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Data for Federal Order milk markets (tables 1 to 80):
Qrder No. Market Period

1 Massachusetts-Rhode Island 1958-65
34 Merrimack Valley, Mass. 1952-59

6 Springfield, Mass. 1950-64

7 Worcester, Mass. 1950-64
14 Southeastern New England 1959-64
4 Delaware Valley, Pa.-N.J.-Del. 1950-65
10 Wilmington, Del. 1957-63
16 Upper Chesapeake, Md. 1960-65

3 Washington, D.C. 1960-65
5 Tri-State, Kentucky-Ohio-West 1954-65

Virginia

8 Wheeling, Ohio-W.Va. 1956-65

9 Clarksburg, W.va. 1856-65
11 Appalachian, Tennessee-Virginia- 1955-65

West Virginia

13 Southeastern Florida 1958-65
36 Northeastern Ohio 1957-65
37 North Central Ohio 1950-64
34 Dayton-Springfield, Ohio 1950-65
35 Columbue, Ohio 1950-65
33 Cincinnati, Qhio 1950-65
94 Ohio Valley 1960-61
41 Northwestern OQhio 1950-65
40 Southern Michigan 1952-65
42 Muskegon, Mich. 1954-64
43 Upstate Michigan 1956-65
44 Michigan Upper Peninsula 1859-65
47 Fort Wayne, Ind. 1950-65
31 Northwestern Indiana 1850-65
30 Chicago, I1l. 1953-65
38 Rock River Valley, I1l.-Wis. 1953-65
32 Suburban St. Louis, I1l1. 1961-65
63 Quad Cities~Dubuque, I1l1.-Towa 1950-65
45 Northeastern Wisconsin 1959-65
69 Duluth-Superior, Minn.-Wis. 1950-65
68 Minneapolis-St. Paul, Minn. 1954-65
66 Sioux City, Towa 1950-65
70 Cedar Rapids-Iowa City, Iowa 1952-65
78 North Central Towa 1958-65
79 Des Moines, Iowa 1959-65
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62 St. Louis, Mo. 1950-65

67 Ozarks, Mo.-Ark. 1951-65

64 Kansas City, Mo.-Kans. 1950-65

46 Louisville-Lexington-Evansville, 1950-65

Ky.-Ind.-0Ohio

99 Paducah, Ky. 1950-65

Knoxville, Tenn. 1950-65

98 Nashville, Tenn. 1950-65

g7 Memphis, Tenn. 1953-65

30 Chattanooga, Tenn. 1957-65

103 Mississippi 1955-865
105 Mississippi Delta 1959-64
107 Mississippi Gulf Coast 1959-64
94 New Orleans, La. 1950-65

96 Northern Louisiana 1956-65

75 Black Hills, S. Dak. 1955-65

76 Eastern South Dakota 1956-65

65 Nebraska-Western Iowa 1950-65

71 Neosho Valley, Kans.-Mo. 1952-65

73 Wichita, Kans. 1951-65

Th Southwest Kansas 1955-65

108 Central Arkansas 1956-65
106 Oklahoma Metropolitan 1958-65
104 Red River Valley, Tex.-Okla. 1959-65
132 Texas Panhandle 1956-63
126 North Texas 1952-65
129 Austin-Waco, Tex. 1955-65
127 San Antonioc, Tex. 1953-65
128 Central West Texas 1953-65
130 Corpus Christi, Tex. 1956-65
131 Central Arizona 1956-65
136 Great Basin, Utah-Nev. 1960-65
133 Inland Empire, Wash.-Idaho 1957-65
125 Puget Sound, Wash. 1952-65
1S Connecticut 1961-65

138 Rio Grande Valley, N. Mex.-Tex. 1963-65
51 Madison, Wis. 1963-65

39 Milwaukee, Wis. 1951-65

137 Eastern Colorado 1964-65
49 Indianapolis, Ind. 15661-65

48 Youngstown-Warren, Ohio 1962-65

120 Lubbock-Plainview, Tex. 1963-65
61 St. Joseph, Mo. 1962-65

Table 81.--Georgia: Number of plants and sales of packaged fluid
milkk on routes by 4 largest handlers, 1958-63 . . . . . . . .
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FLUID MILK MARKETS
NUMBER OF HANDLERS AND MARKET SHARES, 1950-65

Compiled by Alden C. Manchester, Chief
Animal Products Branch
Marketing Economics Division, Economic Research Service

Researchers, regulatory agencies, and members of the industry have a
continuing need for information on the structure of individual fluid milk
markets for analytical purposes. This publication supersedes '"Market Shares
in Fluid Milk Markets," U.S. Economic Research Service, Marketing Economics
Division, revised April 1964, and brings the data previously published down
to December 1965. It provides information for additional markets and makes
some corrections in previously published data.

The following paragraphs describe the data included in each table:
Number of handlers distributing packaged milk on routes in this marketing

area from pool plants. In some cases, one handler may operate two or more
plants in the marketing area.

Number of handlers distributing packaged milk on routes in this marketing
area from all plants. Includes pocl plants, producer-handlers, plants under
other Federal orders, and other plants distributing in the marketing area,
wherever located. Each handler is counted once, although he may have plants
in several categories.

Total sales of packaged fluid milk on routes by the four largest handlers:

As percentage of such sales of all pocl plants in--

(1) Market area as defined at that time. Total sales, both in and
outside of the marketing area, by the four largest handlers opera-
ting pool plants in each period. The identity of the four largest
handlers often changed from one period to another. The definition
of the marketing area was changed in many markets during this
period with the result that changes occurred in the total sales of
handlers with pool plancs and, at times, in the identity of
handlers included in the four largest,

(2) Market area as defined in 1962. An attempt was made to
estimate total sales within the marketing area as defined in March
1962 (occasionally for an earlier period) on the basis of the
change in sales which took place when the definition of the market-
ing area was changed. The figures in this columm are more nearly
comparable over time thar any of the others. These estimates were

made by the author,

As percentage of their sales in March 1962. Sales of the four
largest handlers, with March 1962 sales equal to 100, These are not
necessarily the same four handlers throughout the period.

{(©) urpata 1981 &




Sales in the marketing area (as defined at that time) by the 4
largest handlers (largest in terms of sales in the area}) as percent-
age of sales in the mavketing area by all types of handlers. These
are not necessarily the same four handlers as in the preceding three
columns, nor are they necessarily the same four handlers throughout
the time period. These figures are also affected by changes in the
definition of the marketing area, but no adjustment was possible to
correct them.

{© uroata 108 i




Table 1.--Massachusetts-Rhode Island milk marketing area (Federal Order No. 1): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950~65

Total sales by the 4 largest handlers
: As percentage of such sales
of all pool plants in-- : As percentage
Y Pool plants ° :Market area as:Market area as : ?f their sales
: 1/ t All plants. : defined at :defined in 1962+ +in March 1962
= : that time : (estimated)

‘Sales in the marketing area (as defineg:
fat that. time) by the'4 largest handlers
.(largest in temms of sales.in. the area) -
.as percentage of sales in the marketing
: area by all types of handlers

Handlers distributing
from--

) Number Number Peréent Percent Percent ' Percent
March 1 156 223 64,1 59.7 65.1 62.9

Macch 2/ 149 2/ 214 61.9 57.7 64. 62.3
March 3/ .. 65 103 8.8 55.0 61. 60.9
March e 65 100 59. 55. 64. 62.

March vl 60 95 58. 55. 66. 63.

March : 61 95 58. 54. 68. 63.
March i 61 96 56. 53, 71. 64.
March ; 66 99 63. 59. 79. 64.
March P 63 ‘ 97 60. 56. 76. 65.
March ; 61 95 54. 51. 77. 53.
March : 89 150 58. s 90. 64.
March ,f 93 - 139 61. 62. 89. ' 58.
March f 86 128 66. - 66. . 62.
March e 82 122 65. 65. ) 63.

March 1964 3/...: 78 117 72. 72. . ‘ 65.

December 1965...: 198 259 53. 4/ ) 51.

1/ Includes buyer-handlers. (nonpool regulated distributing plants). .

2/ Definitions of nonpool regulated distributing plant and producer-handler were changed in 1952. Under 1952 definitions, there
were 114 plants of all types and 69 pool plants in 1951.

3/ Definition of “the marketing area was changed 9/1/52, 11/1/56, 7/1/59, and 10/1/64.

4/ Not available. For market area as defined in 1965, 53.1 percent in December 1965 and 50.2 percent in March 1964.




Table 2.--Merrimack Valley, Mass., milk marketing area (Federal Oxder No. 34): Number of handlers and sales of packaged
fluid milk on routes by & largest handlers operating pool plants, 1952-59

A X Total iales Zy thﬁ 4 iarge?t handlers fSales in the marketing area (as defined
: #s percentage ol suc -sa g8 3 ‘at that time) by the 4 largest handlers
5 Eftall pool gla;tz in-c : A; zﬁrzenta%e *(largest -in terms of sales in the area)
* Pool plants : :Market area as: arse area-as :.0 elr sales i,5 percentage of sales in the marketing
s 1/ + All plants : deflng@ at :defln?d‘ln 1962: in March 1962 area by all types of handlers

= H : that time : (estimated) : :

Handlers distributing
from--

1861 wivadn @' 8

Number Percent Pércent Percent : Percent
March : 61 86 38.6 38.6 83.0 33.3

March ; 60 83 41.4 414 92.4 35.2
March 3 57 83 44 .6 44.6 98.0 37.4
March f, 54 81 43. 43. 100.1 38.2
March ......,i 53 * 83 44, 42. 107.9 39.0
March .; 50 80 42. 42. ©103.3 36.0

' March : 46 73 38. 38. 99.6 ; 36.3
o~

+ March i 45 70 41. 41, 100.0 36.7

1/ Includes. buyer-handlers (nonpool regulated distributing plants).




Table 3.--Springfield, Mass., milk marketing ares (Federal Order No. 6): Number of handlers and sales of packaged
fluid milk on routes by 4 largest handlers operating pool plants, 1950-64 1/

f, Handlers distributing : Total sales by the 4 1argest‘hand1ers

‘gal in the marketi a defined
+ As percentage of such sales Sales 1 e marketing area (as define

from-- . ‘at that time) by the 4 largest handlers
Period :__of all pool plants in-- : As percentage *(largest in terms of sales in the ‘area)
: : :Ma:keF area as:Market area as : 9f their sales tas percentage of sales in the marketing
¢ Pool plants : All plants : def1ne§ at :deflngd in 1962: in March 1962 : area by all types of handlers
: : ¢ that time : (estimated) : :
; Number yygghgz Percent Percent Percent Percent
March 1950....... : 56 NA 41.0 41.9 70.8 50.1
March ’1951. ...... 51 ; NA 51.7 51.7 : 71.8 49,1
March 1952.......: 48 63 50.9 50.9 73.9 49.6
March 1953.......: 47 64 51.3 51.3 ' 77.2 51.5
March 1954...... .; 45 ; 62 54.4 54,4 82.2 © 53,1
March 1955....... 46 61 51.3 51.3 80.5 50.0
March 1956..?....; 46 60 ’ 57.2 57.2 89.4 51;3
‘March 1957....... Z 42 58 ’ 59,2 - 59.2 101.4 55.2
March 1958....... 39 54 60.7 60.7 103.6 59.4
March 1959.......: 34 46 59.8 59.8 104.6 59.8
March 1960..... 33 46 57.7 60.5 92.4 ‘ ' 60.2
March 1961.......: 27 4b 58.6 62.2 92.5 58,4
March 1962....... i | 27 44 59.9 53.3 ©100.0 | 60.3
March 1963...:... : 25 36 ' 61.2 61.2 ] 109.2 62.3
March 1964....... 23 33 56.9 56.9 94.1 ‘ 61.3

1/ Merged into Massachusetts-Rhode Island order 10/1/64.
NA--Data not available.




_‘Table %4.--Worcester, Mass., milk marketing area (Federal Order No. 7): ~Number of handlers and sales of packaged
fluid milk on routes by &4 largest handlers opexating p001 plants, 1950-64 1/

Total sales by the & 1argest handlers Sales in the marketing axrea (as defined
: As percentage of such‘sales * As percentage’ at that time) by the 4 largest handlers
of all pool plants in-- * of their sales (largest in terms of sales in the area)
. ; iMarket area as:Market area as : in March 1962  ‘as percentage of sales in the marketing
: Pool plants : All plants : defined at' :defined in 1962: : area by all types of handlers
: : that time : (estimated) :

Handlers distributing
from--

Period

1861 'Vivadn @?

: Number Number Percent Percent Percent Percent
March' : 65 111 33.4 21.7 45.2 ‘ 35.6

March 1951 2/....: 52 ‘ 5.1 29.6 48.9 38.5
* March , 46 - 46.1 30. 50.5 39.8
; March : 48. 32.: » 53.1 40,
March ! ‘f ; i 52. 34, i . ; 41.
March o f : | 56. 37. 41.
March s 62 ) 34. ) 40.
March : 53 NA ‘ o
March 1 f 50 NA MA
March f | 47 . 35. . 47.
March FYI 4t . 33. a7 49.

March e , - 80 . 42, . 39.

March e 81 X 43, ) 37,

March ; : 72 . 49, . B 37.

March . 68 . 61, . ‘ 40.

1/ Merged into Massachusetts-Rhode-Island order 10/1/64.

2/ Definition of the marketing area was changed 10/1/51 and 9/1/60.
3/ Definition of producer-handler was changed 10/1/51. ‘
NA--Data not available.




5.=-Southeastern New Ehg1¢pd milk marketing area (Federal Order No. 14) Number of handlers and salee of )

packaged fluid milk on routes by 4 1argest handlers operating pool plants, 1959~ 64 1/

Period

Total sales by the 4 largest handlers 3/
v As percentage of such sales
: of &1l pool plants in-= : As percentage

‘Handlers distributing
from--

Sales in the marketing area (as defined
at that time by the 4 largest handlers

* Pool plants *
Y

“(largest in terms of sales in “the area)
.as percentage of sales in the marketing
area. by all types of handlers

:Market area as:Market area as : of their sales H
: All plants : defined at :defined in 1962 in March 1962 :

March
March
March
March
March

March

: - that time :  (estimated)

Number ' Number Percent Pexrcent Percent Percent
137 187 36.3 35.7 87.8 32.6

122 179 38.9 38.2 88.6 31.5
183 38.1 38.1 . 9.3 ' 31.5
166 38.0 38. 100.0
147 36 36. 103.1

128 ‘ 42.2 42. 140.1

1/ Merged into Massachusetts-Rhode ‘Island order 10/1/64.
/ Includes buyer-handlers.

[ Includes handlers under other orders.
/ Definition of the marketing area was changed 7/1/59 and 9/1/60.




Table 6.--Delaware Valley, Pa.-N.J,-Del., milk marketing area (Federal Order Fo. 4): Humber of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating peol plants, 1950~63

Handlers distributing E i Iotal sales by th; & iargest handlers fSales in the marketing area (as defined
from-- : As percentage of such sales ‘at that time by the 4 largest handiers

of all pool plants in-- As percentage I(j.roest in terms of sales in the area)
:Market area as:Market area as of their sales Eas perceatage of sales in the marketing

Pool plants : All plants : defined at :defiped in 1962: in March 1952 -
: that eime i {estimated) : area by all types of handiexs

Pericd

Number Number Percent Percent Percent Percent
March 54 Ha 57.3 59.1 8.6 - B3.S
March 53 58.6 60.4 84,2 64.1
March s 49 58.0 59.8 81.2 64.8

March ; 46 56.4 58.3 81. 63.4

March i 42 58.9 60.7 89, 63.9

March . 39 56.9 58.7 %, 62.8

A
H
HA

March 1954......: 43 A 54.6 56.5 86. 62.6
A
A
A

March : 39 58.5 60.4 : 63.1
March : 42 53.8 61.3
March : 40 5 55.2 61.2
March e 39 6.3 ' 60.9
March . 37 59.8 60.8

March a9 55.2 59.5

March 1963 1/... 39 47 54.0 54.0 60.1
March 1964 63 4 56.9 8.7 56.5

December 1965... 55 ¥2 61.0 KA 60.5

1/ Definiticon of the marketing ares was changed 2/1/58 and 12/1/63.
KA-~Data not available.




; Table 7.-~-Wilmington, Del.; milk market%ng area (Federal Ordér No. 10):. Number of handlers and sales of packaged
fluid ‘milk on routes by 4 largest handlers operating pool plants, 1957-63 1/

Total sales by the 4 largest handlers
: Ag percentage of such sales
: of all pool plants in--

‘sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
c ‘(largest in terms of sales in the aread
of their Sales,fas percentage .of sales in the marketing

areda by all types of handlers

Handlers distributing

from--
o As percentage

kel : :Market area as:Market area as 3
: Pool plants : All plants : defined at :defined in 1962: in March 1962

: : that time : (estimated) 3

‘March

March
Maxch
March
Mazrch

March
March

Number Number Percent Percent Percent Percent
11 19; 65.2 NA ’ 31.4 53.8

12 - 17 73.4 45.7 o 63.9°
12 17 69,9 41.3 . 62.9
10 16 . 2/ 62.3
10 18 . ; 3 2/ 59.8

11 19 (N . .
11 19 . 60.5

1/ Merged into Delaware Valley order 12/1/63.
2/ Includes sales by nonpool plants.
NA--Data not available.




:Table 8. -—Upper Chesapeake Md., milk marketina area (Federal Order Wo. 16): Nﬁmber of handlers and sales of,packaged 
fluid milk ol routes by 4 largest handlers operating pool plants, 1960-65

Total sales by the 4 largest handlers ‘Sales in the marketing aréa (as defined

As percentage of such sales : " at that timd by the 4 largest handlers

- of all pool plants in-- : As percentage iy, ..ct in terms of sales in the ared
: : :Market area as:Market area as : of their salss 'as percentage. of sales in the marketing
: Pool plants : All plants : igftniq at deﬁlgigmizei§62. in March 1962 area by all types of handlers

: : : at time  : (e :

‘Handlers distributing
from--

Period

: Numbex Number Percent Percent Percent Percent
March 1960 : 127 40 69.5 69.5 92.0 i 68.4

Maizh 1961 1/.. f 2% 37 68.9 68.9 91.9 67.1
March 1962 f 25 37 67.5 67.5 00.0

March 1963......00 22 37 68. 68.4

March 1964 i 19 35 68. ; 68.2

December 1964 : 18 NA 72.

" December 1965... 17 36 : 66."

1/ Definition of the marketing area was changed 9/1/61.
NA--Data not available,




Table 9.--Washington, D.C.; milk marketing area (Federal Order No. 3): Number of handlers and sales of
packaged fluid milk on routes by 4 largest: handlers operating pocl plants, 1960-65

Total sales by the 4 largest handlers

Handlers distributing ‘Sales in the marketing area (as defined

: from- -~ : As percentage of such.sales : A ‘at that time)by the 4 largest handlers
Period : of all pool Elants in0-- : s~per?entage f(largest in termg of sales in the area)
: H :MarkeF area as:darget afea as ?f their sales ‘as percentage of sales in the marketing
: Pool plants.-': All plants : defined at :defined in 1962: in March 1962 : area by all types of handlers
: : : that time :  (estimated)  : :
; Number Number Percent Percent Percent Percent
# March 1960....,. .at 13 21 71.2 71.2 98.5 67.8
March "'1961.......: 13 20 fl.é 71.4 99.4 68.4
March 1962.......: 11 21 69.8 69.8 100.0 68.6
March-1963....... : 11 17 70.7 70.7 104 .4 67.3
March 1964....... : 12 18 67.8 67.8 100.0 ' 62.5
December 1964....: 12 17 67.8 67.8 101.1 NA
December -1965....: 11 18 68.8 68.8 112.2 63:1

- IT -

NA--Data not available.




Table 10.--Tri-State, Kentucky-Ohio-West Virginia, milk marketing area (Federal Order No. 5): Number of handlers
and sales of packzged fluid milk on routes by 4 largest handlers operating pool plants, 1954-65

Total sales by the 4 largest handlers
1 As percentage of such sales

of all pool plants in-- : As percentage
: : :Market area as:Market area as : of their sales
: Pool plants : All plants : defined at :defined in 1962: in March 1962

fSales in the marketing area (as defined

at that time) by the 4 largest handlers

:(largest in terms of sales in the area)

‘as percentage of sales in the marketing
area by all types of handlers

Handlers distributing
from--

March
March
March
March
March
March
March
March

March

:  that time : (estimated) : :

Number Number Percent Percent Percent Percent
28 36 44,2 ’ NA 48.9 41.6

31 39 47.3 NA 54.0 42.2
30 38 41.8 41.8 68.0 36.3
© 28 36 ‘ 49.7 49.7 75.¢ 46.
26 34 52.3 52.3 81. 44,
24 32 56.0 56.0 88. 49,
26 32 54.3 54.3 93. 52.
22 28 . 56.1 99. ' 53.

26 32 . 53.5 . ) 5C.

March 1963 1/....: 21 39 : 56.1 : NA

March 1964. ..

cess 28 47 . 56.1 NA

December 1965....: 24 NA 59.9 62.5

1/ Definition of the marketing area was changed 9/1/55, 5/1/59, and 6/1/63.
NA--Data not availsgble.
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Table 11,

--Wheeling, Ohio-W.Va., milk marketing area (Federal.Order No. 8): Number of handlers and sales of packaged
" fluid milk on routes by 4 largest handlers operating pool plants, 1956-65 .

Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined

Handlers distributing

‘ : from-- : As percentage of ‘such sales : ‘at that time) by the 4 largest handlers
, LBl plants L s 4 percencate (e in ores of ssies fn th ared

: Pool plants ; All plants : defined at :defined in 1962: in March 1962 :as pe:izztgsea;f i;;zz ;2 ;g:dT:;:éF%ng
: : : : that time ¢ (estimated) : : 7
: Number Number Percent Percent Percent Percent

March 1956.......:¢ 31 61 43,9 43,9 81.9 38.2

March 1957.......: 26 54 39,6 39.6 83.0 37.7

March 19584......§ 25 ’ 53 39.4 39.4 85.0 375

March 1959.......: 25 48 39.9 39.9 84.6 37.3

March 1960.......: 22 46 41.0 41.0 92.7 37.6

March 1961.......: 22 A 41.5 41.5 91.2 37.4

March 1962..... ..: 21 42 45,4 45.4 100.0 41.2

March 1963....... : 20 41 55.1 55.1 116.9 48.4

March 1964.......; 18 38 60.4 60.4 124,2 49.4

December 1965....: 15 34 ; | 8.8 ‘ 68.8 145.6 54.7




Table‘lz.--01arksburg, W.Va., milk marketing area (Federal Order No. 9): ‘Number of handlers and sales of
' packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65

Period

Handlers distributing i Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
from-- : As percentage of such sales : ‘at that time) by the 4 largest handlers

of all pool plants in-- : As percentage :(y,,005¢ in terms of sales in the ared
:Market area as;Market area as : of their sales ‘ag percentage of sales in the marketing

: Pool plants : All plants : defined at ~:defined in 1962: in March 1962 : area by all types of handlers
: that time : (estimated) : :

March
Marcﬁ
March
March
March
March
March

March

Number Number Percent Percent Percent Percent
12 57 88.3 88.3 76.7 71.2-

11 44 82.6 82.6 ‘80.2 73.9

9 41 80.4 80.4 71.2
38 82.2 82.2 . 70.
35 90.0 .0 76.
31 ’ D . 79
30 79.
25 ; 82.

23 82.

16 83.

D--Data withheld to avoid disclosure of operations of individual firms.




1861  Vivadn

" Table 13.--Appalachian, Tenn.-Va.-W.Va,, miik marketing area (Federal Order No. Tl): Number of handlers
and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65

Period

Total sales by the 4 largest handlers
: As percentage of such sales

of all pool plants in-- :.As percentage
: : :Market area as:Market area as : of their sales
: Pool plants : All plants : defined at :defined in 1962: in March 1962
HE : : that time ¢t (estimated)

‘Sales in the marketing area (as defined
‘at that time)by the 4 largest handlers

‘(largest in terms of sales in the area)
fas percentage of sales in the marketing
: area by all types of handlers

Handlers distributing
from--

March 1
March
March
March
March
March
March
March
March

March

Number Number - Percent Percent Percent Percent
7 ‘ 13 99.4 NA 60.2 89.2

7 13 1 97.8 NA 67.2 ' 86.9

8 14 95.3 84, 70.0 89.4
14 95. 84. 72. 88.
14 9. 82. 72. 88.
16 93. 81. 79. 86.
22 80. 80. 91. 74.
21 80. 80. 100. 75.
19 81. 81. 102. 75.
18 81. 81.8 108.4 75.

16 - 81, 81. 116. 77.

1/ Definition of the marketing area was changed 3/1/61, with merger of Appalachian and Bluefield marketing orders.
NA--Data not available.




Table 14.--Southeastern Florida milk marketing area (Federal ©Order No. 13): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating peol plants;- 1958-65

Iotal sales by the &4 largest handle;s fSales in-the marketing area (as defined

: As percentage of such'sales *at that time) by the 4 largest handlers
of all pool plants in-- : As percentage :(largest in terms of sales in the area)

: o : :Market area as:Market .area as : of their sales as percentage of gales in the marketing

: Pool plants : All plants :  defined at :defined in 1962: in March 1962 area by all types of handlers

: ¢ that time :  (estimated)

Handlers distributing
from--

1861 vivaan (Q)f

Period

Number Number Percent Percent Percent Percent
March g : 14 20 54.5 54.5 75.7 52.9

March : 12 17 58.6 58.6 87.3 57.7
March 1960. : 12 16 55.7 55.7 86.5 55.6
March ; 11 15 : 59.6 97.0 59.
March , 12 15 ) 58.8 100.0 : 59.
March ; 11 % . 58.0 $8.6 58.
March 1964 L 1 . 59.7 99.4 59.

December 1964. .. .: 11 NA . 63.0 96.9 NA

December 1965....: 11 11 64.1 100.7

NA--Data not available.




.(:) ; Table 15.--Northeastern Ohio milk marketing area (Federal Order No. 36): Number of handlers and sales of
: B packaged fluid milk on routes by 4 largest handlers operating pool plants, 1957-65
- C B : - ; ;
vEE f Handlers distributing Total sales by thz 4 1arge?t handlers 3Sales in the marketing area (as defined
f?:: : from-- : As gercintagi of suc .sales : ‘at that time) by the 4 largest handlers
= Period K :___of all pool plants in-- : As perz.:entage *(largest in terms of sales in the area)
o . * : +Market area as:Market area as : of their sales lag percentage of sales in the marketing
. + Pool plants’ : All plants : defined at :defined in 1962: in March 1962 E
—
a ] : : . that time . (estimated) : area by all types of handlers
*F : - - ; .
; . +  Number Number Percent Percent Percent - Percent
L March 1957......42 57 ' 58 61.6 44.9 88.5 50.7
March 1958.......t 53 54 56.4 46.9 92.9 53.9
March 1959 1/....: 50 ; 51 40.8 47.2 89.8 35.6
March 1960.......: 63 69 45.4 45.4 104.3 45.4
~March 1961.......: 59 65 45.5 45.5 102.2 45.1
March 1962....... : 54 60 ’ 441 44.1 100.0 43.4
' March 1963...... .+ 55 60 43.4 43.4 96.9 39.3
i -
< :
v “March 1964....... . 56 60 43.2 43.2 100.0 40.7
December 1965....: 48 51 G4 b 444 109.4 41.2

1/ Definition of the marketing area was changed 8/1/59.




Table 16.--North Central Ohio milk marketing area (Federal Order No., 37): Number of handlers and sales of
) packaged fluid milk on routes by &4 largest handlers operating pool plants, 1950-64

Total sales by the 4 largest handlers
: As.percentage of such sales : :

Handlers distributing
from--

Period

: Pool plants : All plants : defined at :idefined in 1962: in March 1962 :
: :  that time :  (estimated) 3

‘sales in the marketing area (as defined

\ at that time) by the 4 largest handlers
: if all pool plants in-- : As per?entage ‘(largest in terms of sales in the area)
:Market area as;Market area as : of their sales las percentage of sales in the marketing

area by all types of handlers

Number Number Percent Percent Percent Percent
March e eat 5 8 D - NA , NA 54.3

‘March AR ...: 5 8 D NA NA 57.1
March c g 7 , NA NA 48.7
March 195 i ‘ . NA NA 51.
March ; : ' NA 54.
March f : : . 60.0 43,
March a1 . 63.1 9.
March : 9 . 64,7 ’ 83.
March i 18 21 . . k 73. 45,
March 1959 : 19 22 . ' .5 78. 46.
March : 18 20 55. 55.3 89. 55.
March ' : 18 20 ) 90. 57.

March S 17 19 . . . 57.

March 16 : 21 . . . 49.

March . 15 21 ; . . 54,

1/ Mexrged into Northwestern Ohio order 1/1/65.

2/ Definition of the marketing area was changed 11/1/54, 7/1/57, and 8/1/60.
NA--Data not available.

D--Data withheld to avoid disclosure of operations of individual firms.




Table 17.--Dayton-Springfield, Ohio, milk marketing area (Federal Order No. 34): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Total sales by the 4 largest handlers
:'As percentage of such sales

fSales in the marketing area (as defined
‘at that time) by the 4 largest handlers

gf all pool plaEts in-- : Az pﬁr?enta%e ‘(largest in terms of sales in the area)
:Market area as:Market area as : of their sales ‘as percentage of sales in the marketing

: Pool. plants : ALl plants :  defined at :defined in 1962: in March 1962  : area by all types of handlers
: : that time :  (estimated) :

Handlers distributing
from--

Period

- Number Number Percent Percent Percent Percent
March : 25 58.9 ~58.9 42.4 58.9

March SUTHEET YA 2% 66.0 66.0 50.7 , 59.7
March co 22 22 68. 68.1 52.7 66.4

March : 21 21 69. 69. 56. 67.

March 19 e 21 21 68. 68. 62. 66.
March ; 20 21 68. 68. 67. : 66.
March ; 19 ' 20 68" 68. 75. 61.
March f 18 19 70. 70. 77. 73.

March : 17 18 67. 67. 74. 70.

March 195 : 17 18 68. 68.0 78. 70.

March P15 | 16 71. 71. 92, 7.
March 19 : 15 16 72.8 72. 97. 79.
March : 14 17 72.1 72. . 83.
March 1963. . : 13 15 80. . 88.
March ; 12 15 .4 82.4" . 86.

11 18 . 88. 69.




Table 18.--Columbus, Ohio, milk marketing area (Federal Order No. 35): Number of handlers and sales of
packaged flu.d milk on routes by.4 largest handlers operating pool plants, 1950-65

Handlers distributing * Total sales by the 4 largest handlers ~‘Sales in the marketing area (as defined
from-- : As percentage of such sales : ‘at that time) by the 4 largest handlers

?Ma ;f all pool glazts in-- : A; p:t?enta%e ‘(largest in terms of sales in the area)
:Market area as:Market area as : of their sales ras percentage of sales in the marketing

Pool plants : All plants : defined at :defined in 1962: in March 1962 : area by all types of handlers
: : . that time ;. (estimated) : H

Period

186t vivaan Q)

H Number Number Percent Percent Percent Percent
March 20 21 - 73.5 64.6 46.3 72.9

March : 20 21 73.8 64.8 49.3 73.1
March _— 19 20 78.4 68.8 51.8 77.7
March .t 20 21 78. , 68.9 56. 77.

March 195 : 16 17 83. 73.1 65. 83.

March : 15 16 84 74.2 70. 84.

March 1956. : 11 12 84. 74.6 76. 8.
March 1957.......: 11 12 86.3 75.7 80. 88.
March 1958.. ; 1 12 83. 73.5 77. 86.
March 1957 1/....: 0 11 86. 75.5 - 80. 76.
March e 2. 18 79. 79.7 86. 77.
March ; 12 21 79. 79.5 86. 77.
March - 12 21 80. 80.9 . ‘ 76.

March : 13 20 75. ' 75.4 ) ‘ 71.

March 1964 1/....: 13 20 76.6 76.6 ; 70.

December 1965, ... 22 ' 33 70.1 ; 77:4 . 61.

1/ Definition of the marketing area was changed 4/1/59 and 5/1/64.
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Table 19.--Cincinnati, Ohio, milk marketing area (Federal Order No. 33):

Number of handlers and sales of
packaged fluid milk on routes by & largest handlers operating pool plants, 1950-65

Handlers distributing

Total sales by the 4 largest handlers

: As percentage of such sales
of all pool plants in--

+ As percentage

fSales in the marketing area (as defined
‘at that time) by the 4 largest handlers

.

Perlod 3 : :Market area as:Market area.as : of their sales ;(largest in terms of sales in the aréa)
: Pool plants : “M1PIATES [ dcpined at  :defined in 1962: in March 1962 o0 PEECeRCage of sales 1n Hhe markering
: H = :  that time : (estimated) : :

. :’ Number Number Percent Percent Percent Percent
March 1950.......: 38 NA 57.3 48.7 57.9 56.4
March 1951....... 36 NA - 52.9 44.9 58.1 51.8
Marcﬁ 1952. ... 0.0 36 NA 41.9 35.6 56.5 40.9
March 1953.......: 34 NA 52.7 44.8 61.4 5.3
March 1954.......: 33 NA 53.2 45.2 64.8 52.3
‘March 1955.......: 33 NA 52.2 44,3 65.0 5t.8
March 1956.......: 34 NA 53.5 45.4 73.9 53.1
March 1957.......: 33 NA 52.8 44 .8 66.5 50.0
March 1958....... : 31 35 52.2 44.3 67.0 51.3
March‘1959.g/....§ 30 34 51.3 43.5 67.0 50.7
March 1960.......; 36 45 55.3 51.5 88.2 49.6
March 1961 2/....: 34 42 57.3 53.3 95.5 51.3
March 1962....... z 38 48 51.9 51.9 100.0 47.8
 March 1963......s i 35 NA 52.5 52.5 99.1 48.0
March 1964 ...... .; 33 41 52.6 52.6 9%.1 47.8
December 1965....§ 23 32 61.7 61.7 141.9 54.9

1/ Does not include producer-dealers.
2/ Definition of the marketing area was changed 5/1/59 and 4/1/61.
NA--Data not available.




Table 20.--Ohio Valley milk marketing area (Federal Order No. 94): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1960-61 1/

Handlers distributing Total sales by the 4 largest handlers
‘ £ As percentage of such sales :
rom--
Period of all pool plants in-- : As percentage
: : :Market -area as:Market areéa as : of their sales
Pool plants : All plants : defined at :defined in 1962: in March 1962
: s : that time :. (estimated)

‘sales in the marketing area (as defined
fat that time) by the 4 largest handlers
:(largest in terms of sales in the area)
*as percentage of sales in the marketing
: area by all types of handlers

: H Number Number Percent Percent Percent Percent
March 1960 : 12 26 79.1 NA NA 68.0

March 1961 10 25 84.6 NA NA 62.2

1/ Merged into Louisville-Lexington-Evansville order 3/1/62.
NA--Data mot available.




Table 21.--Northwestern Ohio milk marketing area (Federal Order No. 41): Number of handlers and siales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

: Total sales by the 4 largest handlers
: As percentage of such sales 3
of all pool plants in-- : As percentage
. POATL plants':MarkeF area as:Market a?ea as ¢ of their sa¥es
Pool plants : 1/ : defined at - :defined in 1962: in March 1962
: = that time :  (estimated) s

-‘Sales in the marketing area (as deéfined
fat that time) -by the 4 largest handlers
‘(largest in terms of sales in the area)
*as percentage of sales in the marketing
: area by all types of handlers

Handlers distributing
from--

Period

: Number Number Percent Pexrcent Percent Percent
March s 11 ’ NA 86.6 NA 55.9 NA

March st | 11 k NA 79.5 79.5 58.3 ‘ NA
March i 12 NA 82.0 ‘ . 65.0 NA
March : i 13 N 69.2

March § S 12 NA

March .f 12 NA

March’ “ f il NA

March ; 11 NA

March 1958. f 16 23

March ; 14 | 21

March ; | 14 21 . 77.5

March W S 14 20 : . 77.1

‘March A i 13 : 16 . 78.7

March H 13 21 . 82.3

March 1964 2/....: 12 20 82.1 82.1

December 1965....: 23 40 61.2 80.2

1/ Does not include handlers under other Federal orders, 1958-62.
2/ Definition of the marketing area was changed 11/1/50, 9/1/57, and 1/1/65.
NA~-Data not available. :




‘Table 22.--Southern Michigan milk marketing area (Federal Order No. 40): Number of handlers and. sales of
packaged fluid milk on routes by 4 largest handlers-operating pool plants, 1952-65

Total sales by the 4 largest handlers {Sales in the marketing area (as defined
As percentage of SUCh.Sales ‘4t that time) by the 4 largest handlers
of all pool plants in-- __: As percentage :(largest in terms of sales in the area)
: I :Market area as:Market area as : of their sales:as percentage of sales in the marketing
Pool plants : All plants : defined at :defined in 1962: in March 1962 area by all types of handlers
i : : that- time : . (estimated) ’ )

Handlers distributing
from- -

1861 V1vadn

: Number Number Percent Percent Percent Percent
’March ;s 81 85 57.8 35.7 : 85.4 58.3

March o 73 77 60.1 37.0 95.2 60.7
March : ik 67 71 . 37.0 ' .2 60.7
March SR 66 . 70 ) . 37.2 61.
March ; 65 69 0. o a. 61.
March 5 63 68 . 37. 60.
March et 58 64 59.1 36. 59.
March - 57 63 56.7 35.0 - . 57.
March L 152 35.7 35.7 35.
-March : 144 34.5 34, -0 34
- March ’ : 140 | 33.8 33. 33.
March 1963 2 130 41.8 41.

March 1964 1/....: 119 4.5 44,

December 1965....: 104 NA 43.1 4é,

1/ Definition of the marketing area was changed 9/1/56, 2/1/60, and 8/1/65.
NA--Data not available.- :




Table 23.--Muskegon, Mich., milk marketing area (Federal Order No. 42): Number of handlers and sales of packaged
fluid milk on routes by 4 largest handlers operating pool plants, 1954-64 1/

Handlers distributing f ATotal sales byfthe g laigest.handlers iSales in the marketing area (as defined

from-+ 148 percintage oL suc sales : ‘at that time) by the 4 largest handlers

FATher ares ssTacker arsa Ti s of iheis sajes,(14TESSE in terms of sales in the area)

: : : as: : :
N N : N t f sales in th keti

: Pool plants . : All plants : defined at :defined in 1962: in March 1962 :as pe:::: gseail i;p:: 02 ha:dTZ:se ne

: that time :  (estimated)

Period

H Number Number Percent Percent Percent Percent
March : 15 47.6 NA 66.6 46.5

March . 13 13 7.7 NA 74.0 ‘ 70.2

‘March ; 12 12 82.3 NA 89.7 76.6
March ; 9 12 85. NA 88. ‘ 78.9
March | 21 27 63. 63.1 84. 58.1,
March . 18 2 68. . 87.5

March f 18 26 63. . 87.

March : 17 25 68, 89.

March . 17 25 71

March ¢ : 19 26 77.

March o 19 26 77.

1/ Merged with Southern Michigan order 8/1/65.
2/ Definition of the marketing area was changed 5/1/57.
NA--Data not available.




Table 24.--Upstate Michigan milk markéting area (Federal Order No. 43):' Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65

: Total sales bz theh4 lirges? handlers ‘Sales in the marketing area (as defined
: As ge:;intagi o1 aﬁc isf-es f e percentage .at that time) by the 4 largest handlers
2 Lool plants in ‘(largest in terma of sales . in the area)

Handlers distributing
from-«

Market area as:Market area as : of their salee;
: * .as percentage of sales in the marketing
fined at -:defined in 1962; in March 1962 . area by all cypes of handlers

: Pool plants ; All plants

March

March
March
March
March
March
“March
March

March

1957 1/

1958.....

that time : (estimated) .

Number Number Percent Percent Percent . Percent
21 24 NA NA NA ) NA

22 24 NA NA NA NA
19 21 . A
19 22 19.1 NA
13 19 44.9
11 16 58.9
16 59.7
16 63.8
15 ~67.9

14 76.0

1/ Deflnltlon of the marketing area was changed 8/1/57.
NA~-Data mot available.




Table

25.~-Michigan Upper Peninsula milk marketing area (Federal Order No. 44): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65

Handlers distributing Total sales by the 4 largest handlers fSales in the marketing area (as defined

from-- : As percentage of such sales : ‘at that time) by the 4 largest handlers
of all pool plants in-- + As percentage :

Period

: Pool plants : All plants : defined at. :defined in 1962: in March 1962 :

- Motk Nk ; *(largest in terms of sales in the area)
: sMarket area as:Market area as : of their sales.as percentage of sales in the marketing

area by all types of handlers
: that time :  (estimated) : : Y P

March
March
March
March
Harch
March

December 1965§....

Number Number Percent Percent Percent Percent
31 36 52.1 52,1 96.0 47.0

28 36 54.8 54.8 102.9 44.5
30 36 49.5 49.5 102.1 40.1
28 36 469 46.9 100.0
25 40 52.8 . 52.8 105.4

24 40 55.4 55.4 109.7

21 34 61.7 61.7 128.0

1/ -Definition of

the marketing area was changed 7/1/60.




Table 26.--Fort Wayne, Ind., milk marketing area (Federal Order No. 47): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

: Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
¢ As percentage of such'sales : *at that time) by the 4 largest handlers
: of all pool plants in-- + As percentage ‘(largest in terms of sales in the area)
: : :Marke? area as:Market area as 95 their sales:as percentage of sales in the marketing
Pool plants : All plants : deflne§ at :deflneq in 1962: in March 1962 : area by all types of handlers
: : _that time - (estimated) : :

Handlers distributing
from-~-

Period

1861 vivaan (3)f

- : Number Number Percent Percent Percent Percent
Maxch .t 13 . 14 NA NA NA ) NA

March . 12 13 NA NA NA NA
March 3 12 13 NA . NA NA NA
ﬁarch : f 11 12 . : . NA
March f 10 - 12 NA
March f 11 12 . . . NA
March . .:' : 11 . . . NA
March 1 f 10 . 4 . . . NA
March e nei i 9 | . . . 84.
March coe ..; 10 . . . 84.
" March : 1 83.2 : . 7.

March 1961 1/....: - 11 92.6 . . . 80.

March 1962 1/....: 30 60.5 : 57.

March o 17 30 63.4 ) ) 54.
March eveeat 17 30 71.9 60.

13 25 80.0

1/ Definition of the marketing area was changed 1/1/52, 5/1/61, and 8/1/62.

NA--Data not available.
D--Data withheld to avoid disclosure of operations of individual firms.




Table 27.--Northwestern Indiana milk marketing area (Federal Order No. 31): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants,  1950-65

Handlers distributing : Total sales by the 4 largest handlers !Sales in the marketing area (as defined
from-- : As percentage of such sales : : ‘at that time) by the 4 largest handlers
Period - :__of all pool plants in-- : As percentage ‘(largest in terms of sales in the area)
: s :Market area as:Mar?et area as : ?f their sales:as percentage of sales in the marketing
Pool plants f All plants : defined at’ sdefined-in 1962: in March 1962 f area by all types of handlers

;- that time 1 (estimated) :

186t vivaan (Df

. : Number Number Percent Percent Percent Percent
March 1¢ 21 25 NA . NA NA

March et 18 23 NA NA NA

March 1952.......: 18 23 NA NA BT

March : 18 23 NA N NA
March 18 23 : NA
Maxch 1 ; 19 22 NA NA
March i 16 19 NA NA
March : 17 20 80.0 , NA
March : 16 19 791 NA
March : 22 27 62.5

March . ; 23 26 56.4

March ; 20 24 57.8 57.8

March i 19 23 56.8 56.8

March : 18 25 59.2 59.2

March : 18 26 56.8 56.8

December 1965. ...+ 19 36 66.3 64.7

1/ Defihition of the marketing area was changed 8/1/58 and 4/1/65.
NA ==Data not available.




f

Table 28.--Chicago, I11., milk marketing area (Federal Order No. 30): Number of handlers and sales of
] packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65

Handlers distributing ‘ Y fotal sales Ey th: 4 iarge?t handlers fSales in the marketing area (as defined. . .=
* from-- : & percentage oX such sales : } ‘at that time) by the 4 largest handless
Period : : v ﬁftall pool §1a£ti in-- : Ag E;rientafe *(largest in terms of sales in the area)
 All plants ‘harxet area as:Market area as : o 8ir 88%€5i,3 percentage of sales in the marketing
E Pool plants f 1/ 3 fﬁitniim:t Edefigigm;:eé§623 in March 1962 f area by all types of handlers

1861 vivain (3}

: Number Number Percent Percent Percent i Percent
March ’ : 100 101 48.1 . 48,1 84.3 39.9

March : 97 98 52.0 52.0 98.2 43.9
March By o 95 50.8 50.8 199.6 43.1
March i 89 90 s1. 51. . 48.
March U 85 50. 50. . 48.
March : 80 81 48, 48. s 47.
March . 3 77 ’ 78 46. 46. . 44,
March : : 71 72 45. 45. ) 43.

March Ceaveist 70 71 45. 45, 3 : 4h.

March : 66 68 46. 46. . 43.

March o 65 68 48, . 43,
March 1964.......: 62 65 47, ) 43,
December 1964 2/.; NA NA 45.4 . . NA

December 1965 : 51 60 ; 46.

1/ Does not include producer-dealers.
2/ Definition of the marketing area was changed 4/1/65.
NA--Data not available.
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Table 29.--Rock River Valley, Ill.-Wis., milk marketing area (Federal Order No.: 38): Number of handlers
and sales of packaged fluid milk on Toutes by &4 largest handlers operating pool plants, 1953-65

Period

iy Total sales b? theha 1irgesc handlers fSales in the marketing area (as defined
P As ?er;intagi 01 such sales DA ‘at that time) by the &4 largest handlers
of all pool plants in-- ¢ AS percentage “(largest in terms of sales in the area)

: : :Market area as:Market area as : of their sales: .
All plants ° ‘as percentage of sales in the marketin
+ Pool plants 17‘ : defined at :defined in 1962: in March 1962 : P area bg all types of handlers &

that time :  (estimated)

Handlers distributing
from--

Maxrch

March

March
March
March
March
March
March
March
March
March

March

Number Number Percent Percent Percent Percent
9 15 73.8 73.8 41.7 67.8

8 14 71.3 71.3 45.7 65.7

7 13 75.6 75.6 49.0 ‘ 68.0

13 77 .4 4 56. 70.
13 60. 43.
13 ; , 61. 45.
13 63. bt
13 76. 44,
13 . . 82, 50.
13 91. ) . 63.
18 23 : . . 42.

13 : 19 . . . 39.

December 1965....: 13 35 . . . 58.

1/ Does not include producer-dealers.
2/ Definition of the marketing area was changed 6/1/62.
D--Data withheld to avoid disclosure of operations of individual firms.
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30.~~Suburban St. Louis, Ill., milk marketing area (Federal Order No. 32): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool .plants, 1961-65

Handlers distributing ‘- Lotal sales by the 4 largest handlers ‘Sales in the marketing area (as defined
from-- : As percentage of SUCh,Sales : ‘at that time) by the &4 largest handlers
:__of all pool plants in-- : As percentage *(largest in terms of sales in the area)
: A1l plants :Marke? area as:Marget area as : of their sales:,g percentage of sales in the marketing
:. Pool plants : o1y ¢ defined at :defined in 1962: in March 1962 : area by all types of handlers
: i ¢ that time -~ 3 (egtimated) : :

: Number Number Percent Percent Percent : Percent
March 1961 : 21 31 46.0 46.0 88.7 32.3

March 1962 19 28 48.9 48.9 100.0 36.0
March 1963.......: 17 26 58.2 58.2 127.5 | 41.6
March 1964 . 16 23 56, 56.3 104.4 40.7

December 1965. ...+ 14 26 ) 74.8 135.9 53.2

1/.Does not include producer-dealers.




Table 31l.,--Quad Cities-Dubuque, Ill.-Io., milk marketing area (Federal Order No. 63): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Total sales by the 4 largest handlers
: As percentage of such sales
: of 2ll pool plants in-=- : As percentage :
: : :Market area as:Market area as : of their sales:
: Pool plants : All plants : defined at ;defined in 1962: in March 1962 :
: that time :+ (estimated) :

Sales in the marketing area (as defined

‘at that time) by the 4 largest handlers

*(largest in terms of sales in the area)

‘as percentage of ‘sales in the marketing
area by all types of handlers

Handlers‘distributing
from--

lﬁﬁlhnitfyth"]‘<::>??

: Number Number Percent Percent Percent Percent
March 1¢ : 20 221 67.1 ’ 52.3 56.6 58.2

March 11 : 19 20 ‘ 62.1 48.0 56.3 53.0

March : 20 20 59.9 49.6 65.8 47.5

March et 21 21 63, 53. 70.2
March 19! i 19 19 62. ' 53. 75.5
Maxch 3 18 18 | 63. 53. 78.8
March ; 19 19 62. 51. | 83.0
March y ; 19 20 65. 53. 76.7
March ; 18 19 67. 54, 79.5

March o 16 18 75. 62.7 86.0

March Lfenunt 15 17 77. 62. 93.4

March et 23 30 59. 59.4 93.4
March eeeeat 22 29 61. 61.1 100.0
March. ] f 20 27 62. - 62.4 106.5
March 1964 1/... : 19 26 63.  63.8 115.1

December 1965. .. : 19 29 63. 63.8 117.9

1/ Definition of the marketing area was changed 12/1/51, 1/1/61, and 2/1/65.




Table 32.--Northesstern Wisconsin milk marketing area (Federal Order No. 45): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-65

! Handlers distributing Total sales bz the 4 largest handlers *Sales in the marketing area (as defined
* : from-- t As percentage of such sales ‘at that time) by the 4 largest handlers
i_of all pool plants in-- As percentage :(largest in ‘terms of sales in the area)
: . : - :Market area as:Market area as : of their sales:as percentage of sales in the marketing
v Pool plants : All plants : defined at :defined in 1962: in March 1962 area by all types of handlers

: that time : - (estimated) .

Period

186l ‘vivaan (3)k

.

) Number Number Percent Pexcent Percent : Percent
March : : 70 78 45.4 45.3 86.7 35.1

68 76 46.8 46.7 98.0 38.2
March : 63 78 48.1 48.1 99.1 38,2
March : 63 76 48.8 48.8 i 37.

March : 61 76. 50.3 50.3 . 38.

March : 58 73 49.9 49.9 . 37.

51 63 58.6 . . 48,

1/ -Definition of the marketing area was changed 7/1/60.




Table 33.--Duluth?Superior,;Minn.-Wis., milk marketing area (Federal Order No. 69): Number of handlers
and sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Handlers distributing :__Total sales bzythehA lirgest handlers ‘Sales in the marketing area (as defined
: from-- R Asfpe{;entaie ? such sa’es DA N ‘at that time) by the 4 largest handlers
Period ) :_of all pool plants in-- : As percentage i yarpest in terms of sales in the area)

:Market area as:Market area as : of their sales;as percentage of sales in the marketing

:+ Pool plants : All plants :  defined at  :defined in 1962: in March 1962 : area by all types of handlers

H that time : (estimated) : :
3 Number Number Percent Percent Percent Percent
March 1950.......: 12 T 68.5 66.7 52.9 : 65.8
~ March 1951....... L1 NA 70.3 68.4 53.4 69.2
March 1952..... " 13 NA 71.6 69.7 53.8 69.6
March 1953....... § % m 70.5 68.7 54.2 69.1
March 1954....... : 14 NA 70.9 69.1 56.6 69.5
March 1955..... o 13 NA 73.3 71.6 65.6 70.4
' March 1956....... : o1 NA 72.1 70.5 65.2 69.8
? March 1957...... » 13 NA 75.0 73.3 68.5 ' 69.4
March 1958....... ; 1% NA 71.0 69.4 66.0 60.9
March 1959 ;/....; 12 NA 67.8 66.4 - 65.4 61.8
March 1960.......: 13 NA 75.0 75.0 81.5 , 67.8
March 1961, .0n .t 11 18 78.2 78.2 83.3 69.3
March 1962 .. .1 8 16 92.3 , 92.3 100.0 84.3
March 1963.......: 8 15 91.6 91.6 96.8 83.7
March 1964.......1 8 15 91.7 91.7 95.3 83.6
December 1965....: 6 16 D D 100.1 83.7

1/ Definition of the marketing area was changed 3/1/60.
NA-~Data not available. ,
D--Data withheld to avoid disclosure of operations of individual firms.




Table 34.--Mihneapolis-$t. Paul, Minn., milk marketing area (Federal Order No. 68): Number of handlers
and 'sales of packagud fluid milk on routes by 4 largest handlers.operating pool plants, 1954-65

Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
: As percentage of Such sales  : . ;at that time) by the 4 largest handlers
v Oi all pool p&anis - : A; p:r?entaie *(largest in terms of sales in the area)
: : :Market area as:Market area as : of their sales: . .
' : - g * t f sal th ket
:+ Pool plants : All plants : defined at :defined in.1962; in March 1962 :as pe:;:z sseail i;pzz ;2 ha:dezse ine
: : : ~ that time ;. (estimated) :

Handlers distributing
from--

e Number Number Percent Percent Percent Percent
March : 26 30 41.4 41.4 61.7 ) , 43.8

March : 25 29 4.4 4.4 64.6 43.3
March 19! ; 23 26 41.4 41.4 68.9 42.8
March 3 23 26 40.9 40. 68. 42.
March : 23 25 39.2 39. 66. 39.
March f 22 25 45.7 45. 79. 47.
March Lo 20 22 46.3 46, 92. 43,
March f 26 20 45.0 45. 90. 42.

' March i 19 20 46.6 46. . 43,
March v ..; - 20 22 47.6 47. . 44,
March S ...f 18 21 . 48, . 43.

18 19 . 47. . 43.
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Table 35.--Sioux City, Iowa, milk marketing area (Federal Qrder No. 66): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Total sales by the 4 largest handlers

:. As percentage of such sales
: of all pool plants in--

: : :Market area as:Market area as : of their sales

: Pool plants : All plants : defined at :defined in 1962: in March 1962 :

: 1 that time 3 (estimated) :

*sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
*(largest: in terms of sales in the area)
‘as percentage of sales in the marketing
area by all types of handlers

! . Handlers distributing

from--
: As percentage

March
March
Maxch
March
March
Maréh
March
March

March

. March

March 1]

March
March

March

March'

Number Number Percent Percent Percent Percent
8 8 85.3 85.3 69.9 82.1

7 7 90.0 90.0 81.9 ’ 88.1
6 6 D D 85,2 D
D 92.

99.

D

D D
100. ' 100.0
100. 100.0
100. 100.0
100. 100.0

100. 100.0

100. 100.0

D--Data withheld to avoid disclosure of operations of individual firms. .




Table 36.--Cedar Rapids-Iowa City, Iowa, milk marketing area (Federal Order No. 70): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65

Handlers distributing
from-- " -

Total sales by the 4 largest handlers

of 81l pool plants

As percentage of such sales

in--

Period
Pool plants

: All plants

®e ov se e

that time : . (est

Market area as:Market area as
defined at :defined in 1962: in March 1962 :

imated)

As percentage
: of their sales

‘Sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
‘(largest in terms of sales in the ares) ,
‘ag percentage of sales in the marketing

: area by all types of handlers

March
March
March
Marcﬁ
March
March
March
March
March
March
March
March

March

Number
10

10

7

Number Percent Pe

rcent

78.6

89:1

NA

78.6

89.1

NA

Percent

41.9

47.0

Percent
80.0

79.0
89.2
88.1
89.6

D

NA--Data not available.
D--Data withheld to avoid disclosure of operations of individual

firms,




Table

37.--North Central Towa milk marketing area (Federal Order No. 78): Number of handlers and sales
of packaged fluid milk om routes by 4 largest handlers operating pool plants, 1958~65

Total sales by the 4 largest handlers *Sales in the marketing area (as defined

: As percentage of such -sales ‘at that time) by the 4 largest handlers:
of all pool plants in-- : As percentage ‘(largest in terms of sales in the area)

Handlers distributing
from--

Period

1 Pool plants : All plants : defined at :defined in 1962: in March 1962 :

:Market area as:Market area as : of their sales:aS percentage of sales in the marketing

rea by all types of handlers
;1 that time :  (estimated) . : : area oy e i

March :
March
March
March
March
March
. March

December 1965....:

Number Number Percent Percent Percent Percent
29 34 78.3 : 73.1 89.2 64.9

25 : 36 77.1 76.5 69.9 ’ 64.8

33 43 73.6 73.6 96.2 ‘ 65.5

31 45 . 70.9 70.9 96.7 61.6
30 44 75.1 75.1 . 66.5
29 40 4.7 4.7 | . 68.2
26 37 81.6 81.> .1 68.1

20 34 77.5 . 77.

1/ Definition of

the marketing area was changed 12/1/59.
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Table 38.--Dee Moines, Iowa, milk marketing area (Federal Order No. 79): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers-operating pool plants, 1959-65

Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
As percentage of such sales : ‘at that time) by the & largest handlers
of all pool plants in-- As percentage ‘(largest in terms of sales in the area)
N : :Market area ag:Market area as of their sales:as percentage of sales in the marketing
: Pool plants : All plants : defined at :defined in 1962: in March 1962 area by all types of handlers
: :  that time : -(estimated)

Handlers distributing
from-~-

Period

.
H
.
.

sﬁ 1861 WVivadn

Number Number Percent Percent Percent Percent
March ; 23 32 60.7 “60.7 ~73.1 67.6

March : ; 22 31 72.3 72.3 80.1 69.3
March i 20 30 84.4 84.4 72.5
March : 18 29 81,7 81. 73.
March ; 18 28 - 83, 83. : 81.

March X ; 18 28 83. 83. 81.

December 1965....: 16 27 85. 85. 76.
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Table 39.--3t. Louis, Mo., milk marketing area (Federal Order No. 62): Numbar of handlers and sales of

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

P

Period

Handlers distributing
from--

Toﬁal sales by the 4 largest handlers

: As percentage of such sales

of all pool plants in--

: As percentage

tAll plants :Market area as:Market arvea as i of their sales :

‘Sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
‘(largest in terms of sales in the area)
‘as percentage of sales. in the marketing

:‘Eool plants : 1/ defined at :defined in 1962: in March 1962 area by all types of handlers
: : that_time : (estimated) ;
) z Number Number Percent Percent Percent Percent
March 1950..,....; 37 37 69.9 69.9 60.4 75.3
March 1951 2/... i 38 38 67.9 67.9 63.4 73.3
March 1952.......: 39 39 66.9 66.9 65.9 74.2
March 1953.......: 35 35 68.5 68.5 70.8 76.4
March 1954...;.,.2 32 32 66.7 66.7 70.0 73.4
March 1955.......: 31 33 67.9 67.9 78.8 72.1
L March 1956 v vt 28 33 74.8 74,8 89.1 4.0
T March 1957.......: 29 32 71.3 71.3 90.6 72.8
‘March 1958..... ..i 27 30 72.7 72.7 92.6 73.4
‘March 1959....;..§ 28 31 1.3 71.3 91.5 68.9
March 1960 g,..,.i 28 30 71.0 71.0 95.0 70.4
March 1961...... 2 30 70.8 70.8 94.0 68.6
March 1962..,...;5 26 33 71.2 71.2 100.0 67.9
March 1963..,....§ 20 28 73.1 73.1 97.9 68.7
March 1964 2/....: 20 27 72.6 72.6 104.0 70.8
22 34 69.9 71.5 110.7

December 1965...;3

1/ Does not include producer-dealers.
2/ Definition of the marketing area was changed 12/1/51 3/1/61, and 2/1/65.




Table 40.--Dzarks, Mo.-Ark., milk marketing area (Federal Order No. 67): Number of handlers and sales of
packaged fluid milk on routes by 4 lacrgest handlers operating pool plants, 1951-45

Total sales by the 4 larpest handlers
i As percoentage of such sales

of all poal plants in-- : As percentage
: Poall plants :MarkeF area as:Harget afea as ?f their sales
: Pool plants : 1/ 1 defined at :defined in 1962: in March 1662
H N - that time : [estimated) :

‘Sales in the marketing area (as defined
‘at that time}by the 4 largest handlers
“{largest in terms of sales in the area)
fas percentage 9f sales in the marketing
. area by all types of handlers

Handlers discributing
from-~

Pexiod

Humber Numberx Parcent Percent Percenkt Percent
March : 10 1t 48.8 A 26.5 NA

March . . ; B 9 48.2 Ha il.8 Ha
March .......; 8 51.4 WA - NA
March ; ¥ . Ha
March 5 f 21

March P ; 20

March i L& 18

March H i8

Mareh . Vel 15

March 15

March : la

March P L4

March . 1
tiarch 12

Decembexr 1965....: 11

1/ Does not include producer-handlers,

2/ Definition of the marketing area was changed 8/1/54,

NA--Data not available.

D--Data withheld to avoid disclosure of operations of individoal Firms.
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Table 41.--Kensas City, Mo.-Kans., milk marketing area (Federal Order No. 64): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

‘Handlers distributing Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
from-- :-As percentage of such sales - : ‘at that time)by the 4 largest handlers
; : of all pool plants in-- : As percentage ' :(i,yoeqt in terms of sales im the area)
Feriod : : :Market area as:Market area as : of their sales !as percentage of sales in the marketi
: Pool plants : All plants : defined at :defined in 1962: in March 1962 :°~ P°_-o -85 0% of hondlers D
: : that time : (estimated) : area by & ypes oL Randlexs

i86L *y:.‘va_dn

: . Number Number Percent Percent Percent Percent
March : 23 44 NA NA NA NA

March ; 21 42 NA NA NA NA
March 1952.......; 19 NA NA NA NA
Mazch 1953;......2 © 18 38 NA "~ NA NA NA
Mareh 195h.. . rrv: 17 35 NA NA NA NA
March 1955 A/....i i8 27 . NA

March 1956......a§ 19 29 NA

Maxch 1957 1/ ; 18 29

March L958.......; 31 49 53,2

March .oa 49 53,2 97.6

March : 29 49 ‘ 50.4 100.6

March 1961 1/ ; 27 49 49.0 . 100.5

March 1962.......§ 23 46 47.5 o . 100.0

March 1963.,.....: 22 46 51.2 51.2 103.7

March 1964.,.....: 21 39 . 50.3 50.3 103.6

- December 1965....: 20 37 50.5 50.6 110.2

1/ Definition of the marketing area was changed 3/1/56, 9/30/57; 12/1/59, 1/1/62, and 4/1/65.
NA--Data not available,




Table 42.--Louisville-Llexington-Evansville, Ky.-Ind.-Ohio, milk marketing area (Federal Order No. 46): Humber of
handlers and sales of packaged Fluid milk on routes by 4 largest handlers operating pool plants, :950-65

Total sales by the 4 largest handlers

* Hemdlers distributing
: from-- i As percentage oF such sales

of all pool plants in--

H ‘Market area as:Markek area as :

: Fool plants : 4ll plants : defined at :defined in 1961:
H 3 +  that time : {estimated)

: As percentage

fSales in the marketing area (as defined
rat that timd) by the 4 largest handlers
of their sales “{largest in terms of sales in the area}
: ercentage of sales in the marketin
in Mareh 1962 :as percentas * - g

area by all types of handlers

:  Number Numbex Percent Percent
March PR : 29 39 58.1 46,3

Hareh 27 36 49.2 38.2
March : 28 37 51.9 41.4
March f 27 34 .8
March . E 28 32

March ; 3o

March 28

March : 26

Harch E 23

March .t 21

Mareh : 32

March : 28 45
Mateh 42 59
March P : 38 537
March 1964 1/ E 34 50 44 .6

December 1965 : 30 hiy 42.0 i

Percent Percent
45,7 S6.7

41.8 47.9

1/ Definirion of the marketing area was changed 371760, 371/62, and 2/1/B5.
Ka--Data nobt available.
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Table 43.--Paducail, Ky., milk marketing area (Federal Order No. 99):

packaged fluid milk on routes by-4 largest handlers operating pool plants, 1350-65

Number of handlers and sales of

Total sales by the 4 largest handlers

Handlers distributing : As percentage of such sales

_Sales in the marketing area (as defined

from-- 3 *at that timé by the 4 largest handlers
Period : - ; of all P°°1;Elants i0- X As percentage *(largest in terms of sales in the area)
oot promee | ML plamee SRt scie saMarket e s of thets seles 10y Cunsuge of ssles in the markariog
: : =+ that time (estimated) area by all types of handlers
Number Number Percent Percent Percent Percent
March 1950.......: 4 4 100.0 NA 30.5 100.0
March 1951.......¢ & 4 100.0 NA 36.1 94.3
March 1952...... ot 4 4 100.0 NA 50.8 98.4
March 1953.......: 4 6 100.0 NA 50.8 D
March 1954.......: 4 6 -100.0 NA 53.1 D
Maxch 1955.......¢ ’4 6 100.0 NA 46.2 D
March 1956 2/....: 4 6 100.0 NA 60.3 D
March 1957.......; 6 10 D 62. 53.1 72.6
March 1958.......: 6 10 D 64.4 59.7 73.7
March 1959.......: 5 9 D 66. 69.4 72.3
March 1960 2/....: 5 9 D 66. 80.6 78.6
‘March 1961....... ; 8 L5 73.8 73. 88.4 56.1
"March 1962..:....: 8 13 4.4 74, 100.0 56.0
“March 1963., o3 8 12 76.0 76. 94.1 56.2
March 1964 g/....; 8 12 77.9 77. 105.3 56.8
December 1965....; 9 ‘ 20 66.5 73.8 104.6 51.8

1/ Does not include producer- dealers.

2/ pefinition of the marketing area was changed 2/1/57, 4/1/60, 9/1/60, and 4/1/65.
NA --Data not available.

D -Data withheld to avoid disclosure of operations of individual firms.
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Table 44.--Knoxville, Tenn., milk marketing area (Federal Order MNo. 101): Humber of handlers and sales of
packaged f£luid milk on routes by 4 largest handlers operating pool plankts, 1950-65

Handlers distribukinp Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined
from-- : As percentage of 5uch-sales ; ‘ak that time}by the & largest handlexns
- of 311 popl plants in-- ; AS perceatage *{largest in terms of sales in the area)}
: H :dMarket area as:Market area as : of their sales 2¢ percentage of sales in the marketin
Pool plants : All plants : defined at :defined in 1962: in Mazch 1962 P area b? all types of handlers &
: that time : (estimated) H

1861  Vivadn @

Humber Humber Percent Percent Percent Pergent
March 13 13 64 .2 Na 54.0 58.3

March .. : 13 13 al.7 R4 52.2

March ' , 13 13 Ra
March H 13 13 . NA
Mareh f 13 13 . MA
March ; 16 18

March A ; 14 17

Marceh . : 13 16

March 14 16

Mazch E 15 16

March f 13 15

March E 13 15

March f 11 14

March . . ; 10 13

Mareh Craes ; L0 13 62.1

December 1965....: 10 12 £5.8

1/ Definition of the marketing area was changed $/1/54.
WA--Data nok available.
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Table 45.--Nashville, Tenn., milk marketing area (Federal Order No, 98):

Number of handlers and sales of

packaged fluid milk on routes by & largest handlers operating pool plants, 1950-65

Total sales by the 4 largest handlers

Handlers distributing
from--

: As percentage of such sales
of all pool plankts in--

: As percentage

fSales in the marketing area (ag deéfined
cat that time) by the 4 largest handlers

Period : : :Market area as:Market area as : of their sales ;siagizzzni: ZEEQSsgfe:aizstéz ;2§k:§§:)
3 Pool plants ; All plants. : :;:iniim:t :dzﬁi:;gaizd}962: in March 1962 : area bg 211 types of handlers g
) . ¢ Number Number Percent Percent Percent Percent
March 1950........% 9 9 88.6 75.4 44.9 NA
March 1951..,...7.27 10 10 84{5 71.9 47.3 NA
March 1952........; 10 10 85.6 72.8 48.9 NA
March 1953........ ; 10 10 89.2 75.9 53.4 NA-
‘March‘l954...,....§ 10 10 88.5 75.3 56;8 NA
March 1955¢....... ; 11 11 80.1 68,2 59.1 NA
March,1956....;...§ 11 11 84.7 72.1 67.9 88.9
March 1957 1/..... i 11 11 85.1 72.4 68.6 88.1
March 1958....... .z 11 11 86.9‘ 73.9 75.9 86.7
March 1959......%.. ; 11 11 84.1 71.5 83.0 84.2
March 1960 1/..... ; 9 9 89.2 75.9 93.1 90.7
March 1961........ ; 16 24 77 .4 77.4 92.8 68.0
March 1962........: 15 22 69.9 69.9 100.0 69.8
March 1963,..;....; 15 : 26 79.5 79.5 101.7 70.8
March 1964 1/..... i 13 22 74.6 74.6 102.8 70.3
: 80.3 120.3 67.6

December 1965.....: 15 .30 74.5

1/ Definition of the marketing area was changed 2/1/58, 11/1/60, and 3/1/65.

NA--Data not available.




Table 46.--Memphis, Tenn., milk marketing area (Federal Order No. 97): Nuhbe: of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants,. 1953-65

: Total sales by the 4 largest handlers
: As percentage of such sales

fSales in the marketing area (as defined
‘at that time) by the &4 largest handlers

of all pool plants in-- : 'As percentage. : .
A " A ; ‘(largest in terms of sales in the area)
:Market area as:Market area as : of their sales ‘as percentage of sales in the marketing

: Pool plants : All plants : defined at :defined in 1962: in March 1962  : area by all types of handlers
: that time : (estimated) : i

Handlers distributing

Period Erom-s

{ 186 vivain O

¢ Number Number Percent Percent Percent Percent
March 1953 1/.....: 10 12 83.8 76.7 56.8 86.8

March 1954........: 11 13 83.4 76.3 58.2 | 86.9
Morch 1955........: 11 13 83.8 76.0 74.8  85.8
March ; 11 : 13 8L.6 70.6 82.6
March . n 13 82.8 70.7 82.1
March 1¢ f 10 13 86.1 ) 70.0 80.8

March ' : 13 86.6 72.9 81.3

March 1960 1/.....: ; 13 90.0 5. 82.6 83.0

March 1961...... .: 12 84.7 r '86.3 75.9
March 1962........3 13 79.4 100.0 83.5
Maxch 1963 ;/.....iy ( 13 85.0 85.0 114.7 82.4
March 1964........§' 13 86.7 86.7 107.5 81.2

December 1965 : 15 88.0 88.0 120.2 84.5

~1/ Definition of the marketing area was changed 1/1/54, 4/1/60, and 11/1/63.




Table 47.--Chattanooga, Tenn., milk marketing -area (Federal Order No. 90): Number of handlers and sales of
packaged  fluid milk on routes by 4 largest handlers operating pool plants, 1957-65

: Total sales by the 4 largest handlers —'Sales in the marketing area (as defined

: As percentage of such.sales : ‘at that time) by the 4 largest handlers
of 611;9001 plants in-- i As percentage “(largest in terms of sales in the area)

: 3 :Market area as:Market area as : of their saleg ‘ £ sal in th ket

: Pool plants : All plants : defined at :defined in 1962: in March 1962 :2° PPISERtose oFf Bo 08 C8 fondlers  ©

: : that time - :-(estimated)

Handlers distributing
from--

Period

test vavain QF |

Number Number Percent Pexcent Percent Percent
March 1957....0v.ent 150 21 T4.4 4.4 70.0 66.0

Match 1958.......ut 16 23 75.1 75.1 72.3  68.8
Mareh 1959....0..:: 13 20 79.4 79.4 77.3 69.4
March 1960........: % 20 76.3 76.3 86.1 73.5
March : 20 78.6 78.6 88.4 75.0
March . ..: E : 16 83.6 . 100.0 ‘ 83.5
March . ; 6 89.3 106.1 86.6

March : 13 81.8 121.8 83.5

Pecember 1965.....: 11 86.5 132.7 89.3




Table 48.—5Mississippi milk marketing area (Federal Oxder No. 103): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65

Total sales by the 4 largést handlers = :g.1.¢ in the marketing area (as defined
:"As percentage of such sales : ‘at that time) by the 4 largest handlers
of all pool plants in-- : As percentage. ‘(largest in terms of sales in the area)
: : ‘Market area asiMarket area as : of their sales : percentage of sales in the marketing
:vPool plants :-All plants : defined at {defined in 1962: in March 1962 : area by all types of handlers
: H . that time > (estimated) :

Handlers distributing
from--

Beriod

186L ViIvadn Q)3

Number Number Percent Percent Percent Percent
March : : NA 44,0 38.6 48.6 56.8

March ceeaat 17 NA 54.4 47.7 54.9 57.7

March ; ; 19 31 56.9 56.9 ‘ 56.6
March 1! f~ 17 27 60.1 60. .8 60.
Mazch 3‘ S 15 25 67. . .62,
March ; 15 25 | 69. . 62.
March f 15 25 . 71. . 64.
; 13 ’ 23 . 77. 65.
March : f 11 ) 21 . .81, . 67.
March 1964 1/ f 13 20 77 69.

December: 1965 F 19 28 . 81. 59.

1/ Definition of the marketing area was-changed 10/1/56 and 5/1/65.
NA--Data not available.




Table 49.-~Mississippi Delta milk marketing area (Federal Order No. 105): ‘Number of handlers and sales of
' packaged fluid milk on routes by 4 largest-handlers operating pool plants, 1959-64

Total sales by the 4 largest handlers
1 As percentage of such sales
of all pool plants in-- : As percentage

fSales in the marketing: area (as défined
"at that time) by the 4 largest handlers

: : :Market area as:Market area as : of their sales :(largest in terzs of sa%estﬁn thekazga)
: Pool plants : All plants : .defined at :defined in 1962: in March 1962 .as percentage o sargs in the mar‘e ing
p . that time : (estimated) area by all types of handlers

Handlers distributing
from--~

Period

Number . Percent Percent Percent Percent
March 1959. : ’ 18 72.7 72.7 ) 78.1 " 51.1

Mareh 1960 3/.....: ‘ 17 73.0 73.0 91.0 53.7

‘March 1961 : - 15 71.7 71.7 54.1
March 1962 . 16 69.6 69.6 54.9
March 1963 : 15 70.5 70.5 56.1

March 1964.....c..: ) 16 88.0 72.3 53.1

1/ Definition of the markating area was changed 11/1/60.




50.~-Mississippi Gulf Coast milk marketing -area (Federal Order No, 107):  Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1959-64 -

t est handler: : . .
Handlers distributing . —p— T::zinizlzsozysuéi 231223 St aancexs ‘Sales in the marketing area (as defined
from-- ; P 8 eh ; .at that time) by the 4 largest handlers
of all pool plants in-- : As percentage :(largest in terms of sales in the area)
:Market area as:Market area as : of their sales :

f f ' o . : A T D .as percentage of sales in the marketing
: Pool plants : All plants : def1ne§ at .dEfln?d in 1962: in March 1962 : area by all types of handlers
: : that time : (estimated)

) :  Number Number Percent Percent © Percent Pexcent
March cee oo 6 13 D D 96.5 80.3

March : 6 12 D D 95.4 74.9
March 1961........: 7 15 . 103.8 78.1

March 1962........: ‘5 13 D D 100.0 69.6

Marcth963....,...; 4 13 100.0 100.0 106.9 86.4
4

March 1964.......u: 13 100.0 100.0 103.3 . 78.5

t .
3 D--Data withheld to avoid disclosurs of operations of individual firms.
[ -




Table 51.--New Orleans, La., milk marketing area (Federal Order No. 94): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Total sales by the 4 largest handlers ‘Sales in the marketing area (as defined

Handlers distributing

1861 vivadn @

from-~ :"As percentage of such sales : ‘at that time) by the 4 largest handlers
Perioa ; il plants Lo 4 pomeentage (Clazgest in terms of salas fu the axes)
: Pool plants : All plants : define? at :defin?d in 1962: in March 1962 .89 pe;:::tgseaif ziézz zz EZEdT:zietlng
: : that time :_(estimated)
¢ Number Number -  PBercent Percent Percent Percent
March 1950..... _— 23 31 64.0 59,0 61.3 NA
March 1951........: 22 30 62.8 57.8 63.7 NA
March 1952..... 23 30 70.7 65.1 71.9 NA
March 1953....... .; 22 25 75.3 69.4 73.5 NA
March 1956......0.t: 22 25 70.3 64.8 76.2 ‘ NA
March 1955........2 25 28 72.1 66.4 78.3 | NA
! March 1956 Yeeorii 24 29 %7 71.1 85.6 WA
T’ March 1957“;/.....§ 26 30 71.8 71.8 86.9 70.4
March l958........§ 29 29 68.9 68.9 92.2 68.2
March 1959........§ 28 33 68.5 68.5 91.3 67.1
March 1960....... .; 28 33 68.3 68.3 Lo 98.3 67.2
March. 1961...... ..; 29 35 63.5 63.5 91.8 62.0
March 1962,.......; 29 32 63.3 63.3 100.0 62.5
March 1963..,..;;.; 29 | 32 644 64.4 104.7 61.9
March 1964........2 28 . 32 65.4 65.4 105.6 64.7

" December 1965..:...: 22 23 66.7 ) 66.7 121.8 64.4

1/ Definition of the marketing area was changed 8/1/56 and 11/1/57.
NA--Data not available.




+ Table 52.--Northern Louisiana milk marketing area (Federal Order No. 96): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65

TAs tha: zalzsogysthﬁ : tzrge?t handlers fSales in the marketing area (as defined
: percentag Heh sales s .8t that time) by the 4 largest handlers

of all pool plants in-- : As percentage :
:Market area as:Market area as : of their sales .(largest in terms of sales in the area)

f X f . . . T .as percentage of sales in the marketirg
: Pocl plants : All plants : i:;ini?mzt :dﬁgzzigai:d;962. in March 1962 area by all types of handlers

Handlers distributing
from--

: - Number Number Percent Percent Percent Percent
March : 14 91.5 NA NA 89.6

March : 13 92.2 NA NA 87.8

March : ' 13 93.7 NA NA 95.9

March s 19 77.: 77. 2 75.5
‘Maxrch 3 20 74, 14, 77.
March ‘ ; | 19 76. 76. 75.
March 1962........: 19 76. 76. 76.
March 1963 ; : 17 77. 77. 75.
March 1964........: s 7%, 74. . 70.

December 1965.....: 16 75. 75.

1/ Definition of the marketing area was changed 8/1/58.
NA--Data not available.
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Table 53.--Black Hills, S. Dak., milk marketing area (Federal Order No. 75): Number of handlers and tales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65

Total sales b d] :
al_sales by the 4 largest handlers .Sales in the marketing area (as defined

Handlers distributing

H ¢ As percentage of such sales
frxom~- p g

Paviod . gy . of all pool plants in-- . As percentage ;at that time) by the & largest handlers
: : tMarket area as:Market area as : 6f their sales ,(1argest in terms of sales in the area)
: Pool plants : All plants : defined at :defined in 1962: in March 1962 ;% percentage of sales in the marketing
: : : that time  : (estimated) . : : area by all types of handlers

' : Number  Numbar Percent Percent Percent Percent

Mareh 1955...0:0es 8 10 93.3 84.5 67.5 8l.1

March 1956....0..43 8 11 94.1 85.2 68.0 79.8

March 1957 1/..... : 8 11 93.2 B4 .4 ' 68.9 80.6

Macch 1958+.5.00.00 10 13 _ 84.9 84.9 4.4 89.4

March 1959.....:.0t 9 13 uh .1 94.1 76.9 89.9

March 1960........ . 8B 11 9% .6 94.6 83.4 90.0

March 1961........s 8 11 95.7 95.7 86.7 89.4

March 1962........: 7 10 99.¢ 99.¢ $100.0 93.9

March 1963........: 6 9 D D 102.9 D

Mareh 1964...,.....: 6 11 ) D 88.7 ; D

December 1965.....: 5 8 D D 92.3 91.9

1/-Definition of the marketing avea was changed 3/1/58.
D--Data withheld to avoid disclosure of operations of individual firms.




Table 54.~-Eastern South Dakota milk marketing area (Federal Order No. 76): Numbér of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956:65

Total §ales by the 4 largest handlers ‘Sales in the marketing area (as defined
~ : As zeriintagi °f s:chisales : A . ‘at that time) by the 4 largest handlers
. : of all pool plants in-- : As percentage - : )

Period (largest in terms of sales in the area)
: . : :Market area as:Market area as : of their sales : ; R

¢ Pool plants ; All plants :  defined at :defined in 1962: in March 1962 :as pe:izgtggeaif 261:: 22 ﬁgsdTZ§§etin8

: : that time : (estimatea) : y -~ BYP

f Handlers distributing
* from--

186l 'Vivadn G

Number Numbex Egycent Percent Percent Percent
Mareh 1956...,...4 11 15 88.6 62,7 55.0 49.0

Maréh 1957........f 10 13 61.2 56.0 55.3 61.8
March 1958 l/.....; 9 12 62,3 57.0 60.8 53.2
March 1959........ i ) 13 71.5 71.5 75.1
March’; S i 12 82.5 82.5 89.8
March eses z 11 82.3 82.3 85.1

March treesieaad 11 89.3 89.3 100.0

'
w
o

]

March : 10 D D 99.5
March 1964 1/.....: 6 10 D D 101,0

December 1965.....: 14 22 78.0 D 359.7

1/ Definition of the marketing area was changed 10/1/58 and 5/1/65 (merged with Sioux Falls-Mitchell).
D--Data withheld to avoid disclosure of operations of individual firms.




Table 55.--Nebraska-Western Iowa milk marketing area (Federal Oxder No. 65): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1950-65

Handlers distributing x Total iales by Ch: 4 igrge?t‘handlers ‘Sales in the marketing area (as defined

from-=- : Soze:iiiE;§§ gfa:zz ii?-es : As percentage *at that time) by the 4 largest handlers

: : :Market area as:Market area as : of their sales :(larzest tn zer2s of saiestin thekZEia)

. Pool plants : All plants : defined at :defined in 1962: in March 1962 :%% PErcentage o: =2 es in the marketing
. . that time . (estimated) area by all types of handlers

Peériod

186t vivain Q)

: Number Number Percent Percent Percent Percent
March { .l 10 11 90.2 NA 33.9 69.2

March 195 . 10 11 77.4 NA 34.7 68.1
March ; 9 11 61.0 NA 28.1 55.4
March ; 14 16 84.8 69.0 60.8 81.3
March ¥ 13 : 15 83.8 68.8 63.0 80.9
March | 14 15 82.3 68.6 66.4 79.8
March ; 14 15 82.0 69.1 70.3 79.4
March vt 14 15 80.9 68.6 67.6 77.9
March ; : 16 16 78.9 67.6 67.2 78.2
March i 16 16 4.4 64.4 72.6 72.9
March ieart 16 16 76.5 64.7 81.0 73.5
March ) 15 15 62.3 68.0 83.2 63.1
March ; 28 35 65.7 65.7 100.0 65.0
March 1963....... ,i 25 32 63.7 63.7 9.6 62.7

March 1964 1/.....: 23 32 64.9 64.9 99.0 64.1

December 1965.....: 26 35 64,1 64.5 106.4

1/ Definition of the marketing area was changed 9/1/52, 11/1/61, and 4/1/65.
NA --Data not available.




Table 56.--Neosho Valley, Kans.-Mo., milk marketing area (Federal Order No. 71): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65

Total saies by the 4 largest handlers
¢ As percentage of such sales
of all pool plants in-- : As pircentage

fSales in the marketing area (as defined
;at that time) by the 4 largest handlers

: : :Market area as:Market area as : of their sales :(1ar§:s:nz: ;ezﬁss:fe:a¥§stéz t::k::?;)
: Pool plants : All plants : defined at :defined in 1962: in March 1962 &S Perc g 11 * o e
; . ‘ that time . (estimated) area by a types of handlers

Handlers distributing

from-~
Period

186l VIVAdN Q)r

i Number Number Percent Percent Percent Percent
March 1952........ : 29 NA 52.0 52.0 39.0 NA

March 1953 : 25 NA 51.7 51.7 35.4 NA
March i 20 39 62.1 62.1 45.8 NA
March i 18 47 67. 67. 54. ‘ NA
March 19 : 15 44 73.7 73. 66. 65.
March 195 ; 12 ' 79. ‘ 79. 74. 67.
March f . 81. 81. 77. 69.

March .. e 95. 95. 89. ' 80.

March e 30 93. 93, 93, 76.

March et 30 9%. 91. 77.
March ; 31 . . . 73.
March i ‘ 24 . 74,
March : 27 . 77,

25 97.8 97. . 76.

1/ Definition of the marketing area was changed. 7/1/60,
NA--Data not available. '
D--Data withheld to avoid disclosure of operations of individual fivms.




Table 57.--Wichita, Kans., milk marksting area (Federal Order No. 73): HNumber of handlers and sales of
packaged fluid milk on routes by & largest handlers operating pool plants; 1951-65

Total sales by the 4 larpest handlers
: As percentage of such sales
of all pool plants in-- : As percentage

fSales in the marketing area (as defined
‘at that time) by the 4 largest handlers

Handlers distributing
from--

1861 Vivadn @? 4

Period : : :Market area as:Market area as : of their sales .giariizzntg :e§2ss:fe;aiist§2 ggik:zi:)
; Pool plants z All plants : gﬁ:tnigm:t ;digizgiai:d;QGZE in March 1962 : p area bg all types of handlers g
‘ ; Numberx Number Percent Percent Percent Percent
‘March 1951........: 7 NA 9.2 82.8 48.2 92.4
March 1952........ ; 8 oA 93.7 82.5 554 91.5
March 1953..,..... i 9 . 28 93.4 . 82.1 62.6 91.7
March 1956........: 8 25 87.2 76.7 64.3 85.2
March 1955........ ; 8 25 92.5 81.4 74.1 87.6
March 1956........ ; 7 20 91.4 80.4 80.0 89.2
o March 195700 vivint 7 18 88.7 78.0 8L 85.2
2 .
' March 1958........ : 7 18 92.1 81.0 88.4 86.8
March 1959 1/...ie: 7 18 90.5 79.6 87.5 95.3
March 1960........ A 31 79.1 79.1 95.2 74.5
March 1961........ ; 15 31 76.7 76.7 92.0 71.3
March 1962...... o 14 26 77.9 77.9 100.0 76.7
March 1963...... i 14 ‘ 26 83.0 83.0 109.8 80.6
March 1964........; 14 25 84.0 . 84.0 113.3 80.3

December 1965.....: 10 26 92.5 92.5 120.6 85.3

l/ Definition of the marketing area was changed 5/1/59.
NA--Data not available.




Table 58.--Southwest Kansas milk marketing area (Federal Order No. 74): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65

: Pool plants :

Handlers distributing
from-- )

Total sales by the 4 largest handlers

: As percentage of such sales
of all pool plants ip-= i As percentage

defined at
that time

:defined in 1962: in March 1962
(estimated)

fSales in the marketing area (as defined
.at that time) by the 4 largest handlers

:Market area as:Market area as : of their sales :(largest in terms of sales in the area)

All plants : .as percentage of sales in the marketing

area by all types of handlers

March
March
March
: March
March
Maxrch
March
March
March

Maxch

December 1965..;..:

Number

Number
17

16
15
16
17
17
16
15
14
14

13

Percent
75.7

80.9

Percent Percent
75.7 65.3

BQ.9 71.7
69.5

73.3

77.6

95.3

114.0

100.0

90.2

Percent
62.7

65.7
66.3
62.3
64.5
70.5
72.7
67.5
80.8
82.4

83.6

D--Data withheld to avoid disclosure of operations of individual-firms.
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Table 59,-~Central Arkansas milk marketing area (Federal Order No. 108):

Mumber of handlers and sales of

packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65

Handlers distributing

Total sales by the 4 larpest handlers

: As percentage of such sales

'fSales in the marketing area (as defined

from-- , . : ‘at that time) by the 4 largest handlers
Period of all pool plants in-- : As percentage S )
: : ‘Market area as:Market area as : of their sales ;(largest in terms of sales in the area)
: Pool plants : All plants : defined at :defined in 1962: in March 1962 :2% percentage of sales in the marketing
. E that time (estimated) area by all types of handlers
Number Number Percent Percent Percent Percent
Maxrch 1956....... .t 14 NA 77.1 76.1 85.3 63.6
March 1957 1/.....: 12 NA 81.3 78.7 85.1 49.0
March 1958........ .15 23 78.6 78.6 86.4 71.8
March 1959..... 0002 15 28 84.9 84.9 96.6 78.2
March 1960........: 15 23 85.3 85.3 105.2 79.2
March 1961........: 15 23 86.9 86.¢ 105.1 79.6
March 1962....4..4: 15 23 85.0 85.0 100.0 73.4
March 1963 ........ H 15 21 85.6 85.6 103.8 77.1
March 1964........: 13 18 80.1 80.1 126.4 79.2
December 1965.....: 14 24 76.5 76.5 129.2 76.1

1/ Definition of the marketlng area was changed 4/1/57

NA--Data not available.
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Table 60.--Oklahoma Metropolitan milk marketing:area (Federal Order No. 106): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1958-65

Handlers distributing
from-=

fotal sales by the 4 largest handlers ‘Sales in the marketing area (as defined
: As percentage of such sales :
of all pool plants in--

: Pool. plants

defined at
that time

: :Market area as:Market area as :
: All plants

rdefined in 1962:
(estimated)

¢ As percentage

.at that time) by the 4 largest handlers
.(largest in terms of sales in the area)
.as percentage of sales in:the marketing
. area by all types of handlers

of their sales
in March 1962

March 1958....
March 1959........
March 1960....,...2
March 1961 ;
March 1962
March 1963, ;
March 1964

December -1965.....:

Number
22

21
17
16
16
16
14

13

Number
39

37
28
32
28
31
29

29

Percen:
60.5

63.6

Percent
60.5

63.6

67.0

Percent - _Percent
75.3 56.7

81.5 59.7

93.8 57.4
60.3
58.
57.
55.

52,
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Table 6l.~-Red River Valley, Tex.-Okla.,milk marketing area (Federal Order No. 104): Number of handlers
and sales of packaged fluid milk on toutes by 4 largest handlers operating pool plants, 1959-65

Handlers distributing
from-~

Total sales by the 4 largest handlers

; As percentage of such sales

of all pool plants in--

Period‘

:Market area as:Market area as :

. -As percentage

‘Sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
‘(largest in terms of sales in the area)

f their sales :
N irosa '4as percentage of sales in the marketing

December 1965.....:

% Pool plants i All plants : isgin:gmzt ;dﬁgizzgaizd;962: in March 1962 area by all types of handlers
, Number Egﬁggg Percent Percent Percent Percent
Mazch 1959,...44..% 12 27 70.7 70.7 91.0 61.3
March 1960...;....: 12 23 70.1 70.1 92.0 53.5
March 1961.. ...« ..i 11 24 $7.8 67.8 91.5 50.7
Mazch 1962........: 8 21 75.6 75.6 100.0 49.8
March 1963....... ,i 6 17 D 3 120.8 62.7
March 1964 1/.....2 7 18 78.8 78.8 111.1 52.2
' | 7 17 89.3 89.6 123.9 62.9

1/ Definition of markering area was changed 3/1/65.
" D--Data withheld to avoid disclosure of operations of individual firms.




Table 62,--Texas Panhandle milk marketing area (Federal Order No. 132): ' Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1956-65

Handlers distributing Y Iotal sales by thg 4 iarge?t handlers fSales in the marketing area (as defined
from-= ¢ As percentage of such sales : ‘at that time) by the 4 largest handlers

f al = i A :
of all pool plants in $ percentage (largest in terms of sales in the area)

:Market area as:Market area as : of their sales fas percentage of sales in the marketing

: Pool plants : All plants : defined.at :defined in 1962: in March 1962 : area by all types of handlers
: that time :_(estimated) H

{ 1861 w.vadn@f

¢ -Number Number k,Percent Percent Percent Percent
March .. : 6 10 NA NA NA NA

March i 7 12 93.3 93.3 75.2 ~ 9l.9
March 19 ; 7 12 91.3 91.3 74.6 89.5
March 1959 i/.....i 14 89.8 . 81.7 80.3
March 1960........1 ‘ 16 92.3 92.8 84.6
March 1961........: | 16 93.6 | 84.9
March 3 17 - 92.9

March T 15 D

March o 18 i D

12 D

L1/ Definition of the marketing area was changed 8/1/59.
NA--Data.not available.
D--Data withheld to avoid disclosure of operations of individual firms.




Table 63.--North Texas milk marketing area (Federal Order No. 126): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1952-65

: Total sales by the 4 largest handlers
: As percentage of such sales '
of all pool plants in-- : As percentage
: : :Market area as:Market area as : of their sales
: Pool plants : All plants : defined at :defined in 1962: in March 1962
: that time :_(estimated)

‘Sales in the marketing area (as defined
‘at that time) by the 4 largest handlers
!(largest in terms of sales in the area)
‘as percentage of sales in the marketing
: area by all types of handlers

Handlers distributing
from=--~

Period

1861 Vivadn @;’ |

¢ Number Number Percent Percent Percent Percent
March Ceewnaies! k 41 : 63.0 63.0 79.6 65.5

March ereneant 37 59.8 59.8 77.0 62.9

March v 22 32 57.9 . 78.1 58.1

March : 22 32 57.1 84.6 53.6
Maxch 1956........0 = 18 25 59.8 90.4 57.4
March 1957. .o 26 57,2 , 90.8 53.7
March 195t L 23 29 54.8 88.5 53.7
March TR 3 | 27 S4.1 89.7
March ! ’ ; i9 23 50.5 89.7
March L1 20 52.2 92.1
March i 17 20 53.4 100.0
Mareh 1963, .r....: 17 20 54.2 98.9
Mareh 1964ervnneens 15 18 55.2 ' 104.8
December 1964+ ... ¢ W m 62.7 . 118.1

December 1965.....: 14 18 . 3 119.2

NA--Data not available.
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Table 64.--Austin-Waco, Tex., milk marketing area (Federal Order No. 129): Number of handlers and sales of
) packaged fluid milk on routes by 4 largest handlers operating pool plants, 1955-65

__Total sales by the 4 largest handlers

Handlers distributing

Period of all pool plants in-- ¢ As percentage

:Market area as:Market area as : of their sales

that time : (estimated)

s - fSales in the marketing area (as defined
from-- : As percentage of such sales : .at that time) by the 4 largest handlers

:(largest in terms of sales in the area)

f 3 . . : 3 P . - .as percentage of sales in the marketing
: Poql plants : All plants : defined at :defined in 1962: in March 1962 : area by all types of handlers

e Nﬁmber Numbex Percent Percent Percent Percent
March caeienst 9 24 79.7 79.7 76.3 59.3

March . : 7 ‘ 22 79.9 79.9 .84t NA

'March ¢ 3 6 20 D : D 69.4

March : ; 23 . - 8l.1
Maxch i . 25
March 3 22
March ; ' 20
March f 17
March 1963........2 ‘ 19

March 1964........1 : 17

December 1965....,: 16

NA.--Data not available.
D ~Data withheld to avoid disclosure of operations of individual firms.




Table 65.-«San Antonio, Tex., milk marketing area (Feaeral Order No. 127): Number of handlers and sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65

: Total sales by the 4 largest handlers
: As percentage of such sales

of all pool plants in-- : As percentage
3 : :Market area as:Market area as : of their sales
: Pool plants : ALl plants : defined at :defined in 1962: in March 1962
3 : that time _ : (estimated)

‘Sales in the marketing area (as defined

‘at that time) by the 4 largest handlers

“(largest in terms of sales in the arza)

‘as percentage of sales in the marketing
area by all types of handlers

Handlers distributing
from--

Mafch
March
Mar ch
March
March
March
March
March
March
Maxch
March

March

Number Numberx Percent Percent Percent Percent
13 72.5 72.5 70.3 73.8

11 12 784 78.4 77.3 73.8

11 12 85.5 85.5 89.4 75.6
10 13 76.0 | 76.0 89.6 71.
10 13 . 72. 94.0 72.
10 15 5 70. 89.4 65.
11 16 . 67. 92,7 61.
10 13 . 73. 108.4 66.
k 12 72. 104.1 61.
12 67. 100.0 60.
11 68. 103.2 60.

12 71. 98.9 63,

Decembar 1965. : 15 . 71. ' 128.9 60.
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Table 66.~-Central West Texas milk marketing area (Federal Order No., 128): Number of handlers and- sales of
packaged fluid milk on routes by 4 largest handlers operating pool plants, 1953-65

3 Total sales by the 4 largest handlers

Handlers distributing

frome- 1 As percentage of such sales

of all pool plants in-- : As percentage

: Pool plants : All plants : defined at :defined in 1962: in March 1962

fSales in the marketing area (as defined
.at that time) by the 4 largest handlers
.(largest in terms of sales in the area)

tMarket area as:Market area as : .of their sales fas percentage of sales in the market ing

area by all types of handlers

that time : (estimates)

Number Percent Percent Percent
March 195! : 21 89.5 89.5 51.8

March . , 22 94.2 9%.2 69.5
March : 23 | 9%.4 94.4 77.4
March | ; 22 96.9 96.9 83.8
March f 25 96.0 ) 96.0 80.2
March ! f : 20 97.9 97.9 85.2
Mareh ; 22 D D 92.1
March . ; 21 | D D 94.1

March 19 Veaaaat 17 100.0 100.0 ©92.3

March ceee : 17 100.0 100.0 100.0

March Cieessead : 17 100.0 100.0 98.7

‘March 19 : 18 100.0 100.0 93.5

December 1965 : 3 14 100.0 100.0 98.0

Percent
84.9

66.4
67.0
73.2
71.0
68.9
72;5

72.1

D--Data-withheld to avoid disclosure of operations of individual firms.




Table 67.--Corpus Christi, Tex., milk marketing area (Federal Order No. 130):  Number of handlers and sales of
packaged fluid milk on routes by & largest handiers operating pool plants, 1956~-65

: — - — ; —
Handlers distributing . As gZEEinizézsoz)sﬁzs éaizgge?t hnn@lers ‘Sales in the marketing area (as defined
Period : from-~ : _of all puol plants in-= : As percentage :?i Chzztcimete:ystgi iaiZESESttgzndizzg
: H :Market area as:Market area as ; of their sales :asargr ent:‘e 02 saleé in thg markztin
: Pool plants : All plants : defined at :defined in 1962: in March 1962 : P e a1l types of handlers &
: i 3 “that time v (estimated) : y P
& : Number Number Percent Percent Percent Percent
March 1956 ... 6 10 D NA NA 86.3
March 1957 1/ec.uns 6 11 D MA NA 89.6
March 1958..ciiiaat 9 16 ‘ 80.8 80.8 85.7 79.8
March 1959....c0sst 9 15 80.9 80.9 88.4 80.8
March 1960........t 9 13 81.9 81.9 95.5 83.7
C Mareh 1961....... . 10 13 82.0 82.0 93.3 81.0
U March 1962........: 10 13 85.7 85.7 100.0 87.4
(o)) .
2 :
. March 1963, .00t 10 13 85.1 85.1 97.6 86.7
March 1964.,.cc0..2 10 13 85.9 85.9 96.2 87.8
December 1965..... 10 15 86.2 86.2 99.4 84.3

.
"

1/ Definition of the marketing area was changed 9/1/57.
NA =-Data not available. ]
D--Datd withheld to avoid disclosure of operations of individual €irms.




Table 68.--Central Arizona milk marketing area (Federal Order No. 131): Number of handlers and sales of
packaged fluid milk on routes by & largest handlers operating podl plants, 1956-65

Total sales by the & largest handlers
¢ As percentage of such sales
of all pool plants jin-- ¢ As percentage

fSales in the marketing area (as defined
.at that time) by the 4 largest handlers

:Market area as:Market arca as : of their sales :(largest in terms of sales in the area)

f ' f RN X ) . L. .85 percentage of sales in the marketing
: Pool plants ; All plapts : :sftnigm:t :diﬁzziiazzd;962. in March 1962 area by all types of handlers

Handlers distributing
from-- :

Number - Number Percent Percent Percent Percent
March E 16 21 67.5 67.4 73.0 NA

March 17 17 66.3 66.2 73.6 64.9
March : 18 22 66.8 66.8 77.4 65.4
March L1y 23 i 68.2 86.2 66.7

March . 16 20 68.1 68.1 92.1 66.2

March : % 20 69.0 69.0 ) 67.2
March ee e ;~ 14 120 69.1 69.1 66.9
March ceevaeet 16 21 68.1 68.1 65.1

March L 15 19 72,9 72.9

December 1965.....: 12 17 84.0

1/ Definition of the marketing area was changed 9/1/57.
NA--Data not available. )




Table 69.--Creat Basin, Utah-Nev., milk marketing area (Federal Order No. 136): Number of handlers and sales of
packaged fluid mil n routes by 4 largest handlers operating pool plants, 1960-65

Handlers distributing s §Z§2iniglzsozys§2§ :aizngSt handlers iSales in the marketing area (as defined
from-- . g . ‘at that time) by the 4 largest handlers
: _of all pool plants in=<- : As percentage :(1 £ i y £ les in th
: : .Market area as:Market area as : of their sales :asagiizentggzeg2ssgle:a1: thg maikzzi:;
3 Pool plants i AlL plants : isgznigmzt ;di£:2i:a§2d%9625 in March 1962 i area by all types of handlers

Period

1861 Vivadn @f .

: - Number Number Percent Percent Percent Percent

March 1960...:.0..¢ 22 56 71.2 71.2 93.3 65.1

March 1961 1/.....: 21 57 70.0 70.0 93.0 63.6

March 1962..,.....3 20 . 58 72.3 72.3 65.4

March 1963........: 19 59 75.1 75.1 68.2
~ March 1964 . uveuaar 18 61 80.7 73.3

December 1965.....: 14 NA 864 76.8

[}
= 1/ Definition of the marketing area was changed 5/1/61.
1

NA--Data not available.




Table 70.--Inland Empire, Wash.-Idaho, milk marketing area (Federal Order No. 133): Number of handlers and
sales of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1957-65

A Tgtal zalzs Zy th; 4 }:rgest handlers fSales in the marketing area (as defined
Pas g r;fn agl ol sz: isf; s AS percent e .3t that time) by the 4 largest handlers
' . ot ares Se oS e 7] o Dhete'ta8, (largest in terns of salos-in the aren
. . - : . X DR .as percentage of sales in the marketing
: Pool plants : All plants : defined at :defined in 1962: in March 1962 : area by all types of handlers

that time : (estimated)

Handlers distributing
from--

Period

{ 186L vivaan (3)f

i Number Number Percent Percent Percent Percent
March 1957 1/ : 13 17 84.9 NA 99.1 91.0

March 1958........: 12 - 16 84.7 84.7 95,2 83,7
March 1959........: 12 19 83.0 83.0 93.6 81.4

March 1960........: 12 20 86.0 86.0 102.4 84.4

March 1961 1/.....: 12 21 83.7 83.7 100.1 84.0
March 1962........: 12 25 . 845 85.6 100.0 81.2
March s 22 85.0 NA 98.0 81.9

March 1964........: 19 83.1 NA 94.3 79.8

December 1965. ... .: _ 20 86.7 NA 102.7 83.6

1/ Definition of the marketing area was changed 10/1/57 and 3/1/62.
NA--Data not available.
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Table 71.--Puget Sound, Wash.,
packaged £fluid milk on

milk markeéting area (Federal Order No. 125):
routes by 4 largest handlers operating pocl plants, 1952-65

Number of handlers and sales of

Handlers distributing

Total sales by the & largest handlers

s As percentage of such sales
of all pool plants in--

Period

:Market area as:Market area as @

:" As percentage
of their sales

‘Saleg in the marketing area (as defined
‘at that time) by the 4 largest handlers
‘(largest in terms of sales in the area)
‘as percentage of sales in the marketing

; Pool plants ; All plants : define? at :defingd in 1962: in March 1962 area by all types of handlers

: : that time : (estimated) : :

: - Number Number Percent Percent Percent Percent
March 1952 1/.....: 49 76 51.6 51.6 61.5 52.0
March 1953........2 44 69 SL.4 51.4 62.0 51.2
March 1954..... .t .ik 42 67 51.3 51.3 66.2 53.7
March 1955........ i 39 64 52.9 52,9 71.6 52.4
March 1956....;...§ 38 61 53.9 53.9 78.2 53.3
March 1957....... .i 37 56 54.8 54.8 79.9 53.6
March 1958...,....§ 38 56 54.1 54.1 77.9 52.8
March 19591+ vennant 35 57 54.1 54.1 79.4 52,4
March 1960.. ... ..t 37 57 54.0 54.0 83.8 52.3
March 1961.....ee-i 36 59 57.4 57.4 87.0 55.2
March 1962.....p..§ 28 54 61.5 61.5 100.0 58.1
March 1963......;.§ 25 58 62.4 62.4 95.7 58.2
March 1964...ce..s ; 23 63 63.0 63.0 96.1 58.9
December 1964..... i 21 NA 65.1 65.1 100.9 NA
December 1965..... f 21 64 65.2 65.2 105.7 60.2

1/ Definition of the marketing area was changed 12/1/52.

NA--Data mot available.




* Table 72.--Connecticut milk marketing area (Federal Order No. 15):  Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1961-65

Héndlers distributing ° Total sales by the 4 largest handlers Sales in the marketing area (as defined
: from-~ : As percentage of such sales : ‘at that time) by the 4 largest handlers
Period : :_of all pool plants in-- i As percentage :(largest in terms of sales in fhe area)
) ¢ Pool plants ; A11 b1 fMa§k§§ area as:Market area as : of their saées:as percentage of sales in the marketing

H 1/ : plants : tsazuiim:t :de§;2igmize§§62. in March 1962 : area by all types of handlers

: Number Number Percent Percent Percent Percent
}mrch 1981 s 118 193 45.8 45.8 99.1 42.4

March 1962.......: 111 : 45.3 45.3 100.0 41.9
March 1963....... 107 b4 4.4 96.8 4l

-Mareh 1965..,...,

ch e e we xy

99 44,2 44,2 102.5 43.2

December 1965....: 89 48.9 . 106.3

1/ Includes exenpt distributing plants,
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akie 73.--ie Crapde Vallev, N. Mex . ~Tex. , milk'marketing area (Federal Order No. 138):  Number of handlers and sales

v nackaged £luid milk on routes by 4 largest handlers operating pool plants, 1963-65

Period

Handlers distributing
from--

ae. du

: Total sales by the 4 largest handlers

‘Sales in the marketing area (as defined

: As percentage of such sales - :
of all pool plants in--

T AR TR L

: :Market area as:Market area as :
Pool plants : All plants :

:defined in 1962:
(estimated)

defined at
that - time

‘at that time) by the 4 largest handlers

: As percentage ‘(largest in terms of sales in the area)

of their sales:,g nercentage of sales in the marketing
in March 1963 : area by all types of handlers

March 1963.......
Marveh 196&%. ..

Decanher 19054., .10

Dy wrbe r I‘ﬁ;:‘l‘ .

P

Number Number

17 33
1B - 47

18 NA

P T ST R L

17 NA

¥ s

Percent
60.4

Percent

60.%
58.9 58.9
56.0 56.0

63.6 63.6

Percent
100.0

Percent
55.2

97.8 50.9
93.6 NA

103.0

YA~-t1ta nat

availakle.




Table 74,--Madison, Wis., milk marketing area (Federal Order No. 51): Number of handlers and sales
ot packaged fluid milk on routes by &4 largest handlers operating pool plants, 1963-65

; A»Total sales bz thehé l?rgest handlers fSales in the marketing area (as defined

: S percentage o suech sales : ' ;at that time) by the 4 largest handlers

‘M oi ill pool p;anistln-- 5 : A; Estzentzfe :(largest in terms of sales in the area)

: : ‘Market area as:iMarket area ds : o eir sales:

* ’ : t of 1 in the rketin

: Pool plants:: All plants ; defined at :defined in 1962: in March 1963 :%° pe;szz 356331 i;P:: og handerse &
: : that time i (estimated)

Handlers distributing
from--
Period

¢ . Number Number ‘Percent Percent Percent Percent
March 1963 : 21 36 70.6 70.6 100.0 51.7

March 1964.. .. : 20 38 71.0 71.0 101.3 51.9

18 39 70.6 70.6 71.1 64,7




Table 75.--Milwaukee milk marketing area (Federal Order No. 39):. Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1951-65

Handlers distributing Total sales by the 4 largest handlecs ‘sales in the marketing area (as. defined
from-- : As percentage of such sales : ‘at that time) by the & largest handlers
. : - of all pool plants in-- : As percentage :(Eargest in terms of sales in the area)
: A1l plants :Market area as:Market area as : gf their sales:as percentage of sales in the marketing
: Pool plants : 1/ . defined at - :defined in 1962: in March 1962 : area by all types of handlers
3 : - that time : . (estimated) :

Period

186t vivadn (3)F

: Number Number Percent Percent Percent Percent
March 1951... : 24 26 71.1 71.1 54.1 63.3

March 1952.......: 2 22 73.9 73.9 56.9 71.3
Mareh 1953.......: 19 21 73.0 73.0 59.1 72.1

March 1954 : 19 21 71, 71. ‘ 66.9

March 1955+ .+ s0st 18 20 72. 72. , . 69.

March : 16 18 71. 71. . 72.
March 3‘ 15 ’ 17 72.1 72. . 71.
March ; 14 16 76. 7%, . 70.
Marﬁh f 13 15 76. 76. ’ 71.
March 1960 . 13 15 90. 90. 73.
March 1961 3 12 14 91. ‘1. 74,
March 1962 2/....: 13 15 72. 72. 75.
March 1963. E 30 ‘ 41 64. 71. . ' 63.
March 1964 : 30 41 61. 68. ‘ . 60.

December 1965....: 29 40 67. 73. 61.

1/ Does not include producer-dealers.

2/ Definition of the marketing area was changed 6/1/62.
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Table 76.--Eastern Colorado milk marketing area (Federal Order No. 137):  Number of handlers -and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1964-65

TIotal sales by the 4 largest handlecs ‘Sales in the marketing area (as defined
from-- : As percentage of such sales : ‘at that time) by the 4 largest handlers
Period L i :_of all pool plants in-- : As percentage *(largest in terms of sales in the area)
: H :Market area as:Market area as : of their sales:as percentage of sales in the marketing

:defined in 1962: in March 1962 -

: Pool plants : All plants : ‘defined at . area by all types of handlers

Handlers distributing

that time : (estimated)

Percent

s Number Number Percent Percent Percent
December 1964 1/.: 28 NA 54.6 NA NA NA

December 1965 : 39 58.7 NA NA

1/ Eastern Colorado and Colorads Springs-Pueblo combined .2/1/65.
NA--Data not gvailable.




Table 77.--Indianapolis, Ind., milk marketing avea (Federal Order No. 49): - Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1961-05

oy Total sa}es bz the14 1irges? handlers fSales in the ma—keting area (as defined
from-- i s.percentage oL such sales ‘at that time) by the 4 largest handlers
:“ oi ill pool Eianﬁstln-- : Az Efr9enta§e ‘(largest in terms of sales in the area)
* 11 plants ‘Market area as:Market area as : o heir sales: tage of sal in the marketi
: Pool plants 13 : “defined at :defined in 1962: in March 1962 : 8 pe:;:g %5 ail i;pzz ;? haﬁd?erse 08
: : = that time : (estimated) :

Handlers distributing

Period

1861 VivVadn

: Number Numbex Percent Percent Percent Percent
March-1961.... T 34 38 ) 37.6 37.6 93.9 35.8

March 1962 : 30 18 40.0 40.0 100.0
108.2

Maxrch 1963 2/ : 29 37 43.1 43.1

March 1964 : 25 35 : ) : R 126.1

December 1965. .. .: 25 37 137.4

l/ Does not include producer-dealers.
2/ Definition of" the marketing area was changed 6/1/63.

1
~J
O

3




Table 78.--Youngstown-Warren, Ohio, milk marketing area (Federal Order No. 48): Number of handlers and sales
: of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1962-65

Total sales by the & largest handlers
: As percentage of such sales
: of all pool plants in--
: : :Market area as:Market area as :
Pool plants : All plants : defined at :defined in 1962: in March 19
: ¢ _that time ¢ (estimated) : :

‘Sales in the marketing area (as defined
: ‘at that time) by the 4 largest Yandlers
rAs percentage :(largest in terms of sales in the area)
of their Saégsfas percentage of sales in' the marketing
e area by all types of handlers

Handlers distributing
from--

] : Number Number Percent Percent Percent Percent
March 1962... 13 23 71.7 71.7 100.0 : 67.2

March 1963 ' 13 22 74.8 74.8 ~108.3 67.2
i3 23 72.5 72.5 o 102.1 62.4

20 81.2 81.2 97.1 65.7




Table 79.--Lubbock-Plainview, Tex., milk marketing area (Federal Order No. 120): Number of handlers and sales
of packaged fluid milk on routes by 4 largest handlers operating pool plants, 1963-65

i Total saleS‘b% theh4 1irges? handlers fSales in the marketing area (as defined
s percentage of such sales i ‘at that time) by the 4 largest handlers
= ;ftall pool ﬁla;ti in-- : Az E:r?entafe *(largest in terms of sales in the area)
: : :Market area as:iMarket area as : o eir sales:

t £ sales in the marketin
Pool plants : All plants : defined at -:defined in 1962: in March 1963 :as pe:igg §§ea§1 t;pzz 02 handle:s &
. that time _: (estimated) : :

Handlers distributing
from-~

o . 'Number Number Percent Pexcent Percent Percent
March 196% ...t 3 i6 100.0 100.0 100.0 86.3

March 1964... : 3 15 100.0 - 100.0 104.9 ' 84.7

3 13 100.0 100.0 101.1 ‘ 80.2




G

Table BO.f«St. Joseph, Mo., milk marketing area (Federal Order No. 61): Number of handlers and sales
of packaged fiuid milk on routes by 4 largest handlers operating pool plants, 1962-65

Total sales by the 4 largest handlers
: As percentage of such sales

Handlers distributing
from--

- fSales‘in the marketing area (as defined
’ cat that time) by the 4 largest handlers
of all pool plants in-- ¢ As ‘percentage : . ) by g.
. (largest in terms of sales in the area)
of their sales:

: :Market area as:Market area as :
X . : ; : . X t . as percentage of sales in the marketin
: Pool plants f All plants : defined at :defined in 1962: in March 1962 f P area bg all types of handlers 8

that time  : (estimated)

Period

) Number Number Percent Percent Percent Percent
March 1962...... ez 6 14 D D 100.0 ) ) 35.9

March 1963 : 6 14 D D 101.8 : , 71.1
March 1964.......: = 5 16 D D 108.1 77.4

December 1965....: 5 15 D D 98.7 83.6

D--Data withheld to avoid disclosure of operations of individual firms.




Table 8l.--Georgia: HNumber of plants and sales of packaged fluid milk on
routes by 4 largest handlers, 1958-63

Milk bottling Tatal sales by the 4 largest handlers

Period plants :
excluding : As percentage of :As percentage of their
: producer-dealers . sales of all plants : sales in March 1962
Number Percent Percent
March 18958........: 125 31.2 73.4
March 1959........: 125 33.2 84.5
March 1960........, 121 36.8 87.2
March 1961........: 108 37.3 89.6
March 1962........ : 88 37.2 100.0
March 1963........: NA 34.2 96.4

NA--Data not available.
Source: Georgia Milk Commission.
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