : 13 35 73.7 94.0 141.4 58.5 

1/ Does not include producer-dealers. 
 
1/ Definition of the marketing area was changed 6/1/62. 
 
D--Data withheld to avoid disclosure of operations of individual' firms. 
 



~'Ioi..,® 
'C: Table 30.--Suburban St. Louis, Ill., milk marketing area (Federal Order No. 32): Number of handlers and sales 

of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1961-65"~ 
c"'!I 
'~ Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined 

from-- As percentage of such sales :at that time) by the 4 largest handlers 
Period of all pool plants in-- As percentage :(largest in terms of sales in the area)

All plants :Marketarea as:Market area as of their sales:as percentage of sales in the marketing
Pool plants 

1/ defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent--2-1- --3-1-March 1961 .....•. : 46.0 46.0 88.7 ~ 

March 1962 ....... : 19 28 
 48.9 48.9 100.0 36.0 

March 1963 ....... : 17 
 26 58.2 58.2 127.5 41.6 

March 1964 ....... : 16 
 23 
 56.3 56.3 104.4 40.7 

December 1965 .... : 14 26 74.8 74.8 135.9 53.2 

11 Does not include producer-dealers. 

w 
~ 
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@I 
Table 31..--Quad Cities-Dubuque, III.-Io., milk marketing area (Federal Order No. 63): Number of handlers and sales 

i 
c: of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

.... 	 Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
)i 

from-- As percentage of such sales :at that time) by the 4 largest handlers 
of all pool plants in-- As percentage :(largest in terms of sales in the area)~ Period 

:Market area as:Market area as of their sa1es: as percentage of sales in the marketing 
~ Pool plants All plants 	 defined at :defined in 1962: in March 1962 : area by all types of handlers 
 

that time (estimated) 
 

~ 
Number Number Percent Percent Percent Percent 

March 1950 ......• : --w- 21 67.1 52.3 56.6 58.2 

March 19511/ .... : 19 20 62.1 48.0 56.3 53.0 

March 1952 ....... : 20 20 59.9 49.6 65.8 47.5 

Harch 1953 ....... : 21 21 63.7 53.7 70.2 50.6 

Harch 1954 ......• : 19 19 62.5 53.1 75.5 57.8 

March 1955 ....... : 18 18 63.5 53.2 78.8 56.6 

Harch 1956 ......• : 19 19 62.0 51.7 83.0 53.9 
Ul 
 
Ul 
 

March 1957 .....•. : 19 20 65.8 53.8 76.7 55.8 

March 1958 .••..•• : 18 19 67.0 54.9 79.5 59.3 

March 1959 ....... : 16 18 75.9 62.? 86.0 63.1 

March 1960 1/.... : 15 17 77 .1 62.9 93.4 62.6 

M~rch 1961 ....... : 23 30 59.4 59.4 93.4 49.0 

March 1962 •..•... : 22 29 61.1 61.1 100.0 49.6 

March 1963 ......• : 20 27 62.4 62.4 106.5 54.9 

March 19641/ .... : 19 26 63.8 63.8 115.1 54.9 

December 1965 ...• : 19 29 63.8 63.8 117.9 

1/ Definition of the marketing area was changed 12/1/51, 1/1/61, and 2/1/65. 

59.0 



.... e 
c: 	 Table 32.--Northesstern Wisconsin milk marketing area (Federal Orde~ No. 45): Number of handlers and sales 
 

of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65 
 
:.a 
;: 	 Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
-F" Handlers distributing As percentage of such sales 	 :at that time) by the 4 largest handlers 

:,.. 
(0 

Period from-- : of all. pool plants in-- As percentage :(largest in terms of sales in the area) 
CD,.. 	 :Harket area as:Market area as of their sales: as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers 
that time (~timated) 



I~" e Table 33.--Duluth-Superior, Minn.-Wis., milk marketing area (Federal Order No. 69): Number of handlers 
c: 	 and sales of packaged fluid milk on routes by 4 larges~ handlers operating pool plants, 1950-65 
\!
.JI­	 Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined

Handlers distributing~ 	 As percentage of such sales :at that time) by the 4 largest handlersfrom-­ of all pool plants in-- As percentage :(largest in terms of sales in the area)... 	 Period :Market area as:Market area as of their sales:as percentage of sales in the marketing ...I Pool plants All plants defined at :defined in 1962: in March 1962 : area by all types of handlers 
that time {estimated) 

PercentNumber Number Percent Percent Percent 
--1-2-	 52.9 ~ March 1950 ....... : ~ 68.5 66.7 


March 1951 .•..... : 13 NA 
 70.3 68.4 53.4 	 69.2 

March 1952 .....•. : 13 	 NA 71.6 69.7 53.8 69.6 

69.1March 1953 ......• : 14 	 NA 70.5 68.7 54.2 

69.5NA 70.9 69.1 56.6March 1954 ....... : 14 


March 1955 .....•. : 13 	 NA 73.3 71.6 65.6 70.4 

March 1956 ....... : 13 NA 72.1 70.5 65.2 69.8 

w 
 
o..n 	 73.3 68.5 69.4NA 75.0March 1957 ....... : 
 13 


March 1958 .•..... 
: 
: 14 	 NA 71.0 69.4 66.0 60.9 

61.8March 19591/ .... : 12 	 NA 67.8 66.4 65.4 

NA 75.0 75.0 81.5 67.8 
March 1960 ..•.... : 13 

69.318 78.2 78.2 83.3March 1961 ..•...• : 11 

92.3 92.3 100.0 	 84.3March 1962 .•••.•. : 8 16 

March 1963 •.••.•• : 8 15 91.6 91.6 96.8 83.7 

March 1964 ..•...• : 8 15 91. 7 91. 7 95.3 83.6 

D D 100.1 83.7December 1965 ..•. : 6 	 16 

1/ Definition of the marketing area was changed 3/1/60. 

NA--Data not available. 

D.-Data withheld to avoid disclosure of operations of individual firms. 



€f' 
 
c:: 	 Table 34.--~linneapolis-St. Paul, Minn., milk marketing area (Federal Order No. 68): Number of handlers 

and 	 sales of packag~d fluid milk on routes by 4 largest handlers operating pool plants, 1954-65 
' ..~. 
i! Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 

from-- As percentage of suc~ sales :at that time) by the 4 largest handlers 
' .... Period of all pool plants 1n-- As per7enta ge :(largest in terms of sales in the area)
Ii :Marke~ area as:Mar~et a:ea as ~f the1r sales:as percentage of sales in the marketing.... 

Pool plants All plants def1ned at :def1ned 1n 1962: 1n March 1962 : area by all types of handlers 
tha t time ( e s tima ted) 

Number Number Percent Percent Percent Percent 
March 1954 ....... : --2-6- ~ 41.4 41.4 61. 7 ~ 

March 1955 ....... : 25 29 44.4 44.4 64.6 43.3 

March 1956 ....... : 23 26 41.4 41.4 68.9 42.8 

March 1957 .....•. : 23 26 40.9 40.9 68.3 42.6 

March 1958 ....... : 23 25 39.2 39.2 66.3 39.6 

March 1959 ....... : 22 25 45.7 45.7 79.1 47.2 

March 1960 .....•. : 20 22 46.3 46.3 92.5 43.5 ..., 
'" 	 March 1961 ....... : 20 20 45.0 45.0 90.7 42.1 

March 1962 ....... : 19 20 46.6 46.6 100.0 43.3 

March 1963 ..•.•.. : 20 L2 47.6 47.6 100.2 44.9 

March 1964 ....... : 18 21 48.5 48.5 101.0 43.9 

December 1965 ...• : 18 19 47.9 47.9 111.9 43.0 



e Table 35.--Sioux City, Iowa, milk marketing area (Federal Order No. 66): Number of handlers and sales 
of packaged fluid milk on routes by 4 largest handlers .operating pool plants, 1950-65

c: 

i Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 

;. from-- As percentage of such sales :at that time) by the 4 largest handlers 
Period.. of all pool plants in-- As percentage :(largest in terms of sales in the area) 

:Harket area as:Harket area as of their sa1es:as percentage of sales in the marketing
Pool plants All plants defined at :defined in 1~62: in Harch 1962 : area by all types of handlersI that time (estimated)~ 

7' Number Percent Percent Percent Percent
Harch 1950 Number --8­••.•••. : 8 85.3 85.3 69.9 82.1 

Harch 1951 ....... : 7 90.0 90.0 81.9 88.17 ' 

March 1952 .••..•. : 6 6 D D 85.2 D 

Harch 1953 ....... : 5 5 D D 92.8 D 
 

Harch 1954 ....... : 5 5 D D 99.4 D 
 

March 1955 ......• : 5 5 D D 107.6 D 

Harch 1956 .....•. : 5 5 D D 119.2 D 
 
w 
 ..... 

Harch 1957 .....•. : 5 5 D D 108.3 D 

Harch 1958 ..•.•.. : 5 5 D D 106.2 D 

March 1959 ...•••. : 5 6 D D 109.4 D 

Harch 1960 ....... : 4 6 100.0 100.0 102.4 89.6 

Harch 1961 ....... : 4 9 100.0 100.0 103.2 90.0 

Harch 1962 ....... : 3 8 100.0 100.0 100.0 84.8 

Harch 1963 ....... : 3 8 100.0 100.0 100.9 98.3 

Harch 1964 .....•. : 3 8 100.0 100.0 101.2 95.8 

December 1965 ...• : 2 9 100.0 100.0 94.8 91.9 

D--Data withheld to avoid disclosure of operations of individual firms. 
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c: Table 36.--Cedar Rapids-Iowa City, Iowa, milk marketing area (Federal Order No. 70): Number of handlers and sale~ 
~ 
»' of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65 

~' Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined.. from-- As percentage of such sales :at that time) by the 4 largest handlers~ 

of 	all pool plants in-- As percentage :(largest in terms of sales in the area)Period 
:Market area as:Market area as of their sales:as percentage of sales in the marketing 

Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of, handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent 
March 1952 ..••... : 10 NA 78.6 78.6 41.9 ao:o 
March 1953 .•••.•• : 10 NA 89.1 89.1 47.0 79.0 

March 1954 ..••.•. : 7 NA NA NA 55.0 89.2 

March 1955 ...•... : 8 NA 95.4 95.4 58.8 88.1 

March 1956 ....... : 7 NA 96.3 96.3 '55.4 89.6 

March 1957 .....•• : 6 NA D D 81.9 D 

March 1958 .•.•.•. : 7 8 99.3 99.3 82.2 99.9 
VJ 
00 	 March 1959 .•.•.•• : 6 7 D D 89.0 D 

March 1960 ....... : 5 6 D D 94.8 D 

March 1961. ...... : 5 7 D D 94.5 99.6 

March 1962 .....•. : 5 7 D D 100.0 99.9 

March 1963 ....... : 5 6 D D 94.1 D 

March 1964 ....... : 5 7 D D 93.5 93.9 

December 1965 .. ,.• : 5 9 D D 105.4 90.1 

NA--Data not available. 
 
D--Data withheld to avoid disclosure of operations of individual firms. 
 



@ Table 37.--North Central Iowa milk marketing area (Federal Order No. 78): Number of handlers ann sales 
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1958'"65 

c: 
i! Handlers distributing Total sales by the 4 largest handlers =Sales in the marketing area (as defined 

;:
)i As percentage of such sales :at that time) by the 4 largest handlers 

of all pool plants in-- As percentage :(largest in terms of sales in the area) 
from--

Period 
:Harket area as:Harket area as of their sales:as percentage of sales in the marketing.... Pool plants All plants defined at :defined in 1962: in Harch 1962 : area by all types of handlers 

-.:'
Ii that time (estimated) 

Number Number Percent Percent Percent Percent 
Harch 195B .. , .... : 29 ~ 7B.3 73.1 89.2 ~ 

Harch 19591/.... : 25 36 77 .1 76.5 69.9 64.B 

March 1960 .•..... : 33 43 73.6 73.6 96.2 65.5 

Harch 1961 ....... ~ 31 45 70.9 70.9 96.7 61.6 

Harch 1962 .•..... : 30 44 75.1 75.1 100.0 66.5 

Harch 1963 ....... : 29 40 74.7 74.7 99.B 68.2 

Harch 1964.•..... : 26 37 Bl.6 Bl.6 105.1 68.1 
w 
\D 

December 1965 .... : 20 34 77.5 77 .5 106.4 64.3 

1/ Definition of the marketing area was changed 12/1/59. 



e 
 
c: Table 38.--Dee Moines, Iowa, milk marketing area (Federal Order No. 79): Number of handlers and sales 

of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65~.. 

~ Total sales by the 4 largest handlers :Sales in the marketing area (as definedHandlers dis tribu ting 

... 

... from-- As percentage of such sales :at that time) by the 4 largest handlers 

I Period of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:Market area as of their sales:as percentage of sales in the marketing

Pool plants All plants 	 defined at :defined in 1962: in March 1962 : area by all types of handlers 
that time (estimated) 

Number Number Percent Percent Percent Percent 
Harch 1959 ....... ; 23 ~ 60.7 60.7 73.1 67.6 

: 
Harch 1960 ....... : 22 31 72.3 72.3 80.1 	 69.3 
 

Harch 1961 ..•.... : 20 30 84.4 84.4 91.2 	 72.5 
: 

Harch 1962 ....... : 18 29 81.9 81.9 100.0 	 73.0 
 

~larch 1963 ....... : 18 28 83.1 83.1 104.8 	 81.8 
 

Harch 1964 ....... ; 18 28 83.4 83.4 109.9 	 81.8 
 

December 1965 .... : 16 27 85.9 85.9 121.6 	 76.5 
~ 
0 
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® Table 39.--St. Louis, Mo., milk marketing area (Federal Order No. 62): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65
c: 
Total sales by the 4 largest handlers.~ 

Period.. ~ 

March 1950 .• , ••.• : 

1>lorc11 1951 ]) ..•• : 

Norch 1952 ....... : 

March 1953 .....•• : 

Narch 1954 ...•.•• : 

Narch 1955 ......• : 

March 1956 •.•.•.• : 
.I>­..... 

March 1957 ...•.•• : 

M~rch 1958 .....•• : 

March 1959 .....•• : 

March 196011 •..• : 

March 1961 ......• : 

March 1962 ..••.•• : 

March 1963 .....•• : 

Narch 1964 1/ ••.. : 

December 1965 ...• : 

:Sales in the marketing area (as defined 
:st that time) by the 4 largest handlers 
: (largest in t.erms of sa les in the area) 
:as percentage of sales in the marketing 

area by all types of handlers 

Percent 
75.3 

73.3 

74.2 

76.4 

73.4 

72.1 

74.0 

72.B 

73.4 

68.9 

70.4 

68.6 

67.9 

68.7 

70.8 

Pool plants 

Number 
--3-7­

38 
 

39 
 

35 
 

32 
 

31 
 

28 
 

29 
 

27 
 

28 
 

28 
 

25 
 

26 
 

20 
 

20 
 

22 
 

Handlers distributing 
from-­

All plants 
1/ 

Number
--y;­

38 
 

39 
 

35 
 

32 
 

33 
 

33 
 

32 
 

30 
 

31 
 

30 
 

30 
 

33 
 

28 
 

27 
 

34 
 

As percentage of such sales 
 
of a 11 pool plants in-­

:Market area as:Market area as 
 
defined at :defined in 1962: 
that time : 

Percent 
69.9 

67.9 

66.9 

68.5 

66.7 

67.9 

74.8 

71.3 

72.7 

71.3 

71.0 

70.8 

71.2 

73.1 

72.6 

69.9 

(estimat~d) 

Percent 
69.9 

67.9 

66.9 

68.5 

66.7 

67.9 

74.8 

71.3 

72.7 

71.3 

71.0 

70.8 

71.2 

73.1 

72.6 

71.5 

As percentage 
of their sales 
in March 1962 

Percent 
60.4 

63.4 

65.9 

70.8 

70.0 

78.8 

B9.1 

90.6 

92.6 

91.5 

95.0 

94.0 

100.0 

97.9 

104.0 

110.7 

II Does not include producer-dealers.

1/ Definition of the marketing area was changed 12/1/51, 3/1/61, and 2/1/65. 
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Table 40.--0zarks, No.-Ark., milk marketing area (Federal Order No. 67): Number of handlers and sales oft" 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1951-65 
~ 
... 

Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
from-- As percentage of such sales :at that time)by the 4 largest handlers 

Period of all pool plants in-- As per~entage :Clargest in terms of sales in the ar:a) 
All plants :Market area as:Market area as of the1r sales 'as percentage of sales in the market1ng 

~ Handlers distributing 

... = Pool plants defined at :defined in 1962: in Narch 1962 area by all types of handlers]j 
that time : (estimated) 

Harch 1951. ...•.. : Number10 
Number
--11-

Percent 
48.8 

Percent 
NA 

Percent 
26.5 

Percent 
NA 

Harch 1952 ..•••.. : 8 9 48.2 NA 31.8 NA 

Narch 1953 ...•.•. : 8 8 51.4 NA 26.8 . NA 

March 1954 J/ .... : 7 7 62.0 NA 31.0 NA 

Harch 1955 ....... : 21 22 47.6 47.6 36.4 50.1 

Harch 1956•....•. : 20 22 56.6 56.6 50.3 63.4 

.,. Harch 1957 .....•. : 14 18 83.5 83.5 66.1 77 .2 

N 
Harch 1958 ...•.•. : 14 18 85.2 85.2 78.1 78.8 

Narch 1959 ......• : 9 15 93.2 93.2 88.3 84.7 

March 1960 •....•. : 8 15 92.8 92.8 85.6 83.9 

Harch 1961 •..•... : 9 16 94.9 94.9 91.6 87.6 

Harch 1962 •...... : 8 14 96.0 96.0 100.0 86.3 

March 1963 .••..•. : 7 11 98.5 98.5 107.7 87.6 

March 1964 ...••.• : 6 12 D D 116.4 93.2 

December 1965 ..•. : 6 11 D D 135.2 93.5 

1/ Does not include producer-handlers.
1/ Definition of the marketing area '''as changed 8/1/54. 
NA--Da ta not available. 
D--Data withheld to avoid disclosure of operations of individual firms. 



@" 
Table 4l.--K~nsas City, Mo.-Kans., milk marketing area (Federal Order No. 64): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65c: 
C! 

< • Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined .... from-- As percentage of such. sales :at that time)by the 4 largest handlers;J!t 
. of all pool plants ~n-- As percentage : (largest in terms of sales in the area).. Per~od :Market area as:Market area as of their sales :as percentage of sales in the marketing 

...{I Pool plants All plants defined at :defined in 1962: in March 1962 area bv all t es of handlers 
that time (estimated) • TIl 

Number Number Percent Percent Percent Percent 
}larch 1950 ...•... : ~ ~ NA NA NA ----m-
Harch 1951. .....• ; 21 42 NA NA NA NA 

Narch 1952 .••.••• : 19 t.O NA NA NA NA 

March 1953 •.•.•.. : 18 38 NA NA NA NA 

}larch 1954 .•••..• : 17 35 NA NA NA NA 

}1arch 1955 lj.... : 18 27 62.7 NA 86.6 64.0 

Harch 1956 ••••... : 19 29 61.4 NA 91.2 63.3 
w "'" 

Harch 1957 1/.... : 18 29 60.6 51.2 92.5 61.0 

}larch 1958 ....•.• : 31 49 53.2 49.6 93.9 50.0 

Narch 1959 lj.... : 3).. 49 53.2 49.5 97.6 50.6 

Narch 1960 .•••..• : 29 49 50.4 50.4 100.6 47.2 

Narch 1961 1.1.... : 27 49 49.0 49.0 100.5 47.0 

Barch 1962 ....... : 23 46 47.5 47.5 100.0 43.7 

Barch 1963 ...•.•. : 22 46 51.2 51.2 103.7 48.5 

}larch 1964 .•..••. ; 21 39 50.3 50.3 103.6 48.1 

December 1965 .•.• : 20 37 50.5 50.6 110.2 47.7 

l/Definition of the marketing area was changed 3/1/56, 9/30/57, 12/1/59, 1/1/62, and 4/1/65. 
 
N~-Data not available. 
 



c: ; 	 Table 42.--Louisville-Lexington-Evansvi1Ie, Ky.-Ind.-Ohio, milk marketing area (Federal Order No. 46): Number of 
f). 	 handlers and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-6505·1'·'. 

Handlers distributing Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined 
from-- As percentage of such sales :at that tim~ by the 4 largest handlers 

Period of all pool plants in-- As percentage : (largest in terms of sales in the area);,.;. :Market area as:Market area as of their sales :as percentage of sales in the marketing
-a ': Pool plants All plants 	 defined at :defined in 1961: in March 1962 area by all types of handlers 

that time : (estimated) 

Number Number Percent Percent Percent Percent 
Harch 1950 .•...•. : --2-9- 39 58.1 46.3 45.7 56.7 

Harch 1951 ....... : 27 36 49.2 39.2 41.8 47.9 
 

Harch 1952 ....... : 28 37 51.9 41.4 44.6 51.3 
 

March 1953 ....... : 27 34 57.5 45.8 52.0 58.4 
 

March 1954 ....... : 28 32 57.7 46.0 56.8 58.1 
 

March 1955 ....... : 25 30 59.2 47.2 63.5 57.6 
 

Harch 1956 ....... : 24 28 61.5 49.0 72.1 58.6

"" "" March 1957 ....... : 23 26 61. 7 49.2 71.7 58.6 

March 1958 •...... : 23 27 59.5 47.4 68.6 55.7 

March 1959 1). ... : 21 25 61.6 49.1 74.3 56.9 

Harch 1960....... : 32 47 45.4 45.4 78.3 48.6 

March 1961 1/.... : 28 45 48.5 48.5 78.1 44.7 

Harch 1962 •...... : 42 59 37.0 54.5 100.0 35.6 

March 1963 •...... : 38 57 45.4 61.7 112.2 44.0 

March 1964 1/.... : 34 50 44.6 59.1 113.5 42.9 

December 1965 .... : 30 44 42.0 NA 115.0 42.1 

1/ Definition of the marketing area was changed 3/1/60, 3/1/62, and 2/1/65. 
NA--Data not available. 



-~c. 

Table 43.--Paducah, Ky., milk marketing area (Federal Orde1:' No. 99): Number of handlers and sales ofe 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

c: 
Handlers distributing Total sales by the 4 lB1:'gest handle1:'s :Sales in the marketing a1:'ea (as defined~. 

from-- As pe1:'centage of such. sales :at that timei) by the 4 largest handlers.i! 
Period of all pool plants ~n-- As per~entage :(larg~st in terms of sales in the area) 

All plants :Marke~ area as :Mar~et a:-ea as ~f the~r sales : 3S percentage of sales in the marketing..... Pool plants: 1/ dehned at :dehned ~n 1962: ~n }larch 1962 : b 11 t f h dl ...Ii - that time (estimated) area y a ypes 0 Bn ers 

Number Number Percent Percent Percent Percent 
March 1950....... : --4- ---4- 100.0 NA 30.5 100.0 

March 1951 ....•.. : 4 4 100.0 NA 36.1 94.3 

March 1952 •.....• : 4 4 100.0 NA 50.8 98.4 

March 1953 .....•. : 4 6 100.0 NA 50.8 D 

March 1954 ....... : 4 6 100.0 NA 53.1 D 

March 1955 ....... : 4 6 100.0 NA 46.2 D 

March 1956 2/.... : 4 6 100.0 NA 60.3 D 
~ -
l.n 

Harch1.957 ....... : 6 10 D 62.9 53.1 72.6 

March 1958 ....... : 6 10 D 64.4 59.7 73.7 

March 1959••..... : 5 9 D 66.1 69.4 72.3 

Harch 1960 1/.... : 5 9 D 66.2 80.6 78.6 

March 1961. ...... : 8 15 73.8 73.8 88.4 56.1 

March 1962 •...••. : 8 13 74.4 74.4 100.0 56.0 

March 1963 ....... : 8 12 76.0 76.0 94.1 56.2 

Harch 1964 1/.... : 8 12 77.9 77.9 105.3 56.8 

December 1965 •••. : 9 20 66.5 73.8 104.6 51.8 

1/ Does not include producer- dealers.

11 Definition of the marketing area was changed 2/1/57, 4/1/60, 9/1/60, and 4/1/65. 
 
R~--Data not available. 
 
D--Data withheld to avoid disclosure of operations of individual firms. 
 



,.-..~, 

@~ 
c: g Table 44.--Knoxville, Tenn., milk marketing area (Federal Order No. 101): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

~ 
Handlers distributing A Total sales ~Y th~ 4 iargest handlers :Sales in the marketing area (as defined 

, -a from-- s percentage 0 suc .sa es :at that time)by the 4 largest handleLs
i Period of all pool plants ~n-- As per:entage :(largest in terms of sales in the area)-a :Harket area as:Market area as of the~r sales : fl' th k' , . ... a s percentage o. sa es ~n e ma,r et~ng

Pool plants All plantsdehned at :dehned ~n 1962: ~n Harch 1962 area b 'all t pes of handlers 
that time (estimated) Y Y 

Number Number Percent Percent Percent Percent 
March 1950 ....... : --1-3- --1-3- 64.2 NA 54.0 --.ss:3 

March 1951 ....•.. : 13 13 61.7 NA 52.2 59.2 

March 1952 ..•.... : 13 13 62.7 NA 52.6 57.3 

Harch 1953 ..•.... : 13 13 64.6 NA 53.8 59.3 

March 19541/ .... : 13 13 66.6 NA 64.9 57.6 

March 1955 •.•...• : 16 18 55.8 55.8 79.2 63.6 

~ March 1956 .....•. : 14 17 61.6 61.6 81.1 63.4 
C\ 

March 1957 ....... : 13 16 63.1 63.1 83.6 60.1 
 

Harch 1958 ....... : 14 16 62.1 62.1 83.6 59.3 
 

March 1959 ....... : 14 16 62.6 62.6 87.6 57.6 
 

March 1960 ....... : 13 15 61.0 61.0 87.8 57.5 
 

March 1961 ....... : 13 15 61.8 61.8 93.1 58.6 
 

Harch 1962 ....... : 11 14 63.5 63.5 100.0 58.5 
 

Harch 1963 ....... : 10 13 62.1 62.1 100.4 57.1 
 

Harcp 1964 ......• : 10 13 62.3 62.3 97.4 58.6 
 

December 1965 .... : 10 12 65.8 65.8 113.3 58.0 
 

1/ Definition of the marketing area \vas changed 9/1/54. 
NA--Data not available. 



r;:;.. Table 45.--Nashville., Tenn., milk marketing ar.ea (Federal Order No. 98): Number of handlers and sales of 
~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 

~ . .. Total sales by the 4 largest handlers : .
" Handlers d~strLbutLng A f h 1 Sales Ln the marketing area (aE defined w s percentage a suc sa es :.!; . from-- of all pool plants in-- As percentage .at that tLme) by the 4 largest handlers 
)II PerLod :Market area as:Market area as of their sales ; (largest in terms of sa~es in the ar~a) 

Pool plants All plants defined at :defined in 1962: in March 1962 as percentbage c f Stales Ln hthedmlarketLng 
... area y a l1 ypes a f an ersi that time (estimated) .. ... 

Number Number Percent Percent Percent Percent 
Harch 1950 .•••...• : --9- ---9- 88.6 75.4 44.9 ---m 
March 1951. .•...•. : 10 10 84.5 71. 9 47.3 NA, 
Harch 1952 ........ : 10 10 85.6 72.8 48.9 NA 
 

Ma.rch 1953 ........ : 10 10 89.2 75.9 53.4 NA 
 

Harch 1954 ........ : 10 10 88.5 75.3 56.8 NA 
 

Harch 1955 ........ : 11 11 80.1 68.2 59.1 NA 
 

Harch 1956 .....•.. : 11 11 84.7 72.1 67.9 88.9 
 
+".... 

Harch 19571/ ..... : 11 11 85.1 72.4 68.6 88.1 

Harch 1958 .......• : 11 11 86.9 73.9 75.9 86.7 

Harch 1959 ........ : 11 11 84.1 71.5 83.0 84.2 

March 19601/ ..... : 9 9 89.2 75.9 93.1 90.7 

March 1961. ....... : 16 24 77.4 77.4 92.8 68.0 

March 1962 ........ : 15 22 69.9 69.9 100.0 69.8 

March 1963 ........ : 15 26 79.5 79.5 101.7 70.8 

March 1964 1/ ..... : 13 22 74.6 74.6 102.8 70.3 

December 1965 ...•• : 15 30 74.5 80.3 120.5 67.6 

1/ Definition of the marketing area was changed 2/1/58, 11/1/60, and 3/1/65. 
NA--Data not available. 



i 

~ 

® 
 
c: 

Table 46.--Memphis, Tenn., milk marketing area (Federal Order No. 97): Number of handlers and sales of 
 .~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65 
 

~ 
... . d

Per10 ... 

!-larch 19531/ .••.• : 

March 1954..•.•.•• : 

March 1955 •...•..• : 

March 1956 •.•..•.• : 

March 1957 •......• : 

March 1958•......• : 

March 1959 ....•.•. : 
-I'­

co 	 March 1960 1/ .••.• : 

March 1961. ..... " 

!-larch 1962 .••••.•• : 

March 19631/ .••.• : 

March 1964........ : 

December 1965 ..•.• : 

1/ Definition of 

Total sales by the 4 largestnaiialers. 	 .
Handlers distributing A t f h 1 	 'Sales in the market1ng area (as defineds percen age 0 suc sa es 	 : .

from--	 f 11 lIt' A t at that t1me) by the 4 largest handlers0 	 a poo p an s 1n-- s percen age :(1 i f 1 i h )
· 	 1 argest n terms 0 sa es n t e area
:Market area as:Market area 	 as 0f t he1r sa es : 	 fl' th k ti . .., as percentage 0 sa es 1n e mar e ng

1 
that time ~(~e~st~i~m~a~t~e~d~)__~______________~_______________ 
 

Poo1 plants: A 1 plants 	 def1ned at :def1ned 1n 1962: 1n March 1962 area by all types of handlers 
 

Number Number Percent Percent Percent Percent 
 
.--ro --rr 83.S 76.7 56.8 -s6.8 
 

11 13 83.4 76.3 58.2 86.9 
 

11 13 83.8 76.0 74.8 85.8 
 

11 13 81.6 78.9 70.6 82.6 
 

11 13 82.8 82.5 70.7 82.1 
 

10 13 86.1 82.0 70.0 80.8 
 

10 13 86.6 82.4 72.9 81.3 
 

9 13 90.0 85.7 82.6 83.0 
 

8 12 84.7 84.7 86.3 75.9 
 

8 13 79.4 79.4 100.0 83.5 
 

10 13 85.0 85.0 114.7 82.4 
 

9 13 86.7 86.7 107.5 81.2 
 

8 15 88.0 88.0 120.2 84.5 
 

the 	 marketing area MBS changed 1/1/54, 4/1/60, and 11/1/63. 



~ 

@) Table 47.--Chattanooga, Tenn., milk marketing area (Federal Order No. 90): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1957-65 

c: 

!

.~ 

..~. Period 

... 
! 

March 1957 ••.••.•• : 

March 1958 •.•.•.•• : 

March 1959 .••.•.•• : 

March 1960 ..••••.• : 

March 1961 .....•.• : 

Mar.ch 1962•.•..•.. : 

.po 

'" 
March 1963 •..•...• : 

March 1964 •.•.••.• : 

December 1965 •...• : 

Handlers distributing 
from--

Pool plants : All plants 

Number 
---rs 

Number
--2-1­

16 23 

13 20 

14 20 

14 20 

9 16 

9 16 

7 13 

7 11 

Total sales b~ the 4 largest handlers 
As percentage of such sales 

of all Eoo1 E1ants in-- As percentage 
:Market area as :Market a.rea as of their sales 

defined at 
that time 

Percent 
74.4 

:defined in 1962: in March 1962 
(estimated) 

Percent Percent 
74.4 70.0 

75.1 75.1 72.3 

79.4 79.4 77 .3 

76.3 76.3 86.1 

78.6 78.6 88.4 

83.6 83.6 100.0 

89.3 89.3 106.1 

81.8 81.8 121.8 

86.5 86.5 132.7 

:Sales in the marketing area (as defined 
:at that time) by the 4 largest handlers 
:(largest in terms of sales in the area) 
:as percentage of sales in the marketing 
. area by all types of handlers 

Percent 
66.0 

68.8 

69.4 

73.5 

75.0 

83.5 

86.6 

83.5 

89.3 



I 

,.I/:IIi,;.~' e 
c:: Table 48.--Mississippi milk 	 marketing area (Federal Order No. 103): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65 

,..~ 
Total sales by the 4 largestnandlers :Sales in the marketing area (as definedHandlers distributing 

As percentage of such sales 	 :at that time) by the 4 largest handlers 
' ... 	 from-­

... Period of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:Market area as ~f their sales :as percentage of sales in the marketing, 

Pool plants All plants 	 defined at :defined in 1962: 1n March 1962: area by all types of handlers 
that time : (estimated) 

Percent Percent Percent 	 Percent~ March 1955.. Number ...... : 16 NA 44.0 38.6 48.6 56.8 

March 1956 ]j .. ... : 17 NA 54.4 47.7 54.9 57.7 

March 1957 .......• : 19 31 56.9 56.9 59.8 56.6 

March 1958 ........ : 17 27 60.1 60.1 65.8 60.6 

Mat:ch 1959 ........ : 15 25 67.1 67.1 76.8 62.2 

Hatch 1960 .......• : 15 25 69.3 69.3 88.4 62.2 

\.n Harch 1961 ........ : 	 15 25 71. 7 71.7 87.7 	 64.2 
 
o 

March 1962 .......• : 13 23 77 .9 77 .9 100.0 65.8 

March 1963 ........ : 11 21 81.2 81.2 92.1 67.1 

March 1964 l/ ..... : 13 20 74.7 77 .4 114.4 69.7 

December 1965 ..... : 19 28 60.8 81.4 153.9 59.6 

l/ Definition of the marketing area was changed 10/1/56 and 5/1/65. 
 
NA--Data not available. 
 



~ Table 49.--Mississippi Delta milk marketing area (Federal Order No. 105): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-64 

ac: . .. Total sales by the 4 largest handlers: . . 
,.. Handlers dl.strl.butl.ng A f h 1 Sales in the marketl.ng area (as debned 
oaf from-- s percentage 0 suc sa es : at that time) by the 4 largest handlers 
,. Period of all pool plants in-- As percentage : . 

:Market area as:Market area as of their sales : (largest in tel.1mS of sa~es l.n the ar:a) 
... Pool plants All plants defined at :defined in 1962: in March 1962 as percentage of sales l.n the marketl.ng!! that time (estimated) area by all types of handlers 

Number Number Percent Percent Percent Percent 
March 1959 •.....•. : 9 18 72.7 72.7 78.1 51.1 

March 19601/ •.••• : 9 17 73.0 73.0 91.0 53.7 

March 1961 ........ : 9 15 71.7 71.7 92.6 54.1 
 

March 1962 ......•. : 9 16 69.6 69.6 100.0 54.9 

March 1963•....... : 8 15 70.5 70.5 110.3 56.1 
 

March 1964 •.•.••.. : 8 16 88.0 72.3 88.4 53.1 

IJ1 

.... 1./ Definition of the tna::keting area was changed 11/1/60. 



I 

®1 
 
c: 
"'0 Table 50.--Mississippi Gulf Coast milk marketing area (Federal Order No. 107): Number of handlers and sales of 
,~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-64 
""I, 
)0 

Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined ... from-- As percentage of such sales :at that time) by the 4 largest handlers
Period of all pool plants in-- As percentage :(largest in terms of sales in the area) 

~: :Market area as:Market area as of their sales :as percentage of sales in the marketing
Pool plants All plants defined at :defined in 1962: in March 1962: area by all types of handlers 

that time (estimated) 

Number Number Percent Percent Percent--6- PercentMarch 1959 •.•.•••. : --1-3- D D 96.5 BO:3 
March 1960 •..•.••• : 6 12 D D 95.4 74.9 
March 1961 .••.•••• : 7 15 83.2 96.4 103.8 78.1 
March 1962 ..•••••• : 5 13 D D 100.0 69.6 
March 1963 •.•.•••. : 4 13 100.0 100.0 106.9 86.4 
March 1964 •.•.••.• : 4 13 100.0 100.0 103.3 78.5 

N 
\J1 D--Data withheld to avoid disclosure of operations of individual firms. 



i 

@ Table Sl.--New Orleans, La., milk marketing area (Federal Order No. 94): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65c: 

C! Total sales by the 4 largest handlers :Sa1es in the marketing area (as defined)II Handlers distributing
-t As percentage of such sales :at that time) by the 4 largest handlersfrcm-­;..0 of all pool plants in-- As percentage :(largest in terms of sales in the area)Period ... :Market area as:Market area as of their sales :as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962 area by all types of handlers ... that time ( e:>tima_ted) 

March 1950. ...•••• : Number23 
Number
--3-1-

Percent 
64.0 

Percent 
59.0 

Percent 
61.3 

Percent 
NA 

March 1951 .....•.• : 22 30 62.8 57.8 63.7 NA 

March 1952 .....••• : 23 30 70.7 65.1 71.9 NA 

March 1953 •.•....• : 22 25 75.3 69.4 73.5 NA 

March 1954 .•..•••• : 22 25 70.3 64.8 76.2 NA 

March 1955 ........ : 25 28 72.1 66.4 78.3 NA 

VI 
March 19561/ .•..• : 24 29 74.7 71.1 85.6 NA 

W 

March 1957 1/•..•• : 26 30 71.8 71.8 86.9 70.4 

March 1958 •.••.... : 29 29 68.9 68.9 92 .2 68.2 

March 1959 ••..•.•. : 28 33 68.5 68.5 91.3 67.1 

March 1960 ........ : 28 33 68.3 68.3 98.3 67.2 

March 1961 ......•. : 29 35 63.5 63.5 91.8 62.0 

March 1962 •....... : 29 32 63.3 63.3 100.0 62.5 

March 1963 ......•• : 29 32 66..4 64.4 104.7 61.9 

March 1964 ..•••..• : 28 32 65.4 65.4 105.6 64.7 

December 1965 •..•. : 22 23 66.7 66.7 121.8 64.4 

1/ Definition of the marketing area was changed 8/1/56 and 11/1/57. 
NA--Data not available. 



..I 
 

.-.. 
@5~' 

Table 52.--Northern Louisiana milk marketing area (Federal Order No. 96): Number of handlers and sales ofc: 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65 
 

~ 
~. .. Period 
 

March 1956 ......•• : 

March 1957 •....... : 

Harch 1958 1.1 ..... : 

March 1959 ..•..•.. : 

Narch 1960 ........ : 

March 1961. ....... : 

Narch 1962 ....••.. : 
IJl 
-I'-

Narch 1963 ..•••... : 

Narch 1964 ••.••••. : 

December 1965 •...• : 

1/ Definition of 
NA--Data not available. 

Handlers distributing 
from--

Poc1 plants All plants 

Number Number
--1-0­ -v;­

9 13 
 

8 13 
 

13 19 
 

13 20 
 

12 19 
 

13 19 
 

9 17 
 

9 15 
 

10 16 
 

Total sales b:t the 4 largestilal1dlers 
As percentage of such sales 

of all 2001 21ants in-- As percentage 
:Narket area as:z.larket area as of their sales 
 

defined at :defined in 1962: in Narch 1962 
 
that time {estimated2 
 

Percent Percent Percent 
91.5 NA NA 

92.2 NA NA 

93.7 NA NA 

77.3 77.3 94.2 

74.1 74.1 101.3 

76.4 76.4 92.8 

76.5 76.5 100.0 

77 .6 77 .6 101.8 
 

74.8 74.. 8 99.9 

75.0 75.0 110.6 

the marketing area was changed 8/1/58. 

:Sales in the marketing area (as defined 
:at that time) by the 4 l~rgest handlers 
: (largest in terms of sales in the area) 
'as percentage of sales in the marketir.g 

area by all types of handlers 

Percent 
89.6 

87.8 

95.9 

75.5 

77.0 

75.3 

76.5 

75.5 

70.7 

70.1 






I 

-..... 
 e 	 Table 53.--Black Hills, S. Dak., mUk marketing area (Federal Orriar No. 75): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65
c: 

Total sales by the 4 lar~est handlers~ 	 Handlers distributing As percentage of such sales 	 ;Sales in the marketing area (as defined
from-­~ 	 of all pool plants in-- As percentage :at that time) by the 4 1arg:¥st hancllers

Period :Narket area as:Market area 	as of their sales: (largest in terms of sales in the area)... 
 
Pool plants All plants 	 defined at :defined in 1962, in March 1962 ;as percentage of sales in the marketing 

that time : (estimated) !. area by~:l ~pe~of handlers... 
 
Number Number 	 Percent Percent Percent 	 Percent
--8­March 1955 •.••.••• : ~ 93.3 84.5 67.5 	 ---al.i" 

March 1956 ......•. : 8 
 11 
 94.1 85.2 68.0 	 79.8 

Harch 1957 jJ ..... : 8 
 11 
 93.2 84.4 68.9 	 80.6 

Harch 1958 •••..•.. : 10 
 13 
 84.9 84.9 74.4 89.4 
 

Narch 1959 ........ : 9 
 13 
 :.4.1 94.1. 76.9 89.9 
 

March 1960 ..•.•... : 8 
 11 
 94.6 94.6 83.4 	 90.0 
: 

VI 
 
March 1961 •.•....• ; 8 
 11 
 95.7 95.7 86.7 	 89.4 


VI 
 

March 1962 ..•.•..• ; 7 
 10 
 99.f 	 99 ..; 100.0 	 93.9 
 
: 

Harcll 1963 ..•.•.•. : 6 
 9 
 D D 102.9 	 D 
 

Harch 1964•.•.•... : 6 
 11 
 D D 88.7 	 D 
 

December 1965 .•... : 5 
 8 
 D D 92.3 	 91.9 
 

11 Definition of the mark~ting area was changed 3/1/58. 
 
D--Data withheld to avoid disclosure of operations of individual firms. 
 



@ 
c: Table 54.--Eastern South Dakota milk marketing area (Federal Order No. 76): Number of handlers and sales l')f 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956 ·65 ~ 
.~ 
.- PeriodI.. 

Narch 1956 ........ : 
 

March 1957 ....•.•• · 
 

March 19581/ ...•. : 
 

March 1959 .......• : 
 

March 1960 ........ : 
 

March 1961. ..•..•• : 
 

IJl March 1962 ........ : 
 
0-

March 1963 •.....•• : 
: 

Narch 19641/ ••.•. : 

December 1965 ...•. : 

Pool plants 

~ 
11 
 

10 
 

9 
 

9 
 

8 
 

7 
 

7 
 

6 
 

6 
 

14 
 

Handlers distributing 
from--

All plants 

Number 
 
15 
 

13 
 

12 
 

13 
 

12 
 

11 
 

11 
 

10 
 

10 
 

22 
 

Total sales by the 4 largest handlers 
As percentage of such sales 

of all pool plants in-- As percentage 
:Market area as:Market area as of their sales 

defined at :defined in 1962: in March 1962 
that time : (estimatea) 

Pe~ Percent ~t 
08.6 62.7 55.0 

61.2 56.0 55.3 

62.3 57.0 60.8 

71.5 71.5 75.1 

82.5 82.5 89.8 

82.3 82.3 85.1 

89.3 89.3 100.0 

D D 99.5 

D D 101.0 

78.0 D 359.7 

:Sales in the marketing area (as defined 
:at that time) by the 4 largest handlers 
:(largest in terms of sales in the area) 
:as percentage of sales in the marketing 
: area by all types of handlers 

Percent 
49.0 

61.8 

53.2 

51.9 

60.9 

64.4 

76.3 

66.6 

78.7 

66.1 

)J Definition of the marketing area was changed 10/1/58 and 5/1/65 (merged with Sioux Falls-Mitchell). 
D--Data withheld to avoid disclosure of operations of individual firms. 
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@ Table 55.--Nebraska-Western Iowa milk marketing area (Federal Order No. 65): Number of handlers and. sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65 


c:: 

~ 

~ Period .. 

}Iarch 1950. .....•. : 
 

HaTch 1951 ....•.•. : 
 

MaTch 1952 }./ ..... : 
 

March 1953 ........ : 
 

March 1954 ......•. : 
 

HaTch 1955 ....•••• : 
 

\Jl 
HaTch 1956 ..••.... : 
 

...... 

Harch 1957 ••...... : 

Harch 1958 •......• : 

March 1959 ..•.•... : 

Harch 1960 ...•...• : 

March 1961 J)..... : 

March 1962 ..•...•. : 

March 1963 .......• : 

March 1964 1/..... : 

December 1965 ...•• ~ 

1/ Definition of 

Handlers distributing 
from-­

Pool plants All plants 

Number 
~10 ----u­

10 11 


9 11 


14 16 


13 15 


14 15 


14 15 


14 15 


16 16 


16 16 


16 16 


15 15 


28 35 


25 32 


23 32 


26 35 


Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
As percentage of ~uch sales :at that time) by the 4 largest handlers 

of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:l'larket area as:Har~et a::ea as . ~f their sales :as percentage of sales in the marketing 

defined at :def~ned Ln 1962. Ln Harch 1962. area by all types of ~~nd1ers 
that time : (estimated} 

PercentPercent Percent Percent 
90.2 NA 3'3.9 69.2 

68.177 .4 NA 34.7 

61.0 NA 28.1 55.4 

81.384.8 69.0 60.8 

83.8 68.8 63.0 80.9 

79.882.3 68.6 66.4 

82.0 69.1 70.3 79.4 

67.6 77 .9
80.9 68.6 

78.278.9 67.6 67.2 

74.4 64.4 72.6 72.9 

81.0 73.574.5 64.7 

63.162.3 68.0 83.2 

65.7 65.7 100.0 65.0 

62.763.7 63.7 94.6 

64.9 64.9 99.0 64.1 

64.1 61•. 5 106.4 62.2 

toe marketing area was changed 9/1/52, 11/1/61, and 4/1/65. 
NA--Data not available. 






i 
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@ 
Table 56.--Neosho Valley, Kans.-Mo., milk marketing area (Federal Order No. 71): Number of handlers and sales ofc: packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65 

•~ Total sales by the 4 largest handlers :
Handlers distributing As percentage of such sales : :Sales in the marketing area (as defined~ 

from-- of all pool plants in-- As pL.rcentage :at that t~me) by the 4 largest handlers
Period.... :Market area as:Narket area as of their sales: (largest ~n terms of sales in the area) 

.... Pool plants All plants defined at :defined in 1962: in March 1962 as percentage of sales in the marketing 
that time : (estimated) area by all types of handlers 

Percent Percent Percent ~t~ Harch 1952 Number ........ : 29 NA 52.0 52.0 39.0 NA 
 

Harch 1953 ........ : 25 NA 51.7 51.7 35.4 NA 
 

March 1954 ........ : 20 39 62.1 62.1 45.8 NA 
 

Harch 1955 ........ : 18 47 67.8 67.8 54.4 NA 
 

March 1956 ........ : 15 44 73.7 73.7 66.5 65.6 
 

March 1957 ....•... : 12 37 79.7 79.7 74.8 67.3 
 

~ March 1958 ........ : 11 34 81.5 81.5 77.5 69.8 
 
00 

March 1959 ..•..•.. : 9 30 95.1 95.1 89.8 80.3 

March 1960 ]) ..... : 9 30 93.3 93.3 93.2 76.7 

Harch 1961 ...•.... : 9 30 94.4 94.4 91.3 77 .1 

March 1962 ........ : 9 31 96.1 96.1 100.0 73.4 

March 1963 ........ : 6 24 D D 93.7 74.4 

March 1964........ : 6 27 D n 89.3 77 .6 

December 1965 ..... : 7 25 97.8 97.8 97.5 76.6 

1.1 Definition of the marketing area ~vas changed 7/1/60. 
 
NA--Data not available. 
 
D--Data withheld to avoid disclosure of operations of individual fit~s. 







.......... 
 
@ Table 57.~-Wichita, Kans., milk mark~ting area (Federal Order No. 73): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest hand1erp operating pool plants, 1951-65
c: 

i 

~ 
~ 
... 
 
.... 

Period 

Handlers distributing 
from--

Pool plants All plants 

Total sales by the 4 largest handlers 
As percentage of such sales : 

of all pool plants in-­
:NarKet area as~Market area as 

defined at :defined in 1962: 
that time : (estimjtted) 

As percentage 
of their sales 
in March 1962 

: 
:Sales in the marketing area (as defined 
:at that t~me) by the 4 largest handlers 
: (largest ~n termS of sales in the area) 
:as percentage of sales in the marketing 

area by all types of handlers 

March 1951 ..•..... : 
 
Number
--7-

Number 
NA 
 

Percent 
94.2 

Percent 
82.8 

Percent 
4"8.2 

Percent 
92.4 
 

March 1952 ..•..... : 
 8 NA 
 93.7 82.5 55.4 91.5 
 

Narch 1953 ........ : 
 9 28 
 93.4 82.1 62.6 91. 7 
 

Narch 1954 ..•....• : 
 8 25 
 87.2 76.7 64.3 85.2 
 

March 1955 ..••.... : 
 8 25 
 92.5 81.4 74.1 B7.6 
 

March 1956 ........ : 
 7 20 
 91.4 
 BO.4 80.0 89.2 
 

\Jl March 1957 .......• : 
 7 18 
 8B.7 
 7S.0 S1.2 B5.2 
 

'" 
March 195B ........ : 7 IB 
 92 .1 
 B1.0 88.4 86.8 

March 19591/ ..... : 7 18 
 90.5 79.6 87.5 95.3 

March 1960 •....... : 14 31 
 79.1 79.1 95.2 74.5 

March 1961 •....... : 15 31 
 76.7 76.7 92.0 71.3 

March 1962 ....•.•. : 14 26 
 77 .9 
 77 .9 
 100.0 76.7 

March 1963 ......•. : 14 26 
 83.0 83.0 109.8 80.6 

March 1964 ........ : 14 25 
 84.0 84.0 113.3 80.3 

December 1965 ..... : 10 26 
 92.5 92.5 120.6 85.3 

11 Definition of the marketing area ~olas changed 5/1/59. 
NA--Data not available. 



@ 
 
c: Table 58.--Southwest Kansas milk marketing area (Federal Order No. 74): Number of handlers and sales of
"a ,.o 
... 
)Ii 

.... Period 
I.... 

March 1955 •..•..•. : 
 

March 1956 .....•.• : 
 

March 1957 ......•• : 
 

March 1958 ......•. : 
 

March 1959 ........ : 
 

March 1960 .....•.. : 
 

March 1961. ....•.. : 
 
0\ 
0 

March 1962 ..•.•.•. : 
 

March 1963 ..•••... : 
 

March 1964 ...•..•. : 
 

December 1965 ..••• : 
 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65 

. . 

.Sales ~n the marketing area. (as defined 
;at that t~me) by the 4 largest handlers 
: (largest ~n terms of sales in the area) 
as percentage of sales in the marketing 

area by all types of handlers 

Percent 
62.7 

65.7 

66.3 

62.3 

64.5 

70.5 

72.7 

67.5 

80.8 

82.4 

83.6 

Total sales by the 4 largest handlersHandlers distributing 

As percentage 
of their sales 
in March 1962 

Percent 
65.3 

71.7 

69.5 

73.3 

77 .6 

95.3 

114.0 

100.0 

90.2 

93.1 

95.7 

from-- As percentage of such sales 
of all pool plants in-­

:Market area 
Pool plants All plants defined at 

that time 

Number 
-v;- Number 

17 
Percent 

75.7 

13 16 80.9 

11 15 79.7 

11 16 80.3 

10 17 81.1 

8 17 85.9 

7 16 92.8 

6 15 D 

5 14 D 

6 14 D 

6 13 D 

as:Market area as 
:defined in 1962: 

{estimated} 

Percent 
75.7 

80.9 

79.7 

80.3 

81.1 

85.9 

92 .. 8 
 

D 
 

D 
 

D 

D 

D--Data withheld to avoid disclosure of operations of individual £inns. 



85 

~. e Table 59.--Central Arkansas milk mark~ting area (Federal Order No. 108): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operating pool plants,1956-65 

c: 
Total sales by the 4 largest handlers . ~ Handlers distributing As percentage of such sales : :Sa1es in the marketing area (as defined 

from-- of all pool plants in-- As percentage :at that time) by the 4 largest handlers>1 Period :Market area as:Market area as of their sales :(largest in terms of sales in the area) 
..... ~ool plants All plants defined at :defined in 1962: in March 1962 :as percentage of sales in the marketing 

that time : (estimated) area by all types of handlers .... 
Number Percent Percent Percent Percent 

March 1956. Number......• : 14 NA 77 .1 76.1 85.3 63":6 

.March 1957 ]j ..... : 12 NA 81.3 78.7 85.1 49.0 

March 1958 •••••••• : 15 23 78.6 78.6 86.4 71.8 

March 1959 •....... : 15 28 84.9 84.9 96.6 78.2 

March 1960 ........ : 15 23 85.3 85.3 105.2 79.2 

March 1961 ........ : 15 23 86.9 86.9 105.1 79.6 

~ March 1962 ....•... : 15 23 85.0 85.0 100.0 73.4 
~ 

March 1963 ........ : 15 21 85.6 85.6 103.8 77 .1 

March 1964 ...•.... : 13 18 80.1 80.1 126.4 79.2 

December 1965 •.... : 14 24 76.5 76.5 129.2 76.1 

1/ Definition of the marketing area was changed 4/1/57. 
 
NA--Data not available. 
 



i 
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E>' 
 
c:: Table 6O.--0klahoma t!€:tropo1itan milk marketing a.rea (Federal Order No. 106): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1958-65~ 
~ Total sales b~ the 4 largest handlers

Handlers distributing :Sa1es in the marketing area (as defined
As percentage of such sales ..... from-- :at that time) by the 4 largest handlersof all 2001 21ants in-- As percentagePeriod :(largest in terms of sales in the area):Market area as:Market area as of their sales..... :as percentage of sales in the marketingPool plants All plants defi.ned at :defined in 1962: in March 1962 

. area by all types of handlersthat time (es tima ted} 

Number Number Percent Percent Percent Percent
--2-2- --39-March 1958 •••••••• : 60.5 60.5 ~ 56.7 

March 1959 •••.•••• : 21 37 63.6 63.6 81.5 59.7 

M~rch 1960•••••••• : 17 28 67.0 67.0 93.8 57.4 

March 1961 •..••.•• : 16 32 63.5 63.5 91.4 60.3 

March 1962 •••••••• : 16 28 64.6 64.6 100.0 58.3 

March 1963 •.••••.. : 16 31 64.1 64.1 96.7 57.2 

0'1 
N 

March 1964 •...••.• : 

December 1965 •..•• : 

14 

13 

29 

29 

64.5 

64.7 

64.5 

64.7 

97.6 

100.6 

55.4 

52.1 



i 

~ e Table 6l.--Red River Valley, Tex,-Okla.,milk marketing area (Federal Order No. l04): Number of handlers 
and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65 

c: 
Total sales by the 4 largest handlers .Handlers distributing As percentage of such sales . :Sales in the marketing area (as defined~ fJ:'om-­.;! of all pool plants in-- . As percentage ;a t that t~me) by the 4 largest handlers

Period 

... :Harket area as:Harket area as : of their sales: (largest l.n terms of sales in the area) 
1'001 plants All plants defined at :defined in 1962: in March 1962 as percentage of sales in the marketing 

that time :_(estimated) a.rea by all types of handlers .... 
Number Number Percent Percent Percent Percent 

----gy:oMarch 1959 ...•••.• : ----u- 27 70.7 70.7 61.3 

March 1960 ..••...• : 12 23 70.1 70.1 92.0 53.5 

March 1961 ....•..• : 11 24 67.8 67.8 91.5 50.7 

March 1962 •..••••• : 8 21 75.6 75.6 100.0 49.8 

March 1963 •......• : 6 17 D D 120.8 62.7 

March 19641/ .•••• : 7 18 78.8 78.8 111.1 52.2 

December 1965 •.•.• : 7 17 89.3 89.6 123.9 62.9 
0­
w 

1/ Definition of marketing area was changed 3/1/65. 
D--Data withheld to avoid disclosure of operations of individual firms. 
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......._-. 
 e 
c: 	 Table 62.--Texas Panhandle milk marketing area (Federal Order No. 132): Number of handlers and sales of 

packaged fluid milk On routes by 4 largest handlers operating pool plants, 1956-65 

~ Handlers distributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
from-- As percentage of such sales :at that time) by the 4 largest handlers... 

Period 	 of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:~arket area as of their sales :as percentage of sales in the marketing

Pool plants All plants defined 	at :defined in 1962: in March 1962 area by all types of handlers 
that time (estimated) 

... 

March 1956 •.•.••.. : ~ 6 
~ 

10 
Percent 

NA 
Percent 

NA 
Percent 	 

NA 
Percent 

NA 

March 1957 ••....•. : 7 12 93.3 93.3 75.2 91.9 

Narch 1958 ........ : 7 12 91.3 91.3 74.6 89.5 

March 19591/ ..•.. : 7 14 89.8 89.8 81.7 80.3 

March 1960 ••..•..• : 8 16 92.3 92.3 92.8 84.6 

March 1961 ...••... : 7 16 93.6 93.6 93.5 84.9 

0'1 
 
.j:-


March 1962 •....... : 

March 1963 •....... : 

8 

6 

17 

15 

92.9 

D 

92.9 

D 

100.0 

92.8 

84.0 

82.5 

March 1964 •..•..•. : 6 18 D D 102.1 82.5 

December 1965 ..•.. : 5 12 D D 102.9 86.0 

1/ Definition of the marketing area was changed 8/1/59. 
 
NA--Data not available. 
 
D--llata withheld to avoid disclosure of operations of individual firms. 
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e Table 63.--North Texas milk marketing area (Federal Order No. 126): Number of handlers and sales of 

packaged fluid milk on routes by 4 largest handlers operating pool plants; 1952-65 


c: 

~ 
, 	i! Per~od 

.... 	 
:I 	... 

March 1952 ..•....• : 

March 1953 ..•.•.•. : 

March 1954....••.. : 

March 1955 •....•.. ~ 

March 1956 .....,... : 

March 1957 ••..•••• : 

March 1958 .......• : 
Q'\ 

~ 	 March 1959 •....... : 

March 1960 •......• : 

March 1961 •.•..... : 

March 1962 •.••...• : 

March 1963 ..••.... : 

March 1964 ...•.•.. : 

December 1964 •.••. : 

December 1965 •.•.. : 

Handlers distributing
from--	

'All 1 t
P001 p1ant s . p an s 

Number Number 
~ -~ 

27 37 


22 32 


22 32 


18 25 


22 26 


23 29 


21 27 


19 23 


17 20 


17 20 


17 20 


15 18 


14 NA 


14 18 


Total sales by the 4 largest handlers 
As 	 percentage of such sales 	 

f 	 11 lIt i A 't 
0 	 a poo p an s n-- s percen age'M k M k f h' 1


: ar et area as: ar et area as 0 t e~r sa es
d f' d t 'd f' d' 1962' ' M h 1962 
e ~ne a . e ~ne ~n . ~n arc' (t', , ~~'d.n
that t.~me es _~ma~ 

Percent Percent Percent 
63.0 63.0 79.6 

59.8 59.8 77.0 

57.9 57.9 78.1 

57.1 57.1 84.6 

59.8 59.8 90.4 

57.2 57.2 90.8 

54.8 54.8 88.5 

54.1 54.1 89.7 

50.5 50.5 89.7 

52.2 52.2 92.1 

53.4 53.4 100.0 

54.2 54.2 98.9 

55.2 55.2 104.8 

62.7 62.7 118.1 	 

60.3 60.3 119.2 

;
:Sa1es in ~he marketing area (as defined 
at that t~me) by the 4 largest handlers: (largest in terms of sales in the area)

: 
as percentage of sales in the marketingb 11 f h d1area y a types 0 an ers 

Percent 
65.5 

62.9 

58.1 

53.6 

57.4 

53.7 

53.7 

53.9 
 

51.8 
 

54.2 
 

55.6 
 

57.4 
 

57.2 
 

NA 

64.8 

NA--Data not available. 



C 

i 

i 

.~, 

e 
 
." Table 64.--Austin-Waco, Tex., milk marketing area (Federal Order No. 129): Number of handlers and sales of 
 

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65 
 

)! 
Handlers distributing 

.... from--
Period 

'""" Pool plants Al1 plants 

~ 
March 1955 •.••.•.. : 9 
 

March 1956 •.•..•.. : 7 
 

March 1957 ....•... : 6 
 

March 1958 .••....• : 8 
 

March 1959 .•.•.••• : 7 
 

March 1960 •.••.... : 6 
 

March 1961 •..••.•• : 6 
 
0'> 
0'> 

March 1962 ..••.•.• : 6 
 

March 1963 ........ : 6 
 

March 1964 ..•••••. : 5 
 

December 1965 .••.• : 5 
 

NA--Data not available. 

Number----v;­

22 
 

20 
 

23 
 

25 
 

22 
 

20 
 

17 
 

19 
 

17 
 

16 
 

Total sales by the 4 largest handlers : 
As percentage of such sales .Sales in the marketing area (as defined 
~~ pool plants in-- As percentage ;at that t~me) by the 4 largest handlers 

:Market area as:Market area as of their sales :(largest ~n terms of sales in the area) 
defined at :defined in 1962: in March 1962 as percentage of sales in the marketing 
that time : ~timated) area by all types of handlers 

Percent Percent Percent 
79.7 79.7 76.3 

~t 
59.3 

79.9 79.9 84.4 NA 

D D 69.4 59.0 

87.1 87.1 81.1 66.6 

D D 85.3 63.4 

D D 77 .4 
 56.4 

D D 90.6 64.6 

D D 100.0 65.5 

D D 100.6 72.0 

D D 108.2 79.1 

D D 96.5 71.4 

D--Data withheld to avoid disclosure of operations of individual firms. 



~, 

T~ble 65.--.San Antonio, Tex., milk marketing area (Federal Order No. 127): Number of handlers and sales of0>' packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65 
 

c: g 
Per'; od _ ~~ 

... 

...i 
 
Harch 1953 ...•.... : 

Harch 1954........ : 

Harch 1955•.•.••.. : 

March 1956•....... : 

Harc.h 1957 .......• : 

March 1958 ........ : 

~ Harch 1959 .......• : 
...... 

March 1960 ........ : 

March 1961 .......• : 

March 1962 .......• : 

March 1963 ...•...• : 

Harch 1964........ : 

Decembar 1965 ..... : 

. .,
Handlers d1str1but1ng

from--

Pool plants: All plants 

Number Number 
--1-2- -U 
 

11 12 
 

11 12 
 

10 13 
 

10 13 
 

10 15 
 

11 16 
 

10 13 
 

9 12 
 

9 12 
 

9 11 
 

9 12 
 

10 15 
 

Total sales by the 4 largest handlers .
AS ercentage of such sales :Sales in ~he marketing area <as defined 

p . , at that t1me) by the 4 largest handlers 
of all pool plants 1n-- As p"rcentage : (1 . fl' h ' ). argest 1n terms 0 sa es 1n t e ac.ea 

:Market area as:Market area as ~f the1r sales :as percentage of sales in the marketing 
defined at :defined in 1962: 1n March 1962 area by all types of handlers 
that time ~(~e~s~t~im~a~t~e~d~)~~~____________~~_____________________ 

Percent Percent Percent Percent 
72.5 72.5 70.3 73.'8 

78.4 78.4 77.3 73.8 

85.5 85.5 89.4 75.6 

76.0 76.0 89.6 71.7 

72.1 72.1 94.0 72.1 

70.5 70.5 89.4 65.2 

67.1 67.1 92.7 61.8 

73.3 73.3 108.4 66.8 

72.4 72.4 104.1 61.3 

67.7 67.7 100.0 60.2 

68.4 68.4 103.2 60.1 

71.4 71.4 98.9 63.5 

71.3 71.3 128.9 60.2 



@ 
c: Table 66.--Centra1 West Texas milk marketing area (Federal Order No. 128): Number of handlers and sales or 

~ packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65 


~ Total sales by the 4 largest handlers :Handlers distributing 
As percentage of such sales :Sa1es in the marketing area (as defined... from--

Period of all pool plants in-- As percentage :at that time) by the 4 largest handlersI
... :Market area as:Market area as of their sales : (largest in terms of sales in the area) 
Pool plants All plants defined at :defined in 1962: in March 1962 as percentage of sales in the marketing 

----------------~------______~___________l__Eth~a[t~tti~m~eL__1:_1(~e~s!t!ima~tej) area by all types of handlers 

~ Number Percent Percent Percent PercentMarch 1953 ..•....• : 9 -"""21 89.5 89.5 51.8 84.9 

March 1954 ......•. : 8 
 22 94.2 94.2 69.5 66.4 
March 1955 .......• : 9 23 94.4 94.4 77 .4 
 67.0 
March 1956 ........ : 7 22 96.9 96.9 83.8 
 73.2 
March 1957 ........ : 7 25 96.0 96.0 80.2 
 71.0 
March 1958 ........ : 7 20 97.9 97.9 85.2 
 68.9 

March 1959 ........ : 6 22 D


0'1 D 92.1 
00 

72.5 

March 1960 ••.•...• : 5 21 D 
 D 94.1 72.1 
March 1961 ••....•• : 3 17 100.0 100.0 92.3 
 73.5 
March 1962 •.•..••• : 4 17 100.0 100.0 
 100.0 77 .8 

March 1963 ..•..••. : 3 
 17 100.0 100.0 98.7 76.9 

March 1964 •.••.... : 4 
 18 100.0 100.0 93.5 70.7 
December 1965 ..... : 3 14 100.0 100.0 98.0 
 80.1 

D--Data withheld to avoid disclosure of operations of individual firms. 



.~ 

@~ Table 67.--Corpus Christi, tex., milk marketing area (Federal Order No. 130): Numper of handlers and sales of 
packaged fluid milk on routes by 4 largest handLers operating pool plants, 1956-65 

c: 

...,~ 
~ Period 
.... 
...I 

March 1956 •••••••• ~ 

March 1957 J)..... ~ 

March 1958 •••••••• ! 

March 1959 ..••.••• : 

March 1960 ........ : 

March 1961 •.•..•.• : 

March 1962 ..•.••.• : 
0"1 
\D 

March 1963 •.•••... : 

March 1964 •.•••••• : 

December 1965 •..•• : 

Handlers distributing 
fJ:om--

Pool plants All plants 

Number 
~6 --ro 

116 

169 

159 

139 

1310 

13 

10 13 

10 13 

10 15 

10 
 

Total sales by the 4 largest handlers .
As percentage of such sales:' ;Sales in the marketing area (as defined 

of all pool plants 1n-- As percentage :at that time) by the 4 largest handlers 
:Market area as:Market area as : of their sales :(largest in. terms of sales in the area) 

defined at :defined in 1962: in March 1962 as percentage of sales in the marketing 
that time (es~imated) area by all types of handlers 

Percent£.,ercentPercent Percent 
86.3

D NA NA 

89.6
D NA NA 

79.880.8 80.8 85.7 

80.888.480.9 80.9 

83.7 
81.9 81.9 95.5 

81.082.0 82,.0 93.3 

85.7 100.0 87.485.7 

86.7
97.685.t 85.1 

87.896.285.9 85.9 

84.386.2 99.486.2 

1/ Definition of the marketing area was changed 9/1/57. 

NA--Data not available. 

D--Data withheld to avoid disclosure of operations of individual firms. 




	

~~.. ­e 
 
c: 	 Table 68.--Central Arizona milk marketing area. (Federal Order No. 131): Number of handlers and sales of 
 

packaged fluid milk on route!> by 4 largest handlers operating pool plants, 1956-65
.~ 
Total sales b~ the 4 largest handlers~ 	 Handlers distributing

from-- As percentage of such sales 
Period of all 2001 21ants in-- As percentage -(I 	 :Market area as:Market area as of their salesPool plants All plarts defined at :defined in 1962: in March 1962 

that time {estimated} 
-

Number Nwnber Percent Percent PercentMarch 1956 •....•.. : ---r6 """"""2T" 67.5 67.4 73.0 
 
HarclI 1957 ];.1 .•••. : 17 
 17 66.3 66.2 73.6 
March 1958 ........ : 18 22 
 66.8 66.8 
 77 .4 
 
March 1959 .......• : 17 23 
 68.2 68.2 86.2 
March 1960 .....••. : 16 20 
 68.1 68.1 92.1 
March 1961 ......•• : 14 20 
 69.0 69.0 96.2 
March 1962 ...••.•• : 14 20 
 69.1 69.1 100.0" 0 
Narch 1963 .•..•••. : 16 21 
 68.1 68.1 102.4 
 
Harch 1964 .....••. : 15 19 
 72.9 72 .9 110.0 
 
December 1965 •.... : 12 17 
 84.0 84.0 127.3 

];.1 Definition of the marketing area was changed 9/1/57.

NA--Data not available. 


:Sales in the marketing area (as defined 
 
:at that time) by the 4 largest handlers 
 
:(largest in terms of sales in the area) 
 
'as percentage of sales in the marketing 
 

area by all types of handlers 
 

Percent 
 
NA 
 

64.9 

65.4 

66.7 

66.2 

67.2 

66.9 

65.1 

70.1 

79.8 



----.@ Table 69.--Great Basin, Utab-Nev., milk marketing area (Federal Order No. 136): Number of handlers and sales of 
packaged fluid mil n routes by 4 largest handlers operating pool plant!!, 1960-65 

c: 

i llandlers distributing Total sales by the 4 largest handlers :from-- As percentage of such sales : :Sales in the marketing area (as defined 
of all pool plants in-- As percentage :at that time) by the 4 largest handlers~. 

Period :}!arket area as:Harket area as of thei" sales: (largest in terms of sales in the area).. defined at :defined in 1962: in Harch 1962 as percentage of sales in the marketing
Pool plants All plants that time (es~imated) area by all types of handlers..I 

PercentPercentNumber Number Percent Percent 65.'l71.2 93.3Harch 1960 ...•••.• : ---n- --s6 71.2 

63.693.0
Harch 1961 ]J..... : 21 57 70.0 70.0 

72.3 100.0 65.4
58 72.3March 1962 ..••••.• : 20 

68.2110.259 75.1 75.1Harch 1963 ..•••..• : 19 
73.311.6.861 80.7 80.7Harch 1964 ........ : 18 
 
74.8137.1NA 86.4 86.4December 1965 •...• : 14 

I-' 
1/ Definition of the marketing area was changed 5/1/61." 
NA--Data not available. 



® 
c Table 70.--Inland Empire, Wash.-Idaho, milk marketing area (Federal Order No. 133): Number of handlers and 

:.C! sales of packaged fluid milk on routes by 4 largest handlers operating pool plantss 1957-65 

lJ Handlers distributing Total sales by the 4 largest handlers 'Sales in the marketing area (as defined 
from-­... As percentage of such sales :at that time) by the 4 largest handlersPeriodI of all pool plants in-- As per~entage :(largest in terms of sales in the area)... :Market area as:Market area as of theLr sales 'as percentage of sales in the marketing

Pool plants All plants defined at :defined in 1962: in March 1962: area by all types of handlers 
that time (estimated) 

Number Number Percent Percent PercentMan.h 1957 1./..... : -1'3 Percent--u- 84.9 NA 99.1 91':0 
March 1958 ••••.••• : 12 16 84.7 84.7 95.2 83.7 
March 1959 ..•.••.. : 12 19 83.0 83.0 93.6 81.4 
March 1960 ...•.••• : 12 20 86.0 86.0 102.4 84.4 
March 1961 1./..... : 12 21 83.7 83.7 100.1 84.0 
March 1962 .••••••• : 12 25 84.5 85.6 100.0 81.2 
 

...... March 1963 •.•••..• : 10 22
,..., 85.0 NA 98.0 81.9 
March 1964 ..•••••• : 8 19 83.1 NA 94.3 79.8 
December 1965 ....• : 9 20 86.7 NA

.' 102.7 83.6 

]) Definition of the marketing area was changed 10/1/57 arid 3/1/62.

NA--Data not available. 
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@- Table 7l.--Puget Sound, Wash., milk marketing area (Federal Order No. 125): Number of handlers and sales of 
packaged fluid milk on routes by 4 largest handlers operati.ng pool plants, 1952-65
c: 

~ 
Period 

March 1952 1/..... : 

March 1953 •.••••.• : 

March 1954 •.•..••• : 

March 1955 ..•..•.. : 

March 1956 .••..•.. : 

}larch 1957 .......• ~ 

March 1958 •...•... : ...... 
w 

March 1959 •.••.••• ~ 


March 1960 •..••.•• : 
 

March 1961 •.••.•.. : 
 

March 1962 ...••••. : 
 

March 1963 ..•..•.• : 
 

March 1964 ..•••..• ~ 


December 1964 ..... : 
 

December 1965 ..•.• : 
 

1/ Definition of 

Handlers distributing Total sales by the 4 largest handlers .from-- As percentage of such sales : ;Sales in the marketing area (as defined 
of all pool plants in-- As percentage :at that t~me) by the 4 largest handlers 

:Market area as~Market area as ~ of their sales ~(largest ~n terms of sales in the area) 
defined at :defined in 1962: in March 1962 as percentage of sales in the marketing

Pool plants All plants that time (estimated) area by all types of handlers 

Percent 
NUlllber Number Percent Percent Percent 

52.0--76­ 51.6 61.551.6~ 
51.262.044 69 
 51.4 51.4 

53.766.251.342 67 
 51.3 

52.452.9 71.639 64 
 52.9 

53.353.9 78.238 61 
 53.9 

53.654.8 79.937 56 
 54.8 

52.854.1 77 .9
38 56 
 54.1 

52.454.1 79.435 57 
 54.1 

83.837 57 
 54.0 54.0 52.3 

55.257.4 87.036 59 
 57.4 

58.161.5 100.028 54 
 61.5 

58.295.725 58 
 62.4 62.4 

58.963.0 96.123 63 
 63.0 

NA65.1 65.1 100.9
21 NA 
 

60.265.2 105.721 64 
 65.2 

the marketing area was changed 12/1/52. 
NA--Data not available. 
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@ 
c: 	 Table 72.--Connecticut milk marketing area (Federal Order No. 15): Number of handlers and sales 

of packaged fluid milk on routes by 4 largest handlers operating pool plants. i961-65 ~ 
-t 
)Ii 	 Total sales by the 4 largest handlers :Sales in the marketing area (as defined

HandleTS distributing As percentage of such sales 	 :at that time) by the 4 largest handlers 
-A from--	 A ta e ' h )

: of all pool plants in-- s percen g '(largest in terms of sales in t e area
Period ·------------------------:Market area as:Market area as of their sales: percentage of sales in the marketing

as..i ~ 	 Pool plants All plants def~lled at :defined in 1962: in March 1962 area by all types of handlers
1/ 	 that time (estimated) 

l-larch 1961 •.•..• : 

Z.rarch 1962. * ••••• : 

Mar~h 1963 •••••.• : 

Nardl 1964•••.••. : 

December 1965 .•.. : 

Number 
---us 

111 

107 

99 

89 

~ 
193 

183 

172 

163 

145 

Percent 
45.8 

45.3 

44.4 

44.2 

48.9 

Percent 
45.8 

45.3 

44.4 

44.2­

48.9 

Percent 
99.1 

100.0 

96.8 

102.5 

106.3 

Percent 
42.4 

41.9 

41.1 

43.2 

45.3 

J/ Includes exer..pt distributing plants . 
..., 
~ 



...4..,.., 

@ ;1. --l;i'~ '.l'tmdc Vall ev, N. Hcx. -Tex., milkmarke ting area (Federa 1 Order No. 138): Number of handlers and sales
~;lhl(~ 

of nackaged fluid milk on routes by 4 largest handlers operating pool plants, 1963-65 
c: 
 
~ Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
 

llandlt'rs distributing As percentage of such sales :at that time) by the 4 largest handlers!f from-­:.0 of all pool olants in-- As percentage :(largest in terms of sales in the area) 
P~!riod :Narket area as:Narket area as of their sales:as percentage of sales in the marketing... defined at :defined in 1962: in March 1963 area by all types of handlers: Pool plants All plants:I that time (es tim§aJ;t~e.Qdl)_-'-_______i-____________________... 

PercentPercent Percent~~ !;umber Percent~--17- 60.4 60.4 100.0 ----s5.2
Narch 1963 ....... : 33 
 

50.9
47 58.9 58.9 97.8March 1964••••... : 18 

NA 
r{(~( \,~ir..ht;l 1~)b4 ~ ~ .. ~ : 18 NA 56.0 56.0 93.6 

54.7103.0NA 63.6 63.6Ot... c"2ht.~r 1965- ... **: 17 

---~ 

!~\-''':.:·'t.:l n~.'!: :z-.rai :3blt~ .. 
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e 
 
c: 

~ 
)j 

' ... 
I.... Period 

Table 74.--Madison, Wis., milk marketing area (Federal Order No. 51): Number of handlers and sales 
ot packaged fluid milk on routes by 4 largest handlers operating pool plants, 1963-65 

. . Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
Handlers d~str~buting AS percentage of such sales :at that time) by the 4 largest handlers 

from-­ : of all pool plants in-- As percentage :(largest in terms of sales in the area) 
Pool plants All plants :Market area as:Market area as of their sales:as percentage .of sales in the marketing 

defined at :defined in 1962: in March 1963 : area by all types of handlers
that time (estimated) 

Narch 1963 ....... : 

Narch 1964•..•... : 

December 1965 .... : 

Number
--2-1­

20 

18 

Number 
~ 

38 

39 

Percent 
70.6 

71.0 

70.6 

Percent 
70.6 

71.0 

70.6 

Percent 
100.0 

101.3 

71.1 

Percent 
51. 7 

51.9 

64.7 

"0> 





I 

Total sales by the 4 largest handlers :Sales in the marketing area (as defined 
As percentage of such sales :at that time) by the 4 largest handlers 

: of all pool plants in-- As percentage :(largest in terms of sales in the area) 
:Market area as:Market area as of their sales: as percentage of sales in the marketing 

defined at :defined in 1962: in March 1962 : area by all types of handlers 

~....., 

e 	 Table 75.--Milwaukee milk marketing area (Federal Order No. 39): Number of handlers and sales 
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1951-65 

c: a I,.
... 
 
)Ii 

'"" 
'"" 
~ 


Handlers distributing 
from-­

Period 
All plants

Pool plants 1/ 

Number Number 
 
}larch 1951 ..•.... : ----z4 26 
 

March 1952 ..•.... : 20 22 

2lHarch 1953 ....... : 19 


2lMarch 1954 ......• : 19 

20March 195:,» ..... : 18 

18March 1956 ....... : 16 


17March 1957 ....... : 15 

-..) 
-..) 

March 1958 ....... : 14 	 16 

15March 1959 ....... : 13 

15March 1960 ....... : 13 

March 1961 ....... : 12 14 

March 19621/ .... : 13 15 

Harch 1963 •...... : 30 41 

Harch 1964 ....... : 30 41 

29 40December 1965 .... : 

1/ Does not include producer-dealers.
1/ Definition of the marketing area was 

that time 

Percent 
71.1 

73.9 

73.0 

71.1 

72.3 

71.9 

72.1 

74.0 

76.4 

90.4 

91.8 

72.1 

64.0 

61.5 

67.0 

changed 6/1/62. 

(estima~te~d~)L-~______________~__________________' 

Percent 
71.1 

Percent 
54.1 

Percent 
63.3 

73.9 56.9 71.3 

73.0 59.1 72.1 

71.1 60.3 66.9 

72.3 66.5 69.7 

71.9 74.0 72.7 

72.1 75.7 71.4 

74.0 79.0 70.5 

76.4 82.9 71.8 

90.4 100.1 73.5 

Cl.8 103.4 74.5 

72.1 100.0 75.6 

71.0 99.0 63.8 

68.0 97.5 60.5 

73.3 124.3 61.2 



---.. 
 e 
i 
c: 

Table 76.--Eastern Colorado milk marketing area (Federal Order No. 137): Number of handlers and sales 
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1964-65 

~ Handlers ~istributing Total sales by the 4 largest handlers :Sales in the marketing area (as defined ... from-- As percentage of such sales :at that time) by the 4 largest handlersPeriod 
of all pool plants in-- As percentage :(largest in terms of sales in the area)i... 

:Narket area as:Harket area as of their sales:as percentage of sales in the marketing
Pool plants All plants defined at :defined in 1962: in March 1962 ar.ea by all types of handlers 

that time (estimated) 

Number Number Percent PercentDecember 19641/.: 54.6 
Percent Percent~ ~ NA NA NA 

December 1965 .... : 28 39 58.7 NA NA 53.7 

1.1 East(!rn Colorado and Colorado Springs-Pueblo combined :.2/1/65.
NA--Data not available. 

OJ " 
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® 
Table 77.--Indianapoli~, Ind., milk marketing area (Federal Order No. 49): Number of handlers and sales ,. c: of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1961-05g 

Handlers distributing Total sales by the 4 largest handlers :Sales in the ma··keting area (as defined 
~ As percentage of such sales :at that time) by the 4 largest handlersfrom-­

of all pool plants in-- As percentage : (largest in terms of sales in the area)..a Period 
:Narket area as:Narket area as of their sales:as percentage of sales in the marketingAll plants.,... Pool plants defined at :defined in 1962: in Narch 1962 : area by all types of handlers1.1 that time (estimated) 

Number Number Percent Percent Percent Percent 
Harch 1961. ....•• : ---:34 ~ 37.6 37.6 93.9 35.8 

March 1962 .....•• : 30 38 40.0 40.0 100.0 35.9 

March 1963 1.1 .... : 29 37 43.1 43.1 108.2 37.9 

March 1964 •...... : 25 35 45.0 49.6 126.1 41.3 

December 1965 .... : 25 37 50.7 48.3 137.4 43.0 

1/ Does not include producer-dealers.

1/ Definition of the marketing area was changed 6/1/63 . 
 

..... 
\0 
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Table 78.--Youngstown-Warren, Ohio, milk marketing area (Federal Order No. 48): Number of handlers and salesc:: 

~ of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1962-65 o
: :)0 

;~ '. Total sales by the 4 largest handlers :Sales in the marketing area (as defined
Handlers d~strLbuting As percentage of such sales :at that time) by the 4 la~gest bandlers

Period 
: .... from-- : of all pool plants in-- As percentage :(largest in terms of sales in the area) 

Pool plants All plants :Market area as:Market area as of their sales: percentage of sales in the marketing 
~ defined at :defined in 1962: in March 1962 : 

as 
area by all types of handlers

that time (~~s~t4i~m~a!t~ed1L)__~____________-l______________________________________ 

Number Number Percent PercentMarch 1962 ......• : --1-3- Percent-n Percent71. 7 71. 7 100.0 67.2 
March 1963 .....•. : 13 22 74.8 74.8 108.3 67.2 
March 1964 •...... : 13 23 72.5 72.5 102.1 62.4 
December 1965 ..•. : 9 20 81.2 81.2 97.1 65.7 

(Xl 

o 
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@lik Table 79.--Lubbock-Plainview, Tex., milk marketing area (Federal Order No. 120): Number of handlers and sales 
of packaged fluid milk on· routes by 4 largest handlers operating pool plants, 1963-65 

Handlers distributing 
Total sal.es by the 4 largest handlers 

As percentage of such sales 
:Sales in the marketing area (as defined 
:at that time) by the 4 l&:rgest handlers 

from-­ of all pool plants in-- As percentage :(largest in terms of sales in the area) 
Period :Market area as :Market area as of their 'sales: as percentage of pales in the marketing 

Pool plants All plants defined at 
that time 

:defined in 1962: in March 1963 
(estima~t:.!:e~d:.L)_..!......_____ 

: area by all types of handlers 

March 1963 .... , .. : 
~ 

3 
~ 

16 
Percent 

100.0 
Percent 
100.0 

Percent 
100.0 

Percent 
86.3 

March 1964 .•..••• : 3 15 100.0 100.0 104.9 84.7 

December 1965 .•.• : 3 13 100.0 100.0 101.1 80.2 

()O 
..... 
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@ 
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c:: 

Table 80.~··St. Joseph, Mo., milk marketing area (Federal Order No. 61): Number of handlers and sales 
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1962-65 

i1 
Handlers d15tr1 ut1ng 1. h dl. 'b' Total sales by the 4 largest handlers :Sales in the marketing area (as defined 

As percentage of such sa es 'at that time) by the 4 largest an ersPeriod from-- l' A tage • ) 
: of all pool pants 1n-- s percen '(larQest in terms of sales in the area 

------------·--------------:Market area as:Market area as of their sales: p~rcenta8e of sales in the marketing 
Pool plants All plants defined at :defined in 1962: in March 1962 as area by all types of handlers 

that time (estimated) 

Number Number Percent--6- Percent PercentMarch 1962 ....... : -v;- Percent
D D 100.0 85:9 
March 1963 ....... : 
 6 14 D D 101.8 71.1 
 
March 1964 ....... : 
 5 16 D D 108.1 77 .4 
 
December 1965 ..•. : 
 5 15 D D 98.7 83.6 

D--Data withheld to avoid disclosure of operations of individual firms. 

OJ 

'" 



Table 8l.--Georgia: Number of plants and sales of packaged fluid milk on 
Loutes by 4 largest handlers, 1958-63 

Period 

Hilk bottling 
plants 

excluding 
producer-dealers 

Total sales by the 4 largest handlers 

As percentage of :As percentage of 
sales of all plants sales in Harch 

their 
1962 

.Number Percent Percent 
March 1958 .•...•.. : 125 31.2 73.4 

March 1959 ........ : 125 33.2 84.5 

March 1960 .•••... ,_, 121 36.8 87.2 

March 1961. •.••.•• : 108 37.3 89.6 

March 1962 ...••..• : 88 37.2 100.0 

March 1963 ..•...•. : NA 34.2 96.4 

NA--Data not available. 
 
Source: Georgia Milk Commission. 
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